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Mercury Plans Powerful 
Promo For Ali Project 

® PACE a 
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uptown Saturday night 
"luchini aka (this is it)" 
"coolie high" 



Time Life IVIusic 
Acquires 50% Of 
Heartland IVIusic 



BY DON JEFFREY 



\KW V(I1!K— Tinu' Life Mii.-^ii-, ;i 
ilirrct inai'kclcr of rcnu'd st'ric.-; tlial 
chrunicle the hisloiy of |Mp and cla.'isi- 
cal music, lias acquired .W* of nonre- 
tail label and dislrilmtor Heartland 
Music, which proflucps albums by ik)iv 
ukii- ai-tists iif the past. 



BILLBOARD EXCLUSIVE 



Kxci'Ulivcs have \\\^\ lin|u's fitr ihc 
mcl-Kt'i' because the tw» t'onipanies 
have different areas of ex)wrtise ant! 
u|M_'rale in tUlTeivnt niches of the grow- 
ing (iireet-res|H)nse business. 

Heartland sells Ihrou^'i television 
commercials mostly single alliums by 
ailists — e.s|>ecially easy listenin]^ and 
cotiiitry |M'rfonnei*s such as IVan Mar- 
tin, Johnny Malhis, (leorjje Jones, and 
Tammy WynetU^ — and has built a cal- 
(CoutiiHivil oil imifv SO) 



Pop Music Is Looking 
For A Few Good IVIen 



This stortf /(■(/> ]ir< iKin ({ htj iJuntinif 
Prnlf, Mikv SIvGvvvvr. uml Thmii 
Oiifftj hi Lt)n(io)i; John Lainn ii hi 
Mkiiui: nud Vmiif Rosru ami J.R. 
RvijmM» hi l^m Auf!vlrs. 



The top Hi ul' thai list doesn't con- 
lain a sitijile rock or pop artist. 
Instead, the list is dimiinated by 
country slurs Garth Brooks. Alan 
Jackson, and Tim Mcdraw: rap 



MAXWELL JOHNSTON 



A glance at the Top Billboard 
200 Album Artists — Male ranking 
published in the the Year in Music 
issue (Billboard. Dec. 'IS. lUi»ti) 
drives home a startling develop- 
ment that has unfolded over the 
last decade. 



heavyweights 2Pac, Coolio. LL Cool 
J. and Na.s: and R&B king R. Kelly. 
All these ailisUs are sti*ong commei'- 
cial forces within their respective 
genres, hut none has been able to 
crosji over to I)ecome a ma.<s-appeal 
iCfHitintivd mi fiagv 7ii 
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Babyface Leads 
Nominations For '96 
Grammy Awards 

■ BY MELINDA NEWMAN 

NKW Y(H!K— The greatest benefi- 
ciary of Kenneih "Babyface" 
Kdnionds" 12 Grammy nominations 
may he a project 
that wasn't eligible 
for any awaixls this 
year. None of 
Hdmonds' dozen 
nods, announced 
Jan. 7. were for his 
new album, "The 
Day." IxK'ause that 
album was re- 
leased after the Grammy eligibility 
period ended Sept. 30. 

However, Epic sees the resulting 
I>ublicity as a gi*eat way to carr>' "The 
Day" to the next level. 'The nomina- 
litms provide us with a great story. 
Obviously all the TV entertainment 
progi'ams are inteifstod in him. This 
gives us the opportunity to take the 
fCfniiiuHftl on }Ht(jf s^) 




Holiday Sales Results Mixed For Entertainment Biz 



InVI Markets See Few 
Bright Spots In Season 

This si 01'!/ teas j/n fiarcd i>ij Geoff 
HiiffH-v ill Horn) Kiiiif/, Mui'k Dezzaui 
hi lialij, Christ it- Eliczcr in Amiwlia. 
John Ft iyiison in the l.'.K.. HoutII 
IJciVf'iiij}! ill S}nihi, SlfiT McCliiiT hi 
Jufxiiu (iiffi Wolfffduif Sptihr in (icv- 

lllUHIf. 

Holiday cheer was light in the thi-ee 
biggest international music markets, 
with rciailei-s ix'jwrUng a slack Christ- 
mas i)eritKl. 

The final quarter of the year is tra- 
ditionally a boom period for music 
stoivs. but in Japan and Gennany — the 
world's No. 2 and 8 markets, res|K'c- 
tively — the usual Yuletide rewards 
wej-e sUnv to mateiialize. while in the 
\ IK. and other territories, the progn<»- 



Music Chains Report Good, Bad News 



This Morij was piffwivd bff Dt/n Jcf- 
frvy and Ed Christnuut in Srn- York 
and Larry LeHlanc in Toronto. 

NKW YORK — U.S. music retailers 
report mi.\ed sales 
for the holiday sea- 
son, but many say 
that post-Christ- 
mas traffic has 
been significantly 
higher than last 
year's. 

A majority of 
retailers sun eyed indicated that they 
experienced negative comparable- 
store sales for the holiday selling sea- 
.•ion, l)ul there wore some bright spots, 
with some meivhants rei>oil:ing stmng 
gains. Estimates of comparable-store 
music sales from Thanksgiving 
t>fi,iniii ini iKiin through New Year's range from a 




decrea.se of i^f to an increase of lo'f . 

SoundScan, on the other hand, 
reports that in the seven-week sell- 
ing period from Nov. 1 1 through Dec. 
2y, album sales were down (i'l. Dur- 
ing the corre- 
sponding period in 
l!)!»o. SoundScan 
counted album 
sales of m)M mil- 
lion, compan'd 
with this year's 
140.9 million, a dif- 
ference of 9.-1 mil- 
lion uniU. 

In Canada, how'ever. music retail- 
ers are relieved that strong late- 
DecemU'r sales contrasted with what 
had been a mediocre 19% sales year. 
According to SoundScan. which was 
launched in Canada in September 

'C'>utiinir>hni pttf/t H.ii 



Video Rallies Around 
Strong Sell-Thru Sector 

This story mis im piord hi/Svth (iohi- 
stt'in in Nrn- York and EUrrn FUz- 
jHtfrick hi Los Amfvies. 

NEW YORK— Video well-through cel- 
ebrated a merry Christmas and a 
bountiful vear that finished «'^-9'';J 
ahead i.f 1995. 

Tlial tran.slates into another recorti 
breaker for suppliers, particularly the 
studios. Hollywfn»l gnibUMl the li<m's 
share of an estimated %T).Ti billion in 
UHH) whole.sale revenues generated by 
the delivery of more than (100 milliiMi 
cassettes priced to sell, according to 
trade sources. 

And they'll keep much of what 
they've earno<I tluring the holiday sea- 
sim. which accounts for alwut 20% of 
i('iii»iiinn d oil {Hiijf 9.0 
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Enamorado Por Primera Vez / Al Despertar / Lluvia Cab 
Tu Vacio / Solo En Ti (Only You) / Miente / Vivire y Morire 
VOLVERE / El Muro / Revolucion 
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ENRIQUE IGLESIAS 


1997 WORLD TOUR 


Sunday, March 9 


Odessa, Texas 

Ector County Coliseum 


Friday, March 14 


El Paso. Texas 

Special Events Center (UTEP) 


Tuesday. March 18 


San Antonio. Texas 

San Antonio Municipal Auditorium 


Thursday. March 19 


Corpus Chnsti, Texas 
Memorial Coliseum 


Saturday. March 22 


Edinburg. Texas 
Utpau Field House 


Sunday. March 23 


S. Padre Island, Texas 
Convention Center 


Sunday. March 30 


San Jose. California 
S.J.S.U, Event Center 


Thursday, April 3 


VIsalta, Catifornia 
Convention Center 


Saturday. Apnl 5 


Anaheim, California 
Arrowhead Pond 


Wednesday. April 9 


San Diego, California 
San Diego Sports Arena 


Friday, April 1 8 


Mexico D,F. 


Saturday, Aprd 19 


Mexico D,F. 


TTiursday. April 24 


Guadalajara, Mexico 


Friday. May 2 


Monterrey, Mexico 


Saturday May 10 


Rosemont. Illinois 
RosemOTi Horizon 


Saturday. May 1 7 


Landover, Maryland 
US Air Arena 


Sunday. May 1 6 


East Rutherford, New Jersey 
Coniineniai Airlines Arena 


Saturday. May 24 


San Juan, Puerto Rico 
Hiram Bithom Stadium 


Saturday. May 31 


Bogota. Colombia 


Sunday, June 1 


Call. Colombia 


Tuesday, June 3 


Barranquilla, Colombia 


Fnday. June 6 


Caracas. Venezuela 


Sunday. June 8 


Quayaquli. Ecuador 


Saturday, June 1 4 


Lima. Peru 


Thursday, July 3 


Valencia, Spain 


Tuesday. July 6 


Barcelona. Spain 


Thursday. July 10 


Zaragoza, Spain 


Tuesday, Juty 15 


Madrid, Spam 


Wednesday. July 16 


Madrid, Spain 


Tuesday, July 22 


Sevilla, Spain 


Wednesday. Augu&t 6 Palma de MaJlorca, Spam 


Thursday. August 8 


Alicante, Spain 


Monday. August 1 1 


Martiella, Spain 


Thursday. August 14 


Sanlander or Gifon. Spain 


Saturday. August 16 


ta Corurta. Spain 


Second leg ol the tour wi» continue: 


August 17, 1997 
March 1998 


TB.A. 

U S A. / Canada / South America 


'Concert dates and locations subject to change 
U.S. Tour - WiBiani Morris Agency / Agent; Dick Aten 






When Fallen AmjeL Fly 
ALBUM OF THE YEAR 

1995 CALA Awards 

1 996 Stereo Review 
1996 Nashville Music Awards 

1995 Best Countiy Album 
Enlertalnnient Weekly 

The Trouble With The Truth 
ALBUM OF THE YEAR 
NOMINEE 

CMA Awards 
Nashville Music Awards 

TIME 
#H ALBUM OF 1996 
"...this hard-scrabbic diva 
has no trouble whatsoever 
singing about betray al, 

abuse, loneliness — 
and the against-all-odds 
will to survive." 

People 
TOP 10 ALBUMS 

OF 1996 
"Her expressive, bluesy 
vocals ring with deep 
and true emotion, 
proving all contemporary 
countrv doesn't come 
Irom a cookie cutter. 

The Dalta.t Morning New.t 
TOP 10 COUNTRY 
ALBUMS OF 1996 

Tenncuiean 
#1 ALBUM OF 1996 



CMA FEMALE VOCALIST OF THE YEAR ^ 

ACM TOP FEMALE VOCALIST 



epic 
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Royalty Dispute Heats Up In Europe 

French Collection Body Breaks With U.K. Counterpart 



■ BY JEFF CLARK-MEADS 

and EMMANUEL LEGRAND 

LONDON — The war of words between 
Europe's mechanical royalty collection soci- 
eties has entered a new battle just two weeks 
before proposed peace talks at MIDEM. 

A high-powered meeting is due to take 
place at the French trade fair, being held Jan. 
19-23 in Cannes, to settle the row that has 
raged between the U.K. and the European 
continent for nine months. But the peace 
process is having to take place amid power- 
ful rhetoric from both .sides. 

The MIDEM meeting will also have to 
address the fact that threat* of action against 
the U.K.'s Mechanical Copyright Protection 
Society (MCPS), the organization that has 
precipitated the dispute, have now become 
concrete. French mechanical organization 
SDRM has announced it has terminated its 
reciprocal representation agreement with 
MCPS. 

MCPS chief executive John Hutchinson 
says, though, that the SDRM action is not 
v^d because, he argues, the termination con- 
travenes European Union competition law. 
He also warns that if the EU competition 
authorities are obliged to investigate, none of 
the European societies — including MCPS — 
is ready for such close scrutiny. 

MCPS has been the object of the conti- 
nental European collecting societies' anger 
since it introduced the concept of direct dis- 
tribution last spring. 

Through this sy.stem, mechanical royalties 
payments are made by MCPS directly to pub- 
lishers anywhere in the EU, meaning that the 
local collecting society in each territory is 
deprived of significant amounts of business 
through lost commissions. 

That loss of business has stung (Billboard, 
OcL 19. Oct. b, 1996). SDRM president Jean- 
Loup Toumier says, 'The Brits shot first, as 
usual. What we are doing is retaliation," 

What SDRM has done is to decline to 
renew the reciprocal representation agree- 
ment with MCPS that expired on the last day 
of 1996. In the absence of such an agreement, 
British users of French copyrights would 
have to deal directly with SDRM — and in 
French — instead of being able to go through 
their local body, MCPS. French users of 
British copyrights would similarly have to 
deal directly with MCPS. 

Tournier, who also heads European 
authors' bodies BIEM and GESAC, says 
direct distribution has produced such a 
strong response because it is seen as an act 
of treachery. "We believe it is illegal and dam- 



aging for rights societies in that it takes away 
from them a substantial revenue stream. 
MCPS has betrayed its commitments toward 
its sister societies," Toumier says. 

He adds, "From now on, MCPS doesn't 
represent [SDRM-administered copyrights! 
in the U.K. and Ireland. We have made it 
known to users that if they want to use our 
repertoire, they will have to deal directly with 
SDRM offices in Paris. Anyone who wishes 
to use Ravel's 'Bolero' in the U.K. and Ire- 
land without our authorization is a pirate." 

MCPS' Hutchinson has a wholly different 
view. Describing SDRM's pasition as "mis- 
taken as well a.s indefensible," he argues that 
the .statutes of BIEM— of which all the EU 
societies are members — require the mechan- 
icals bodies to enter into reciprocal agree- 
ments with each other. 

Says Hutchinson, "In an effort to find a 



way round this, the BIEM extraordinary' gen- 
eral meeting in December 1996 passed a res- 
olution exempting BIEM societies from 
entering into reciprocal agreements with 
MCPS and any other .society which operates 
a direct distribution scheme. 

"In MCPS' view, this is an obvious con- 
certed practice under Articles 85 and 86 of 
the Treaty of Rome, and MCPS therefore 
regards the BIEM resolution as being 
invalid." He invites British users of French 
works to continue dealing with MCPS in the 
normal manner. 

Hutchinjion concedes that his view of the 
illegahty of the resolution would need to be 
confirmed by a court but says he has no 
enthusia.sm to begin the legal process. 

Noting the summit meeting of pubUshers 
and collecting societies due to be held during 
(Continued on page 89) 



Billboard Changes Criteria 
For Album Catalog Charts 



Effective this week, Billboard is stream- 
lining the criteria that determine whether 
an album is considered to be a catalog item. 
The new standard, which removes some 
titles from this week's current charts, bet- 
ter reflects the measures by which music 
merchants and dis- 
tributors sort cata- 
log albums from cur- 
rent ones. 

According to the 
new criteria, an album is designated catalog 
status when it becomes 2 years uld and ranks 
lower than No. 100 on The Billboard 200. 

The previous criteria, adopted when the 
Top Pop Catalog Albums and Top Country 
Albums charts debuted in May 1991, also 
used the two-year standard. But the old pol- 
icy also required that such albums be absent 
from all Billboard charts for a period of 
three consecutive months before they were 
moved to catalog status. 

The original rules, however, became an 
awk\v"drd mechanism, because some of Bill- 
board's specialty charts have relatively low 
sales thresholds. Thus, some older tides — 
particularly ones in categories like classi- 
cal, new age, and world music — continued 
to be designated as current tiUes, while oth- 
ers from genres for which there is no Bill- 



Top Pop. Catalog Albums. 



board album chart — such as rock, pop, 
dance, or comedy — moved more quickly to 
catalog status. 

With the change, the "weeks on" column 
on Top Pop Catalog and Top Pop Country 
will change to "total chart weeks," com- 
bining the weeks a 
title has spent on the 
catalog chart with 
the number of weeks 
it spent on the equiv- 
alent current chart. 

The granddaddy of the "total chart 
weeks" category automatically becomes 
Pink Floyd's "Dark Side Of The Moon," 
which spent a record-setting 741 weeks on 
The Billboard 200, plus another 292 weeks 
on the catalog chart for a whopping sum 
of 1,033 weeks. 

The 18-times-platinum "Dark Side" 
charted continuously from March 17, 1973, 
through April 23, 1988. After a one-week 
absence, it re-entered for an 11-week run, 
starting with that year's May 7 issue. A final 
1988 stint of five weeks began with the Sept 
10, 1988. Billboard. It was absent from Bill- 
board's charts from Oct 15, 1988, through 
May 25, 1991, when it debuted at No. 24 on 
the inaugural Top Pop Catalog Albums list 
(Continued on page 86} 



THIS WEEK IN BILLBOARD: 



WHO'S NO. 1 MUSIC DISTRIBUTOR? 

In 1996 there were two: Independents took the top spot for total 
U.S. album market share, while WEA was first in "current" album 
market share. Senior retail editor Ed Christman reports. Page 60 

MAKING ITS JEWEL SHINE 

It took more than a year for Atlantic executives to get singer/ 
songwriter Jewel's first single, "Who Will Save Your Soul," onto 
the Hot 100 chart. Then, choosing a strong follow-up turned out 
to be a difficult decision. Radio editor Chuck Taylor has the story 
In his new AirWaves column. Page 80 
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Commentary 

WIPO To Have Profound Effect On Music 



I BY NIC GARNETT 



For 35 years, the property rights of 
record producers and performers have 
been governed by the Rome Convention. A 
legal and commercial landmark for the 
recording industry in 1961, the convention 
has proved increasingly ineffective as a 
legal basis to address the challenges of 
new technology. Perversely, it has become 
a basis for authors and broadcasters to 
resist any further development of produc- 
ers' and performers' rights at national lev- 
els. 

In December, a new set of internation- 
al copyright standards for record produc- 
ers emerged from the Diplomatic Confer- 
ence organized in Geneva, Switzerland, by 
the World Intellectual Property Organi- 
sation (WIPO). Once translated into 
national law, these standards will have a 
profound effect on the growth of the 
music industry and the direction of new 
investments worldwide. 

The treaty is, therefore, a cause for con- 
siderable jubilation (and no little relief). 
The standards set are, for the most part, 
extremely beneficial for the industry, for 
providers of new telecommunication ser- 
vices involving music, and for consumers. 
There will, of course, be much analysis and 
commentary in the months ahead; my per- 
spective is merely preliminary. 

Before considering the standards them- 
selves, we should celebrate the fact that a 
new treaty — now known as the WIPO Per- 
formance and Phonograms Treaty — was 
established at all. There were long periods 
during the proceedings when the most 
likely outcome seemed to be a decision to 
defer the whole process. Government del- 
egates would storm out of consultations in 
the dead of night, frustrated by the com- 
plexity of the task, the intractability of the 
industrial conflicts involved. 

It was a complex, multilayered negotia- 
tion with as many agendas as there were 
delegates. A compromise among some 
groups would raise conflicts with others; 
global objectives would founder against the 
narrowest of local interests. Representing 
record producers, we at the International 
Federation of the Phonographic Industry 
(IFPI) were promoting the position of the 
industry and at the same time countering 
a number of attacks on our objectives: from 
broadcasters fearful of any shift or strain 
in the Rome Convention's "delicate bal- 
ance" of interests; from hardware and 
telecommunication companies seemingly 
intent on blocking the entire process — pur- 
portedly to save the infant "Information 
Society" from strangulation by copyright 
owners, 

I think we largely succeeded. The treaty 
passed, and it is a very good treaty for 
record producers. Here, in outline, are 
some of the reasons why. 

First, it meets the principal objectives 
set by the IFPI board: 

• to restate the producers* reproduction 
right — and the exceptions and limitations 
to that right — for application in digital net- 
work environments; 

• to create exclusive rights for produc- 
ers in respect of the use of their record- 
ings in so-called "on-demand" services; 

• to ensure that devices or services used 
for circumventing technical controls are 
outlawed. 



The debate on the exception to the 
reproduction right caused much of the 
ruckus, but in the end common sense pre- 
vailed. A major defect of the Rome (l^on- 
vention is in the fact that, unlike the major 
copyright treaties and the Trade Related 
Intellectual Property Rights agreement, 
the 1961 treaty contains an express autho- 
rization for states to exempt "private use" 
from producers' and performers' rights. 
This categorical and, for the digital age, 
inappropriate rule was not carried over 
into the new treaty. Instead, the rule that 
has governed exceptions and limitations to 



'Once translated 
into national law, 
these standards 
will have a pro- 
found effect on 
the growth of the 
music Industry' 




Nic Garnelt fa director 
general of the Interna- 
tional Federation of the 
Phonographic Industry. 



the reproduction right for many years — 
whether the exception conflicts with the 
normal exploitation of the work — was con- 
firmed as extending to the digital envi- 
ronment and left for each member state of 
the treaty to apply. 

The new exclusive right for producers is 
worth stating in full because of its impor- 
tance to the future of the industry. It reads 
as follows (Article 14): "Producers of 
phonograms shall enjoy the exclusive right 
of authorizing the making available to the 
public of their phonograms, by wire or 
wireless means, in such a way that mem- 
bers of the public may access them from a 
place and at a time individually chosen by 
them." 

Precisely what this means in practice 
may be the subject of some speculation, 
but, at the very least, it grants producers 
the right of complete control over the use 
of their recordings in on-demand services. 
At the very least, producers will now have 
the basis to set up business online — on the 
Internet or in whatever electronic market 
that eventually emerges. Before this 
treaty, the availability of such an exclusive 
right was settled in only a few countries. 

The provision outlawing the circumven- 
tion of technical controls represents anoth- 
er major advance, not only for producers 
but for the protection and administration 
of copyrights generally. In 1989, no sooner 
had the Serial Copy Management System 
been proposed as the legal standard for 
technical management of digital copying 
than black boxes designed to neutralize the 
system started appearing in Tokyo elec- 
tronics outlets. Business online will depend 
on much more advanced technical controls: 
This treaty embraces that development 
and ensures that this system will work. 

The second point goes beyond these spe- 
cific advances. In a number of key provi- 
sions, the treaty removes the notion of 
hierarchy between copyrights and neigh- 
boring rights and expressly recognizes the 
coexistence of the producers* exclusive 
rights alongside those of the author. In this 



respect, the curse of the Rome Convention 
has been lifted, and it is arguable that the 
treaty has shifted copyright philosophy 
away from the classical European tradition 
and closer to the Anglo-Saxon approach. 

In its own right, that is a proposition for 
academic debate alone. But its impact on 
how many member states of the treaty 
choose to implement their treaty obliga- 
tions and on future copyright develop- 
ments both nationally and internationally 
will be significant. 

On the downside, the governments at 
this stage declined to draw a distinction 
between traditional forms of broadcasting 
and subscription-based multichannel sys- 
tems. The treaty leaves states free to 
decide for themselves whether to allow 
parallel importation. National treatment is 
restricted to the substantive provisions of 
the treaty. 

These shortcomings are neither unan- 
ticipated nor fatal. In particular, among 
the agreed declarations accompanying the 
treaty is one that anticipates further con- 
sideration of subscription transmission 
services. 

Above all, this treaty, as good as it is, 
constitutes but the first step in building a 
worldwide framework of rights for pro- 
ducers. The treaty now has to be ratified 
by each of its member states, and this in 
itself will be a process of considerable com- 
plexity. Some national laws will accommo- 
date the new standards without much dif- 
ficulty; others, some in key existing 
markets, will require major revisions. 

In Geneva, the IFPI learned a great deal 
about where and what its targets in pro- 
moting ratification should be. There is, for 
example, much work to be done in Asia, 
where a number of governments seem to 
have little appreciation of the function of 
copyright beyond stopping piracy (and 
thereby avoiding foreign trade sanctions). 

Much still needs to be done to make 
proper copyright protection for record 
producers in the digital age a worldwide 
reality. And, of course, the online market 
is as sound, legally, as the law in any coun- 
try with at least one telephone line per- 
mits. That is why this new multilateral 
treaty, successfully punctuating the first 
five years' contemplation by governments 
worldwide of improvements in the rights 
of producers and performers, is so impor- 
tant. 



LETTERS 



WRONG TARGETING 

Jeers to Curb Records and others who 
chose to make LeAnn Rimes' "Unchained 
Melody*^ available only at Target stores! 

Country music fans are discriminated 
against enough with the lack of available 
titles on cassette singles, without having to 
be told they can only find a certain selection 
at one outlet 

Billboard's charts should be based on sales 
and not partly compiled from radio play. 
"Unchained Melody" has no place on the Hot 
Country Singles & Tracks chart . . . when it 
is only available to a select few. Nor does any 
other song, for that matter. 

Joe CampbeH 
Co-owner, Taking Home the Hits 
Alex City. Ala. 



Ankle* and leltent appetrii^ on tbti po^ tent * forum Tor the expression *>( vieu-g of fcenertJ intereM. The o|)inlontt offem) here are noi necessarily thoee of BUIbotrd or ito mamgemenL 
Lelteni should be submitted to the Letters Editor, Conunentarlee should he submitted to Comnientar.v Editor M&ril>-n A. Gillen. Billboard. 1516 Broadwij; New York. N.Y. 10036 
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by PHILIP GLASS from the music of David Bowie & Brian Eno 

In February 1993, Philip Glass broke new ground with the release 
of "Low" Symphony. 

This mesmerizing tribute to the pioneering music of David Bowie 
and Brian Eno continues to be one of the best-sellers on the 
POINT music label. 

Now, Glass turns to the progressive 1977 Bowie/Eno album 
Heroes for inspiration for his next symphony. 



IN STORES FEBRUARY 4 

The Heroes" Website debuts in late January on PolyGram Online. 
http://www.polygram.com/heroes 



music 

e 1997 POINT muac/PolyGram Classics & Jilz 




Based on the original tracks; Heroes I Abdulmajid I Sense 
of Doubt I Sons of the Silent Age I Neukoln I \/2 Schneider 

454 388-2 




Also Available 

Low Symphony 436150-2 



Home Video Firms Unveil 
Initial DVD Software Slates 



■ BY SETH GOLDSTEIN 

NEW YORK— Hope springs eternal 
for DVD. Hardware manufacturers 
and several program pro\iders, includ- 
ing two studios, swear that they have 
overcome the technical and legfislative 
problems that plagued DVD in 1996, 
preventing its launch. 

This year is going to be different, 
not least because the home video arms 
of Warner, Columbia TriStar. 
MGM/UA, and New Line have 
announced titles in supjwrt of the new 
format. More than 40 copy-protected 
features are due in late March or early 
April when a limited intriniuction gets 
under way. Columbia TriStar Home 
Video, in addition, has pledged a total 
of at least 20 movies in the 12 months 
after DVD players arrive in stores. 

It is expected that nearly all of the 
initial batch will be aimed at the sell- 
through mjirket in an effort to stimu- 
late machine sales, but prices didn't 
accompany the announcement of any 
titles. Warner Home Video president 
Warren Lieberfarb says he won't 
decide on pricing for another couple of 



Outpost Label 
Teams Up With 
City Of Angels 

■ BY DOUG REECE 



LOS ANCiELES — In another develop- 
ment signaling the U.S. recording 
industn,''s burgeoning interest in elec- 
tronic dance music, 
Geffen-dislribut-ed 
Outpost Record- 
ings has formed a 
partnership with 
Los Angeles-based 
indie City of 
Angels. 

Under terms of the agreement, Out- 
|K>st will have the option to sign City of 
Angels acts and will also reserve 
licen.^ing rights to select acts in mar- 
kets outside North America. The 
releases outside of North America will 
fall under the joint banner City of 
AngeWOutpost Recordings and uill be 
distributed through various worldwide 
BMC affiliates. 

The dance comi)ilations "American 
Dreams" and "U.S. Homegrown," 
(Continued on page 89) 




weeks. 

Alone among the Hollj'wood early 
adopters, Warner has scheduled the 
release of five DVD titles simultane- 
ous with their arrival on VHS: "Mars 
Attacks:." "Michael," "Michael Col- 
lins," "My F'ellow Americans," and 
(Continued on fHitfe 86) 



Valley Buying Spree Leads To Star Video 

Calif. One-Stop Expected To Keep Northeast Firm Intact 



■ BY ED CHRISTMAN 

and SETH GOLDSTEIN 

NEW YORK— Valley Record Distrib- 
utors, which has been on an acquisition 
binge, continued that spree last week 
by signing a letter of intent to acquire 
Star Video Entertainment, the domi- 
nant video dwtributor in the Northeast 




Poetry In Music. Teldec Classics International (TGI) recently celebrated the 
signing of composer/pertormer Michael Hoppe and plans a worldwide release of 
his album "The Poet." Tbe album's music for cello and keyboard was inspired 
by such poets as Carl Sandburg, Robert Frost, and Kahlil Gibran. In addition to 
biographical information about the literary figures and their work, the album will 
include reproductions of their portraits done by Hoppe's grandfather, photogra- 
pher E.O. Hoppe. Pictured in the front row, from left, are Hoppe and TCI execu- 
tive producer Wolfgang Mohr. In the back row is TCI consultant/retired president 
Professor Hans Hirsch. 



All American Adds Zebra 

Will Distribute Indie Jazz Label 



■ BYGINAVAN PER VLIET 

LOS ANGELES— The reactivated jazz 
label Zebra has inked a U.S. distribu- 
tion deal with All ^ . , 

American Music 
Group and Its dis- 
tributor, WEA. 

The Santa Moni- 
ca, Calif.-based /\11 .^Vmerican owns and 
distributes the labels Scotti Bros., 
Street Life, and Backyard Recoi-ds. 

Zebra, which was started by Ricky 
Schultz in 1984 as an offshoot of his 
independent marketing and promo- 



tion consulting business Word of 
Mouth, was temporarily shuttered in 
1990 due to Schultz's involvement 
with the MCA and Warner 

Bros. /Reprise 

r-Mk^^ Records jazz divi- 

■ttk . " sions. 

^ I When the label 

reopened its 
offices in Bell Canyon, Calif., in 1996, 
it no longer had a distribution deal. 
Former MCA president Myron 
Roth, now president of All American 
Communications, pointed Schultz to 
(Continued on page 76) 



House Subcommittee Faces C'right Issues 



BY BILL HOLLAND 



WASHINGTON. D.C.— As the newly 
chosen chairman of the House Sub- 
committee on Courts and Intellectual 
Proi)erty. Rep. Howard Coble, R-N.C, 
will play a pivotal role in copyright 
issues in the 105th Congress. 

The subcommittee, part of the 
House Judiciary Committee, is tradi- 
tionally the body that first introduce-s 
and debates copjright and intellectual 
property issues. 

Coble faces a major issue once Con- 
gress returns: the reintnxiuction of the 
National Information Infrasti-ucture 
(Nil) copjTight bill. The legislation fur- 
ther defines copyright rights and pro- 
tection in the digital, interactive uni- 
verse. It was scuttled last session after 
online service providers sought exemp- 



tion from copyright infringement lia- 
bility. 

Other issues the subcommittee must 
address this year are copyright term 
e.xtensions and a solution to the 
demands for music-licensing fee 
exemptions from the restaurant indus- 
try and religious broadcasters. 

(In the Senate. Sen. Orrin Hatch, 
R-lItah, will continue as chairman of 
the Judiciary Committee. Hatch abol- 
ished the Senate Copyright Subcom- 
mittee in 199.S and moved all copy- 
right legislation debate to the full 
committee.) 

The House Courts and Intellectual 
Property Subcommittee has gained 
greater stature in the last decade as 
U.S. copyright industries, including 
music, entertainment, and computer 
software companies, have become a 



more valuable part of the nation's gi*oss 
national product and strong leaders in 
export trade, requiring updated pro- 
tection in the digital age. 

Coble, 65, had been the senior 
Republican on the subcommittee. He is 
seen by copjTight industry observers 
here as a friendly, capable, and fair vet- 
eran in the somewhat rarefied area of 
intellectual property legislation. 

He sen'efi on the subcommittee soon 
after he was first elected to the House 
in 1984. 

"He's a very even-handed guy," says 
Jim Free of Free and Associates, an 
entertainment industry lobbyist, "and 
he understands and appreciates the 
fact that while intellectual property 
might be intangible, it is of great 
value." 

(Continued on page 76) 



Terms of the deal were not dLsclosed, 
but Billboard estimates that Valley will 
pay $30 million-$35 million for the com- 
pany, based in Union City, N.J. Since 
the summer. Valley has been gobbling 
up other wholesalers, but the planned 
Star Video acquisition represents the 
largest deal yet for the Woodland, 
Calif.-based wholesaler. 

Valley chairman Barney Cohen says 
Star Video did about $250 milUon-$3bo 
million in volume in 1996. Based on 
that, he projects that, if the deal closes. 
Valley will do $650 million in 1997. 

Valley, the second largest one-stop 
in the U.S., is diversifying into video 
because many of its customers have 
been asking it to carry VHS, Cohen 
says. He says that expanding into 
another product line will strengthen 
Valley. Also, Cohen says, he believes 
that DVD will be huge, and "we want- 
ed to be there when it takes off." 

Rob Cain, Valley president, notes 
that Star Video appears to have a very 
strong selling and marketing organi- 
zation, which was another quality that 
attracted Valley. 

\\Tien the deal is completed, Cohen 
savs, he wants the Star Video staff to 



stay. "Star will remain intact, with all 
the people and warehouses staying in 
place," he says. "(Xir intent is to make 
as few changes as possible in year one." 
Further out, there may be changes, but 
Valley management will not begin to 
think about that, he adds, until some 
point in the future. 

However, Cohen says there are two 
areas that Valley will get to work on 
immediately: systems and accounting. 
"We will make sure the two companies 
talk well together," he says. 

In the meantime. Valley's main focus 
is to increase Star Video's top line. 
"Our intent is to build the business," he 
says. 

Other than to acknowledge that a 
letter of intent had been signed. Star 
executives declined to comment 

Star Video, a major regional dLstrib- 
utor, has been in existence since the 
video business was in its infancy. The 
principal owners, Artie Bach and 
Bemie Hennan, were among the com- 
pany's founders. The two previously 
were partners in an audio equipment 
distribution business. 

The company initially operated out 
( Continufd on page 8 6} 



Lewis To Head P 'Gram's 
Classical Label Decca 



BY ADAM WHITE 



LONDON — Six months later than ex- 
pected, Polj^Jram has new leadership 
at one of its primary classical labels. 
Roger Lewis has been named presi- 
dent of the Decca Record Co., which 
operates under the London Records 
identity in North America. 

The appointment had not been 
announced officially by PolyGram at 
press time, but Lewis was due to start 
work Monday (13) at Decca's world- 
wide headquarters in London. He 
reports to Chris Roberts, president of 
PolyGram Classics & Jazz, and suc- 
ceeds Roland Kommerell, who retired 
at the end of last year after 10 years. 

Decca/London is the recording 
home of Cecilia Bartoli, Angela Gheo- 
rghiu, Michael Nyman, Luciano 
Pavarotli, Sir Georg Solti, and Kiri Te 
Kanawa, among others. The company 
also encompasses the Argo and 
L'Oiseau-LjTe labels, with Aaron Ker- 
nis, Mark Anthony-Turnage, and 
Michael Torke signed to the former, 
and Christopher Hogwood, Philip 
Pickett and Christoph Rousset affili- 
ated with the latter. 

"I want to build on Decca's 
strengths," says Lewis, "and reinvest 
in artists. I want to lead the company 
with a firm focus on its core classical 
business and core classical opportuni- 
ties." He acknowledges the importance 
of the crossover sector, but adds, *'We 
must not forget the core of our busi- 
ness. The future must be about invest- 
ing in artists. Those words are often 
spoken — but not enough." 

For the past 18 months. Lewis has 
lieen managing director of the Premier 
label gnmpofEMI Reconis U.K. and 
has played a key role in the company's 
classical music operations for the past 
six years. Sources suggest that he 
accepted the Decca post last summer, 
but that EMI was unwilling to release 
him from his contract before now. 

Since July 1995, Lewis has reported 
to Jean-Francois Cecillon, president of 
EMI Records Group U.K. and Eire. 



Insiders say the settlement of the con- 
tract dispute required the involvement 
of EMI Music presidenUCEO James 
Fifield and Polj'Gram president Alain 
Levy. Lewis declines comment. 

EMI acknowledged the executive's 
exit Jan. 9, when it also announced a 
reorganization of some of its U.K. oper- 
ations, with the loss of some 20 jobs. 

Cecillon has folded a number of the 
Premier unit's activities into another 
division but returned the classical 
music business — which had been part 
of Premier — to divisional status. A 
managing director for this group will 
be appointed. 

The reorganization at EMI includes 
the formation of a new label group, 
EMI Catalogue, headed by director 
Paul Holland; the establishment of 
EMI Classics, with Barr>* McCann as 
marketing director; and the appoint- 
ment of (i'hris Briggs as group A&R 
executive. Briggs, who was head of 
A&R at Chrysalis, will work on pro- 
jects signed by Cecillon and acquire 
new acts. 

Neil Ferris, whose independent Bril- 
liant! promotion firm had been con- 
sulting Premier, takes on the role of 
head of media for the EMI label and 
the new classics and catalog units. He 
will continue to operate Brilliant! 

The layoffs include the heads of 
radio promotion and press at the EMI 
label and several marketing managers. 

Welsh-born Lewis, 42, comes to 
Decca with a versatile background 
and, from his Premier stint, an eclectic 
collection of business successes — most 
notably, the rock soundtrack to 
"Trainspotting," which is nearing2 
million units in worldwide sales, 
according to EMI. He also points to 
the popularity of Vanessa-Mae's 
crossover albimi, 'The Violin Player," 
with sales exceeding 2 million pieces. 

In addition, Premier handled releas- 
es by artists signed to Capitol 
Na-shville, such as Garth Brooks, and 
to the Christian Music Group. Compa- 
ny sources say the division is ahead of 
budget in its current fiscal year. 
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Mercury Ready To Rumble With Ali Film's Soundtrack 



BYJIMBE SSMAN 

NEW YORK— It took more than 22 
years to complete, but the award-win- 
ning documentary feature "When We 
Were Kings" and its accompanying 
soundtrack have never been more 
timely. Promotion for the Mercury- 
distributed DAS Label soundtrack, 
meanwhile, promises to be as power- 
ful as the man who is the movie's sub- 
ject 

"When We Were Kings" documents 
the legendary Oct. 30, 1974, "Rumble 
In The Jungle" heavyweight title fight 
between Muhammad Ali and George 
Foreman, whom he dethroned as 
champion that night in Kinshasa, 
Zaire, in one of boxing history's most 
dramatic moments. 

The event was accompanied by a 
musical spectacular billed as the 
"African Woodstock," which starred, 
among others, James Brown, B.B. 
King, Bill Withers, the Spinners, and 
the Jazz Crusaders. Festival perfor- 
mances by these artists are featured 
on the soundtrack album, which also 
contains three new cuts. 

"Rumble In The Jungle" by the 
Fugees, featuring A Tribe Called 
Quest, Busta Rhymes, and Forte, is 
the album's first single, which will be 
followed by Brian McKnight and Diana 
King's title track. Also new on the 
album is Zelma Davis' "I'm Calling 
(Say It Loud)." 

Several stations have already 
jumped on "Rimible In The Jungle." 
The track shipped to radio after 
Christmas and in advance of its Jan. 6 
impact date for R&B crossover for- 
mats and club play, says Mercury 
senior director of marketing Josh Zie- 
man. Mainstream radio promotion is 
set to follow. 

While the single has received "great 
phones" early on at WKYS and 
WMMJ in Washington, D.C., Steve 
Hegwood, programming VP for the 
Radio One web Uiat operates those sta- 
tions and similar R&B formats in Bal- 
timore and Atlanta, points out that the 
track's pull goes far beyond the "young 
end" demo that would be expected to 
appreciate its sound. 



"It's a tribute to the life of Muham- 
mad Ali," says Hegw^ood. "Once again, 
he's a hero and a mega-superstar, 
tran.scending his boxing and his cur- 
rent physical condition. It was verj' 
touching watching him light the 
OI.NTnpics torch here in Atlanta, and it 




showed more than anything how much 
respect everyone has for him. And 
everybody loves the Fugees — so it's a 
great combination." 

David Lang, president of New Jer- 
sey's nine-store Compact Disc World 
chain, also appreciates the current 
value of the vintage artists represent- 



ed on the soundtrack — and eagerly 
anticipates the upcoming hoopla sur- 
rounding it and the movie's release. 

"We're seeing a great increase in 
interest in 70s music, and this [album] 
goes hand in hand," says Lang, a big 
Ali fan who not only saw the "Rumble 
In The Jungle" live 
on closed-circuit 
TV at New York's 
Madison Square 
Garden but met his 
future partner, 
Jerry Solomon, 
there. "Coupled 
with the marketing 
McKNKSMT around this classic 
fight [filmj, I think 
it's something that will appeal to our 
customers that will be great for in- 
store play and which we'll support 
wholeheartedly," he says. 

The marketing for the film and 
soundtrack is indeed appropriately 
momentous. The album is being 
released Feb. U, three days ahead of 



the film's general theatrical release. 
Both debuts are being celebrated with 
a kickoff screening and after-movie 
event at New York's Radio City, which 
will feature a concert to be carried on 
MTV. The event will be capi>ed with 
the introductions of attending sports 
legends and climax with the emer- 
gence of the two fabled pugilists re- 
immortalized by the movie. 

"It will be historic to have some of 
the greatest musicians of all time 
together with some of the greatest 
sports figures," says Zieman. "It will 
be such an exciting moment for being 
in the music business, and we're all 
just glowing to be part of it" 

Mercuiy and DAS will be joined in 
presenting the Radio City extrava- 
ganza by Gramercy Pictures, Rolling 
Stone magazine, and American 
Express. Gramercy is distributing 
"When We Were Kings," which is a 
DASFilms Ltd. production, the first 
for Fugees manager David Sonen- 
(Contimied on page 15) 




Looking Sharp. Asylum recording 
artist Kevin Sharp stopped by Bill- 
board's Los Angeles offices to be 
awarded a Heatseekers T-shirt. The 
artist, whose album "Measure Of A 
Man" first reached No. 1 on the Heat- 
seekers chart in the Dec. 28, 1996, is- 
sue, begins touring with Sawyer 
Brown Jan. 30. The next single from 
Sharp's album. "She's Sure Taking It 
Well," goes to country radio Feb. 10. 
(Photo: Gina van der Vliet) 



Songwriter's Songwriter Townes Van Zandt Dies 



BY CHETFLIPPO 



NASHVILLE— Townes Van Zandt 
was acclaimed in Nashville as the song- 
writer's songwriter and in Texas as the 
unofficial poet laureate of the Lone 
Star State. He died in Mount Juliet, 
Tenn., near here, on Jan. 1, from a 
heart attack. He was 52. 

Van Zandt had been working on a 
new album and was recuperating from 
hip surgery at his former wife 
Jeanene's house. His close friend Guy 
Clark was visiting when Van Zandt was 
stricken. Despite immediate attempts 
at resuscitation, he was pronounced 
dead on arrival at Columbia Summit 
Medical Center. After a memorial ser- 
vice in Nashville (see Nashville Scene, 
page 30), his body was cremated. 

Van Zandt was perhaps best known 
outside music circles for such songs as 
"If I Needed You," a No. 3 hit on Bill- 
board's Hot Country Singles chart for 
Emmylou Harris and Don Williams in 



1981, and "Pancho And Lefty," which 
Willie Nelson and Merle Haggard took 
to No. 1 on the same chart in 1983. 
Even so, his entire body of work, span- 
ning some 15 albums and countless 
unrecorded songs, inspired awe among 
songwriters and 
singers, who cele- 
brated the deft 
poetry in his work. 
"A song didn't 
work for Townes 
unless it first 
worked as a poem 
on the page," said 
longtime friend van zandt 
Susanna Clark, 
Guy's wife, at his memorial service. 

Van Zandt was a powerful influence 
on a number of performers, ranging 
from Lyle Lovett and Nanci Griffith to 
Neil Young, Cowboy Junkies, and 
Steve Earle. At the service, Earle 
recalled his first glimpse of Van Zandt 
after Earle hitchhiked to a Van Zandt 




show in Texas: 'TowTies blew in like a 
tornado through a trailer park, looking 
positively mythic." 

Earle is famous for his loyalty to Van 
Zandt and his oft-quoted statement 
that "Townes Van Zandt is the best 
songwriter in the whole world, and 111 
stand on Bob Djian's coffee table In my 
cowboy boots and say that." Earle also 
recorded and often performed such 
Van Zandt songs as 'Tecumseh Valley" 
and "White Freight Liner Blues." 

Lovett, who was often an opening 
act for Van Zandt, recalled that 
'Townes always greeted me with kind- 
ness." Harris remembered first seeing 
Van Zandt at Gerde's Folk City in 
New York decades ago: "I thought, 
'My God, it's the ghost of Hank 
Williams!' But now 1 know Townes was 
just forging his own path down the lost 
highway." 

John TcwTies Van Zandt was bom on 
March 7, 1944, to an oil family in Fort 
Worth, Texas. Van Zandt County in 



east Texas was named for his forebears 
in 1848. His family moved frequently, 
setting the stage, he once said, for his 
later migratory life pattern. His fami- 
ly lived in Midland and Houston in 
Texas as well as Colorado, Montana, 
Illinois, and Minnesota. After high 
school, he went to a military school for 
two years, which didn't take, and then 
to the University of Colorado, from 
which he dropped out to pursue folk 
singing under the influence of Dylan 
and Houston's Lightnin' Hopkins. 

Van Zandt ended up in Houston in 
1966, where he fell in with fellow writ- 
ers Guy Clark, Mickey Newlxiry, and 
Jerry Jeff Walker. 

His first paying gig was at the 
Jester, and he was soon in demand at 
other Houston folk haunts, such as the 
Old Quarter and Sand Mountain. He 
began recording on Poppy Records in 
1968 with the album "For The Sake Of 
The Song," and others followed fairly 
(Continued on page H9) 
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Theater/Film Songwriter Burton Lane Dies 

Composer Collaborated With Numerous Noted Lyricists 



BY IRV LICHTMAN 



NEW YORK— Burton Lane never 
achieved the public recognition of 
many of his contemporaries, although 
the com|X)ser compiled an enviable cat- 
alog of enduring songs he wrote for the 
mui^iea) theater and film. Lane, the last 
of the major writers for both mediums, 
whose career dated back to the '20s, 
died here Jan. 5 of a stroke. He was 84. 

Lane collaborated with such first- 
class lyricists as Ira Gershwin, E.Y. 
Harburg, Alan Jay Lerner, Frank 
Loesser, Howard Dietz, Dorothy 
Fields, Sammy Cahn, Ralph Freed, 
Ted Koehler, and Harold Adamson. 
Lane's best-known songs included 
"Everything I Have Is Yours" (Adam- 
son), "How About You?" (Freed), 
"There's A Great Day Coming 
Manana" (Harburg), and "On A Clear 
Day" (Lemer). 

But it was his second Broadway 
teaming with Harburg — in 1940 they 
were the songwriters for entertainer 
Al Jolson's last Broadway show, the 
successful "Hold On To Your Hats" — 
that produced a score that one can 
regard as a career in itself. That was 
194Ts "Finian's Rainbow." 

To begin with, the show was exceed- 
ingly daring for its time, as it 
addressed the issue of racial injustice 
in the South — not in solemn ways, but 
in satire and fantasy that suited the 
creative temperament of Harburg and 
the musical theater itself. That score, 
still considered song-for-song one of 
the triumphs of Broadway, included 
such classics as "How Are Things In 
Glocca Morra?," "That Old Devil 
Moon," "If This Isn't Love," "Look To 
The Rainbow," and "When I'm Not 
Near The Girl I Love." 

Fred Astaire, Tommy Steele, and 
Petula Clark starred in a 1968 film ver- 
sion of the musical. There was also a 
19fi0 Broadway production. A JiOth- 
annK^ersary prctduction is planned this 
spring at the Goodspeed Playhouse in 
Connecticut, which is known for its 
revivals of old musicals. 

Oddly enough, Lane, whose career 
was mostly confined to work in Holly- 
wood, where in the '30s and '40s his 




material appeared in musicals with 
songs by others, did not return to 
Broadway until 1965, when he collabo- 
rated with Lemer in "On A Clear Day 
You Can See Forever," whose story line 
centered on extrasensory perception. 

Originally intended to have music by 
Richard Rodgera (Rodgers bowed out 
after having great difficulty in dealing 
with Lemer's erratic work habits), the 
show, even with rock sounds dominat- 
ing the airwaves and leading record 
sales, produced several standards, 
including the hit 
title "Come Back 
To Me" and 'mat 
Did I Have That I 
1"^ J Don't Have." A 
film version was 
released in 1970, 
starring Barbra 
Streisand and Yves 
LANE MonUnd. 

Lane had previ- 
ously collaborated with Lerner on 
I95rs memorable MGM musical 
"Royal Wedding," another project with 
songs of great merit, including "Too 
Late Now," which earned Lane his sec- 
ond Academy Award nomination. 

One of the film's other numbers, per- 
formed by Fred Astaire and Jane Pow- 
ell, was "How Could You Believe Me 
When I Said I Loved You When You 
Know I've Been A Liar All My Life," 
the longest well-known title in pop- 
song history. 

Lane, who often performed his own 
songs at special industry gatherings 
and, occasionally, before the public, was 
fond of playing this song in overt criti- 
cism of President Nixon's involvement 
in the Watergate scandal. He later 
would dedicate the song to Col. OUie 
North in the context of his testimony to 
Congress on the Irangate scandal. 

Lane collaborated with Lemer one 
more time with "Carmelina" in 1979. 
While the show had only 17 perfor- 
mances, it once more indicated Lane's 
mastery of the musical theater idiom. 

Another film work of note with a 
complete score by Lane was 1953's 
"Give A Girl A Break." His collabora- 
tor w"as Ira Gershwin, one of his idols 
and early mentors. The result was a 



score without any big hits, but one 
greatly admired by musical theater/ 
film devotees for its many deft and win- 
ning numbers, among them the title 
song, "Applause Applause," and "In 
Our United State." 

Lane's output in the '50a included a 
score, with lyrics by Adamson, for 
another MGM musical, 1955's 
"Jupiter's Darling," and a score for 
TV — an adaptation, with lyrics by 
Fields, of the hit Broadway play 
"Junior Miss." 

Some of Lane's works became 
favorites of jazz musicians, in particu- 
lar "That Old De\il Moon" and two film 
songs he wrote with Loesser, "This 
Lady's In Love With You" and "I Hear 
Music." 

Lane, a native New Yorker who 
would have celebrated his 85th birth- 
day Feb. 2, started writing profession- 
ally in his teens. He was only 21 in 1933 
when he wrote his first hit (and stan- 
dard), "Everything I Have Is Yours," 
with lyrics by Adamson. 

As the story has it. Lane and Adam- 
son were sent by Irving Berlin Music 
that year on a six-week trial to place 
their songs in films and quickly hit pay 
dirt when "Everything I Have Is 
Yours," along with two other songs 
they wrote, was placed in an impor- 
tant film, "Dancing Lady," starring 
Clark Gable and Joan Crawford. It 
soundly beat out other songs in the 
movie penned by more established 
writers. 

When Lane was 17, he had a con- 
tract with Remick Music, a msgor pub- 
lishing house. Some of his songs 
impressed George and Ira Gershwin, 
and within several years he was writ- 
ing revues for Broadway, including col- 
laborations with Adamson. 

Lane is given credit for discovering 
Judy Garland in 1934, when he saw 
her, at age 1 1 , performing at the Para- 
mount Theatre in Hollywood as part of 
an act called the Gumm Sisters. With 
her father's permission, Lane accom- 
panied her a week later on an eight- 
hour audition for MGM executives. 

They would meet again years later 
when Lane and Ralph Freed taught 
(Continued on page 85) 



Marx Lends Hand To 
NARAS Schools Program 



BY TERRI HORAK 




NEW YORK— Capitol recording 
artist Ricliard Marx is leading an 
arts-initiative campaign at high 
schools across the U.S. in coryunction 
with the National Academy of 
Recording Arts and Sciences 
(NARAS) Foundation and Apple 
Computers. 

The program 
aims to give stu- 
dents the oppor- 
tunity to explore 
their creativity 
and career poten- 
tial in a variety of 
artistic fields, 
and to provide 
exposure for 
their creative 
endeavors. 

"Richard came to us with this idea, 
and we were enthralled not only 
because of the musicianship aspect 
[the project] encourages, but also 
because he has branched out to other 
areas of the arts," says Michael 
Greene, presidenVCEO of NARAS. 
"We feel they're all essential to a 
well-rounded education." 

The project calls for a selection of 
10 visual or written works by stu- 
dents to be included on a special 
insert in Marx's upcoming album, 
"Flesh And Bone." A book/CD pro- 
ject that showcases a broader selec- 
tion of the students' music and art 
will be released later this year. 

"A lot of high school students are 
aimless and don't know they are 
artistically talented," Marx says. "No 
funding for instruction and equip- 
ment adds up to no encouragement" 

To solicit projects for inclusion in 
Marx's album package, samplers 
were senttothemore than 1 ,000 high 
schools that participate in NARAS' 
Grammy in the Schools program. 
Students will create submissions that 
relate to the album's material. 

"I knew that the gathering and 
processing of the book would take a 



lot of time, and I thought, 'Hey, my 
record's coming out imminently, so 
why can't we take a handful of things 
and use the CD booklet as a way to 
jump-start the whole thing?" " Marx 
says. 

Winners will be selected by Marx 
and an executive panel after Hnalists 
are chosen by a committee of stu- 
dents and faculty fh)m the Universi- 
ty of Southern California School of 
Music. Apple computers and special 
plaques will be presented to the win- 
ning students' schools. 

Proceeds from the sales of the first 
single from "Flesh And Bone," "Until 
I Find You Again," will benefit the 
NARAS Foundation, as will sales of 
the coffee-table book/CD package. A 
book publisher for the project has not 
yet been selected. 

Marx will produce the five student 
songs on this upcoming Marx/ 
NARAS Foundation project. A key 
component here, Marx says, is offer- 
ing young people support and flexi- 
bility in the studio. 

Marx and MCA Nashville artist 
Trisha Yearwood are this year's 
spokespeople for the NARAS Foun- 
dation. Marx will make career-day 
visits to schools through February. 

"Basically the kids need to know 
that a career in the arts is not a fool- 
ish whim or dream," Marx says. 

Marx says "Flesh And Bone," due 
April 8, represents a new direction 
for him. "It's much more rhythm-ori- 
ented. I'm not going to make an R&B 
record, but it's the music I love more 
than anything, and the leanings of 
this record come from there." 

While the timing of Marx's special 
project with the NARAS Foundation 
coincides with the release of his new- 
album, he says he can keep the focus 
apart and prevent either project from 
overshadowing the other. 

"We're obviously going to promote 
my new record and single, just like 
we do every new release, but I really 
want the attention to this whole pro- 
ject kept separate from my album." 



EXECUTIVE TURNTABLE 




WRIGHT KLINE COLE KASHA 



RECORD COMPANIES. John Esposito 

is promoted to senior VP of the Poly- 
Gram Catalog Development Group in 
New York. He was VP of field sales 
for PolyGram Group Distribution. 

Brendan O'Brien is appointed 
senior VP of Epic Records in New 
York. He is a producer (Pearl Jam. 
Rage Against The Machine, Neil 
Young) and musician. He will continue 
to run his Sony Music labels, 57 
Records and Shotput Records. 

Elektra Entertainment Group in 
New York promotes Alii Truch to VP 
of creative sen'ices and Suzanne 
Bender to director of creative admin- 
istration. They were, respectively, 
senior director of creative services 
and manager of creative administra- 
tion. 

Andrea Wright is appointed direc- 
tor of international at Relativity 
Records in New York. She was an 
administrator at MTV Europe. 




ESPOSITO OBRIEN 



Steve Kline is named to the top 40 
national promotion team at Geffen 
Records in New York. He was nation- 
al director of promotion for Lava 
Reconls. 

Carolyn Rae Cole is promoted to 
president of Honest Entertainment in 
Nashville. She was VP of business and 
legal affairs. 

Jennifer DelliPaoli is named 
director of administration for Babylon 
Entertainment in New York. She was 
a coordinator at Brilliant Entertain- 
ment. 




TOUCH BENDER 



PUBLISHING. The Harry Fox Agency, 
a subsidiary of the National Music 
Publishers' Assn. (NMPA) in New 
York, promotes Charles Sanders to 
VP of legal, Margaret 0*Keeffe to VP 
of public relations, and Diane Craf- 
ford to VP of human resource^admin- 
istration. Sanders was special assis- 
tant to the president/CEO and 
continues to serve as counsel. 
O'Keeffe continues as public relations 
manager of the NMPA, and Crafford 
was director of human re- 
source^administration. 



RELATED FIELDS. Al Kasha is 

appointed president of the music di\n- 
sion of MTM Entertainment in Studio 
City, Calif. He was a consultant to the 
firm and is a writer/producer/com- 
poser. 

Peter Boutros is promoted to VP 
of international marketing for Disney 
Consumer Products in Burbank, Calif. 
He was director. 

Daniel Levitin is appointed lectur- 
er in the music department at Stan- 
ford (Calif.) University. He is a Bill- 
board contributor and member of the 



research team at Interval Research 
Corp. 

Jeffrey Klein is promoted to VP of 
Amy Alter Associates in New York. 
He was account supervisor. 

Amy Hunter is promoted to first 
engineer at the Music Annex Record- 
ing Studios in San Francisco. She was 
assistant engineer. 

Michael Bazini is named publicist 
at ISL Public Relations in New York. 
He was national publicity director 
for King Biscuit Flower Hour 
Records. 
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Veruca Salt Embraces Rock Sound 

Alternative, Rock Formats Targeted By Outpost 



BY STEVE MIRKIN 



NEW YORK— In 1994, when Geffen 
Records acquired the rights to Veru- 
ca Salt's Minty Fresh debut. "Ameri- 
can Thighs," commercial alternative 
radio was ascendant, and Geffen's 
confidence in the band paid off with 
the success of "Seether," the album's 
first single. More than two years 
later, the landscape has changed: 
Alternative appears to have peaked 
in popularity, and many second 
albums have suffered from disap- 
pointing sales. Veruca Salt hopes to 
avoid the sophomore slump with its 
second album, "Eight Arms To Hold 
You," due Feb. 11. 

The album, which takes its name 
from the Beatles' working title for 
"Help," marks a number of changes 
for the Chicago-based quartet. It is 
its first release for Geffen-dLstributed 
Outpost Records and its last with 
drummer Jim Shapiro, who left the 
band after recording the album and 
will be replaced by former Letters To 
Cleo drummer Stacy Jones. But most 
important, says Louise Post — who, 
along with Nina Gordon, writes and 
sings Veruca Salt's songs — it's the 
first time that the band has made an 
album that reflects its conception of 




VERUCA SALT 



itself. One reason for this, she says, is 
the production work of Bob Rock. 

At first glance, the combination of 
Rock and Salt might not seem a 
match made in heaven. But Pbst sees 
it as a "perfectly natural progres- 
sion." 

"We wanted to make a big rock 
record," she explains, no pun intend- 
ed. "We always saw ourselves sound- 
ing big — wanting our drums to sound 
huge." The band decided on Rock in 
1995 while on tour with Live in 1995. 
Most nights, the soundman checked 
the system by playing Metallica's 
"Enter Sandman." According to Post, 
the band heard the song and said, 
" 'What sounds better than this?' We 
all looked at each other and said, 'Bob 
Rock, man.' " 

But Outpost's A&R executive Mark 
Williams was initially not sure the 



Whitley Returns To Familiar 
Turf On Work Group Album 



I BY CHRIS MORRIS 




LOS ANGELES— With "Terra 
Incognita," Chris Whitley's latest 
album, due from the Work Group 
Feb. 18, the singer/songwriter/gui- 
tarist may bring some old fans back 
into the fold. 

Whitley received glowing reviews 
and radio attention with his 1991 
Columbia debut, "Living With The 
Law," which fea- 
tured his musing 
songwriting and 
lyrical, bluesy, 
acoustic-oriented 
guitar playing. 
But the New 
York-based musi- 
cian took a sharp 
left turn with his whitley 
1995 sophomore 

album, "Din Of Ecstasy." Released 
by the Work Group, the project 
emphasized anxiety-laden songs 
overlaid with loud, fierce electric 
guitar work. 

Work Group co-president Jordan 
Harris says, "He had a lot of people 
who fell in love with him on the first 
record, and then ton] the second 
record, he explored some new terri- 
tory that he really needed to, and I 
think some of the people who got into 
the first record didn't understand 
the second record. 

"But I think this record really 
bridges those two records. You feel 
Chris the vocalist and the song- 
writer, whereas the second record 
was more about Chris the guitar 
player." 

Of his rock-guitar excursion on 
"Din," Whitley says, "I hadn't been 



able to afford a band to do something 
and afford the time to get into elec- 
tric guitar sounds as much as I'd 
always wanted to as a kid ... I still 
feel like there's a lot of songs on the 
second record that didn't come 
through because of the crusade that 
[co-producer] John [Custer] got into 
about guitar sounds. 

"I'm not like a metal-head — I still 
wanted it to be about songs," Whit- 
ley adds. "Some of [the songs] on the 
new record I wanted to be heavy, but 
I didn't want it to detract from the 
expression of what I was trying to 
get on all levels, rhythmically, lyri- 
cally, and just dynamically." 

To make "Terra Incognita," Whit- 
ley literally set out into unknown 
territory — the quiet farming com- 
munity of Oxnard, Calif., north of 
LJl. There, the musician and his pro- 
duction crew set up shop in the 
Boulevard Teatro, a onetime movie 
house in the heart of the predomi- 
nantly Hispanic town. 

Says Harris, who frequently 
dropped in on the sessions, "It was 
like a Mexican porn theater or some- 
thing that Daniel Lanois took over, 
and [album co-producer] Mark 
Howard took out all the seats and 
created an amazing atmosphere in 
there, as Daniel does with all his stu- 
dios, and we recorded the bulk of the 
record there." 

Whitley says, "I didn't want to 
spend too long doing the record, 
because the last one we'd taken so 
much time doing, which wasn't real- 
ly my choice ... I was a little pres- 
sured with time, I wanted to stay 
within a budget and stuff, and me 
(Continued on page W 



combination would work. "I was a lit- 
tle concerned, a little suspicious at 
fii^t," he admits, adding with a laugh 
that he's "guilty of alternative snob- 
bery as much as the next guy." After 
hearing the result, he says the col- 
laboration makes sense. "Bob Rock is 
an excellent producer, so there's no 
reason why he can't apply what he 
gives to Metallica to Veruca Salt." 
What impressed Williams the most 
was the way Rock "really homed in on 
the band's songs, which to me has 
been their strong point, more so than 
the sound of their records." 

Rock has certainly added power to 
Veruca Salt's sound but not at the 
(Continued on page 17} 




Los Angeles Flavors. The memt>ers of Nu Ravor share a moment with Monrissey 
after the group ran into the singer in a Los Angeles parking lot. Nu Flavor's Reprise 
debut, which will come out in March, will be released in both Engll^ and Spanish 
versions simultaneously. Shown, from left, are Nu Flavor's Rico Luna and Frank 
Pangelinan, Morrissey, and Nu Ravor's Anthony Dacosta and Jacob Cenk^ros. 



Label Prez Shuffle: Beck In At V2, 
Glass Out At Universal; Nixon's 'Head' 



ffl 



UHANGES: Look for Dan Beck, senior VP of marketing 
at Epic Records, to assume the U.S. presidencj' of Richard 
Branson's new label, V2, as early as March. He'll be there 
by late spring, and according to sources the label will begin 
releasing music in May. No distribution deal is set The first 
titles wiD probably be on Gee Street, in which V2 has pur- 
chased a controlling interest (Billboard, Dec. 14, 1996). 

Citing philosophical differences, Daniel Glass has 
resigned as president of the 1 -year-old Universal Records. 
"I'm not sure what I'm going to do next, because the dust 
hasn't quite settled," Glass says. He plans to discuss his 
exit package with Universal Music 
Group (UMG) next week. Glass does- 
n't dismiss the possibility of negoti- 
ating a joint-venture label deal with 
UMG as a means of fulfilling the 
remaining four years on his contract 
No replacement has been named. 
UMG officials say that chairman 
Doug Morris will oversee a man- 
agement cwnmittee until the top slot 
is TiWed. 

Arlen Kantarian has been named 
president/CEO of Radio City Productions. He succeeds 
James McManus, who resigned his post to pursue other 
ventures . . . We announced it here last March (The Beat, 
Billboard, March 2, 1996). but it's finally official: Michael 
Goldstone, former VP of A&R for Epic, has joined Dream- 
Works. DreamWorks does not give its executives titles, but 
we love how the company refers to Goldstone as a "multi- 
dimensional key management executive." We'd like to see 
that on a business card. 

Mojo working: Two years ago, Mojo Nixon made 
news when his missive "Bring Me The Head Of David Gef- 
fen" was yanked off his album "Whereabouts Unknown," 
and recipients of the advance cassette with the offending 
song were asked to return the tapes. 

But now the song has resurfaced for general consump- 
tion on "Gadzooks!!! The Homemade Bootleg," which conws 
out Jan. 28 on Needletime Records. The disc contains 17 
Nixon treasures that primarily have only been performed 
at his live shcfws or are on obscure compilations. 

" 'Bring Me The Head Of David Geffen' was ne\'er sup- 
posed to be on 'Whereabouts Unknown,' " contends Nixon. 
"I wanted it to be on there, but everyone else was against 
it We started playing it around, and someone called our 
distributor, maybe it was David Geffen's attorney's maid 
calling the distributor's dad, and people started crapping 
in their j>ants, and so we [pulled it]. Then it showed up on 
the advance cassette, which seemed like a publicity ploy, 
but I'm not that smart I think the gods of courage snuck 
it on there." 

But now Nixon is on a new label, and he figures that the 
time is right for the song, which accuses Geffen of "killing 
rock and roll," to resurface. "We rerecorded it and have 
got a good ZZ Top-psycho-Texas-hate-vibe going," he says. 
And so far, nary a word from Geffen's camp. But even if 



by Melinda Newman 



the man himself called Nixon and pwlitely asked that the 
song be scrapped, it's too late. "I'd say, 'I'm sorry, but you're 
a public figure, and this is how I make my li\'ing,' " Nixon 
says. "Of course, I can be bought I can be put on Geffen 
Records. But I'm not talking a development deal, I'm talk- 
ing six figures and stock in an amusement park." Sorry, 
Rfojo, we just don't see that happening. 

It WAS WITH GREAT SADNESS that I heard of the 
Dec. 27 passing of Marilyn Lipsius, VP of corporate com- 
munications for RCIA Records. I knew Marilyn for only a 
few years, but I treasured her for 
her warmth and, above all, her pro- 
fessionalism. Unlike many in the 
music industry, she wasn't concerned 
about being hip or trendy; she was 
concerned about getting her job done 
well. 

There was a brief time last spring 
when Marilyn's cancer had gone into 
remission, ^id she was full of life and 
spirit I ran into her and her husband 
one beautiful April day outside my 
apartment building. They were looking for a new home 
after a fire in their building had caused extensive smoke 
damage to their apartment 

Marilyn said that a friend had commented on what a hor- 
rible year she was having: cancer and now being forced out 
of their apartment. But Marilyn didn't see it that way at all. 
She said this was the best year of her life: She had beaten 
cancer, she and her husband were moving from an apart- 
ment that they had long outgrown but stayed in because the 
price was right and best of all, after sev^n months of tubes 
in her arras, she could finally take a hot shower without hav- 
ing to keep her arm out of the bathtub. Her joy was conta- 
gious. We left our serendipitous meeting feeling uplifted. 

Of course, this story does not have a happy ending. By 
August, Marilyn was back in the hospital and was not 
responding to treatment. She dealt with her illness with a 
grace, frankness, and courage that amazed me. To the end, 
she took tremendous pleasures in doing things for other 
people: She knew I was a rabid Elvis Presley fan, and often 
I would get packages from her with the latest reissue or 
import. The last time I talked with her was the week of 
Thanksgiving; she spoke of how good she was feehng and 
how happy she was Uiat she felt well enough to travel to be 
with relatives for the holidEOf. It was one of the last trips 
she took. Even though the end came as no surprise, it 
wasn't until I heard the news that I realized just how much 
I will miss her, but thankfully, I've always known how lucl^ 
I was to know her 

A memorial service for Marilyn Lipsius will be held at 1 
p.m. on Monday (13) at the United Nations Chapel at U.N. 
Plaza at 1st Avenue and 44th Street in New York. (For more 
information on donations, see Lifelines, page 71.) 

Aitmtance in. preparing this column urns provided by 
J.R. Reynolds m Los Angeles. 
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Revolution's Big Head Todd 
Gets Muitifaceted Campaign 



IBYTERRIHORAK 




NEW YORK— While Big Head Todd 
& the Monsters have deliberately 
taken a do-it-yourself strategy to 
releasing albums — even after sign- 
ing with a major label — the band is 
planning a more mainstream 
approach with the Feb. 11 release of 
"Beautiful World" on Revolution 
Records. 

"Tve spent so 
many years 
doing things my 
way and working 
for having the 
kind of slow suc- 
cess that I think 
is really im- 
portant for the 
health of a band," 
explains Todd 
Park Mohr, Big big head todd 
Head Todd's a the monsters 
singer/ song- 
writer/guitarist, "Having established 
that — and partly be- cause of the 
nature of the record — I feel like I 
want as many people as possible to 
hear and enjoy it." 

Big Head Todd first drew national 
attention with 1993's "Sister Sweet- 
ly," its major-label debut on Giant 
(now Revolution). The album's steady 
build, via word-of-mouth and con- 
stant touring, took it to platinum cer- 
tification three years after its 
release, yet it never cracked the top 
half of The Billboard 200. It 
remained on the Heatseekers albums 
chart for a recordbreaking 83 weeks. 

A LimE ARMY 

While the band's sophomore 
release, 1994's "Strategem," has sold 
more than 250,000 copies in the U.S., 
according to SoundScan, its sales 
clearly pale in comparison with the 
achievements of "Sister Sweetly." 
But Revolution is undaunted and 
plans an aggressive attack to recap- 
ture the band's previous success. 

"We're coming out like a little 
army on this," says Mindy Espy, the 
label's head of marketing. "I think 
everyone will be pleasantly sur- 
prised when they realize how many 
out there still love this band." 

Revolution has mapped out an 
intensive campaign, which began in 
October with a brief club tour. A 
four-week promotion tour com- 
mences Sunday (12) and includes 
radio stations in the top 27 markets 
as well as distributor visits and press 
luncheons. The tour winds up in New 
York with a Feb. 11 appearance on 
"Late Night With Conan O'Brien." 

Other prerelease efforts include a 
special concert and party at the Fox 
Theater in the band's hometown of 
Boulder, Colo. Revolution is running 
a contest with 10 radio stations; a 
weekend in Boulder, including some 
time on nearby ski slopes, is the 
prize. 

The leadoff track. "Resignation 
Superman," a loping, laconic look at 
apathy, will be worked at album rock, 
alternative, and triple-A stations. 

Espy points out that the track has 
already received 200 spins, more 
than half on modern rock stations. 
"Maybe I'm naive, but I feel there's a 
lot of support. We're going to take it 



one day at a time, one station at a 
time, but we're off to a great start," 
Espy says. 

As part of the promotion to hook 
programmers of past Big Head Todd 
& the Monsters tracks, the label sent 
a select group an advance album 
package that included special Big 
Head Todd ski jackets. 

To reach consumers, the label first 
targeted the band's fan base via a 
mailing to promote the fall mini-tour. 
The label also swept college campus- 
es and relevant retail outlets with 
fliers in tour cities. 

In cyberspace, Big Head Todd & 
the Monsters have their own World 
Wide Web site as well as being the 
No. 1 artist on Revolution's Web site, 
according to Espy. The label did a 
special E-mail chain letter to fans 
asking them to spread the word in 
exchange for trinkets and T-shirts, a 
promotion that worked well, Espy 
says. 

Listening parties, which will 
include the premiere of the video for 
"Resignation Superman," are 
planned for 10 cities and will be 
geared toward college campuses. An 
online chat with the band at the par- 
ties is being considered. 

Espy says many of the band's fans 
are outdoor sports fans, so the label 
is planning a campaign at ski resorts 
in Vermont, Colorado, and Califor- 
nia. The label will arrange for stick- 
ers, samplers, and fliers to be dis- 
tributed at the lifts and various spots 
around the towns. 

Advertising will likely be done in 
conjunction with a U.S. tour, which 
is scheduled to kick off in April, with 
Canadian dates scheduled for March. 

Revolution's call to arms will be in 
full force at retail as well. An early 
mailing went out to distribution 
branch managers — as well as sales 
managers and WEA reps — with a 
note from the set's pro<lucer, former 
Talking Head Jerry Harrison; a reel 
of live footage of the band; and the 
label's marketing plan. 

VIDEOS AND AIRPLANES 

Revolution has also participated in 
WEA's mailer to nearly 8,000 retail- 
ers and has provided reps with extra 
copies to encourage in-store play. 

Revolution expects new-release 
endcap placement for the last two 
weeks of February and will partici- 
pate in programs with many major 
chains in March. 

Video play for "Resignation Super- 
man" will, for the most part, be held 
until airplay takes off, though the 
label anticipates early support from 
VHl and regional outlets such as 
Chicago's .IBTV, which is scheduling 
a special Big Head Todd & the Mon- 
sters night. 

Plans are being finalized for video 
play on an airline and music play on 
in-flight programs. 

The band, meanwhile, was delight- 
ed to work with producer Harrison 
and special guests, including blues 
legend John Lee Hooker and Parlia- 
ment/ Funkadelic keyboardist 
Bernie Worrell. 

"We have an abnormally good feel- 
ing about the whole thing." Mohr 
says, "We're all real proud of the 
(Continued on page 17) 
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WHITLEY RETURNS TO FAMILIAR TURF ON WORK GROUP ALBUM 

(Continued from page 12) 



and fco-producer] Dougie Bowne, the 
drummer, were basically playing 
everything. I played all the bass, and 
then I realized I'm not [a bass play- 
erl. We did all the basic stuff there 
and in like five weeks did about 15 
songs and then came back [to New 
York]." 

Whitley settled in at Electric 
Lady Studios with producer Toby 
Wright, and other players entered 
the picture. "I got Melvin Gibbs from 
Rollins Band to do a couple of the 
basses, and Steve Almaas, who used 
to be in Beat Rodeo and the Suicide 
Commandos," says Whitley. 
"They're just old friends. Dan 
[Lanois] played guitar on a song, and 
Pat Place from the Bush Tetras 
played on a song — 'Weightless,* they 
both played on it. It sort of worked 
like that." 



For "Automatic," the album's first 
track, Michael Barbiero, known for 
his producing and mixing work with 
Guns N' Roses and Blues Traveler, 
was brought in to supply additional 
production and a final mix. 

Whitley, who is managed by Bruce 
Patron, began playing "Terra Incog- 
nita" material in late 1996 on a two- 
month solo tour, opening for Warren 
Zevon, that was booked by the 
Agency Group in New York. 

Late last year, the Work Group 
offered radio an early taste of the 
album by issuing a four-song sam- 
pler that featured "Automatic," 
album cuts "Weightless" and 
"Alien," and a non-album acoustic 
version of "Power Down." (Whitley's 
songs are published by Reata Pub- 
lishing/Siete Leguas Music, admin- 
istered by Warner Bros. Music Corp. 



[ASCAP].) 

"[The sampler] went to triple-A 
only, in the beginning of December," 
says Work Group director of mar- 
keting Barbara Bausman. "We actu- 
ally have early adds off that already 
in Austin [Texas] and Chicago and 
Columbus [Ohio] and a few other 
cities. I think there's a feeling of 
relief with this record by a lot of 
Chris Whitley fans — they're sort of 
like 'Oh great, he's back' . . . Cer- 
tainly there were a lot of people who 
did like *Din Of Ecstasy,* but there 
were some people who thought, 'Oh, 
that's not the Chris I thought it was 
going to be.* " 

The sampler and advance CDs of 
"Terra Incognita" were also made 
available to Sony's alternative music 
marketing staff to stoke early inter- 
est at retail. 



/hfi Future! 



TIMOTHY WHITE 



Available now - - 

Billboard Editor-in-Chief 
Timothy White's most recent 
^otV. MUSIC TO MY EARS. A 

compilation of essays from the 
weekly Billboard column of 
the same name, it profiles some 
of the most compelling artists 
in music today. 

• Features In-depth interviews 
with musical talents such as 
Alanis Morissette, Liz Phair. Joan 
Osborne, PJ Harvey, Jack Logan. 
and Rage Against t/ie Machine, 
each a forecast of success that 
took place long before their 
albums ever reached consumers! 

• "Spanning rock, punk, blues, rap, 
country, reggae, world music, 
calypso, Latin, classical and other 
genres, the essays fuse critical 
acumen with an unerring sense of 
the music business." 

- Publishers Weekly 



Here's your chance to own White's award-winning 
portraits of popular music in the '90s.' 

To order call Henry Holt £ Company at 1-800-288-2131 

Be sure to put MUSIC TO MY EARS on your reading list this year! 



"Automatic" will be released to 
triple-A stations in late January, and 
to alternative and rock outlets in late 
February or early March. "We want 
it to live at triple-A for a while," 
Bausman says. 

A video for "Automatic," directed 
by Mark Miremont, who also made a 
clip for Work Group act Protein, will 
be serviced in late January or early 
February. The label has prepared an 
electronic press kit (EPK). 

"Terra Incognita," like the Work 
Group's highly successful Fiona 
Apple album "Tidal," will be 
released as a CD Extra multimedia 
enhanced CD. Bausman says, "It's 
really cool, because it has the EPK 
interview footage, a Billboard Live 
performance from the F Music Fest 
[in L.A. last year] — ^just some cool 
stuff that you can't normally get." 

Of Whitley's tour plans in support 
of the album, Bausman says, "He's 
probably going to go on tour with a 
band in March . . . There may be 



[more solo shows]. We're considering 
in February doing a promo tour, 
going to radio station interviews, and 
in those same markets setting up a 
promo club date. He'd go into the 
market, go on the radio, do an in- 
store, and then play that evening." 

Whitley has an unusual vision for 
his future touring unit: "I plan on 
putting together a four-piece, not a 
band, but kind of an ensemble — 
[with] a utility guy who can play 
fuzz bass while there's also a 
straight bass, but who can also play 
a six-string bass and very minimal 
keyboard bits and acoustic guitar. 
Not really a rock band, but a sownd. 
I want to make something that can 
be really dynamic, that's not all 
onslaught, and at the same time I 
don't want it to be a kind of sophis- 
ticated muso experience. I want it to 
be soul music that's diverse, from 
blasting, rocking, to subtle and 
acoustic, and do some solo stuffy 
too." 
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MERCURY READY TO RUMBLE WITH SOUNDTRACK 

(Continued from page 9) 

berg's new movie company. 

Sonenberg produced the Leon Gast- 
(lirected documentary and also man- 
ages Diana King and Joan Osborne via 
his DAS (Communications company. 
He also heads the DAS Label, for 
which the documentary's soundtrack, 
which he and DAS' Scot McCracken 
executive-produced, is the first 
release. 

The film won the grand jury award 
for artistic excellence when it pre- 
miered at last year's Sundance Festi- 
val, notes Sonenberg, and has since 
won the New York and Los Angeles 
critics awards for best documentary. 

"MTV will pre-produce a special on 
the film Ithat includcs| the Fugecs say- 
ing how much it means to them — 
which will be shown while the film 
screens at Radio City," says Sonelwrg. 
"They'll then carry the Fugees and 
Busta and Tribe performing the single 
at Radio (^ity live, followed by other 
stars from the soundtrack performing, 
including B.B. King and James Brown, 
and ending with some of the greatest 
athletes ever coming out — then Fore- 
man, then Ali. At the end, everyone 
will sing 'When We Were Kings,' and 
it will be an exhilarating and magical 
moment." 

The Radio City program, an Amer- 
ican Express event beneBting Zairian 
refugees, will be advertised with a full- 
page ad in the Sunday (12) edition of 
The New York Times. 

"No one who sees the film walks 
away without raving about it," says 
Zieman. "It's truly special, and we're 
going to utilize it to create excitement 
for the soundtrack by setting up 
screenings in major markets during 
the week of Jan. 20 — the album solici- 
tation period — for local retailers, 
press, radio, sport^asters, and lead- 
ers in the black community who deal 
with making decisions with curriculum 
and education." 

Additional promotion to radio 
includes a contest to be held in early 
January; Mercury will fly in local sta- 
tion winners from around the country 
to attend the Radio City show and a 
private party afterward. 

A video for the single "Rumble In 
The Jungle" will world-premiere on 
MTV Tuesday (14). A promotional 
CD of the single, which has already 
been serviced to radio, features 
sound bites of Ali's film dialog inter- 
spersed with the rappers (the album 
also includes bits of Ali's trademark 
tirades). 

"Some call him 'the original rap- 
per,' " says Zieman of Ali, who was 
notorious for his poetry but was also 
a big fan of soul music during his 
fighting prime and actually recorded 
several R&B sides in the early '60s. 
"When you hear the sound bites, you 
ncc what a talented poet the man 
truly was." 

The title-track second single. Zie- 
man says, goes to R&6, AC, and top 
40 formats in late February. "We'll 
also try to tap into older fans of R&B 
music, since the album is filled with 
never-before-available classic perfor- 
mances of classic R&B tracks," adds 
Zieman. He says Mercury will service 
the full album to adult R&B and clas- 
sic R&B formats and create promo- 
tions for those stations to further gen- 
erate awareness. 

Additionally, Mercury will work 
closely with Gramercy's publicity 



department in adding to the vast 
media visibility that Ali, now slowed by 
Parkinson's disease, has received since 
the Olympics torch lighting. The event 
was recently cited by USA Today as 
the year's most compelling sports 
moment 

"I've seen very cool grown men look 
like starry-eyed boys in his presence," 
says Sonenberg, whose heroes grow- 
ing up were Ali and John Lennon. At 
the time of the Ali/Foreman fight, 
Sonenberg was an attorney repre- 
senting Cast, who in 1976 co-directed 
"The Grateful Dead Movie" with Jerry 
Garcia. 

But in 1974 Gast was in Kinshasa to 
film the three-day music festival fea- 
turing black U.S. and African artists 
that was an adjunct to the big fight. 
Foreman, though, was cut in tniining a 
week Iwfore the fight's original date, 
and Gast was the only one with footage 
of the incident. From that point on, 
Gast, with Sonenberg's help, changed 
hw film's focus to a documentary about 
the fight and the fighters' prolonged 
stay in Zaire. 

A GEM EMERGES 

More than 400 hours of footage 
were lensed, says Sonenberg, but 
financing for the film's completion 
would prove elusive until 1989, when 
Sonenberg acquired an offline editing 
system. 

"Finally in '92 it was clear that with 
the music performance and the fight 
and all the intrigue surrounding it, 
we had a real diamond," says Sonen- 
berg. "So we purchased some histor- 
ical footage to bring people up to 
speed on Ali's preceding boxing and 
political achievements during the 
opening credits, and I came up with 
the title, since we had B.B. King, the 
king of soul James Brown, Don King 
promoting, and Ali, the king of the 
world." 

Besides the hve music from the fes- 
tival, Sonenberg wanted "something 
relevant" to today's marketplace, he 
says, "and since the subtext was 'Ali 
the original rapper,' " he called on his 
clients the Fugees. "They saw us 
working on the film, and though they 
didn't really know much about Ali, 
they saw how inspired we were and 
got hooked on the footage, too," he 
says. 

Fugees member Pras Michel says 
he has heard about Ali all his life and 
that when it came to writing and cut- 
ting "Rumble In The Jungle," "we 
just came in and it all vibed together." 

Noting the time when his group per- 
formed its version of "Killing Me Soft- 
ly" on MTV with the song's originator, 
Roberta Flack, Michel sees a similari- 
ty with the way Fugees musically 
"paid respect" on that song and the 
homage they're now paying Ali. 

■^ou got to know where you're com- 
ing from to know where you're going," 
says Michel. "Muhammad Ali is where 
we came from, and a lot of kids are for- 
getting it, 80 we're teUing them that 
this is what was and this is where we're 
going." 

Returning the respect. Ali says. 
"Rap music has become a mainstay of 
black music today, and I'm honored 
that rappers of this stature consider 
me the original rapper. But I'm par- 
ticularly honored that they all want- 
ed to rap with me on 'Rumble In The 
Jungle!' " 
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Soiiielimes we come across a special person that loiichcs us inside. 



A ray of sunshine thai hrijililens even our darkesi days. 



All loo often, we take this gilt in our lives for granted. 



Thank you for being an inspiration and uplifting spirit 



to us all throughout the years. 



Thank you for sharing your heart with us 



and letting us stand in the glorious light that is you. 



And most of all. 



thank you for being our friend, Marilyn. 



We do, and always will, love you. 



-Your HC \ Fiimily 



Marilyn Lipsius 

March 3. 1942 - Decembei 27. 1996 
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VERUCA SALT EMBRACES ROCK SOUND 



(Continued from jxuje 12) 

expense of its melodic leanings. If 
anything, the pop side of the band is 
put into high relief by its new-found 
guitar crunch. Williams doesn't sec 
the album's highly produced veneer 
as a barrier for alternative radio. "Is 
Soundgarden no longer viable in the 
so-called alternative world? Or Alice 
In Chains? Or STP, or the Pump- 
kins?" he says. They are, he insists, 
because as a genre, "alternative has 
expanded into rock." 

If "Eight Arms To Hold You" strad- 
dles alternative and rock, the solution, 
according to Williams, is to sell to 
both audiences. But the first order of 
business, he says, is to lock in alter- 
native listeners, whom Williams does 
not believe will be alienated by Veru- 
ca Salt's meatier sound. "I like to 
think they are more open-minded 
than that." he says. Williams also 
believes that alternative is already 
leaning toward a more classic rock 
sound. "There's a place for harder 
rock records in alternative music 
today." Williams hopes that once the 
album is established at alternatiw, it 
will cross over into more mainstream 
rock formats, and he doesn't rule out 
the possibility of the power ballads 
(specifically the achingly pretty 
"Benjamin") eventually beir^ worked 
to triple-A radio. 

Gordon doesn't think the alterna- 
tive label applies to Veruca Salt any- 



BIG HEAD TODD 

(Continued from jHifje IS) 

record, and that's kind of an unusu- 
al thing. We felt like we were all on 
the same page and working to make 
the same record, and that was really 
a joy. This is the first album that's 
been like that." 

Indeed, "Beautiful World" has a 
looser feel and Mohr's vocals a more 
comfortable sound than on previous 
efforts. One of Harrison's important 
contributions was encouraging Mohr 
to take a more relaxed approach to 
his guitar solos. On the new set, he 
plays more improvised solos than on 
past releases. 

"This album is more of a journey. 
It kind of goes from a more contem- 
porary hard rock'n'roll point of view 
and regresses," Mohr says with a 
chuckle, "to [Hooker cover] 'Boom 
Boom,' which is a lot more simple 
and soulful." 

After "Stratagem," Mohr says, the 
band took some time "to enjoy our 
lives. We'd been working so hard, 
and I felt I'd pretty much done 
everything I'd dreamt of doing in 
this capacity and was beat from the 
experience." 

While Mohr continued writing 
music, the band was basically on hia- 
tus until it came time to put "Boau- 
tiful World" together. For this album 
and tour, the three-piece band has 
added a keyboard player and backup 
singer, which helps the band flesh 
out its sound and provides some 
relief to leader Mohr. 

"Being the guitar player, singer, 
and songwriter, I felt I was having to 
talk all the time, and I got burned out 
on it," Mohr says. "So it's just a thrill 
to be able to feel more like a band 
with more pieces. The attention is 
spread out a bit more, and we cer- 
tainly have a much fuller sound and 
are more empowered to be dynamic." 



way. "This is the record we really 
wanted to make," she emphasizes. 
"We lost whatever indie cred we had 
the minute we signed to Geffen. I 
don't think we can lose it again." 
Besides, she adds, the band never 
embraced alternative's slacker pro- 
duction credo. "For us, lo-fi was not 
an aesthetic decision; it was a matter 
of what we could afford." 

The album's first single, the witty, 
hard-rocking "Volcano Girls," will go 
to radio on Friday (17). On Jan. 19, 
the video, which features the band 
performing the song while suspend- 
ed on bungee cords, goes to MTV. 
Post and Gordon will then head to 
Europe for a series of promotional 
appearances but will be back in the 
States before the album's release. 

Williams expects the band to kick 
off the domestic campaign with an in- 
store performance at Tower Records 
in Chicago. Immediately afterward. 
Post and Gordon will travel across the 
U.S. for meetings with radio pro- 
grammers. 

"Their personalities are so endear- 
ing to people. They can be their best 
support," says Williams. The same 
strategy will be used for retail, with 
Post and Gordon doing a series of 
meet-and-greets with retailers. The 
band will start touring in early 
spring, cither as a hcadliner on a 
small tour or as a middle band on a 
larger one. Williams thinks there's a 
lack of female-fronted pop/rock 
groups in the marketplace, which 
may give the band an added in. 
"There's no equivalent to the Pre- 
tenders," he says. "I wonder how 
much of it is because there's not a lot 
of other choices out there." Veruca 
Salt could be the band to fill that vac- 
uum, he says, adding that he could 
hear 'Volcano Girls' on the radio 
"between Soundgarden and STP" 

While Williams is optimistic about 
the album's commercial potential, the 
label will not be going out to retail 
with a lot of albums. "We're going to 
see what the reaction is," he says. Nei- 
ther Williams nor the band is worried 
about the poor commercial reception 
accorded Veruca Salt's 1995 release, 
the Steve Albini-produced "Blow It 
Out Your Ass" EP According to Post, 
Rock's schedule at the time meant it 
would l>e at least six months until ho 
could enter the studio with the band. 
The EP was issued to keep the band's 
name before the fans and "to sort of 
remind ourseK-es and our fans that we 
can release things [thatl don't have to 
be massive singles, they could just be 
good music to listen to." Williams 
insistii that the 20,000 copies the EP 
sold according to SoundScan was in 
line with expectations. 

The new album signifies the move 
to Outpost, which the band under- 
went hocaufle of its rolationship with 
Williams. He had tried to sign Veru- 
ca Salt while he was at Virgin and 
stayed in touch with the band mem- 
bers after they went to Geffen. When 
Williams, along with Scott Litt and 
Andy Gershon, reached an agree- 
ment with Geffen to distribute Out- 
post, Geffen head Ed Rosenblatt 
offered Williams a chance to work 
with the band. 

"We just kind of lucked out." Gor- 
don says. "We get the manpower and 
experience of Geffen, and we get to 
work with our friend. It's the same 
team, plus an A&R person." 
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OHOWING PROMISE: 
"Promised Land," the fourth 
Rounder set by blues act the 
Holmes Brothers, sets a new 
artistic watermark for the 
veteran players. 

While they perform memo- 
rable cover tunes of such 




Positive Forecast After 
wowing modem rock pro- 
grammers and cljb DJs 
last year with "Blue Skies." 
the Brian "BT" Transeau 
single featuring vocals by 
Tori Amos, Kinetic/Reprise 
is getting ready to shoot a 
clip for the song. The deci- 
sion was partly based on a 
request from MTV's elec- 
tronic music feature show 
"Amp." Transeau's album 
"Ima" was released Nov. 5. 
1966, near the time "Blue 
Skies" went to No. 1 on the 
Hot Dance Music/Club Play 
chart. A lour rs also being 
scheduled. 



songs as Tom Waits' "Train 
Song" and the Beatles' "And 
I Love Her." Wendell and 
Sherman Holmes wrote an 
unprececlenltid amount of 
new material for the album, 



which will be released on 
Wednesday (IB). 

Wendell Holmes says the 
new songs reflect the band's 
maturity and draw upon 
experiences gathered during 
their decades of performing. 

"I think that we are com- 
ing into our own as writers, 
and the fact that we're get- 
ting older has given us more 
things to talk about," says 
Holmes. "We can't be writing 
about how 'I want to meet you 
down behind the barn 
tonight, baby.' 
We're looking for 
deeper meaning 
now." 

Rounder VP of 
promotions Brad 
Paul says the label 
will work the band's 
mailing list and 
build a World Wide 
Web page for the 
band that focuses 
on their tour 

In fact, Paul says 
that Rounder has 
had its most success 
micromarketing 
around the band's 
tours. 

"We're putting 
most of our marketing dollars 
into supporting touring activ- 
ity with co-op dollars and 
doing a lot of direct consumer 
outreach through a variety of 
blues society newsletters." 

The act is also receiving 
coverage in such publications 
as Guitar World, Living 
Blues, Request, and People. 

The Holmes Brothers, who 



Don't Laugh. One of the 

first acts signed to Public 
Enemy ringleader Chuck 
D.'s new label, Slam 
Jamz, is Hyenas In The 
Desert. The act's debut 
set, "Die Laughing," will 

l>ow Feb. 18. "Can You 

Feel It," the follow-up to 
the band's first single, "Concubinez," was released at 
the end of 1996 and is gaining spins on mix shows. At 
the end of January, the band tours the Northeast. 
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are booked by Boston-based 
Concerted KfforUs, will tour 
in the U.S. through May, with 
the exception of European 
tour dati^s in March. 

Byproduct boost: 

Though it is not included on 
the Chemical Brothers' 

1995 Astralwerks debut, 
"Exit Planet Dust," the suc- 
cess of the band's single "Set- 
ting Sun" is helping to boost 
sales of that album and 
spread awareness about the 
liand in the U.S. The 
single is getting sig- 
nificant play at such 
modern rock sta- 
tions as WXRK 
New York. KITS 
San Francisco, and 
WORE Philadel- 
phia, and the video 
for the song is a 
buzz clip on MTV 
The song will Ix; 
included on the 
band's second set, 
"Dig Your Own 
Hole," which will be 
released in April. In 
the meantime, 
Astralwerks is also 
preparing an EP 
titled "Loops Of Fury" for 
February release. 

Hot STREAK: Crowd 
pleasers the Squirrel Nut 
Zippers are the first con- 
firmed act to play President 
Clinton's inaugural "21st 
Century Ball" Jan. 20. 

Mammoth VP/GM Steve 
Balcom credits the band's 



exuberant live show with 
boosting sales of its album 
"Hot" 

"This band goes into a 
market and automatically its 
SoundScan numbers double 
or triple in the next week." he 
says. "They [perform al mix 



Piecing Together The 
Plan. River North is 
preparing for the next wave 
of promotions for Steve 
Kolander. whose critically 
acclaimed album "Pieces 
Of A Puzzle" was released 
last October. Following the 
release of Kolander's single 
"Still Crazy About You" to 
folk stations in February, 
the lat>el will servk» courv 
try radio with "My Love" 
after the first quarter. Kolan- 
der will also begin touring 
at that time. 



of everything from ragtime 
to calyiMM), and they appeal to 
fans with all types of musical 
tastes." 

In fact, the band's single 
"Hell" has become an unlike- 
ly playlist staple at modern 
rock WFNX Boston and top 
40 WDCG Raleigh. N.C. 
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Profile Builds For Erykah Badu 

Kedar/ Universal Lays Groundwork For Debut 




BAOU 



■ BY HAVELOCK NELSON 

NEW YORK— At a time when aural 
aggression dominates music, the 
originality and human touch of 
Erykah Badu haven't been slipping 
by unnoticed. In fact, the Kedar 
Entertainment/Universal artist has 
been developing strong awareness at 
radio mix shows 
and in the press 
well in advance of 
the release of her 
debut album, 
"Baduizm," Feb. 
11. 

For the week 
beginning Dec. 
25, 1996, Broad- 
cast Data Sys- 
tems detected 954 spins of the 
singer's lead single, "On & On," on 
56 R&B stations. 
The single shipped to stores Jan. 7. 
The Dallas-based artist has also 
received a healthy dose of press cov- 
erage. She's adorned the cover of the 
U.K.'s Blues & Soul magazine and 
has been the subject of features in 
Time, Vibe, Spin, the Source, and 
Rolling Stone. 

Early promotional efforts by the 
label seem to be paying off. At a 
showcase series at New York's Soul 
Cafe Dec. 9, 11, and 13, there were 
overflow crowds, with several key 
executives left standing outside in 
the cold. 

"I'm a little surprised that every- 
thing's happening so quickly." says 
Kedar Massenburg, president of 



Kedar Entertainment and senior VP 
of A&R for Universal. 

Despite the modest comment, 
Massenburg has more than a pass- 
ing acquaintance with trend-setting 
artists. The executive helped design 
the marketing plan that navigated 
D'Angelo to the forefront of the 
"alternative R&B" movement. 

Massenburg says, "Erykah is a 
natural for me to follow that same 
blueprint. She shares much of 
fD'Angelo's] vibe." 

"Baduizm" was written by Badu, 
who co-produced with the Roots, 
Bob Power (who helped supervise 
D'Angelo's "Brown Sugar" set), and 
several new studio craftsmen from 
Badu's hometown of Memphis — 
including her cousin Free, with 
whom she performed in the group 
Erykah Free before going solo. 

With its experiential lyrics and 
warm, sympathetic soundscapes, 
"Baduizm" sounds like a lifetime 
journey that has been poured 
directly into liquid grooves. Its 
style ranges from jazz and blues to 
hip-hop and soul. 

"The album is a combination of 
things I've learned throughout my 
years; when I write, [it'sl about 
what's happening right now in my 
life," Badu says. "If I'm feelin' 
something that needs to be WTitten, 
somehow it stays in my subcon- 
scious mind. The music is what 
inspires me to express it. 

"A track is like the ocean, the 
wind, and I just sort of find the 
words floating within that. And 



U.K. Soulster Jazzie B. Finds 
Island Home For Soul II Soul 



BY DOMINIC PRIDE 




LONDON — A new recording deal 
with Island Records imprint 4th & 
B'way is Just one of the many things 
keeping Soul II Soul's founder/front 
man Jazzie B. 
busy in the new 
year. 

The British 
soulster, whose 
band topped Bill- 
board's Hot Black 
Singles chart in 
1989 with "Keep 
On Movin' " and 
"Back To Life 
(However Do You 
Want Me)," expects to complete the 
act's fifth album in mid-'97. 

The deal with 4th & B'way allows 
Jazzie B. and his production compa- 
ny, Soul II Soul Records, the free- 
dom to work with the acts the label 
has signed. 

Jazzie B. is working with four acts 
through his production company: 
Yorker, Backroom, the Funki 
Dreads, and EFUA. The acts arc 
licensed to various U.K. labels. 

Soul II Soul Records also func- 
tions as a record label and publish- 
ing company, and the artist/song- 



writer/DJ/producer runs a studio 
complex in Camden, North London. 

The three studios at the complex 
are well booked, according to Jazz- 
ie, with the largest being recently 
refitted with a 48-track Neve VR. 

Soul II Soul's publishing deal 
with EMI Publishing expired in 
1996, and the various catalogs, such 
as Jazzie B. Music, Soul II Soul, and 
Mad Music, had not yet found a new 
home at press time. Nevertheless, 
Soul II Soul's catalog music is cur- 
rently being used in the U.K. on 
television advertisements for 
Renault and Levi's. 

In the late '80s, the Soul II Soul 
empire expanded to include two 
high-profile clothing and DJ 
accessory stores that were run by 
independent operators as fran- 
chises. 

The stores are no longer open, 
but Soul 11 Soul continues to supply 
designer fashion wear via mail 
order through its new World Wide 
Web site (www.soul2soul.co.uk), 
where the band's history and 
discography are also featured. 

In addition to recording a new 
album and running his various busi- 
ness enterprises, Jazzie B. hopes to 
(Continued on next page) 



when I achieve the perfect mar- 
riage, I don't care if anybody else 
likes it. 

Some of the lyrics on "Baduizm" 
evolved over time. "For example, in 
*0n & On,' " Badu says, "there's a 
lyric that goes, 'I was born on this 
white Earth with three dollars and 
six dimes.' At first it was one dollar 
and two dimes, which is 120 degrees. 
At the time what I was studying was 
teaching me that I was one-third of 
a cycle, which is 360 degrees — man 
being 120, woman being 120, and 
child completing the cycle. But as I 
(Continued on pagr 26) 




He Be At Atlantic. BeOe VVinans statids with executives after signing a long- 
term, worldwide recording contract with Atlantic Records. The artist's debut R&B 
solo set is scheduled for release later this year. Winans will continue recording 
wrth Sparrow Records, which will release his gospel recording projects world- 
wide. Pictured, from left, are EMI Music Publishing senior VP Evan Lamberg. 
Atlantic Group co-chairman/co-CEO Val Azzoli, Winans, Atlantic senior VP/GM 
Ron Shapiro, Atlantic senior VP Craig Kallman, and Atlantic Group business 
affairs and legal affairs senior VP Phil Wild. 



Book Details The Last Poets' 'Mission'; 
House Of Biues Readies Its MLK Tribute 



Rhythm 
ana the 



n EVOLUTIONARY POETRY: Published by New 
York's Owl Books. "The Last Poets On A Mission" pro- 
vides a retrospective glimpse — through v-erse and mem- 
oir — into the minds of some of the finest culturally aware 
artists of the late '60s and '70s. 

The original seven members of the Last Poets — 
David Nelson, Gylan Kain, Abiodun Oyewole, Felipe 
Luciano, Unmr Bin Hassan, Jalal Nurridin, and Sulia- 
manEl Hadi — came together in 1968 at a May 19 birth- 
day celebration for Malcolm X. 

The book was written by Oyewole and Hassan with 
freelance music journalist/Mercury marketing executive 
Kim Green. 

As a footnote, Gil Scott 
Heron was not a member of 
the group, although they were 
creative contemporaries. 

In its heyday, the Last 
Poets' spoken-word commen- 
tary on black culture — the 
good, bad, and ugly — was met 
with critical acclaim. It was 
also met with suspicions of 
U.S. government subversion 
by the FBI, according to 
members of the group. 

Unfortunately, like many 
passionate collectives that meet with fame, the group 
members eventually went their separate ways, but not 
before delivering some of most profound poetic observa- 
tions about the black human condition in America. 

The introduction, by co-author Green, provides all the 
incentive one would need to read the book. As for the 
poetry and memoirs it contains? If there were a top 10 
list of things to do in '97 for African- Americans, reading 
"The Last Poets On A Mission" should be on it. 

The following is a particularly disturbing yet very 
revealing excerpt from "Niggers R Scared Of Revolu- 
tion," one of the Last Poets' best-known works: Niggers 
Are Lovers. Niggers love to hear Malcolm rap btd they 
didnt lave Malcolm. Niggers love everything bid. them- 
selves. But I'm a lover too. Yeah.. . I love n^gers became 
lagers are me. And I should only love that which ia part 
of me. Love to see niggers go through chasiges. Love to 
see niggers act. Love to see niggers make them plays 
and shoot that skit Bvt there's one thing about niggers 
I do not love . . . Niggers Are Scared of Revolution. 

The house of blues Foundation is celebrating its 
third annual Martin Luther King Celebration Thursday 
(16), The two-hour program, which will be based at the 
House of Blues in Los Angeles, will be broadcast live on 
the Internet. The celebration will also be seen via video- 
conferencing technolc^ at the House of Blues' Chicago 
venue, the franchise's newest site. 
The theme of the event this year is based on Dr. King's 



speech "Drum Majors Of The Dream" and highlights 
individual and community leadership. The program will 
also chronicle the life and achievements of the late dvil- 
rights leader. 

Local TV personality Pat Harvey will host the event, 
which will also include performances by local choirs, 
dancers, and other performing groups. Speakers slated 
to appear include rap artist Chuck D.; Rep. Maxine 
Waters, D*Calif.; and California state senator Diane 
Watson. 

Folks here and there: Former Bad Boy GM 
Kirk Burrows was promoted to president of Sean 
"Puffy" Combs' label. Filling 
the GM sfwt is former Arista 
product manager Jef Bur- 
roughs . . . Gwen Quinn relo- 
cates to Arista as senior 
national director of publicity 
after a stint as Island black 
music senior national director 
. . . Former R&B Airplay Mon- 
itor national sales manager 
Robert Massey has joined the 
label ranks as Red Ant Mid- 
west regional promotion/mar- 
keting manager. He's based in 
Chicago . . . Former Mercury and Capitol A&R exec Sam 
Sapp has been taji^d by Columbia as t^ack music A& R 
senior VP 

Is IT ME OR DID ANYONE else think that veteran 
soulster James Brown already had a star on Hollywood's 
Walk of Fame? Would it amaze you to know that Soul 
Brother No. 1 — who scored his first No. 1 R&B hit in 
1968 (Federal's "Try Me") and spawned 16 more over the 
course of his 42-year recording career, with a total of 58 
top 10 R&B hits — finally received his star Jan. 10? At 
press time, a celebration/showcase featuring Brown was 
scheduled to be held at Billboard Live. *Bout time. 




by J. R. Rcyjiold^ 



r HAT'S OLD IS NEW: Former mid-'70s Motown 
artist Willie Hutch, who wooed women with such songs 
as "Love Power," "Brother's Gonna Work It Out," and 
"Slick," has returned, courtesy of Midwest Records. 
"The Mack Is Back," distributed independently throuj^ 
Mal>'erne, Big State, and CRDI, hits stores on Tuesds^ 
(15) and features "Feeling Sexual" as the first single. 

The dozen tracks on the set were written and produced 
by Hutch, whose style offers a glimpse into how the old 
soul stirrers of the day used to "rap" before hip-hop 
music repackaged the art form. 

While the set offers a mostly nostalgic journey down 
music lane for older demos, it also gi^es younger listen- 
ers a lesson in the old "what goes around comes back 
around" theory. 
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NAS A' COLUMBIA 6701 5* ( 10 98 E(V16- 98) 


IT WAS WRITTEN 


1 


95 


59 


51 


8 


KpS^^aSrnER BROS. ,10 ,s 16 -S, ™^ "^ST OFCHAKA KHAN VOLUME ONE 


22 


5( 


53 


53 


; 


SHAQUILLE O'NEAL T.W ISM7niAUUA'9O087*WTlflSC0PE (10 98/16.98) 


YOU CAN'T STOP THE REIGN 


21 


57 


43 


46 


n 


BONETHUGS'N.HARMONYA'RUTHLESS5U9*/REtATIVITYII0.9»15.9ei E 1999 ETERNAL 




51 


57 


60 


60 


R. KELLY A' jive 41579* (I0.9a'16 98l 


R. KELLY 


1 


59 


63 


68 


87 


2PAC A INTERSCOPE 50609*/PRIORITY I10 9a'16 981 


ME AGAINST THE WORLD 


1 


60 


64 


75 


32 


LOST BOYZ • UNIVERSAL 530ia*(10 9&15 98) 


LEGAL DRUG MONEY 


1 


61 


55 


58 


<7 


FUGEES A^ RUFFHOUSE 67147*/CaLUMBIA(10 96 ECVt6 98} 


THE SCORE 


1 


(D 


74 


76 


15 


THE DAYTON FAMILY RELATMTV 1544(10 9*15.98) 


FB.I. 


7 


63 


61 


62 


31 


VARIOUS ARTISTS • so so OEF 67532*jC0LUMBM(10.9aE(yi6.98l 


SO SO DEF BASS ALLSTARS 


9 


CM) 


87 


81 


27 
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U.K. SOULSTER JAZZIE B. FINDS ISLAND HOME FOR SOUL II SOUL 



(Continued from preceding page) 

find time to act as DJ at a monthly 
club night called Global Soul, begin- 
ning in February at London's Blue 
Note. 

Island signed Soul II Soul once its 
deal with Virgin Records expired. 
Jazzie B. says the split with Virgin 
was not acrimonious. "I always had 
a good relationship with [the label]," 
he says. "They are still doing a fan- 
tastic job signing and breaking acts, 
but it's [no longer] the label I signed 
to. I was really a square peg in a 
round hole." 

By contraBt, he describes the 



Island deal as an encouragement. 
"It's one step closer to people who 
inspired me, such as Bob Marley. The 
company I'm with has worked with 
acts from U2 to Tricky. It's a dream 
come true to be working alongside 
[Island CEO] Chris Blackwell." 

Jazzie B.'s recording deal with 
Island is significant in that Soul II 
Soul is an established act, whereas 
the company traditionally signs acts 
at an earlier stage of development. 

Says 4th & B'way A&R director 
(U.K.) Julian Palmer, "We don't have 
to make a place for him; he's one of 



the few British artists who made a 
dent in America beyond just having 
a single on a soundtrack." 

According to Palmer, Jazzie also 
fits in with Island's tradition of acts 
crossing Caribbean boundaries. "He 
brought the U.K., Jamaica, and 
America together [with his music]," 
he says. 

Soul II Soul's path to internation- 
al success began with U.K. ware- 
house parties and sound systems in 
the mid-'80s. His blend of soul, R&B, 
and hip-hop attracted the attention 
of major labels, and in 1989, the 



group was signed to Virgin U.K. off- 
shoot Ten Records. 

Soul II Soul was the first British 
R&B act to have an impact in the 
U.S., with Jazzie B. fanning the 
flames of early success at clubs and 
on R&B radio by flying to America 
with a box containing 1,000 12-inch 
promotional records. 

Says Jazzie, "To have a dread- 
locked black man coming over and 
sounding like an Englishman was a 
shock to them. Somehow these 12- 
inch pieces of vinyl fell into the 

right hands." 



"Volume V: Beliew," the act's final 
album with Virgin, was critically 
acclaimed in the U.K. and reached 
the top 10 on U.K. charts. However, 
the 1995 U.S. release only rose to 
No. 65 on Billboard's Top R&B 
Albums chart. Observers suggest 
that the limited success might have 
been linked to the departure of the 
act's original A&R executive, Mick 
Clark. 

"A&R's ethics have changed," says 
Jazzie. "I miss people like Mick. He 
[didn't always] say 'yes' to me; he 
always had his own view." 
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: ■ L'_[ri.' lA.'Arsr-.r-ijLiOORAiWi 


u 


19 


16 


THIS IS F0« THE LOVER IN YOU 

SABYFACE (tPlCI 


97 


55 


8 


PLAYALtKE UE AND YOU 


:si 


21 


24 


STEELO 

702(BIVK;MCiTr^vN 


3B 


58 
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IT'S ALL ABOUT U 

SWV(flCAI 


21 


le 


1« 


NO TIME 

LA NHTEAT I'.i ' MKTr XAItftl&fK BtATATl/HrCl 


Ml 


60 


6 


AINT NOBODY 

UtXXJLJiGEF'tSi 


22 


24 


9 


1 CAN MAKE IT SETTER 

lUTMER VANDRriSS (LV/EPICI 


m 


64 


15 


ATUENS 

OUTKAST 11AFACE,'ARISTA| 


S) 


2S 


20 


TEARS 

Tr*£ rSLEY BROTHERS (T-NECh, iiASti 


3D 


65 
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THE THINGS THAT YOU DO 

lilNA THOMPSON I'.'! L.*-'-; 


24 


23 


25 


MISSING VOU 

Wrvr. 'WE mm N« lOlM DM Uin«S!(£& 


M> 


75 


2 


YOU WILL RISE 

SWEETBACa feat. AMEL lARRIEUX (EPK) 


3E) 


31 


36 


ONLY YOU 

;:2FEAT TMErroTOfliaiSBit; IBIOBCriMISIA) 


H) 




I 


I'MNOTFEEUHGYOU 

WCTTC MICHCLLE ILOUD) 


S) 


26 


35 


YOU'RE MAKIN' ME HIGH 

TON! BRAXTON 1 ""ii/.^lSTA 


i4 


61 


7 


SPIRITUAL THANG 

ERIC BtUn (WARNER BROS.) 


3D 


47 


5 


IN MY BED 

DRU HILL IISLANOI 


IS 


62 


16 


HOW COULD YOU 

K CI k xijo Of xceci no w.-n;rfi*CKivwi 


IE 


33 


■L FOR YOU 1 WIU 

; MWCA [WAfrrifR sunsn/ATLANTrct 


w 


71 


32 


HOW DO U WANT IT 

?p*r F!Ai ii:iJt)jOi:C€*iHfiow,WRSCO«) 


21 


30 


; ASCENSION IDONT EVER WONDER! 


w 
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YOU DONT HAVE TO LOVE ME 

MONiFAH (UnOWNiTJNIVERSAU 


3D 


32 


7 i SUMTHIN' SUMTHIN' 

, MAXWELL ICOLUMBJAI 


33) 


68 


3 


BILL 

FtGGT S00n«MIS IU6S BUTCHWroi GftAa 


31 


20 


77:1 AINT MAD AT CHA 

1 2 PAC : .rM.i| i .v r.TERSCCr^ 


W 


73 


5 


WHEN BOY MEETS GJRL 

TOTAL ■:aA:j iii-'itftiST-fli 


3D 


35 


11 


COLO ROCK A PARTY 

MC LYTE fEASTWESTrtEGl 


35) 




1 


BIGDAODV 

HUW D (UPTOWWUraVERSAU 


33 


29 


12 


STREET DREAMS 

NAS iCOlLrnBI*! 


71 


70 


IS 


RAPPER'S BAU 

HOfW ICO SHOfll i K'O ISICK wicr 


34 


27 


IS 


KNOCKS ME OFF MY FEET 

[X3WELL JONES (LAEACL'ARISTAl 




3D 




; 


THATS HOW IT IS (ITS LIKE THAT! 

REDMAN FEAT, K-5010 rOEF JAMi'MERCURYl 


S) 


42 


5 


EVERTTIME 1 CLOSE MY EYES 

BABVFACC KPICl 


73 


67 


5 


NEVER MISS T>1E WATER 

i-wuiutwtui tf'H^oam:iv«E{m)iBiK; 


3« 


29 


19 


FALLING 

IWONTELL JORDAN IDEF JAWML^lLirv 


3$ 




1 


GET UP 

LOST aOV7 (UNIVtRSAU 


37 


34 


jjl I'M STILL WEARING f OUR NAME 

" 1 ANN NESBY iPERSPECfrvLAAMl 


79 


66 


24 


LETS GET THE MOOD RIGHT 

XIMNNVGILL MOIOiVNi 
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MY BOO 

GMOST TCrrVN DJ S ISO SO OEF COLUMOIA;' 




3 


9 


GET ON UP 

JOOECi <mca; 
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8 


TOUCH ME TEASE ME 

■UH ruT ■';cf ^iLi »mHC« jwwrcj"" 




4 


3 


USE YOUR HEART 

SWV IRCAt 




5 


6 


WHY 1 LOVE YOU SO MUCH 

r*JNICA fTOWDT'AKlSIA; 




7 


4 


1 CAN'T SLEEP BABY (IF 1) 

R KELLT nivEl 




6 


)3 


KILLING ME SOFTLY 

FUGEES (PUF r N0USETOLUM8IA) 




9 


14 


AU THE THINGS CYOUR HAN WON'T 001 

JQE iisland; 




10 


9 


KISSIN' YOU 

TOTAL (BAD BOTiARISTAj 




11 


21 


LAOY 

D'Af«ELO lEMIJ 




14 


20 


ALWAYS BE MY BABY 

riJAWIAH CARET iCOLUMBlAl 




13 


26 


SITTIN' UP IN hlY ROOM 

BRANDT irLB.STA: 




8 


7 


ME AND THOSE MEAMIN' EYES OF MINE 

D'ANCELO lEMIl 



14 


12 


12 


IF 1 RULED THE WOfiLD 

NAS IC0LUrk*5rAJ 


15 


16 


3G 


NOT GON' CRY 

ItlARV J BUGE lARISTA) 


16 


15 


4 


LOUNGIN 

LL COOL J (DEF JAAAVERCUHTl 


17 


18 


20 


YOU'RE THE ONE 

SW <RCA1 


11 


23 


21 


DOWN LOW (NOBODY HAS TO KNOW] 

R Kfri y FEATL/RING RONALD ISIEY IJlVEl 


19 


20 


31 


BEFORE YOU WALK OUT OF MY LIFE 

WON CA IRCWD*'AHISTA1 


20 


17 


17 


THA CROSSROADS 

a^NF ntiir^ s rjAiiirrorTT ifiuTHLlsaTraATrvim 


21 


21 


40 


TELL ME 

GROOVE THEOITT (EPICI 


22 


19 


12 


C'MON N' RIDE IT (THE TKAIN) 

aA3 arr DJ3 lOL'AJ»ASCAflCkBG BUT.ATLANTC 


23 




2 


ELEVATORS (ME A YOUl 

OUTKAST ILAFACFJARISTAl 


24 




14 


GET MONEY 

ijWBrriJiiyt UEWTTP.SJ'S'AttrsitrWHIl'Jrc 


25 




8 


READY OR NOT 

FLXIEES (RUFFMOUStA^Ot UMMAI 



FTecunena are titles Mtilcli nave appeared on tne Ho( R&B 
Singles ciuft for 20 vmmIis «nd hM drocpcd bekwr the top 50. 



R&B SINGLES A-Z 

TITLE (PublisMi Lrcerisin« Org ) SiTMt MusK DiSL 
2T tlll'I NOBODY (FROM BEAV1S AND BUTT-HEAO DO 

AMERICA) IFjtl Keel ASCAF') WBM 
29 ASCENSION (K«7EVatW0l(Dai)(^,'AIVIurrR Lie. 

ASCAP/Muueml. HSCAPjIM Shur BML'^ Afirl ASCAF) HI 
3S ATUEaS/WIIEEU OF STEa IChrysslis. ASCAP/Gut 

Book. ASCAP) IVBM 
M >TNKHTIPUtlSorri/A1VtuiesaC.ASCAP/mrl 

Oiclul. ASCAP/Bobt) SvKimr. ASCAP/WG. ASCAP) HI 
■4 BaNFO<IND(N<A'0-Val.ASCAPA;iKal,ASCAPl 

70 iOOHIUITfTnMnCIIECMZIlailMlttln.ASOIP/EMI 
April ASCAPW. A^.0X1raanl«rarT. ASCAP) WSU 

15 BUCK CINDEREILA (Saia BMl/3iIr>ES Of LestrxU. 
BMIjPK, BMI) 

71 iOHEHIAN NHAPSODT IFDOH HIGH SCMXH. HIGH) 
(8 feUman i Co/Irriten ASCAP/OenwoD, ASCAP) HI 

45 n*Dllmi((^milaBo(«e.ASCAP/IIB.ASaP/B«Pi|ia. 

ISCArM AO Run. ASCAP/GoKM Feins. ASCAP) «W 
aa 'Clinn»CIIT>EMISTlE(UUilii.eM|rSonr>hOIIIa 

Red Drum. ASCAP/ThrilM MrlleF. ASCAPTMCA. ASCAP) HI 

I COlDROC(APUnV(S>ocMynBlA«LASCAP/SMG. 
ASCAP/Bemarrl's Other, BMlSonr/AIV Soup. 
BMI/Tommr lymr. BMI/Warri«'TarT»Hsn. BMI/EMI 
April. ASaP/Juitin Combs. ASCAP) HLWM 

15 COMESCEHEItymeAFIylei. BMl/BetlerAni. BMI/AiltIn 
Combs ASCAP/TMI ArjnI. ASCAP JIB Sam. ASCAP) HE 

32 DA' DIP (Eric Trmmons) 

3 HUTinWILOnKnOIISniKlfriOriaiirMNon. 
BAHHrttc BW'^aundra. ASCAP.Hanilar ASCAPiVne 01' Glrall]) 
lAM ASCAP.YIB. ASCAP.'Bel SUir. ASCAP.JAina. ASCAPI WBM 

2« FALLING (Drivebv BMW Men. BMI/Ntm Erne. 

BMl/Sorry/ATVUC. BMDHL 
41 FL0AT1H' DH YOUR LOVE (True Blue Rose 

ASCAPJVFB. ASCAP/Grrtbilt. BMEKey-R Go, BAAI) WBAA 
SB FLT LIKE AN EAGLE (FMM SPACE lAWISAr. ASCAPI HI 
81 THEFDUNDATlDNiHenn<rssyFrx'EvefyarTe.ASCAP/SaA 

Assasvris. ASCAP/MCA ASCAP/lmpulsrire. ASCAP) 

39 SET UP lEB tm ASCAP;Clai> s True Funk. BMVMr Sai. 
ASCAP JScerab. BMEtnsign & SasAa. BMI) 

n HIT ME OFF lUCA ASCAPjI'm The Man. ASCAP/Droky 

B. ASCAP/fiZiy Mo. ASCAP/BMO. ASCAP/BeMaL 

ASCAP/Brv 10. ASCAP/EMI Aoil. ASCAP) HL 
n ■OIICM«ESn)P(Zoiiti.BWIncatomeMI/)iis«n 

OxTtn. ASCAPJEMI Iwil. ASCtf/Aoan BMO NBU 
3< H0«ICOaLDYn(FmMBULl£Tn00niS<>r>/A1V 

LLC. BMIffat Vurri. SNI/BFOmMii SouU. 

BMUPUyltiiai. HtVJm True. BMIAa Caotok. BMO HI 
31 HnDOimifirainmiLMIIiilaillraaA 

BHlltfnnta Pwl. BMYIww-Tararlm. BMrfiWIsaBiic. 

ASCAPJSutl. ISWKimy ASCAP,tKErt»s. BHlfrrAaiti BM) MM 
1 I BELIEVE I CAN FLY (FROM SPACE UMI (Zomba. 

BME^.Kally. BMI) WBM 

5 iiEUEiEMiwAaNE/MiaonHKanHiaiaiBi 

iniM KE nEIOCn W IQiarlH MgoHlua. BMillirU IMNI. 
BNVlmjinin Thee. eMilnw. GMEMnrc. ASCAPI HbWH 
19 I C4fl HAKE IT lEnER (EMI AanEASCAP/Uncll Roam's. 
ASCAPjMCA ASCAP/Dinief lAilleF. ASCAP) HUWBM 

33 IF lOM GIRL ONLY HEW (ViiimiaBeack. 
ASCAPAIass Coollisioii. ASCAP/WB. ASCAP) WBM 

7 rasTUMio«wniiitw/mooiniuiETO»o«Y 

(EMI. KOemn Im ASCAP/EMI A>nl. BMUum Cnnls. 
BMIMl SM Iianal SNIIDlMooa. BH) HL 

14 illHriED(Bi<Mnlac».BNI/Zointa.GMI/Slaca|ic, 
BMIWamc'Tamtriarre. BUI/BooIm-Loo.BMI) 

34 IN TOgil WILDEST nEiUlS(Coltanis-EMI. 
ASCAP/KrW^-Kii«M. ASCAP/Mle Chapman, ASCAP) 

97 IT AIN'T EASY anirWITIKNITUKRoihloySlieltoo. 

ASCAP/Copiiar Sun, ASCAP) 
37 irSUl«M«TU(AI'sStrei(.ASCAP/Almo. 

ASCAP/Sailaniln. ASCAP/Bkhik. ASCAP) 

15 ITS ALRIGHT arach Team. BMVDalos.BMI/lunioF. 
ASCAPJWB, ASCAP/Rotrefl Carter) WBM 

29 ITS TOUR BOOT aruily Boor ASCAPI 

K MST THE WAT (PIAYIS PLAY) (EnctSafrrioir 

ASCAP/Zomba. BAAI/Gofiyright ConlTol. BMI/Orpniied 
None. mmx. BMI/Goodie Mot. BMO WBM 

75 IHST WANNA PLEASE U (Clark s True Funk. 
BMl/nmileal. ASCAPAongrtuije. BMI/linrheyanne, 
BMt^he Music Force. BML/MusIC CorporaMrn 01 
AmeiKa. BMimie Prrcs Is RlghL BMI) IVBM 

U KNOCKS ME OFF MY FEET (Black BiAI.ASCAP/Jotats. 
ASCAP) WBM 

76 Un (Orinnil Nate. BMLHrko. BANrBalt Star. ASCAPI 
12 lAST man (FKOM THE HimY PROFESSOR) (Ecal. 

BMI/Kaianda ASCAP) HL 
S7 LUnr (Otia OuiMsa. BMI/Xitco. SMI) 
91 LSnaT1KNO0IIIKirtEi3f.BWSi<Ts«nSia|i!Hlllt 
10 LETS RIDE (House Rep . 8UI/Sytlesons. BMI) 
96 UFT OFF (Qiankjeta. BMLnavisphsre. ASCAPjGlonso. 

ASCAP/Warp9,ASCAP) 
•3 LUI0O(ailJW,ASClP.1IAIIP ASCAP,^l(ai,SWHl 

14 UVIKHNinECITTlKUIeASCAP.tlaa Bun. ASCAPI ma 
19 LOVE IS ON THE WAY (FROM THE FIRST WIHS 

CLIIBI (Pni. BMI/DiDam Imaae lEiC, BM^rvioUhon. 
BMVWanwi-Tamerlane. BMAHma Bird. BMI) 

77 LOVE ME FOR FREE (Gins Dmer. ASCAPjCutlass. 
BMVJumpirv Bean, BMI) 

«3 LOVER'S GROOVE (2oniba.BMI/Hooliinan, BMI) WBM 
<7 LOVE TOU SO (hJslin Combs, ASCAP/EMI Afnil. 
■ ASCAP/Amini. ASCAP/Kenn Wales. ASCAP) 
S3 LIICiailiA(TIIIIISI1)IPllU»i.)^(SMaM.ASC»JSM 

SbiAlm ASCAPJSorf *n laiei UC. Wtmn Wl 
21 ■SSMiniFntlSnniinKBainr'sMalotes, 

ASCAPjIMIiGnn. ASCAPJOnsAa ASCAPAIB. ASCAP) WBMW 
94 THE MOMENT (KenrryG. BMO HL 
74 HOKTOLOKIDrialm.BMI/Nirntr.TjmedaiK.BNnWBM 
e3 WKK MANIS ME HIGH ILBFim ASCAP.W April. ASI^) 
C3 HV BAIT MAMA (Hot Sauce ASCAP/Bearra Tribe. ASCAPI 

40 NEVER LEAVE ME ALONE (Nate Oogg. BMIj'Suge, 
ASCAP.'AntisiJ), ASCAP,^ ASCAP) WBAI 

52 NEVER MISS THE WATER (Bahama Rhythm. 
ASCAPrMuriuAuitKerviirii B V BUMA. ASCAP/lnteisonc. 
ASCAPWamei Chapfiell. PRS/WB. ASCAP) WBM 

6S NEW VNMUl ORDER (MayheM. BMUiaBrian. 
BME/Raimundo TTkimas. ASCAP) 

53 N0(0C1ELSIIPalg|l0i«I.ASCAP/l2(IMlt.BMVk>Tipi« 
Bean. BMIFMy's IMIS. ASCAP/SM U «Nt. ASCAP) 

4 NOBODY (KaNtlSMal.ASCAP/WB.ASCAP/E/A. 
ASCAP/ScnttsvlHe. BNH/EMI Blackwaod. BMI) HLAAIBM 

10 NOnt«IIYIDoonl.ASCAP/Mia.ASCAP/Cliaunce,BliU. 
ASI^P.-Smokm' Sounds, ASCAPflXjeenpen, ASCAP/^IDI, 
BML-Sony, ATV tunes LLC ASCAPjWB, ASCAP) WBM 

24 NOTHIH' BUT THE CAVI HIT (FROM RHYME (REA- 
SON) (Real N Ruti ASCAP/Suge. ASCAP/Emom s. 
ASCAPjXigti Priesl. BMI/Ensizo BMI) HL 

II NO TIME (Drideas. BMIjWarnur- Tamerlane. BMUtMl 
April. BMiJDynatDne. BMI/Unichappell. BMI/Jusbn 
Combs. ASCAP/Amani. ASCAPI HL/WSM 

S3 WinElAriSHKASOirAlnaaaiMllASUr/Sati*). 
ASCAPMw. ASOPAie ON aw lU eOV/telBa ASCAP) NW 

15 ONLY YOU (Aistm Combs. ASCAP/EMI Aliril. 
ASCAP/Amani. ASCAPjKevin Wales, ASCAP/Sounds 
From The Soul, ASCAP,aon^tijde, BMI) HUWBM 

9 PONY (Papah, ASCAP,^!!^^ Boach, ASCAP/WB. 

ASCAP/Hertihcious. ASCAP] WBM 
B3 RnURN OF THE MACK [GEMA] 
71 THE RHYME Uomtia. ASCAP/IIMtK:. AS(»P/trick 

Sermon, ASCAP/Ama/emenI, BMI) WBM 
BS RUNNIN' (Kollisledl 

90 SniT0fF(FIIOHSETITOFF]{0isanin9dHone.BtAmca, 
BMbS ID. ASCAP/Sadandra, ASCAP/AJmo. ASCAP/One 01' 
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31 


42 


17 


FLOATIN' ON YOUR LOVE 

THE SIT BRCTHDQ FUT MOU MNUM ITJCOeuM) 


1 


1 


6 


1 BELIEVE 1 CAN FLY 

^ " .' yte i 




39 


35 
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FLY UKE AN EAGLE 

SEAL (Zn/WAmER SUNSET/ATLANTIC) 


2 


2 


13 


IM-BREM MY HEAAT 

TONI BRAXTON (LAf ACE/ ARISTA) 




41 


41 


3 


VOU DONT HAVE TO LOVE ME 

MOWlfAHii'F'ti:iVA."JNiVERSALI 


3) 


7 


8 


COLD ROCK A PARTY 

MC LVTt (EASIWtST/EEC) 




3D 
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rrSAU. ABOUT U 

SWV fiCJVi 


4 


4 


4 


1 BB£H N ni NotcsaBcn MGEHHW nu WO 1 

WHITMEV HOUSTON lAfliirAI 




41 


36 


5 


SPACE JAM 

QUW OTT DTS inC KATIVMfMER StMETATUIHTC 
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3 


16 


HOBOOY 

HtUHSWtAf PEAr,ArHENACAG£ tLt--4>,tEi: 




43 


39 


32 


HOW DO U WANT rrCAUFORNIA LOVE 

7 PK :FIAT KC t JCLOl IMATM ftOyidlNTERSCOPt) 
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5 


11 


DONT LET GO (LOVD 

ZH VOGUE (CASTWCST/CEG) 




44 


43 


26 


THE THINGS THAT YOU 00 
GINA -- 


7 


6 


14 


NO TIME 

UL' KM FUI PUFT DMSiAHKMKKAMnMnD 




49 


38 


21 


IF YOUR GIRL ONLY KNEW 

AALIYAH iBLACKGROUN&AnANHCl 


X) 


18 


3 


IN MV BED 

DRU HIUii'-i.'.Nn 




4< 


45 
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LET'S RIDE 


9 


10 


11 


11 siu H L0ff nuTog oon iMX n vanT 

NEWEOmON Mr A 
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52 
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THE FOUNOATKW 

*2ieiT llOUO) 


U 
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22 


LAST NIGHT 

«vn .,Af?,.:(.*PiSifti 




41 


48 


16 


MUSIC MAKES ME HKH 
LOST BOYZ 


11 


14 
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NOTHIN' BUT THE CAVI HIT 




41 


40 


15 


SmiN' ON TOP OF THE WORLD 

DA BRAT (SO so ' n: 


12 


8 


15 


NODKtGITY 

BIACWTREET (FEAT W, OflO liKTEBSCOPE) 




S« 


51 
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THE SOUND OF MY TEARS 

DEBOFfAH COX lAHISTAJ 


13 


12 


20 


WHAT KIND OF MAN WOULD 1 BE 

Ml MT CONDITION iETRSPFCTivf. AAUi 




S) 


60 


6 


IN YOUR WILDEST DREAMS 

- :,A • ji-r,: -: BARRY WHtTE .'VIRGIN) 


14 


13 


19 


STEELO 

702 (BIV lO'MOTOWN) 
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59 


24 


TOUCH MVSB^ 

T" R:i.> lRmVDY,'lAfAr.E.AfitSTA> 


IS 


15 


13 


THIS IS FOR THE LOVER IN VOU 




S) 


56 
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STRESSED OUT 

* IHiBF CAllfCiaiJtsr UWEJ 


11 


16 


16 


FAaiNG 

MONTELL JORDAN fKF JAWMEKCURri 




3) 


69 


23 


ASCENSION (DONT EVER WnNDCR) 


17 


17 


22 


TELL ME 

DRU HILL (ISLAND) 




99 


49 
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THATS HOW IT IS (IT S Ul^ THAT) 

REDMAN FEAI K-SOlO lUL' ->lWMiRCUH>l 


11 


23 


3 


TEARS 

THt BROTMCRS n-HlCMSUMO) 




91 


57 


6 


JUST WANNA PLEASE U 

MONA LISA (ISLAND) 


11 


21 


12 


KNOCKS ME OFF MY FEET 

DONCU iCNfS lUrirX'AR STA} 




97 


47 


14 


BOHEMIAN HHAPSOOY 

;r-;, : ■ f.,,-, PEAT, ArL^MlCl 


« 


11 


20 


PONY 

GINUWIME l550ML-SiC,EF>CI 




91 


55 


34 


ONLY YOU 

n;FEAT 7H[<<noRiousa.L6.(BWeffriiMsrAi 


21 


19 


II 


COME SEE ME 

112 IBM) 80v/AftiSTA) 
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G5 


4 


MY BABY MAMA 


3Z) 


2« 


3 


AINT NOBODY 

LL COOL i [GEFFEM 
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50 


10 


YOU COULD BE MY BOO 

frfiiM^ltS'Iil itVftWSlAiilCHODTWtWOI] 


33) 


31 


E 


I CAN MAKE IT BETTER 

I I IM[ t' .''.N[.Pi-:^,S ILV'IPIC) 




11 


54 


18 


JUST THE WAY (PLAYAS PUY) 

AUOtsZO HUNIEft ItXf SQUAJVEMII 


24 


20 


11 


STREET DREAMS 

NAS (COi UMSIA) 
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62 
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UDY 

M -rf lEASTWESI/EEQ) 


29 


25 


7 


ITS YOUR BODY 

jOHNNr M.1 FEAT. ROSEH TPOUTUAH ; umcWi 1 
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53 


28 


LOUNGIN 

LL coot. J (DCF JAAVMERCmm 


21 


22 


11 


NEVER LEAVE ME ALONE^ 

— ^!lJ — !— !_1 — '. -'"'MWIL'Mlllj — 




14 


61 
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LEAVIN* 

TME TONV RICH PROJECT (LAFACCMRtSTAl 


3D 


34 


11 


SUGAR HONEY K£ TEA 

GOODFELLAZ [AVATAR/POLrDOR/AAM] 
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NEVER MISS THE WATER 


21 


32 
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e** ' 1 • 1 
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CAN T KNOCK THE HUSTLE 


21 


24 
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ATLIENSiWHEELZ OF STEEL 

OUTKAST 1 ;i:, )■ A.- 
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WHATS LOVE GOT TO DO WITH IT 
WARREN G i ■ " '■; " [ 


30 


29 


22 


MISSING YOU 
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58 
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YOUR SECRET LOVE 

LUTHER VANDROSS (LVtPlCl 


31 


28 


10 


HOW COULD YOU 

'.-0 6 JOX> Cf JDCea !MCA SOUNDnUOtSWCW 




HI 
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BEFORE 1 LAY (YOU DRIVE ME CRAZV] 

CELE PEM5T0^ 


32 


27 


18 


BOW DOWN 

WESTSiX COHNECnOH ILENCH MDb,FRIC^)TYI 




35) 




14 


MORE TO LOVE 

rx.l ■■-.i-MliKjHOTIENiWFJAAVMEnCURY) 






7 


WHAT THEY DO 




3n 


75 
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RUNNIN' 






TK ROOTS [DGOGOTEm 












S) 


37 


12 


DA- DIP 

FREAK NASTY "Atill HOC3'P0WFR''HIA:Ti 




72 


71 


32 


YOU'RE MAKIN* ME HIGHIET IT FLOW 

TONI BFWXrON (LAf ACE/ARISTW 


35 


30 


7 


LUCHINI AKA (THIS IS IT) 

L-V","- LO(PROflLE) 
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66 
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LOVE YOU SO 

SOUL FOR REAL 'PTOWVTJNIVERSAl) 




44 
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VMM Wr MEETS ORIAO WU THNt IBOUT US 

TOTAL IBAD BOY/A(MSTA> 
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USE YOUR HEART 

SWV «CA, 
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33 
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POPIMP 

33 CD QE :FUT TW6TA) WAIOTWO mK/VmQM 




79 


63 
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HIT ME OFF 

NEW EDITION (MCA) 



C~) Records with the greatest sales gains- i& 1 997 Billboard/BPI Communications and SoundScan. tnc 



GheltD Hoe. KWm. kSW/Qam UMiti. ASCtf) WBM 
GO Smir(MTDPOrTKW>LO{SoSoW.ASUf/EM^ 

ASCV/to CMlml. ASi:jV>/lDM. ASCAPAh Brri. ASCW HL 
91 SLOW iAM (Wamer-Tarneilane. BMI/Epic. BHl/Soiar. 

BMI/H>d Star. BMl/Sony/ATV LLC. BMl/Kear, 

BMI/MiMm )ohi)v)n'i Ismj. BMI/^plash Down. BMI] 
73 SMILE (EMI April. ASCAP/CDG. ASCAP) 
n SOUL ON ICE (DigEin In Th« Crates, ASCAPyWMP S?6, 

ASCAP/Pa(chvrtf)t 360, ASCAP/Dust^ Fingert. BMI) 
il THE SOUND OF MY TEARS (Human RhyRim. 

B«IA:firysalis, ASCAP.'Young LeffOdi, ASCAP) WBM 
49 SPACE JAM (FROM SPACE lAM) (QuadraSound. 

.BMI/Wamef Chappell. BMI] WBM 
U SPIRITUAL THAHG (India B BMI/Pulty Tat. 

BMl/Paiadise Forevrr. BMI/Demontn. BMI) 
87 STAY WnH ME (Zoniba. BMI/HorKB Brown. 

BMt/Dodney terhins, BMI^ BlackwDOd. BMI) WBM 
17 STEELO (Back 2 DsGetto.ASCAP/Mau Confusion, 

ASCAP/WB, ASCAP/D-RfL ASCAP/Blue Turtle, 

ASCAP/Almo, ASCAP/Pulnram Int'l. ASCAP) KljWBH 
23 STREET DMAMS(0'N' A. PftS/eMGLPRSyBMG. 

ASCAPAlamrs-BMa BM^Oimping Bun. BM(/12 And 

tindef. BMt/>elty's lams, ASCAP/Slam U Wei. ASCAP) HL 
56 STRESSED OUT (ZwiXm, ASCAP/Jau Mefdiam. 

ASCAP/Xiflt Ya Frog On. BMI/EMI Virgin. BMI) WBM 
W SUGAR HONEY KE TEA (Arvennal. ASCAP/EMI April, 

ASCAPABoSun, ASCAP/Pecot. ASCAP) HL 
lOfl Sim SUKl NOW (Not Listed) 
II TEARS [Sony/A1V LLC, BMI/Eut. SMI) 
13 TELL ME (FROM EDDIE) (Stan Brawn. BMI/M Double. 

BMI/Attey (Gadfly, 6MI) 
S4 WS HOW IT IS [ir$Ua THAT) (Funky tMie,ASCAP/Hi1 

& Md, ASCAP/ZHnba. ASCAP/Eiidi Somoo. ASCAP) WBM 



44 TKETHtN6STHATr0UD0(EMIBlBChwood 

6Ml/RDdn«rJorkmt. BMI) HL 
16 THISI3FORTHCU»aMTDU{SonVATVU.CBMVE|)K, 

BMUSolar, BMI/WB. tSCDP/tJK ASCAP/IUU N B«. 

ASCAP/Portrart-Solar. ASCAP/Sitver Seumh. ASCAP] HI 
43 TWISTa(KMt>SMM.ASCM'/l/A.ASCAP/W.ASCtf/DM« 

SniK). ASCAP/Short IMti, BMl/Zonte. ASCAP) WBM 
2 UN-BREU MY HEART (RaalURgi. ASCAP) WBM 
S WHAT UNO OF MAN WOULD I IE (Mint Factory. 

ASCAPjIMI April ASCAPI Kl 
H WHinLMG01I9WlRTHnifl)OH$miK0P):)i6. 

ASCVitiiac Snfh fK^HvAi lonmUM. EMlYmt SMP MN 
50 WHAT THEY DO (Careers BMCBMIA^randNegaz. 

BMlGodfalher, BMt) 
31 WHEN nr MEETS eiRUDOTOU THINK AWWT US nrer 

III, SMI/TLucus. ASCAP/Ttw Waters 01 Maarath, SMVStiS 

From The Bottom. ASCAP/Kevtn Wales. ASCAP/Jiistti 

Combs, ASCAP^I April, ASCAP/ToU's Thmc ASCAP) HL 
12 WMOISHEAHDWHATISHETOYOUdnterwBMt) 
72 inWCOULOKMTIOO(CalU]uoc.ASCAP/Bi|T-lloci.eMI) 
42 VOU0OM7HAVET0LOVEME(EMIApnl. 

ASCAP/Soul On Soul, ASCAP/EwBe, ASCAP) 
71 TOUGOTMEGOmOtlCA.ASatf'/PetrolLvie. 

ASCAP/Tliws Me D'£xtra. ASCAP/Tim Carmon, 

ASCAP/Gonlen Campbell. ASCAP/EMI Blackwood. 

ASCAP/Map. ASCAP/Rodney iaituns. BMI) 
26 T0UltEluarMII6R/UTITFL0W(]»EGraM78, 

UCtf/Mno, ASCtf/Ecat, BMI/Soaf/ATV Soip, BW Ft/MH 
41 YOUR SECRET LOVE (DM April. ASCAPAJncl* 

Ronnw's, ASCAP/Chnrsalii. BMWertalrMy. BMI) 

HUWBM 
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• The definitive new information 
source for your fast-paced business. 

• We're putting the vast global 
news-gathering resources of the 
Billboard Music Croup to work for you. 
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OUND 
THE WORU^^ 

Issue Date: Feb. 22 

Ad Close: Jan. 21 

Billboard's Feb. 22 issue 
contains our annual 
update on the UK market. 
With the continuing resur- 
gence of British pop, our 
Spotlight's lead story will 
survey key U.K. music 
Industry executives to 
determine which artists will 
be global priorities In '97. 
Other features include an 
at-a-glance guide to the 
top-selling UK artists in the 
'96 worldwide market, a 
listing of the major nomi- 
nees for the Brit Awards 
and talent to keep a watch 
on in '97. 



Contact : 

Catherine Flintoff 
44-171-323-6686 



il 



CHILDREN'S 
ENTERTAINMENT 

Issue Date: Feb. 22 
Ad Close: Jan. 28 

The Kid Biz keeps grow- 
ing, diversifying and reaf- 
firming its strength In the 
entertainment market. 
Coinciding with this year's 
Toyfair, Billboard's 
February 22 Issue looks at 
veteran artists' new releas- 
es (Cathy & Marcy, 
Joannie Bartels...), main- 
stream artists recording 
children's music, spoken- 
word products and special- 
ty stores. This spotlight 
will also include a quarter- 
by-quarter, label-by-label 
listing of releases planned 
for 1997. Bonus distribu- 
tion at the Toyfair! 

Contact : 

Jodie Francisco 
213-525-2304 



DON WAS - 20 YEARS 
OF MAKING RECO 

Issue Date: March 1 

Ad Close: Feb. 4 

Billboard's March 1st Issue 
celebrates Don Was' 20 
years of making records. 
This talented musician/pro- 
ducer, who has worked with 
successful artists like 
Bonnie Raitt, the Rolling 
Stones and Bob Dylan, Is 
exclusively Inten/lewed by 
Billboard's Chris Morris in 
this spotlight Issue. Other 
features include a complete 
overview of his award-win- 
ning career, his recent suc- 
cess In film scoring and an 
extensive discography of 
his work. Join Billboard in 
honoring one of the music 
Industry's finest. 

Contact : 

Pat Rod Jennings 
212-536-5136 




Issue Date: Mar. 1 

Ad Close: Feb. 4 

Continuing its editorial 
commitment to Asia Pacific's 
mega-market, Billboard's 
March 1st Issue will contain 
our first "magazine within a 
magazine" on the region for 
1997. Our Spotlight takes a 
final look for 1996 at the 
Asian Pacific market, with 
coverage on the most recent 
events, trends. Western acts 
experiencing success and 
Asia/pacific acts breaking in 
both the homeland and 
abroad. Don't miss this 
opportunity to align your 
company with the market 
that keeps growing and 
growing! 

Contact : 

Cllnch-Leece 
Singapore:65-338-2774 
Hong Kong: 852-2527-3525 







Issue Date: March 8 
Ad Close: Feb. 11 

Billboard's March 8th Issue 
celebrates the 35th anniver- 
sary of K-Tel. A pioneer in 
marketing music, this 
Minneapolis firm's retail music 
compilations have become 
pop-cultural icons. Our com- 
memorative Issue features a 
complete history of the com- 
pany, an overview of Its pre- 
sent-day operations, and an 
exclusive Q&A with president 
David Welner and founder 
Philip Klves. We'll also take a 
look at those artists whose 
careers have been given a 
significant boost by aligning 
themselves with the K-Tel 
organization. 



Ken Karp 
212-536-5017 



Issue Date: March 15 
Ad Close: Feb. 18 

Billboard's March 15th 
Issue features our annual 
spotlight on the NARM 
confab taking place In 
Orlando, Florida on March 
8-11. This special Issue 
provides readers with an 
up-to-date, comprehensive 
overview on the general 
health of the retail market 
(multimedia, video and 
music products). In addi- 
tion, coverage will preview 
artists scheduled to per- 
form, provide a complete 
listing of events, and 
explore the retail land- 
scape of Orlando. 



Contact: 
Robin Friedman 
213-525-2302 



Publication Date: 
March 22, 1997 

Ad Close: Jan. 22 

The 7th edition of the 
Record Retailing Directory 
continues to Influence the 
music Industry buyers who 
purchase the products and 
services offered by record 
companies, wholesalers & 
distributors, accessory 
manufacturers, etc. The 
RRD contains 7,000 updat- 
ed listings of Independent 
record and chain stores, 
chain headquarters, and 
audio book retailers. One 
ad in the 1997 RRD can 
work for you all year long! 

Contact. 

Western U.S./Canada: 
213-525-2299 
Eastem U.S.: 
212-536-5225 



Place your 
ad today! 
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COMPILED FROM A NATK^ SAMPLE OF RETAIL STORE SAL£S REPORTS 
COUECTED. COMPILED, AND PROWDCD BY SOUndScan* 

TITLE illllll ARTIST 

LABEL & NUMBtR'OtSTRIBUTING LABEl * 


CD 
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* -tr *No. 1 /Greatest Gainer* * * 

COLD ROCK A PARTY ♦ MC LYTE 

iCI (Di iMUTl IXi EASTWtST 64?l^iEfi iMfekatNo 1 
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15 


NO TIME ♦ LIL' KIM FEATURING PUFF DADDY 
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3 






MOTKHCBUTTWCAVIHnWJMUHyiieiBtASOin 10 STHJDOiG POUND 
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AIN7 NOeOOy (FROM "BEAVIS AND BUTT-HEAD DO AMERKXI * LL COOL J 

(Oil G[ff L^J i^JlC 
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11 


STREET DREAMS 

C L: '.'i ■ ;■ COLUMBIA 78JM 


♦ NAS 
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GET UP 

CxDim UNIVERSAL 5£032 


♦ LOST B0Y2 
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ATLIENS/WHEELZ OF STEEL 

(C)(DHT)IAFACE 241%AHISTA 


♦ OUTKAST 
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BOW CXnVN * WESTSIDE CONNECTION 

Ci D :l.LiNCHMOBM227,PRIORlTy 




16 
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WHAT THEY DO 

LI [1 iTi DGC :?407,GtFFEN 


♦ THE ROOTS 
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12 


12 
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DA' DIP 

L 1 - * i HARD HQOD POrtER 01 ll.lRm 


FREAK NASTY 


11 
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LUCHINI AKA (THIS IS IT) 

Id - PROFILE 5458 


♦ CAMP LO 
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10 


40 


PO PIMP • ♦ DO OR DIE (FEATURING TWISTA) 

;CI R6-- 4 'X'' TRYBE i'l. 1. 


13 


11 


[1 
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SPACE JAM (FROM "SPACE JAM ") 

;CI :3i III ', BIG 1.1 ■■■ ■■: ■ SUNSET 870,-, 


QUAD CITY DJ'S 


14 


13 


13 


32 


HOW DO U WANT IT/CAUFORNIA LOVE « 2PAC IFEAT. KC t JOJO) 

ICl IDJiM: iTi iXI DtATH ROW'INIERSCOPE &M65iTSLAND 


15 


15 


15 
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LET'S RIDE 

ICI J III i^Hl :-.'i_i - lit ii^mUE' JAM ^757 


♦ RICHIE RICH 

".LiMERCUfiY 
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23 
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THE FOUNDATION 


♦ XZIBIT 


17 


17 


16 


16 


MUSIC MAKES ME HIGH 

1Ci:Mi ill :x,i UNIVERSAL 56022 


♦ LOST BOYZ 


11 
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14 


15 


SITTIN' ON TOP OF THE WORLD • 

:CI iT.SOSOOEf 7!Ji7tiCOLUUBIA 


♦ DA BRAT 
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STRESSED OUT ♦A TRIBE CAL1.ED QUEST FEAT FAITH EVANS 
III IxiJIVE 42420" 


20 


18 
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THAT'S HOW IT IS (IT'S LIKE THAT) 

Ti DEE JAW 573201- M-I^i JR^ 


♦ REDMAN FEAT.K-SOLO 


£1 


19 


19 
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YOU COULD BE MY BCK) ♦THE ALMKSHTY RSO FEAT. FAITH EVANS 

ICl : ■ '. N>?.E 39571.V1RGIN 


22 


21 


21 


29 


LOUNGIN A 

:i 0 .11 :;i JAJ4 '.■;'i'i^l Vih--Luk^ 


♦ LL COOL J 


23 


23 


24 


20 


CAN'T KNOCK THE HUSTLE ♦ JAY-Z 

* '1 ^r.."r,T Ro: Frii7. -.-."J/.'rR .rjfiirv 


24 


25 


27 
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WHArSLOVECOTTOOOWimiTirail'^UPEICOn ♦WWNGFBimNAHtHMI 

:i :i INTERSCOPE 97008 


29 


27 


22 
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RUNNIN' 2PAC. NOTORIOUS BJ.G.. RADIO, DRAMACYDAL t STRHCH 

:: -.1 ■ mines 


20 


2S 


26 
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LOVE ME FOR FREE 

I1I2DO : 1 ■ . I ■. 


AKINYELE 


27 


24 


28 


26 


ELEVATORS (ME & YOU) • 

IC: ■■ .1 LAFACE 241/7.AfiISTA 


♦ OUTKAST 


21 


29 


31 


25 


AU 1 SEE 

ICHD) M. . T I m KEDAF? SSOOi-UNIVERSAL 


♦ A+ 


29 


2S 


25 




SOUL ON ICE 

.1 PRIORITY 63258 


♦ RASKASS 


30 


32 


29 


24 


SHAKE A LIL' SOMETHIN'... 

r, i:. - III- ,CE a9C 


♦ THE 2 LIVE CREW 


31 


31 


30 


8 


SUKI SUKI NOW 

-C: iT, .:,i ATTTFUDE 17029 


DJ. TRANS 




40 


37 


22 


DIRTY SOUTH 

III 11 M ■ ■ -'.I- -: :.1173;AR1STA 


* GOODIE MOB 




39 


34 


10 


THE LUMP LUMP 


♦ SAOATX 


(in 


49 


46 


25 


FREAK OF THE WEEK ♦ DJ POLO FEATURING RON JEREMY 

[CI (Tl (71 SALF/ON 


35 


30 


32 


20 


(XT READY HERE TT COMES (ITS THE CHOO-CHOOI « SOUTHSYDE B O IX 

iC 11 ■• ■ ■ LAFACE241L Ah ilA 


t JO/ 


41 


36 
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TEAR DA CLUB UP 


THREE 6 MAFIA 




46 


35 




EVERYBODY'S TALKIN' 

Ui.Ii ,,, .i>'titLl 11710 


ALTARIQ(K00LFASH1 


30 


35 


33 
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RUFF RIDE 

r 1 1 Fi : ' BEFORE DAWN 105.TOUCMWOOD 


FRAZE 


\ Jo j 


RE-EDTIIY 


3 


SEX 

to en (XT COftRECT 10211 


♦ GRAV 




42 


39 


13 


THE LOVE SONG ♦ BUSH BABEES FEATURING MOS DEF 

I T WARNER BROS 1 7586 


41 


34 


40 


17 


NO FEAR ♦ ORIGINOO GUNN CLAPPAZ 

L 1 . T DUCK DOWN -:. <:i.'. T =ftIL.Rrv 




RE-EDTDV 


12 


MY KINDA N'GGA ♦ HEATHER B. FEATURING M O P 

(Ci (Tl PENDULUM 58586. EMI 


43 


44 


42 


14 


WAKE UP 

■C. .1 WU Tfl'lG ■ - ^F,lCF*ITy 


♦ KILLARMY 


M 


38 




14 


ITZSOWEEZEE (HOT) 


* DE LA SOUL 


(D 


>E-nnir 


44 


GH MONEY A ♦ JUNIOR M.A.FI.A. FEAT THE NOTORIOUS BJ.G. 

(CKFAjn. ,1 . ■ ■ --(.G 


« 


48 
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1 JUSWANNACHILL 


♦ THE URGE PROFESSOR 


47 


37 


50 


21 


ILLEGAL LIFE 

1 M 1 1 T MX) PENAlTTf 7 177/TOMMV BOY 


CAPONE-N-NOREAGA 


40 


33 


44 


12 


THERAPY 

;Ci L. I > DOwr, .....jjPl- jh 1. 


♦ HELTAH SKELTAH 


40 


36 


41 


24 


iit.MiiiKGUKiiTiioiussiininai'Hisisain.iiiBn *ist!uiiRHiiowiicw«ixmii 

1": ' BIG BEAT -. 


(M) 


RE-nTRY 


12 


THE RHYME 


♦ KEITH MURRAY 
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^) Records with ttie greatest sales gams this week. ^Videoclipavailatxlity. •Raoiiding Industry Assooation 
ot Amef iia ( RIAA) cerlitication tor sales of 500,000 unils. A RIAA certificaioo ior sales of 1 millon unrts- Catalog 
no. is tor cassette single. 'Asterisk lodicates calalcf; number is for caswitc tnaia-i\t\0t-. cass«tte Single unavailable. 
<C) Cassette single availaOility. 10) CD single avaitabiiity. (M) Cassette mau-single availability. (T) Vinyl maM-single 
wailabiiity. (V) Vinyl single availability. (X) CO inaxi s'ngh! avatlabiltly 'C 1997. e>llboarCl/BPI Communicalons, 
and SoundScart. inc. 



Hooked On Blues. BMI songwriter 
John Lee Hooker, right, gets a con- 
gratulations squeeze from BMI TV/film 
relations director Linda Livingston 
prior to receiving a Lifetime Achieve- 
ment Award from the Blues Founda- 
tion during a special December dinner 
ceremony at B.B. King's Blues Club in 
Los Angeles. 



ERYKAH BADU 

(Continued from page 20) 

grew to understand more, I decided 
the math's all wrong. I was born 
complete, and everything I need is 
already here." 

Badu says the label originally 
wanted to use well-known producers 
on the project. "But I said, 'No, 
we've got to keep it like it was,' " she 
says. " 'The demo is what got me 
signed; that's what you were attract- 
ed to. So let's do it like that.' " 

To promote and market "Badu- 



7 was bom 
complete, and 
everything I need 
is here' 



izm," Universal began fertilizing the 
street about one j'oar ago at the Soul 
Train Music Awards in Los Angeles. 
There, Kedar Entertainment ser- 
viced a sampler ca.<!sette featuring 
Badu, along with iafaelmates A+ and 
Deja Gruv. 

Following that event, Kedar, in 
conjunction with New York-based 
Frontline Marketing, distributed 
white-label vinyl copies of "On & 
On" to mix shows nationwide. Then 
Universal president Jean Kiggins 
suggested shipping numbered CD 
copies of "Baduizm" to "a few hun- 
dred industry tastemakers so they 
could get the whole vibe of what 
she's about." 

Subsequently, a videoclip of "On & 
On" that was scripted by Badu and 
based on the film "The Color Pur- 
ple" was lensed by director Paul 
Hunter. "Once that was done," 
Massenburg says, "I serviced BET 
in person as well as certain local out- 
lets." 

Ne.Kt the company held the Soul 
Cafe dates. "They worked great for 
us," Massenburg says. "We got so 
many good words and positive press 
out of it." 

To further prepare the market- 
place for Badu, Universal's street 
team is also distributing copies of 
her album to black restaurants and 
specialty shops. 
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F OMEN'S LIB: As R. Kelly*a "I Believe I Can Fly" (Warner Sun- 
set/Atlantic/Jive) spends its fifth week atop Hot R&B Singles, all con- 
tenders posting significant gains in the top 10 come from female artists. 
Holding at No. 2 on Hot R&B Singles, Toni Braxton's "Un-Break My 
Heart" (LaFace/Arista), although down at R&B core stores, is able to 
bullet based on increased airplay. Audience impressions on the single 
are up 11%, shifting the song 6-5 on Hot R&B Airplay, with 92 moni- 
tored stations spinning the track. 

Right on the heels of Braxton, En Vogue's "Don't Let Go (Love)" 
(EastWest/EEG) hops 4-3 on Hot R&B Singles while moving 8-7 on Hot 
R&B Airplay, with a 16% increase in audience impressions, which now 
total 33 million. Six new stations began spinning the record, bringing 
the number of supporters to 86, most notably KBXX Houston, WKKV 
Milwaukee, KRRQ Lafayette, La., and KKDA Dallas. 

At No. 5, Whitney Houston's "I Believe In You And Me"/"Somebody 
Bigger Than You And I" (Arista) enjoys double pleasure, as both sides 
show strong increases at radio. iLs A-side picks up another 12% in audi- 
ence impressions, raising total R&B listeners to 24 million, while the B- 
side shows a 20% improvement in impressions. The single's A-side rises 
12-11 on Hot R&B Airplay. 

Rounding out the pack, MC Lyte's "Cold Rock A Party" (East- 
West/EEG) bounces 11-8 despite slight attrition at retail. Since sales 
are down across the board following Christmas, the titles that lost the 
least fared the best. Lyte suffered a loss of less than 5% at R&B core 
stores in a week when most records took a drop of 20% or more. The 
single also picked up 12% in audience impressions, moving it 35-32 on 
Hot R&B Airplay, with 64 stations spinning the track. Lyte also rocks 
the party on Hot Rap Singles, where she slides 2-1, netting Greatest 
Gainer. 

SWV's previous single, "Use Your Heart" (RCA), continues to be a 
favorite among programmers and sits at No. 4 on the Hot R&B Recur- 
rent Airplay chart; the trio's latest tune, "It's All About U," enters Hot 
R&B Singles at No. 37, earning Hot Shot Debut. The song debuts at 
No. 41 on Hot R&B Singles Sales and holds at No. 58 on Hot R&B Air- 
play. 

Back to back: Helen Little. assisUnt PD at WUSL Philadelphia, 
was the first to tell me how well Dru HilPs "In My Bed" (Island) react- 
ed from the first time she played it and defined the song as a hit. It 
appears she was accurate with her prediction, as the song races 23-14 
on Hot R&B Singles. Radio was the key factor in the move, providing 
a 66% increase in audience impressions and moving the track 47-27 on 
Hot R&B Airplay. On Hot R&B Singles Sales, Dru Hill moves 18-8, fol- 
lowing a 20% unit increase at R&B core stores. Meanwhile, the act's 
previous single, "Tell Me," holds on right above the new one, at No. 13 
on Hot R&B Singles. If that weren't impressive enough, the group leaps 
33-19 on Top R&B Albums, capturing Greatest Gainer. 
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DA 6 F0OTA7 IG FL;NK'DtF JAPA'MERCUPII 
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•■ .-■!■. --..:.!-[ K ;i^D£S) ' (Cl iDHMl (Tl IVKM) lAfAC£24i8i'WiSTA 


1 


13 


13 


14 


22 
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IN MY BED ♦ UnU HILL 
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18 


11 


21 


20 


6 


1 PAM MAKF IT RFTTFR * 1 1 ITHPR VANDRrK!^ 

1. VASORC':.':. M _L-:R iL VANDROSS.M M.ILER) ' LV ■ ■■ .■-r^PK 
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IN YOUR WILDEST DREAMS TINA TURNER FEATURING BARRY WHITE 
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ATUENS/WHEELZ OF STEEL ♦ OUTKAST 
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IT'S ALL ABOUT U ♦ SWV 
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GET UP ♦ LUbl HUYi 
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YOUR SECRET LOVE ♦ LUTHER VANDROSS 

L.VANDR05S ■ . L«I LLNLf l ICI IJ/ Iti'l LV /tXi-iUtrii. 


5 


® 


42 


42 


3 
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42 


43 


47 


49 


31 
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THE THINGS THAT YOU DO 4 GINA THOMPSON 
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BOW DOWN ♦ WESTSIDE CONNECTION 
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HIT ME OFF • ♦ NEW EDITION 

SILKY 'S'LKr L B!P»GHAM,J,OYS0« R.DLVOt.M BIVINSi iCi (D, (Ml .r: (Ki MCA 55210 
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FLOATIN' ON YOUR LOVE ♦ THE ISLEY BROTHERS FEAT. ANGELA WINBUSH 
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SPIRITUAL THANG ♦ ERIC BENET 
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WHAT THEY 00 ♦ THE ROOTS 
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THE SOUNO OF MY TEARS DEBORAH COX 
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NEVER MISS THE WATER ♦ CHAKA KHAN FEAT. ME'SHELL NDEGEOCELLO 

DGAMSON . . . ' i.'J-Li IC [OUT; V REPRISE ) .''-.i- J ■■VARNLk BROS 
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LUCH1NI AKA (THIS IS IT) ♦ CAMP LO 

SWiL- . 1. .■. .1 I-: • PROF1LE5458 
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THAT'S HOW IT IS (IT'S LIKE THAT) ♦ REDMAN FEATURING K SOLO 

R.NOBLf ,.n v. ^^ .'!.■: r • .(A.[a E SERMONI :r D['' JAW v-v,- .,(.-R,- it. 
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ONLY LOVE ♦ THE 8RAXT0NS 

A GOfiDWI lAUSIAR A MARllN.l.WATIAS.A BURR0L'3HS1 !CI ;Ti A ' LANT 'L; d.TJ : .■ 
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STRESSED OUT * A TRIBE CALLED QUEST FEATURING FAITH EVANS 

THE UMMAH IK f AHftEED.A MUHAMMAD.M TAYLOR D MiLLS.GTAYLOR 1 (Tl m JIVE *2420' 


56 
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LEAV1N' THETONY RICH PROJECT 

TR CHrTRiCMi ' (C) (O; IT! (AI LAEACE ;<20*AniSTA 
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55 
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LET'S GET THE MOOD RIGHT •JOHNNY GILL 

* .V.iit... !r,.»[l'ri.-.-[! ICMD) MOTOWN 6eO610 
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59 


52 


44 
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FLY UKE AN EAGLE (FROM "SPACE JAM") * SEAL 

ifa. li VL.L-"' ICI ID) m.WARSER SUNSET K ' .;■ .iM 


44 
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53 


55 
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SITTIN' ON TOP OF THE WORLD • ♦ DA BRAT u 

J jij-'i.'! II r.'.iPR .ri.\ RR.U R jAMLji ICI ITjSQSODE' .'.J- ..I.'Ii .■ • 
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61 
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THE FOUNDATION * XZIBIT 

MJf^ji lA.OiSER 1 MJ.iGERUD.BJOEU (QtDl (T) LOUD 64708 
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MY BABY MAMA • (2T 

CT-lfi^f.r ■, r THOflMOSB TILLMAN! ICI (Tl ROWDY 35091'ARISTA 
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MUSIC MAKES ME HIGH •LOSTBOYZ 

yR'.l.v -.M. ICI (MUD EXJ UNIVERSAL 
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71 
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LIVING FOR THE CITY ♦ R(5GER & ZAPP 

n 'ROLiTMAMS /'ONDERI :a (OIIVl REPRISE 1 75; J V. . ■ ■ 


64 
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IT'S ALRIGHT ♦ KAYCEE GROGAN 
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JUST THE WAY (PLAYAS PLAY) ♦ ALFONZO HUNTER 
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LOVE YOU SO ♦ SOUL FOR REAL 

Sr^r.'' ',' ."■■IjRICK.MKEITH.QPARKER.DJCWESI (CKTIIAi ir ■ - -./IRi" 
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NEW WORLD ORDER ♦ CURTIS MAYFIELD 
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CANT KNCKK THE HUSTLE ♦ JAY-Z 

KMj!i : ■ ■. ■ ijRi ICMM) in (X) FREE2E;flOC-A.FELLA 63?42.iPR ORITv 
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70 


73 
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BEFORE 1 LAY (YOU DRIVE ME CRAZY) CECE PENISTON 

1 i-i'ii ■. (CKD! ITii' . JJi.i.; 


52 


71 


60 


59 


14 


BOHEMIAN RHAPSODY (FROM "HIGH SCHOOL HIGH") ♦ THE BRAIDS 

:.i[N'.'f. i-rir,! ,1. MTRi^LR'n hf.: ID) (Tl R ■:. RT ^- ' - ■ ■■■'1 .vj- ' 


45 


72 
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VOU COULO BE MY BOO ♦ THE ALMIGHTY RSO FEATURING FAITH EVANS 

CRA/VC IT.* ENMS R SCOIT ,S CULLASi TJI iDi RAR A Lu! ■(.■. l-r-.i .^bj '1 . Ri.. 
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SMILE ♦ DAY TA DAY 

R Pa:( ALOEN E HAIRSTON.Jfi iR MCFADGE'I.E HAIRSTCN JR ) (CI IDj (Ml iTj (At J REH SSiOZMCA 


73 


74 


67 


68 


15 


MORE TO LOVE « CASE 

' .w.c.i ■ ^'.1 ,. : ■.<\\ v 3j:.;AR:(M^i,Di^:..*7Av'»»Earij.ciffi. c.&r jWLafl'jTTt»"jn<:>':'.'.;((\*(. 
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JUST WANNA PLEASE U ♦ MONA LISA 

PI ::.|.v;:-. ( 1 1 ' !(■'.■ LIN.M LISA,BCALDWtLL,A((tnNER.K.Pl?«:El (C) (DI n 1 1 .'-AM' d 


66 
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LADY * MISTA 

iJR.jA-. 1 . . 1 .-, :ED NOIZE.M ETMERIDGE! ' U ' C: EA'; I .VL; ' m (..'.' .L . 


61 
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77 
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LOVE ME FOR FREE AKINYELE 

F.CUTLASS i j, - MAIJ5VE; :T . ZOO.-:.:-t.h- '.i. ..JA'.J 


77 


71 


78 
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THE RHYME ♦ KEITH MURRAY 

E.SERMON - l/URRAY.E SERWDN, ^.BEVERLY! ,T JIVE 42405* 
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YOU GOT ME COIN' * II D EXTREME 

T ^R!Av^D^.^IRA WID 1^ JEP' V; LlMlir C M:aTJ TA.tOA,J B^CWS ■ WESLET iCl IT: (aSCWC ALLEY b^JJ&WJi 
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LET'S RIDE « RICHIE RICH 

AMALIH OVAL'. R:EPP[L.GCL^'':'lJR P.WYTIft C D T:OAKUWDWLS.!:5j:T.£TJA«r5J7iMER[\=1 


55 


81 


SO 


85 
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HOW CAN WE STOP HORACE BROWN FEATURING FAITH EVANS 

- ' .!,': . .1 J ,'.'. '.'I . MOTOWN 8«Obi!6 


77 


82 
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WHO IS HE AND WHAT IS HE TO YOU ♦ ME SHELL NDEGEOCELLO 

:i.(iAMSON -'. -.I . 1 V.^ENNTI IC, lOliYiMAVERICK'ftEPSISE 17bjjV-A(cr,E(. BROS. 


34 
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RETURN OF THE MACK MARK MORRISON 

M MORItlSON P.CHILL R' f.';?*RISI>\.P CHILLI (T ATLANTIC 84868' 


83 


84 
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88 
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BEEN FOUND ASHFORD & SIMPSON WITH MAYA ANGELOU 

ASri.'ORO.V SIMPSON MANGtLOU( :';( . '^ HOPSACK 4 S(LK :-RF..ICHIf.A', 


80 


85 


93 
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NOBODY ELSE « ANTHONY HAMILTON 

JCOLmER ■'■" " ' I'.JCR.GR pea!;^j:(. J irroiuSRMICOLETON.SBAHNE'ii " ?' J MCA55215 


63 


SS 


85 


92 


18 


WHAFS LOVE (»T TO DO Wm IT (FPON "SUPERCOPI ♦ WARREN G FEAT. ADINA HOWARD 

WARRENG ■' .I'll; 1 1 INTERSCOPE 97008 


36 


87 


86 


90 


II 


STAY WITH ME ♦ JASON WEAVER 


59 


88 


87 


76 


5 


RUNNIN' 2PAC, NOTORIOUS B.I.G., RADIO, DRAMACYDAL & STRETCH 

EASY MO BEE :.'RA(; THE MOTOfiWUS B.I (J RAOIQ.DRAUACYOALi (CI MERGElA'SOU^" 'O; 3^ MINES 


76 


d) 


99 




2 


LOVE IS ON THE WAY (FROM "THE FIRST WIVES CLUB") BILLY PORTER 

P.21Z20 ;r .'.'o.j rii;h t sh.vir. (c;(Ci bvb ='.1^*'s.^'.' 


89 


90 


82 


86 


19 


SET rr OFF (FROM "SET IT OFH ♦ ORGANIZED NOIZE if EAT. ANDREA MASTIN i QUEEN UHFAHI 

0RGANI2EDMazE ;-^;AM:;:r,;>7E,Si'Aj%DAfilJ.AMAflr(Ni«AriA£,DC(SENSI ; V 'r> ..-.(.-A. : .( . . ; 


51 


(3D 


94 


94 


3 


SLOW JAM RENAIZZANCE 

UNCLE (AM; 1 iv,T;E3ASTFAC£.S JOHNSON B WATSOAI.B LIPSCOMBI 1.; > ALL NET 2884 


91 


92 


89 


89 


18 


LIKE 1 DO ♦FOR REAL 

D.AUST1NIL AL'STIN.E.HOLLAND.LDOZIER.BHQLIAKDI ICI lOKTI (VI (X) HOWDY ■ .R 


48 


93 


81 




11 


LOVER'S GROOVE * IMMATURE 

C.STORESiL -^r'Ol^ES.CCiJENi; ■ .1 d .■,(.' ■•. 5&?34 


42 


94 


84 


83 


12 


THE MOMENT ♦ KENNY G 

M \-(. i. 1^- .-. ,c; (L; ■ ARISTA ..-.j^j 


62 


(D 


95 


95 


3 


BUCK CINDERELU POSITIVE K 

. 1 •■..'. -R^AITMAN.S.MUROXKDGIBSONTRILEYl ICI (Tl POSK 80002,T( ((.' v RRi .'.;('/.'■ 


95 


96 


97 


99 


19 


UFT OFF * GROOVE COLLECTIVE 

1 iH(.iR G .-.IRAI&I.GROOVE COLLECTIVE (1 SHUR.j MARONl ICI ID) (Tl GIANT STEP'IMPULSEI 308a.1iRP 


73 


97 


98 


96 


15 


IT AIN'T EASY (UVIN' WITHOUT U) DALIA 

RSMELTON 'R SHELTONi (C) (DI (VCG'PURE 6.t?33! 'l.1EPCUR' 


64 


98 


88 


82 


4 


SOUL ON ICE * RAS KASS 

D AM'DND J A JSTINI (OiTl PRIORITY d.C L.R 


82 


99 


90 


93 


18 


AT NIGHT 1 PRAY • WILD ORCHID 

B^ANL.T. '.'1. .'.1 .VI. ;;; ORCHID BSANDSTROMMOURANI . (0 IDI (T; .»' R^ b.l(32e 


67 


100 


96 


97 


7 


SUKI SUKI NOW O.J. TRANS 

EJ-R.'.;/: -..Ml- -liL^.G ROBERTS! (Cl (T! (XI AlKT.Cf ; 7029 


87 



C3flecortls with the greatest airplay and sales gains Uiis week. Greatest Qainef/Sales and Greatest Gainer/Airplay are awarded, respectively, lor the largest sales and airplay increases among singes below the top 20. ^Videoclip availability. •Recording Industry A&sn. Of America 
(RIAA) certification for sales o* 500,000 units. A WAA certification for sales ot 1 million units, with additional million irxlicated by a nurr»eral following the symtwi. Catalog number is to* cassette sirtgle 'Asterisk intlicates catalog number is lor cassette maxi-slngle; regular cassette 
single unavailable- (C) Cassette single avatlatilllty. (D) CD singe avallaMity. tM) Cassette mam-sinete avaitat>iltty. {T) Vinyl maxi-slngte awilatnlity- (V) Vinyl single availability. tXI CD ma»i-smgle availabilily. c 1997. BillboanyBPl Communications. 
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Some Lessons Learned From A Stint On The Web 



ENLIGHTENMENT: Isn't it ironic, 
yet somehow fitting, that one often 
learns some of the greatest lessons 
when he is trying to be an expert? For 
the last two months. I've played the 
resident know-it-all for the "Ask Bill- 
board" area of Billboard Online 
(httpvybillboard-online.com), an expe- 
rience that has left me with far more 
useful information than I could have 
ever offered the many folks who fired 
off an endless stream of questions and 
comments. 

First, the good news. Apparently, 
there's more genuine interest in dance 
music from the cyber-masses than I 
could have hoped for. I lost count of the 
number of people who noted their star- 
vation for new music by Real McCoy, 
M People, Robin S., and Crystal 
Waters, as well as the high volume of 
those wondering if Robert Miles 
might form a band and tour. 




Into The Groove. Everything But The 
Girl's Ben Watt weaves his unique 
brand of drum'n'bass rhythms at the 
Riviera in Chicago. He has been work- 
ing behind the turntables during the 
act's ongoing tour of the States. The 
group's current release is "Walking 
Wounded," a single that has been 
expanded into an EP featuring the 
grooves of Spring Heel Jack, Omni 
Trio. Aquasky's Dave Wallace, and 
Photek. Watt has also completed 
"Patient," a book tracing his battle with 
Churg-Strauss Syndrome. Grove 
Press will issue the tome in May. 
(Photo: Marty Perez) 

Also. belie\« it or not. there does not 
appear to be legions of listeners thirsty 
for the manic sound and rhythm dupli- 
cation that labels overindulge in. Famil- 
iarity and e\'en formula are fine, but. 
as Ken Valley of Cleveland asks, 
"when are the powers that be in the 
music business going to understand 
that no one with a limited amount of 
money is going to buy five identical- 




by Larry Flick 



sounding records?" That was among 
the more thought-prcft'oking comments 
we recei\'ed. In fact, Valley went on ta 
say that "the thing that made La 
Bouche catch my attention was that it 
was a little different from everything 
else on my local radio station. I think 
the records that are the coolest and 
last the longest are the ones that are 
different. How about more of that?" 

There is also, unfortunately, a lot of 
confusion and criticism out there con- 
cerning dance music. The bottom line? 
We who work in clubland on a daily 
basis too frequently fall into the trap 
of getting so lost on the "inside" that 
we forget that the rest of the world is 
also watching. And they don't always 
understand the games that are played. 

After digesting the remarks of 
many, here is what the club communi- 
ty should consider to be a handful of 
worthwhile new year's resolutions. The 
result of making even one of these 
changes could be the desired further 
growth of dance music as a viable 
mainstream entity. 

First, the concept of a producer 
being an entity of greater importance 
than an artist is largely lost on the 
arerage consumer. "I don't really know 
what a producer does, and I'm not sure 
that I really care, either," says Karen 
Schiven of San Bernardino, Calif, who 
adds that she doesn't understand why 
so many dance records are by so-called 
acts "featuring" the singer. "It sounds 
like nothing but a lot of ego from the 
producer to me." Hmmm . . . 

Second, at the indie level, too many 
singers are shuttling around to too 
many labels at the same time. "It 
seems like there isn't the same kind of 
commitment to artists in dance music 
that there is in rock or rap," says 
George Hansen of Forestport, N.Y. 
"H<nv can a singer build a career when 
he or she is on fire different labels in 
less than five months?" 

Finally, artists need to get their 
stage shows in solid shape before step- 
ping in front of a crowd. "If I have to 
watch one more dancer who can't move 
better than my grandinother, I'm going 
to scream," says Shauna Mansuolo of 
Chicago. Ti*uer words hare rarely been 
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spoken. The era of wannabe "Solid 
Gold" dancers is long over. It's time to 
either hire trained backing dancers or 
simply trust yourself to hold an audi- 
ence's attention on your strength as a 
performer. Anything between the twx) 
is just plain embarrassing. 

BaNGIN* the DRUM: Wth "The 
Drum'n'Bass Collection," Art Of Noise 
christens its union with China/Discov- 
ery Records while also issuing a firm 
reminder of its pwneering influence on 
the current ambient and electronic 
music movements. 

Underground demigods Doc Scott, 
Lemon D., and Flyright are among 
those bravely taking on the task of 
interpreting classic recordings, includ- 
ing "Something Always Happens" and 
"Eye Of A Needle." True to the rene- 
gade example set by the act, each pro- 
ducer eschews reverence and opts for 
wild and often gratifying experimen- 
tation. 

Of particular note here is Digital 
Pariah's brilliant treatment of the 
act's most successful pop single — a 
cover of Prince's "Kiss" that featured 
a showboating vocal by Tom Jones. It 
has been reinvented here into "The 
Kiss-Off," an irresistible concoction of 
techno-spiked break beats. 

For the woefully uninformed, Art Of 
Noise was formed in 1983 under the 
guiding hands of Trevor Horn and 
Paul Morley, with a lineup that includ- 
ed Anne Dudley, JJ. Jaczalik, and 
Gary Langan. Initially signed to ZTT, 
the band earned instant props for its 
first single, "Beatbox," which became 
the prototype for new styles of hip-hop 
and synth-pop. From there, the act 
spent more than a decade blazing 
countless new roads in dance music. 
"The Drum'n'Bass Collection" allows a 
new generation of artists to pay prop- 
er respect to a band whose music con- 
tinues to help shape their own music of 
today. 

Blending beats; One of the 

must-have (but impossible to snag) 
items at the end of '96 was the bootleg 
remix of the Coldcut/Lisa Stansfield 
classic "People Hold On" hy Dirty Rot- 
ten Scoundrels (aka Dan Bewick and 
Matt Frost). Yeah, it sounded a lot like 
Armand Van Helden's hit house ver- 
sion of "Professional Widow" by Tori 
Amos, but it still worked like gang- 
busters — mostly on the strength of La 
Lisa's timeless performance. With a 
brand new Stansfield album due this 
spring. Arista U.K. has wisely chosen 
to utilize the underground heat of this 
jam by picking it up for official single 
release. Arista in the U.S. has not 
made a decision about a possible 
domestic release, so ya better visit 
your trusty import shop pronto. 

While you're riffling through those 
import racks, search for a copy of 
"Conspiracy" by Drizabone, a lost 
musical treasure that deserves a sec- 
ond chance at life. Originally released 
(and sorely overlooked) on Island in *94, 
the sterling, retro-spiced soul/house 
collection shows singer Kymberly Peer 
convincingly channeling the spirit of a 
young Gladys Knight on shoulda- 
been-hits like "Pressure," "Last 
Time," and "Hit." After recently 




Legends Get Up. The video shoot for Byron Stingily's new Nervous Records 
single, "Get Up." drew a slew of legendary dance music producers and DJs, 
many of whom make cameo appearances in the clip. Directed by Brock 
Houghton, the video is anchored by a sterling Stingily live performance of the 
song. Look for the artist to begin making promotional appearances throughout 
the U.S. and U.K. shortly. Pictured, from left, are David Morales, Roger Sanchez, 
Nervous president Mk;haet Weiss, Stingily, and Tony Humphries. 



unearthing this album, we haven't been 
able to dislodge it from the CD player 
Take a brief step away from the jams 
of the moment and dip into a project 
that was clearly several years ahead of 
its time. 

What a delight it is to welcome 
Diana Brown back onto the front lines 
of clubland. The singer who made the 
late-'80s rare-groove movement sizzle 
with hits like "The Masterplan" and 
"Love Or Nothing" flexes her smoky 
alto range all over "Love In Return," a 
thinking-man's club anthem on Mini- 
mal U.K. Brown is bolstered by the 
tender, loving funk/disco production of 
the legendary Arthur Baker and 
Blow Out Express mastermind Merv 
De Peyer, who keep the groo\^ loose 
and loaded with jiggly guitar riffs. The 
easy pace of the track allows you to 
either work up a formidable sweat or 
simply chill and revel in the joy of 
Brown's performance. Those who 
require a more standard house flavor 
are treated to the fine work by Cevm 
Fisher, Eric Kupper, and Faze 
Action. 

BoOGIE WONDERLAND: After 
taunting clubsters for months with sev- 
eral rhythmic (but not quite dance) sin- 
gles, George Michael has finally 
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RUNAWAY NUYORICAN SOUL FEAT, 

INDIA GIANT STEP 

STEP BY STEP WHITNEY HOUSTON 

AftJSIA 

STAY MFSHELL NOEGEOCELLO mavirim 
HOW WIU I KNOW MIISA nmc 
FAKES & PHONIES DAJAE cajuai 



MAU-SmCLES SALES 

ON 4 ON ERYKAH BADU kedah 
GALAXY BREAKS DJ ICEY ffrr 
VARDCORE BORN JAMERtCANS 

o€ncious viNYi 

CASIO'S THEME GROOVE BOX kin&street 
HOLDING ON TO YOUR LOVE 

STEPHANIE COOKE ringstreft 



Breakouts: Titles with future chart potential, 
based an club play or sales reported this week. 



granted us the hardcore jam we've 
been dying for. Dipping into the under- 
rated Geffen opus "Older," he's plucked 
the cynical "Star People" for house 
interpretation by Jeremy Healy, 
Amos, Mike Koglin, and Forthright 
Working as a team, Healy, Amos, and 
Koglin ha\'e transformed the song into 
an edgy anthem befitting the swagger 
of Michael's vocal. Meanwhile, Forth- 
right injected a few drops of Euro-pop 
flavor into the groove, making the sin- 
gle a viable top 40 contender. A win- 
ning 12-inch package that was well 
worth the wait 

Chicago'? DfOae continues to mine 
singles from her fine 1995 album 
"Higher Power." "Fakes And Phonies" 
shows the singer at her sassy best as 
she cuts through Cajmere's original 
house bassline with a gritty and 
assertive rasp. Johnny Fiasco and 
G.U. each effectively take a crack at 
updating the song with underground- 
savvy tribal tones. Ironically, it is 
Gemini's Two-Year-Old mix that is the 
strongest on the 12-inch pressing, and 
it also takes a witty stab at the age of 
the project It also inadvertently rais- 
es an important point. Though we 
agree with Cajual Records in crediting 
this as "the fifth release from her over- 
looked album" — and we fully respect 
the label for sticking with the project — 
it might be time to allow this vital 
artist to test the waters with some new 
material. 

The new year looks like itil be a plus 
for the folks at New York's fledgling 
Spiritual Life Records. After only one 
year, the label has earned the deserved 
props of underground jocks with jams 
that stick to the basics of house music 
but with an artful or jazzy flourish 
here and there. Spinners should be on 
the lookout for the l^wl's four-cut 12- 
inch sampler of projects on the hori- 
zon. It gives a peek into the Mateo & 
Matos EP "Love Of Life" with the 
warmly caressing "Mixed Moods." 
You'll love how this one seems to soothe 
and invigorate at the same time. 

The sampler also previews forth- 
coming projects by Jephte Guillaume, 
as well as "Rhythm Version" by 
Afrikan Jazz, aka clubland veteran 
Timmy Regisford. This is a previous- 
ly unavailable reprise of his 1996 gem 
"Stubborn Problems," and it's rife with 
pure tribal spice — not the noisy 
thumping that often passes for tribal 
these di^. 
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CLUB PLAY 


T-li';:. 


LAST 
WEEK 


2WKS 
AGO 


^1 
s£ 


COMPILED EROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAVLISTS 
TITLE ARTIST 

LABEL I NUMBER'PROMOriON LABEL 












★ * * No. 1 * * * 


I 




2 


2 


12 


NO ONE CAN LOVE fOU MORE THAN ME ahiola am 1 »ki ai Sa 1 HANNAH JONES 






3 


3 


11 


BLUE SKIES PERFECTCVKINETtC PROMGI^EPRiSE ♦ BT FEATURING TORI AMOS 


(3) 


4 


8 


7 


THE BOSS AIUWIK mOMO THE BRAXTONS 


4 


1 


1 


10 


UM-BRCAK MY HCART lAFACE millUKSlt « TONI BRAXTON 


(5) 


7 


11 


8 


NEVER MISS THE WATER REPRISE 13787 * CHAKA KHAN FEAT. ME-SHELL NOEGEOCELIO 




B 


6 


G 


10 


ANGEL EASTWEST 639% EEG ♦ SIMPLY RED 


V) 


14 


21 


5 


GET UP NERVOUS 20216 BYRON STINGILY 


8 


9 


12 


3 


LIVING IN ECSTASY WAVE soon FONDA RAE 


(5) 


12 


17 


8 


DE LA CASA MOONSHINE MUSIC 88432 E.K.O. 




10 


5 


5 


II 


SUGAR IS SWEETER fFPaiONDON 120102>1SUV40 ♦ CJ. BOLLAND 


m 


16 


2D 


8 


COLOUR OF LOVE TOMMT BOY 7<8 AMBER 




12 


8 


9 


10 


REPORT TO THE FLOOR JEU.YBEAN 25l« INNER SOUL FEATURING SONVA ROGERS 


C13) 


17 


23 


7 


OOHAAH..JUST A LITTLE BIT ETEn««.43W2WAR)IER BROS •GINAG 


(14) 


23 


32 


5 


ULTRA FIAVA DV8 12010J,«M HELLER t FARLEY PROJECT 


15 


10 


4 


14 


LOVE COMMANDMENTS WAAKO 1244 GISELE JACKSON 


(16) 


19 


22 


6 


BACK TOGETHER KING STRtEt 1053 URBAN SOUL FEAT. SANDY B. 




17 


11 


13 


10 


LA HABANERA .IBBAN IMPORT HANDS ON YELLO 


( 




21 


28 


6 


PARADISE IS HERE REPRISE 43759 CHER 




f 


24 


26 


6 


SET ME FREE JELLYBEAN 2518 DEEP 6 




20 


15 


18 


9 


ONLY 4 U CAJU4L 252 CAJMERE 


(21) 


27 


36 


5 


COSMIC GIRL WORK 42785 ♦ JAMIROOUAI 


(22) 


28 


39 


5 


HIGHER E=iC 78476 GLORIA ESTEFAN 


23 


18 


16 


9 


INDESTRUCTIBLE M OLA RECORDINGS 341O07KLAND ♦REIGN 


24 


13 


7 


13 


HOLDING ON TO YOUR LOVE KING STREH 1048 STEPHANIE COOKE 


2S 


22 


19 


9 


BECAUSE YOU LOVED ME AHioU 42945 SUZANN RYE 


26 


26 


27 


7 


YOU CAN DO IT (BABY) GIANT STEP.SLUE THUMB 3093<iRP NUYORICAN SOUL FEAT. GEORGE BENSON 


27 


29 


29 


6 


LET THE BEAT HTf 'EM COLISEUM lUPORl.Pvn. SHERYl JAY 












* * * Power Pick* * * 


QD 


38 




2 


SOUL TO BARE ■IGHTBJHLS3 JOICAROWELL 




29 


25 


14 


13 


SHOUT COLUMBIA 7842 1 STAXX OF JOY 


(30) 


32 


45 


4 


LUNATIX MOONSHINE MUSIC 88435 DOC MARTIN PRESENTS BLAKDOKTOR 


(31) 


43 




2 


SAY.. .IF YOU FEEL ALRIGHT MERCURY PROMO CRYSTAL WATERS 


32 


20 


10 


12 


ONE AND ONE OECONSTRUCnON 13268ARISTA ♦ ROBERT MILES FEAT. MARIA NAYLER 


33 


34 


44 


5 


HE'S ON THE PHONE MCA 5526B SAINT ETIENNE 


34 


33 


38 


7 


LET'S GROOVE STRICTLY RHYTHM 12485 GEORGE MOREL FEATURING HEATHER WILDMAN 


3S 


30 


25 


11 


OHNO TWISTED 55242/HCA DANNY TENAGLIA 


(36) 


49 




2 


TAKE ME OVER MAXi 2049 HOUSE OF GLASS FEATURING JUDY AlBANESE 


37 


35 


40 


8 


SHINE THE LIGHT NIIEGSOOVIS 52'KING SIREn CEVIN FISHER 


36 


39 


42 


6 


HOT 1. WET (BELIEVE IT) LOGIC 59055 ♦ TZANT FEAtURING VERNA FRANCIS 












* * * Hot Shot Debut* * * 


m 


NEW^ 


1 


PUMPIN'HOLA RECO«C<r«S3i:or)'^lSl*NL ♦ PROYECTO UNO 




40 


47 


48 


4 


PRESSURE LOGIC 59056 THE BOMB SQUAD 


41 


50 




2 


LET FREEDOM RING SVINGALI 96091 PRETTY POISON 






NEW^ 


1 


SAY YEAH itLL'Btu. 25i9 STROBE PRESENTS LA CASA GRANDE 


_ 


H 


NEW^ 


1 


DON'T CRY FOR ME ARGENTINA WARNER BROS. PROMO ♦ MADONNA 


44 


40 


43 


8 


LIVE IT COOL lJUST DO ITl P«S0OA281010 LYDIA RHODES 


(4D 


NEW^ 


1 


TOUCH = : .L- . CRITIQUE FRANCE JOLI 




46 


46 


46 


5 


TIME IS UP BYTE IMPORT C8 MILTON 




47) 


NEW^ 


1 


DONT STOP MOVIN' MCA 55301 LIVIN' JOY 




48) 


RE-ENTliT 


5 


THE GIFT DECONSTRUCTBN PROMOmCA WAY OUT WEST FEAT. MISS JOANNA LAW 




49; 


NEW^ 


1 


MOMENTS... STRiaLY RHYTHM 12189 NOISE MAKER 






NEW^ 


1 


rrS JUST ANOTHER GROOVE SM.IE 905iPROFlLE THE MIGHTY DUB KAT2 
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MAXI-SINGLES SALES 

COMPIlf D FROM A NATWNAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPEU KEY (WSNCt RETAIL 
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TITLE if ■fill ARTIST 

LABEL A NUMBER^ISTRIBUTING LABEL 


1 


1 


1 


8 


* * * No. 1 * * * 

UN BREAK MY HEART iMMTf [XI lAFACE 242;i ARISTA .' week*, jl N:: 


♦ (ONI URAXION 


TT) 


3 


7 


8 


COLD ROCK A PARTY IMI (T) IX) EASTWEST 63985XEG 


♦ MC LYTE 


3 


2 


2 


5 


THAT'S HOW n IS (FTS UKE THAT) (II DEF lAU 573201;UEBCURY ♦ REDMAN FEAT. K SOLO 




5 




4 


* * * Greatest Gainer ♦ ★ * 

STRESSED OUT'INCE AGAIN it. . jut i..;; ♦ A TRIBE CALLED QUEST 


(J) 


10 


9 




WHERE DO YOU GO (M) (T1 (X) ARISTA 13273 


♦ NO MERa 


6 


1 


a 


19 


FIRED UP! (Tl IX) TWISTED 5522I/MCA 


FUNKY GREEN DOGS 


7 


4 


5 


3 


GET UP IT) UNIVERSAL 56032 


♦ LOST B0Y2 


1 


6 


3 


6 


1 BELIEVE 1 CAN FLY IXI WARNER SUNSET/ATUNTk: 42427/JIVE 


♦ R. KELLY ' 


g 


13 


6 


7 


THIS IS FOR THE LOVER IN YOU m (I) EFC J1444 ♦ BABYFACE FEAT U CIXJL J. H HEWEH. J. WAIUY IJ.DANIELS 


(10) 


22 


34 


6 


AINT NOBODY IT) GEFFEN 22229 


• LL COOL J 




2« 


41 


5 


COLOUR OF LOVE (T: ix) TOMMY BOY 718 


AMBER 


(12) 


29 


25 


7 


HIGHERfl'M NOT GIVING YOU UP ; I ! i< 1 EPIC 78476 


♦ GLORIA ESTEFAN 


Qft 


43 


32 


8 


SUGAR IS SWEETER Tl 'Xi FfRR.LONDCN 12010Z/ISEAM) 


* CJ. BOLLAND 


14 


15 


22 


5 


OOH AAH..JUST A LITTLE BIT IT) OU ETERNAL 13802AHARNES BROS. 


• GINAG 


(15) 


31 


42 


6 


WHAT THEY DO IT) DGC 22227/GEfFEN 


♦ THE ROOTS 


16 


14 


12 


15 


NO DIGGITY IMI ITl IX) INTERSCOPE 95003 * BLACKSTREET (FEATURING DR. DRE) 


17 


17 


23 


14 


PONY IT) 550 MUSIC 7835*EPIC 


• GINUWINE 


IS 


18 


17 


12 


STREET DREAMS IM) IT) IX) COLUMBIA 7840B 


♦ NAS 


(19) 


NEW^ 


1 


♦ * * Hot Shot Debut* * 

CAN 1 GET A WITNESS ' ■ mi . l,,t t,^.:.^. -.A'.' 


* 

ANN NESBY 




27 
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ARTISTS & MUSIC 



B.J. Thomas Is Hooked On Gospel 

2nd Christian Album Due From Warner Resound 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— With the release of "I 
Believe," Warner Resound lakes the 
next ftlep in a long-term plan to re- 
establish B.J. Thomas that also includes 
a book and Christmas album in the 
coming year. "1 Believe" will be 
released Feb. 25. following on the heels 
of last year's "Precious Memories," 
which reconnected Thomas with Chris- 
tian country and Christian pop audi- 
ences. 

"It's part of an overall plan to really 
try to put B.J. back on the map again," 
says Warner Resound VP/GM Barry 
Landis. 

"There are some doorways opening 
up, and I think this record will begin to 
open more of them, and the Christmas 
record then opens more," Landis con- 
tinues. "We're going to haw a hook, and 
the Christmas recoi-d is going to be tied 
into the television show. There's going 
to be a lot to talk about when we get to 
that, and this to me is just the next log- 
ical step." 

Since emerging in the late '60s with 



the pop hit "Raindrops Keep Fallin' On 
My Head," Thomas has enjoyed success 
in the countrj', pop, and Christian music 
markets. "Hooked On A Feeling" and 
"(Hey Won't You Play) Another Some- 
bwly Done Somebody Wrong Song" 
furthered his reputation in the pop 
field. 

^^■■jk In 1977 he 

J^^^^^Pw signed with Word 
^^H^ ^ Records, began 
F recording gospel 
^^K^ music, and won a 

^n^^B Grammy 
^^^^^^^H for 
i^^^^^^^l perfor- 
THOMAS mance with the 

stmg "Home Where 
I Belong." In the early '80s he found 
success on the country charts with hits 
such as "Two Car Garage," "Whatev- 
er Happened To Old Fashioned Love," 
and "New Looks From An Old Lover." 
He also .sang "As Long As We've Got 
Each Other," the theme to the popular 
TV series "Growing Pains." 

Thomas notes that he has recorded 
for Warner Bros, off and on for the past 



Tubb, Perkins, Holly, Jennings, 
Jones Among New Book Titles 



IBYCHETFLIPPO 



NASHVILLE — ('ountry music con- 
tinues to inspire an impressive body 
of serious literature to amplify the 
genre, a reminder that the music has 
grown sturdy enough to deserve and 
support scholarly works. 

Of the current crop of books on 
country, a good overview is provided 
by "The Country Reader: Twenty- 
Five Years Of The Journal Of Coun- 
try Music" (Country Mu.sic Founda- 
tion Press & Vanderbilt University 
Pretw). That journal, published by the 
Country Music Foundation (CMF), 
has been a concise chronicle of coun- 
try music for 2'/2 decades. This collec- 
tion of articles, reviews, and pho- 
tographs, edited by the CMF's Paul 
Kingsbury (with a non-royalty-gar- 
nering foreword by yours truly), 
spans modern and traditional country 
music and performers, covers the 
business end, and generally keeps the 
country music phenomenon in histor- 
ical perspective. 

Historian Nolan Porterficld makes 
a valuable contribution to the history 



of all American music, as well as coun- 
try, with his biography of a legendary 
folklorist. "Last Cavalier: The Life 
And Times Of John A. Lomax" (Uni- 
x-ersity of Illinois Press) is a lively and 
meticulously researched saga of the 
life and adrentures of the complex pio- 
neering folklorist, Lomax almost sin- 
gle-handedly preserved America's 
cowboy songs. He saved "Home On 
The Range" from disappearing and 
also discoN'ered and introduced to the 
world the blues singer Lead Belly. 
Lomax's broad range of field record- 
ings — he literally rode off on horse- 
back with a giant recording machine 
strapped on behind — led to the devel- 
opment of the Library of Congress's 
song archives. 

CMF historian Ronnie Pugh has 
written the first biography of one of 
country music's quixotic legends with 
"Ernest Tubb: The Texas Trouba- 
dour" (Duke University Press). It's a 
comprehensive look at the uneven life 
and career of one of country's most 
distinctive stylists and pioneers. 
There's drama and triumph in the life 
(Cmitinued o-n paije S2) 
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six years. In 1995 he recorded 20 songs 
for a two-record gospel collection that 
Wiis originally marketed on television. 
Then, early last year, when Landis 
launched the Warner Resound label. 
Thomas' "Precious Memories" album, 
which included half of the songs from 
the TV package, was among the new 
label's initial releases. 

"I Beliew" is Thomas' next foray into 
the Christian market and includes such 
gospel faTOrites as "What A FViend We 
Have In Jesus." "Rock Of Ages," and 
"Love Lifted Me," as well as "Happy 
Man," which Thomas first cut in the 
'70s. To be released Jan. 20, "Happy 
(Continued on page 32) 




TWo Country Queens. Reba McEntire and Terri Clark dropped in on Gary 
Chapman and his "Prime Time Country" show on TNN. Shown, from left, are 
Clark, show producer "RAG" Clark. McEntire. and Chapman, 



Townes Van Zandt, Conway Twitty 
Remembered; A Bigger Extravaganza 



FAREWELL TO A TROUBADOUR: The late singer/ 
songw^riler extraordinaire Townes Van Zundl (see story, 
page 10) gt)t a proper Music City send-off -Ian. 5 at Bel- 
mont Church on Music Row, when an auditorium full of 
family and friends sang songs and told stories about him. 

"I booked this gig 30 years ago," Van Zandt's friend and 
peer Guy Clark said, referring to the shared assumption 
that Van Zandt lived such a self-<lestructive life that every- 
one was surprised he lasted this long. Other old friends 
paying tribute at the bittersweet service included Steve 
Earle, Emmylou Harris, Lyle Lovett, Rodney Crowell, 
Susanna Clark, and Nanci Griffith. 

Among the musical performances. Harris and Earle 
dueted on an ethereal version of Van Zandt's signature 
song "If I Needed You," and she and Crowell joined voic- 
es for "Poncho And Lefty." 



Naslmlle 

Scene 



by Chet Flippo 



Griffith introduced the 
song "Caroline" by noting 
that when she was 14, her 
father took her to the 
Saxon Pub in Austin, 
Texas, to see the "greatest 
songwTiter Texas ewr pro- 
duced. This is a song that 
caught my attention that 
night, because my middle 
name is Caroline, and this 
song saved this Caroline 
from living the life of the 
Caroline in this song." 

Clark recalled that Van Zandt called her ewry morn- 
ing at 8:30 for a chat. "We talked about everything." she 
said, "about history' and ghosts and angels and his dog and 
Dylan Thomas." Clark said that when she tried to talk to 
him about his drinking, he replied, "Susanna, there are 
sober people in India." After the service, Radney Foster 
said that Earle told him that when Earle was pretty 
messed up, he answered his door one day and found a sober 
Van Zandt, who had come to help him. "Steve said it scared 
the hell out of him," Foster said. "He said to Townes, 'If 
they sent you after me, then I must be reaUy screwed up!' " 

On THE ROW: The late Conway Twitty will be the sub- 
ject of several tributes during "Hello Darlin' Week" on 
TNN beginning Feb. 10. "Hello Darlin': A Tribute To Con- 
way Twitty," at 9 p.m. EST Feb. 10, features Twitty's hits 
performed by Vince Gill, Travis Tritt, Sam Moore, and 
Kathy Mattea, along with remembrances by other artists. 
Twitty's longtime collaborator Loretta Lynn's tribute, 
"Loretta Lynn & Friends," airs at 8 p.m. Feb. 11, featur- 
ing Faith Hill and Brenda Lee and a segment with L>'nn's 
late husband, Mooney Lynn. The network presents the 
documentary "The Life And Times Of Conway Twitty" at 
8 p.m. Feb. 12, which chronicles his life and career, with 
appearances by Loretta Lynn and Charlie Daniels. 
The Nashville Entertainment Assn. 'a annual Extrava- 




ganza, a four-day entertainment conference, has been 
scheduled for Feb. 19-22 and this year will be greatly 
expanded. In addition to the numerous music showcases 
in venues around town, an Artstravaganza will feature 
showcases for film and video, dance, visual art, and per- 
formance art. Further details and entry information are 
available from the NEA . . . The Countrj' Music Assn.'s 
31st annual CMA Awards Show has been set for Sept 24 
at the Grand Ole Opry House, to be shown on CBS start- 
ing at 8 p.m. EST. 

The Songwriters Guild Foundation's Building a Song- 
writing Career '97 will be held at Nashville's Union Sta- 
tion Hotel Feb. 7-9. Workshops subjects will include cre- 
ativity, songwriting techniques, creating demos, legal 
issues, co-writing, song pitching, and getting i>aid. A panel 
of publishers will partici- 
pate in a song critique. 

Upcoming: Wynonna 

leads off the new season 
for the public TV series 
"Austin City Limits" with 
an hourlong show Jan. 25. 
Willie Nelson, Waylon 
Jenninf^, Kris Kriatof- 
ferson, Billy Joe Shaver, 
and Kimmie Rhodes will 
appear on "Songwriters 
Special" Feb. 1. "A Blue- 
grass Tribute To Bill Monroe" on Feb. 8 will include clas- 
sic performances by the late Monroe and his Blue Grass 
Boys, as well as jams with Ralph Stanley, Jim & Jesse, 
and Mac Wiseman. "Lyle Lovett & Friends: A Tribute 
To Walter Hyatt" Feb. 15 will salute the late Nashville 
writer and performer. David Ball, Jimmie Dale 
Gilmore, and Junior Brown are among the friends join- 
ing Lovett. On Feb. 22, Don Walser, Wayne Hancock, 
the Derailers, Libbi Bosworth, Dale Watson, and Maiy 
Cutrufello will gather for the "Best Of Austin Country 
Showcase." 

Longtime Nashville producer and publisher Jerry 
Crutchfield has entered into a worldwide publishing 
agreement with Warner/Chappell Music . . . New compa- 
nies on the Row: Jim Long opens the music-service ven- 
ture OneMusic Co.; Terrye Siegel launches Terrye Siegel 
Productions, specializing in corporate events and spon- 
sorship; and Howard Pitch debuts the talent agency Per- 
fect Pitch Entertainment. 

TNN has named Lisa Stewart and Steve Phillips 
hosts of its new weekly series "This Week In Country 
Music." Stewart has hosted shows on TNN and E! Enter- 
tainment Television and has performed at Opryland and 
on TNN's "Music City Tonight" Phillips was anchor and 
sports director at WKRN-TV Nashville. The one-hour 
Saturday-evening show includes country news and fea- 
tures- 
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♦ * 

THE GIRL NEJT OlMR 


62 


63 


72 


68 


16 


CUr"^7^78M UO sa"* 9s5 "' THREE HANKS: MEN WITH BROKEN HEARTS 


29 


(it) 


RE-ENTRY 


45 


LONESTAR • 8NA66642(RCA(9.96^15 98)B 


LONESTAR 


11 


65 


71 




57 


CLAY WALKER A giant 24640/)A/ARNCR BROS. 110.96(15.96) 


HYPNOTIZE THE MOON 


10 




RE-ENTRY 


65 


LORRIE MORGAN A BNA 6&50tVRCA {ia9tyi6.9e) 


GREATEST HITS 


5 




RE-ENTRT 


57 


THE MAVERICKS • MCA 11257- (10.98(15 98) 


MUSK FOR ALL OCCASIONS 






RE-ENTR( 


59 


BLACKHAWK • arista 18792 (1098/15.96) 


STRONG ENOUGH 


4 


69 


75 


74 


53 


REBA MCENTIREA MCA 11264(10 98/16.98) 


STARTING OVER 


1 


00) 


RE-ENTRr 


5; 


ALABAMAA RCA6652S(109I^159B] 


IN PICTURES 


12 


71 


44 


29 


10 


ALABAMA RCA66927(109ai59S) 


CHRISTMAS VOLUME II 


18 


CJ2) 


RE-ENTRY 


22 


BILLY DEAN CAflTOL NASHWLLE 30525 11098/15,98) 


IT'S WHAT 1 DO 


18 


CD 


RE-ENTRY 


26 


M*''l'° ^^r ""T-"^ GETTIN' OUT THE GOOD STUFF 


12 


74 


49 


30 


9 


COLLIN RAYE epic 67751/SONr 110.98 E<V16-98) 


CHRISTMAS THE GIFT 


23 




RE-ENTRY 


15 


BILLY RAY CYRUS mercury Nashville 532829 (1098 E(V15 981 


TRAIL OF TEARS 


20 



^) Albums with the greatest sates gains this week. •Reoxding Industry Assn. Of America <RIAA} certification lor sales o( SOO.(XX) units. A 
Most tape prices, and CD prices <or WEA and BMG labels, are suggested lists. Tape prKes marked EQ. and all other CO pnces, are equivalent 
Heatseeker Impact shows albums removed horn Heatseekers this week, ■indicates past or present Keatse«ker title, c 1997. Billboard/BPI 



RIAA ceftiricatlon 'oi sales of 1 million units, with multimillion sellers mdicaled t>y a numcfal following the symbol. 'Asterisk indicates LP is available, 
prices, which are projected (ram whcriesale prices. Greatest (^iner shows chart's largest unit ifKiease. Pacesetter mdicales biggest percentage growth. 
Oimmunications, and SoundScan. Inc 



FN III ■ T^mm n^.-^A^. . n^A^l^a. ■ IIabbbaa a COMPILED FROM « NATIOIWl SAMPLE OF RETAIL STORE »H0 
HillL-i-n--i-n^u-J Iflll 1 llllllllllf 1 QlQIflll flinilllllF RACK SALIS REPORTS COLLECTED. COMPILED. AND PROVIDED BY SpundScaiVf 

DlllDOard, IU|J uUUIIII ]f bdldlUy HIUUIIIaM JANUARY IB. 1997 mil" 


THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEnEA:0) 


°* 




THIS 
WEEK 


LAST 
WEEK 




is 




1 


PATSY CLINE A' MCA 12* (7.91^12.961 249wwic»4(No. 1 


12 GREATEST HITS 


492 




14 


10 


HANK WILLIAMS A UERCURr NASHmU 823293 1798(011,98) 24 OF HANK WILLIAMS GREATEST HITS 


124 






VINCE GILL A* MCA ll(U7(io<ia(ls9a) 


WHEN LOVE FINDS VOU 


I3S 




15 


16 


BROOKS t DUNN A' arista 18716 (10 oa is oH) hard workin' man 


179 






BRYAN WHITE A ASYLUU61642/EEG(109&1598)H 


BRYAN WHITE 


81 




1( 




TRACYBYRDA MCA 10991 (109ai59e) NO ORDINARY MAN 


135 






TIM MCGRAWA'CURB 77659(9 9a.'15-98} 


NOT A MOMENT TOO SOON 


146 




17 


17 


MARY CHAPIN CARPENTER A' C0luMeiA4888).(SONY (10.98 E(V16.98) COME ON COME ON 


213 






ALABAMAA RCA 664)0 ()0 9a'15 98) 


GREATEST HITS VOL III 


118 




18 


3 


GARTH BROOKS A ' CAPITOt NASHVILLE 98742 (7 981 ) 98> BEYOND THE SEASON 


76 






WILLIE NELSON • COLOMBIA 64]84^T (5.98 E(^.98) 


SUPER HITS 


129 




19 


14 


GEORGE STRAITA' MCA42035(7 98I12 981 GREATEST HITS. VOL. 2 


482 






GEORGE STRArr A^ MCA 10651 (109*15.98) 


PURE COUNTRY (SOUNDTRACK) 


225 




20 


2 


VINCE GILL A MCA 10877(10 98/15.98) LET THERE BE PEACE ON EARTH 


53 




8 


HANK WILLIAMS, JR. A CURB 77638(6 98/9 98) 


GREATEST HITS. VOL. 1 


139 




21 


12 


GARTH BROOKS A" CAPIIOl NASHVILLE 93866(9,98/13-98) NO FENCES 


301 




4 


SHANIA TW/UN • mercury NASHVILU 514422 (7 98 E(yi 1 98) 


SHANIA TWAIN 


81 




22 


21 


THE CHARLIE DANIELS BAND A' epic 38795>^v (7 98 EQ ) ) 9BI A DECADE OF HITS 


376 






REBA MCENTIREA* MCA 10906(10 98(15.98) 


GREATEST HITS VOLUME TWO 


171 




23 


9 


REBA MCENTIREA' MCA 4979- 17 9»12,9B) GREATEST HITS 


424 






CHARLIE DANIELS«EPIC64l82^Y(5 98E(^9e) 


SUPER HITS 


112 




24 




GEORGE JONES A EPK 4077g/SONV 1S,98 E(^,9B1 SUPER HITS 


302 






BROOKS & DUNNA''AR)STA )8658 (9 98(1598) 


BRAND NEW MAN 


281 




2S 


13 


PATSY CLINE MCA 4038 17 9»12 98) THE PATSY CLINE STORY 


128 




5 


GARTH BROOKS A* Capitol nashv)ile 98743 (10.98/16.96) 


THE CHASE 


136 


Calalog alliums 4(8 okMr titles MtiKn are refii^lmng signitlcanl sales o 1997. B<ltboanj/BPt CommufttcatlCHis and SoundScan. Inc 
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ARTISTS & MUSIC 





B.J. THOMAS IS HOOKED ON GOSPEL 



by Wade Jessen 



January meltdown: The unusually high bullet count on Billboard's 
Hot Country Singles & Tracks proves that the deep holiday airplay freeze 
has enderl. Only 21 titles on that chart showed gains last week, and only one 
of the five new enti'ies was of the nonseasonal rariety. This week, our airplay 
list tells an entirely different story, with all but two titles increasing in spins 
and se\'era] older titles re-entering. 

As programmers and promotion statTs return to work, this erratic post- 
holiday airplay activity should stabilize substantially next week. By our count, 
there arc 15 singles arriving at ra<li(> this week, which should give program- 
mers plenty of ammunition to fortify playlLsts. 

Ricochet (Columbia) takes Hot Shot Debut honors at No. 54 on Hot Coun- 
try Singles & Tracks, with new airplay detected at 32 monitored stations. 
Meanwhile. Vince (lill's "Pretty Little Adriana" (MCA) show^ the strongest 
airplay increase (828 spins), rising 18-10, and Reba McEntire's "How Was I 
To Know" (MCA) wears the most-new-airplay crown (37 stations). 

The same, only different: As our new catalog criteria takes effect 
this week (see stor>; page 5), 10 titles relocate from Top Country Albums to 
Top Country Catalog Albums. Jeff Foxworthy's "You Might Be A Redneck 
If. . ." {Warner Bros.), which appeared at No. 59 on Top Country Albums last 
week, also moves to the catalog database, but didn't register enough sales to 
appear on that chart this week. "Super Hits" by George Jones (Epic) is a 
1987 release that re-enters the catalog chart at No. 24. 

The movement of these titles under the new rule allows 10 titles to re-enter 
Top Country Albums, and another. "Girl Next Door" by Crystal Bernard 
(Ri\'er North), earns Hot Shot Debut roses at No. 62. Yes. it's the same Crys- 
tal Bernard from "Wings" on NBC. 

It's noteworthy that despite the addition of such perennial favorites as "Pure 
Country (Soundtrack)" by George Strait (MCA) on Top Country Catalog 
Albums, Patsy Cline's "12 Greatest Hits" (MCA) isn't bumped from the top 
slot, Cline's 1967 hits package outsells the No. 2 title by 1,000 pieces in its 
249th week atNo. 1. 

Missing in action: since no Utles appearing on last week's Top Coun- 
try Albums [wsted increases, there is no Greatest Gainer, however "Stars 
And Stripes Vol. 1" by the Beach Boys (River North) re-enters at No. 35, 
moving 6,000 pieces. Although that set wasn't visible last week, it's the only 
gainer on this week's list, increasing 1,(XK) pieces. 

Meanwhile, Ke^in Sharp's "Measure Of A Man" (143/AsyIum) earns the 
Pacesetter trophy for the smallest overall decrease (25%) on Top Country 
Albums. "Nobody Knows," the lead single from that set, remains at No. 1 on 
Hot Country Singles & Tracks for a second consecutive week, with heavy air- 
play (more than 35 spins) detected at WSTH Columbus. Ga., and WMJC Long 
Island, N.Y. 

Single again.- Shanla Twain's "God Bless The Child" (Mercury 
Nash\nHe) replaces "Little Bitty" by Alan Jackson (Arista) at No. 1 on Top 
Country Singles Sales. Jackson held that spot for sewn consecutive weeks. A 
shortened version of Twain's song is on "The Woman In Me." and this single 
is the only extended mix commercially available. 



(Continued from fxtQe JO) 

Man" will be the first single, and "You 
Gave Me Ixjve" will be the second. 

"I Believe" was produced by Jim Ed 
Norman and Eric Prestidge. Thomas 
says they tried to retain the original 
spirit of the songs. "We really didn't 
want to do anything different with 
them or jazz them up," he says. "We 
wanted to treiU^ the traditional melodies 
with respect, I really n?strained myself 
in certain areas because I wanted to 
make sure I didn't over-sing or do too 
many licks on the songs. My main pur- 
pose was to treat these songs with real 
respect. We loved these songs, so I 
didn't want to do anything different 
with them." 

Though Thomas has won five Gram- 
my Awards and two Doves, his rela- 
tionship with the Christian music audi- 
ence has sometimes been strained. "He 
went through some real tough times in 
gospel music and burned a lot of 
bridges," Landis says. "When I got 
involved with the first record I was a 
little bit nervous ... but I had dinner 
with him and his wife Gloria and in the 
year I've been working with him, have 
come to ]o\'E him. He's a very honest, 
\ery hard-working, dedicated, gracious, 
and humble man." 

To giw buyers of the album a sense 
of where Thomas stand.s musically and 
spiritually, Warner Resound is includ- 
ing a Christian Net magazine article 
with every cassette and CD, Landis 
says. 

"When he became a Christian in 
1976, he adhered to a philosophy where 
we don't just do Christian music, but 
music with Christians — a little bit 
broader arena, taking it more to the 
masses," Landis says. "B.J. was there 
20 years ago when he became saved, 
[but] the idea back in 1976 was when 
you get saved, you don't sing your old 
songs. You don't sing the pop and rock- 
'n'roll; you put away the old life, and all 
things become new. 

"B.J. just believed they were all a 
part of his life and all things people 
wanted to hear. He sang 'Raindrops' 
right next to 'Home Where I Belong.' 
He would mix all those songs together, 
and the Christian audiences at that 
time didn't receive that" 

Thomas acknowledges those were 
extremely difficult times and says he 
and Gloria, his wife and manager, even 
received death threats. "I've always 
Isangl all kinds of music," he says. "I 
never felt like I had to go through any 
approval system before I could do 



gospel music. I don't feel like tradition- 
al Christians own gospel music or own 
Christian music. I think that judgmen- 
tal attitude is very hypocritical, and it 
keeps people from expressing their 
faith as openly as they would if they 
didn't feel they'd come under attack." 

Thomas, Landis, and others all agree 
the climate is much better Bob Elder, 
senior buyer for the Grand Rapids, 
Mich.-based Family Bookstores, says 
that Christian bookstore consumers 
are now more accepting. 

"One thing that really surprised me 
was how well Kenny Rogers' Christmas 
album did in the Christian bookstores," 
Edier says. "It was slow starting, but 
when it hit, it took off and we had \ery 
little resistance to it . . . And Charlie 
Daniels — the lyrics on his Christian 
albums ha^ straightforward Christian 
content. If you read anything wTitten 
on him, to him it's not a change from 
where he's been, and he stills sings his 
old stuff. So I think the market has 
matured. The consumer is less sensi- 
tive to that than they have been in the 
past." 



Elder says Thomas' new album 
stands a good shot of success. "It's 
gonna depend on the music. It's up to 
him to put together a project people are 
looking for," he says. "I have no prob- 
lem in supporting him . . . Christian 
country has had a good year over the 
past year, and I'm looking for more 
product to expand that category." 

Landis plans to push "I Believe" to 
both the Christian and mainstream 
retail communities and thinks this will 
be a good year for ThcMtias. "He's been 
a forerunner to a lot of what contem- 
porary Christian music is about We've 
got a whole plan together that includes 
writing a book about his life story and 
Ithe] album at Christmas; that is real- 
ly what we're building toward. This 
record Ls just one more piece to the puz- 
zle to keep educating people about BJ. 
and keep his name in front of people 
and let them hear what he's about" 

Booked by the Bobby Roberts 
Agenc>', Thomas maintains a busy tour- 
ing schedule across the U.S. Next fall 
he'll embark on the 1997 Holy Land 
Celebration tour Nov. 10-18. 



NEW BOOK TITLES 

(Continued from page 30) 

of this honky-tonk pioneer, whose life 
ended tragically. 

Country music's rockabilly years 
are covered in three new books. Elvis 
rival and "Blue Suede Shoes" rocker 
Carl Perkins tells his remarkable life 
story in "Go Cat Go: The Life And 
Times Of Carl Perkins" (Hyperion 
Books). Unfortunately, his story is 
somewhat muted by the arch 
approach taken by his co-author, 
David McGee, who graciously 
observes that "lest the reader be con- 
fused, Carl did not set pen to paper — 
or fingers to keyboard, as it were — 
but his active participation was so 
substantial as to warrant him being 
given a co-author credit" 

More successful as a broad portrait 
of the rockabilly years is a book also 
titled "Go Cat Go" but subtitled 
"Rockabilly Music And Its Makers" 
by Craig Morrison (Univorsity of Illi- 
nois Press). It's especially recom- 
mended as an introduction to the 
genre. 

Normally solid music biographer 
Philip Norman steps onto somewhat 
shaky ground with his new bi(^raphy 
of Buddy Holly, "Rave On" (Simon & 



Schuster). To Norman's credit, he 
does uncover solid new evidence prov- 
ing once and for all that Holly's Sven- 
gali. Norman Petty, was cheating him. 
Britisher Norman's judgment, howev- 
er, is slippery on U.S. soil. As one 
example, he makes much of Holly's 
Nashville recording sessions at 
Bradley's Barn in 1956. At that time, 
Bradley's Barn would not exist for 
many years. 

Holly's one-time bass player Way- 
Ion Jennings went on to become a 
giant of modern country. His autobi- 
ography "Waylon" (Warner Books) is 
among the best country books ever. 
Jennings' co-author, rocker Lenny 
Kaye, proves to be a perfect foil for 
Jennings, and the result is a candid 
account of the exuberant Jennings' 
blue days and black nights. All warts 
are exposed, and it makes for some 
wry lively reading indeed. 

Very sobering but slightly disap- 
pointing is the autobiography of Jen- 
nings' contemporary (ieorge Jones, "I 
Lived To TeU It All" (Villard Books). 
Apparently neither Jones nor his co- 
author Tom Carter has enough octane 
to fully portray his colorful life. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

miE IPutlisher - UcBfisitig Ofg) Shoe! Music Dist 

61 455 ROCKET (Irving. BMIvCrKMin BM|/Bug BMI) 

G6 AIN'T COT HOTHIN' ON US (Wamef lamerlane. 

BMl/ri«m Wiyks. BMIMarnet Bros . ASCAP/J E. Rotun- 

iWiKS, ASCAP) WBM 
29 ALL I DO IS LOVE HER (Acull Rote. BMl/MCA. 

ASCAP.'DeHa Kjppa T*aiig. ASCAP) HUVffiM 
4» ALL OF THE ABOVE aen Ten Turws ASCAP./Ten Ten, 

ASCAf'.-Sorty. ATV Ire*. BMI.^'Chfis Waters. BMI) HL 
20 AMEN KIND OF LOVE (MCA. ASCAP) ML 
33 ANOTHER TOU, ANOTHER ME (Irving. BMI/Baby 

Dumplin' BMl'Blue Sky Rider. BMII WBM 
65 AHOTHEfr YOU ([Ml Apnl, ASCAP] 
3 BIG LOVE (Warnei-IamefUne BMI) WBM 
63 BURY THE SHOVEL (Great Cumtieilanil. BMVTugue. 

BMI/'Windowcheese, ASCAP/Arms Songs. ASCAP) 

WBM 

62 CHEROKEE BOOGIE (fori Knot. BMI/IriO- BMI) 
HL'WBM 

K DO VOU WANNA MAKE SOMETHING OF IT amte Big 
Town. BMI/Ameiican Made. BMI/BMG. ASCAP/Tr^Pter 
Trash, ASCAP^Slow Tfain ASCAP) HLWBM 

M EASE MY TROUBLED MIND (SonyyATV Tree. 
BMl/Molme Valley ASCAP,' Ha nistetn SIroudavarious. 
ASCAP.'Kjnelic Diamond. ASCAP..i:urb. ASCAP) 

50 EMOnOHAL GIRL (Starstruck Angel. BMI/Dead Solid 
Peifecl. BMI/'Sony/ATV Tre«, BMl.:'Chns Waters. BMI) 

68 EVEN IF irs WRONG fBobbei. BMI/Five lowers. 
BMI/Castie.BMI) 



RIGHTS/SHEET MUSIC 



B EVERYBODY MOWS (Aueust Wmd. 8MI/Great B^oad. 

BMIAieorgian Hills. BMl^on^bjde. BMI) WBM 
SI EVERY COWBOY'S DREAM (Sony/AIV Tree. 

BMI.'Thal's A Smasii. BMI,'Sory/ATV Cross Keys. 

ASCARKm Wiilisms. ASCAP/W-ke (^rb, HMD HiyWBM 
73 EVERYTHING I LOVE (Cobtirn. BMI.nen Ten, BMI/Just 

Cuts, BMI/'Sorgs 0! PolyGram Int I, BMI] 
19 THE FEAR OF BEING ALONE (Rick Hall. 

ASCAP/Wstcrtcwn. ASCAP./Fame. BMI) WBM 
70 FOREVER AND A DAY (Migtily Nice. BMI/L3uderson«s. 

BMltV B M . SESAfVDyinda lam. SE3AC) 
2 FRIENDS (Tliat s A Smash, 8MI/M*e Curt, BMI] WBM 
5S GOD BLESS THE CHILD (Loon fclio, BMI/Zomba, 

ASCAP) WBM 
14 HALF WAY UP (Blackened. BMI) WBM 
SB HAVE WE FORGOnEN WHAT LOVE IS (EMI Blach 

wood, BMi;B1K. BMI/Girl Neit Dow, BMI/Warner- 

lameriane. BMI) HL'^VBM 
35 HEARTBROKE EVERY DAY [Longitude, BMI/August 

Wind. BMI/San Joaquin Soo. BMI/Rm ^en. BMI/Cam 

Kinn BMlCareefs-BMC. BMI) HUW6M 
7 HER MAN (Irving. BMI/Cotler Bay. BMI) WBM 
67 HE'S ON THE WAY HOME IHamstein Cumberland. 

BMI) 

3a HIGH LOW AND IN BETWEEN (Tom Collins. BMI) 
WBM 

39 HOLOIN' (Irving. BMI/Kelly G«rr«t1. BML-Almo. 
ASCAP/Daddy Rabbit. ASCAP/Sony/ATV Tree. BMII 



HLWBM 

40 HOW WAS I TO KNOW (Sony/ATV Cross Keys. 
ASCAP/All Around town. ASCAP/Starstruck Angel. 
BMI/EMI Blackwrtxid. BMI) HL 

IS I CAN'T DO THAT ANYMORE <Vee Hsm, ASCAP/WB. 
ASCAP) WBM 

75 IF SHE DON'T LOVE YOU (WB. ASCAP/Big Tractor. 
ASCAP/FMI Apf»l. ASCAP/K Town, ASCAP) 

41 I MEANT TO DO THAT [Peermusic. BMI/Warner 
Tametlane E}Ml/T\illyvroK. BM^'Socan. BMI] VTBM 

6 IS THAT A TEAR (AJabama Band. ASCAP/WildcGunlry, 

ASCAP/Wiss BIyss. ASCAP.lac Grand, ASCAP) WBM 
I ITS A UTTLE TOO LATE (EMI Blackwood. BMI/Songs 

01 Jasper BMI/The Fat Ral. ASCAP/LMI Apfil. 

ASCAPyWB. ASCAP] HLWBM 
4« rrS OVER MY HEAD (Sorty/ATV Tree. BMI/Mr Bubtaa, 

BMI) HL 

47 I WOULDN'T BE A MAN (BMG SOflgS. ASCAP/?oly- 
gram Int l. ASCAP/Songs Db BurgD. ASCAP) HL 

25 KING OF THE MOUNTAIN (Sony/ATV Tree, BHIAenlee. 
BMVSony/ATV CriKS Keys. ASCAP) HL 

53 KISS THE GIRL (Walt Disney, ASCAP/WoiKlerland. 
BWI) HI 

12 LET ME INTO YOUR HEART (Why WaFk. ASCAP) 
30 LIKE THE RAIN (Bidclicned BMI) WBM 

13 LmLE Birrf [Haimote, BMI) WBM 

SB LOVE WORTH FIGHTING FOR (FMI April. ASaPyX- 

lown, ASCAP,/tMI Blackwood. BMI/Tickel lo Rido. 

BMl/Wamer-Tameriane. BMl,Uac Truk. BMI) HiyWBM 
71 MACARENA (COUNTRY VERSION) (Riglitsoncs. 

BMl/SGAt. ASCAP) WBM 
52 MAMA DON'T GET DRESSED UP FOR NOTHING 

(Sony/ATV LLC, BMI/Buf(alo Piaine, B Ml/Show billy, 

BMi/Oon Cook. BMI) HI 



II A MM THIS LOHaV (Sony/AW Tree, BMI/StMMbilly, 
BMI/StiH Wortung Fw The Man. BMI) HL 

22 MAYBE HEU NOTICE HER NOW (Bw Giant. BMI/WB. 
BMI) WBM 

4 MAV8E WE SHOULD JUST SLEEP ON IT (Koosa 
Heads. BMI/Cmdat. ASCAP/Texas Wedee, ASCAP) WBM 

23 ME TOO (Sonus Of F^lyGram Inl'l, BMI/fakeco Tunes, 
BMI/Waossa Rrver. BML/CMI, BMI] HI 

51 MORE THAN I WANTED TO KNOW (AftM. ASCAP/Sief 
ta HOfiw. ASCAP/Warnct-IarT»erlane. BMI/Under The 
Bndge. BMI) 

I NOBODY KNOWS IHitco, BMI/Joe Shade. BMI/long) 
tude, BMI/D'ionsoogs BMI/EMI Blackwood. BMI) 
CIH/HL 

M ONCE I WAS THE LIGHT OF YOUR LIFE (Careen 
BM& BMI/HuKh Prestwood. BAO) HL 

5 ONE WAY TICKET (BECAUSE I CAN) (Warner la met- 
lane, BMUWB. ASCAP/Gtobal Nomad. ASCAP) WBM 

37 POLITKS. REUGION AND HER (Hamstein Cumber 

land, BMI/Baby Mae, BMl/MCA. ASCAP/Brolher Barl. 

ASCAP/Sold For A Sons. ASCAP) HLAVBM 
36 P<H)R. POOR PinFUL ME (Warner-Iamarlane. 

BMI/Dark Roam. BM(] WBM 
10 PRETTY LITTU ADRIANA (BenelrL BMI) WBM 
72 PRIVATE CONVERSATION (Potygiam Intl. 

ASCAP/lylesong-V A.^CAP) 
ST REMEMBER WHEN (WarnerJameilane. eMt/Cas3 

Vega, BMI/Ftying Dutchman. 8MI/Words By JDhn, 

ASCAP/WB. ASCAP) WBM 
IB RUNNING OUT OF REASONS TO RUN (ZoflttM, 

BMI/AMR. ASCAPf^ierra Home. ASCAP) WBM 
31 SHE DREW A BROKEN HEART (Log Rhythm, BMI) HL 
27 SHE'S TAKEN A SHINE (Mike Chapman, 

ASCAP/Bayou Liberty, ASCAP/All Nations, 



ASCAP/Emdar, ASCAP/Full Keel. ASCAP/Teus VMn, 
ASCAP) WBM 

29 SHE WANTS TO BE WANTED AGAIN (BMG, ASCAP) HL 
11 THAT OL' WIND (Feelbilty, BMl/Breon's Island, 

BMl/Maior Bob. ASCAP/No Fences. ASCAP1 WBM 
17 THArs ANOTHER SONG (Higb Steppe. ASCAP/High 

Seas. ASCAP,'Acu«-Rds8. BMI/Locust Fork, 

BUi/Sony/ATV Tree. BMI] HL/WBM 

42 THAT'S HOW I GOT TO MEMPHIS (UnKliappell, 
BMl/Moms. BMUIom I. HaO. BHl/iohn D. Lent BMI) 
HI 

46 THAT WOMAN OF MINE ISony/ATV Tree. BMl/Sony/ATV 

Cross Keys. ASCAP/«.ss Dot. ASCAP) HL 
34 UHCHAJNED MELODY (Frank. ASCAP) 
74 WE ALL GET LUCKY SOMETIMES (Sony/ATV Cross 

Keys. ASCAP/Four Sons. ASCAP/Chrysalij, 

ASCAP^'Slonc Angd, ASCAP) HUVWH 
2C WE DANCED ANYWAY [Longitude, BMl/AugusI Wind, 

BMVtkeal Biaad. BMI/Heart 01 Hearts. BMI) WBM 
24 WHAT IF JESUS COMES BACK LIKE THAT (August 

Wmd. BML'Iongitude. BMI/Hendershot BML/Sydney 

Erin. BMI) WBM 
69 WHEN COWBOYS DIDN'T DANCE (Music (knesis, 

ASCAP/Pepe Moiclups. BMI) 
45 WHEN I CLOSE MY EYES aom Cdlais, BMHAunab, 

BMI) WBM 

21 WHERE CORN DONl GROW (lom Collins. BMUWur- 
lah.BMI] WBM 

43 WOULD I (StarslTuck Wntefs Group. ASCAP) HL 

32 YOU CAN'T STOP LOVE (Warner Tamef lane, 
BMl/Maity Parly. BMI/Songs Of PotyGram. BMI/Seven 
Angels, BMI) HUW6M 

44 YOU JUST GET ONE (6en«ti1, BMI/New Don. 
ASCAP/r^ew Hayes. ASCAP) WBM 
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COMPILED FROM « KATIONAL SAMPLE OF AIRPLAV SUPPLIED BY 
SROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA. 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEl SONGS RANKED BV NUMBER OF DETECTIONS. 



THIS 
WEEK 


LAST 
WEEK 


to 


WKS, 'i 
CHAfil 


TITLE 

PROOUCI R ^SONGWRITER: 


ARTIST 

1 ABEL & NUMBER.'RROf-IOTION LABEL 


PEAK 

POSITION 


rn 
\JJ 


I 


2 


17 


* * * No. 1 ♦ * ♦ 

NOBODY KNOWS l ««w ii No l ♦ KEVIN SHARP 

CTARREPJ KIChARD5.[; PJEOSLi iii ALBUM CUl ASVIUW 




CD 


2 


4 


14 


FRIENDS 

t RETOC; IJ HOLLAND) 


JOHN MICHAEL MONTGOMERY 

IC: ID) iV; ATIANTIC K/019 


2 


CD 


4 


3 


18 


BIG LOVE 


♦ TRACY BYRD 

(C) (D1IVIUCAS523C 


3 


LD 


5 


5 


15 


MAYBE WE SHOULD JUST SLEEP ON IT 


♦ TIM MCGRAW 

CURB ALBUM CUT 


4 


LD 


3 


1 


17 


ONE WAY TICKET (BECAUSE 1 CAN) 

' '.-i KijL.MAN.KHINTON) 


« LEANN RIMES 

CURB ALBUM CUT 


I 


vJJ 


6 




12 


IS THAT A TEAR 

1 : • ■. ! -.1. .ARRAfiD K BfARO) 


♦ TRACY LAWRENCE 

IC: lD,ii V: AEIAT^TIC ji70?0 


6 


CD 


7 


8 


22 


HER MAN 


♦ GARY ALLAN 

■ViDLCCA 5^??; 


7 


CD 


8 


12 


11 


EVERYBODY KNOWS 

o ( jr.L.^. W btHb.L, HAHKISON! 


♦ TRISHA YEARWOOD 

IVI MCA SS7SC 


8 






13 


16 


irS A LITTLE TOO UTE 

T DfiOW\ (M CHESNUn S MORR SfTTE.R SPRINGERI 


♦ MARK CHESNUTT 

:'.'i DECCA 5S23I 


g 


(D 


13 


i4 


11 


PRETTY LITTLE ADRIANA 

T HS," -,1 


VINCE GILL 

V, mla ss:si 


10 


01) 


11 


1 


17 


THAT OL' WIND 


GARTH BROOKS 
CAE-iTOL "lASKViLLE ALBUM CUT 


4 


(S) 


12 


11 


16 


LET ME INTO YOUR HEART 

!■..-,.■■' i '.1 M .'.RPENTEB) 


♦ MARY CHAPIN CARPENTER 

:CI id: IVi COLUMBIA 7B4S3 


11 






6 


13 


LITTLE BITTY 

hSILOALLiTTHALl; 


♦ ALAN JACKSON 

iC. r^'l ARISTA L3048 




® 


16 


17 


8 


* ■* * AlRPOWER 

HALF WAY UP 

.4 :. HI :C BLACK. H.NICHOLASI 


* * ■* 

CLINT BLACK 

1): :vi ftcAb^7^j 


IJ 




15 


16 


14 


1 CAN T DO THAT ANYMORE 

S HLSUKICKS.F HIlL lA JACKSON:' 


♦ FAITH HILL 
!Vi WARNER BROS i753l 


15 




18 


19 


7 


★ * * AlRPOWER * * * 
A MAN THIS LONELY * BROOKS & DUNN 

D C(WK K BROOKS, R WNN ;» DUNN T L.JAMESj ICI iDi IVJ ARISTA ISOWi 


!6 




19 


18 


14 


★ ★ * AlRPOWER * * * 

THATS ANOTHER SONG ♦ BRYAN WHITE 

e WAiKLR JR ,K LEHWN^S LJ P.OANlEl.M POWELL.D PINCOCK.J MEDDtRSl ASVLLJM ALBUM CUT 


1/ 


Cii) 


20 


20 


13 


RUNNING OUT OF REASONS TO RUN 

■,:■■., ■■ V. REGANS 


♦ RICK TREVINO 

iCHV) COLUMBIA 7H33I 


18 


QD 


14 


10 


16 


THE FEAR OF BEING ALONE 

-Ml ■. ' ■ ' .'. •: - [:'.,! .E' l/HLERi 


♦ REBA MCENTIRE 

ivi MCA S574EI 


2 


® 


21 


22 


15 


AMEN KIND OF LOVE 

.:l.' 1 ■' : . - ■ ., II-- W TESTER, 


♦ DARYLE SINGLETARY 

r.iArj .\iR,,iMCjr.RtrH'SE 


20 


QD 


24 


23 


9 


WHERE CORN DON'T GROW 

:i ■ : ■ ■ ,-,;,ER 


♦ TRAVIS TRITT 

IVI WARNER BROS I7iS; 


21 


(22) 


23 


24 


li 


MAYBE HE'LL NOTICE HER NOW ♦ MINDY MCCREADY flAT, LONESTAR S RCHIE MCDONALD 

LMA.i ,■ ,'. . ■. ■ ■ ■ I', tVI BNA 64650 


22 


CS) 


25 


2S 


9 


ME TOO 

MLARnr, - 1 - 1 >: v.-. 


♦ TOBY KEITH 

(V) MERCURY NASWLEi 578810 


23 


(M) 


22 


21 


22 


WHAT IF JESUS COMES BACK LIKE THAT 

RWOt-.i-- ' BUI.^H.D.OHr.SON 


COLLIN RAYE 

EPK; ALBUM CUT 


21 


Ca) 


26 


V 


5 


KING OF THE MOUNTAIN 

ItiRr.'.'. ■. .r-iLBOOfiE) 


GEORGE STRAIT 

IVI MCA sszae 


25 


QD 


27 


35 


6 


WE DANCED ANYWAY 

>A"-T ■. ■■ , i'iS) 


♦ DEANA CARTER 

CAPnOl NASHVILLE ALBUM CUl 


26 


® 


28 


33 


7 


SHE'S TAKEN A SHINE 


♦ JOHN BERRY 

IC) IDI CAPITOL NASHVILLE 5SEi2A 


27 




29 


30 


12 


SHE WANTS TO BE WANTED AGAIN 


♦ TY HERNDON 


28 


(M) 


30 


31 


13 


ALL 1 00 IS LOVE HER 

n lOHNSOr. IS EWING,W PAHONI 


♦ JAMES BONAMY 

ICI (V) EPIC 7ii3% 


29 


(Mj 


31 


34 


20 


LIKE THE RAIN 

J SlHiji.'ii ■ ir, ft( - ir a: k h mi;i»;ua5) 


CLINT BLACK 

IV) KCA 64603 


1 


QD 


38 


46 


5 


SHE DREW A BROKEN HEART 


PATTY LOVELESS 
(V) EPIC 78451 


31 


QD 


33 


36 


13 


YOU CAN'T STOP LOVE 

T HRiii/.-, ■. ■• 1 . -1 ■ ..lA.S' 


MARTY STUART 

IVI MCA 55270 


32 


QD 


32 


32 


20 


ANOTHER YOU, ANOTHER ME 


♦ BRADY SEALS 

ICiiDi '.V) REPRISE 17615 


32 


d) 


37 


45 


5 


UNCHAINED MELODY 


LEANN RIMES 

CURB PRCMO SINGLE 


34 


® 


34 


41 


7 


HEARTBROKE EVERY DAY 

! , :. • .', ■ ■ M- - KI'iG.R VINCENT) 


LONESTAR 

IVI BNA 64348 


34 


® 


36 


37 


15 


POOR, POOR PITIFUL ME 


♦ TERRI CLARK 

IC, IVI MERCURY KASHVIllE S/DWd 


5 


® 


39 


40 


11 


POLITICS, RELIGION AND HER 

K STEC^ALL 11 MAHEIN.B.H.LLI 


♦ SAMMY KERSHAW 

IV) MERCURY ftASHVILLE 578612 


37 



THIS 
WEEK 


3s 


ig 
IN < 


sS 


TITLE 

PRODUCER ISONGWft'lER) 


ARTIST 

LABEL 1 NUMBERtPftOI/OlKlh LABEL 


PEAK 
POSITIOM 


® 


35 


38 


14 


HIGH LOW AND IN BETWEEN 

C CHAMBLRLAIS,K STEGAl L iD KENT )i CA)/PBELE 


^ MARK WILLS 

ICI (Vi MEHCURV NASMVIILE 57»:M4 


33 


® 


48 


47 


6 


HOI niN' 

M V CLUTE T nUBOiS.DiAI/OND RtO IK GARREIT.C WISEMAN 


DIAMOND RIO 

IC IVI ARISTA lic«7 


39 


(M) 


50 


61 


4 


HOW WAS 1 TO KNOW 

1. ','1 M 1 I l,'7.IESM,5RUSS,SSMirni 


RERA MrENTIRF 

MCA AlBUI.i C'.ir 


40 


QD 


43 


42 


ID 


1 MEANT TO DO THAT 


♦ PAUL BRANDT 

,VlRfP«ISl ;74'77 


41 


® 


44 


44 


11 


THAT'S HOW 1 GOT TO MEMPHIS 


♦ DERYL DODD 

COLUMBIA ALBUM CUT 


42 


43 


41 


28 


16 


WOULD 1 


♦ RANDY TRAVIS 

r;: WRNE^BROS )740,1 


25 




56 


57 


12 


TUU JUbl liLI Unt 


tccc \*(7i/srv 
JtrE WUUD 

IMPR M ALBUM CJT 


44 




52 


55 


5 


uuMru 1 ri o(Lr uv rvpc 


urMMv pwccKirv 

KLINIVI UntTSINLI 

:Vi BNA 6472b 


45 




45 


SI 


6 


THAT WOMAN OF MINE 

H ish. ■■ : 1 . ■ ■ - 1 


(C)AT(AM'C 87045 


45 


® 


49 


48 


12 


1 WOULDN'T BE A MAN 

T S-I7)F"-''. '.' i-'l i: H 17 -"lURKEJ 


♦ BILLY DEAN 

CAPITOL NASKVILcE ALBUM CUT 


45 


(S) 


54 


53 


5 


IT'S OVER MY HEAD 


WADE HAYES 

(CimCOLUMBLA 78486 


48 


/^4a\ 
149) 


59 


58 


4 


ALL OF THE ABOVE 

. S'R ' : • ,1 " ' - .'PAIN C WATEf3S) 


TY ENGLAND 

■71 RCAb.ic'b 


49 




66 




2 


EMOTIONAL GIRL 

F .iii.-.i • - : MES.IC1ARK.C.WATERS) 


TERRI CLARK 

MERCURY NASMVH . I 7Li!.;.'.t : ,7 




® 


58 


63 


7 


EVERY COWBOY'S DREAM 


RHETT AKINS 

IVI OECCA 55291 


51 


® 


62 


64 


19 


MAMA DON T GET DRESSED UP FOR NOTHING 

prcOF 1- :.-.'. F ■•^■1 R E,.INN 0 COC* 


♦ BROOKS & DUNN 

(CilV)AR,STA 13C43 


13 


® 


61 


66 


13 


KISS THE GIRL 


LITTLE TEXAS 

WALT D SNEY ALBUM CUl 


53 










* * * Hot Shot Debut * * ★ 




® 


NEW^ 


1 


EASE MY TROUBLED MIND 

fi CHAKCrv.F Sf AT MG.^nviN 7 V.nTEPS,T SIUPIROI 


♦ RICOCHET 

COLUMBIA ALBUM CUT 


54 


55 


48 


52 


8 


GOD BLESS THE CHILD 

« , 17.'.i 1 1 


♦ SHANIA TWAIN 
(C) 10) (V) MERCURY NASHVILLE 578748 


48 


® 


69 


59 


10 


DO YOU WANNA MAKE SOMETHING OF IT 

R .7,v , ■' • ■ !■ ,1 1 7, !■ 1 Ri[i.7,T Af^DERSCNi 


JO DEE MESSINA 

CURB ALBUM CUT 


53 


(57) 


•'B 


60 


10 


REMEMBER WHEN 

■. • ... . .■ -LTTiSl 


♦ RAY VEGA 

ICI Oi IV: BNA 64652 


56 


® 


NEW^ 


1 


MORE THAN 1 WANTED TO KNOW 


♦ REGINA REGINA 

GIANI ALBUM CUTHEPRISE 


58 


® 


73 


70 


14 


LOVE WORTH FIGHTING FOR 

M tIRi 1 " : : : ', : 7' ■ - ■■, .VfU^ 


♦ BURNIN' DAYLIGHT 

(C) (o: :vi CURB 73005 


49 


® 


REENTRY 


11 


HAVE WE FORGOTTEN WHAT LOVE IS 


♦ CRYSTAL BERNARD 

7 Rlv.-. r.CT^TH 163015 


57 


® 


NEW^ 


I 


455 ROCKET 

R '7.7 ■ , 1 i.H.O.RArtL r.GSI 


♦ KATHY MATTEA 

MERCUfi) NASHVILLE ALBUM CUT 


61 


® 


RE-ENTRY 


15 


CHEROKEE BOOGIE 

1 N,lv 7 . ■■ , .■ 7' ■■! iiiCAEtCW.REDBlRDi 


♦ BR5-49 

:VI ARISIA ISOl"* 


44 


® 


REENTRY 


15 


BURY THE SHOVEL 


CLAY WALKER 

GIANT ALBUM CUT'REPRlSE 


18 


® 


RE-ENTRY 


16 


ONCE 1 WAS THE LIGHT OF YOUR LIFE 


STEPHANIE BENTLEY 

I'vi EPIC 7833* 


60 


® 


NEW^ 


1 


ANOTHER YOU 


DAVID KERSH 

CURB ,ALBUM CUl 


65 


® 


RE-ENTRY 


15 


AIN'T GOT NOTHIN' ON US ♦ JOHN MICHAEL MONTGOMERY 

7RIR 7. ■■ 1 ■. :. to 10) (V) ATLANTIC 87044 


15 


® 


NEW^ 


1 


HE'S ON THE WAY HOME 

)S-Ri. ■ ■■ .-.h :- .VILSC^TMARTIM 


TONY TOLIVER 

(V) CURB 56042IRISING TIDE 


67 


QD 


NEW^ 


1 


EVEN IF IT'S WRONG 


♦ BR5-49 

IVI ARISIA )30bl 


68 


® 


RE ENTRY 


13 


WHEN COWBOYS DIDN'T DANCE 


♦ lONESTAR 

Dl IVi Bt.A 64636 


45 


m 


NEW^ 


1 


FOREVER AND A DAY 


♦ GARY ALLAN 

V 7E777 6^2)79 


70 


QD 


RE-ENTRY 


5 


MACARENA (COUNTRY VERSION) 

SRii:.' '■ ' ■ 1 , ,)7iR0 M0NGt,H,RUl2l 


THE GROOVEGRASS B0Y2 

CI 13) IMPRINT 1H007 


70 


m 


NEW^ 


1 


PRIVATE CONVERSATION 


LYLE LOVETT 

CURB ALBUM CUE UNIVERSAL 


72 


QD 


NEW^ 


1 


EVERYTHING 1 LOVE 


ALAN JACKSON 

v: ARISIA ;3CH38 


73 


® 


RE-ENTRY 


15 


WE ALL GET LUCKY SOMETIMES 

S Hi N" R ■ ■ • ■■ 1,. '.Ii:m:aSON 1 KIOTl) 


LEE ROY PARNELL 

:v: CAREER )3rR;4 


46 


® 


NEW^ 


1 


IF SHE DON'T LOVE YOU 

BBEl'J'I .l )■ rL^MM 


BUFFALO CLUB 

RISING I:[7E ALBUM CUT 


75 



( ) Records showtng ao inctease m detections over llie preinous week, regartJless oI chart nxwemenl Airptwer awdrded to those records which 
attain 3200 deleclurts h3t tt» first tirrw ♦Videoclip availatjtlity Calaltag numtjef is lot cassette single, oi vinyl if cassette is unavailable. (C) 
Cassette single dvailaDility. (O)CDsir^e availability. fM} Cassette rruxi sinKleavaitabiiitv. (T)Vinyf maxi-singte availability. (V) Vinyl singfe avail- 
ability. (X) CO maxt-s«iigle availabtlrty. c 19g/, Biilboarti'BPICommunicatiOfis, 
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d. Top Country 


Singles Sal 


les. 


COMPILED noM k mmu. sampu of retui store md 

RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY 
JANUARY 18, 1997 


SoundScan-^j 
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is 


z 

O •- 
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TITLE LABEL * NUMBEa'DISTRIBUTING L*Btl 


ARTIST 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

gi 


TITLE UtBEL « NUMBER'DISTRI&UTiriG LABEL 


ARTIST 










* * * No. 1 * 

GOD BLESS THE CHILD MtROJPv NASKViLit bl&?A& 


* * 




14 


13 


14 


31 


REDNECK GAMES wakm:« BROS 17ii4> JEFF FOXWORTHY WITH ALAN JACKSON 




3 


3 


10 


lmM4lNo.l SHANIATWAIN 




IS 


17 


18 


4 


IIF VOUDE NOT IN IT FOR lOVO I'M OUTTA HEREI (REMIX) uewi wsmic iwst SHANIA TWAIN 




4 


5 


6 


FRIENDS AILAMK:e70I»AG 


JOHN MICHAEL MONTGOMERY 




1« 


15 


13 


15 


AIN'T GOT NOTHIN' ON US atlanik altsuiKi JOHN MICHAEL MONTGOMERY 


3 


2 


2 


31 


BLUE CURB 76959 


LEANN RIMES 




17 


16 


15 


24 


MORE THAN YOU'LL EVER KNOW warner BROS I76IK 


TRAVIS TRITT 


4 


1 


1 


12 


LITTLE BITTY ARtSTA 13048 


ALAN JACKSON 




11 


20 


22 


9 


LET ME INTO YOUR HEART coiumbia ;m51S)nt MARY CHAPIN CARPENTER 


5 


5 


4 


19 


EVERY LIGHT IN THE HOUSE CAPnoL NASHVtiLE 58574 


TRACE AOKINS 




M 


19 


21 


14 


MAMA DON T GET DRESSED UP FOR NOTHING arista 13043 


BROOKS & DUNN 


(6) 


8 


7 


18 


ANOTHER YOU. ANOTHER ME REPRISC 176tS1VARNER E 


DOS. BRADY SEALS 




» 


1< 




2 


A MAN THIS LONELY in s * )3C»6 


BROOKS & DUNN 


CO 


9 


U 


5 


IS THAT A TEAR Atlantic 8702a'AG 


TRACY LAWRENCE 




(21) 


NEWK 


1 


HAVE WE FORGOTTEN WHAT LOVE IS RIVER NORTH 163015 


CRYSTAL BERNARD 


i 


6 


9 


5 


MACARENA (COUNTRY VERSION) imprint 18007 


THE GROOVEGRASS BOYZ 




22 


23 


25 


2S 


SO MUCH FOR PRETENDING ilili/ 6«67)EE(: 


BRYAN WHITE 


9 


7 


6 


12 


POOR, POOR PITIFUL ME mercury fMSHVlOE 578644 


TERRI CLARK 




(23) 


DE-Eimir 


27 


THEN YOU CAN TELL ME GOODBYE Atlantic e7053)AO 


NEAL MCCOY 


10 


12 


10 


23 


CHANGE MY MIND capiiol kashvilu b&b7J 


JOHN BERRY 




24 


25 


20 


21 


STRAWBERRY WINE : .)rini i..)-H.n i r 58585 


DEANA CARTER 


11 


11 


12 


26 


1 DOREPRISe 1761&WARNERBROS 


PAUL BRANDT 




(25) 


DEEimiT 


15 


THAT GIRL'S BEEN SPYIN' ON ME CAPiia rusuTOlE 56563 


BILLY DEAN 


12 


10 


8 


19 


GOODNIGHT SWEETHEART curb 76990 


DAVID KERSH 


CD Records with the greatest sales gains this week. •Recortting li>dustry Assn. ot America certification for sales of 500,000 units. ARIAA 


13 


14 


16 


15 


BIG LOVE MCA 5S230 


TRACY BYRD 


certtficatwn tor sales of I million units, with multimlllion titles Indicated try a numeral following Itie symbol, c 1997. Blllboard/BP 
Communications and SoundScan. Inc 
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Artists & Music 



Billboard. 




by Lisa Collins 



H 



APPY NEW YEAR: The Georgia Mass Choir 
helped to close 1996 on a high note as it teamed with 
Whitney Houston on "The Preacher's Wife" sound- 
track for the kind of exposure never before witnessed 
by a goHpel choir. Still, the year's biggest story was 
Kirk Franklin — from his marriage in January, to his 
second gold record, to his near-fatal accident in 
November, to his Stellar triumph in December. And 
while 1997 looks just as ro.sy for Franklin — he will 
shoot a TV pilot in March — indications are that he'll 
be increasingly sharing the spotlight this year with a 
handful of .savvy, multitalented artists like Yolanda 
Adams, Fred Hammond, and BeBe Winans, whose 
mainstream appeal aLso appears to he on the upswing. 

And while the advent of acts like (lod's Property, 
Anointed, and Brodenck Rice signals a new era in 
gospel music, growing sales of those like Dorothy Nor- 
wood and the Rev. Clay Evans confirm that gospel 
label marketers who've targeted the church audience 
appear to be making headway. As the church market 
opens, so too does greater opportunity for cross-mar- 
keting, which had been restrictive in past years. All of 
which points to a healthy outlook for 1997. 



B 



ACK IN GEAR: All John P. Kee's talk early last 
year about retiring from the gospel music industry 
might have been just that: talk. And for that, Kee fans 
can be thankful. Indeed, Kee not only is developing and 



producing two artists for release later this year 
through a production deal with Verity Records, but 
he's scheduled to record another New Life Commu- 
nity Choir album next month that is tentatively set for 
release in June. It's not that Kee hasn't been sincere in 
his efforts to build his Charlotte, N.C.-based church, 
the New Life Christian Center, but perhaps he real- 
izes that his gift for ministry and gospel music can 
work together. Kee and wife Felice are awaiting the 
birth of their baby, due in March. (While Kee already 
has two children, this will be the couple's first child.) 

Briefly: On Saturday (18), the Canton Spirituals 
record a live album and video at the Way of the Cross 
Church of God in Washington, D.C. The album, which 
marks the group's debut project for Verity, is tenta- 
tively slated for release in April . . . Others set to 
record new projects this month include Willie Neal 
Johnson & the New Gospel Keynotes, who hope to 
have a new release out in June, and James Moore, who 
will record his next album live Feb. 1 in his hometown 
of Pittsburgh. That project is also slated for a summer 
release. 

Intersound has announced the appointment of the 
Rev. John M. Sussewell as VP of gospel music. He is 
pastor of the Upon This Rock Family Church in 
Atlanta. He has served as a host for TBN and produc- 
er of two Grammy- and Dove- nominated albums for his 
wife, Candi Staton. He was CEO of Beracah Records 
. . . Finally, I may have jumped the gun with word of 
Marvin Sapp leaving Commissioned. For the record, 
his resignation became official Dec. 31, 1996. 



CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS ! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS! 
CONGRATULATIONS' 
CONGRATULATIONS ; 
CONGRATULATIONS! 

coNG^oNsiTo The 1996 STELLAR AWARDS 

CONGRATULATIONS! FEMALE VOCALIST of the YEAR 

CONGRATULATIONS! •pv/^'T"-pTT7 "mii'/^T>T "C C 
CONGRATULATIONS! JLIvJ 1 1 111, L lliKJ L l^lL^ 

CONGRATULATIONS! "COUNT ON GOD" AIR1022I f^D^ 
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C«npil6d tnm a nabonsl sample ot reuil store and rack sales ^^SSSK* 
repoils collected, cdflipiled, aod provided by IIIIIH 

ARTIST TITLE 

LABEL £ NUUeEFtBISTRIBUTiNC; L-ABtL 






g 


* * No. 1 * * 

SOUNDTRACK 

,f N,. 1 THE PREACHER'S WIFE 


2 


2 


37 


KIRK FRANKUN ANO THE FAMILY • GOSPO CENTRIC 72127 WHATCHA LOOKIN' 4 


3 


3 


10 


BEBE & CECE WINANS SPARROW 3704a/EMl GREATEST HITS 


4 


4 


10 


ANOINTED WORD 67804/tP»C UNDER THE INFLUENCE 


S 


7 


32 


FRED HAMMOND & RADICAL FOR CHRIST 

BENSON 4320 |S THE SPIRIT OF DAVID 


6 


9 


10 


DONNIE MCCLURKIN warner aluance 46297 DONNIE MCCLURKIN 


7 


8 


65 


CECE WINANS sparrow 5I441 ALONE IN HIS PRESENCE 


a 

B 


10 


27 


YOLANDA ADAMS TRlBUIE lOOOtXADEM YOLANDA LIVE IN WASHINGTON 


9 


13 


13 


HELEN BAYLOR WOAD 67803/lPiC LOVE BROUGHT ME BACK 


10 


11 


82 


ANOINTED WORD 67061/EPtCH THE CALL 


11 


IS 


33 




12 


14 


5 


GEORGIA MASS CHOIR SAVOY 7123*lAl«» GREATEST HITS 


13 


12 


32 


MISSISSIPPI MASS CHOIR 

MAiAuj bur^ IS I'LL SEE YOU IN THE RAPTURE 


14 


19 


36 


RICHARD SMAUWOOD WITH VISION 

vtmTY 43015 ADORATION: LIVE IN ATLANTA 


15 


6 


7 


VARIOUS ARTISTS BENSON 4407 THE REAL MEANING OF CHRISTMAS 


16 


16 


7 


MIGHTY CLOUDS OF JOY INTERSOUND 9226 LIVE IN CHARLESTON 


OD 


24 


30 


RON WINANS PRESENTS FAMILY t FRIENDS 

SELAH 33205 FAMILY ANO FRIENDS IV 


U 


i; 


46 


VI.R MUSIC t ARTS SEMINAR MASS CHO<R verity 43014 ■ STAND! 


19 


22 


95 


FRED HAMMOND I RADICAL FOR CHRIST 

BENMNJCOB THE 1 NNER COURT 


® 


33 


25 


BRODERICK RICE 

KflN t-Mti ::io TOMMY FORD PRESENTS: BRCOERICK E. RICE ALIVE ALIVE AUVE 


21 


23 


12 


RICKY DILLARD S NEW GENERATION CHORALE 

CRYSTAL ROSE 20I29:STARSONG WORKED IT OUT 


22 


28 


24 


SHIRLEY CAESAR'S OUTREACH CONVENTION CHOIR 

WORD 67687/EPtC JUST A WORD 


<M) 


RE-ENTRT 


WANOA NERO BUTLER SOUND OF GOSIU 223 ALL TO THE GLORY OF GOO 


24 


31 


38 


VARIOUS ARTISTS 

ar-Mcmu Aj-j-i ^HAKIN' TMF HDI l<?F 1 IVF IN 1 A 
DLiioL'ni ^ct c. onMrviii incnv-/L/oL....L]VLini L.n- 


25 


25 


80 


HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR 
BENSON 4168 Q LIVE IN NEW YORK BY ANY MEANS... 


26 


39 


10 


WALT WHITMAN AND THE SOUL CHILDREN OF CHICAGO 

CGI 161203 GROWING UP 




RE'EKTRr 


INNER CITY TYSCOT i6l2iaCGi HEAVEN 


28 


26 


36 


VARIOUS ARTISTS CGl 161090 GOSPEL'S GREATEST HITS 


£9 


35 


66 


SHIRLEY CAESAR 

WORD 67301/EPic B SHIRLEY CAESAR LIVE...HE WILL COME 


30 


29 


16 


A-1 SWIFT GOSPOCENTRiC 72135 TALES FROM THE SWIFT 




RE E 


NtRY 


LAKLlUn rLAKMJn WARNER ALLIANCE 46006 LIVt Al A^UoA 


32 


37 


78 


DONALD LAWRENCE & THE TRI-CITY SINGERS 

CRrSTflL ROSE ^1 aaQ'STARSONG H BIBLE STORIES 


33 


27 


79 


YOLANDA ADAMS tribute i359,a)UoeM ■ MORE THAN A MELODY 


KM) 


RE-ENim 


UUKUinT nUKWUUU MALAC0 4476 bHAKL 1 Ht ULVIL Urr 


® 


RE-ENTRY 


LASHUN PACE SAVOY 14831 A WEALTHY PLACE 


36 


32 


23 


VARIOUS ARTISTS 

CGI 1125 GOSPEL'S GREATEST HITS VOLUME II 


37 


34 


45 


THE WINANS (WEST 458eawARNER BROS. HEART & SOUL 


d) 


RE-EKIRY 


MEN OF STANDARD MusaE SHOALSaoi3MALACO MEN OF STANDARD 


dD 


RE-ENTRY 


THE WILLIAMS SISTERS 

FIRST LIGHT 4003 LIVE ON THE EAST COAST— LET EVERY EAR HEAR 


m 


REENTRY 


THE CANTON SPIRITUALS blackberry leiauAUCO LIVE IN MEMPHIS II 



C3 """f"** 

ARlAAcertKoriluttar 
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saiKol 1 mini unb Mih (Mch oddUnri rrdcvi KxtoM by a n/ivnri tA^^ AlrtumaMWika* 
« nSc^ vVT)4 awad^ ■ indcaes past or preaM HMtaede C 1 996. 
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Compiled fTom a national sample lA retail store aid rack sales SP^n^Slfl* 
reports collected, compiled, and provided by lllllll 

ARTIST TITLE 

LABELS NUMBER'O'STRiB'jTING LABEL 


1 


4 


36 


* * No. 1 * * 
KIRK FRANKLIN AND THE FAMILY • 

•""■"'iiPO CE'JTRIC ?'i?7CH0W0A^T 6 \': I Vi'MATCHA LOOKIN' 'i 


2 


2 


84 


JARS OF CLAY ▲ ESSEnhal 5573.'BRENTWC0D Bi JARS OF CLAY 


3 


3 


10 


VARIOUS ARTISTS 

SMRBtr* l56Z'i:M:!R[JAr WOW-1997; THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


4 


Q 


59 


TAl If A cADrrimkiT i jirvtf^u/^DnAfUT IPQMC TQFAk 
inLnA njHtmunii 0 i4i>\.r*uKiwrii jcduo rwtttr\ 


5 


7 


[7 


POINT OF GRACE WORD9694 LIFE LOVE & OTHER MYSTERIES 


~s 


3 


18 


STEVEN CURTIS CHAPMAN SPARROW 1&MA:hordanT SIGNS OF LIFE 


7 


1 


10 


KENNY ROGERS magnatonE4711/WORD THEGIFT 


0 




40 


ANDY GRIFFITH • 

SPARPOw ; ^iacHMDAHT eg 1 LOVE TO TELL THE STORY: 25 TIMELESS HYMNS 


9 


1] 


46 


NtWatJUYa STARSONG 007 5'C MORDANT lAKt Mb lUYUUKLtMUtK 




35 




AVALON SPARROW 148&'CH0RDANT B AVALON 


11 
11 


13 


10 


BEBE & CECE WINANS sparrow 704ftCHORDANT GREATEST HITS 


12 


15 


11 


ANOINTED MvRRH 700€k'WORDB UNDER THE INFLUENCE 


(ID 


17 


33 


JACI VELASQUEZ myrrh 699S.'W0RD m HEAVENLY PLACE 


(S) 


20 


14 


SUSAN ASHTON sparrow MsacHOROANT ■ A DISTANT CALL 


15 


14 


5 


OUT OF EDEN GOIEE 382&'W0R0 m MORE THAN YOU KNOW 


16 


23 


7 


MXPX TOOTH & NAIL 1060VDIAMANTE ■ LIFE IN GENERAL 


OD 


27 


57 


VARIOUS ARTISTS • 

5P»RftCW]3lSCrtlflB*NT WUVi-iyyo: IntltAHSoU lUr LnKlaMAN wl lalb ANU bUINbb 


u 


16 


28 


4HIM BENSON 4321 B THE MESSAGE 


19 


5 


5 


TRANS-SIBERIAN ORCHESTRA 

LAVA i.ihiwcu (S CHRISTMAS EVE AND OTHER STORIES 


20 


19 


46 


AUDIO ADRENALINE fOREFRONT 5144'CHOROANT bloom 


21 


24 


13 


RAY BOLTZ WORO 9937 m NO GREATER SACRIFICE 


22 


12 


14 


SANDI PATTY woRD 9649 ■ 0 HOLY NIGHT! 


23 


10 


10 


VARIOUS ARTISTS 

Si'J.RflCiA ]5-:6'CH0RDANT EMMANUEL; A MUSJCAL CELEBRATION OF THE LIFE OF CHRIST 


24 


21 


72 


MICHAEL W. SMITH • reunion oiog'wdro I'LL LEAD YOU HOME 


25 


26 


14 


CRYSTAL LEWIS Myrrh 503&WORDB BEAUTY FOR ASHES 


26 


28 


92 


POINT OF GRACE woHogi^bH THE WHOLE TRUTH 




37 


7 


THE BROOKLYN TABERNACLE CHOIR 

WARNLH ALLIANCE 4f);i9?,wcD QQ FAVORITE SONG OF ALL 


ZD 


29 


28 


REBECCA ST. JAMES FOREF RONT bl41/CH0RDANT B GOD 


90 

a 


30 


10 


RON KENOLY integritv 10812/worob WELCOME HOME 




NEW^ 


BRYAN DUNCAN MvrRh 7009iWOR0 BLUE SKIES 


11 
ji 


38 


7 


TAKE 6 VMRNtH AlllANCL 4b44/|iWCD BROTHERS 




36 


4 


IncRRT FREEDOM 3405i'mALACO WHAI AdUUI NUW 




RE'ENTRV 


D&v Rni T7 lAinon ci£x i Tur r^rtN^rpT nr & 1 irmur 

nnT DWkl£ WUnU 3D4i m 1 nc Li>UMl/Cn 1 Ur n LlrCl IML 


34 


34 1 44 


THIRD DAY HtuNiON on 7rwO(K>M THIRD DAY 


QD 


nimm 


RICH MULLINS reunion 0)i6iW0RDn SONGS 


(D 


RE-EHTRT 


VARIOUS ARTISTS 

WARNER ALLIANCE 46224WCD TRIBUTE • THE SONGS OF ANDRAE CROUCH 


dD 


«E'ENm 


DONNIE MCCLURKIN warmer auiance 46297/ViCD DONNIE MCCLURKIN 


38 


32 


62 


CARMAN • !bPARROW U?2.'CH0RDANT R.I.O.T 


39 


39 


38 


TWILA PARIS sparrow isib/CHOROAnt WHERE 1 STAND 


(4y) 


RE'ENIRV 


VARIOUS ARTISTS forefront sis&Chordant SELTZER 
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by Deborah Evans Pfice 

Looking to 1997: 1996 w-as an e\-entful year in Christ- 
ian music, chai-acterized by sales and acquisitions — anwng 
them, EMI buying ForeFront, Zomba acquiring Reunion, 
Gaylord Entertainment purchasing Word — and major 
changes in label jx'rsonnel, such iis Darrell Harris \-acat- 
ing the president's post at Star Song and Tert>' llemmings 
oj)ting not to continue as president of Reunion under the new 
regime. It was a year marked by upheaval and triumph, as 
Jars Of Clay continued to conquer mainstream audiences 
and g-arneiXMl a platinum all Him. dc Talk sigrved a worldwide 
deai with Virgin, and key acU like Stoen Curtis Chapman, 
Point Of Grace, and 4HIM had strong-selling releases. 

Word president Roland Lundy acknowledges that the 
industry is imdergoing a few growing [wins, but sa.v-s he's 
excited about Word's new relationship with Gaylord. "I'm 
really optimistic alxHit 1997 and about my partnership with 
Gaylord," Lundy sa>'s. 

I^ndy was pleased with fall sales. His optimism is shared 
by those on tiie retail front. In spite of some shake-ups at 
the labels, Bob Elder, senior buyer for the (irand Rapids, 
Mich. -based Family Bookstores chain, says that their 
increasing emphasis on youth-oriented product signals 
growth. "Christian contemporary music went through some 
pai*adigm shifts in 191Ki," he saj-s, "and some (Ktradigm shat- 
ters I sic |. That's going to paw the way for wider acceptance 
of masic for .\i)iith. We'w still got a long way to go. but I think 
j-Du'll see some msyor stiides toward that in '97." 

Elder lulds that he hofMis to see more new acts breaking 
in 1997. 

EMI Christian Music Group president/CEO Bill Heam 
agrees. "1 Breaking new acts is] going to be a big priority foi- 



iLs in 1997," he says. "I think it's back to fundamentals and 
basics in artist development and merchandising. I'm still 
wry concerned o\'er our industry's overall inability to break 
artists really big on a frequent basis. We aren't doing enough 
as an indu.stry to build the consumer base for Christian 
music, and '97 has to see some breakthrough ailists. If you 
look around the industry — the WOW compilations, the 
('hristmas compilation ['Emmanuel'], the .specialty projects 
and albums — you see the same artists on ever>' one of these 
records." 

Many believe that in order to achieve those ends, the 
Chri.sLian music industry needs to \k more aggressiw. "We 
liwed to] get better promotion on a national lewL" saj-s Gotee 
Records presictent Joey Elwood. "I think we are really good 
at local grass-roots marketing, but on a national promotions 
level we are terrible. Ho[)efully, we will work to secure bet- 
ter avenues to promote oiu' product." 

ElwfMxl says there nt-t'ds to be a shift in emphasis from 
distribution to promotion. "We are so distribution-based that 
w supply the market and try to a*eate demand to pull those 
units out of the store. In the general market, fthe liUxjls] cre- 
ate the demand and then supply the demand because they 
are prom4itions-ba.sed, and that's how they gim;" 

In regards to the state of affairs at Christian labels, many 
will be carrying unfinished business into the new year. 
Reunion was still looking for a label chief at press time, and 
at another Nashville-b;»sed miyor. nimors of a side continue 
to circulate. Platinum recently announced a reorganization 
after purehasing Intersound. 

Late in 1996. EMI ('hristian Music Grtwp underwent a 
mjyor restructuring. Hearn predicts "continued consolida- 
tion" in 1997. "I think the industry hiisn't finished its gi-and 
re-structuring scheme, whatever that is." he says. "The 
indastry is still trying to figure out exactly wiiat's the best 
way for it to operate for it to be effective in the 2Ist centu- 
ry. For EMI Christian Music Group. 'Focus, focus, focus' is 
our 1997 theme." 

Despite the challenges facing the Christian masic indus- 
try an undercurrent of cautimis optimism prex-ails. "Overall, 
I think we are in a good i>osition. but I think we haw to focus 
and come together as an iTuhistry and decide what we want 
to do and what we want to be," Elwood says. "I want to be 
optimistic, and I think there' is growth in our industry." 




by Heidi Waleson 

A SUNNY SPOT: Tired of winter yet? How about a week 
(Jan. 19-25) in Miami Beach. Fla., where Michael Tilson 
Thomas and his New World Symphony (NWS) are hosting 
"Jazz In The Classics — An In-Conle.\t Event" The festiral 
is billed as a "multime<lia presentation" incorporating two 
orchestral concerts (the unsurprising rei>ertoire includes 
Gershwin's "Rhapsody In Blue," Stra>'insky's "Ebony (Con- 
certo." and masic by Bernstein, Milhaud, George Antheil. 

John Adams, and David Rak- 
> kV^^ son), a chamber concert and 

'jM^nf ' ' y "Musical Xchange," aka 

(P . j musical "informances" by 

NWS musicians. 

After the festival, the 
orchestra will re*cord a disc of 
orchestral music from the 
event for RCA Red Seal. This 
will be the second festival- 
recording combireition (teal for 
these forces: RCA made its first NWS/Tilson Thomas 
i*econling, "Alma Brasiliera." after a Villa-Lobos fcsU\-al in 
January 199G; it will be out Tuesday (14). 

The "Jazz In The Classics" event was created with su|>- 
port from the John S. And James L. Knight Foundation's 
"Magic Of Music" initiatiw, which challenges orchestras to 
intensify their audiences' experience of symphonic music. 
The festival will thus include on-stage commentary and 
musical < lemon strations. plus art exhibits, lectures, and dis- 
plays. The Lincoln Theater lobby is to be transformed into 




a three-dimeasional scene bringing American jazz styles of 
the '20s. '30s, and ■40s to life, with a "Swing Era" street 
dance to Ix; held outside the theiiter following the Jan. 25 
concert. 

Birthday greetings: Some miyor comixwer anniwr- 
saries occur this .war, including Schubert's 2both birthday, 
and Vox appears to be the first with celebrations. This 
month, the label puts out fiw new Vox Boxes of Schubeit's 
music. One (three (^Ds) includes the .six T-iitin M;Ls.ses and 
the Deutsche Messe, featuring Martin Behrmann, the 
Spandauer Kantorei, and Berlin's Bach Collegium. Three 
more* Vox Boxes (two CDs each) haw the complete piano 
sonatas, performed by Walter Klein. The fifth presents an 
assortment of chamber masic [ierformefl liy Gyorgy Pauk, 
Peter Frankl, Susanne Lautenbacher, and others. 

Vox Ls making a special ofTer with the release: Any con- 
sumer who buys four of the five new boxes can receiw 
another Schubert Vox Box free by returning the reply card 
in the package. The offer is good for the new boxes or the 
five older ones, which include piano music i>erformed by 
Frankl, chamber music for piano and strings, string quar- 
tets, and two boxes of orchestral works. These last stretch 
the point a bit as they are coupled with music by StmiBs, 
Mahler, and Mendelssohn. 

Tango on TOP: Astor Piazzolta's music continues to 
capture new fans, and the newest addition to his recorded 
canon is a disc of two-piano arrangements created by Pablo 
Ziegler, who s^wnt 10 j^ears as the pianist in Piazzolla's quin- 
tet. Ziegler has teamed up with the cla.ssical pianist 
Emanuel Ax; their lively "Los Tangueros" (Sony Classi- 
cal) comes out Tuesday (14), with the two artists also play- 
ing a concert at New York's Knitting Factorj' on that date. 

The repertoire was certainly a .switch for Ax. "Pablo had 
to coach me on the rhythmic side." he saj-s. "It's a matter of 
feeling things not as phrase-dii^ected. In classical inusic, >*ou 
have three elements that control you during a perfor- 
(V.Qni'inued on next page) 
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by Jim Macnie 

EcHO: You asked for concept, here's concept The Blue Note Cm'er Series is 
set to issue its first three titles March 1 1 . Though the titles are not reissues, the 
music contained on each should be well krewn to those listeners in their late 30s 
and early 40s. Guitarist Fareed Haque's "Deja Vu," saxophonist Everette 
Harp's "What's Going On," and the Charlie Hunter Quartet's "Natty Dread" 
offer modern takes on classic pop albums from the early 70s. 

It's a mov-e partially geared to sefluce those listeners whose dedication to. or 
knowledge of, jazz is marginal — the familiarity of the iconic pop material being 
an extra nudge for the buyer. I bet it works. 

The lone of the discs \'aries, of course. Harp's smooth horn style glides around 
Marvin Gaye's .soul opus with a (juict storm romantic streak. Haque's update 
of Crosby, Stills, Nash & Young's So Cal testament flius through all sorU of 
sounds. And Hunter's virtuosity dominates his take on Bob Marley's tuneful 
skanking. The inherent tinge of novelty should bust open some radio space for 
the titles. 

By the by, Haque's update is not the first time that an improviser has inter- 
preted Crosby, Stills & Niish: Miles Davis made a bittersweet flame burn 
through "(Juine\'ere" on "(rircle In The Round." 

Blue Note saw another of its artists, Cassandra Wilson, achieve an unex- 
pected breakthrough with a similar inspiration. Also resonant is a recent pre- 
cursor of the Cffver Series: "Strawberry Fields," produced by Bob Belden for 
the Japanese market, is a rarious-artists update of Fab Four nugget*? out in the 
II.S. on Blue Note. 

Another parallel marketing idea from the label is "Blue Note Plays Sinatra," 
a wx'll-prt^ammcd various-artists hodgepodge that streeted in the spring. To 
a degree, it was retail welcome mat for the label's first big title of '97, Joe 
Lovano's sui-e-to-be-discussed "Celebrating Sinatra," out Jan. 1!). While we're 
on the subject. Will Fricdwald's bio of the Hoboken, NJ., homeboy, "Sinatra: 
The Art Of The Song," hit the racks in late December via Scribner. 



Ri 



UP: Ronnie Scott, the British nightclub owner and musician, died at home 
Dec. 23, at the age of (59. An inquest reganling the cau.se of death was ojwned 
and adjourned to a full hearing scheduletl for Feb. 7. Scott was born in 1927 
and began his professional career in his teens. By 1944 he was |)art of trum[Xiter 
Johnny Claes' group. 

During this time, he also hail many gigs entertaining patrons aboanl trans- 
Atlantic ocean liners. The Queen Mary took him to New York during one such 
job, and there he was swept aw^ay by the \irtuosic boj5 sound of Chariie Park- 
er and Dizzy (Gillespie. Back in Britain during the early 'r>()s. he helmetl an 
ensemble called the Jazz Couriers, sharing leadership duties with tenor sax- 
ist Tubby Hayes. 

His famous nightclub, Ronnie Scott's, opened in 1959. Over the ensuing 
decades it Ixjcame London's ec^uivalent of New York's Village Vanguard, sus- 
taining itself during myriad changes in the jazz sound and scene. From then 
on, his international persona was due as much to the club as it was to his musi- 
cianship, but even in the modern era Scott worked with superb impro\'isers 
such as trumpeter Kenny Wheeler, .saxophonist John Surman, and drummer 
Tony Oxiey. 

With a sound that was molded from influential tenor players, especially 
Zoot Sims, the so-called "grand old man of British jazz" played throughout 
the '80s and early '90s. A year ago, a gum disease cause<l the extraction of all 
his teeth, and his saxophone work was halted. With the fitting of a plate. Scott 
recently was playing again. He was scheduled to appear at the club on Christ- 
mas Ere. 



KEEPING SCORE 

(Continued from preceding page) 

mance — harmony, melody, and rhjthm. 
Very often we pianists think melodical- 
ly and harmonically, so wx' go to the top 
of the phrase and then come down, and 
sometimes we give short shrift to the 
heartbeat underneath. In music like 
PiazzoUa's, you need to think there's a 
percussion section going all the time 
under your phrasing." 

Meanwhile, Gidon Kremer's "Hom- 
mage A Piazzolla" (Nonesuch) has 
achie\'ed pop sales levels in Germany, 
Austria, and Japan. A N(jvember Euro- 
pean tour by Kremer and his tango 
group resulted in sold-out concerts; in 
December, the ensemble began record- 
ing a .second volume of Piazzolla, joined 
by singer Milva and Brazilian guitarists 



Sergio and Odair Assad. Later in 1997, 
through an agreement with American 
Clave Records, Nonesuch will release 
the three recordings that Piazzolla 
made for the label from 1986-88: "Zero 
Tango Hour," "La Camorra," and "The 
Rough Dancer And The C>"clical Night 
(Tango Apasionado)." The first two 
recordings feature PiazzoUa's quintet 

End NOTE: Robert Mann, who 
founded the Juilliard String Quartet 
in 1946 and currently sen-cs as its first 
\iolinist will retire from the group at 
the end of the 1996-97 season. He will 
be succeeded in the first chair by the 
quartet's second violinist, Joel 
Smirnoff. 
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LABEL A NUMBEft'DISTRlBUTING LABEL ARTIST 








* * NO. 1 






1 


1 


62 


GREATEST HITS A STEVIE RAY VAUGHAN & DOUBLE TROUBLE 


2 


3 


32 


GOOD LOVE! 

MALACO 7480 




JOHNNIE TAYLOR 


3 


2 


22 


A TRIBUTE TO STEVIE RAY VAUGHAN 

EPIC 67599 




VARIOUS ARTISTS 


4 


4 


El 


LEDBETTER HEIGHTS • 

GIANT 24e21/WARNER BROS BB 


KENNY WAYNE SHEPHERD 


CD 


7 


8 


HELP YOURSELF 

MISS BurCH /lOCi'VARDi GRAS B 


PEGGY SCOTT-ADAMS 


6 


5 


29 


JUST LIKE YOU 




KEB' MO- 


7 


9 


23 


BLUE DROPS OF RAIN 

CIIRL^.-. ■7r=.-':Ti--iT-,-^'V 




COREY STEVENS 


8 


12 


25 


A PIECE OF YOUR SOUL 

CODE BLUE 8292 l.'AG 




STORYVILLE 


9 


14 


45 


PHANTOM BLUES 

f^RIVAH MUSIC H?!.iq 




TAJ MAHAL 


10 


13 


38 


LIVE! THE REAL DEAL BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND) 

SILVERTONE ^ IS^VJIVE EH 


11 


11 


40 


THE AUIGATOK RECOKDS 25TH ANNIVEIISMV COLUCTION 

ALLIGATOR IIQ'IU 


VARIOUS ARTISTS 


12 


15 


18 


ESSENTIAL BLUES 2 

HOUSE Of BLUES 161 183 




VARIOUS ARTISTS 


CD 


Bt-ENIRr 


ESSENTIAL BLUES 

HOUSE OF BLUES 161149 




VARIOUS ARTISTS 


CE) 


SE-EMTRr 


CHILL OUT 

Pu:rj'Ki.^riK '.i:i:i:'.''Vi'^i.;ifj 




JOHN LEE HOOKER 


GD 


IF.ENTIIV 


SOME RAINY MORNING 




ROBERT CRAY 
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CD 


4 


17 


MY XPERIENCE 

!■ ■.! . - i • ■ " . 1 150 10*wks at No 


1 


BOUNTY KILLER 


2 


3 


78 


BOOMBASTICA 

VIRGIN aOl^H- 




SHAGGY 


3 


2 


9 


STRICTLY THE BEST SEVENTEEN 

VP M89' 




VARIOUS ARTISTS 


4 


1 


85 


NATURAL MYSTIC 

lull GCMi b.MI03MSlAN0 


BOB MARLEY & THE WAILERS 


CD 


12 


2 


JOYRIOE 

VP 3103' 




VARIOUS ARTISTS 


6 


7 


26 


MAN WITH THE FUN 

VIRGIN 41612 




MAXI PRIEST 


7 


6 


9 


STRICTLY THE BEST EIGHTEEN 

VP 1490* 




VARIOUS ARTISTS 


CD 


10 


3 


MAESTRO 

VP 1486- 




BEENIE MAN 


CD 


11 


32 


REGGAE GOLD 1996 

VP 1 4 




VARIOUS ARTISTS 


10 


9 


60 


THE BEST OF VOLUME ONE 

VIRGIN ^inr.q 




UB40 


11 


5 


33 


SOUL ALMIGHTY' THE FORMATIVE YEARS VOL 1 

JAD lOOl 


BOB MARLEY 


12 


14 


77 


'TIL SHILOH 

LOOSE CANNON 5241 19'4SLAND BB 




BUJU BANTON 


13 


13 


61 


THE BEST OF VOLUME TWO 

VIRGIN 4irin 




UB40 


14 


8 


35 


FIRE ON THE MOUNTAIN 

POW WOW 7462 




VARIOUS ARTISTS 


IS 


15 


21 


LOVE FROM A DISTANCE 




BERES HAMMOND 


TOP WOBLD MUSIC ALBUMS. 








* ★ No. 1 






1 


1 


30 


RIVERDANCE 

■ 1 EH 4 rtMkS Jl No 1 


BILL WHELAN 


2 


3 


93 


THE BEST OF THE GIPSY KINGS • 

NONESUCH 79356 AG 




GIPSY KINGS 


3 


2 


13 


CELTIC CHRISTMAS II 

WINDHAM HILL 11192 




VARIOUS ARTISTS 


(J) 


6 


12 


RED HOT + RIO 

AN! 1 l! --, -^vTlH3/VtRVE 




VARIOUS ARTISTS 


S 


4 


14 


SANTIAGO 

RCA VtCTOR 68GC2 




THE CHIEFTAINS 


6 


7 


7 


WORLD CHRISTMAS 

METRO BLUE 36g2aiCAP|TOl. 




VARIOUS ARTISTS 


7 


10 


22 


SPIRITCHASER 

4AD 462 JU. WARNER BROS. 




DEAD CAN DANCE 


8 


9 


43 


TIERRA CITANA 

NONESUCH 7939*«3 




GIPSY KINGS 


CD 


RE'ENIIIt 


THE BROTHERS MCMULLEN 

ARISTA 18803 




SOUNDTRACK 


ID 


5 


9 


A CELTIC HEARTBEAT CHRISTMAS 

CELTIC HEARTBEAT 82'J2y AG 




VARIOUS ARTISTS 


11 


11 


15 


CELTIC SPIRIT 

NARADA 63929 




VARIOUS ARTISTS 


12 


14 


13 


CREEN LINNET RECODDS THE TVIENTIETHANNIVERSMIV COLLECTION VARIOUS AGISTS 

GREEN LINNET 106 


13 


13 


99 


THE LONG BUCK VEIL • 

RCA VICTOR 627C2 




THF CHIEFTAINS 


(H) 


RE-EHIRY 


CESARIA EVORA 

NONESUCH 79379/AG BB 




CESARIA EVORA 


15 


15 


29 


CaTIC TREASURE- THE LEGACY OF TURLOUGH O'CAROIAN 

NARADA 63925 


VARIOUS ARTISTS 
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Artists & Music 

What Does It Take To Break A Hit? 



riADIO vs. RETAIL: A little more 
than a j-ear ap), I wrote about the lack 
of new talent hreakinj^ in the l.'.S. Lati- 
no market. Well, lo and behokl, domes- 
tic Latino labels, mast of which always 
seem to think radio is the most imme- 
diate link to big record sales, did a 
banff-up job of securing airplay for a 
host of new acts, ('onvincing proof is 
found in one statistic: Hi of the 40 titles 
that appear on this issue's Hot Latin 
Tracks chart are by new artists. In 
1996, 37 artists marie their dehut on 
Hot Latin Tracks. 

But for all of their prowess at pro- 
moting new acLs at radio, the domestic 
labels were less efficient at retail hist 
year. Of the aforementioned 37 new 
acts, a mere III hit The Billboard Latin 
50 retail chart. Only two of those V.i 
artists — Sony Discos' ("olombian pop 
upstart Shakira and PolyGram Lati- 
no's muif culieutv mrtem act Grupo 
Lfmite — were consistent top 10 chart 
performers on The Billboard Latin .W. 

In fairness, one new artist whose 
product debuted late in 1995 on The 
Billboard I.^tin 50 — Fonm^isa's fast-ris- 
ing pop balladeer Enrique Iglesias — 
als<» should l)e n4)led as a mnvcoiner who 
has pro\'en staying power in the upper 
echelons of The Billboard Latin 50. 

But the bottom line, as has often 
been stated before in this column, is 
that the relationship between radio air- 
play and retail sales in the U.S. Latino 
market is muddy, at best. The one 
shred of commonality shared by the 
trio of hot new stars was that their 
maiden albums contained a leadoff sin- 
gle that was a monster hit. Even less 
prosperous — but still successful — 
newcomers such as EMI Latin's 
Bobby Pulido, Jennifer y Los Jetz, 
and Los Mismos saw album sales 
greatly amplified by oul-of-the-liox hit 
singles. 

For the overall U.S. Latino market 
there are precious (and conflicting) few- 
clues regarding rjulio's impact at retail. 
For instance, only 1 1 of Konovisa's 47 
acts that entered the Hot Latin Tracks 
chart in 1996 also charted on The Bill- 
board Latin 50. By contrast. 16 of 
Sony's 2:^ artists that hit Hot Latin 
Tracks also reached The Billboard 
Latin 50. Nonetheless, Fonovisa fin- 
ished fourth in the 1996 Top Billboard 
Latin 50 Labels category, ahead of 
Sony, which was sixth. 




bij John Lannert 



Some retail folk in the U.S. Latin 
industry have long said that if the 
domestic Latino labels expended as 
much energj" with their retail accounts 
as they do with radio PDs, then they 
could realize more bang for their radio 
investments. David Ma8sr>'. president 
of IH-store Ritmo Latino, the largest 
independent Latino retailer in the U.S., 
was not among the retailers comment- 
ing aUiut the lalwls' relationship with 
retail chains. But he points out that 
after Fonovisa embarked on an exten- 
si\'e retail eam(>aign with his chain sev- 
eral w'eeks back for Iglesias' self-titled 
disc, the artist's album sales tfx>k off. 

Indeed, according to SoundScan, 
sales of "Enricjue Iglesias" rose 13% 
chiring the week after Christmas, when 
its retail thrust was in full swing. By 
comjiaris()n, when "Trapecista" became 
Iglesias' record-setting fifth No. 1 sin- 
gle Dec. 7, sales of "Enrique Iglesias" 
actually declined 8%. 

It often has been said by many Lati- 
no recoi-d execs that most albums need 
to yield four or fi\'e singles before activ- 
ity heats up at retail. It helps even 
more, they have said, if the act is a 
strong concert attraction. 

Evidence, though scarcely scientific, 
suggests otherwise. Neither Shakira 
nor (Jru|x) Limite yielded a bevy of hit 
singles from their debuts. And neither 
Shakira nor Iglesias has yet launched 
concert tours. Excluding crossover 
stars such as Julio Iglesias, Ciloria 
Estefan, and the Gipsy Kings, it 
seems an enduring hit album in the 
Latino market need only possess a 
blockbuster radio single, along with a 
vigorous retail initiatiw. 

In the future, Latino imprints might 
find retail even more important than 
radio, especially if Latino radio PDs 
adopt a time-honored habit of Anglo 
PDs: The latter will not add a single 
until its album is moving units at the 
stores. 

Getting caught up: bmg has 



signed Argentina rock act Los Fabu- 
losos Cadillacs . . . England's white- 
hot pop vocal act Boyzone has cut a 
solid English-language version of 
Enrique Iglesias' smash single "Expe- 
riencia Religiosa" that will be included 
on the upcoming Latin American 
release of its latest album, "A Different 
Zone" (Polydor). Titled "Mystical 
Experience," the ballad was suggested 
to the group by Manolo Diaz, presi- 
dent of PolyGram Latin America . . . 
Group W Satellite Communications has 
named Lorcyne Alicia marketing 
director of Latin America. She previ- 
ously was regional marketing director 
of American International Group . . . 
Sony Discos' Tejano act Fama is look- 
ing for a drummer to replace Rub^n 
Enrfquez. Call 713-674-9774 . . . Dave 
Massrj', president of Latino indie retail 
chain Ritmo Latino, is seeking region- 
al managers for both the East Coast 
and West Coast. Call 908-922-1141 . . . 
Talented mariachi songstress Ixya 
Herrera is in the studio cutting an 
English-language record that is being 
produced by Linda Konstadt. 

DoN'T CRY FOR JULIO: Despite 
critical slags from many of Argentina's 
tango mavens, Julio Ij^esias" "Tango" 
(Columbia) was the toj) seller in Nm-em- 
ber in that country, according to 
Argentina's recording trade group 
CAPIF 

Following are the top 10 sellers in 
No\'ember. Please note that this listing 
is based on record company shipment 
figures, not retail sales. 

1. "Tango," Julio Iglesias (Sony). 

2. "Luna Nueva," Diego Torres 
(BMG). 

3. "Quien?." Riquelme (EMI). 

4. "Hasta Luego," Los Rodrfguez 
(Warner). 

5. "Sav No More," Charly Garcfa 

(Sony). 

6. "Baladas En Espano," Roxette 
(EMI). 

7. "Despedazadn Piir Mil Parte," 1-a 
Renga (R)lyGram). 

8. "Nada Es Igual . . . Luis Miguel 
(Warner). 

9. "Xuxa Dance," Xuxa (PolyGram). 

10. "Jagged Little Pill," Alanis 
Morissette (Warner). 

Micky's lucky 7: Wamer Mex- 
ico's Luis Miguel continues to mine 
platinum in Argentina, according to 
CAPIR His 1996 release "Nada Es 
Igual . . ." has been certified seven 
times platinum in NoN'ember, while his 
U«»5 double-CD li\'e disc, "El Concier- 
to." has been certified triple plat- 
inum. 

Following are the rest of the Ncrt-em- 
ber certifications issued by CAPIF. 
Gold discs are awarded for album ship- 
ments of 30,000 units; platinum albums 
are for shipments of 60,000. 

PLATINUM 

"Nada Es Igual . . ." (seven times 
platinum), Luis Miguel (Warner). 

"La Carretera" (fn-e times platinum), 
Julio Iglesias (Sony). 

"El Concierto" (triple platinum), 
Luis Miguel (Warner). 

"Pavarotti & Friends For War 
Child," various artists (Pol.vOram). 

"Si El Norte P\jera El Sur," Ricar- 
do Arjona (Sony). 

"Luna Nueva," Diego Torres (BMG). 

(Continued on next page} 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAr SUPPLIED BV BROADCAST 
DATA SYSTEMS- RADIO TRACK SERVICE- 98 LATIN MUSIC STATIONS ARE ELEC- 
TRONICALLY MONITORED 24 HOURS A DAY J DAYS A WEEK 


THIS 
WEEl 


^ It 
1/) y 
< 5: 
-t > 


eg < 


p 


ARTIST 

LABEUDISTHIBUTING LABEL 


TITLE 

PROOUCCR (SONGWRITER) 












* * * No. 1 * * * 


CD 


1 


2 


7 


MARCO ANTONIO SOLIS 


A^: cijMl. It ro'UCi 


(D 


2 


I 


10 


ENRIQUE IGLESIAS 


♦ TRAPECISTA 


3 








LOS TIGRES DEL NORTE ♦ NO PUDE ENAMOFiARME MAS 


4 


4 


4 


1! 


MICHAEL SALGAOO 


PALOMITA BLANCA 








4 


JOE LUCIANO 


♦ EL BAILE DE LA BOTELLA 










® 


9 


15 


6 


GRUPO MOJADO 


PIENSAENMI 












CD 


g 


7 


9 


LOS MISMOS 


Nl COMO AMIGOS 

LOSM.V . ■■ 


8 


5 


6 


15 


GRUPO LIMITE 


EL PRINCIPE 


CD 


g 


9 


5 


GRUPO MANIA 


LINDA EH 


® 


16 


16 


; 


GILBERTO SANTA ROSA 


NO QUIERO NA' REGALAO 


CS) 


12 


8 


i!) 


SELENA 


♦ Alf-'-'-'-L ll,A-i- - ■■:!!_: 


C® 


13 


14 


5 


LAURA PAUSINI ♦ LAS COSAb UUt VIVtS 

1 A CERRUTI D PARISINI iCHEOPt.G CARELLA GLi G SM-AMj 


13 


J J 


13 


14 


ANA BARBARA 

FONOVISA 


♦ YA NOTE OREO NADA 
JAVENDANO LUHRS <M t CASTROI 


C® 


j4 


17 


5 


PACO BARRON V SUS NORTENOS CLAN POTPOURRI OE QUIQUE 

L,bA,[Mi LM \ \i IT 11 tCLEyAS RMORALES C GAPCIA ALONSOl 


d) 


19 


12 


g 


EDNITA NAZARIO 

L'.': ^A';r. 


♦ LLOVIENDO FLORES 

- ■ -"n^lOK C PORTER IP BARRERASi 












* * ♦ AlRPOWER * ★ ♦ 


OD 


18 


23 


4 


LOS ANGELES AZULES 


COMO TE VOY A Ol-VIDAR 

AaiI L'A't a - Mti A A'.A-.'tl 


OD 


15 


10 


10 


LUIS MIGUEL ♦ COMO ES POSIBLE QUE A Ml UDO 

■■■ ■ r. L UiGUEL-^ Clli^<IAN;LWIliU-:L A 


OD 


17 


38 


4 


DANIELA ROMO 


♦ MATAME 

DVAD'iA ■■ i ,- '.A 


d) 


23 


27 


5 


BANDA EL RECODO 

FJNLViiA 


COSTUMBRES 


(D 


25 


31 


5 


KARIS 


ESANENA NO ME J lERE 


21 




.A. 




BRONCO EL - ■.".!-: 

. aRONf-: ■: 


CD 


21 




16 


LOS TEMERARIOS 


♦ CUANDO FUlSTE MIA 








CD 


24 


37 


11 


LOS REHENES SECRETOS QUE NO SE CUENTAN 

' Nl . J-TOftRES.S GWMAN 


(M) 


34 


36 


3 


RICARDO ARJOfW 


REPUTACION 




22 


32 




GRUPO BRYNDIS PGR ESTAR PENSANDO EN Tl 

- ,A! '.'1 LATIN LPCIiAVE/ ' 


CD 


33 


35 


3 


BOBBY PULIDO 

£1.11 LAKfl 


SE MUFAi-i :.A- A!,-AiR 
L i IL A ■ . " 


27 


20 


19 


8 


NOEMY MENTIRAS 

. A J-CAVAZOS,F-AJNIGA L - - . . ' - 


(D 


29 


29 


3 


BANOA MACHOS 


SE LO DEJO A DIOS 


CD 


27 


24 


4 


ALEJANDRO FERNANDEZ 


MONO NEGRO 

PRAMIRi-- M -■' ' 


® 


28 


20 


13 


CRISTIAN ESPERANDOTE 

- -A DfRFie£RG'ABi.--.' A 1. ■ ' . - 


31 


26 


26 




PEDRO FERNANDEZ DESEOS Y DELIRIOS i 1 . rii 


ds 


32 


39 




LOS ACOSTA CONTRA EL DRAGON 

-A-irJ S ACOSTA 


QD 








JULIO IGLESIAS 


♦ l.''l..,0 


REE 


NTRY 


2 








CS) 


36 




2 


SHAKIRA ANTOLOGIA 

SONY UfOCrtOA-SMEBARAKtSMEBARAK-LFOCHOAJ 


dD 


NEW^ 


1 


LOS TUCANES DE TIJUANA 

SMI lATiM 


LA CHONA 

NOT ItSTFr) iT-"JI,i|N'iA-i i ARAi 


36 


30 


28 


4 


LETTY GUVAL TE AMARE A ESCONDIDAS 
FOWCWISA lETTYGlWAL Y EXPRtSSO i 


CD 


NEW^ 


1 


GRUPO TENTACIO 

I INAI'INCVISA 


ALU- SI-T'aO 
A DC LUNA 


® 


RE-ENTRY 


5 


SPARX 

■"ANL, AA 


♦ ELCORRILlO ill- -'|-Ia'.,io 


(D 


NEW^ 


1 


JESSICA 


NECESITO UNA PERSONA 


(3) 


RE-ENTRY 


3 


MANNY MANUEL 


EN F-Air 1,' "1,'A'jTO 
PCAM'LAJ'^ji tl- ■! 


POP 


TROPICAL/SALSA 


REGIONAL MEXICAN 




2S STATIONS 




17 STATIONS 


55 STATIONS 


1 LAURA PAUSINI wLA lausa 
US COSAS QUt VIVES 

2 EDNITA NAZARIO EMI LATIN 
LLOVIENDO FLORES 

3 ENRIQUE IGLESIAS fono 
VISA TRAPECISTA 

4 RICARDO ARJONA SONY 
REPUTACION 

5 SHAKIRA SONY 
ANTOLOGIA 

6 GRUPO MANIA SONY 
LINDA EH 

7 EROS RAMAZZOTTI 
ARIS1A/QUG LA AURORA 

8 KARIS COMBO 
ESANENA NOMEQUIERE 

9 CRISTIAN FONOVISA 
ESPE RAN DOTE 

10 GILBERTO SANTA ROSA 
SOMY NO QUIERO NA'... 

11 LUIS MIGUEL WFAIAI HA 
COMO ES POSIBLEQUEA .. 

12 FRANCO DE VITA SONt 

SI QUIERES DECIRADIOS 

13 JULIO IGLESIAS 
f:L:i'JMaiA.'StJKY TANGO 

14 MANNY MANUEL MEfttNGh- 

CN ESTEMOMENTO 

15 JESSICA ^P. :n A, BUG 

r.::i-.l'i"; i/I.H ^ERiONA 


1 GRUPO MANIA SONY 
LINDA EH 

2 GILBERTO SANTA ROSA 

SONY NO QUIERO NAA-. 

3 JERRY RIVERA SONY 
UNAYMILVtCES 

4 KARIS CDMBG 

ESA NENA NO ME QUIERE 

5 TrrO ROJAS u P 
AMIGO 

6 JOHNNY RIVERA RUM 
DAME LA OPORTUNIOAO 

7 REY RUIZ SONY 
ESO Ditto TO 

8 FRANKIE RUIZ POLYGRAM 
BOOVEN (1 CANT GET NOT, 

9 JESSICA ARIOUVBMG 
NECISITO UNA PERSONA 

10 MANNY MANUEL MFRLNGA 
70«MM EN ESTE MOMENTO 

U ALEXO'CASTRO polygram 
tODvTN UN TENOR PARA 

12 LOS SABROSOS DEL 
MERENGUEmp U , 

13 LUIS DAMON wtA lADNA 
MEMEGOAtSTARSOLO 

14 LA MAKINA l^KEMi LATIN 
GOMNDO HASTA--, 

15 SERGIO VARGAS 

i.M - r.i TU Nl YO 


1 MARCO ANTONIO SOLIS 

FONOVISA ASICOMOTE... 

2 LOS TIGRES DEL NORTE 
FONOVISA NO PUDE-,, 

3 MICHAEL SALGADO JOEY 
PALOMITA BLANCA 

4 GRUPO MOJADO fonovisa 
PIENSA EN Ml 

5 LOS MISMOS EMt LATIN 
Nl COMO AMIGOS 

6 GRUPO UMITE polygram 
LATINO EL PRINCIPE 

7 JOE LUCIANO ^o^(OV^S* 
EL BAILE DE LA BOTELLA 

a PACO BARRON r SUS NORTEHOS 
CtAN wsAtwi LAI N POTPOURRI.., 

9 SELENA LMi LAFiN 

SIEMPRE HACE FRIO 
to BANDA EL RECODO fono^ 
VI w COSTUMBRES 

11 ENRIQUE IGLESIAS 
VISA TRAPECISTA 

12 LOS ANGELES AZULES 
D(-iA,tMi LAi:r. COMO TE... 

13 Ar4A BARBARA FONOVISA 
YA NO IE CRLO NADA 

14 BRONCO f ONOVISA 
EL GOLPE TRAIDOR 

15 B0B8Y PULIDO tm LATIN 

mijim; I.- .-.f.-oH 



I Hetorti ifxMiinii an rataat in aetechors irxt th» prevoji iwor* tcgirdMa bI chwt moMmant. A noont wNch ri« Mm on tr* OiKt 
incra th«) 20 wMa will not nam a bu'ct, oen f a rcpsion an ircnaat m dMctignc. AJipowar vawiM to Vkm r«C0KK lonch MUin 
> ckMcfacnt far It* hW Wn*, B tw ncixcli »ni r*id n numiiw qt the KcpW bMiB pHyM on men MUMra Is p4K«d Tnl RecxrOs 
M IhB (dp 30 in nmovta tityn [fw mart trifi :'fi *t**t. Ci l'W7 BillbMitren CcnwrnXKaOw*. Inc. 
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Billboard's 
1997 International 
Buyer's Guide 




If you're iiilca'stcd in joining those w cll-conneclcd folks who do Ihc 
big deals, make ihc big money, and have ihe big fun in ihe music 
and video business, we sugj;est thai you order your own copy of 
Billboard's Wl Intemalional Buyer's Guide before this year's press 
run is completely sold out. 

IBG '97 brings you record labels, music publishers, wholesalers 
and dislribulors. manufacturers, senicc and supply companies, 
home video companies, pubhc relations lirms. schools, entertain- 
ment attorneys, tape duplicators, compact disc plants, and an 
audio books section that has been doubled in size. Plus, you'll 
fmd more tlian 5i) pages of inforinali\ e ads. and an entire section 
of manufacturing specification chads on blank tape. 

With IBC; '97, you will be able to: 

■ Reach record buyers worldwide at retail and distributors. 
inipt)rtcrs/expt)Flcrs. 

■ hind Ihc telephone number, fax or E-Mail number o( companies 
ihroujihoLil Ihc world. 

■ Get speciUcalions on blank media inclusive of blank tape and disketlcs. 

■ find manufacturers of jewel Iioxes and other service and .supply 
organizations. 

■ Locate a publisher who may have interest in your catalog and/or specific 
copyright. 

Tliis is the kind of information that can put you at the top of the 
industry. And. best of all. it costs ju.st S12.^ (plus shipping/han- 
dling), which is practically nothing when compared to Ihe stag- 
gering c<»sl of gathering this information on your own--partieular- 
ly when you consider that Ihe guide is constantly being updated 
by our research learns in both Ihe U.S. and Europe. 

FOR FASTEST SERVICE CALL 

(800)344-7119. In N J (908) 363-4156. 

Or send check/money order for $125 plus $5 S&H (S12 for interna- 
tional orders) with this ad to: Billboard Directories, P.O. Box 2016, 
Lakewood, NJ 08701 . Please add appropriate sales tax in NY, NJ, 
PA, CA, TN, IvIA, IL & DC. Orders payable in U.S. funds only. 
All sales are final. 

BDBG3126 



NOTAS 

(Contiiuied from prcredhiff page) 
GOLD 

"Ballbreaker," AC/DC (Warner). 

"Quien? " Riquelme (EMI). 

"Aspen I02.3/CIasicos," various 
artists (Warner). 

'"20 Grandes Exitos," Jorge Cafrune 
(Sony). 

"Fiesta De Boi Bumba," Carrapicho 
(BMG). 

"Luna Nueva." Diep) Torres (BMG). 

Correction: duo to a prmiucUon 

error, two titles in CAPIF's October 
a\vai-ds list that apj^ai-ecl in the Dec. 7. 

issue appeai'ed with incorrect 
labels. The correct labels for Aero- 
smith's double-platinum album "Big 
Ones" and Nirvana's ^'uhl album "In 
Utero" should haw read BMtl MCA. 

Chart notes: The holiday season 
has finally come to an end tor titles on 
TheHillln'iard Latin Tji). ,>spmally Julio 
iR^lesins' No. 1 album "Tanjro" (Colum- 
bia/'Kony). In the |>iist two weeks, sales 
of "Tanjio." which still holds a comfort- 
able lead over Selena's No. 2 entry, 
"Sienipre Selena" (EMI Latin), have 
cralerud mure llian MO'^f. 

One note: Changes to Billboard's cri- 
teria for iti* catalog charts haw result- 
ed in changes to The Billlioat"d I,^tin 50 
(see story, page 3). You may have 
noticed that certain albums on that 
chart, such as Gloria Estefan's "Mi 
Tierra" (Epic/Sony) and Selena's 
"Amor Prohibido" (EMI Latin), no 
longer appear there. These titles now 
make up a new Latin catalog retail 
chart that will not be published in Bill- 
board, but it will be available to sub- 
scrilwrs of the Billboard Information 
Network. 

There is little change at radio, with 
Marco Antonio SoHs' "Asi Como Te 
Conoei" (Fonovisa) now topping both 
Hot Latin Tracks and the regional 
Mexican chart. 



UTIN TRACKS A-Z 

TITLE (Pulilisliet - IxansingOtg.) Slieel Music Dist 

M ANTOLOGIA <Sony Discos. ASCAP) 

1 ASICOMOTECOMOCt(Cnsnu.StSAC) 

17 COMO E5 POSIBLE QUE A HI UOO (Copyr^ht 
Control) 

IS COMO TE VOr A OLVIDAR (Copyn^t ControO 

32 CONTRA EL DRAGON tCtipyiisMCHltral) 

19 COSTUMBRES (BMG Songs. ASCAP] 

22 CUAMDO FUlSTE HIA lADG SESAC) 

31 DESEOS Y OEDRIOS (C0RA20M) (CopyiigM Conttol} 

5 ELBAILEDELABOTELU(MABOQUmHADAGAI)- 
RAFA) ICcpyrigtil Ccnliol) 

3« ELCORRtD0DEIUANIT0(Sl[ikmii.EiMl} 

21 EL GOLPETRAIDOR (BMG Songs, ASaP} 

8 EL PRIHCtPE (Sony Music, ASCAP] 

40 EN ESTE MOHEMTO (Capycight Cwittol) 

20 ESA NENA NO ME 0U1ERE (CoDvr'KTil Conliol} 

30 ESPERANDOTE (F'hat Kat, BMIAone Iguana. BMtlMI 

Biackwnod. BM\) 

35 LA CHONA (Copyrigtit Conlrol) 

12 LAS COSAS QUE VIVES (Cop^ighl Cwttol) 

9 LINDA EK (Sony Discns. ASCAP] 

IS LLOVIENDO FLORES (CopyngM Control) 

1« MATAME (FonomtiSK. SCSAC1 

27 MENTIRAS (Colgems-EMI. ASCAP) 
29 MONO NEGRO (CopyTiKtil ControO 

39 NECESFTO UNA PERSONA (Caprf«trt Contiol) 

T Nl COMO AMIGOS iCouvn^tit Control) 

3 NO PUOC EHAMORARME MAS (IN Cdiciones. BMI) 

10 NO QUIERO MA' REGALA'O (Morro, BMt) 

4 PALOMITABLAMCAUomea Golden Swds, ASCAP) 
e PIENSA EN Ml (CooyT'f^ht Control) 

25 PORESTARPENSANDO EN TKE&monsa, ASCAP) 

14 POTPOURRI DE QUIQUE (Utiimuso. ASCAP/Foiw- 

music, SESAC) 

24 REPUTACION (Sony Discos. ASCAP) 

23 SECRETOS QUE NO SE CUEHTAH (Edimonsa, ASCAP) 

21 SELODEJOAOIOSUam.BMI) 

28 SE MURIO OE AMOR (Coprnetrt Control) 

11 SIEMPRE HACE FRIO (PeemusK. 6MI) 

37 SOLO UN SUEWO (JUST A DREAM) (Embassy. BAII) 

33 TAHGO [Copyright Controll 

3fi TE AMARE A ESCONDIDAS (Copyagttl Control] 

2 TRAPEClSTAifu-HimusicStSAC) 

13 VA NO TE CREO NAOA (Fonomusic, SESAC) 
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ARTIST lAHEL A MUMBf R'DISTRIBUTING LABEL TITLE 


1 




7 


* * * No. 1 

JULIO IGLESIAS . ,^lll.lR«,.,■K■,.,^^l^> ; 


* * * 


2 


2 


9 


SELENA EMI lATtN 53585 


SIEMPRE SELENA 


3 


3 


« 


LOS DEL RIO AKIOLA 3 rt6?mMi IB 


MACARENA NON STOP 


CD 


5 


62 


ENRIQUE IGLESUSA nyiovi»o»ta| 


ENRIQUE IGLESIAS 


5 


4 


93 


GIPSY KINGS • NONESUCH ;9358IAG THE BEST OF THE GIPSY KINGS 






21 


1 IIIC UIAI Id A u.'rii 1 miuk i caai 
UJIa MIUUCL W VilA LAllNA IVf^f 


PiHUrt to lUUnL... 


7 


8 


44 


SHAKIRAsoi.. S171I. ITT! 


PIES DESCAL20S 


• 


7 


79 


VARIOUS ARTISTS J 


MACARENA MIX 


9 


9 


12 


GRUPO LIMITE n : • ' 1 1 . , ai 


PARTIENDOME EL ALMA 


(W) 


14 


5 


GRUPO MANIA scm 82019 


[SIA Dt MODA 


^ 11 


10 


77 


SELENAA- EMI ^4l?1:TMllATlN 


I'H NG : YOU 


19 

12 


— ~ — 




PEDRO FERNANDEZ r..ii.r,PjM ..vririo 53<I20 


DESEOS Y DEURIOS 


13 


13 


— 


MANNY MANUEL i.-l -l •i'..>.'u B.-nlnUM |B 


AUTENTICO 


QD 


23 


68 


RICKY MARTIN SONV 81651 


A MEDIO VIVIR 


(D 


26 


15 


UURA PAUSINI WEA EATINA 1S7» 


LAS COSAS QUE VIVES 


(E) 


21 


7 


GILBERTO SANTA ROSA sow 82020 


ESENCIA 


17 


12 


10 


MICHAEL SALGADO JOEV 1558 Bl 


DE BUENAS RAICES 


QD' 


25 


3? 


OLGA TANON .via i «l VA i ■ 


NUEVOS SENDEROS 


19 


17 




MARCO ANTONIO SOLIS • FONOVISA 0:12 ■ 


EN PLENO VUELO 


20 


16 


6: 


GLORIA ESTEFAN • 1 im,SONY 


ABRIENDO PUERTAS 


21 


18 




MARC ANTHONY . I'l -; -.m 


TODOASUTIEMPO 




35 


IS 


RICARDO ARJONA SCNV 820 1 1 


SI EL NORTE FUERA EL SUR 


CD 


31 


37 


LOS TIGRES DEL NORTE EONOVISA 6049 ■ 


UNIDOS PARA SIEMPRE 


24 


27 


16 


LOS MISMOS tM .ATIN 53581 ||| 


JUNTOS PARA SIEMPRE 


2S 


22 


35 


GRUPO LIMITE KilYGRAM 1ATINOS27434 


POR PURO AMOR 


CD 


50 


7 


* * * Greatest Gainer * * * 


rrr\ 
tJD 


39 


64 


THALIA EMI LATIN 36850 


EN EXTASIS 


28 


13 


43 


GIPSY KINGS NONESUCH 79399/AG 


TIERRA GITANA 


29 


24 


16 


BOBBY PUUDO CMI LAIIN 38229 


ENSENAME 


30 


20 


36 


JENNIFER Y lOS JETZ EMi UTIN 38212 


DUUURA 


31 


28 


6 


01 8LASI0 ARI01A4182EIBAIG 


GRANDES EXITOS 


32 


37 


11 


VARIOUS ARTISTS IMH 2027 


LATINOS IN OA HOUSE 


33 


40 


20 


JERRY RIVERA ;i:;ri> 87017 


FRESCO 


34 


44 


2 


ALEJANDRO FERNANDEZ SONY S2oao MUY DENTRO OE Ml CORAZON 


35 


32 


4 


JAY PEREZ SOM 8;c,«3 


NO LIMITS 


38 


47 


8 


AMANDA MIGUEL POLYGRAM LATINO 0184 


AMAME UNA VE2 MAS 


CD 


NEW^ 


* * * Hot Shot Debut * * * 

INDIA U'.IM - MEGA MIX 


38 


43 


6 


CHAYANNE SONY 82058 


VOLVER A NACER 


39 


49 


15 


BRONCO FONWW (OK HOMENAJE A LOS GRANDES GRUPOS 


40 


33 


51 


LUIS IflGUEL • WEA LATWA 11212 


EL CONCIERTO 


41 


34 


80 


JUUO KIESUS SONY 81604 


LACARRETERA 




RE-ENTRr 


VKrrOA MANUELLE SMY 81733 


VICTOR MANUELU 


W 


RE-EMTRr 


ILEGALES A71I0LA 32416mG 


ILEGALES 


44 


30 


5 


VARIOUS ARTISTS J&N S472&'EMi latin 


MERENHITS ■S? 


45 


29 


12 


EMILIO EMI LATIN 37765 


QUEDATE 


® 


RE-ENTRV 


TITO ROJAS MP 6199 


HUMILDEMENTE 


47 


38 


» 


ANA GABRIEL SON) 82013 


VIVENCIAS 


QD 


RE-ENTRY 


ALEJANDRO FERNANDEZ SONY 81564 


QUE SEAS MUY FaiZ 


QD 


RE-ENTRV 


LOS HUmCMES OB. NORIE fonovisa 6053 


VERDADES NORTENAS 


m 


RE-ENTRY 


LOS lUCANES DE TUUNA CMi latin 36384 


MUNOO OE AMOR 






POP 


1 TROPICAL/SALSA 


REGIONAL MEXICAN 



1 JULIO IGLESIAS 

C0lUMfi(A,-sON* TANGO 

2 LX^ DEL RIO arioiAjBMG 
MACARENA NON STOP 

3 ENRIQUE IGLESIAS )^Ono 
VISA ENRIQUE IGLESIAS 

4 GIPSY KINGS NC^ESUCHAG 
THE BEST or GIPSY KINGS 

5 LUIS MIGUEL wea latina 
NADAES IGUAL. 

6 SKAKIRA SONY 
PIES 0ESCAL20S 

7 VARKXiS ARTISTS 
ARtOLA'BMG MACARENA MIX 

8 SELENA EMIEMI LAflN 

DREAMING OF YOU 

9 RICKY MARTIN WNf 
A MEDIO VIVIR 

10 LAURA PAUSINt w[A l ATINA 
LAS COSAS QUE VIVES 

11 OLGA TANON WCA latina 
NUEVOS SENDEROS 

12 MARCO ANTONIO SOLIS 
FONOVISA EN PLENO VUELO 

13 RICARDO ARJONA SONY 

SI EL NORTE FUERA EL SUR 

14 THAUA EMI LATIN 
EN EXT«IS 

15 CIPSY KINGS nonesu(>vag 
TIERRA GITANA 



1 GRUPO MANIA SONt 
ESTA DE MODA 

2 MANNY MANUEL MEHINGA 
laHUU AUTENTICO 

3 GILBERTO SANTA ROSA 
SONY ESENCIA 

4 GLORIA ESTEFAN epic-sony 
ABRIENDO PUERTAS 

5 MARC ANTHONY RMM 
TODOASU TIEMPO 

6 GISSELLE RCABIMI 
A QUE VUELVE 

7 JERRY RIVERA SONY 
FRESCO 

8 INDIA RMM 
MEGA MIX 

9 VICTOR MANUELLE SOMy 
VICTOR MANUELLE 

10 VARIOUS ARTISTS Ji,N.CMi 
LATIN MERENHITS '97 

1 1 TITO ROJAS M P 
HUMILDEMENTE 

12 LA MAKINA MH'EMI lATIN 
LA MAKINA... A MIL 

13 JESSICA ARIOLA^MG 
MEGUSTA TODO DE Tl 

14 CARLOS VIVES roirGRAM 
LATINO LA TIERRA DEL OLVIDO 

15 JUAN LUIS GUERRA 440 
KARCNiTOLYGRAM LATIW . 



1 SELENA fMl LATIN 

SIEMPRE SELENA 

2 GRUPO LIMITE POLYGRAM 
lAtiNi; PARTIENDOME EL... 

3 PEDRO FERNANDEZ POIY- 
GHAMLAIINO DESEOS Y .. 

4 MICHAEL SALGADO JOEY 
DE BUENAS RAICES 

5 LOS TIGRES DEL NORTE 
FONOVISA UNIDOS PARA.. - 

6 LOS MISMOS EMI LATIN 
JUNTOS PARA SIEMPRE 

7 GRUPO LIMITE polygram 
L*TIN0 POR PURO AMOR 

8 BOBBY PULIOO EMi LAim 
ENSENAME 

9 JENNIFER Y LOS JETZ EMi 
LATIN DULZURA 

10 ALEiANDRO FERNANDEZ 
SONY MUY OENTRO DE... 

1 1 JAY PEREZ SONY 
NO LIMITS 

12 BRONCO rONOVtSA 
HOMENAJE A LOS... 

13 EMILIO EMI LATIN 
QUEDATE 

14 ALEJANDRO FERNANDEZ 
SONT QUE SEAS MUY FEUZ 

15 LOS HURACANES DEL 
NORTE rowoviSA VERDAD... 



CD Albums wUh the greatesl sales gains this week. •Recording Industry Assn. Of America (RIAA) ceftifi- 
catioi; for sales of 500.000 units. A RIAA certification for sales ot 1 million units Greatest Gainer shows 
chart's largest umt increase BR indicates past and present Heatsee*^f titles, c 1997, Billtwatd/BPI Com- 
munications and SoundScan, Inc 
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Waste Makes Business For LaCerta 



IBYPAULVERNA 



Capitalizing on the need for waste 
management services in the blank- 
media industry, Boston-based LaCer- 
ta Group ha.s carved a niche for itself 
as a specialty recycling operation 
catering to tape manufacturers, 
materials suppliers, and large-scale 
end-users of media storage. 

Founded in 1993 by former BASF 
engineer AH Lotfi and his brother 
Mory, also an engineer, the company 
has already removed millions of 
pounds of materials from the waste 
stream of the industry. By the middle 
of this year, LaCerta aims to bring its 
handling capacity to 40 million 
pounds per yean 

"Currently, there is no other com- 
pany in the market which offers such 
a recycling program." says Ali Lotfi. 
"We de-manufacture through better 
use of technology and innovation. 
Additionally, we are currently recy- 
cling more than 5 million data car- 
tridges per year. We also recycle CD.s, 
9-track computer tape, audio and 
vidcocassettes, bulk packaging mate- 
rial, and other products." 

LaCerta can handle "all magnetic 
media, from VHS cassettes to data 
cartridges to computer reels to 
diskettes and CDs and so on," accord- 
ing to Lotfi. The company also does 
"data destruction," i.e., erasing and 
physical destruction of data for com- 
panies that are converting to new 
media or that simply no longer need 
old records. Also, in cases of over- 
production of entertainment-based 
products, some companies do not 
want their surplus to enter the sec- 
ondary market and therefore need to 
bulk-destroy inventory, according to 
Lotfi. 

Among the materials recovered by 
LaCerta are polycarbonate, poly- 
styrene, polyester, polypropylene, 
polyethylene, and ABS, according to 
a statement from the company. 

In addition to its Boston plant — 
which employ.s approximately 35 peo- 
ple and will undergo a large-scale 
expansion this year — LaCerta plans 
to open a facility in Virginia that will 
specialize in magnetic tape recycling. 



Lotfi says Virginia would be a conve- 
nient area for such an operation 
because most manufacturers and 
users of polyester (one of the chief 
byproducts of magnetic tape recy- 
cling) are in the South. 

Aside from clothing and carpeting 
applications, polyester could be recy- 
cled into packaging material — a key 
asset to some of the companies that 
generate the waste in the first place. 
"We can produce packaging material 
for some of our customers through 
their own waste stream," says Lotfi. 

The amount of material that can be 
recovered from any gi\-en data prod- 
uct varies, according to Lotfi. "In 
many areas, we recover better than 
90% of the material," he says. "But 
usually there are labels or stickers 
that prevent us from recovering cer- 
tain portions." 

One of LaCerta's burgeoning areas 
is data retrieval, a market the com- 
pany happened upon almost acciden- 
tally. Lotfi says, "One day I walked 
into a data media center at a banking 
facility, and I saw someone trying to 
crack open a data cartridge with a 
hammer. However, using a hammer, 
floor, door, or other object to oi>en a 
data cartridge is a safety hazard not 
only to the person but to the data. I 
designed a hand-operated cracking 
unit based on the larger, automated 
machine we have back at our recy- 
cling facility." 

The Data Recovery Cracker, as the 
company calls the product, was so 
successful that LaCerta has sold 
nearly 15 into the marketplace and 
plans to market it even more aggres- 
sively this year. Among the clients 
who have purchased Crackers are 
3M, Amoco, State Street Bank, and 
First National Bank of Chicago, 
according to Lotfi. 

Named after the LaCerta Galaxy — 
which contains three stars named 
after Lotfi family members who died 
in an auto accident — the company 
was launched when BASF closed its 
North American manufacturing facil- 
ity in 1992. The Lotfi brothers saw an 
opportunity in the recycling market 
and decided to start their business. 
Their first major job was recycling an 




overflow of defective inventory from 
BASF, which has since remained a 
miyor customer of LaCerta. 

So far, the company has relied on 
word-of-mouth referrals. However, 
starting this month, LaCerta plans to 
open an Internet World Wide Web 
site and create brochures and mailers 
for the industry. In addition, Lotfi 
says, LaCerta will probably attend 
trade shows like REPLItech and 
Comdex as an exhibitor, which it 
hasn't done yet. 

Commenting on LaCerta's contri- 
bution to environmental relief, Lotfi 
says, "We're eliminating a great 
amount of material that would other- 
(Continued on next page) 




Secada. Jam & Lewis Take Flyte. EMI Records artist Jon Secada, center, 
recorded three tracks of his upcoming, self-titled release at Flyte Tyme Studios in 
Minneapolis with the hit-making production team of Jimmy Jam, left, and Terry 
Lewis. 



Keeping The Music Playing. Maureen McGovern recorded her latest album, 
"The Music Never Ends— The Lyrics Of Alan And Marilyn Bergman," at Capitol 
Recording Studios in Hollywood. Calif., with producer Ettore Stratta. Pictured, 
from left, are Stratta. musical director Mike Renzi. McGovern. saxophone player 
Tom Scott, and Capitol engineer Leslie Jones. 



32 Proves To Be A Prodigious Number 
For Producer/Labei Head Joei Dorn 



I BY JIM BESSMAN 



PRO 
FILE 



NEW YORK — A seasoned music 
man who made his mark as Atlantic 
Records' house producer during the 
label's heyday in the '60s, Joel Dorn 
has since established himself as a 
highly co\'eted independent producer 
and compiler. 

With the launch last year of his 
M.S. -distributed 32 Records, Dorn 
has found a home for his eclectic pro- 
duction palette, 
which ranges 
from new record- 
ings by the likes 
of the Jazz Pas- 
sengers to reis- 
sues of catalog 
material from 
jazz, R&B, and 
blues greats. 

Dorn received 
accolades recently 
for his production 
of an Atlantic Jaz?yRhino Records 
sewn-diac John Colli'ane bo.\, as well 
as for catalog titles for Columbia, 
GRR and other labels. 

32 Records launched with titles by 
Kenny Vance, Mose Allison, Horace 
Silver, the Robert Miller Band. 
Roomful Of Blues, and Charles Min- 
gus and will expand this year via 
genre-specific labels also named for 
Dorn's favorite athletes* uniform 
number 

In April, Dorn plans to launch the 
32 Jazz subsidiary with "For The 
Love Of Monk," an album of Thelo- 
nious Monk compositions recorded 
by artists on 32's recently acquired 
Muse and Landmark catalogs, with 
some previously unreleased Monk 
performances. 

Representative entries also forth- 
coming are an Ike & Tina Turner set 
on 32 R&B; a Jose Keliciano disc on 
32 Pop; and blues anthologies culled 
from Muse and the Trix country/ 
blues catalog, which Dorn also owns 
with his 32 partner Robert Miller. 

Dorn also looks to put out Kenny 
Barron and Morgana King boxed 
sets "consisting of things we own and 
things we license," he sa^-s, "in some- 
thing of the style" of his Atlantic 
Jazz boxes compiled for Rhino. 




DORN 



" We're going to completely decon- 
struct and reconfigure Muse and use 
it as a platform for the new 32 
labels," adds Dorn, who notes that 
while the first flight of 32 Records 
titles included reissues, catalog will 
now come out solely on the new 32 
lines, often mixed with extensive out- 
side-licensed material. Freshly mint- 
ed recordings will now be released 
via 32 Records. 

Two upcom- 
ing titles are 
particularly 
illustrative; On 
32 Records 
comes "Individ- 
ually Twisted" 
from the Jazz 
Passengers, fea- 
turing Deborah 
Harrj'^ and guest artist Elvis Costel- 
lo, which Dorn calls "a Spike Jones 
meets Mingus" act that satisfies his 
eclectic criteria for new releases 
from that label. Dorn produced that 
project, which is due lute in the first 
quarter. 

F'rom 32 Jazz, meanwhile, comes 
"Songs That Made The Phone Light 
Up," which comprises licensed mate- 
rial harking back to Dorn's forma- 
tive years as a college jazz DJ in his 
hometown of Philadelphia. 

"Certain songs were never hits, 
but we got calls for them all the 
time," he recalls, citing Oscar Brown 
Jr.'s "Brother, Where Are You," Lou 
Rawls' "World Of Trouble," and Car- 
men McCrae's "I'm Always Drunk 
In San Francisco" as highlights of 
"Songs That Made The Phone Light 
Up." 

It was during his 1961-67 DJ stint 
in Philly that Dorn, whose producer 
heroes were Phil Specter and Leiber 
and StoUer, began his career in 
record production. Early credits 
included Hubert Laws, Sonny Stilt, 
and Rahsaan Roland Kirk, and after 
establishing a relationship with his 
mentor, Atlantic Records co-founder 
Nesuhi Ertegun, Dorn joined 
Atlantic as Ertegun's assistant in 
1967. Dorn quickly rose through the 
ranks, eventually becoming house 
producer and producing Grammy- 
winning records by Roberta Flack, 



Keith Jarrett, and Gary Burton, as 
well as landmark recordings by 
Bette Midler, Mongo Santamaria, 
Donny Hathaway, and the Allman 
Brothers. 

Going indie in 1974, Dorn pro- 
duced the likes of Don McLean, 
Asleep At The Wheel, the Neville 
Brothers, and Leon Redbone. In the 
late 'aOs, he collected some 250,000 
hours of previously unreleased live 
recordings by American artists 
spanning all categories and founded 
Night Records, which released live 
performances by such jazz players 
as Cannonball Adderley, Kirk, and 
Eddie Harris. 

"I've dabbled in labels before, but 
this time it's really a business!" says 
Dorn, who named his 32 label family 
after the number worn by such leg- 
endary athletes as Jim Brown. 
Magic Johnson, and Sandy Koufax. 
"It's like starting a second life, 
though I'm still doing work I like to 
do: an eclectic blend of projects, 
chasing stuff I like. We'll put out 
some of the Muse and Landmark 
titles (on 32 Jazzl, remastered with 
new covers and liner notes and 
affordably priced at $8.98. We want 
people to be able to buy these 
things — especially with the prob- 
lems at retail now." 

Larger 32 Jazz configurations will 
be priced affordably as well, Dorn 
notes. A two-disc packaging of Kro- 
nos Quartet's Bill Evans and Thelo- 
nious Monk albums on Landmark 
will go for $1G.98, while regular two- 
disc slip-cased boxed set compila- 
tions will sell for $19.98, Single-disc 
"twofers," two albums on one CD, 
will be $12.98. while a "Series 70" 
tag will grace $11.98 discs with at 
least 70 minutes of music of single 
artists compiled from 32's varied cat- 
alog holdings. 

"Again, we want to get great 
music, package it attractively, and. 
more than anjlhing, make it afford- 
able," 8a>'s Dorn. "I remember when 
I was a kid and a music junkie, and 
working in the factories and doing 
physical-labor jobs. I had my $2.98 at 
the end of the week to go buy a 
record, and I used to run to the 
(Continued on next jxige) 
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NEW YORK 

InTERSCOPE records artist 
Ron Scxsmith finished trading his 
upcoming album at the Magic Shop 
with producer Mitchell Froom, engi- 
neer Tchad Blake, and assistant Joe 
Warda. Also at the Magic Shop, Cibo 
Matto tracked with engineer Mario 
Caldato for a Warner Bros, release 
with band member Yuka Honda pro- 
ducing; producers Sean Slade and 
Froom recorded with the Mighty 
Mighty Bosstones for a Mercury 
Records release; and Sony Music 
artist David Poe tracked his major- 
label debut with T Bone Burnett pro- 
ducing, Susan Rogers engineering, 
and Juan Garcia assisting. 

Room With a View has added a 
Solid SUte Logic 9000 J Series con- 
sole that will be used for music mix- 
ing, according to owner/president 
Alessandro Cecconi. "With the SSL 
9000 J, we wanted to be on the cutting 
edge of the mixing market in New 
York," he says. The facility's credits 
include the Dave Matthews Band's 
"Crash," which was mixed by Tom 
Lord Alge on the studio's SSL 4000. 
Other top producers who have worked 
at the New York studio include Jerry 
Harrison, Lou Giordano, Michael 
Beinhorn, Dave Bianco, Brian Mal- 
ouf, Kevin Killen, and Tony 
Maserati. Recently, Grammy-win- 
ning producer Russ Titelman worked 
on a Milton Nascimento project 
there. 

LOS ANGELES 

At SOUND CITY in Van Nuys. 
Columbia Records act Kula Shaker 
tracked in Studio A with producer/ 
engineer Steven Harris and assistant 
Billy Bowers. Also at Sound City, 
producer/engineer Sylvia Massy 
tracked the debut solo album by Red 
Hot Chili Peppers bassist Flea for 
Warner Bros., with Steve Perkins of 
Porno For Pyros on drums and Gred 
Fidelman assisting. Other artists 
recently working at Sound City 
include Bruce Dickinson of Iron 
Maiden fame and Lenny Kravitz. 



NASHVILLE 



Wc 



r OODLAND STUDIOS hosted 
Rising Tide artist Keith Sewell for a 
tracking session produced by Emory 
Gordy Jr. and engineered by Russ 
Martin. Following is a roundup of 
other activity at the famed Music City 
facility: Sarah Masen tracked and 
overdubbed with producer Charlie 
Peacock and engineer Shane Wilson 
for Peacock's production company; 
Victoria Shaw overdubbed for a 



Warner Bros, album with producer 
Stuart Colman and engineer Eric 
Paul; Ricky Skaggs tracked a self- 
produced Atlantic Records project 
with engineer Alan Schulman; 
Diane Durrett mixed her self-pro- 
duced Glass House Records album 
with engineer Jeff Tomei; Sawyer 
Brown mixed with producer Mac 
MacAnally and engineer Brian 
Tankersley for TKO Management; 
Travis Tritt mixed for GBT Music 
with Tankersley producing and engi- 
neering; and Jill Sobute mixed her 
upcoming Atlantic album with pro- 
ducers Brad Jones and Robin Eaton 
and engineer Roger Moutenot. 

At Sound Emporium, David Ball 
worked on a Warner Bros, movie 
soundtrack with producer Josh Leo, 
engineer Ben Fowler, and assistant 
Matt Andrews; Chris Duarte 
tracked a Silvertone project with pro- 
ducer/engineer David Z and assistant 
Andrews; and Ryan Reynolds 
tracked and overdubbed an Imprint 
Records album with producer Steve 
Fishell, engineer Mike Poole, and 
assistant Andrews. 

OTHER LOCATIONS 

Producer Brendan O'Brien 

mixed and sequenced the upcoming 
Matthew Sweet album for Zoo 
Entertainment at Doppler Sound in 
Atlanta; other recent activity at the 
studio includes sessions by 57 
Records/Columbia artist David Har- 
ris, Columbia artist Dionne Farris, 
and Word Records' the Rev. Milton 
Brunson & the Thompson Commu- 
nity Singers . . . Toronto-based 
Live Wire Remote Recorders closed a 
busy 1996 with its longest road trip of 
the year. The company's truck trav- 
eled 1,200 miles to the Halifax Metro 
Centre to record a TV special star- 
ring Anne Murray for Nashville's 
High Five Productions; guest musi- 
cians included fellow Canadians 
Bryan Adams and Jann Arden. 
LiveWire also taped a Murray show 
in Montreal that featured a rare 
hometown appearance by Celine 
Dion. LiveWire has just added a pair 
of Genelec IftSla speakers, two vin- 
tage Neve 1084 preamps, a vintage 
Teletronix LA-2A tube limiter, a Urci 
1 176LN compressor, and the tc elec- 
tronic M2000 Wizard Reverb ... At 
WarZone Recorders, Pink Noise 
Test mixed its Interscope debut 
album with producer Van Christie 
and engineer Jason McNinch. Also 
at WarZone, Sister Machine Gun 
tracked material for its upcoming 
Wax Trax!/TVT release with Christie 
engineering and Aaron O'Mara 
assisting ... At Victory Recording 



WASTE MAKES BUSINESS 

(Continued frnm preceding page) 

wise get into the landfill, and we're 
putting it to good use. Plus, whatever 
we do, we do it in an environmentally 
safe way. We don't generate any toxic 
waste. We've put a lot of effort to 
make sure everything we do is 
green." 

He says some of the waste created 
by magnetic media products is not 
only bulky but also potentially haz- 
ardous to the environment. "By pre- 
venting so much of it from going to 
the landfills, we reduce the risk of 



FOR LACERTA 

environmental conUmination." 

LaCerta estimates that Americans 
consume 1 billion prerecorded audio 
and videocassettes, 1 billion comput- 
er diskettes, and 850 million blank 
videocassettes annually. "The mag- 
netic media industry generates 
enough waste to keep a small army 
occupied with its disposal. LaCerta 
Group hay become that small army by 
addressing the industry's need to 
recycle the waste instead of disposing 
the waste in the landfills," savs Lotfi. 



Studios in Philadelphia, the Masters 
at Work production team of "Little" 
Louie Vega and Kenny "Dope" Gon- 
zalez recorded live strings for a 
Braxtons project with arranger/con- 
ductor Vincent Montana Jr. Else- 
where in the City of Brotherly Love, 
Sonic Recording Studios added a live 
PA and monitor system from Turbo- 
Sound in Studio A. The all-wood room 
measures nearly 2,000 square feet 
and features 19-foot ceiHngs. 

Studio D in Sausalito, Calif., record- 
ed music for the "Nash Bridges" 
Christmas episode. Musical director 
George Michalski assembled a band 
featuring Neal Schon and Ross Valo- 
ry of Journey, Carmine Apice of 
Vanilla Fudge and Rod Stewart's 
band, E-Street saxophonist Clarence 
Clemmons, and comedian Cheech 
Marin on vocals; Joel Jaffe engi- 
neered. 

M.O.B. Tonatudios in Hamburg 
hosted U.K. producer Andrew 
Eldritch (of Sisters Of Mercy fame), 
who worked on an upcoming release 
by Scoda Blush for the Souleiety 
label; Blank Fontana engineered. 
Also at M.O.B., BMG acts Grape Fruit 
Moon and South Indian Tea Com- 
pany worked with producer Daniel 
Keller and engineer Fontana. 

Please send material for Audio Track 
to Pa:ulVema^ Pro Audio/Technology 
Editor, Billboard, 1515 Broadway. 
New York, N.Y. 100S6; fax: 2V2-5S6- 
535S; E-ntail: PVema@billboard- 
group.com. 



Tony Bennett's Fine Day At Clinton. Uving legend Tony Bennett stopped at 
Clinton Recording Studios in New York to track his contributmn to the "One Rne 
Day" soundtrack, "What A Difference A Day Makes," with engineer Joel Moss 
and the Ralph Sharon Trio. Shown standing, from left, are Moss, manager Danny 
Bennett. Tony Bennett, bassist Doug Richeson, and pianist Sharon. Seated is 
drummer Clayton Cameron. 



32 PROVES TO BE A PRODIGIOUS NUMBER 



(Contimted fmm preceding page) 

record store Friday night and look 
around for a $1 .98 mono or $2.98 stereo 
record. And I remember how people 
don't have a lot of disposable income, 
but if you give good music at the right 
price in an appealing package — that's 
pretty much what it's all about." 

Besides his 32 labels, current Dorn 
projects include a Ramsey Lewis 
package for GRR a Newport Jazz Fes- 
tival historical anthology for Rhino in 
conjunction with festival founder 
George Wein, and a new Patricia Kaas 
album for Columbia — which he's co- 
producing with his son Adam, with son 
Ryan engineering. 

"Every day I work with Adam and 



Ryan," Dorn says, "and my son David 
does publicity for Rhino, so I get to 
work with three of my four sons!" Son 
Mike, he adds, is "sane" and manages 
a furniture-store chain in Philadel- 
phia. 

Also ahead is a series of releases in 
coryunction with the Library of Con- 
gress, which established an archive of 
Dorn's work last year. "The first pro- 
ject will center on music from World 
War IL" notes Dorn. "But it's a very 
involving process, since they have 110 
million music entries! Talk about the 
Library of Congress, and it's like say- 
ing, 'Are you thirsty?' and then saying, 
'Drink the Pacific Ocean!' " 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (JANUARY 11, 1997) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ADULTT0P40 


MAINSTREAM RCCX 


TITtE 
Artist 
Producer 
(Label) 


UN-BREAK MY 
HEART 
Toni Braxton/ 
David Foster 
(LaFace/Arista) 


1 BELIEVE 1 CAN FLY 
R, Kelly/ 
R. Kelly 
(Warner 

Sunset'Atlantic/Jive) 


NOBODY KNOWS 
Kevin Stiarp/ 
C. Farren 
(Asylum) 


DON'T SPEAK 
No Doubt' 
Matthew Wilder 
(Trauma/lnterscope) 


BLOW UP THE 
OUTSIDE WORLD 
Soundgardecv' 
Soundgarden 
(A&M) 


RECORDING 

STUDIO(S) 

Engineer(s) 


CHARTMAKER 
STUDIOS 
(Los Angeles, CA) 
Felipe Elgueta 


BATTERY STUDIOS 
(Chicago, IL) 
Stephen George 


EMERALD STUDIOS 
(Nashville, TN) 
Ed Seay 


GRANDMASTER 
RECORDERS 
(Hollywood. CA) 
Ptiil Kaffel 


STUDIO LITHO/BAD 
ANIMALS 
(Seattle, WA) 
Adam Kasper 


RECORDING 
CONSOLE(S) 


SSL A4000 


SSL 4000E with G 
Series Computer 


SSL 4064E 


Neve 8028 


Custom API/ 

SSL 4064G T UltimatiQfl 


RECORDER(SI 


Sony 3348 


Otari MTR 90 II 


Sony PCM 3348 


Studer A827 


Studer 800/827 


MASTER TAPE 


Ampex 467 


3M 996 


Ampex 467 


Ampex 499 


Ampex 499 


MIX DOWN 
STUDIO(S) 
Engir>eer(s] 


BARKING DOCTOR 
(Mt. Kisco, NY) 
Mick Guzauski 


CHICAGO 
RECORDING CO 
(Chicago, IL) 
R, Kelly. Stephen George 


SCHNEE STUDIOS 
(N. Hollywood, CA) 
Bill Schnee 


CACTUS STUDIOS 
(Hollywood. CA) 
David Holman, Paul 
Palmer 


BAD ANIMALS 
(Seattle, WA) 
Adam Kasper 


CONSOLEIS) 


SSL 4000G with AT&T 
Disq Digital Mixer Core 


Neve VR72 


Schnee Custom 
Made 


Custom 


SSL 4064G + 
Ultimation 


RECORDER(S) 


Sony 3348 


Studer A827 


MCI JH24 


Stephens 82 IB 


Ampex ATR 100 


MASTER TAPE 


Ampex 467 


Ampex 499 


Scotch 996 


3M 996 


Ampex 499 


MASTERING 
Engineer 


HIT FACTORY 
Herb Powers 


HIT FACTORY 
Chris Gehringer 


GEORGETOWN 
MASTERS 
Denny Purcell 


CMS DIGITAL 
Robert Vosgien 


A&M 

Dave Collins 


CD/CASSEnE 
MANUFACTURER 


BMG 


WEA 


PDO/HTM 


UNI 


POO/HTM 



S' 1997. BillboartJ/BPI Communications, Hot 100, R&B & Country appuf in this ftalure MCh limei Mainstfftam Rock. Modern Rock. Rap. Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. 
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Songwriters & Publishers 



ARTISTS & MUSIC 



BMG Hosts Worldwide Managing Directors' Confab 



Under the twin themes of "Moving On Up" and "Mak- 
ing! Thing:s Happen," UMO Music Publishing Worldwide 
recently hosted its second worldwide mana^inf? directors* 
conference in Fan>, Portugal. Sixty-nine people attended, 
including firm executives from 24 countries. Besides pres- 
ident Nicholas Pirlh, others on hand included Strauss 



Zelnick, president/CEO of BMG Entertainment North 
America, and major partners in global representation, 
including Steven Howard, managing director of the 
Zomba Music Group; Ita Martin of Fiction Records; 
Irwin Robinson, chairman/CEO of Famous Music Pub- 
lishing Cos^ and writer/producer Pete Waterman. 





Attendees gather at the Carnival in Rio dinner at the Shera- 
ton Algarve Pine Cliffs. 



Nicholas Firth, center, president of 
BMG Music Publishing Worldwide, 
presents the first President's Awards 
to GM Marcos Do Prado Juca, left, of 
Brazil's Editora Musical BMG Arabella, 
and Hartwig Masuch, managing direc- 
torA/P of Germany's UFA Musikver- 
lage. 




From left. Randy Roe, president of Leiber and Stoller; Peter 
Vee. managing director of BMG Africa Music Publishing: 
Efwyn Raymer. VP of gospel music, BMG Music Publish- 
ing/Nashville; Irene Ho, director of media and production at 
BMG Music Publishing Hong Kong Ltd.; Keiko Hida, direc- 
tor/lnternatonal at BMG Music Publishing Japan Inc.; Stan- 
ley Schneider, VP of legal and business affairs at BMG 
Music Publishing Worldwide {New York); Mario Cantini, 
managing director of BMG Gnjppo Edrtoriale; Connie 
Ambrosch. VP of copyright and international at Leiber and 
Stoller; and writer/producer Peter Waterman. 



From left, Ita Martin of Fiction Records; Rita Chambers, 
assistant to BMG Music Publishing Worldwide president 
Nicholas Firth; Connie Ambrosch, VP of copyright and 
international at Leiber and Stoller; Michael Eaton, U.K. 
entertainment attorney; and Carol Upkin, president of 
finance and administration at BMG Music Publishing 
Worldwide. 



Pedro Guerra of Spain, a 
songwriter/artist signed to BMG Music 
Publishing, performs at a special 
showcase at the Sheraton Algarve 
Pine Cliffs. 




Celebrating at the Carnival in Rio din- 
ner, from left, are Art Ford. VP of film 
and television music at BMG Music 
Publishing (Los Angeles); Simon Mor- 
timer. GM of film, television, and 
library at BMG Music Publishing Ltd. 
(U.K.); and Eric Michon of the audiovi- 
sual department for film/TV at BMG 
Music Publishing France. 




Shown, from left, at the welcoming 
party are Steven Howard, managing 
director of Zomba Music Group; Lars 
Karlsson, managing director of BMG 
Music Publishing Scandinavia AB; and 
Willi Schlosser, creative director of 
BMG UFA Musikverlage. 



From left, Mario Cantini, managing 
director of Italy's BMG Gruppo Editori- 
ale; Mimma Guastoni, managing 
director of Italy's Casa Ricordi; and 
Nicholas Firth, president of BMG 
Music Publishing Worldwide. 



Shown at the Carnival in Rio dinner, 
from left, are Andrew Jenkins of BMG 
Music Publishing International Ltd.; 
Ron Solleveld, VP/international at BMG 
Music Publishing Worldwide (New 
York); and Toze Brito. GM of Portugal's 
BMG Edicoes Musicals Lda. 



INIO.l SOrslCS. CREDITS 



THE HOT 100 

UN-BREAK MY HEART- Diane Warren' Realsongs/ASCAP 

HOT COUNTRY SIHOLES k TRACKS 

NOBODY KNOWS- Joseph Richards. Don DuBose -Hltco/BMI, Jos Shade/BMI. 
Longltude/BMI, D'lonsongs/BMI, EMI Blackwood/BMI 

HOT RAB SINGLES 

I BEUEVE I CAN FLY- R. Kelly - Zotnba/BMI. R. Kelly/BMI 

HOT RAP SINGLES 

COLD ROCK A PARTY- MC Lyte/Rashad SmIthiBernard Edwards/Nlle Rogers • Brooklyn 
Based/ASCAP, BMG/ASCAP. Bernard's Other IBMI, Sony/ATV Songs.'BMI, Tommy Jyml/BMI, 
Wamer-TaiTterlane/ 
BMI. EMI Aprll/ASCAP, Justin CombsIASCAP 



ASI COMO TE CONOCI 



LATIN 50 

' Marco Antonio Soils < 



Criwna/SESAC 



Extras Galore On 'King And I,' 
Composers Laserdisc Boxes 



Mostly sinc.ing. all grand: 

If laserdisc fans believe studios are 
biding their time until DVD finally 
reaches retail bins, they needn't be too 
concerned. 

Boxed sets from MGM/UA Home 
Video and FoxVideo. both distributed 
by Image, were released in December. 
For "MGM Composers Collection," 
MGM/UA has scoured its \'ault,s and 
other sources to uncover more 
music — outtakes and otherwise — 
than the final prints otTered. 

For the 40th anniversary edition of 
Rodgers and Hammcrstein's "The 
King And I," FoxVideo has found 
many worthwhile stills from the oiig- 
inal 1951 Broadway production and 
the 1956 film wrsion and put togeth- 
er a contemporarj' historic re\iew by 
interviewing folks who were there 
when both projects were created. 

Needless to 



in.itances, the films create characters 
who never existed in the lives and 
careers of the writers. 

The amount of stellar talent in the 
three projects is enormous and 
includes musical film stars of the day. 

There are four outtakes of Perry 
(^omo, who plays a fictional friend of 
Rodgers and Hart, singing "You're 
Nearer" from "Words And Music." 
The song is beautifully sung by Como, 
but in each take he is quite stiff. 

Failing to make the final cut of 
"Deep In My Heart" was opera singer 
Helen Traubel's charming version of 
the engaging "Dance My Darlings." 
Judy (larland is also shown to good 
advantage in a dropped scene from 
"Till The Clouds Roll By," singing 
"D'Ya Lo\e Me?" 

After his career with Hart ended 
in the early '40s, Rodgers began a his- 
toric collabora- 



say, the feature 
films inwlwd in 
these MGM/UA 
and FoxVideo 
projects have 
been given the 
technological 
works in pre- 
senting them in 
their full, origi- 
nal, mo\ie-palace glor>'. 

But music is the thing for Wonis & 
Music, so let's get on with the songs 
and the stalwarts who sing them. 

"MGM Composers Collection" 
offers lavish hic^aphies of songwrit- 
ers Jerome Kern ("Till The Clouds 
Roll By," liMT). Richard Rodgers and 
Loren/. Hart ("Words And Music," 
194H), and Sigmund Romberg 
("Deep In My Heart," Umi "Deep In 
My Heart," to note just one bit of wor- 
thy technol(^cal news, Ls making its 
second appearance (as are the other 
musicals) on laserdisc, but, unlike the 
others, it now has a stereo soundtrack 
and is in letterlwx format 

The features, three of many musi- 
cals based on the lives of com(x)sers 
made by MGM in the '40s and '50s. are 
short un biographical accuracy, and 
one is not to assume any chronologi- 
cal relationship between the songs as 
presented in these movies and the 
actual point in the songwriters' 
careers when they were written. 

It could be said that more historical 
truth is to be gained by the appear- 
ances of the '40 and '50s pop stars in 
all three films than in the fanciful \yor- 
traval of the \Mitei"s' lives. In all three 



Words & Music 



by Irv Lichtman 



tion with Oscar 
Hammerstein, 
including "The 
King And i" in 
1951. Making 
its second la- 
serdisc ap- 
pearance is the 
1956 movie ver- 
sion, one of the 
best adaptations of a Broarlway musi- 
cal ever, featuring the show's original 
King, Yul Brynner. 

The pristine print is accompanied 
by an excellent, forthright documen- 
tary and analog track commentary on 
the shcfw and its stars, plus stills from 
the Broadway and Hollywo(Ml ver- 
sions. Also included is a 24-carat-gold- 
layered CD containing newr-before- 
releascd material from the movie. 
There are no video outtakes, however. 
Also, it would have been a good idea 
to present two songs, in demo form if 
need be, that were cut from the orig- 
inal Broadway production and are 
mentioned in the narratiw. 

Come what may, these boxed sets 
are ready for the day when DVD or 
any other new video format emenjes. 

Print on print: The following 
are the best-selling folios from Warn- 
er Bros. Publications: 

1. Smashing Pumpkins, "Mellon 
Collie And The Infinite Sarlne.'^s." 

2. Jim Brickman, "By Heart" 

3. "Grateful Dead Anthology — Vol. 

n." 

4. "Neil Young Guitar Anthology." 

5. Rush, "Test For Echo." 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Tower Targets South America 



Store Expansion Also Planned For Asia 



■ BY JOHN FERGUSON 

LONDON— Tower Records is set to 
sweep into South America as part of 
its global expansion plans for 1997. 

The lI.S.-lKLsetl retail giant has tar- 
geted Argentina as its first South 
American territory but is also looking 
to moN-e into three other countries on 
the continent. Stan Goman, senior VP 
of retail oiKTations, says that Asia will 
remain a key area for the chain, but in 
Europe, growth is likely to remain 
slow. 



Goman says, "We are going to see a 
lot of growth in Asia — the region right 
now is close to [making up| half our 
business — ami we are going to sec a lot 
of growth in South America. We ha\^ 
also got some big stores in the U.S. 
coming in 1997." 

Although he did not rule out further 
Euro|>ean openings in UKJ7, he adds. 
"The costs of doing business [here] are 
incredibly high. Wlien you don't have a 
goofi base in Euroiie, like an HMV and 
a Virgin does, it is hard." 

AH told. Tower will be looking to 



newsline... 



THE U.K.*S two main authors' bcxlies. the Performing Right Society (PRS) 
and the Mechanical Copyright Pi'otection Society (MCPS), have named the 
management team that will oversee their planned amalgamation (Billboard. 
Dec. 7, 1996). The team's members are all existing PRS or MCPS directors. 
Thase handling revenue matters will be John Axon (performance licensing), 
(Iraham Churchill (mechanical licensing), Diana Derrick (international), 
and Mark Isherwoo<l (broadcasting). ResjKjn.'^ible for resources are Terri 
Anderson (planning and corporate communications). David Lester (legal 
affairs), Pablo Lloyd (finance), John Rathlwne (corporate development), 
Karen RoI)ertson (resources), John Rowe (information technol(^'), and 
Godfrey Rust (data ser\ices). 

BMG BERLIN, the newest A&R arm of BMG Entertainment International 
in the German-si>eaking territories, has signed singer, musician, pnxlucer, 
and TV presenter Stefan Raah to its Hansa Musik Profluction company as 
an artist and producer. BMG says Hansa and Raab are working togethei* on 
plans for a joint-venture label that will release Raab's recordings and work 
from new artists. 

THE NINTH International Live Music Conference has been set for March 7- 
9 at London's Inter-Continentid Hotel. The event, which is for the global 
concert industry, each year attracts alx)ut (>00 people from 35 countries. 

KOCH INTERNATIONAL has joined forees with London-based audio pust-pre- 
duction house Magmasters to create a new spoken-word label, Magmasters 
Spoken Entertainment, centered on TV tie-ins and classic films. Launch 
products are based on the British TV hits "London's Burning" and 
"Upstairs. Downstairs." Film-based releases will include "Psjx-ho" and the 
James Bond movies "Moonraker" and "The Man With The Golden Gun." 



o]>en 15 stores internationally this j-ear. 

(Joman sji>t* that the fii-st Tower out- 
let in South America — a joint venture 
with a local company — is under con- 
struction in Buenos Aires and that 
Tower is in negotiations for a second 
site in the city. In addition, Tower has 
signed agreements for franchise stores 
in Colombia, Venezuela, and Ecuador. 

Piracy remains a major concern in 
South America, but Goman does not 
believe that will affect Tower's 
prospects in the region. "South Amer- 
ica is a good spot for record stores 
because buying music, owning music, 
is deeply ingrained in their culture. 
Piracy is prevalent everywhere — in 
Asia, in Europe. It is a fact of life these 
days." 

Asia is another key growth area. In 
Japan, where Tower currently has 3S 
stores, the chain has unveiled plans for 
(Continued on page ^5) 

German Charts 
Dominated By 
EMI Music Acts 

■ BY WOLFGANG SPAHR 

HAMBURG— EMI Music riominateci 
both the (lerman album and singles 
charts in 1996, 
according to the 
latest research 
from trade publi- 
cation Der Musik- 
markt. 

The magazine's chart analysis 
showed EMI claimed 22.82* of entries 
on the singles 
charts last year 
and 2().14% of 
album chart 
entries. PolyGram 
was the second 
most successful major, with market 
shares of 19.08';^■ for singles and 
19.^^ for albums. 

(Contintted tin next /Hige} 



PolyGram 



EMI 




The Golden Touch. British recording artist Newton basks in the glory of an Aus- 
tralian gold award for his single "Sometimes When We Touch." a top 10 hit there 
via Festival Records. Newton is signed to Britain's Dome Records. Pictured, from 
left, are Dome managing director Peter Robinson, Newton. Festival marketing 
director Barry James. Festival managing director Bill Eeg, Festival A&R director 
Kerry Fitzgerald, and the performer's manager. Gary Laycock. 



Report Recommends Forming 
Board To Boost Irish IVIusic Biz 



BY KEN STEWART 



DUBLIN— The setting up of an Irish 
music board is one of the key recom- 
mendations of what promises to be the 
most influential report in the history 
of the Irish music industry. 

"Access All Areas," which is also 
known as the FOKTE (Force to Exam- 
ine) report, was commissioned by the 
minister for arts and culture, Michael 
D. Higgins, and is the work of a 25- 
member liisk force that met regularly 
for 18 months, with the assistance of 
tw^o ministrj' officials, Noel Uelany and 
Colin Stokes. 

Committee chairman Maurice ('as- 
sidy, managing director at 57th Street 
Productions, who believes that the 
report will set the jigenda for the indus- 
try, says the minister asked the com- 
mittee "to examine the potential for 
employment |in the music industry 1 
and to identify and review any factors 
that might be inhibiting [its] develop- 
ment. IThe refwrtl has raised the entire 
profile of the industry and has placed 
it firmly where it U'longs: at the wry 
heart of our cultui-al and economic life." 

Minister Higgins views the contents 



of the report as "a piissible blueprint 
for the development of the industry. 
The core recommendation, to establish 
a music Iward, is iwticularly interest- 
ing, especially the concept that the 
lioaifl should Ix* a partnei'ship lietween 
government and the industry — to be 
jointly funded. 

"I believe this concept of partner- 
ship, if it can Im? translated into realis- 
tic commitments on both sides, will 
help in the debate that would have to 
take place with my cabinet colleagues 
in order to give effect to the recom- 
mendation." 

The minister adds that he had asked 
the task force to report to him on an 
interim basis in relation to fiscal mat- 
ters before this year's budget and that 
"I am hapi)y to report that I was able 
in the budget to initiate action on one of 
the major recommendations: the 
extension of the Husiness Expansion 
Scheme tax incentive to the music 
industry." 

Members of the task force Included 
John Sheehan, managing director of 
Sony Music Ireland; Freddie Middle- 
ton, managing director of BMG 
(Continued on jxjge45) 
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BMG Ricordi Sharpens Domestic Focus 

Label Strengthens A&R Dept After Restructuring 



BY MARK DEZZANI 



ROME— BMG Ricordi is to beef up 
its domestic A&R activities follow- 
ing a major restructuring of the 
company. 

The reorganization of Italy's 
local BMG affiliate began with the 
acquisition of the country's largest 
independent music and publishing 
group, Ricordi, in August 1994 and 
ended with the recent layoff of 50 
staffers throughout its four divi- 
sions. The changes also reflect the 
parent company's global stream- 
lining activities. 

BMG Ricordi's A&R activities 
are slated for renewal next, with a 
focused regional policy being 
implemented by BMG Records' 
newly appointed managing direc- 
tor. Adrian Berwick. He has 
appointed a A&R director, Roberto 
Gasparini, who previously occupied 
the same role at EMI Italy. 
Berwick says that the company's 
new A&R policy will involve more 
direct signings. "We are looking to 
prioritize our own signings and are 
currently terminating five licens- 
ing deals. Licensing from indepen- 
dent labels is useful but [the licens- 
es themselves] must be under 
constant renewal. We want to sign 
and develop our own talent base 
and own the rights to what we .sell," 
he says. 

Licensing deals that will be con- 
tinued include BMG's relationship 
with singer/songwriter Lucio 
Dalla's Bologna-based Pressing 
label, of which BMG owns an undis- 
closed minority stake, and the Psy- 
cho, Aspirine, and Anagrumba 
labels. 



For BMG Records' emergent tal- 
ent pool, Berwick has given 
singer/songwriter Angela Baraldi 
a more defined rock profile and 
brought in Alberto Pirelli, manag- 
er and producer of Italy's most suc- 
cessful rock act, Lilfiba, to produce 
Baraldi's latest album, "Lubrifi- 
canti" (RCA). A number of pop acts 
have also been directly signed, 
including all-girl threesome Tre In 
Punto. pop reggae singer Marella, 
electronic dance pop act Leonora, 
and eclectic humorist group Latte 
E I Suoi Derivati. 

"We are trying to regionalize our 
A&R as much as possible," adds 
Berwick. "We already have our 
main office in Rome, offices in 
Milan, and our relationship with 
Dalla's Pressing label covers 
Bologna. We are now looking at 
other regional centers, including 
Naples." Other projects in the 
pipeline are a new dance label from 
Milan and a reshaping of the 
group's alternative sublabel Inter- 
noise. 

Other significant appointments 
made by Berwick include Giovanni 
Arcovito. brought in as marketing 
director from Polydor Italy, and 
Arianna Daloja, who becomes pro- 
motion director for international 
and domestic repertoire. BMG's 
former promotion director, 
Michelle Mondella, has taken up an 
externa] role as a consultant for the 
company. Giorgio Perris, ex-mar- 
keting director at BMG Records, 
has taken up the managing direc- 
tor position at Ricordi Records 
based in Milan. 

Berwick's arrival at BMG coin- 
cided with a streak of chart-top- 
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ping albums from BMG's own sign- 
ings and licensed product. BMG's 
biggest success this year has been 
Eros Ramazzotti's "Dove C'e Musi- 
ca" album (DDD), which has sold 
more than 1.2 million copies domes- 
tically since its release in May "96 
and is heading toward 5 million 
copies worldwide, according to the 
company. Other major successes 
include Dalla's latest album "Can- 
zoni" (Pressing), Giorgia Strano's 
"II Mio Destino" (La Cocinella), 
Elio E La Storie Tese's "Eat The 
Phikis" (Aspirine), and Take That's 
"Greatest Hits" (RCA); according 
to the company, BMG labels have 
occupied the No. 1 spot for all but 
three weeks between April and 
November 

BMG Ricordi recently announced 
a record turnover of $196 million 
(300 billion lire) with pretax profits 
at almost $30 million for the fiscal 
year ending in June 1996 for the 
entire group in Italy. The group's 
two record companies, BMG 
Records and Ricordi Records, claim 
a 30% combined market share in 
Italy. 

BMG Ricordi CEO Franco Reali 
says that the final, difficult phase 
of restructuring was completed 
last month. "Our restructuring 
phase ended at the end of Novem- 
ber with 50 redundancies. We 
avoided union problems through 
negotiation and co-operation," says 
Reali. He adds that 400 employees 
now remain spread throughout 
BMG Records' four divisions: BMG 
Records, which includes the RCA, 
Arista, and Ariola labels, covers 
domestic and international reper- 
toire; the Ricordi label focuses 
exclusively on domestic repertoire; 
video/interactive; and sales/cata- 
log. Two other companies, BMG 
Publishing Italy and classical pub- 
lishing company Casa Ricordi, are 
also part of the group but operate 
autonomously. 



McLaughlin, Walker Named 
Regional Cliiefs At HIVIV 



LONDON— Music reUil chain HMV 
has created two new regional man- 
aging director positions in a man- 
agement restructuring within the 
group. 

Brian McLaughlin, who heads the 
U.K. operation, is named managing 
director of HMV Europe, while 
HMV Japan chief Chris Walker is 
appointed managing director of 
HMV Asia-Pacific. 

According to the group, the new 
appointments will allow greater ter- 
ritorial focus as well as the sharing 
of resources between the various 
arms of the retail chain. 

McLaughlin will retain his U.K. 
responsibilities, hut in his new role 
he will oversee HMV Germany, 



HMV Ireland, and the home-shop- 
ping service HMV Direct. He says, 
"We have a well-established busi- 
ness in Ireland and have begun 
trading very successfully in Ger- 
many. Thus 1 am looking forward to 
this exciting 
challenge." 

Walker will 
continue to over- 
see the Japanese 
arm of the retail 
group and will 
also take respon- 
sibility for HMV 
Australia and HMV Chinese Asia. 
Both McLaughlin and Walker will 
report to HMV group CEO Stuart 
McAllister. JOHN FERGUSON 



HMV 



Spanish Rockers Take Break 

2 Top Bands On Temporary Hiatus 



■ BY HOWELL LLEWEaVN 

MADKID— Two of Spain's leading 
rock bands. Heroes Del Silencio and 
Los Rodriguez, have gone quiet — but 
they still look set to make noise in 
1997. 

Spain's groggy pop/rock scene took 
a double blow last fall when both 
bands announced that they were tak- 
ing a break from the music business. 
HoweTCr, Heroes Del Silencio and Los 
Rodriguez insist that the splits are 
only temporary and that, in any case, 
the members will be working on solo 
projects in 1997. 

Los Rodriguez leader Andres Cala- 
maro is already planning a solo album, 
and his Heroes counterpart, Enrique 
Bunbury, expects his band's members 
to be working on individual projects 
during the temporary hiatus. 

Heroes, Spain's most successful 
band internationally in the '90s, were 
the first to announce their semire- 




GERMAN CHARTS DOMINATED BY EMI ACTS 

(Continued fwtn pivcediny page) 



For the singles charts, the market 
shares of the other msgors were BMG 
(18.62%), Warner (14.52%), and Sony 
(13.30%). With regard to the album 
charts, the lineup was as follows: BMG 
(17.31%), Warner (16.38%), and Sony 
Music (14.24%). 

The most successful independent 
company of 1996 was edel with a 4.84% 
share of the single charts and 2.71% of 
albums, ahead of Zyx with 4.09% (sin- 
gles) and 0.95% (albums). 

The top 10 repertoire labels for the 
single charts were BMG Ariola 
(15.67%), EMI Electrola (9.93%), 
WEA (8.94%), Columbia (7.86%), 
Motor (7.73%), Intercord (7.2%), Vir- 
gin (5.69%), EastWest (5.58%), Epic 
(5.38%), and Polydor (5.13%). 

For the album charts, the most suc- 
cessful repertoire companies were 
EMI Electrola (15.98%), BMG Ariola 
(15.83%), Columbia (7.38%), WEA 
(6.87%), Intercord (5.84%), Polydor 
(5.53%), EastWest (5.41%), Polymedia 
(4.92%), Mercury (4.91%), and Virgin 
(4.32%). 

The top 10 singles of 1996 were 
"Killing Me Softly" by the Fugees 



(Sony); "Children," Robert Miles 
(Motor); "Macarena," Los Del Rio 
(BMG); "Insomnia," F^thless (Inter- 
cord); "Lemon Tree," Fool's Garden 
(Intercord); "I Can't Help Myself," the 
Kelly FWnily (EMI); "They Don't Care 
About Us," Michael Jackson (Epic); 
"(3oco Jambo," Mr. President (WEA); 
"Where Do You Go," No Mercy (BMG); 
and "Wannabe," Spice Girls (Virgin). 

The top 10 albums of the year were 
"Bravo Hits 13," various artists (EMI); 
"Bravo Hits 14," various artists (EMI); 
"The Score," the Fugees (Sony); 
"Kuschelrock 10," various artists 
(Sony); "Jagged Little Pill," Alanis 
Morissette (WEA); "Dove C'e Musica," 
Eros Ramazzotti (BMG); "Bravo Hits 
12," various artists (WSM); "Opium 
Fuers Volk," Die Toten Hoscn (East- 
West); "Backstreet Boys," Backstreet 
Boys (Rough Trade); and "Load," 
Metallica (Mercury). 

The most successful music publish- 
ers for the single charts of Musik- 
markt in 1996 were Warner/Chappell 
(23.78%), EMI Music (14.27%), BMG 
UFA (11.32%), PolyGram Music 
(9.06%), and Intro (6.90%). 



HEROES DEL SILENCIO 



tirement, with Bunbury saying in 
October that the band would remain 
silent for at least two years. However, 
the band has signed a new seven- 
album deal with EMI. 

Heroes have eiyoyed considerable 
success in much of Europe, especially 
Germany, Austria, Switzerland, and 
Italy, even though they sing only in 
Spanish. The mystical/hard rock out- 
fit has a growing following on the 
other side of the Atlantic. 

"Our private lives are more impor- 
tant than music," said Bunbury before 
the new deal was announced and after 
12 years of almost constant recording 
and touring. "We decided to stop for 
a couple of years to bring to an end 
this endless cycle of compose, record, 
tour. It was aJmost impossible for us 
to have a personal life." 

EMI Spain's head of international 
exploitation, Borja Aguirreche, says 
the band's last album, "Avalancha," 
has sold more than 500,000 units 
worldwide since its release last year 
and is now selling well in Latin Amer- 
ica. 

Bunbury says that while the group 
is inactive, he would like to produce 
Latin American bands. "Pop over 
there is enjoying an excellent 
moment," he observes. 

Los Rodriguez's members, mean- 
while, announced that they would be 
taking a long holiday but say, "As we 
are not married, this is not a divorce." 

The four-piece band announced its 
decision in November. It recently re- 
leased an album of live versions of its 
greatest hits, "Hasta Luego," which 
reached No. 4 on the charts here. 

(Continued on next page) 
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REPORT RECOMMENDS FORMING BOARD TO BOOST IRISH MUSIC BIZ 

(Contitiued from page i3) 



Records Ireland; Riobaird MacGorain, 
secretary of the International Federa- 
tion of the Phonographic Industry; 
Mairin Sheehy, production editor at 
Hot Press magazine; Tommy McCabe, 
director of Irish Business Employers' 
Confederation (IBEC); Keith Donald, 
director of MusicBase; Brendan Gra- 
ham, chairman of the Irish Music 
Rights Oi^anisatton; musician Eleanor 
McEvoy; composer Bill Whelan; Bar- 
bara Galavan, managing director of 
Mother Music; Deirdre O'Neill, man- 
ager of Sun Recording Studio; and 
Derry O'Brien, managing director of 
Network Ireland Television. 

The 152-page document draws 
attention to the importance of the pro- 
vision of "imaginative and practical" 
educational courses, access to sound 
business and legal advice, and ener- 
getic support from state agencies in 
promoting music by Irish artists. 

Following are some of the task 
force's main recommendations: 

• The establishment of a music 
board to develop and advance strategic 
policies for the development of the 
industry and to provide direct support 
for targeted sectors. 

• The setting up of a national listen- 



ing library, to be known as the Graham 
Music Library, in memory of music 
journalist Bill Graham, who died in 
May 1996. 

• An employment register that 
would provide, through MusicBase, a 
database of industry professionals 
available for work. 

• The introduction of a home record- 
ing royalty 

• Increased radio and TV exposure 
for Irish music and examination of the 
possibility of an international broad- 
casting service to bring Irish music to 
the world. 

• An artist's exemption scheme, 
which would grant tax-free status to 
individuals whose work is deemed orig- 
inal and creative and with cultural and 
artistic merit, should be extended to 
arrangers and producers. 

• The establishment of tax incen- 
tives for A&R activities and music 
sponsorship. 

• As a priority, Ireland must aim to 
become the European base for multi- 
media production and transmission 
facilities. 

• The Irish government must con- 
tinue efforts to secure international 
agreements on copyright to cover new- 



areas, such as the Internet. 

• Music should be taught in all pri- 
mary schools to a level that ensures 
that all students enter secondary 
school with a general knowledge and 
appreciation of all music forms. 

While Ireland has achieved a high 
international profile for its music, the 
report notes that the Irish music indus- 
try may be a victim of its own success 
because of the perception that "music 
does not need the supports that we 
would normally associate with other 
industries. Over the years, this has led 
to a basic lack of infrastructure, man- 
agement training, education, etc. 

"Irish successes in the international 
music markets are largely the fruit of 
extraordinary individual determina- 
tion and talent, rather than the result 
of a coherent national strategy." 

FORTE identifies Ireland as "the 
fifth-highest provider of international 
[pop/rock] hit records" and says that 
six artists — U2, the Cranberries, 
Enya, Sinead O'Connor, Chris 
DeBurgh, and Van Morrison — have 
combined global sales of 124.5 million 
units, with "a minimum retail tumowr 
of $2 billion [1.25 billion Irish pounds]." 

The IBEC's McCabe says that he 



TOWER TARGETS SOUTH AMERICA 

(Continued from page iH) 



a massive new store in Tokyo in 1998 
(Billboard, Nov. 16). In South Korea, 
Tower has four franchised stores with 
local firm Ilkyung Ltd., and Goman 
says he expects that total will increase. 

"We have a franchise in Thailand [in 
conjunction with the Narin Narula 
Group], where we will be adding some 
more stores, and we are working on a 
franchise in the Philippines, which will 
be our first there," Goman adds. 

Despite the growing international 
strength of chains such as Virgin, 



HMV, and Blockbuster, Goman main- 
tains that there is still plenty of scope 
for Tower's expansion. However, 
Europe continues to pose difficulties 
for the company. 

"Where we really have problems 
finding locations are in Europe," 
admits Goman, "because there are not 
a lot of big spaces and the rents are 
incredibly high. You have to do a lot of 
volume to make that money, and right 
now, just like everywhere else in the 
world, the record store is under a lot of 



SPANISH ROCKERS TAKE 

(Continued from preceding page) 

Calamaro says that although the 
group's members are saying "hasta 
luego" for a while, "some day, we'll 
play together again." The band has 
four big-selling albums in Spain and 
Argentina, the last being "Palabras 
MAs, Palabras Menos" (More Words, 
Fewer Words) in 1995. 

Calamaro — one of two native 
Argentines in the band, along with 
guitaiist Ariel Roth — reveals that he 



BREAK 

plans to record "an important album" 
in Spain this winter 

Calamaro adds that although it will 
be a solo project, he will not Join 
Spain's bulging ranks of singer/song- 
writers. "For me, the only thing that 
exists is rock, even though I sing tan- 
gos from my home country," he says. 
"I am committed to rock and blues in 
Spanish. Life is very short, and I want 
to take full advantage." 



Arcade Buys Flarenasch Label 

Dutch Indie Co, Expands French Presence 



PARIS — Dutch independent record 
company Arcade has acquired, via 
its French affiliate Arcade Music 
Company France, indie lab<;I PMaro- 
nasch for an undisclosed amount. 

Arcafle ha.'^ Ix-en distributing the 
label in France since 1995. In a state- 
ment, Arcade'.s parent company, 
Wegener Arcade, says. "The activi- 
ties of Flarenasch represent an 
excellent complement to those devel- 
oped by Arcade Music Company 
France. In addition to its contribu- 
tion to the further strengthening and 



expansion of Arcade in France, the 
acquisition also offers gtxjd opportu- 
nity for exploiting market potential 
in the French-speaking sectors of 
Belgium and Switzerland." 

Formed in the early 1980s by 
Alain Puglia, P'larenasch has a cat- 
alog of about 1,000 recordings by 
such acta as Franqoise Hardy, 
Michel I'\igain, Images, and Dcmis 
RouKsos. Its most recent chart suc- 
cess has been comedy duo Les 
Chevaliers Du Fiel. 

KM.MANrKLI.KCKANI) 



pressure from mass merchants, non- 
traditional carriers, flea markets. 
Then you have online and mail-order 
.services, so there is a lot of competi- 
tion out there." 

The unveiling of the 1,000-square- 
meter store in central Birmingham 
was Tower's first opening in the U.K. 
in almost five years, and the chain has 
yet to crack continental Europe. 

"It has been slow growth because it 
has been so darn expensive to do busi- 
ness here and find the right spots," 
says Goman. "In France, the labor 
issues are in my mind a big issue. In 
Germany, you have high rents and low 
hours to sell. Unless you have been in 
business in Germany for a long time 
and you are in some really good rents, 
you can't operate. Then you have the 
Eastern Bloc, which is really interest- 
ing, but the economies are slow." 

Goman believes the situation could 
change in Europe if massive suburban 
shopping centers, such as Thurrock 
Lakeside just outside of London, 
become more established. "Pfeople who 
live in the suburbs in cities in Europe 
are so used to 'going into town.' Shop- 
ping is more of an adventure. I think 
in a couple of years, if you see trends 
in Europe where suburbanites are 
shopping and living in their own areas, 
I think you will start to see some 
expansion of retailers like us in 
Eurofie." 

However, (!oman stresses that this 
does not mean expansion is on hold in 
Europe. "I wouldn't rule that out. We 
are location driven, and we are bom- 
barded by location ()(>[>ortunitieK every 
day. For example, we have been trying 
to open up in Paris for years, and we 
are waiting for the right deal to come 
along. 

"We have a right to be more of a 
national chain in the U.K., and that is 
what we would like to do," he adds. 
"We are looking at Northern Ireland, 
and then there are areas like Scandi- 
navia where there are opportunities as 
well." 



welcomes the report, but that he is con- 
cerned at what he sees as a major gap 
in FORTE'S coverage relating to copy- 
right. "This was excluded from the 
group's terms of reference, as copy- 
right is handled through a different 
government department," he says. 
"The IBEC music industry group is 
strongly promoting the reform of Ire- 
land's .S6-year-old copyright act, which 
is not being dealt with by any specific 
agency at present Without enforceable 



rights to receive royalties from the 
performance, recording, and dissemi- 
nation of their work, composers, per- 
formers, and record producers cannot 
garner the full financial benefit from 
the music which they create. 

"Without pn^jess in this area, much 
of the good which the FORTE propos- 
als could bring would be appropriated 
by pirates and bootle^;ers. It is essen- 
tial that copyright reform be dealt 
with." 
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CnMPACNIEl 

DIVERSE JUL KRUMMERNES RfPiAv 
SIMPLY RED GREATEST HITS wahneh 
THOMAS HELMIG GROOVY DAY BMCAROla 
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SINGLES 

ANNAMULLE PISKAA APULANTA levy 

BREATHE PRODIGY kl ktCO«0(NGS««> 

OMA ROTTA PUNAISET MESSIAAT uvy 

ERinAIN HYVA MASCARA POLYOOfl 

NUMBER ONE ALEXIA dake pocxjSOny 

MAMA SAID METALLICA vtRncowEHCURY 

FIRESTARTER PRODIGY xl Rrconoiisos 

NTI GROVE ALKARONE/RCA'BMG 

666 WAYS TO LOVE HIM/HIS INFERNAL MAJESTY 

ONE ft ONE ROBERT MILES OCCONSTRuction 

ALBUMS 

SMURFFIT TANSSLHITIT VOL. 1 emi 
EPPU NORMAALI REPULLINEN HITTEJA poko 
VANESSA-MAE THE VIOLIN PUYER EW 
NO DOUBT TRAGIC KINGDOM mutscopVBuc 
MR. PRESIDENT UP N AWAY— THE SPECIAL 

ALBUM WARNERiWEA 

SPICE GIRLS SPICE fMOH 
ALKAKONE TOLSEEN MAAILMAAN RCA 
ENIGMA LE ROI EST MORT. VIVE LE ROI! virgin 
VANHALEN BEST OF VOLUME 1 warner brcs.wa 
TOTO LEGEND—THE BEST OF Columbia 
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MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

MADAGASCAR: A controversial new album from one of the most influential Malagasy bands is set 
to .stir up a 50-year-old political contro\\'rsy in this former French colony located in the Indian 
Ocean off the coast of East Africa. The album, "Son Egal" (Xenophile) by Tarika, deal.i with the 
brutal suppression of a liMT uprising against the French (who colonized the island in 1885), in 
which thousands died and many more were tortured. The French, in collaboration with some local 
politicians, used trooiK from Senegal against the Malagasy tribe.s, and although Madaga.scar even- 
tually attained independence in 1960, the sad e\'ents of half a century ago have remained almost 
a taboo .subject. The Senegalese have been demonized, and Malagasy parents still warn their chil- 
dren that the "blacks from Senegal" (who are much darker-skinnefl than mcst of the local tribes) 
will eat them aliw if they misbehave. Hanitra ILasoanah'o, the leader of Tarika, concei\'ed the 
album, which will be released in Europe on Monday (13) as a plea for reconciliation. She trawled 
through remote parts of Madagascar collecting long-suppressed stories about the 1947 uprising, 
and the result is a set of moving yet danceablc songs performed on traditional in.struments. Many 
of the iiongs call for unity between the Malagasy and their black brothers and sist*:rs from West 
Africa. Simon Emmerson of Rcalworkl' Virgin's Afro-Celt Sound System was recruited to pro- 
duce the album, and, in a further symbol of reconciliation, Senegalese musicians from Baaba 
Maal's band also play on it. Several of the songs attack the corruption of present-day politicians. 
"The album is going to stir a lot of things up," says Hanitra. "I will probably not be liked back 
home at all." But elsewhere, the album looks to be one of the biggest world music sellers of the new 
year and will be supportetl by a EuTO|wan tour in March. NIGEL WILLUMSON 

NETHERLANDS: Britpop is about to be exported from the lowlands of Holland. Amsterdam group 
Shamus, fronted by Liverpool, England-born Ross Curry (formerly of Spo-Dee-O-Dce), has 
released a debut album with the message "Mo\'e over Noel and Liam, 
U.K. here we come!" stamped all over it in a reference to Oasis' Gal- 
laKher brothers. The recording ses.sions for "Doolally" took place in 
Rockfield Studios in Monmouth, Wales, the same spot where Oasis cut 
"(What's The Story) Morning Glory?" Produced by Simon Dawson 
(whose previous credits include the Stone Roses' "Second Coming") 

with assistance from a number of British session players, the album 

boasts a sound quality that is easily a match for the best that Britpop 
has to offer. Preceded by the first single, "The Light," the album was released in December in 
the Benelux countries on music publisher pccrmusic Holland's label Pres.sure. The second single, 
"Simple Song." sounds like the best bet for a future hit. Peermusic is currently negotiating for- 
eign licensing and di.stribution deals, and the band is maintaining a busy touring schedule at home. 

ROBBERT'nLLI 

BELGIUM: One of the most remarkable rock bands to have emerged from thus countrj' in the early 
'70s was Machiavel, an inv^ntiw four-piece group that combined melodic rock with guitar-driven 
power pop. "Eurock" was the name in\-ented to describe Machiavel's music along with that of rar- 
ious Euro|)can bands of the time, including King Crimson (U.K.), P.F.M. (Italy), and Tai Phong 
(France). In 1978 Machiavel became the first Belgian tiand to play the 8,500-capacity Forest Nation- 
al venue, and hits such as "Rope Dancer," "Over "The Hill," and "Fly" have since become standards 
here. Now, 20 years after the band was formed, EMI Belgium has released a Machiavel retro- 
spective, featuring the cream of the band's five albums. Coming at a time when Southern Belgian 
acts are barely able to surviv^e, "The Very Best Of Machia\'er' has sold more than 11,0(X) copies in 
less than two months. A six-date concert tour, culminating in a show at the recently renovated 
Ancienne Belgique in Brussels, was a sellout MARC MAES 

IRELAND: Brian Kennedy's album "A Better Man" was one of the m^jor hits by an Irish artist 
du ri ng 1 99fi, with .lales of 45,000 units. It marked the first big suc- 
cess for BMG Ireland following a move last May to new offices in 
Dublin city center. Managing director Freddie Middleton saw the 
Belfast singer/songwriter supjwrting Van Morrison at Dublin's 
Point theater last spring and was .so impressed with the audience's 
reaction to Kennedy's new material that he arranged for the Irish 
release of "A Better Man" to be moved up to late 199ti from early 
1997. Although most of the material was written by Kennedy with 
several collaborators, his new single, due soon, will be his version 
of "Put The Message In The Box" by Karl Wallingcr of World Party. KEN STEWART 

DENMARK: If you want to reach the kids, you have to speak their language— literally That's the 
thinking behind a Danish Broadcasting Co. (DR) project to give young people something worth- 
while to listen to in Danish. "We have to find music to play for our program," sa.vs Peter Amelung, 
program head of Btirm-radio (Kids' Radio) at DR. "But .sometimes it's difficult to find new Dan- 
ish music with Danish lyrics, so we tusked some musicians if they would whip up something suit- 
able." The result is "Rimlig Rar, Rimlig Raa" (Kinda Nice, Kinda Naughty), a CD releassed on 
EMI-Medley featuring a dozen artists playing new songs, written and |)erformed with the station's 
half-miUion "young listeners in mind. The musicians taking part include rock bands Strawberry 
Slaughterhouse and Sharing Patrol, rappers Remee and Al Agami. and Nikolai Peyk from 
0stk.vst Hustlers. "1 think the CD is an im|)ortant album for teenagers and youngsters, because 
it represents new Danish music," saj's EMI-Medley product manager Martin Ohrt. "It's a plat- 
form for Danish artists, guaranteed to reach a broad audience. The artists can experiment a bit 
without feeling the pressure of having to live up to ext>ectations from the previous album." With 
IjTics that include an ode to the joys of breaking wind, parents may find the tone of the CD to be 
a bit more naughty than nice, but one hopes the kids will understand. CHARLES FERRO 
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Space: The Next Frontier 
For Universal Records 



riRST THEY nurtured "The Gar- 
den." Now they're letting loose 
"Spiders." 

Universal Records is proving to 
be one of the most adventurous new 
U.S. labels in spotting talent from 
international markets with strong 
potential in America. 

Australia's Merril Bainbridge, 
signed to Universal in the U.S., has 
been lodged in the top 10 of the Hot 
100 Singles chart for several weeks 
with her alluring hit "Mouth," 
which has propelled action on the 
Heatseekers albums 
chart of the singer's ^m^^^ 
debut album, "The 
Garden." 

On Tuesday (14). 
Universal releases 
"Spiders," the debut 
album by the eclectic 
indie U.K. act Space, a 
Liverpool group that 
already has enjoyed 
two hit singles and 
gold album sales 
(100,000 units) in 
Britain since cracking 
the U.K. chart last 
summer The setup for 
the U.S. arrival of 
"Spiders" has been 
taking place in recent weeks, with 
activity from London to Dublin and 
from San Francisco to Boston. 

London independent Gut Records 
scored a hit la.st summer in Britain 
with Space's single "Female Of The 
Species" and followed it up with 
"Neighbourhood." Sales of "Spi- 
ders" broke the l(XI,000-unit mark 
in less than a month after the 
album's September release in the 
U.K. Meanwhile, as Heatseekers 
feature editor Doug Reece recent- 
ly reported (Billboard, Dec. 14, 
1996), music director Aaron 
Axelsen at modern rock outlet 
KITS San Francisco gave Space its 
first shot in the U.S., spinning 
"Neighbourhood" and "Female Of 
The Species" during speciality 
shows and at his club Pop Scene. 

"He was responsible for turning 
[Universal Records president] 
Daniel Glass on to the record," 
says Steve Leeds, Universal's 
senior VP of promotion, who has 
been working the act since the label 
signed the band for America. While 
WFNX Boston and KLYY Los 
Angeles also gave early airplay to 
Space, Universal spread the word 
during the fall via import copies of 
"Female Of The Species" to college 
and modern rock stations in .select- 
ed markets. "The record has been 
surpassing my expectations," says 
Leeds of the early response. KROQ 
Los Angeles is one of the latest out- 
lets to add the single. 

In November, Universal flew in 
guests to see a showcase by the 
band in Dublin. Space's live .shows 
have been enthusiastically received 
by the fickle U.K. music press, evi- 
dence of a musical bent that is pure 
pop laced with an offbeat imagina- 
tion, a style that "comes from a lot 
of different sources," says Leeds. 

With a focus on marketing Space 
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through independent tastemaker 
retailers, Universal is also offering 
an early purchase incentive by 
packaging the first 15,000 copies of 
"Spiders" as a double-CD jewel box. 
Those copies will include the album 
and the multitrack U.K. single of 
"Female Of The Species," which 
includes songs not on the album. 
Listeners also ought to check out 
the unlisted 15th track that shows 
up at the close of the U.S. album; 
it's the title song "Spiders," which 
doesn't appear on the British CD. 

Prior its first series 
^^mm of club dates in the 
U.S., Space is due to 
perform at the Gavin 
Seminar in New 
Orleans next month. 
The band is expected 
to play at Tlpitina's 
and unleash "Female 
Of The Species" on a 
crowd of radio pro- 
grammers on Valen- 
tine's Day, appropri- 
ately enough. 

Acknowledging the 
competition at radio 
from upcoming 
releases by modern 
rock staples such as 
U2, Leeds says Universal is still 
psyched about the prospects for 
Space in America. "In a world 
where people are going to gravitate 
to 'automatic' hits," he says of the 
big-name competition, "this is 
refreshing and different." 

Border crossings: wea 

Records in the U.K. has released 
the new .self-titled album from Swe- 
den's Popsicle, which has previ- 
ously gone top 10 in the band's 
home market. Produced by 
Nicholas Frisk of Atomic Swing, 
the edgy pop effort is the band's 
third release since 1992 and is a col- 
lection that marks the group as 
part of the country's wave of 
emerging alternative acts with def- 
inite global appeal . . . Wearing the 
influences of classic pop — from the 
Raspberries to the Beach Boys — 
proudly on its sleeve, Glasgow; Scot- 
land's Superstar released the 
delightful and boldly titled debut 
EP "Greatest Hits Vol. 1" on Cre- 
ation Records in Britain in 1994. 
The Scottish band, led by song- 
writer Joe McAlinden. Is return- 
ing to the scene with a mini-album, 
"IS Carat," on the Camp Fabulous 
label in March and is ripe for expo- 
sure outside the U.K. . . . The first 
CMT Livel tour, featuring Steve 
Earle and the Dclevantes, opens in 
Glasgow .Jan. 22 and will cover more 
than 10 European markets through 
March. 

Home & Abroad is a biweekly col- 
umn apotlightiiig the ml'wity of the 
intermlioiral music bmineim and 
artist a outside their home markets. 
Informulion may be sent to Thorn 
Duffit Billboard. 2.i Ridgtiumnt St., 
London, WClE TAH, or faxed to 
ii-ni-JJJ-JHir,. 



Mint Refreshes Vancouver Scene 

6-Year-Old Label Takes Growth Slowly 



BY LARRY LeBLANC 



TORONTO— Any suggestion that Mint 
Records has entered the music indus- 
try mainstream amuses Bill Baker, who 
founded the Vancouver-based, altema- 
tive-sityled gra-ss-roots label six years 
ago with partner Randy Iwata. 

"It's hilarious anybody would think 
that," says Baker. "We're proud of the 
level of achiewment we've made, but we 
certainly haven't arrived at that stage 
yet Randy .still lives at home, and I only 
take a small salary to pay my rent and 
groceries." 

However, with a total of 16 albums, 
nine singles, and four EPs released to 
date, and an impressive roster, includ- 
ing such Vancouver-based bands as 
Cub, Huevos Rancheros, the Smug- 
glers, Duotang, and Maow, Mint is getr 
ting closer to being a part of the music 
industry establishment 

In 1996, with eight albums. Mint 
issued more product than it has yet in a 
one-year span. Three titles — "Get 



Outta Dodge" by Huevos Rancheros, 
"Smash The Ships And Raise The 
Beams" by Duotang, and the label com- 
pilation "Team Mint" — were released 
in the last 90 days of the year. "That's 
quite a stretch for us," says Baker. 
"We're now trying to sell those." 

The label, which the partners operate 
with six part-time staffers from offices 
in Vancouver and Toronto, is distributed 
in Canada by three independent dis- 
tributors; Skratch Distribution, F^, and 
Outside Music. Mint is distributed in the 
U.S. by seven firms, including K Rec- 
ords, Caroline Reccords Distribution, 
and Revolver U.S.A. In Europe and 
Japan, Mint is handled by Caroline. 

"Mint has done well in the [Canadi- 
an] alternative community because 
they've done it with himior and style," 
says Tom Harrison, music critic of The 
VancouM-r Province. 

"A number of Mint releases get 
played here," says Steve Maclsaac, PD 
of Dalhousie University's CKDU Hali- 
fax, Nma Scotia- "They hare a number 
of groups that people who do shows 
here really connect to." 

Baker notes that the label's record- 
ings receh'e most of their air[)lay from 
college stations. "Cumulatirely, Cub is 
our best-selling act." Baker sa.vs, with 
four singles and three albums. He adds 
that the biggest-selling record the label 
has ever put out is Lou Barlow & 
tYiends' "Another Collection Of Home 
Recordings," released in 1994 as a 
CEVtwD 7-inch \inyl record, which has 
sold 1.1,000 units. "I'd be disappointed 
today if something we released .sold less 
than 5,000 copies," he says. 

Baker and Iwata formed Mint in 
1991, The two had met five j-ears earli- 
er while working at the University of 
British (Columbia's respected FM radio 
station CITR. Both were English Uter- 
ature students at the Vancouver-ba.sed 
univ-ersity, working tmrard Bachelor of 




Arts degrees. Iwata was CITR's PD; 
Baker was the station's volunteer coor- 
dinator and production manager of its 
monthly pul^cation Discorder. 

What drew them closer was their 
intense interest in alternative music. 
"We were both avid collectors of local 
independent music," s^ Baker 

Before the emergence of Seattle as 
an international musical force, a vibrant 
Seattle/Vancouver/Victoria gig circuit 
had existed. Once the Seattle scene 
exploded in the early "908 with Nirvana, 
Soundgarden, Pearl Jam, and others, 
this scene quickly evaporated, says 
Baker, resulting in Canadian acts being 
practically shut out of Seattle clubs. 

"You couH go down to Seattle and see 
your friends play, and conversely, Seat- 
tle bands like the Fastbacks, the Farts, 
Green River, and Mudhoney played Van- 
couver all of the time," says Baker 
"However, when the Sub Pop/Seattle 
grunge thing happened, it quickly 
became a different scene. Every crap- 
pj' [Seattle] band that crawled out of the 
basement could find a gig in Seattle, but 
[Canadian] bands couldn't find any- 
where to play there." 

According to Baker, Vancouver's 
music scene has been in the "doldrums" 
since the early '90s. "That whole [late 
'80s] era was a high period, and then the 
Seattle thing slowed the cycle dovra, 
and there was a dead zone here for a 
while," he says. "However, the musical 
scene here is picking up again. We're 
seeing a lot more exciting bands now." 

With Vancouver traditionally being 
supportive of local independent bands 
and labels, including Nettw^rk Produc- 
tions and Zulu Records, the city was an 
ideal place to start Mint. Baker says 
Sub Pop's early success was an inspira- 
tion. "What fascinated Randy and I was 
that Sub Pop took a kind of music that 
wasn't traditionally marketable and 
applied a hip and \ery s&wy marketing 
angle to it" Baker says. 

While the pair was still working at 
CITR, Mint released its debut record- 
ing, the 7-inch green-vinyl "The Mint 
Is A Terrible Thing To Taste," featur- 
ing T^khog and Windwalken 

By the time Mint released Wind- 
walker's "Rainstick" album in 1992, 
Baker and Iwata had severed their ties 
with CITR, "Our main motivation was 
the fact that we were slitting our own 
throats by being there," says Baker, 
"Nobody would play our records [there] 
as long as we were part of the station. 
Justifiably, they felt it might be per- 
ceiml as a conflict of interest" 

Initially, Baker and Iwata operated 
Mint from Baker's apartment before 
opening an office in late 1991. "We 
started working out of a closet at my 
place, which proved to be unworkable," 
says Baker "Eight months after we put 
the company together, we had a little 
one-room office with two desks, a tele- 



phone, and a bunch of records in it" 

Early on. Mint took sizable steps 
toward becoming known outside Van- 
couver by pacting a Canadian distribu- 
tion deal with Montreal-based Cargo 
Distribution in 1991 and a US. distrib- 
ution deal with K in 1992. "We realized 
early on there was only so much we 
could do in Vancouver," says Baker. "You 
can't run a record company while only 
selling records to 300 people locally." 

While recognizing Uie label's Umita- 
tions. Baker touts the merits of an act 
being with a smaller label like Mint, 
which, he says, can offer a more sup- 
portive, hands-on environment for 
artists than a bigger label can. 

"We're all very close to one another, 
and there is a family approach to doing 
things here," says Baker. "There is a 
certain level of exposure or success we 
can competently provide to an artist, 
and that level has increased vastly &om 
when we started." 

A personal watershed for the two 




THE SMUOOLERS 

owners was when, after releasing 
Pluto's infectious, pop-oriented debut 
album, "Cool Way To Feel," in 1994, 
Mint lost the group to Virgin Records 
of Canada, which reissued the album 
with additional tracks in June of last 
year (Billboard, July 20, 1996). 

"The Pluto situation turned out to be 
a very positive experience," says Bakec 
"We only had them signed for one 
album, so it was a cutrand-dried thing 
when it came time for them to split to 
Virgin, and we're certainly not bitter. 
However, we used to sign acts for one 
album; (after Pluto] we now sign for 
three albums." 

An additional boost for Mint has been 
its tie-in since 1995 with Berkeley, 
Calif.-based I^kout Records. The tm 
labels hav^ participated in several co- 
venture releases featuring their acts, 
starting with Cub and Potatomen beii% 
featured on the "Split" EP in 1996. 
Additkmally, Mint has distributed Look- 
out recordings in Canajia by the Mr. T 
Experience, Pansy Division, and the 
Groovie Ghoulies. 

"We found people with a very similar 
vision to us," says Baker about Ixwkout 
"By the time we hooked up with them, 
we were having more success with pro- 
moting records in Canada. Wfe were able 
to say, 'Your records are virtually 
unknown in (Canada. Let's set what hap- 
pens if we promote them.' It's been a 
great relationship." 

The goal for Mint in the future is to 
further establish the label in North 
America and foreign markets. "At this 
point, we can release a record, and 
there are people that will, if not buy it 
take an interest in it just because we put 
it out" says Baker. "Once in a while I'll 
get a letter from someone from New- 
foundland or Kingston [Ontario] telling 
me that Mint is their favorite label. It's 
so exciting to me that somebody I don't 
know has an opinion of what we do." 
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Border Crossings 

Alanis, Celine, Shania...Just Some Of The Canadians 
Gaining Worldwide Recognition As Industry Earns 
Respect At Home 



BY LARRY LeBLANC 

Global successes of Canadian superstars Celine Dion. 
Alanis Morissetie. Shania Twain and Bryan Adams, 
as well as the impressive mtemational achic\'emcnts 
of Jann Arden. Tern Clark, Detwrah Cox. I'aul Brandt 
and Roch \bisine. hsvc resulted in a jubilant mood pre- 
v-ailing within Canada's music community'. 

"Canadian anisis have exploded, and iheir successes 
have helped put Canada on die map as an A&R source," 
says Rick Camilleri, president of Sony Music Enter- 
tainment (Canada). 

Until recently. Adanos was the leading figure in 
Canadian music, due to his international presence, oibit- 
ing in a galax>' all his own. However, his global success 
went mosdy unappreciated at home because, traditional- 
ly Canadians have rarely cheered the international 
achievements of homegrown uilent. Howx-vei; Canadians 
ha^'e enthusiasric^ly, and uncharacteristically, embraced 
the latest wave of international triumphs. 

HOME TEAM VICTORY 

"How long lias it taken for Cinadians to accept that 
Canada can have international stars?" asks Doug 
Chappell. president of Merrur>/'Pol>'dor "For so many of 
our artists to be recognized at home as international stars 
is almost as important, to me, as their individual interna- 
tional recognition." 

There is. of course, the continuing and sizable foreign 
achievements of such veteran pop and rock acts as Rush, 
k-d, lang. Barenaked Ladies. Crash Test Dummies. Sarah 
McLachlan. Cowboy Junkies. Jane Siben^'. Snow. Sloan, 
Holl>' Cole. Leonard Cohen and Anne Murray. Now there 
is an international emergence of such newcomers as 
.Amanda Marshall, Haytlcn. Our Ltdy Peace. Philosopher 
Kings, the Inbreds, Harem Scare m, Pluto. Bif Naked and 
Moist. 

"Not only is there depth [with Canadian talent intcr- 
tutionallyl now, but it's across masical genres," points 
out Dcnisc Donlon. director of mii^ic programming lor 
the MuchMusic \idco channel. "Yearri ago, [Canadian for- 
eigji successes WT.'re| primaril>' in pop rock. Now. almost 
every musical genre is represented." 

Internationally prominent Canadians in non-pop fields 
include Lorcena McKennitt. rerron. Bruce Cockbum 
(recently signed to Rykodisc in the U.S.), Kate and Anna 
McGarrigle. James Kcelaghan, Paul Horn. Jesse Cook and 
(akadja in roots-based 
tnu^ic; Raffi. Susan 
I lammond (of CLissical 
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Kids), Fred Pennei; and Sharon, Lois & Bram in children's 
music: Oscar l^rtcrson, John Stclch and Diana Kiall in 
jazz; Michael Jones and William Ellwood in new age; Ben 
Heppner in opera; Ofra Hamoy in classical; WSilter 
Ostanek in polka; and DJ John Acquamu in dance. 

BIGGEST OF THE BIG 

Cenainly. several of the most striking inicmaiional 
music stories in the past year belong to Canadians: Dion. 
Morissctte. Twain, Brandt and Arden. 

Celine Dions fourth English-langua^ album. 1996's 
"Falling Into \bu" on Columbia Records (550 Music out- 
side Canada), released last Mareh, sold 1.3 million units 
in Caiiada by year's end and 17 million imiis worldwide. 
It is the follow-up to the I^j-ear-old's 1994 album, "The 
Colour Of My Ixnv," which has sold 1.5 million units in 
Canada and 14 million units woddwide. 

Meanwhile. [Mon's 1995 French-language "D'eux" 
continues to shatter sales records here and abroad. It has 
sold 630,000 imits in Canada to date — unprecedented 
for a French-language album — and 6 million copies 
woridwide, becoming the best-selling Irench album of all 
time. Irion's concen albmn, "Live A I^ris." released in 
November 1996. has sold 175,000 units in Canada and 
I million units wY>rldwide. 

"Celine's sales are ri^t off the map." says Camilleri. 
"In the last sbc years in Canada, her catalog has sold 5.5 
million albums in Canada." 

The Canadian double-diamond certification [2 million 
unitsi of Maverick Records' "jagged Little Pill." released 
in June 1995, is a significant milestone for both the 
Canadian music industry* and for Alanis Morissette, w^ho 
won four Gramm>^ and five Junos in 1996. Spending 12 
weeks at No. 1 on The Billboard 200, it is only the sixth 
album to exceed sales of 2 million units in Canada — and 
the only one b>' a Canadian artist lo do so. The album has 
racked up f^obal sales of 23 million units, according to 
Stan Kulin, president of \\^er Music Canada 

"The album's continuing sales siupriscd me," admits 
Kulin, "When Alanis was fin Canada] for the lunos last 
March, we were on the verge of going diamond 1 1 million 
unitsi . Her manager Scott Wfelch said we'd sell well over 
diamond. 1 said to myself. ^Maybe we'll be at 1.3 million.' 
Here it is at 2.1 million units and still selling. 

"At the same time," adds Kulin, "Paul Brandt's album 
T'Calm Before The Storm"] will be a double-pladnum 
{200,000 units] album in Canada. 'He obviously will 
have a long career." 

Canadian sales of Shania Twain's sophomore Mercur>' 
album, "The Woman In Me," released in februar)' 1995, 
haw now reached 10 million wxirldwide, 1.7 million in 
Canada, making it the top-selling countr>' album in 
Canada b>' a Canadian artist. "I've never been associated 
with an album this big," admits Chappell. "1 don't know 
where the end is. It's going to sell 2 million; it's just a 
matter of when." 

.\6sM Records had banked on jann Arden's sophomore 
release, "living Underjune," providing the Calgary-based 
singer-songwriter with a U.S. breakthrough, and it hap- 
pened. Released in Canada in .^ugust 1994, and in tfie 
U.S. in ftbruar>' 1995, the album has sold 350.000 units 
in Canada and 1 .4 million woridwide. according to John 
Rcid. president of A&H 'lsLind''\totown Canada. 

Meanwhile, the Tragically Hip, the definiiivx- Canadian 
rock act of the decade, continues to consisiendy deliver 
big-selling albums. The latest is "Trouble At The 
Henhouse," the band's sixth album, released in early 
1996. "We're at 500,000 lunitsl, and it condnucs to 
move." says Ross Re^Ttolds, president of Universal Music, 
Canada. 

Cmiimted on pagf 52 
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Buffalo Brothers • Michael Burgess • Sara Craig • Paul Janz • Monsoon * Raggadeath • Will Millar 

OUR INTERNATIONAL ARTISTS INCLUDE 

"Weird Al" Yankovic • Frente • Skee-Lo • Sepultura • Dog Eat Dog • Fun Factory 
House Of Pain • Type 0 Negative • Jennifer Warnes • Seven Mary Three 

Since 1974, hundreds o t artists have joined the class of Canada's leading 
independent label, Attic Records. The gold, platinum and multi-platinum 
successes ol many ol our artists puts us miles ahead ol the rest. 
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Visit Alexander Mair at the Midem Canada Stand (Booth 05.02-07.01) or at the Carlton Hotel 
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Rising Exposure Of Canadian 
Video Directors 

Talented Directors Meet High Expectations, 
Low Budgets And New Outlets 



BY JEFF BATEMAN 

Undenated intematk>naU>- and underpaid at home. Canadian music- 
video directors are buoj-ed these days by glimmeis of light on the hori- 
zon. Their collective reputation is on the rise, thanks to two acclaimed 
directors; Toronto's Fiona Sigismundi. whose startling clip for Marilyn 
Manson's "The Beautiful [^ple" generated a call from David Bowie and 
an invitation to shoot his latest video, and Ste^-en Goldmann (Billboard, 
April 13. 1996). ihe Montreal, Quebec, native widely credited wih rein- 
^■enting the Nashville look throu^ his videos for Shania Twain. Martiru 
McBride arKi Para Tillis et al, 

TELEVISION APPEARANCES 

More importantly, a mother lode of new business will theoretKalty 
develop in tandem with the nation's first adult-contemporary video chan- 
nels, MuchMoreMusic will be a stsier operation of the CHUM lid. coiv 
icmporary video service Much Music. In Quebec, CHUM and 
Radiomutuel Inc. will run the fearKophone Musimax- Both coukJ be on air 
as earty as September 

While the audience reach for these stations will likely be minimal at the 
outset, their arrival will be good news for Canadian icons like Anne Murray, 
Bunon Cummin^ and Brtxe Cockfaum, all of whom appeared on behalf 
of MuchMoreMusic at license hearings last May, Since 1994, MuchMusic 
has virtually frozen out man>' adult-oriented acts while zooming in tig^dy 
on its core yxmih audierKC. The lack o( la VH-1- type station] in Canada 
has hurt," says Jim Campbell, VP of artist and international marketing at 
BMG Music Canada. Campbell believes MuchMoreMusic will revitalize 
careers and signal a new wa\'e of artist signings, jusi as die New Country 
Network has jump-started the domestic country scene. 

"1 wouldn't say (MuchMusicl has narrowed, I'd say you can barely see 
through the crack anymore," argues Michael Rosen, a pioneering video 
pnxiuccr in Canada arwi now president of Hoodoo Rims in Tonanto. 
"Some well-established artists arc ri^tly aEraid that if they spend any 
amount on a video, they're pissing it away. The sootier we gpt [a new chan- 
nell the bciict" 

MORE FOR YOUR MONEY 

Even with a new a\¥nue of exposure, the domestic video business will 
remain a matter of squeezing the most creative jukre out of relatively miser- 
ly budgets. While many independent videos are made for under $15,000 
(Canadian), the average multinational video budget here is little more than 
twice that figure. E^qjenditures occasionally jump to the $50.000-to- 
$ 100,000 range for artists widi tqvpriority status and foreign-release com- 
mitments, thouj^ the bigger fees frcqucndy go to American directors like 
Matt Mahurin (who directed "She's A Freak' for Bloody Chicletcs), "Dyan 
Geoige CMoLst. 1 Mother tarth) and Ken fox (the $250,000 U,S, clip for 
the Crash lest Dummies' "He liked To bx\ It"). 

"tou don't spend more than $30,000 on a \ideo for the Canadian mar- 
ket unless you're an idiot — the economics don't allow it." states Ciiip 
Sutheriand, manager of Sloan and the Rankin Family 

A liner point is put on the same blunt logic by Catherine McRae. Sony 
Music Canada manager of CTcativc services. "Our decisions are very pru- 
dent," she explains. "Market size allows lis to spend only a fraction of 
what's spent in Europe and America." Sony's keenly anticipated sopho- 




more album from Toronto band Our Lady ^ 
I^ace is suf^rted with a $60,(X)0 video for ^pS^ 
the single "Superman's Dead." "Tliat's a 
healthy, realistic sum for a mulu-platinum 
Canadian band launching a reconi in this 
territory-," says McRae. "It will hopefully 
give us a video we can use in working the 
hand internationally. " 

Certainly, there is no shortage of novice From fop: Anne Murra); 
filmmakers eager to pamt their video mas- Bruce Cochburn, 
terpece with whatever funds they can 

wran^c. "Wt're seeing a whole crop of amazing people emerging,'" says 
Dcnise Donlon, director of music programming at MuchMusic. She cites 
Toronto's Black Walk Productions as a hotbed of young talent and places 
relative newcomers like Sigismundi, Javier Agullera, Andrew McNau^ton, 
Stephen Scott, George ^^le. Fric YealLand and Derek Horn at the cutting 
edge of video creativity 

Of the 2.564 videos received by MuchMusic for the 12 months ending 
June 30. 1996. 668 wem from Canadian artists and 633 were made in 
Canada by domestic videomakets. Donlon has no aesthetic dilemmas 
when slotting homegrown clips into the programming flow, "More so than 
the foreign videos we get, Canadians have had to be more creative by eking 
quality product out of small budgets," she explains. "That pi:ishes the 
envelope in ways tfiat we find fresh and very exdting." 

Nonetheless, bottom-line realiries generate frustration. "It's something 
we live with and undeisiand, but it's hard," says Jannie Mclnncs, a pro- 
ducer at Revolver Film Co. in Tcronto. "\bu'rc doing what should be tiwee- 
day shoots in two days, the creative department is taxed to the limit, you're 
always shon of crew. Inevitably, there's a point in a director's career where 
they want to work on a bigger scale." 

MOVING ON 

Since dircaors usually pocket about 10% of a budget, it's no surprise 
that most are content to develop a reputation arxl signature style before 
moving on to the luctative fields of television, film and commercial pro- 
duction. "Wfe got into videos to develop our craft, and that remains the 
best justification for doing them today," says Braun Famon. executive pro- 
ducer for Red Motel Rctures Corp. The Calgary Cim is home to Jeth 
Wfeinrich, one of Canada's top video auteurs of the '90s, Wliile his credits 
include Jann Arden, \iin Haien and Candlebox, Wfcinrich primarily makes 
his living from advertising shoots for such U.S. clients as Southwest 
Airlines and Fust National Bank. Advertising jobs also supplement the 
video income of Curtis Wfehrfritz, another top-ranker who has delivered 
award-winning clips for Leonard Cohen. The Tea Pany and Philosopher 
Kings. 

While U.S, film and televLsion producers have been drawn nonh in 
overwhelming numbers by a weak Canadian dollar and solid technical 
crews, the same logic hasn't resulted in a music-video gold rush. "After 
years and years of marketing ir>credible talent in the States, I've discovered 
that American labels are still more comfortable dealing with directtHS in 
New York or l-A.." explains Allen \\feinrib, executive producer at Revolver 
Films. "The backyard syndrome is a hard one to overcome." H 



BORDER CROSSINGS 

Contmurd /mm [igp- StJ 

However; despite selling substantial numbers of albums in Canada, 
rock acts like the Tragically Hip, Tom Cochrane. I Mother Eanh. 54:40, 
the Watchmen, Colin James, the Odds, the Tea Party, Corey Hart, Susan 
Aglukark and Base Is Bass, and most of Canada's counti}' acts, includ- 
ing Michelle W^ght. Prairie Oyster; Charlie Major and the Rankin Family, 
have not Eared as well outside Canada, 

"There are ICanadiani acts that may not travel well but do very well 
within Canada and, perhaps, in one or two other icrtitories abroad," says 
Kuhn. "We'd all like these acts to break in the U.S. but, having said that. 



it's still quite an achic\'emcnt what they're doing here." 

The isolation factor is. perhaps, even more defined in the mostly 

French-speaking province of Quebec, where, despite the international 
breakthroughs of Dion and \bisine, recordings by top-tier francophone 
artists, mostly on independent labels, such as l-ara Fabian, Kevin Parent, 
Eric Lapointe, Les Colocs, [>aniel Belanger. La Bottine .Souriante, Richard 
Seguin and Gino Reno, do not sell outside of the province, and go unno 
ticed in France. 

One sign of Canadians being intrigued by their culniral roots is the 
strong domestic interest in Celtic-based music performed by such folk- 
based performers as Loreena McKennitt, Ashley MacLsaac, Natafie 

Cemtinuftd on page 56 
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So many wonderful things have 
happened to me during the last 
year.... When I see the expressions of 
love and joy in the faces of 
audiences at my concerts, I'm 
reminded how fortunate I am to be 
doing something I really love to do. 
I know I didn Y get here on talent 
alone. There are so many people in 
the industry throughout the world, 
who have given me their support. 
I thought by writing this simple 
message of appreciation I could 
somehow express my gratitude. 
To radio and retail. . . to the video 
networks and programs. . . all the 
TV shows. . . to the press. . . 
to the promoters. . . to the producers, 
writers and musicians, 
and last but not least , 
to my Sony Music family 
everywhere- 
Thank you for believing in me! 



( /I .jjA. 



CfM.6.3. 



Canada Pioneers The North 
American Digital-Radio Frontier 

Testing And Education Prepare The Country To Strike Up The L-Band 



BY CHRISTOPHER JONES 

liih distal-radio test sites now up and running in Toronto, 
■ Montreal, Ottawa and Vancouver, Ginadian bnMdcastere are 
I turning their attention to the second, and perhaps most impor- 
I lani. phase of launching this new format: selling ii to marketers 
and the listening public. 

Delegates to October's Canadian Association of Broadcasters (CAB) 
convention in Edmonton. Alberta, got a taste of the new medium with 
the unveiling of a "\nrtual receiver," a computer simulanon of the ser- 
\'iccs and CD-qualir>' sound promised by radio's brave new wave. 
Provided it is embraced by consumers, who will need to invest in a new 
generation of radio receivcts, digital audio broadcasting (DAB) will rad- 
ically transfomi radio services by early in the next centur>'. 

But Canada's broadcasters aren't waiting for the new millennium. By 
the lime DAB receivers come to market in fall '97, the country's major 
radio properties will already be simulcasting both analog and digital 
signals, ready to cash in on the format's "daiacasiing" enhancements, 
such as instant weather, rraffic and transit reports, personal paging, 
electronic yellow pages and a wealth of other on-demand services, 

"Think of it as a wireless connection to the information hi^way," 
sa)'s Duff Roman, a ^-cteran Toronto broadcaster and VP of Digital 
Radio Research Inc. (DRRI), a consortium of Canada's largest private 
and public broadcasters that is steering the country's drive to digital. 



PIONEER DAYS 

Canada is something of a pioneer in the digital-radio field, at least in 
North America, where it has led the charge to adopt the Eureka 1 47 
system, a standard developed in Europe and endorsed by the 
International Telecommunications Union (a U.N. body devoted to the 
development of international standards). Eureka 147 operates outside 
the traiditional AM and FM broadcast bands in what is called the L- 
Band (between 1452 and 1492 megahertz). The L-Band is large enough 
to provide slots for all existing Canadian AM and FM operators, with 
some room left over for new players, sa)s Roman, who is also co<hair 
of CAB's digital radio roll-out committee. 

"And that's what scares the hell out of the Americans," he adds, by 
way of explaining why U.S. broadcasters have rejected Eureka 147 and 
the L-Band option. "There was a great fear that if AM and FM were on 
an equal pla>'ing field, technically, that the equity value of their ?M 
properties would be dramatically impacted. They determined that 
they'd dedicate their resources to finding an in-band solution that 
would preserve the status quo — in other words, provide a digital FM 
signal that would be slightly better than a digital AM signal, within 
existing coverage areas, using existing plants and equipment." 

David Layei; an engineer with the National Associarion of 
Broadcasters, based in \^fehinglon, D.C.. acknowledges that coverage 
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areas and piopiietary interests are a factor in the U S., but the funda- 
mental reason for seeking an in-band solution, he says, "is that the 
spcctnim simply isn't a>'ailable in the U.S. as it is in Canada, where the 
government consciously set aside that amount of spectrum required for 
Eureka 147." 

As for the equalization of AM and FM in Canada, "it's a non-issue 
here," says Roman, "because most of us are joint operators. For us, it's 
just a matter of managing our resoiuces bettei; using our AMs to oSrr 
some divcisity to our listcnoship." 

GROUP RATES 

Lower basic-resource requirements are a principal reason Canada 
has been so fervent in its support for Eureka 147. Because the system 
is structured to deliwr signal codes in groups or "pods" of five (each 
pod occupying 1.5 megahertz of L-Band spectrum), broadcasters can 
share expenses, and start-up costs are much lower than those associat- 
ed with launching an AM or FM station. Another benefit is that digital 
transmitters require a fraction of the power needed to transmit analog 
si^iab. 

"The test site we're operating off Toronto's CN Towei; serving all of 
the Greater Toronto area," notes Roman, "uses a variation of between 
100 and 200 watts of total power, versus the 50.000 watts required for 
AM or 40,000 for FM. We're looking at a savings of tens of thousands 
of dollars in electricity costs alone." 

But lower costs are really just an ancillary benefit. The main reason 
broadcasters, and not just those in Canada, are scrambling to get 
aboard the digital bandwa^n is fear. As Tony Vine:; president and CEO 
of Rogers Broadcasting, told a commutucations coiiference in Toronto 
earlier this year, "Every facet of the entertainment and communications 
industries is going digital and reaping the benefits. The rate of change 
in our competitive environment could easily leave an analog industry 
behind." 

Says Roman, can't afiford not to be digital. If we hold on to anak)g, 
the mess^ we'll be sending is that radio is an inferior techiwlog)'." H 
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MacMastei; the Rankin I^mily, the Bana MacNeils, John McDermott, 
the Iri^ Ekscendants and Rawlins Cross, as well as such rock-based acts 
as Spirit Of The Wst, Captain Iracktoi; the Mahoncs and Great Big Sea. 

Performing a mix of Gaelic and tradinonal Cape Breton fiddle tunes, 
colorful Maclsaac recently has become one of Canada's top-selling 
acts. His explosive 1995 Ancient Music/A&M album, "Hi"* How Are 
\bu Today," has sold 230,000 units in Canada to date, according to 
Reid. 

Boosted by suppon from MuchMusic and its Quebec French- 
langui^ counterpan. MusiqePlus, and key retail chains such as HMV 
Canada, Sam Tlie Record Man, Arehambault, A&B Sound and Sunrise 
Records, as well as b>' a college and club circuit. Canada's independent 
sector continues to be a potent A&R soiure. 

While such labels as Nettwerk Productions, Attic. 
True North, Duke Street, Handsome Bo>', Hi-Bias. 
Plus 8, Hypnotic, Beat Factory Music, Liquid. 
GtDundswelL Zulu, murderrecords and Iron Music 
Group are distributed nadonally by multinationals, 
such grassroots labels as Sonic Unyxm. Random 
Soimd. Mint, Amatish, Sabre Toque, Gritty City, 
Rocldn' Rod Records, Plectrum, Outside Music, 
Mag Wheel Records, Mo'Funk, BorealLs and 
Equinox have been able to build nauonal profiles of 
their msiers as well. 

Among the most promising independent talent 
now in Canada are Rusty, Klnnie Starr, Sara Ciaig, 
Barfora Lynch, Rhymes With Orange, Earthtones, 
Loreena McKainilt the Reggae Cowboys, Fumacetacc, Cub, Duotang, 
Fliilip Sayce. Gord Johnson, the Molly Blooms, 
Lenni Jaboui; Le^n Of Green Men, Big Rude Jake, Smoother, the Wyrd 
Sisteis, Sunfish, Salmonblastei; Len and Oh Susanna. 

Unquesnonably, the most anticipated release by a Canadian artist in 
1997 wiU be by Sarah McLachlan on the V&rKouver-bascd independent. 
Nettvrerit Productions (Arista outside Canada) due in June. With 
McLachlan performing 30 to 35 U.S. dates with Ulith Fait, in a unique 
female-headlined music festival tour in the summet; the album could be 
one of the year's top-sellers. McLachlan's last oflicial studio album, 
1994's "Fumbling Towards Ecsiacy," has sold 1.4 million copies in the 
U.S., according to SoundScan. 

"Sarah's album will be massive." predicts Tenry McBride, president of 
Nettwerk Productions and manager of McLachlan, Barenaked Ladies 
and Moist. 

This year will sec a lot of traffic for domestic releases, and witli the 
laurK'hcs of the AC-based >ideo services. Much More Music and its 
French-language counterpart. Musicmax, Canadian ardsts will be even 
more visible at home. 




CORPORATE COMMENTARY 

# "In the first quaner; Our Lady ["Clumsy" on Columbia] is an 
enormous priority." says Sony's Camillcri. "Thc>' arc poised to explode 
intcmationiilly. Amanda Marshall's debut album [released in Canada 
October 1995] has sold more than 300.000 units in Canada. 1 million 
units Iworldwldel, and we're hoping to have a new album in September 
b)' her There will aUo be releases It>' Philosopher Kings. Tara L>ti Hart 
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It's Canada Country 

Plenty Of Talent, But Success Still Depends 
On Nashville Acceptance 

BY JOHN P. McLaughlin 

Five years ago. when Mithelle Wrighl 
\v,\s ihe ilelinilion ol Oiiuidian eoimiry- 
musie sut ecss. who enuld have f»in'lnld 
ihe ihree-proiigeil C^anuek phenome- 
non of Teni Clark, f^iul Brandt and ihc 
cxiraordinary Shania Twain on the toiintry 
world siagc? 

"We planned dimble-platinum Iworld- 
wide salesi, and I thought wr were really 
going out on a limb. " says Dong CHiappcll. 
presideni of Mcrrur), Polydor, Canada, of 
Iiis original forecast for Iwain's Nashville l.tutn_li ol "Ihe 
Woman In Me." 

Cliappell eakiilaics ihat total sik^ aa* nov\ over 10 million 
units, including 1 ,7 million in Ginada. Togctlu-r « iih his e^ti- 
mate for Tw-ain's labelmaic Terri Clark's cimnyTimus lipii 
album selling jusi short of pbiinum ( 1 million ^ m the I ' S. and 
almost double-platinum (200.000) in Canada ami Iht second. 
"Just The Same." turning gold (50.000 Canada: 500.000 U.S.) Oockv^ise fnim top: 
in both countries ahcr just a few weeks. Chapell is under- SIwjiiu Twuin. Paul 
siandably upbeat alxmt Canadians in country music. Brunt, OuuUc Major, 

Nashville traditionally has not been receptive to Canadian Trni CUirh. 
country music. But Twain's. Clark's and Brandt's successes 
have stime in the Canadian industry now thinking — just maybe — 
they've Imally arrived Is this true? 

"I don't think it has anvThing to do with being C4inadian." says Alan 




Kates, the Nashville-based manger for Canadian acts Praine Oyster and 
Charlie Major. "Ii has to do with being talented. The C-anadian Country 
Music .Awards — the one day a year Canadians celebrate — essentially 
are celebrating |C-anadian artists') American success. Most country acts 
in Canada can t make a living, as far as 1 know, You have to break 
through to be successful." 

The big problem with any burgeoning music act in ('anada is reach- 
ing a population roughly equal to that of Caiifomia. spread across some 
4,000 miles. Recording, promotional and touring costs 
are paihibitive cwn for acts like Farmer's Daughter. 
Jason McCoy and Cindy Church, who iire signed to 
domestic label deals, let alone independent artists like 
Rick Tippe. 

"It can be done if you keep recording budgets low 
and have moderate success." says Randy Stark. VT of 
marketing and promotion for Warner Music Canada. 
"Then we can cenainly recoup, and the arrisi can make 

■I money." 

ilie U S. music market always beckons. While 
lu.uii .tiki Clark were both signed directly to Nitshville 
record deals — effectively making them 
another American product to Mcrcurv' 
Canada — Stark was one of the principals 
behind Paul Rrandt"s co-venture deal 
between Warner Canada and Wbmer 
Nashville. 

"What we vi'anifd to do," Stark says. 
*"\vas create u real piinncrship where we 
K>ih had a vested inieresi and could share 
a project. Piiul was a naiur.d. There wte 
inieresi in Nashville, and we cenainly 
uanted our C^uiadian artist to succeed." 
\ancouver-bascd manager Bruce .-Mien, 
hamiics Bryan .Vdams. Anne Murray and Mariina 
msisLs he wouldn't even coasider Canada in trying 



who nt 
McBridi 

lo launch a new country artist. 

"I would go down to Nashville and make a deal thea'." says 
Allen. "I would have the artist live there and immerse them- 
selves in the c ountry business, because the ccnierof the coun- 
ixy business is Nashville. Tennessee." 

Allen further insists a hit track record in Canada is all but 
irrelev^ant on the worid stage, "What does a Canadian rep 
mean? It doesn't mean a lot of records, and it cenainly doesn't 
mean a lor of ticket sales." he says. "How many times did 
George Fox win ICCNLX] vocalist of ihe year? And Charlie Major? Those 
awards didn't open the doors in Nashville at all. never have." 

"Initially, a success story in Canada helps open the door in the U.S.," 
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counters Ed I larris. Universal MiLsic, Ciinada's director of country mar- 
keting. "It becomes pan of a developing story that might attract the 
ears of an A&R guy down there. Does it ensure success in the U.S.? 
Obviously not." 

Shania Twain's former manager. Mary Bailey, sees in Canadian coun- 
try music "a gold mine only starting to be tapped." Says Bailey, "Wt 
have brought an invusion of Canadian talent to the global market, and 
major labels have turned their heads north and allowed a lot of labels 
in Canada, the majors, to stan signing acts and dc-vrloping them." 

Bailey and otherri in Canada credit Ken Bain. BMG Music Canada's 
national \ideo/'country radio promotions manager, as the original point 
man for much of the contemporary development of Canadian country. 
He brought BMG artists Charlie Major and Prairie Oyster and the 
Nashville-signed Michelle Wright on stream some five yearn ago, 

"We started hitting country radio just like pop radio," says Bain. "I 
think we fueled the fia* for a lot of people. We shmwd ihem this ls a 
format that can really work Bui we wx-re really lucky, we had three 
killer acts. The snowfejll just keptgoing, and 1 think it makes a differ- 
ence. Nashville will listen now." H 



BORDER CROSSINGS 

C iwitrrtiioi /mm txiac 5f> 

and Mario Petchat this year" 

♦ "I'm enthused alxiut debut atbuim by Holly McNarland and 
NL'Vle." sa)'s Univtrrsal Mask's Reynolds. "M.\de's album will be 
n.*lcased in late K*bruary. and Holly's album will come in late March [on 
L'ni\ersal Music in the U.S.]. We'll aLso have releases by laura Smith and 
Age Of tlcctric in K-bmary. Headstones in Maah. and a second-quarter 
relcaie b)- Ictiuntry singer] jason Mc-Coy. \\t expect to enjoys really good 
sales from all of those artists." 

♦ "We're feeling wry good, both domestically and internationally, 
about current releases by Bloody Chicletts |"Presenting...Bkiody 
Chicleits"l andjacksoul rAbsolute"]." says Paul .Mots, pnrsidentof BMG 
Music Canada. "Wt'll try and build the Isalcs] .sior)' here belore [rryingj 
to break out intemaiioiiaiiy We also feel that Mrs. Torrance has great 
potential in turope," 

♦ Says Reid. "Wt're going to break Big Sugar |"Hemi-Vision'' released 
in Canada .September 1 9Q6] internationally this year Wi-'re over plat- 
inum 1 100,000 uniLs] in Canada. We will have a new Jann Arden album 
in the third quaner and a new Ashley Macls;i;ic record for the fourth 
quarter " 

♦ "Wf re now doing major promotions for albimis by the Odds, and 
Natalie MacMastei:" says wkmer's Kulin. "Wt also have albums this year 
by the W^toas and Wide Mouth Mason, as well as st>lo albums by |Blue 
Rodeo principals] ]im Cuddy and Greg Keelot" 

♦ "Internationally {albums by! I Mother Harth. Moist. Anne Murray 
and Dream Wiimot^s are priorities with us," says L>eane Cameron, presi- 
dent ol hMI Music Canada. "Domestically, we have releases in 1997 
from Ron Hynes. Change Of Heart. Bob Snidec King Cobb Steclie. 
Dayru Nlanning, Econoline Cntsh and Tea IMrty. 

♦ "This Is a big domestic year for us." says Mertury/Polydor's 
Chappell. "Our two new signinj^s. Zuckerbaby and Nancy Dumais, will 
have releases in die first quarter W'e also expect releases from the 
t^nbow Butt Monkeys and Barstool Prophets in either the second or 
third quarter" 

NORTHERN INVESTMENTS 

Despite the current unprecedented %isibility of Canadian artists 
internationally, label executives complain of frustrations with their 
U.S. affiliates in securing releases of their rosters. Funhermore, they 
point out ihat ovcrbcas afriHatcs primarily look lo the American label 
or U.S. market acceptance before reacting positively to Canadian 
product. 

"Wt pour a lot of money into projects, looking for a few of them lo 
catch Gre [intemationallyl while we wait for a U.S. release," saj'S 
Cameron, "[Sony Music Canada's] Camilleri has the best track record 
(iniemationallyj ri^t now: He's sighting acts, and they're happening 
internationally." 

Camilleri notes that Dion's global success has been providing a 
launchpad for s-uch .Sony Masic Canada acts as Marshall. Our Ijidy 
Peace, the Philosopher Kings and Chantal Kreviazuk. "Wlien an artist 
like Celine has the .success she has, our affiliates take notice that it came 
out of Canada." he says. 

What's becoming increasingly evident to many insiders here is that 
Canadian companies must take a more dominant role — and far more 
financial risk — in the future to insure that their rosters will mal« an 
impact internationally, particularly in the U.S. 

"ICanadian labels] are now going to have to make a greater financial 
investment [to secure intcmaiional markeisl." Kulin agrees. "One 
approach is to do joini-venturcs, panicularly with our U.S labels, which 
is what we're doing more, and more, I lowcver; Canadians also have to 
pay more attention to developing relationships (with foreign affiliates]. 
Today, you don't work just the U.S. There an: huge markets ouLside of 
the U.S." 

Many industry' figures remain unconvinced that Canadian affiliates of 
multinationals will dig any hirther into their pockets to funher sales of 
Canadian masic internationally. 

McBride, who has recently worked feverishly, and successfully, at re- 
positioning Barenaked Ladies in the U.S. marketplace, says, "ICanadian 
labelsl will only go hall the distance (fmanciallyl. When they see they've 
got to put in S2 million or million to take [an artist] all the way. they 
shy away " H 
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Indies No. 1 1n Total Album Market Share For 
First Time; WEA Is No. 1 1n 'Current' Share 



Total U.S. Album 
Market Share By Distribytor 



20.6% 



BMG Tops In Singles, 
R&B Albums; WEA 
For Country Albums 



BY ED CHRISTMAN 



NEW YORK— For the first time in 
the history of the modern music 
business, independent distributors 
and labels reached the No. 1 spot in 
total U.S. album market share, 
which includes both current and cat- 
alog album sales. However. WEA was 
kinj; of the hill in "current" U.S. 
album market share in 1996. 

During the year, WEA KJ*i'nercd 
20.9% in market share for currents, 
which excludes sales from albums 
considered to be catalog. But the 
independent distribution sector 
trailed closely, posting a 20. 3^? slice 
of the current pie in Ul!l(i. 

In distributing; singles. BMG Dis- 
tribution was the No. 1 U.S. vendor, 
with a whopping 21. i^':^ market share 
last year And in album genres. WEA 
came in at the lop for country mar- 
ket share, while HMG ruled the roost 
for R&B market share. 

The market-share rankings are 
determined by Hartsdale. N.Y.- 
based SoundScan. which collects 
point-of-sale information from retail 
and rack accounts on all formats and 
configurations. SoundScan tracks 
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sales at stores that account for 
approximately 85% of U.S. music 
sales and then projects totals for the 
entire U.S. market. 

SoundScan determines "current" 
market share by including all 1996 
sales of an album, provided that 
those sales have occurred within the 
first 15 months of its release (12 
months for classical and jazz 
albums). 

Market share for albums and sin- 
gles each include all formats and 
genres available in the respective 
configuration. The market share for 
country and R&B consists of data 
collected by SoundScan from the 
panels used to compile Billboard's 
album charts* for those genres. 

For the first time. Billboard's mar- 
ket share data does not include total 
market share, which combines sin- 
gles and album sales. Beginning this 
year. SoundScan has stopped calcu- 
lating total market share, and 
although it computed that total 
through the end of 1996, it has 
stopped providing Billboard with 
that data. 

The 1996 market-share totals are 
for the year beginning Jan. 1 and 
ending Dec. 29; the 1995 totals are 
for the year beginning Jan. 2 and 
ending Dec. 31. All totals mentioned 
in this story and on the market- 
share charts use rounded figures. 

In current album market share. 
WEA retained the lead, finishing the 
year with 20.9'^, down from the 
22.6*^ it posted the previous year. 

Helping WEA nail down the top 
spot was Alanis Morissette's ".Jagged 
Little Pill." which was the best-sell- 
ing album of 1996. selling 7.4 million 
units, as tallied by SoundScan. That 
album was the No. :i-selling title in 

1995. when it moved 4.2 million units. 
Other top-selling albums distrib- 
uted by WEA included Metallica's 
"Load," Tracy Chapman's "New 
Beginning," LeAnn Rimes' "Blue," 
Hootie & the Blowfish's "Fairweath- 
er Johnson" and "Cracked Rear 
View." and Keith Sweat's self-titled 
album. 

For the second year running, the 
independent sector finished as the 
No. 2 distributor in current album 
market share. Collectively, indepen- 
dent distributors garnered a 20.3^ 
share, down almost a percentage 
point from 21.2% in 1995. Top-sell- 
ing independently distributed 
albums include Bone Thugs-N-Har- 
mony's "E. 1999 Eternal" and Coo- 
lio's "Gangsta's Paradise." 

Although it finished as the No. 3 
distributor in current album market 
share for the third year running, 
Sony Music generated an increase of 
more than two percentage points in 

1996, when it had a 15.3% share vs. 



13.1% in 1995. 

Last year, Sony distributed three 
of the top five best-selling albums: 
Celine Dion's "Falling Into You," the 
Fugces' "The Score," and Mariah 
Carey's "Daydream." Other top-sell- 
ing albums distributed by Sony 
include Oasis' "{What's The Story) 
Morning Glory," Nas' "It Was Writ- 
ten," and Rage Against The 
Machine's "Evil Empire." 

Also posting market-share 
increases in 1996 were BMG and Uni, 
which finished No. 4 and No. 5 in 
current album market share, respec- 
tively. 

BMG saw its market share move 
from 11.2% in 1995 to 12.5% last 
year. Among BMG's top-selling 
albums in 1996 were Toni Braxton's 
"Secrets," the "Waiting To Exhale" 
soundtrack, the Dave Matthews 
Band's "Crash," Kenny G's "The 
Moment." Brooks & Dunn's "Bor- 
derline," and Alan .Jackson's "The 
Greatest Hits Collection." 

Uni, meanwhile, went from 9.8% in 
1995 to 11.42% last year. Among the 
best-selling titles distributed by Uni 
were No Doubt's "Tragic Kingdom," 
which finished the year as the No. 4 
album, having sold 4.4 million units; 
2Pac's "All Eyez On Me": Bush's 
"Sixteen Stone" and "Razorblade 
Suitcase": Makaveli's "The Don Kil- 
luminati: The 7 Day Theory": and 
George Strait's "Blue Clear Sky." 

PolyGram Group Distribution 
(PGD), on the other hand, fell out of 
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its fourth place ranking in 1995, 
when it had a 11.6% share, to sixth 
place last year with 11.36%. PGD's 
best-selling titles in 1996 included 
Shania Twain's "The Woman In Me" 
and 3irs self-titled album. 

Also losing market share in 1996 
was EMI Music Distribution (EMD), 
which fell into last place after losing 
more than two percentage points 
from its 1995 score, when it was No. 
6. EMD's 1996 current album mar- 
ket share was 8.2%; in 1995 it was 
10.4%. The best-selling album dis- 
tributed by EMD. which last year 
was known as Cema Distribution, 
was the Smashing Pumpkins' "Mel- 
lon Collie And The Infinite Sadness." 

INDIES OUTPACE WEA 

For total U.S. album market share, 
the indie sector collectively garnered 
21.2%, slightly outpacing perennial 
market leader WEA, which finished 
1996 with a 21.1% share. In moving 
to the head of the class, the indepen- 
dent sector rode a wave that began 
in 1992, when the group collectively 
had about 11%-12% in market share. 
By 1994, the independent sector had 
commanded 16.5% of U.S. album 
market share, and in 1995 that total 
grew to 20.6%. 

Boosting the performance of the 
independent sector was it-s strength 
in classical and rap albums, where 
indies earned the distinction of being 
the No. 1 distributor for Ixith genres. 
Independent labels also led the 
industry in distributing titles that 
made the Heatseekers album chart. 

Although it slipped to No. 2 this 
year in total album market share, 
with a 0.8 percentage point decrease 
from last year, WEA displayed 
strength in a number of areas in 
addition to "current" album market 
share. These include landing the No. 
1 ranking for country albums, alter- 
native rock albums, and hard rock 
albums. 

Sony Music Distribution finished 
1996 as the No. 3 U.S. album distrib- 
utor, with a 14.7% slice of the total 
album share pie. That performance 
was up more than two percentage 
points up from what the company 
posted in 1995, when it had 13.8%. 

Sony's performance was boosted 
by No. 2 showings in both current 
album market share and in rap 
albums. PGD came in fourth in total 
album market share, with 13.1%, up 
slightly from the previous year's 
1 2.9%. PGD was the No. 2 album dis- 
tributor in the following genres: 
hard rock, R&B, jazz, and classical. 

For the third year in a row, BMG 
came in No. 5 in total album market 
share, finishing the year with 10.7%; 
the company had 10.9% in the previ- 
ous year, and in 1994 BMG's share 
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was 11.8%. 

BMG's performance was boosted 
by a strong showing in jazz albums, 
where it was the No. 1 distributor in 
both categories. BMG Distribution 
edged out Uni, which garnered a 
10.6% share in 1996. That total was 
up slightly from the 9.8% share the 
company posted in 1995. 

In addition to being the No. 2 dis- 
tributor in country albums, Uni also 
earned that distinction for alterna- 
tive rock albums in 1996. Uni's per- 
formance was boosted considerably 
by the fourth-quarter performance 
of Interscope, which in one week 
during that period claimed the top 
four spots on The Billboard 200. 

MACARENA' RULES 

In singles market share, BMG 
exploded in 1996, garnering a 27.8% 
share, up more than six percentage 
points from the 21.4% the company 
posted in 1995, when it was also the 
No. 1 singles distributor. In 1996, the 
company distributed the best-selling 
single of 1996: "Macarena" (Bayside 
Boys Mix) by Los Del Rio, which 
moved 3.7 million units, according to 
SoundScan. Including that single, 
BMG snared seven of the top 15 sin- 
gles in 1995. 

WEA came in second place with a 
19.7% score, four percentage points 
higher than the No. 3 singles dis- 
tributor, PGD, which closed out the 
year with 15.4%. Coming in three 
percentage points behind PGD, but 
one rung lower in the rankings, was 
Sony. Last year, Sony garnered a 
12.4% share, down from the 14.3% it 
had in the previous year, when it was 
the No. 2 distributor. 

The indie sector held steady in the 
No. 5 singles spot, finishing the year 
with 11.2%. In the previous year, it 
was No. 5 with a 10.3% performance. 

(Continued on pape 65) 
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BEST-SELLING RECORDS OF 1996 



COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES RE- 
PORTS COLLECTED, COMPILED. AND 

PROVIDED BY . 

SoundScan 

lllllll 



Albums (Over 1 Million) 

Title-Artist-Label/Dlstiibuting Label Units Sold 
JAGGED LITTLE PILL- 

Alanis Morissette-Mavehck/Reprise/Warner Bros. 7.400.000 

FALLING INTO YOU-Celine Dion-550 Music/Epic 6.000.000 

THE SCOHE-Fugees-RuWiouse/Columbia 4.500,000 

TRAGIC KINGOOM-No Doubt-Trauma/lnterscope 4.400.000 

□AYDREAM-Mariah Carey-Columbia 3.000.000 
ALL EYEZ ON ME- 

2Pac-Death Row/lnterscope/lsland 3,000.000 

LOAD-Metallica-Elektra/EEG 3.00O.00O 

SECRETS Toni Braxton-LaFace/Aiista 2.900.000 
THE WOMAN IN ME- 

Shanla Twain-Mercury Nashville 2.800.000 
(WHATS THE STORY) MORNING GL0RY7- 

Oasis-Eplc 2.600,000 
NEW BEGINNING- 

Tracy Chapman-Elektra/EEG 2,600,000 

SOUNDTRACK-Waiting to Exhale-Ailsta 2,600,000 
E. 1999ETERNAL- 

Bone Thugs-N-Harmony-Ruttiless/Relativity 2,500,000 

BLUE-LeAnn Rimes-Curb 2,500,000 

SIXTEEN STONE-Bush-Trauma/lmerscope 2,300,000 
FAIRWEATHER JOHNSON- 

Hootie & the Blowfish-Atlantic 2,000.000 

KEITH SWEAT-Keith Sweat-ElBktra/EEG 2, 1 00,000 

CRASH-Dave Matthews Band-RCA 2,000,000 
MELLON COLLIE AND THE INFINITE SADNESS- 

Smashing Pumpkins-Virgin 1.900.000 
CRACKED REAR VIEW- 

Hootie & the Blowfish-Atlantic 1 ,700,000 
THE DON KILLUMINATI: THE 7 DAY THEORY- 

Makaveli-DeathRow/lnterscope 1 ,700.000 

THE MOMENT Kenny Q-Arista 1 ,700.000 
GANGSTA'S PARADISE- 

Coollo-Tommy Boy 1 .600.000 

IT WAS WRITTEN-Nas-Columbia 1 ,600.000 

EVIL EMPIRE-Rage Against the Machine-Epic 1 .600.000 

BORDERUNE-Brooks & Dunn-Arista 1 ,600.000 
THE GREATEST HITS COLLECTION- 

Alan Jackson-A/ista 1 .600.000 
BLUE CLEAR SKY- 

George Strait-UCA Nashville 1 .500.000 

31 1-311 -Capricorn/Mercury 1.500.000 

RAZORBLADE SUITCASE-Bush-lnterscope 1.500.000 

R. KELLY-R Kelly-Jive 1 .500.000 

ANTHOLOGY 2-Beatles-Apple/Capitol 1 .400,000 
THE PRESIDENTS OF THE UNITED STATES OF AMERICA- 

Presidents Of The United Stales Of America-Columbia 1 ,400,000 
TO THE FAITHFUL DEPARTED- 

Cranberries-lsland 1 ,300,000 
THA OOGGFATHER- 

Snoop Doggy Dogg-Death Row/fnterscope 1 ,300.000 

TIGERLILY-Natalie Merchant-Elektra/EEG 1 ,300.000 

BAD HAIR DAY-Weird Al Yankovic-Scotti Bros. 1 ,300,000 

HOME AGAIN-New Editron-MCA 1 ,300,000 
TINY MUSIC . . . SONGS FROM THE VATICAN GIFT SHOP- 

Stone Temple Pilots-Atlantic 1 ,300,000 

ROMEO -I- JULIET-Soundtrack-Capitol 1.300.000 

FRESH HORSES-Garth Brooks-Capitol Nashville 1 .200,000 

PIECES OF YOU-Jewel-AUantic 1 ,200,000 

RELISH^oan Ostwme-Blue Gorilla/Mercury 1.200,000 

ANOTHER LEVEL-BLACKslreet-lnterscope 1 ,200,000 

MR. SMtTH-LL Cool J-Oef Jam/Mercury 1 ,200,000 

GARBAGE Garbage-Almo Sounds/Geffen 1 .200,000 

DOWN ON THE UPSIDE-Soundgarden-A&M 1 ,200,000 

SPACE JAM-Soundtrack-Atlantic 1 ,200,000 

THE MEMORY OF TREES-Enya-Reprise/Wamer Bros. 1 .200.000 

NO CODE-Pearl Jam-Epic 1 ,200,000 

VOLUME 2-Jock Jams-Tommy Boy 1.100.000 

SET IT OFF-Soundtrack-EastWest/EEG 1 .100,000 

THE PREACHER'S WIFE-Soundtrack-Arista 1 ,100,000 

VOL. 1— BEST OF-Van Halen-Warner Bros. 1.100,000 

CRAZYSEXYCOOL-TLC-UFace/Arista 1 .000,000 

SWEET DREAMS-La Bouche-RCA 1 .000,000 
All ftgurBS are rounded off to nearest hundred tfiousand. 



Singles (Over 500,000) 

THIe-Artlst-Label/DlstrltHjtlng Label Units Sold 

MACARENA (BAYSIDE BOYS MIX)-Los Del Rio-RCA 3,700.000 
HOW DO U WANT IT/CALIFORNIA LOVE- 

2 Pac-Death Row/lnterscope/lsland 1,700.000 

TWISTED-Keilh Sweat-Elektra/EEG 1,600,000 

NO DIGGITY-BLACKstreet-lnlerscope 1,600,000 
YOU'RE MAKIN' ME HIGH/LET IT FLOW- 

Toni Braxton-LaFace/Arista 1,500,000 
C'MON N' RIDE IT (THE TRAIN)- 

Quad City DJ s-Quadrasound/Big Beat/Atlantic 1 .400,000 

BECAUSE YOU LOVED ME-Celine Dion-Epk: 1 .300,000 

LOUNGIN-LL Cool J-Def Jam/Mercury 1 ,300,000 
NOBODY KNOWS- 

Tony Rich Project-LaFace/Arista 1 ,300.000 
UN-BREAK MY HEART- 

Toni Braxton-LaFace/Arista 1 .300.000 
ALWAYS BE MY BABY- 

Mariah Carey-Columbia 1 ,200.000 

NOBOOY-Keith Sweat-Elektra/EEG 1,200,000 
GIVE ME ONE REASON- 

Tracy Chapman-Elektra/EEG 1 , 1 00.000 
ITS ALL COMING BACK TO ME NOW- 

Celine Dion-Epic 1,100,000 
DOWN LOW (NOBODY HAS TO KNOW)- 

R. Kelly-Jive 1.100.000 

LAST NIGHT Az Yet-UFace/Arista 1.100,000 
SITTIN' UP IN MY ROOM- 

Brandy-Arista 1 ,000.000 

ONLY Y0U-112-Bad Boy/Arista 1,000.000 

NOT GON' CRY-Mary J. Blige-Arista 900.000 

YOU'RE THE ONE-SWV-RCA 900.000 

ONE SWEET DAY-Mariah Carey & Boyz II Men-Columbia 900.000 

PONY-Ginuwine-Epic 900.000 

I CANT SLEEP (BABY IF l)-R. Kelly-Jive 900.000 
I LOVE YOU ALWAYS FOREVER- 

Donna Lewis-Atlantic 800,000 

COUNT ON ME-Houston/Winans-Arista 800,000 

KISSIN' YOU-Total-Bad Boy/Arista 700,000 
WHY I LOVE YOU SO MUCH- 

Monica-Rowdy/Arista 700,000 

WHERE DO YOU GO No Mercy-Arista 700.000 
WOO-HAH!! GOT YOU ALL IN CHECK-Busta Rhymes- 

Elektra/EEG 700.000 

ELEVATORS (ME & YOU)-OulKast-UFace/Arista 700.000 

1 , 2, 3, 4 (SUMPIN' NEVIO-Coolio-Tommy Boy 700.000 

DONT LET GO (LOVE)-En Vogue-EastWest/EEG 700.000 

CHANGE THE WORLD-Eric Clapton-Reprise 700.000 

ALL THE THINGS (YOUR MAN WON'T DO)-Joe-lsland 700,000 

THIS IS FOR THE LOVER IN YOU-Babyface-Epic 600,000 

MACARENA-Los Del Rio-Ariola/BMG Utin 600,000 

MOUTH-Men-il Bainbridge-Universal 600,000 

PO PIMP-Do Or Die-Rap-A-Lot/Noo TrybeA/irgin 600,000 

IRONIC-Alanis Morissette-Maverick/Reprise 600,000 

DOIN IT-LL Cool J-Def Jam/Mercury 600,000 

TELL ME-Dm Hill-Island 600.000 

IF YOUR GIRL ONLY KNEW-Aaliyah-Blackground/AUanlic 600,000 

I'M STILL IN LOVE WITH YOU-New Edition-MCA 600.000 

TOUCH ME TEASE ME-Case-Spoiled Rotten/Def Jam/Mercury 600.000 

I BEUEVE I CAN FLY-R. Kelly-Warner Sunset/Atiantic/Jive 600,000 

HIT ME OFF-New Edition-MCA 600.000 
WHAT KIND OF MAN WOULD I BE- 

Mint Condition-Perspective/A&M 600.000 

KEEP ON KEEPIN' ON-MC Lyte-EastWest/EEG 600.000 

GET MONEY-Junior M.A.FLA.-Undeas/Big Beat/Atlantic 500.000 

EXHALE-Whitney Houston-Arista 500.000 

LADY-DAngelo-EMI 500.000 
THEME FROM MISSION: IMPOSSIBLE- 

Mullen/Clayton-Molher/lsland 500,000 

HAY-Crucial Contlict-Pallas/Univetsal 500,000 

WHO DO U LOVE-Deborah Cox-Arista 500,000 

GANGSTA'S PARADISE-Coolio-MCA 500,000 

BLUE-LeAnn Rimes-Curb 500,000 

BE MY LOVER-U Bouche-RCA 500,000 

FALLING-Montell Jordan-Def Jam/Mercury 500,000 

UNTIL IT SLEEPS Metallica-Elektra/EEG 500,000 

FASTLOVE-George Michael-Geffen/DreamWorks 500.000 

MISSING YOU-Brandy/Tamia/Knight/Khan-EastWest/EEG 500.000 
All figures ar« rounded off to nearest hundred thousand. 



Morissette Tops 
Best-Selling Sets 
Of '96 With 'Pill' 

'Macarena' Grabs Ho. 1 
Single With 3.7 Million 

NEW YORK— The best-selling 
alhuin of 199fi, Alanis Morissette's 
".lagged Little Pill," was also the 
third best-selling album of the 
previous year. Last year, accord- 
ing to SoundScan, it sold 7.4 mil- 
lion units in the U.S.; in 1995, it 
moved 4.2 million units, for a total 
of 11.6 million albums sold in two 
years. 

Morissette's album, on Warner 
Bros.' Maverick imprint and dis- 
tributed by market-share leader 
WEA, outsold the No. 2 album of 
last year by 23%. In second place 
was Celine Dion's "Falling Into 
You," which is on Epic and dis- 
tributed by Sony Music. 

WEA, whose current album 
market share was 20.9%, distrib- 
uted seven of the top 20-selling 
albums. Besides ".Jagged Little 
Pill," they were "Load," Metalli- 
ca, at No. 7; "New Beginning," 
Tracy Chapman, at No. 11; 
"Blue," LeAnn Kimes, at No. 14; 
"Fairweather .lohnson," Hootie & 
the Blowfish, at No. 16; "Keith 
Sweat," at No. 17; and "Cracked 
Rear View," Hootie & the Blow- 
fish, at No. 20. "Cracked Rear 
View" was the top-selling album 
of 1995, with 7 million units sold; 
in 1996, it moved 1,7 million 
copies. 

The highest-ranking album by 
an independent distributor 
(indies' current market share was 
20.3%, second to that of WEA) 
was "E. 1999 Eternal" by Bone 
Thugs-N-Harmony, at No. 13. 
That title was distributed by RED 
Distribution . 

In all, 56 albums sold more than 
1 million units each last year, com- 
pared with 64 that passed the 1 
million mark in 1995. Eighteen 
albums sold more than 2 million 
units in 1996; the year before, 21 
crossed that threshold. 

The top-selling single by far 
last year was "Macarena" (Bay- 
side Boys Mix) by Los Del Rio. 
The song, which started a world- 
wide dance craze, sold 3.7 million 
copies in the U.S., more than 
twice as many as the No. 2 single. 
The single is on RCA and distrib- 
uted by BMG. 

In second place, at 1.7 million 
units sold, was the two-sided hit 
"How Do U Want It"/"California 
Love" by 2Pac, the rapper who 
died of gunshot wounds in Sep- 
tember. "The single was released 
by Death Row/Interscope and dis- 
tributed by PolyGram Group Dis- 
tribution. 2Pac had the 21st best- 
selling single of 1995, "Dear 
Mama." 

Sixty-one singles sold more 
than 500,000 units last year, a big 
increase from 33 in 1995 and 40 in 
1994. 

The accompanying best-seller 
lists were based on sales data 
from SoundScan for the period 
from Jan. 1 through Dec. 29, 1996. 
The lists differ from the year-end 
charts in the Dec. 28, 1996, issue 
of Billboard because a different 
time period was used to compile 
the information for that issue. 

DON JEFFREY 
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Peppermint's K.W.C. Facing Sale To Music Network 



K.WC. MANAGEMENT, which has 
been operating iUs 2G-store Pepix-rmint 
chain under Chapter 1 1 protection, is in 
the process of selling the web to the 
Music Network, according to docu- 
ments filed with U.S. Bankruptcy 
Court in Atlanta. 

K.W.C., you might remember, was 
originally operating about 12 Pepper- 
mint outlets and grew to its current 
size in August 1995, when it bought the 
14-unit Starship chain from the Music 
Network. 

But by Januar>' '90, when jKiymentii 
were due for inventory purchased for 
the holiday selling season, it bt^camc 
apparent that K.W.{'. had bitten off 
nrore than it could chew. Due to a cash- 
flow problem, prtxluct payments were 
slow or, in some cas&s, nonexistent. 

Despite that difficult situation, 
K.W.C. manage<i to make its way until 
Sept 16, when it threw in the towel and 
filed for Chapter 1 1 pn)tt.iction. Almost 
immediately, the court, encouraged by 
the creditors committee, ordered 
K.W.C. president Al Carter to shop the 
chain. 

In the meantime, K.W.C. has been 
unable to get credit from any of the 
majors, al! of which, except BMG Dis- 
tribution, ha\'e been selling to K.WC. on 
a cash basis. BMG has refused to do 
business with the troubled company 
since it filed, and recently. PolyGram 
Group Distribution (PGD) jil.so stopped 
dealing with K.W.C. Since those majors 
are no longer selling to K.WC, the cred- 
itors committee and other interested 
parties are wTjrried that the \^«ilue f if the 
company will deteriorate greatly. So in 
order to preserve the value of the chain 
and assure a higher recovery for the 
creditors, K,W.C. has filed a motion ask- 
ing the court to approve the sale to 
Music Network as soon as possible. 



On Dec. 19, Music Network signed a 
letter of intent to buy the company, 
according to court documents. The 
hearing on the motion was set for Mon- 
di*\' (13) (be>x)nd press time). While oth- 
ers have entered into confidentiality 
agreements with Peppermint, the offer 
from Music Network is the highest and 
best offer received, according to the 
documents. Prej*umal>ly, if imylxidy else 
is interested and can make a better 
offer, they will be in court on Monday 
and will sav so. 



KETAIL 
TRACK 

by Ed Christman 



In addition to 
being the original 
operators of the 
Starship chain, 
Music Network — 
the principals of 
which are Mi- 
chael Parkerson 
and Michael 
Goldwasser — 

operates a one-stop in Atlanta and a sin- 
gles rackjobbing business. 

The acquisition agreement with 
K.W.C. calls for Music Network to pay 
for its assets by taking on $4 million in 
debt payable to Finova, the company 
that financed Carter's purchase of 
Starship as well as supplying iU revolv- 
ing credit facility. Accorfling to sources, 
K.WC. o\res FiiKJva $5.5 million, and the 
trade is ovved $3 million. 

Of the $4 million in debt Music Net- 
work is taking on, $2 million will be in 
the form of a 10-year promissorj' note 
to Fino\'a, with 8% interest In the first 
1,'ear, Music Network only has to make 
interest payments and not pay back any 
principal. 

As for collecting the other $2 million 
from Music Network, Finova has struc- 
tured a participation deal whereby the 
financial firm will be paid 50% of the 
net operating income generated by the 



Peppermint stores in excess of $1.5 mil- 
lion per year. The participating pay- 
ments continue until June 30, 1999, 
unless the $2 million due is satisfied eai'- 
lier, the court documents stale. But if 
the $2 million is not satisfied by that 
date, it appears as if Music Network 
won't hsve to make any more payments 
to Fino\a. 

In buying some of K.W.C. 's a.sscts. 
Music Network will also assume some of 
Peppermint's liabilities, but that wasn't 
spelled out in the 
^^^^»^^"=^ court docu- 



ments. Also, as 
part of the deal, 
Music Network 
will hire Carter 
as a consultant 
Fino\a, mean- 
while, has 
agreed to pay 
$300,000 for dis- 
tribution among K.WC.'s unsecured 
creditors and another $200,000 for pay- 
ment of professional fees and ta.xes for 
the debtor. The creditors' disti'ibution 
will likely result in a recovery to credi- 
tors of about 10 cents on the dollar. 

Surprisingly, K.W.C.'s one-stop oper- 
ation, One-Stop Music House, is not 
mentioned in the court dwuments. But 
the documents seem to imply that after 
the sale of Peppermint, the rest of 
K.WC.'s operations will be litjuidated, 
and proceeds will likely be used to pay 
off legal fees and other obligations 
incurred due to the Chapter 11 pro- 
ceedings. Calls to K.W.C. and Music 
Network weren't returned. 

Blockbuster has begun a $12 mil- 
lion adwrtising campaign that repre- 
sents the retailer's first combined effort 
linking its music and video stores. The 
campaign, "One World, One Word; 



Blockbuster," introduces the company's 
new logo, which features the Block- 
buster name but not the word "video." 
The campaign was developed by the 
chain and the Kansas City, Mo.-based 
ad agency Bernstein-Rein. The ads 
debuted during the football bowl games 
New Year's Day. 

NaRM PLANS; The National Assn. 
of Recording Merchandisers (NARM) 
says that the Rock and Roll Hall of 
Fame and Museum's traveling exhibit. 
On Tour, will be part of NARM's 39th 
annual convention March 8-11 at Mar- 
riott's Orlando (Fla.) Worid Center. 
Baker & Taylor, along with Hall of 
Fame licensees, is sponsoring the 
exhibit 

Making tracks: Joe Parker, VP 

of sales at EMI Records, will become 
senior VP of sales/distribution at Inde- 
pendent National Distributors Inc. He 
will be replaced by Rich Kudolla, for- 
merly senior VP of sales at Columbia 
. . . Ann Guanci, previously New Eng- 
land regional sales manager for Alle- 
gro, has joined Big Daddy as national 
accounts manager . . . David Miller, 
director of singles sales at MCA, will 
become national director of sales at Red 
Ant. He will be replaced by Allyson 
Cuneo, formerly singles sales special- 
ist for PGD in Ixxs Angeles. 

Connie Bambace, national account 
manager for Valley Record Distribu- 
tors, has become president and head of 
sales at the New York-based Proper 
Sales and Distribution, an independent 
distribution, whose operations include 
the Never Record Group, a techno/ 
dance/alterative label. 

AssistaJice in preparing this column 
was provided by Don Jeff re 
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New 
Winnie the Pooh 
Merchandising & 
Promotional Tools 

Available from 
Walt Disney Records 

New Displays/Side Wfngs 
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New 1997 Promotional 
Programs Include: 

In-ad Coupon... 

SAVE -PC INSTAWTI.V 




...In-store 
Coloring Contests... 




...and Much Morel 

Take Advantage of 
These New Programs 
witti ttie hottest 
property around- 
Winnie the Pooh- 
and Watch Sales 
Increase Over 40%! 

Snare the muse c-f ttsney at out we&site, 
tittp;i'/wrt*/(,0!SneycoiTt/l>siieyRecor(Js 
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Duncan Browne Steps Down As DNA President 



And now the late news: in 

late December, after the year-end issue 
of Billboard had been put to bed. Dec- 
larations of Independents received a 
call from Distribution North America 
(DNA) president Duncan Browne, 
who informed us that he had resi(jned 
from his post 

Browne's company is in the process 
of ownership changes: Valley Record 
DistributOTS in Woodland, Calif., should 
soon close its purchase of the 50*^ of 
DNA held by Rounder Records (Bill- 
board, Dec. 21. 1996). 

In explaining his decision to depart 
the com()any, Browne maintained that 
his reasons were primarily geographi- 
cal and not related to differences over 
philosophy or business practices. The 
veteran distribution exec has long been 
based in Massachusetts and has no 
desire to relocate to Northern Califor- 
nia, which will now be home to DNA. 

In 1993, Browne chose not to move to 
Minneapolis when the REP Co., in 
which Rounder was then partnered, 
consolidated its interests in that city 
(Billboard, Oct 2, 1993); he stayed on 
in Cambridge and went on to helm 



deomhons 




mmm. 


? 



by Chris Morris 



Rounder Distribution, which was later 
renamed DNA- 

Browne, who has worked within the 
Rounder organization for years, says 
his future lies with the company, where 
he will probably take the reins as label 
GM. Tm not sure how long I'll stay- 
ing on with the [DNA] transition 
process," he says, though he is cur- 
rently working with Valley executives 
to ensure a smooth changeover. 

Browne says his duties at DNA will 
likely be split between Valley VP of 
purchasing Ron Phillips and VP of 
sales Ken Alterwitz. "Functionally, 
most of the stuff will stay the same/' he 
adds. 

Record DERBY: it's that time of 
year when Declarations of Indepen- 
dents digs into the dangerously tall 
stacks of CDs on the desk to audition 
new and upcoming releases and catch 
up on some gems that got misplaced in 
the shuffle. 

Those who know Alejandro Es- 
covedo from his ornate, introspective 
solo albums will get a jolt from "The 
Pawn Shop Years," the debut album 
from EHcm-edo's hiird rock iNind Buick 
MacKane, which arrives Feb. 25 on 
Rykodisc. The Austin, Texas, singer 
/guitarist gives full rein to his love of 
gnarly rock'n'roll in his smoking quar- 
tet. Highlights include "Wandering 
Eye," a full-tilt number that bears a 
family resemblance to "Foggy Notion," 
the Velvet Underground tune that was 
often cowrwl by Escovwlo's old band, 
the True Believers, and a rafter-top- 
pling rendition of the Stooges' fun- 
house-wrecking "Loose." Bitchin'! 

Due any day now from Thrill Jockey 
Records in Chicago is "Eighth," the lat- 
est by the Windy City's redoubtable 



Ele\'enth Dream Day. This superfine 
trio, which feature.'* Rick Ris^zo, Dou- 
glas McCombs (who is also a member 
of the terrific Thrill Jockey band Tor- 
toise), and Janet Beveridge Bean 
(who also records with Thrill Jockey's 
Freakwater), has never gotten a fair 
commercial shake, despite several 
excellent indie releases and three solid 
Atlantic albums. This guitar-powered 
band has continued to mature, and 
"Eighth" covers sonic terrain ranging 



from reflective ("For A King") to 
brazen ("Motion Sickness"). This is a 
poised and winning entry. 

"The Kropotkins" is the moniker 
that bar\joist'\iolinist Dave Soldier has 
giwn to his sublime string-hand allium 
on Koch Records. Soldier's unique sex- 
tet, which also includes mandolin, 
acoustic guitar, and sometimes two sets 
of drums, is fronted by Memphian Lor- 
retle Vclvette, a former member of the 
Panther Burns (wsae. Velvette, who 



has cut a couple of outstanding solo 
albums for foreign labels, is a refla- 
tion; her drawling, almost conversa- 
tional style breathes life into material 
ranging from country blues by Fred 
McDowell and Bukka White" to the 
group's startling originals (including 
one with lyrics drawn from the Rig 
Veda, an ancient Indian sacred text). 
Refreshing and strikingly original 
stuff. 

Boy, did we miss the boat on the 



Pickctts. But it's still not too late to 
check out "Euphonium," the second 
Rounder album by this stellar Seattle 
roots quintet (yup, no grunge here). 
The band, which features the vocals of 
Christy McWilson. has been adroitly 
produced by Steve Berlin of Los 
Lobos; high points of this extremely 
consistent set include the original 
"Night Fell," a country-styled number 
worthy of Merle Haggard, and a co\^r 
(Continued on next page) 



Billboard is 103 years old but you've 
never seen an advertisement 
like this before...!! 
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KPS means Music 
100,000 stocked titles 



KPS means Video 
35,000 stodted titles 



KPS means PC Software 
5,000 stocked titles 



KPS is Asia's Largest Home Entertainment Megastores with 
more than 130 locations serving Hong Kong and Taiwan 



Send product offers to KPS Retail Stores Ltd. Regional Office - 

Room 805-808, New Kowloon Plaza, 38 Tai Kok Tsui Road, Kowloon, Hong Kong. 
Tel: (852)23981234 Fax: (852)27871412 Internet: kpspr© kps.com.hk 
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Canada's Kidzup Puts Charity First With Its Music 

Up 



9?,VP, AND AWAY: In a recent \ideo 
installation of Child's Play, wc profiled 
Braun Film & Video, which was donat- 
ing profits from its video project "Let's 
Explore . . . Furry. Fishy. Feathery 
Friends" to the charitable HugsAmer- 
ica Fund. Now we'll tell you about a 
Canadian producer of children's audio 
that, as part of its design, kicks a per- 
centage of profits from its. entire line 

back to charity. 

Based in West- 
^^B% ^^y^. mount, Quebec, 
K Kidzup Productions 
^^BH|f^^P^ Inc. was founded 
^^^P^K 1994 by Montreal- 
^^mil^fHf area musicians 
DAjANi Wendy Wiseman 
and Sari Dajani, 
and Wiseman's husband, Mark Dia- 
mond. Forty percent of the company Ls 
owned by the trio's 
Kidzup Foundation, 
which in 199G donat- 
ed §10,000 among 
the Juvenile Dia- 
betes Foundation, 
UNICEF, the Chil- 
WISEMAN dren's Wi^ih Founda- 
tion of Canada, and 

other charities;. 

Kidzup hit the CanatJian market this 
year with five audio titles, geared most- 
ly toward early-childhood demos. 
"Sleepy Time Rock-A-Byes" includes 
standards like "Twinkle, IXiinkle Little 
Star/' "Rock-A-Bye Baby," "Hush Lit- 
tle Baby," and "Brahms' Lullabye." 
"Animal Nursery Rhyme Time" con- 
sists of contemporary arrangements of 
fawrite Mother (loose rerses. "Rock-A- 
Tot" includes 1-4 original uptempo kids' 
songs; "Bodywise" is an exercise album 
set to rock, rap, salsa, and dance music. 
"Let's Talk Music," the sole release 
aimed at 6-year-olds and up, features 
original songs about grafie-school-age 
areas of interest like the environment. 




by Moira McCormick 



computers, self-esteem, and saying no. 
The entire collection is also a\'ailable in 
French, sung by Dajani (Wiseman and 
Dajani perform the English-version 
lyrics). Plus, according to Wiseman, a 
Spanish version is in the works. Each 
titles retails for less than $10. 

Wiseman says U.S. distribution is 
being looked into for the Kidzup line, 
which has sold almost 30,000 units in 
Canada. A three-tiered. 3<)-piece retail 
display is a\'ailable from Kidzup. 

ToONED UP: Theme songs from 50 
classic cartoons are compiled on Kid 
Rhino's "Toon Tunes," which streets 
March 4. Included are themes from 
more than 60 i-ears' worth of cartoons, 
such as "Popeye The Sailor," "The 



Woody Woodpecker Show," "Top Cat," 
"Howdy Doody," "Speed Racer," and 
"Theme From The Simpsons." The 
liner notes, by kids' music collector 
Greg Ehrbar, feature cartoon trivia. 

KiDBITS: "Animals Songs" is the lat^ 
est release from the Guilford, Conn.- 
based American Melody, performed by 
label founder Phil Rosenthal. Rosen- 
thal, formerly with the hluegrass group 
Seldom Scene, is joined by family 
members and other guest artists . . . 
Awash with gorgeous, haunting airs is 
"The Celtic Lullaby," from Ellipsis Arts 
(No ProWem Productions of Jersey City, 
N.J.). Performed by various artists, the 
songs come from Ireland, the Isle of 
Man, Nova Scotia, Scotland, and Wales 
(from whence comes our fawrite, "Suo 
Gan," theme song of Ste\'en Spielberg's 
underrated, wondrous film "Empire Of 
The Sun") . . . Kudos to Joe Scruggs, 
who has captured a Cable Ace Award 
for best original song for "Bahamas 
Pajamas." The uproarious ditty, which 
features a pair of screwball parrots 
messing up the lyrics and first 
appeared on Scruggs' album of the 
same name (on Shadow Play Records of 



DECLARATIONS OF INDEPENDENTS 

(Continued from preceding page) 



of the Who's "Baba O'Riley" played 
and sung in the manner of Richard & 
Linda Thompson. Hunt this one down. 

You may have seen Whiskeytown 
mentione<l in Chct Flippo's recent lead 
stor>' on alLcountrv (Billboard, Dec. 28, 
1996). This Raleigh, N.C.-based band 
emerges as one of the tougher entries 
in the genre on its album "Faithless 
Street," from Cary, N.C.-based Mood- 
Food Records. If Hank Williams and 
the Replacements drank together and 
then decided to do a little collaborative 




Kids Haven't Had It This Good 
In A Million Yearsl 

The new series Cove Kids Advenlures features ihose pfehistoric 
pte&choolers. Pebbles and Bamm-Bamm, and their oanny, Dino. 
Aimed of fifeschool viewers, the series delivers messoges of friendship, 
loyally, shoring, and teomwork throijgh everydoy fun and gomes! 

Eight episodes of Cave Kids will oir on public television stations 
in 65 percent of the country, including oil Top 10 rrvarkets. 
Holf the stations begon airing the series in October orKl 
others will begin in January; the Cartoon Nehvork will stort 
airing episodes after ttral. 

Cove Kidi Sing-Along is the occompanying music piece to the series 
with seven songs, including five featured in ihe series via kiddie music 
videos! The Kid Rhino "soundtrack" lag is included ot ihe end of every 

episode' The package features a colorful booklet with lyrics to oil the 
songs ot a price point parents will love! 

SlTMl dote, February 4, 1997 - R4 72S23 
Coll your WCA or Rhino sales rep for orderir>g infofmarion. 

Viiit our Webctte af www.rhino.cofn KID 
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writing, the results might be tunes like 
Whiskeytown's "Too Drunk To Dream" 
or "Top Dollar." This good 'un's not just 
for the no-depression crowd. 

Jamie Propp and Adam Chalk came 
up with a neat idea on "Subplay" (As Is 
Entertainment) — ^they scoured the sub- 
way stations of New York and recorded 
the itinerant musicians they found 
there. The resourceful producers uncov- 
ered a dizzying \'ariety of styles in the 
tunnels, from }hzz and R&B to folk and 
even world beat Our personal favorites 
include soulful shouter Roger Ridley 
and singer/songwriter Kathleen Mock. 
No telling if the next stop will be star- 
dom for any of these performers, but 
this is a tasty slice-of-Ufe package. 

Finally, we recommend a couple of 
sets from the reissue realm. Memphis 
Archives' "James Reece Europe's 369th 
U.S. Infantry 'Hell Fighters' Band" col- 
lects the almost impossibly rart^ sides 
cut by Europe's black U.S. Army group 
in 1919, shortly before the liandleader 
wiis murdered by a member of his out- 
fit Europe, who was a close associate 
of the early African-American show- 
music composers Eubie Blake and 
\oble Sissle, led his wrsatile orchestra 
through a repertoire that included 
dance tunes. World War I-era stan- 
dards, and primitiw jazz numbers. This 
unprec-edcntod compilation is a seminal 
look at jazz's roots. 

For years, guitar freaks have been 
circulating tapes of a 1978 set by neo- 
rockabilly singer Robert Gordon and 
the late guitiir mar\el Danny Gatton. 
This truly legendary performance at 
the Berkeley Stjuare in Berkeley, Calif,, 
has now been officially released by 
Apharetta. Ga.-based NRG Records, 
with Gatton's apt nickname, "The Hum- 
bler," as its title. Gonlon, as ever, attacks 
the rockabilly standards with abandon, 
but it's Gatton's devastating technical 
display that sets this package apart 
from other retro-rock forays. "The 
Humbler" was truly the baddest of a.\e- 
slinging badmen. 



Austin, Texas), aired in video form on 
the Learning Channel. Last year's 
recipient of the award was Barbara 
Streisand . . . Author/illustrator Janell 
Cannon's Iwely, humorous book about a 
seemingly orphaned fruit bat. "Stel- 
laluna," is now an audio release by sto- 
ryteller David Holt on High Windy 
Audio of Fairview, N.C. 

"Shanah Tovah: A Good Year — Songs 
For Jewish Holidays" is the latest from 
singer/songwriter Debbie Friedman 
(Sounds Write Productions of San 
Diego) . . . The Chicago Children's 
Choir has released a stirring set re- 
corded during the group's 1996 tour of 
South Africa. "Can You Hear The Peo- 
ple Sing," which includes traditional 
African numbers along with the works 
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of modern American composers like 
George Gershwin and Leonard Bern- 
stein, is available from the Chicago- 
based choir . . . The latest from Mr. Al Ls 
"Kids Wanna Rock" (Child Like Con- 
sulting of Royal Palm Beach, Fla.) . . . 
"Children's Songs Of Virtue" (Peter Pan 
Records of Newark, NJ.) is a compila- 
tion of inspirational songs like "The 
Wind Beneath My Wings," "Somewhere 
Out There," and "All You Need Is Love" 
. . . The latest unabridged audiobooks 
from Listening Library in Old Green- 
wich. Conn.: Jack Prelutsliy's "Mon- 
day's Troll," "Bruce ([>>ville's Book Of 
Monsters," Elizabeth Winthrop's "The 
Castle In The Attic," Judy Blume's 
"T^es Of A Fburth Grade Nothing," and 
Bet8y Byars' "Tarot &ay& Beware." 
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1 


11 


READ-ALONG 101 DALMATIANS (LIVE ACTION) 
WALT OlSNET 60272 (6 98 CassetW) 


2 


6 


9 


SING-ALONG TOY STORY 
WALT DISNEY 60922 (10.98 Cassette) 


3 


2 


6 


SING-ALONG 101 DALMATIANS (LIVE ACTION) 
WALT DISNEY G0910 (10.98 Cassette) 


4 


3 


27 


VARIOUS ARTISTS CLASSIC DISNEY VOL 111-60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60907 (10.98115,98) 


s 


7 


61 


READ-ALONG A TOY STORY 
WALT DISNEY 60265 (6.98 Ca««U) 


G 


5 


6 


READ-ALONG 101 DALMATIANS: LUCKY CHRISTMAS 
WALT DISNEY 60248 (6.98 Cassette) 


7 


9 


13 


READ-ALONG 101 DALMATIANS 
WALT DISNEY 50217 (6.98 CasaMU) 


8 


8 


50 


SING-ALONG VdlNNIE THE POOH 
WALT DISNEY 60889 (10 98 Cassette) 


9 


11 


12 


ALVIN i THE CHIPMUNKS CLUB CHIPMUNK-THE DANCE MIXES 

SONY WONDER 6339aEPIC (9.9EH3.98) 


10 


4 


72 


VARIOUS ARTISTS • CLASSIC OlSNEY VOL. 1 - 60 YEARS Of MUSICAL MAGIC 

WALT DISNEY 60865 (10.98/15,98) 


11 


14 


32 


READ-ALONG THE HUNCHBACK OF NOTRE DAME 
WALT DISNEY 60268 (6.98 Cassette) 


12 


13 


10 


MICHAEL JORDAN SPACE JAM: AUDIO ACTION-ADVENTURE 

KID RHINO 72497yRHINO (9.98 Cassette) 


13 


12 


18 


SING-ALONG DISNErS CHRISTMAS 
WALT DISNEY 60882 (10.98 Cassette) 


14 


16 


56 


READ-ALONG A' THE UON KING 

WALT DISNEY 60254 (6.9S Casselte) 


IS 


10 


72 


VARIOUS ARTISTS • CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10,98/15.98) 


16 


DE-Eimn 


VARIOUS ARTISTS FOR OUR CHILDREN TOO! 
KID RHINO 72494/RHINO (9.98/15.98) 


17 


20 


6 


VARIOUS ARTISTS MOUSE HOUSE 
WALT OlSNEY 60914 (9.98/15.98) 


18 


18 


39 


VARIOUS ARTISTS DISNEY'S PRINCESS COUECTION 

WALT DISNEY 60897 (8.98/11.98) 


19 


RE-Eunn 


READ-ALONG LION KING: BRIGHTEST STAR 

WALT DISNEY 60256 (6.98 Casselte) 


20 


21 


14 


VARIOUS ARTISTS DISNEY'S MUSIC FROM THE PARK 

WAIT DISNEY 60915 (10.9a'16.98l 


21 


19 


32 


SING-ALONG MICKEY'S FAVORITES 
WALT DISNEY 60891 (10.98 Cassette) 


22 


15 


72 


BARNEY A' BARNEY'S FAVORITES VOLUME 1 
BARNEY MUSIC/SBK 27115/EMI (9.9B/15.981 


23 


22 


26 


SING-ALONG DISNEY'S CLASSIC SING-ALONG COLLECTION: VOL 1 
WALT DISNEY 60898 (10.98 Cassette) 


24 


24 


39 


READ-ALONG OLIVER & COMPANY 

WALT OlSNEY 60221 (6.98 Cassette) 


2i 


■E-EMTlir 


VARIOUS ARTISTS WINNIE THE POOH: TAKE MY H»»D SO«(S FROM THE 100 HCRE VWOO 
WALT DISNEY 60863 (9.98/16.98) 



Children'} ttcofi'tnpt original soundlracks excluded. • Recording industry Assn. Ot America fRIAA) cerlrlication for 
sales ol SOO.OOO iMirts. A RIAA certification lor sales of 1 million ututs. with mullimillion sellers indicated ty a numeral Fol- 
lowing the symtnl. Most albums available on casselte and CD. 'Asterisk inOicales vinyt LP is available. Most tape prices, 
and CO prices lor WEA and 8MG labels, are suggested lists. Tape pxces marked EQ, and aH other CD prices, art eQuraaler^t 

prices, wrtich are pfojected froni whatesale prices, t 1997. Billt»arcbBPI CommunH:^iom. and Soundscafi. inc. 
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U.S, Market Share By 
Distributor; Country Albums 



WEA 



INDIES NO. 1 IN TOTAL ALBUM MARKET SHARE 

(Voutiuiu'd fiinit paffc tiO) 

RuundinK out the rankings were Uni, 
which came in sixth, and EMD in 
last place. Uni posted a 9.3* share, 
the same percentage it had in the 
previous year, while EMD scraped 
together a 4.2% share in 1996, down 
from the 7.6% it had in the previous 
year. 

In country album rankings, WEA 
was helped into the top spot by 
LeAnn Rimes' debut album, which 
scanned 2.5 million units in 1996. 
The No. 2 distributor, Uni, climbed 
almost two percentage points and 
one place in the rankings from its 
1995 performance of 17.5%, when it 
finished third. 

Although BMG fell one spot in the 
country rankings, moving from sec- 
ond in 1995 to third this year, it 
gained 1.6 percentage points in 
market share to finish 1996 with a 
19.3% tally. 

In coming in fourth place in the 
country rankings, Sony enjoyed a 
slight increase in market share, fin- 
ishing 1996 with 11.5% vs. 11.2% in 

1995. Sony's best-selling country 
album in 1996 was Collin Raye's "I 
Think About You." 

EMD traded places with Sony in 

1996, coming in fifth place, down 
nearly four percentage points from 
the 13.6% showing it posted in the 
previous year, when it was the 
fourth-largest distributor of coun- 




Jan.-Dec. 
1996 

Jan.-Dec. 
1995 a 



try albums. Its best-selling country 
album last year was Garth Brooks' 
"Fresh Horses." 
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Bin I^IGHT I 

ESSENTIAL REFERENCE GUIDES | 

1. Intefnational Buyer's Guide: The worldwide music & video 
business-to-business directory jam-packed wilb record & video co's. ■ 
music publishers, distributors & more. $109 I 

2. International Talent & Touring Directory: The source for U.S. 
& International talent, booking agencies, facilities, services & products. $99 £ 

3. Record Retailing Directory: Detailed information on tfiousands of E 
Inclependent music stores & chajn operations across tfie USA. $145 

A. bitemational Tape/Disc Directory: All the info on professnnal 
services & supplies lor ttie audio/video tape/disc industry. $55 

5. Nashville 61 5/Country Music Sourcebook: The most 
comprehensive resource of business-to-business listings for the 
Nashville region & country music genre. $55 

Power Book Fall 1996 Edition: The ultimate guide 
to radk) and record promotion. Lists Radio Stations {Country. Rock. R&B. 
Top 40). Record Companies, Radio Syndicalors and Top 100 Arbitron 
Mart(ets. $75. 

7. International Latin Music Buyer's Guide: The essential tool 
for finding business contacts in Ihe latin music marketplace. $65 

a. <^^ 1 ' ^ international Recording Equipment & Studio 

DIractory: All Ihe facts on professional recording equipment, studios & 
equipment usage. (1994 Edition) SSff $40 

To order your Directory today, call (SOO) 344-7119, 
in NJ, (908) 363-4156. You can fax your order to (908) 
363-0338, or mall this ad with check or money order to: 
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. 

Please add S5 per directory for shipping ($12 tor intemahonal ordersj.Add applicable 

L-ales tax in NY. NJ. CA, TN. MA, IL. PA & DC- Orders payable In U.S. funds only. _ 
All sales are final. BDZ23076 I 



PGD continued to make strides in 
increasing its country album mar- 
ket .<hare. Since 1994, the distribu- 
tor's market share has grown from 
4.7% to last year's 9.3%, when it 
finished in sixth place. The inde- 
pendent sector finished last place, 
losing slightly more than a per- 
centage point to finish 1996 with 
8.4%. 

TOP R&B ALBUMS 

In landing the top spot in distrib- 
uting R&B albums in 1996, BMG 
posted its second market share 
increase in a row. From 1994 to 
1995, the company enjoyed an 
increase of slightly more than one 
percentage point, moving from 
14.3% to 15.4%; in 1996 it almost 
achieved a five percentage point 
jump. In addition to the Toni Brax- 
ton album and the "Waiting To 
Exhale" soundtrack, its best-selling 
R&B titles included R. Kelly's self- 
titled album, TLC's "CrazySexy- 
Cool," and La Bouehe's "Sweet 
Dreams." 

PGD dropped slightly more than 
three percentage points from 1995's 
industry-leading 22.2% in R&B 
album market share. Its 1996 share 
gave it the No. 2 slot, the position it 
also held in 1994, when it had a 
19.8% share. 

WEA finished in third place for 
distribution of R&B albums, ending 
1996 with a 17.9% market share, up 
from the 16%- it garnered in 1995. 
Sony, meanwhile, fell more than 
three percentage points, garnering 
16.6%, a decline from 1995's 20.2%.. 

The independent sector back- 
pedaled slightly in R&B market 
share, going from 11.3% in 1995 to 
10.9% last year, but the group main- 
tained a fifth-place ranking in both 
years. Uni's 8%' market share was 
down slightly from the previous 
year's total of 8.2%, while EMD 
came in last with a 7.4%. But that 
performance was slightly better 
than the company's market share of 
6.7% in the previous year. 



U.S, Market Share By 
Distributor: R&B Albums 
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Top Pop Catalog Albums 
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WEEK 
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★ ★ No. 1 * * 




1 


2 


SOUNDTIUCKA- 

KILYDOR 8r509&MM (10.9fV16 96) 


GREASE 
.*. m No 1 


183 


2 


1 


KENNYGA' MIRACLES — THE HOLIDAY ALBUM 

ARISTA 18767 li: *B! 


40 




3 


MANNHEIM STEAMROaEtlA' 


CHRISTMAS IN THE AIRE 


29 


3 


CM ^ ;109»17,98) 




4 




METALLICAA 

tLLKIRAtn , ■ ■ . .1 .-J S81 


METALLICA 


282 


S 


< 


MARIAH CAREY A' 

COLUMBIA 64??? r;^E(i'1698) 


MERRY CHRISTMAS 


35 


6 


12 


BEASTIE BOYS A' 

l;; - .i.'.M ' ■ ',n fJ^-'.it'Y ; ■' I'i'il '^Hi 


LICENSED TO ILL 


279 


7 


9 


BOB MARLEY AND THE WAILERSA'' 


LEGEND 


395 


8 




BOB SEGER t THE SILVER BULLET BAND A' GREATEST HITS 

CAPITOL 3033A* I <-.:'. 


115 


9 




EAGLES A* 

G£fF£N2472L. :. - 


HELL FREEZES OVER 


113 


10 


— 


HOOTIE & THE BLOWFISH A ' 

ATLANTIC - ■ , - BH 


CRACKED REAR VIEW 


130 


11 




DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 

(^■. ' ■ : ■■ ■ : '- I's: 


ii; 


12 




SUBLIME 

GASOLINE ALLEY 1 1 1 • I.TACA (7.9a 12 =tB; BH 


40 02. TO FREEDOM 


10 


13 


— 


CEUNE DION A* 

550 MUSIC ■: ■1^- 1 'r.: 110.98 Lll'!f> ffsi 


THE COLOUR OF MY LOVE 


150 


14 


16 


JOURNEY A- 

C0LUMSIA4W93 ."-^EQ'l^^l 


JOURNEY'S GREATEST HITS 


383 


IS 


10 


PINK FLOYDA'' 

.•II V 'i;. I- ■ 1 1 'iH 111 n 9B! 


THE WALL 


419 


IE 


19 


METALLICAA' 

L.: ' ' • : ! 1 , ' . .'Mi 


...AND JUSTICE FOR ALL 


355 


17 


15 


PINK FLOYDA 

tyLPITOLJKOl ■- 


DARK SIDE OF THE MOON 


1033 


11 


32 


STEVE MILLER BAND A' 

CAPITOL JfclOI . ^.- 


GREATEST HITS 1974-78 


298 


M 


31 


JAMES TAYLOR A" 

WARNER BROS, 3113' (7.98/1 1.981 


GREATEST HITS 


327 


20 


42 


ABBA A 

poi yri--^ : i'.M 'logn'l? im 


GOLD 


108 


21 


-~ 


TOM PETTY AND THE HEARTBREAKERS A* GREATEST HITS 

MCA 10813 .1 1- -7 -h: 


155 


22 


17 


RAGE AGAINST THE MACHINE A' 

EPIC ■ BB 


RAGE AGAINST THE MACHINE 


128 


23 


39 


VAN MORRISON A 


THE BEST OF VAN MORRISON 


318 


24 


29 


JIMMY BUFFETTA' 


SONGS YOU KNOW BY HEART 


310 


29 


-~- 


NIRVANA A 


NEVERMIND 


253 


26 


SO 


TRACY CHAPMAN A' 

ELEKTRA ( ■ 1 ■ t.H. H 'ifii 


TRACY CHAPMAN 


96 


27 


— 


KENNY GA' 

ARISTA 18646iiO T'^iU.^?.! 


BREATHLESS 


215 


29 


— 


JANIS JOPLIN A' 

III' ■.4«E<V998) 


GREATEST HITS 


254 


29 




ENIGMAA 

' -i;'«(10 98/l6.98l 


MCMXC A.D. 


289 


30 


:r 


JIMI HENDRIXA' 

WO\ K.^:'i ■ 17,98) 


THE ULTIMATE EXPERIENCE 


lEO 


31 


33 


METALLICAA' 

WEGAF'jRCE ■ ■' iEG(99aT5-9B) 


RIDE THE LIGHTNING 


309 


32 


34 


METALLICAA 

.I'- 1 ''I .i^9ail59fll 


MASTER OF PUPPETS 


327 


33 


— 


TLCA' 

LAfACE :T'009i'APISTA (10 9a i0 981 


CRA2YSEXYC00L 


100 


34 


— 


SOUNDTRJkCKA* 

i.v.', ilio'- :n 'Kif'9«i 


PULP FICTION 


108 


3S 


— 


PEARL JAM A' 

EPIC d;»!57 .' 1 ii^ilrtiBB 


TEN 


251 


3C 


25 


PATSYCLINEA' 

MCA 1?' 1 


12 GREATEST HITS 


272 


37 


35 


SARAH MCLACHLANA' 

NEIlWtffH.- 'i: ; ■;. II ' 'idU' 'JMiBI 


FUMBLING TOWARDS ECSTASY 


121 


3t 


— 


QUEEN A 


GREATEST HITS 


210 


39 


2; 


THE SMASHING PUMPKINSA' 

VIRGIN --. ■ - , 1- 


SIAMESE DREAM 


146 


40 


24 


ORIGINAL LONDON CASTA" PHANTOM OF THE OPERA HIGHLIGHTS 

POlYDOfl.--. " '■.-.■' 1 '.'. l.'IBJ 


338 


41 


— 


KORNA 

IMMORTAL 66633'EPIC (10 98 EQIS 981 B 


KORN 


6S 


42 


— 


MADONNA A- 

SIRE-'.i.''' '■.■i.M-'il. BROS li'.iL'lfl 


THE IMMACULATE COLLECTION 


218 


43 




NINE INCH NAILS A 

TVT2&10* ■ I-. 


PRETTY HATE MACHINE 


277 


44 




COUNTING CROWSA' 

|i - - ■' 11 :)9a'i6 98i 


AUGUST & EVERYTHING AFTER 


119 


49 




SOUNDTRACK A' 

COIlJMnfAiC323 ■98LQ119HI' 


TOP GUN 


209 


« 


28 


THE BEATLES A' 

CAPITOL 46.146' . i 'j& Ife 98) 


ABBEY ROAD 


133 


47 




SEAL A 

m 7b6? /WARNER BROS. (9 9803.98) 


SEAL 


64 


41 




ENYAA> 

REPRISE 7)^V.ARNER BROS. (109ai6 98) 


SHEPHERD MOONS 


239 


49 


4; 


THE DOORS A' 

'(".*( I'l t. I'll 1 II l!09tVlfc9fll 


GREATEST HITS 


127 


N 


30 


ENVAA- 

REPRISE 2677.1,'7.'"/WR BROS, 1 ICi 'la 1 F. 981 


WATERMARK 


304 



Catalog albums are older tides which have previously apoeared on The Billtx>ard 200 Top Albums chart 
and are registering significant sales. • Recording Ir>du3try Assn. Of America (RIAA) certification for sales 
of 500.000 units. A RIAA certification for sales of 1 million units, with multimillton sellers indicated by 
a numeral (oHowing Ihe symtnl. Most altuims available on cassette and CD. 'Asterisk indicates vinyl LP 
ts availat>le Most tape prices, and CO prices (or WEA arid BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CO prices, are equivalent prices, which are projected from wholesale prices, 
O indKiates past or present Heatseeker title. >&1997. Billboard/BPI Communications, and SoundScan. Inc. 
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MMX Kicks Off Computer Push For '97 




■ BY BRETT ATWOOD 

LOS ANGELES— Following slowcr- 
than-anticipated holiday sales, the 
computer industry is moving a^jgrcs- 
sively forward with a new generation 
of multimedia computers with higher 
processing power 
and premium 
prices in the com- 
ing weeks. Many 
analysts say that 
holiday sales of 
PCs were hurt by 
consumers who 
delayed their pur- 
chases until the 

arrival of these new computer tech- 
nologies, such as Intel's PfiSC Pen- 
tium processor with MMX technolo- 
gy and DVD-ROM drives. 

The computer industry is closely 
watching how consumers react to the 
first batch of PCs containing Intel's 
Pentium processor with MMX, which 
made its retail debut Jan. 8. 

The MMX chip improves the qual- 
ity of multimedia graphics and ani- 



pentium* 



mation. as well as the playback of 
video and audio without the use of 
additional accelerator cards. Howev- 
er, MMX-enabled PC users will only 
experience significant computer-per- 
formance benefits with software that 
is written specifically for the com- 
puter MMX adds a 10%-20% perfor- 
mance boost on existing software and 
an approximate 60% increase on 
MMX-specific software, according to 
Intel director of marketing for graph- 
ics Jon Khazam, who has been 
responsible for the overall manage- 
ment of MMX. 

Intel's Pentium processor with 
MMX technology will be more than 
$400 for the 200 megahertz version 
and more than $300 for the 166 mega- 
hertz version and is expected to fall 
below $300 and $200, respectively, by 
the end of the year. Other chip mak- 
ers, including Cyrix and Advanced 
Micro Devices, are also readying 
MMX-compatible Pentium proces- 
sors. 

Almost all major PC manufactur- 
ers, including Compaq, Dell, and AST, 



are shipping hardware with the new 
chip this month. The first generation 
of MMX-enabled Pentium computers 
are selling for $l,50Q-$2,500. Intel will 
continue to sell Pentium processors 
without MMX until 1998, according to 
Khazam. 

Demand for Pentium computers is 
expected to remain steady, a-s prices 
continue to decline. Budget-priced 
Pentium PCs, which sell for about 
$1,000, are already available from sev- 
eral manufacturers, including 
Hewlett-Packard. 

"Consumers will be making a 
choice between power and price," says 
Emily Green^ an analyst for Forrester 
Research. "The first to adapt to MMX 
will be gamers, since it enhances 
graphics-intensive multimedia appli- 
cations. But there needs to be more 
software, and the development com- 
munity did not receive -specifications 
on MMX until the second quarter of 
1990." 

Among the first MMX titles are 
several high-end multimedia games, 
souped-up reference titles, and graph- 



Coldcut Dishes Out More Multimedia 

U.K. Sampling Pioneers Prepare New Set, CD-ROM 



■ BY BRETT ATWOOD 

A decade after the release of its first 
single, "Say Kids What Time Is It?." 
U.K. -based music sampling pioneer 
Coklcut h;Ls .segued into the computer 
age with a new .'String of multimedia 
art and music projects. 

The duo, which broadcasts a mix 
show on KTSS-FM London each Sat- 
urday night, has already released sev- 
eral music-themed multimedia discs 
and maintains a left-of-center World 
W^de Web site to promote its music. 

"Ten years ago. we were about mak- 
ing reconis by taking bits off of other 
records." sayn Matt Black, who along 
with Jonathon More comprises Cold- 
cut. "That has since mushroomed into 
sampling and sequencing for the DIY 
dance culture — but it is not just about 
music. The natural partner is vision 
and experiments in multimedia." 

The act integrates video sampling 
into many of its live D.I gigs and has 
included a full-length videoclip on its 
new enhanced CD single "Natural 
Rhythm." 

For the fast-paced clip, Coldcut sam- 
ples video segments from a TV dttcu- 
mentary on nature and reassembles 
footage of various in.iecU. 

The duo also has interactive plans 
for its forthcoming album, "Let Us 
Play," due in June. However, rather 
than attempt to create an ECD. Black 
says that the CD will Ik.' jKickaged with 
a bonus CD-ROM at no additional 
charge to the consumer. 

"Most LECDs) have been mainly 
crap up to now," says Black, who has a 
background in computers and bio- 
chemistry. "I'm not surprised that peo- 
ple hawn't gone for them. There isn't 
enough space on an ECD for the con- 
tent we want to include." 

While the multimedia content for the 
CD-ROM is still being developed. 
Black says that it will likely include a 



COLDCUT 



screen saver, full-screen music videos, 
and interacti\'e music. 

The album and multimedia content 
will also feature more political themes 
than in previous works, according to 
Black. 

In the U.S., the duo is perhaps bpst 
known for its role in launching the 
career of Lisa Stansfield. The singer 
made her chart debut as the featured 
\'ocalist on Coldcut's 1989 single "Peo- 
ple Hold On." Other international hits 
have included "Stop This Crazy 
Thing," "Doctorin' The House," and 
"The Only Way Is Up." 

Coldcut is also known for it*i remix- 
ing and production work on tracks by 
Eric B. & Hakim, Yazz, James Brown, 
Queen Latifah, Eurythmics, INXS, 
Blondie, and the Fall. 

In 1990, Coldcut formed its own 
label, Ninja Tune/NTone, which 
releases electronic and trip-hop music 
by a number of underground U.K. acts, 
including DJ Food, London Funk All- 
stars, and Up Bustle And Out. Coldcut 
released its own music through Big 
Life and Arista Records until 1994. 

Black and More are also members of 
Hex, a "multimedia pop" group that 
reconis for NTone. 

He.\'s first single, "Global Chaos"/ 
"Digital Lm-e Opus 1," was released in 
1992. The song was taken from the 
computer program "Global Chaos," 
which Hex created for the ill-fated 
Commodore CDTV system. The pio- 
neer music CD-ROM combined raw- 
style visuals with techno and ambient 



interactive visuals, as well as a com- 
puter game. Subsequent music multi- 
media projects have included the CD-i 
releases "eSCAPE." "HedCrash," and 
"Antistatic," and the PC CD-ROM 
releases "Digital Dreamware" and 
"Digital Love." 

Coldcut and Hex are also actively 
involved in the Web site Pipe (http:// 
www.obsolete.com/pipe), which con- 
tains detailed information and music 
samples from Ninja Tune/NTone acts. 

Pipe also contains downloadable 
sounds for users to sample and inte- 
grate into their own music. A humor- 
ous disclaimer on the Web page says: 
"Anyone wants to sue us for sampling 
them; please funk off as we don't haw 
any money. Cheers. Anyone samples 
the above and has a big hit — watch out 
for the lawyers — we didn't do it — there 
was an earthquake — we were some- 
where else — etc. etc." 

In addition, the site contains Quick- 
Time music videos, computer-generat- 
ed art, and links to sewral music and 
art sites. 

Though Pipe directs consumers to 
make purchases through direct mail or 
at music retail, it will eventually be 
used to sell new releases directly to the 
consumer, according to Black. 

Pipe also contains nonmusic content 
such as the first draft of Rob Pepper- 
all's book "The Post Human Mani- 
festo," which examines "Post Human- 
ity," an exploration of the evolution of 
the human si>ecies through new med- 
ical, technical, cultural, and aesthetic 
developments. Among the general 
observations in the manifesto: "All 
technological pn^res-s of Human soci- 
ety is geared toward the redundancy 
of the Human species as we currently 
know it"; "The I-Vture never arrives"; 
and "Intelligent Agents will be the reli- 
gious authorities of the Information 
Age. We will ask them to interpret the 
Chaos of the God machines for us." 




Intel unveiled its Pentium P55C 
processor chip with MMX technology 
on Jan. 8. Almost all computer man- 
ufacturers are supporting the new 
technology. 

ics utility programs. 

Imagination Pilots' "Eraser — 
Turnabout," which is the video game 
sequel to the Arnold Schwarzenegger 
film "Eraser," uses MMX to enhance 
its use of full-screen, full-motion 
video. The game uses the MMX- 
enhanced Indeo Video Interactive 4.1 
engine to enable multiple video 
streams to play simultaneously with- 
out any break in game play. 

Ubisoft's "Pod," which will ship in 
April, is a futuristic 3D racing game 
that uses MMX to add dynamic light- 
ing effects, such as lens flare, and 
Dolby Surround sound. 

"Since 'Pod' uses many different 
complex calculations at the same time. 
MMX allowed us to simplify the cod- 
ing process," says Gi-eg Sarrail, pro- 
ject manager for Ubisoft "As a result, 
it allowed us to program extras, such 
as Surround sound, lens flares, and a 
frame rate of 30 [frames per secondl. 
Including all of those things into the 
same game would have bogged down 
a system without MMX." 

Some companies, such as Sierra, 
are taking a "wait and see" approach 
to MMX software development until 
there is a significant installed-hard- 
ware base. 

Some analysts say that the niche 
market of 3D graphic-accelerator 
add-on boards is vulnerable as a result 
of the introduction of MMX, since 
MMX-enhanced software offers a 
comparable i>orformanco boost with- 
out the added hardware. 

Green describes MMX as "another 
effort by Intel to consolidate the pro- 
cessing power of the PC . . . Intel 
wants to keep a lock on the process- 
ing of its data instructions on the com- 
puter . . . [which isl part of their gen- 
eral strategy to stay in control of the 
PC and create demand for their 
processors." 

Higher-end graphics-accelerator 
cards, such as those created by Nvidia 
or S3, will still add significant perfor- 
mance enhancements to Pfentium com- 
puters with MMX technolt^y, accord- 
ing to Khazam. 

In addition to MMX, several other 
computer technologies will be debut- 
ing in the coming months. Notably, 
DVD-ROM-equipped computers are 
set to bow in the first quarter. Intel is 
preparing to unveil its accelerated 
graphics-port technology by midyear, 
which will improve the performance 
of multimedia computers by expand- 
ing the memory bandwidth allocated 
to data that moves between the 
processor and memory chips. 

By the end of March, Intel is 
expected to begin shipping its next- 
generation P6 processor, whose work- 
ing title is Klamath. 



Win A Computer 
On Marx Vlfeb Site 

RICHARD MARXXOM: Musician Rich- 
ard Marx has opened his own official 
World Wide Web site at http:// 
www.richardmarx.com. But unlike 
most artist-themed sites, this one offers 
more than the expected biography and 
discography. In association with the 
National Academy of Recording Arte 
and Sciences (NARAS) and Apple 
('omputer, the site hosts a '*Grammy in 
the Schools" promotion that aims to 
provide new computers to schools and 
inspire new careers in the arts. 

Web visitors can win new computers 
for their schools by submitting a pho- 
tograph, painting, story, or poem that 
is inspired by any of five complete 
Marx songs contained on the site in the 
Shockwave audio format. Winning 
entries for each of the five songs will be 
included in the next Marx album. In 
addition, aspiring songwriters can 
enter their compositions for possible 
inclusion on a forthcoming Marx/ 
NARAS promotional release. 

The site also contains a fan chat 
room and info on Marx's forthcoming 
Capitol album, "Flesh & Blood." 

BITS 'N BYTES: Wanderlust Interactive 
has signed an agreement to acquire 
Western Technologies for 800,000 
shares of common stock. The deal 
includes Western subsidiaries Adrena- 
lin Entertainment and Smith Engi- 
neering, as well as Western's con- 
sumer-products division. Wanderlust, 
which made its debut with the 1996 
CD-ROM release 'The Pink Panther's 
Passport To Peril," will bring its origi- 
nal content to other toy and electronics 
products . . . Intermind is now inte- 
grating Macromedia's Shockwave into 
its offline browser Communicator. 
Among the first music-themed content 
providers are Atlantic Records and 
Addicted To Noise . . . David Bowie*s 
50th birthday was celebrated on the 
Internet Jan. 8 with five rare tracks 
made available for 24 hours only in the 
RealAudio format. Among the rarities 
were the original single version of 
"Rebel Rebel"; a 1971 cover version of 
Chuck Berry's " 'Round And 'Round"; 
an acoustic version of "The Man Who 
Sold The World"; a live recording of 
"Scary Monsters"; and an alternate 
remix of his new single, "Little Won- 
der" . . . Entertainment Net's Disco- 
Rama is the first entertainment "chan- 
nel" for Marimba's offline browser 
Castanet Users of Castanet can "tune 
in" to the *70s-themed service, which 
features the music, film, sports, and 
culture of the decade. 

The music of NBC's drama "Homi- 
cide: Life On The Street" is added to 
http^M'ww.nbc.com. "Rhythm Of The 
Street" contains information on the 
series and its soundtrack, which 
includes tracks from Garbage, Tom 
Waits, Cowboy Junkies, and Collective 
Soul ... A new report by Forrester 
Research indicates that 63*5E) of U.S. 
homes will have PCs by the year 2001. 
which is up from today's 38% penetra- 
tion rate. Consumer PC sales wCl rise 
from 10 million in '96 to 17 million in 
2001, says Forrester analyst Emily 
Green. The lower-middle-income seg- 
ment, which consists of househokls with 
annual incomes of $25,000-50,000, is the 
largest untapped opportunity for com- 
puter makers, according to the study. 
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Black Titles Find Year- Round Market 

Vendors Expand Beyond Black History Month 



Radio Daze. Lynne Stewart, the lovely Miss Yvonne of "Pee-Wee's Playhouse." 
was the center of attention during a recent visit with Brian Phelps, left, and Mark 
Thompson, hosts of "The Mark And Brian Show" on KLOS-FM Los Angeles. The 
children's TV series, which collected numerous awards during its network run, is 
available on cassette from MGM/UA Home Entertainment. "Playhouse" has rung 
up respectable sales since arriving in stores late last year. 



■ BY TRUOl MILLER ROSENBLUM 

NEW YORK— Once relegated to 
Black History Month in February, 
\ideoR targeted to African- Americans 
are finding year-round business. Ven- 
dors now think they can bimk on black 
cinema sell-through, particularly '70s 
"blaxpioitation" movies. 

The genre got a big boost with the 
fall '96 arrival of a clutch of titles 
timed for holiday and Black History 
Month sales, when audience aware- 
ness is at its highest, according to 
HBO Home Video marketing director 
Janet Rolle. HBO, a sell-through new- 
comer, started by pitching its three- 



Diamond's 'Cops' In Hot Pursuit Of 
Reality Niche; Dorfman Exits MEG 




THSS 



WELLING 911: Reality videos are so popular it's almost 
unreal. Following the sales siren of the "Cops: Too Hot For 
TV" series, Los Angeles-based Diamond Entertainment 
last month began dcliwring its initial take on street war- 
riors. More is on the way. 

Diamond's "Real Cops In Action" comprises two 30- 
minute tapes at $9.98 suggested list. The price is half that 
sought by Music Video Products Home Entertainment for 
"Too Hot," but quality hasn't been reduced, according to 
Mike Holzman, president of Diamond's newest facet, iUs 
FunTime division, which is introducing a line of more 
expensive family enter- 
tainment titles. "This isn't 
some cheapie off the back 
of the truck," he says. "The 
tapes are dubbed in stan- 
dard play." 

Holzman estimates that 
Diamond has shipped 
70,000 sets and is shooting 
for 150.000-200,000 before 
the next "Real Cops" 
arrives in two to three 
months. Most accounts are 
delivered directly, which accounts for Diamond's presence 
at the Consumer Electronics Show in Las Vegas Jan. 9- 
Sunday (12), where mass merchants roam the aisles. 

"This kind of reality product is flying out the door." 
Holzman notes. The folks who produced "Too Hot" for 
Music Video I*roduct5 would agree; they've set up a new 
venture. Real Entertainment in Santa Monica, Calif., to 
distribute — not license — the Amazing Video Collection. 

Diamond is exploiting a trend first tapped by the 
British, who have sold cassettes of sui^eons at work and 
backstairs couplings recorded by in-store cameras. "You're 
not going to see that kind of stuff." Holzman says, "but I'm 
not going to pretend it's not going to be hard edge." 

Some viewers, he cautions, might be put off by the lan- 
guage and the way police "typically operate. There is 
apprehension by force." 

Diamond has contracted with the producers of TV's 
"91 1 Emergency" for "Real Cops," which will follow drug 
busts, etc., in big cities. The taped-in-action Miami police 
force gave its OK for the first release, but Diamond is tak- 
ing the extra precaution of blurring the face of the perpe- 
trator on the cassette box. 

Holzman, who joined Diamond in May to head up Fun- 
Time, is going counter to the parent company's under-$10 
pricing strategy. On the heela of two Christmas-themed 
titles, he will introduce "BHnky Bill — The Mischievous 
Koala" this month at $14.98 suggested list. It's meant to 
plug a gap: Diamond's lack of "front-line premium prod- 
uct" for family entertainment. 

But before the Australian-made "Blinky Bill" is estab- 
lished at retail, Holzman plans to take an occasional step 
down to $12.98. "We're going to respond as best we can to 



declining price points," he says. Holzman will introduce 
one "significant" family feature and rental title each per 
quarter, the latter of which is also new to the publicly held 
Diamond, which grossed about $11 million last year. 
"Retailers simply are not responding to independent rental 
product like they used to," he notes, so FunTime is offer- 
ing two copies of a Katharine Hepburn/Anthony Quinn 
movie, "This Can't Be Lo\'e." for the price of one, $92.95. 

FunTime should contribute about $4 million to Dia- 
mond's total of $17 million-$18 million in revenue in cal- 
endar '97, Holzman predicts. He's off to the National 
Assn. of Television Pro- 
gramming Executives 
convention, seeking more 
properties. 

Parting company: 

Our Dec. 21. 1996, column 
on Metromedia Enter- 
tainment Group's turn- 
around offered some hints 
foreshadowing the year- 
end departure of home 
video executive VP Herb 




by Setk Goldstein 



Dorfman. 

But the subtext still didn't mitigate the surprise of Dorf- 
man's resignation after Wz .vears with a com|)any that was 
running on empty much of that time. Orion Home Video — 
its name until recently — stayed ali\'e largely because of 
his ability to milk re\'enues from a small catalog, particu- 
larly the oft-released "Bancing With Wolves," and to devel- 
op Major League Baseball and Japanese animation. 
Indeed, Dorfman provided vital cash flow during a fallow 
period when Orion Pictures' survival was in doubt. 

But things changed, not least of which being his title. 
It went from president of Orion Home Video to executiw 
VP of Metromedia Entertainment Group Home Video. 
(The old billing appeared elsewhere in the trade press; 
we double-checked to confirm the shift.) At the same 
time. Metromedia Entertainment president I^en White 
is taking a bigger role in the home \ideo unit, which he 
hopes will be "pre-eminent" among vendors a step below 
the studios. 

Until Dorfman is replaced, most likely from the outside. 
White is overseeing an expanding venture that will add 
titles from the recently acquired independents Motion Pic- 
ture Corp. of America and MCEG, from Metromedia's 
American International Pictures catalog, and from his 
first theatrical releases in fiw years. Sometime during the 
transition, Dorfman and White parted company. 

"Under the new structure, we were not in sufficient 
agreement as to how home video would go forward," says 
Dorfman. "I have too much respect for the company and 
for Len, so I decided to step down." He's considering sev- 
eral options. "One thing I can assure you, I plan to be part 
of the video industry." 



tape, $49.95 Perspectives Collection to 
direct-response buyers before at- 
tempting retail. The trio, including 
"The Tuskegee Airmen," "America's 
Dream," and "The Josephine Baker 
Story," celebrate the achievements of 
African-Americans. 

HBO wants to ease its way into a 
campaign for titles that were origi- 
nally priced to rent. "Basically, we're 
using the model typical for this kind 
of programming," Rolle adds. HBO 
has already planned additions to its 
black-oriented line this year. Mean- 
while, newcomer Simitar Entertain- 
ment in Minneapolis is shipping its 
first seven African-American titles 
this month. 

More experienced hands aren't 
waiting to expand their franchises. 
Metromedia Entertainment Group 
Home Video pumped up its rental 
release "Original Gangstas" by simul- 
taneously shipping 1(» black action 
movies at S9.98 suggested list. Xenon 
Entertainment, which boasts of hav- 
ing the largest collection of black 
audience titles in North America, 
chipped in with three early Melvin 
Van Peebles titles, on video for the 
first time: "Sweet Swectback's 
Baadasssss Song," "Story Of A 3-Day 
Pass." and "Don't Play Us Cheap." 

And there is more: Music Video 
Products Home Entertainment's "A 
Celebration Of Kwanzaa," at $9.99, 
and American Home Entertainment's 
series on boxing legends Muhammad 
Ali, George Foreman, Joe Frazier, 
Ken Norton, and Larry Holmes. This 
month, Republic Entertainment 
brings out five titles, priced from 
$9.98 to $14.98, including "Freedom 




Metromedia has successfully repriced 
many of Its African-American features 
to under $10 suggested list. 

Road," "Separate But Equal," and 
"Zooman." 

The supply is in response to grow- 
ing — and \'ery s|w?cific — demand. "We 
haw a lot of [African-AmericanI titles 
that sell quite well, but they're really 
in all different genres. You can't lump 
a tape on Martin Luther King in with 
'Superfly,' " notes Borders Books and 
Music video buyer Patti Russo. 

"One thing I have noticed is that 
major theatrical movies with African- 
American stars, like 'Waiting To 
Exhale' and 'The Nutty Professor,' 
are selling extremely well. I think as 
a result, there's a bit more awareness 
out there; studios looked at their cat- 
(Conlinued on next page) 



DOUBLE 
FEATURE. 




It's one sensational release that's twice as nice. 
Playboy's Twins & Sisters Too. Featuring the world's most 
beautiful wonien...tinies two! Ready to bring your customers 
pleasure, while you enjoy double profits! 

Q 

PUYBOT HONE VmBO 
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The British Are Coming, 
Thanks To BBC Worldwide 



■ BYSETH GOLDSTEIN 

NEW YORK— The U.S. and U.K.. sep- 
arated by a common language, at least 
can .share a video heritage. In recent 
years, there has been an increasing 
flow of nontheatrical titles from the 
other side of the Atlantic, helping 
redress the balance weighted in favor 
of Hollywood. 

Indeed, 1996 was easily the best ever 
for BBC Worldwide America, says 
president Sarah 
Frank. BBC World- 
wide and distributor 
CBS/Fox Video 
struck gold with the 
Wallace And Gromit 
series, which briefly 
outeokl Warner Home 
Video's "Twister" in 
New York's Virgin 
Megastore. 

"It was very excit- 
ing," says Frank. 
"Twister" ultimately 
blew away the quirky 
Claymation car- 
toons, but Frank is 
ecstatic about her 
numbers nonethe- 
less. CBS/Fox had 
delivered more than 
300.000 copies of 
"The Wrong Trou- 
sers" by the end of 
the year. 150,000 of 
"A Close Sha\'e" (the 
most recent reloiisf). and H5,000 of the 
three-tape .set. 

The abihty of Wallace And Gromit to 
snag vital shelf space during the holi- 
day season has heljied BBC Worldwide 
stamp its brand on retail. Exposure is 
further helped by PBS. which broad- 
cast "A Close Shave" last month. "It's a 
wonderful platform," Frank says. 

Cable has been equally potent, 
launching "Absolutely Fabulous" into 
the special-interest stratosphere. 
Frank estimates sales of the series at 
500,000 tapes, and still rising. 

She and CBS/Fox ha\'e aetiwly pur- 
sued a brand-name strategy since 
early 1995, nearly a decade after the 
first BBC titles began appearing in 




BBC will have a production of 
"Nostromo" on video to help eel 
ebrate its diamond jubilee. 



Frank: "Our sales have really taken 
off. There is pent-up consumer 
demand" for catal(^ titles unav'ailable 
until now, such as a lengthy 1972 ver- 
sion of "War And Peace," starring 
Anthony Hopkins. 

A newly packaged multicassette 
"Elizabeth R," starring Glenda Jack- 
son, has delivered more than 13,000 
units at $149 suggested list. "Fawlty 
Towers." another benchmark for the 
BBC. is also getting prepped for re- 
release on cable and 
video. "We've tap- 
ped a loyal audi- 
ence," says Frank, 
adding, "I don't 
think we've had any 
failures. The BBC 
name is enough even 
if you didn't watch 
the program." 

Retailers are 
starting to feel the 
same way. Frank 
says Borders Books 
& Music is one of 
several chains that 
have created perma- 
nent BBC Video sec- 
tions, the sine qua 
non of brand accep- 
tance. "And they're 
happy with it," she 
maintains. Others, 
such as Suncoast 
Motion Picture Co., 
have done "a won- 
derful job" without committing siMice. 

One reason to become a BBC' loyal- 
ist is the Beeb's 75th anniversary this 
year, which should generate consid- 
erable television and retail hoopla. 
BBC Worldwide already has a cele- 
bratory title in mind, the Masterpiece 
Theatre production of Joseph Con- 
rad's "Nostromo," which, at $20 mil- 
lion, is the network's most expensive. 
It is airing on PBS this month, and 
Frank hopes to release the video soon 
afterward. 

The price tag has theatrical over- 
tones, but BBC Worldwide awids get- 
ting too big for its britches. Frank 
wants to carve a wide niche. Howewr, 
we have to be realistic," she empha- 



stores. The payoff is apparent to sizes. "We have to pick our shots.' 

BLACK TITLES FIND YEAR-ROUND MARKET 

(Continued from preceding page) 

alogs and [repromotedj older titles." 

Tower Video buyer Cliff McMillan 
has seen a surge in blaxploitation 
sales. "We've carried them for quite 
some time, and they do well." he says. 
"A book came out last year on blax- 
ploitation films, and I think that 
helped. Then 'Original Gangstas' 
came out theatrically and did about 
$20 million at the box office, and that 
sparked a lot of interest in the older 
black action titles. Xenon in particu- 
lar has been acquiring a lot of that 
product and putting out titles, like 
'Sweetback.' that were long unavail- 
able." 

The interest is contagious. Rodney 
Jackson, the newly hired video buyer 
at Virgin Megastore in New York, 
plans to set up a black cinema section. 
"Previously I was at HMV and we had 
one that did very well," he says. The 
same is true for Trans World Enter- 
tainment, which used audio sales data 



to help select video retail sites. 

The sections have been "extremely 
successful for us," says Trans World 
video buyer Mark Galeo. "Many of the 
'70s black exploitation films do well, 
as do black history titles." Trans 
World adds current releases to make 
for "a good looking section," Galeo 
says. "People know where to shop." 

Retailers aren't advised to segre- 
gate the titles, but neither should they 
drop them into the mainstream. 
Placement can be tricky, say suppli- 
ers who tread carefully to avoid dis- 
appointments like "Brother Minister: 
The Assassination Of Malcolm X." 

(Cont inued on next page) 
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Shelf Talk will resume next week. 
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1 


1 


10 


TOY STORY 


Wdll Disfiyy Horr t^ Video 
Buena Viitd Hnnie Vinec 0703 


lom Hanks 
Tim Allen 


1995 


G 


2699 


2 


2 


6 


INDEPENDENCE DAY 


FoxVKleo4U8 


Will Smith 
Jeff Goldblum 


]m 


PC-IJ 


22.98 


3 


3 


8 


THE NUTTY PROFESSOR O 


MCA/Universal Home Video 
Unl Dist. Corp. 82594 


Eddie Murphy 


1996 


PC- 13 


22.98 


4 


4 


8 


MISSION: IMPOSSIBLE 


Paramount Home VitJeo 31899-3 


Tom Cnjise 


1996 


PC-13 


14.79 


5 


6 


14 


TWISTER 


Warner Home Video 20100 


Helen Hunt 
Bill Paxton 


1996 


PG-13 


22M 


6 


7 


32 


RIVERDANCE-THE SHOW 


VCI 

Columbia TriStar Home Video 84060 


Various Artists 


1996 


Nil 


U» 


7 


5 


12 


JAMES AND THE GIANT PEACH 


Walt Disney Home Video 
Buena Vista Home Video 7894 


Richard Dreyfuss 
Susan Sarandon 


1996 


K 


Z2.99 


8 


9 


19 


BRAVEHEART 


Paramount Home Video 331 18 


Mel Gibson 
Sophie Marceau 


I99S 


1) 


24.96 


9 


10 


24 


COPS: TOO HOT FOR TV! O 


MVP Home Entertainment 1001 


Various Artists 


1996 


Itt 


19.9« 


10 


NEW^ 


MATILDA 


Columbia TnStar Home Video 86863 


Danny DeVito 
Rhea Perlman 


1996 


PC 


IS.9S 


11 


8 


8 


311: ENLARGED TO SHOW DETAIL 


PolyGram Video 4400439253 


311 


1996 


Ml 


19.96 


12 


16 


12 


THE ROLLING STONES ROCK 
<i ROLL CIRCUS 


ABKCO Video 3878110033 


Various Artists 


1996 


m 


24.98 


13 


13 


6 


PLAYBOY CELEBRITY CENTERFOLD: 
SHANNON TWEED 


Playboy Home Video 
Uni Dist. Corp. PBV0796 


Shannon Tweed 


1996 


m 


19.98 


14 


IS 


2 


THE LAND BEFORE TIME IV 


MCA/Universal Home Video 
Uni Dist Corp. 82396 


Animated 


1996 


m 


19.98 


li 


14 


54 


HOW THE GRINCH STOLE 
CHRISTMAS! 


MGMAJA Home Video 
Warner Home Video M20101 1 


Animated 


1996 


m 


14.95 


IG 


12 


13 


IT'S A WONDERFUL LIFE 


Republic Pictures Home Video 2060 


James Stewart 
Donna Reed 


1946 


m 


14JS 


17 


11 


11 


WALUCE AND GROMIT: A CLOSE 
SHAVE 


BBC Video 
FoxVideo 8399 


Animated 


19% 


m 


9.98 


U 


17 


12 


PLAYBOY: 1997 VIDEO PLAYMATE 
CALENDAR 


Playboy Home Video 
Unl Disl. Corp. PBV0797 


various Artists 


1996 


m 


19.98 


19 


20 


196 


THE WIZARD OF OZ • 


MGMAJA Home Video 
Warner Home Video 205898 


Judy Gariand 
Ray Bolger 


1939 


G 


19.98 


20 


26 


21 


A CHRISTMAS STORY 


MGMAJA Home Video 
Warner Home Video 104599 


Darren McGavm 
Peter Billingsley 


1984 


PC 


14.95 


21 


24 


8 


THE WALUCE AND GROMIT 
GIFT SET 


BBC Video 
FoxVideo 4101059 


Animated 


1996 


Nil 


24.98 


22 


27 


13 


WIUY WONKA AND THE 
CHOCOLATE FACTORY 


Warner Home Video 14546 


Gene Wilder 
Jack Albertson 


1971 


C 


19.98 


23 


28 


188 


TOP GUN 


Paramount Home Video 15396 


Tom Cruise 
Kelly McGillls 


1966 


PC 


5.99 


24 


22 


8 


THE ADVENTURES OF PINOCCHIO 


New Line Home Video 

Turner Home Entertainment N4438 


Martin Landau 
Jonathan Taylor Thomas 


1996 


G 


19.98 


2S 


19 


15 


OLIVER & COMPANY 


Walt Disney Home Video 
Buena Vista Home Video 6022 


Animated 


1981 


G 


26.99 


26 


37 


2 


PLAYBOY: GIRLS OF SOUTH BEACH 


PlaytMy Uomc Video 
Uni Dist. C j,p PBV0802 


various Artists 


1996 


m 


19.98 


27 


21 


83 


E.T. THE EXTRA TERRESTRIAL 


MCA/Univenial Home Video 
Uni Disl. Corp. 82864 


Henry Ttiomas 
Dee Wallace 


1982 


PC 


1498 


28 


39 


2 


PLAYBOY: 21 PLAYMATES 
VOLUME II 


Playboy Home Video 
Unl Dist. Corp. PBV0808 


Various Artists 


1996 


Ml 


19.98 


29 


36 


9 


GOLDENEVE 


MGM/UA Home Video 
Warner (Home Video 905495 


Pierce Brosnan 


1996 


PG-13 


19.98 


30 


25 


7 


THE 1996 WORLD SERIES 


Major League Baseball Prod. 
Onon Home Video 91096 


various Artists 


1996 


Ml 


19.98 


31 


30 


8 


MR. BEAN: MERRY MISHAPS 


PolyGram Video 8006367753 


Rowan Atl<inson 


1996 


Ml 


19.95 


32 


18 


6 


BEAVIS ft BUTT-HEAD: DO 
CHRISTMAS 


MTV Music Teieirision 
Sony Music Video 49807 


Animated 


1996 


m 


14.98 


33 


23 


13 


LES MISERABLES: lOTH 
ANNIVERSARY CONCERT 


VCI 

Columbia TriStar Home Video 88703 


various Artists 


1996 


Ml 


24.9S 


34 


31 


12 


THE BEATLES ANTHOLOGY 


Capitol Video 

Turner Home Entertainment 5523 


The Beatles 


1996 


Ml 


159.95 


35 


34 


306 


THE SOUND OF MUSIC « 


FoxVideo 4100444 


Julie Andrews 
ChristopTier Plummer 


1965 


G 


19.98 


36 


40 


27 


CLUELESS 


Paramount Home Video 332 1 5 


Alicia Silverstone 


1995 


PG-U 


14.95 


37 


29 


6 


BRUCE SPRINGSTEEN: BLOOD 
BROTHERS 


Columbia Music Video 
Sony Music Video 50139 


Bruce Springsteen & 
The E Street Band 


1996 


NR 


19.98 


38 


38 


40 


RUDOLPH THE RED 
NOSED REINDEER 


Family Home Entertainment 
Lhie Home Vid«> 27309 


Animated 


1989 


Ml 


12.98 


39 


32 


9 


NATIONAL UMPOON'S 
CHRISTMAS VACATION 


Warner Home Video 11889 


Chevy Chase 


1989 


PG-13 


19.98 


40 


33 


7 


HEAT 


Warner Home Video 14192 


Robert De Niro 
Al F^cino 


1995 


R 


24 98 



• RIAA BOk) cert, for sales of 50.000 units or SI million m sales at suggested retail, ARIAA platinum cert- tor sales ot 100,000 units of S2 million in sales at suggested 
retail. # ITA gold certification for a minimum of 125.0CX) units or a dollar volume o( }9 million at retail for theatrically released programs, or of at least 25,000 units and SI 
million at suse^'M ^ nontheatrical titles. ITA platmum certification for a minrmum sale of 250.000 units or a dollar volume of SIS million at retail for ttieatricalty 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. C 1997, BillboarcfBPI Communications. 
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Top Music Videos 


WEEK 


S 
§ 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COUECTED. COMPILED. AND PROVIDCD BY SaundScsnm 
lllllll 

TITLE, Label Principal 
Distributing Latwl, Catalog Number Performers 


1 

i£ 


P 

1^3 


1 


1 


14 


* * NO. 1 * * 

LES MISERABLES: 10 TH ANNIVERSARY CONCERT 


Vanoifi Artists 


If 


2495 


2 


2 


9 


ENLARGED TO SHOW DETAIL 

WyGrtm WW 4400439253 


.311 


If 


».» 


3 


4 


7 


THE COMPLETE WOMAN IN ME 

p^'.-jMn VMleo 4400450693 


Sliania Twain 


If 


995 


4 


5 


7 


BLOOD BROTHERS 

CotumtM Music VMw Smv Music van SO 139 


Bruce Sprin^teen & 
The E Street Band 


IF 


1991 


5 


7 


10 


VIDEO HITS: VOLUME 1 

Warner Repnse VMM 3-33428 


vhnHalen 


If 


1991 


8 


18 


157 


OUR FIRST VIDEO A* 

Duaislar Vsleo WsinefVision Enlfftaimnflfit 53304 


Mary-Kate & Ashley Oban 


3 


IMS 


7 


3 


18 


THE BEATLES ANTHOLOGY 

CapiM VMleo Turner Home EnMfUMvnenI 5&23 


The Beatles 


If 


15995 


8 


8 


31 


BAD HAIR DAY 

Sconr Bn». Video 5055 


Weinl Al YanhovK 


Sf 


9.9! 


9 


21 


9 


WOW' 1997 

Spanow Vld«o Cnomant 0«t. Group 1615 


Various Artists 


If 


19JI 


10 


6 


12 


THE ROLLING STONES ROCK t ROLL CIRCUS 

ABKCO VkJco 38781 10O33 


Various Artists 


IF 


249! 


11 


20 


7 


THE EVOLUTION TOUR: LIVE IN MIAMI 

Epic Umk Video Sony Musjc Video 50149 


Glona Estefan 


ir 


199! 


12 


13 


7 


NO BULL: LIVE AT PLAZA DE TOROS, MEXICO 

Eleliln) Entenainnienl 40192 


AODC 


If 


19.95 


13 


25 


7 


...THERE AND THEN 

Epic Music Video Sony Music Vweo 50151 


Oasis 


If 


1991 


14 


12 


6 


TEEN SPIRIT: THE TRIBUTE TO KURT COBAIN 

PotyGram Video 4400452653 


Ninrana 


If 


U95 


15 


11 


12 


PULSE A' 

Columtiia Musk Video Sony Music vldm 50121 


Plr*Floyi) 


If 


24.91 


18 


9 


9 


CRANK IT UP 

Wwnw R^Kisa Video 3-3B460 


Jert FomuortJiy 


Sf 


9.98 


17 


27 


8 


THE HOME VIDEO 

G«f»en Home Video Unt Disl. Corp- 51787 


Garbage 


If 


12.91 


18 


14 


36 


CHRISTMAS WITH LUCIANO PAVAROTTI 

Video Ti»esun» SV9084 


Luciano Pavarcnl 


Lf 


9.99 


19 


23 


148 


LIVE AT THE ACROPOLIS A' 

Pnv8»eMusicBMGVtdeo82163 


If 


U.9« 


20 


24 


13 


MTV UNPLUGGED 

MTV l6le.-,slon ■.ui y MusiC Video 19 V-50148 


Alice In Chains 


Lf 


19.98 


21 


16 


62 


UVE FROM AUSTIN, TEXAS • 

Epic MiiMi Vidao Sony Music Video 501 30 


Stevie Ray Vaughan & 
Double Trouble 


If 


1998 


22 


10 


99 


THE COMPLEAT BEATLES A 

MGimiA Homf Viden Wamef hiome Video 700166 


TheBeaHet 


U' 


IK 


23 


15 


158 


LIVE SHIT: BINGE I PURGE A' 

EleWra Entertamment 5194 


Hetallica 


tf 


I9J! 


24 


26 


22 


WHATCHA LOOKIN' 4 

Gosoo Centnc 72134 


KnIi Franliiei And Tlie Finsly 


If 


1995 


2S 


32 


47 


LIVE AT MADISON SQUARE GARDEN A 

Cotumtaa Music Video Soi^ Music Video 50134 


Martali Carey 


If 


1994 


26 


17 


115 


THE BOB MARLEY STORY A 

Island Video PotyGram Video 4400823733 


BotiMartey And Tile Wailen 


If 


9.95 


27 


31 


40 


THE VIDEO COLLEaiON: VOL II 

Capiby VHteo 77820 


Garth Brooiis 


If 


129! 


28 


39 


77 


VIDEO GREATEST HITS-HISTORY A' 

Epic MuK Video Sony Music Video 50123 


Michael Jadoon 


IF 


199! 


29 


22 


22 


A TRIBUTE TO STEV1E RAY VAUGHAN 

Epic Music Video Sony Music Vk]«o 50144 


Various ArtlsIs 


1/ 


19.5! 


30 


28 


107 


LIVE! TONIGHT! SOLD OUT!! A 

Geitef Home Video Uni Oist Coip 3954 1 


Nirvana 


IF 


249! 


31 


30 


59 


GREATEST VIDEO HITS COLLECTION 
6 Wtsl Home VKleo BMG Video 1573 


Alan Jadisan 


If 


1498 


32 


19 


13 


TICKET TO NEW YEAR'S 

Monterey Home video 31988 


Grateful Dead 


If 


29.S5 


33 


33 


13 


ROAD MOVIE 

Wgirm Reprise Video 3-38443 


REM. 


1/ 


1998 


34 


DE-Eimn 


THREE TENORS: ENCORE 

New Line Heme Video Tixner Home Eiaanaiivnert 75933 


Can«tatDtniine>Rnaroai 


If 


1995 


3S 


29 


33 


VIDEO LIBRARY • 

Scotti Bios Video 75268-3 


Weinj Al Yantiovic 


If 


1498 


36 


RE-Eimn 


THE WOMAN IN ME A 

PDIyGram Video 8006336605 


Shania Twain 


If 


9.95 


37 


•E-Eimn 


UVE AT THE ISLE Of WIGHT, 1970 
RnmHoiTKVUM 72301 


Jimi Hendnx 


If 


1998 


38 


RE-Eunn 


UNmieSED* 

PolyGran VUao aOO«3a03«29 


Kiss 


If 


1995 


39 


•E-MTRV 


RAINBOW BRIDGE (UNCUT) 

Rrtmo Home VkIco 72248 


Jimi Hendhx 


If 


19.95 


40 


40 


109 


BARBRA THE CONCERT A' 

Cotumbia Music Video Sony Music \M»o 601 15 


Barbra Streisand 


If 


24.98 



BLACK TITLES 

(Coniinued front preceding page) 

Originally due in Januarj' from Enter- 
tainment Marketplace, the title was 
withdrawn after the agreement col- 
lapsed. Documentarian Jack Baxter is 
trying to find another distributor. 

Pricing is a key. Metromedia, which 
began releasing black urban/adven- 
ture titles in 1987, has reduced prices 
to less than $10 as a way to gain shelf 
space.' 

"The biggest opportunity to grow 
this business is in the black neighbor- 
hoods of America. But it is also the 
biggest challenge, because it is diffi- 
cult to get to the local retail market- 
place," said Metromedia former exec- 
utive VP* Herb Dorfman in an in- 
terview before he left the company in 
late December. "There's only so much 
opportunity to sell this product in sub- 
urban America. What we really have 
to do is reach the subset of retailers 
who service the black community." 

Vendors have to do their homework, 
Dorfman added. "We work with mass- 
merchant buyers, explain our product, 



Billboaid. 




O RIAA gold cert, (or sales of 25.000 units for video singles^ • RIAA gold cert lor sales of 50,000 units 
tor SF or LF videos; A RIAA platinufn cert for sales at 50.000 units (or video singles; A RIAA pl^inum 
cert. (Of sales of 100,000 units fof SF or LF vtdeos; :■ RIAA gold cert, for 25,000 units for SF of LF 
videos certrfied prior to April 1. 1991; # RIAA platinum cert, tor 50.000 units lor SF or LF videos certi- 
(ied prior to April 1, 1991, LF long-form, SF Short-form. VS Video single, C1997, Billboard/BPI Commu- 
nicalions. 



Mary Catherine, left, DeAndra 
Crismon, and Dorian Harewood are 
featured in MVP's "Kwaruaa" tape. 

and say, *We know . . . you have a 
strong black population that supports 
your stores. You need to give us shelf 
space in that area.' The answer is 
^ways a resounding yes. You have to 
be able to find that target audience, an 
area where mass merchants identify 
their demographic as an urban mix." 

Metromedia has found unusual out- 
lets. "For example," Dorfman said, 
"our videos do extraordinarily well in 
mail-order catalogs for black hair- 
care products and clothing. As far 
afield as that might sound, black con- 
sumers are very loyal to retailers and 
catalogs that service their needs. 

"If you can reach that customer 
with videos that appeal to him, 
whether it's urban adventure titles or 
our three-pack Martin Luther King 
special, there's a high level of loyalty 
and continued purchases among cus- 
tomers." Metromedia's best-selling 
title is "Cooley High." which has sold 
"in the six figures," according to 
Dorfman. 

Xenon CEO S. Leigh Savidge says 
his ploy \B to create an in-store stand- 
up "black cinema display" of sell- 
through titles to draw attention. Like 
Metromedia, Xenon studies local demo- 
graphics before approaching a store. 

In the right location, "we'll put 16 
titles, three deep," Savidge says. 
"Black consumers traditionally walk 
into retail locations where the domi- 
nant theme is white mainstream mer- 
chandise. Many consumers don't real- 
ize this product is on video. So for a 
customer who's not expecting to find 
this, to see a big display of these titles 
(Continv^ on next page) 
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1 THIS WEEK 


I USTWEEK 1 


< 

X 
U 

z 

o 

i 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

_ . . Ubd Principal 
TITLE (Rabng^ ^ . u . , ^ l. « 

Dtstnbuting LaM, Cataktg Numtwr Periomiers 








if if it No. 1 ★ ★ * , 




1 


2 


9 




rWTwi lurTw VKtBV i"4<l/< 


AffloU SctrMtfllMimir 

Vanessa Winams 


2 


1 


e 


INDEPENDENCE DAY (PG-IS) 


FoxVlijeo 4116 


Will Smith 
JcffGokJtAim 


3 


8 


4 


THE ROCK (R) 


Hollywood PWures Home Video 
Buena Vista Home VOeo 8887 


Sean Conner' 
Nicolas Cage 


4 


3 


8 


THE NUTTY PROFESSOfll O (PG-13} 


MCA/Utitversai Monw Video 
Uni DisI Corp. 82594 


Eddie Murphy 


S 


e 


4 


THE CABLE GUY (fO 


Columba TnStat Home Video 
82428 


JtmCaney 
Matthew Bredttidi 


S 


4 


8 


MtSSION: IMPOSSIBLE (PG-13) 


F^nmoum Home VKteo 31899-3 


TomCniise 


7 


5 


6 


STRIPTIASEOn 


ColumtM TrtSbr Horn VMM 
80193 


Demi Moore 
Burt Reynolds 


t 


9 


13 


FARGO (R) 


FWyGram Video 8006386931 


Francts McDoimand 

William H. Mac, 


9 


7 


5 


DRAGONHEART (PG-13) 


MCAAJnivmal Home Video 
Urn Ottl. Corp. 82826 


DenmsOuM 
SeanConnery 


in 


10 


12 


PRIMAL FEAR (R) 


Panmouni Home Video 328323 


RchsfdGere 
Laura bnney 


11 


NEW^ 


TiH riip im 

1 in wUr \ni 


nifnci nome viueu i4jio 


Kevin Costiwr 
Rene Russo 


12 


NEW^ 


CHAM REACTION (PG-13) 


FonVideo 0413085 


Ksinu Reeves 
Morgan Freeman 


13 


II 


9 


TOY STORY (G) 


WMt Disney Home VMto 
Buena Vista Home Vxleo 6703 


Tom Hanhs 
Tim Allen 


14 


NEW^ 


THE ISLAND OF DR. MOREAU (PG13) 


New Line Home Video 

Tumef Home Enlertainnefl'. N4444 


Marlon Brando 
VBl Kilmer 


15 


12 


10 


THE ARRIVAL (PG-13) 


Uvc Home Video 60259 


Charlie Sheen 
TeriFWo 


18 


14 


10 


BEAUTIFin. GIRLS (R) 


Mtramat Home Entortainment 
Buena Home Video 8014 


Uma Thurman 
Matt Dillon 


17 


IS 


14 


TVnSTER (PG-13) 


Wamer Home Video 201(X) 


Helen Hum 
BillFWon 


18 


13 


2 


THE CROW: CITY OF ANGELS (ID 


Miramn Home Enlertamnent 
B4iena Vsa Home Video 8947 


Vhicenif^rei 
Mia Kirshner 


19 


17 


IS 


THE BIRDCAGE (R) 


MGhVUA Home VkIgo M90553e 


Robin Williams 
Nathan Lane 


20 


IS 


10 


MULTIPUCITY (PG-13) 


Columbia ThStar Home Video 
82443 


Michael Keaton 
Andie HacDowdl 


21 




THE FRIGHTB4ERS (R) 


MCA/Unrversat Home V<leo 

Um Dist. i.ut|' B2830 


Michael J. Foi 


22 


16 


12 


THE CRAFT (R) 


Columbia TnStar Home Video 
82413 


Fainiza Balk 
Rotyn Tunney 


23 


NEW^ 


MATILDA (PQ 


Columbia TriStar Home VKtea 
86863 


Denny DeVito 
Rttea F^rlman 




19 


9 


HEAVEN'S PRISONERS (R) 


New Line Home Video 

Turner Home Entertainment N4443 


Alec Baldwin 
Mary Sluart Mastoiwi 


25 


20 


11 


FEAR v (R) 


MCAiOJnivenal Home Video 
Un> Dist. Corp. 82823 


Reese Wrttierspoon 
MarkWshibefS 


26 


22 


8 


SPY HARD (PG-13) 


Hollywood Rctures Home Video 
Buena Vista Home Video 8289 


Leslie Nielsen 
Andy Gritttlh 


27 


21 


6 


THE PHANTOM (PC) 


Pvarnowit Home Video 328503 


Bilty 2ane 
Kristy Swanson 


28 


NCW^ 


A FAMILY THING [PG-13) 


hKMAM Home Video 905535 


Robert Ouvall 
James Earl Jones 


29 


NEW^ 


A TIME TO KILL (R) 


Warner Home Video 143 1 7 


Matthew M.-0:r.ad£^ey 
Sandra Bullock 


30 


26 


8 


MRS. WINTERBOURNE IPG- 13) 


Cclumbia TnStar Home Vdeo 
11663 


Sturley MacLaine 
Brendan Fraser 


31 


23 


10 


OONT BE A MENACE TO SOUTH CEMTRAi 
DRINKING TOUR iUICE IN THE HOOD (R) 


Miramax Home Entertainment 
Buena Vista Home VKleo 8099 


Shawn Wiyans 
Marton Wayans 


32 


28 


7 


COLO COMFORT FARM (PG) 


MCA,'UniverMl Home Video 
u™ Dm. Corp 82959 


ftMx DccKinsaie 
ioanna Lumley 


33 


27 


16 


UP CLOSE AND PERSOHAL (PG 13) 


Touchstone Home VKleo 
Boena ViJla Home Video 7892 


Robert Redtord 
Michelle Pteiffer 


34 


25 


7 


THE PALLBEARER [PG13} 


Miramax Home Entertainment 
Buena Vtsta Home Video 6944 


Davxl Schwimmer 


35 


29 


22 


EXECUTIVE DECISKM (R) 


Wamef Home Video 14211 


Kurt Russell 
Steven Seagal 


36 


33 


4 


VIRUS (PG-13) 


VMmark EfllertiMvmni 6460 


Brian Boswortti 


37 


39 


2 


BIRD OF PREY (R) 


Cahn Fever EnUrtainmenl 188 


Jennifer Tilly 


31 


24 


8 


STEALING BEAUTY {R} 


FDxVdeo 041 1485 


Sinead Cusack 
Jeremy Irons 


39 


31 


6 


KAZAAM(PG) 


Touchsbxw Home Video 
Buena Vtda Home Vrieo 8294 


Shaquilie O'Neal 


40 


34 




JAMES AND THE GIANT PEACH (PQ 


Walt DtjAey Home Vkleo 
Buena Visla Home VKtoo 7894 


Richard Dreylusa 
Susin Sarandon 



♦ ITA gold certilication for a fninimum of 125,0(X) units or a dollar volume of $9 millior at retail 
for theatrically released proems, or of at least 25,000 units arxl $1 million at suggested retail for 
rwritheatrical titles. ^:■ ITA platinum certificatioo for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for ttieatr»cally released pnKrams, and of at least. 50,000 units and 
$2 million at suggested retail for norttieafrical titles. t> 1997, Billboard/BPI Communications. 
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BLACK TITLES FIND YEAR-ROUND MARKET 

(Continued from preceding page) 

is quite compelling." 

Savidge adds, "The thing that's 
exciting about this area is that con- 
sumer demand vastly exceeds the 
willingness of retail to market and 
merchandise this product. It's a chal- 
lenge, but one that offers an incredible 
opportunity." Xenon's 1996 revenue 
was $4 million-$5 million, double that 
of 1995, thanks largely to sell- 
through, he says. 

Despite this demand, lack of a 
strategy can hurt. Chilmark Enter- 
tainment, formed by William Yarbro 
Jr. and Brad Johnson in April "96, 
offers black movies from the '30s to 
the '70s by mail. But simply having 
the product wasn't enough. 

Chilmark's only means of publiciz- 
ing itself so far has been a link to an 
African-American World Wide Web 
site (http://www.afronet.com), and 
Yarbro admiU, "We haw not received 
a lot of response. We're finding that 
the Internet is not really a good 
source for selling this kind of product. 
Now we're in a strategy .stage — we 
have to either come up with the money 
to do a direct-response ad or explore 




Xenon's distinctive "black cinema' 
merchandising unit canies as m€iny as 
three copies each of 1 6 titles. 

other avenues." 

A sharper focus has helped some 
catalogers to a better start In Novem- 
ber 1995, Fusion Video launched the 
BET catalog, in conjunction with BET, 
to tap the growing interest in African- 
American titles. "It seemed to be the 
right time," says production coordi- 
nator Joe Filic, who oversees thrice- 
annual mailings to 80,000 households. 



Billboard. 



' He's cautious about calling it a suc- 
cess. "Any new catalog that we've 
started has taken three or four [mail- 
ings] just to get the name recogni- 
tion," says Filic. "We'll have to look a 
few catalogs down the road to know 
for sure. It's still new." 

While many African-American 
releases have graduated to year- 
round promotions, several vendors 
still concentrate on Black History 
Month. New Video in New York — 
which has "Nothing Like A Man" and 
A&E biographies of Malcolm X, Colin 
Powell, Sammy Davis Jr., and oth- 
ers — is an example. 

"We have seven or eight titles for 
February, and we start promoting 
them to buyers in October," says New 
Video president Steve Savage. "We 
offered 5% off those titles if they were 
ordered within a narrow window. 
We've also done a lot of marketing to 
public libraries and to catalogs like 
Columbia House and Critic's Choice. 

"The idea is to draw attention to 
Black History Month and get retail- 
ers to think, 'This is how I'll market 
product every February.' " 
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Top Special Interest Video Sales. 


1 THIS WEEK 


1 2 WKS. AGO j 


1 .'VK- ON 1 


ConptM tram a national satnpla ol rttail 
stores salos rapom. 

TITLE 

Program Supplier, Catalog Number 


List Prka 




1 --.'.WEEK 


1 2 WKS. AGO 


z 

Oi- 
So 


Compiled Iron a utioul sample of ntail 
ttorn sales reports. 

TITLE 

Program Suppliflr, Catalog Number 




RECREATIONAL SPORTS- 




HEALTH AND FITNESS. 


1 


1 


7 


* * NO. 1 * * 

THE 199fi WORLD SERIES VIDEO 

Onon Hnrr.f V^d^ i 'ilil'it, 


I99S 






1 


13 


* * NO. 1 * * 

THE FIRM: TIME CRUNCH WORKOUT 

BUG '.'i :■ : : ' ^ 


1998 


2 


2 


35 


MICHAEL JORDAN: ABOVE 1. BEYOND 

FoxVidKJ (CBS/Fo«) 8360 


14.98 




2 


2 


13 


THE FIRM: TOUGH AEROBIC MIX-FIRM PARTS 

BMG Video 80117 3 


19.98 


3 


3 


9 


THE II smu: 20 TEUS OF imiiEnTuit Pun 1 ftoorsB 

Orion Home Video 'J6002 


14.91 




3 


6 


53 


THE GRIND WORKOUT: FFfNESS WITH FLAVA* 

Sofly Music Video 49796 


12.98 


4 


J 


354 


MICHAEL JORDAN: COME FU WITH ME* 

Fo»Video (CB&'Foii) 2173 


19.91 




4 


7 


81 


THE GRIND WORKOUT HIP HOP AEROBICS 

Sony Music Video 49659 


12.98 


5 


12 


43 


DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS 

PolyGtam Viaeo B006353633 


19.95 




5 


5 


11 


THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING 

BMG Video 801 15 3 


1998 


8 


16 


79 


100 GREATEST NFL TOUCHDOWNS 

PDI/Gram Video 4400876793 


14.95 




6 


12 


7 


CRUNCH: FAT BLASTER PLUS 

AnctWf Bay Entertainment SV 10092 


9.98 


7 


4 


21 


THE OFFICIAL 1996 NBA FINALS VIDEO 

FoxVideo (CBS/Fo«l B345 


19.98 




7 


4 


11 


THE FIRM: ABS, HIPS t THIGHS SCULPTING 

BMG Video 80114 3 


1998 


S 


5 


185 


MICHAEL JORDAN: AIR TIME 

FonVideo <CBS(Fo«) 5770 


19.98 




8 


3 


11 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 801 12-3 


1998 


9 


NEW^ 


PINSTRIPE DESTINY 

Orion Home Video 96012 


19.91 




9 


8 


27 


THE FIRM: LOWER BODY SCULPTING 

BMG Video SO 1 20 


1498 


10 


10 


29 


DREAM TEAM 1996 GOES FOR THE GOLD 

FOKVideo • a3'13 


1498 




10 


10 


55 


PAULA ABDUL'S GET UP AND DANCE! 

Live HufiL- VkIlm 01 U 


IS 


11 


8 


23 


MLB UNBELIEVABLE! 

Orion Home Vioeo 95009 


1498 




11 


II 


7 


THE GRIND WORKOUT: STRENGTH AND FITNESS 

Sony Music Video 49805 


is 


12 


6 


7 


MICHAEL JORDAN: THE ULTIMATE COllECTION 

Fort.deo (CB&'FoK) 4101090 


29.98 




12 


9 


139 


YOGA JOURNALS YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


H98 


13 


NEW>' 


NHL OVERTIME 

FoxVidfw [CB&'Fm) 8357 


14.98 




13 


13 


37 


THE FIRM: NOT-SO-TOUGH AEROBICS 

BMG Video 80122 


14 98 


14 




MIKE TYSON: THE INSIDE STORY 

MPI Home Video 7074 


19.98 




14 


19 


165 


CINDY CRAWFORD/SHAPE YOUR BODY WORKOUTC 

GoodTimes Home Video 7032 


19.99 


15 


14 


31 


GRANT HILL: NBA SENSATION 

Fortidco (CBS/Fox) 8325 


14.98 




IS 


14 


11 


DENISE AUSTIN: FAT BURNING BLAST 

Parade Video 1933 


1299 


16 


15 


89 


75 SEASONS: 75 TH ANNIVERSARY OF THE NFL* 

PolyGram Video B0063 19053 


19 95 




16 




THE FIRM: LOW IMPACT AEROBICS 

BMG Video 801 11 -3 


19 98 


17 


Kturn 


DORF GOES FISHING 

Victory 


19.95 




17 


K«m 


RICHARD SIMMONS: DISCO SWEAT 

GoodTimes Home Video 


9.99 


IS 


a-emirr 


IIOIIMT WOT MilMESS: TK Vm era OF WMin KlOfl R»IBIU 

FoxVideo (CBS/Fox) 5484 


19 SS 




18 


15 


21 


CRUNCH: FAT BLASTERS 

AnctWf Bay Entertainment SV10025 


9.98 


19 


9 


261 


MICHAEL JORDAN'S PUYGROUND 

FoxVideo (CBS'Fox) 2858 


I9J« 




19 


18 


99 


ALI MACGRAWS YOGA MIND 8i BODY 

Warnei Home Video 35826 


19 98 


20 


18 


107 


LESLIE NIELSEN'S BAD GOLF MY WAY* 

PotyGram Video 8006331153 


1995 




20 


RE^flnilY 


CLAUDIA SCHIFFER: PERFECTLY FIT ABS 

FoxVideo (CBS/Foxl 8240 


IS 98 



Others with African-American 
titles not given special treatment can 
expect to ride the growth curve. 
Among them, Shanachie offers "Mid- 
night Ramble," a documentary about 
pioneering black filmmakers, and PBS 
Home Video has "Eyes On The Prize," 
"Against The Odds: The Artists Of 
The Harlem Renaissance," and a biog- 
raphy of Frederick Douglass. 

Director Van Peebles sees video as 
a new horizon for black cinema. "Until 
recently the only outlets were movies 



and Ty and, for better or worse, they 
had very preconceived notions about 
what the public would want to see," he 
says. "That's been very much a sore 
point over the years in distributing 
these films. 

"Now that the video market has 
grown, it's become economically 
viable to get a significant percentage 
of your revenue back through the 
video release. I think video may just 
be the wave of the future for these 
films." 



Firm Gives Data On Who's 
Buying 'Mission: Impossible' 



■ BY SETH GOLDSTEIN 

NEW YORK— Early sales of Para- 
mount Home Video's "Mission: Impos- 
sible" further underscore the trend of 
releasing adult titles direct to sell- 
through, made apparent with Warn- 
er's "Twister" (Billboard, Dee. 7, 
1996). 



observers think Paramount and Uni- 
versal would have done significantly 
better pricing both titles to rent 
before reducing suggested list to 
$19.95 six months later — a conun- 
drum that has always puzzled home 
video executives. 
"Mission" sold some 740.000 copies 
in the first two 



According to 
daU collected by 
Alexander & As- 
sociates, a New 
York-based re- 
search and con- 
sulting firm, 
more than 58% of 
so-called "first 
buyers" did not 
have a child at 
home, compared 
with 55.6% of 
VCR households. 
Alexander de- 
Tmes a first buyer 
as someone who 
purchased the 
title during the 
first two weeks of 
its release — in 
this insUnce, No\'. 13-26. 1996. 

Children skewed higher in age in 
Alexander's telephone survey. Twen- 
ty-one percent of "Mission" buyers 
had a teenager aged 12-17; 19.2% had 
a child 6-11; and 16.9% had a child 
under 6. 

Nearly all direct-to-sell-through 
titles had been pitched to family 
audiences until last year, when the 
studios upped the age bracket to 
include features such as "Mission" 
and Universal Studios Home Video's 
"The Nutty Professor." Some trade 



Buyers In The First 
10 Days 

Percent 01 First Buyer HousehoMi: 
Household ChsracleHstics 



Income Distribution 
Of First Buyers 

Percent Of First Buyer Households 
In Each Income Category 
(InconM Usttd In TliouMiidi| 




9 S ! 



Source: Alexander & Associates, Inc. 



weeks, with 
another 1.6 mil- 
lion in the 
rental pipeline, 
says Alexander, 
(h-erall, the title 
is considered to 
have been a dis- 
appointment. 
falling well short 
of the 8 million 
cassettes Para- 
mount hoped to 
deliver into con- 
sumers' hands. 

"The Nutty 
Professor." on 
the other hand, 
has exceeded in- 
dustry expecta- 
tions. Taking ad- 
NTintage of the lift provided by several 
award nominations. Universal launch- 
es a second television campaign for the 
title. Monday (13)-Friday (18). 

Alexander gleaned other informa- 
tion about "MLsHion" buyers: 

• In keeping with the high-tech 
theme, more of the buyers owned per- 
sonal computers but fewer had cable 
subscriptions than the norm, 39% and 
68.1%, respectively. 

• They were wealthier than the 
VCR population, only 35.7% of which 
earns more than $35,000 a year. 



Children In First Buyer 
Households 

Percent 01 First Buyer Households With , 
Children In Each Age Range I 



^ITA goid certification for sale af 125.000 units or a dollaf volume of $9 million a( retail for theatrically released programs. 25.000 units and tl million at sug- 
gested retail for nonthealrical titles ITA platinum certificAtion for sate of 250.000 units or a dollar volume of S18 million at retail for tt>eatrically released pro- 
grams, or 50,000 units or %2 million at suggested retail tor nonttiealrical titles. £1997, BI1lt>oard/BPI Communications. 



Source: Alexander & Associates, Inc. 




Source: Alexander & Associales, Inc. 
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CALENDAR 



A weekly listing of trade shmvs, con^ 
ventions, award shows, semitiars, 
and other evetUs. Send information 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 100S6. 

JANUARY 

Jan 9-12. 1997 International Winter Con- 
sumer Electronics Show, various locations. 
Las Vegas. 703-907-7674. 

Jan 16-19. IBth Annual Concert Industry 
Summit, presented by Performance magazine. 
Hotel Inter-conlinental. Miami 817-338-9444, 

Jan 17-18. Country Cares Training Semi- 
nar, for St. Jude Cmidren's Hospital radiothons. 
Peabody Hotel. Memphis. 901-495-3300. 

Jan. 19-23, MIDEM, Palais des Festivale, 
Cannes. 212-689-4220. 

Jan. 21. Innovators, ln$ti(ators And Moti- 
vators: Artists Who Are Changinf The Face 
Of RtB, presented by the NARAS Los Angeles 
chapter. House of Blues, West Hollywood. Calif. 
310-392-3777. 

Jan 25, "How To Get A Record Deal From 
A To Z," New Yorker Hotel, New York. 212-688- 
3504. 

FEBRUARY 
Feb. 3-6. ComNet Conference And Eiposi- 
tion. various locations. Washington. D C. 800- 
545-EXPO. 

Feb. 7. Deadline for submissions to the 1997 
Audie Awards, sponsored by the Audio Pub- 
lishers Assn. 310-372-0546. 

Feb 7-9. "Building A Songwriting Career," 
presented by the Songwriters Guild. Union Sta- 
tion Hotel. Nashville. 615-329-1782. 

Feb. 8. 28th Annual Image Awards, 
Pasadena Civic Center. Pasadena. Calif. 213- 
938-2364. 

Feb. 9-12. MILIA, Multimedia publishing 
marltet, Palais des Festivale, Cannes. 212-689- 
4220. 

Feb. 22-26. National Assn. For Campus 
Activities Convention. Pennsylvania Conven- 
tion Center/Philadelphia Marriott. Philadelphia. 
803-732-6222. 

Feb. 24, A Tribute-Roast Honoring Stan 
Goman, hosted by the American Jewish Com- 
mittee's Music -Video division, Copacabana, 
New York 212-751-4000, extension 338. 

Feb. 24. MusiCares Person Of The Year 
Dinner, Concert And Silent Auction Honoring 
Phil Collins, Waldorf-Astoria, New York. 310- 
392-3777. 

Feb. 26, Grammy Awards, Madison Square 
Garden, New York. 310-392-3777. 



NEW 
COMPANIES 



Grass Roots Media is a publicity 
company founded by Traci Thomas, a 
former publicist with Myers Media. 
Grass Roots Media specializes in blue- 
grasa, country, and roots music. The 
fii*m represents Sugar Hill Records, 
whose roster includes Tim O'Brien, 
the Bad Liwrs, Guy Clark, and James 
McMurtrv. and Rebel Records' Blue 
Highwav. RO. Box 24239, Nashville. 
Tenn. .ST202-4239; phone 61&.248-6900; 
fax 615-248-6902; E-mail groots 
(" mindspring.com. 

No Records has been formed and 
has released its first disc by Jim- 
mibeetles Rock Theater 268.5 Coney 
Island Ave., 2nd Floor. Brooklyn. N,Y. 
112.35; phone 718-368-0644. 



MARCH 

March 5-8, Country Radio Seminar. Opry- 
land Hotel. Nashville. 615-327-4487. 

March 8. How To Start I Grow Your Own 
Record Label. Holiday Inn. Brookline, Mass. 
508-526-7983. 

March 8-11. National Assn. Of Recording 
Merchandisers Annual Convention, Marriott 
Hotel, Orlando. Fla. 609-596-2221 

March 9. Promoting I Marketing Music 
Toward The Year 2000, Holiday Inn, Brookline. 
Mass. 508-526-7983. 

March 14. Deadline lor entries in the 1997 
International Print & Radio Advertising compe- 
tition, presented by New York Festivals. 914- 
238-4481. 



March 22-25. Audio Engineering Society 
Convention. MOC Center. Munich. 212-661- 
8528. 

March 22-26. Winter Music Conference, 

Fontainebleau Hilton Resort & Towers, Miami. 
954-563-4444. 

APRIL 

April 29-May 1. Fifth Annual Direct 
Response Television West Expo & Confer- 
ence. Long Beach Convention Center, Long 
Beach, Calif. 714-513-8463 

April 30-May 2. 1997 Radio Only Manage- 
ment Conference, Phoenician, Scottsdale. Anz. 
609-424-6800. 




GOOD WORKS 



UD aids VICTORY: KYSR (Star 
98.7) Los Angeles presented a 
$40,000 check to actress Victoria 
Principal and other board members 
of Victory Over Violence, which pro- 
vides funds for the L.A. County 
Domestic Violence Council. Star 98.7 
produced a compilation featuring 14 
acts, who donated their music, that 
was sold exclusively at Southern 
California Blockbuster Music stores. 
The funds will go directly to provid- 
ing nursing care for women and chil- 
dren in a Los Angeles County bat- 
tered women's shelter. The CD 
featured previously unavailable live 
acoustic performances by the Dave 
Matthews Band, Jann Arden, and 
Dishwalla; an unrcleascd B-side by 
Hootie & the Blowfish; and songs 
by Natalie Merchant, the Cran- 
berries, Jewel, and the Gin Blos- 
soms. Contact: Mona Lapides at 
818-955-7000. 

More love than ever: 

Songs of Love Inc. is a nonprofit 
organization that has provided 250 
songs written specifically for grave- 
ly ill children and young adults. 
John Beltzer, a songwriter and 
president of the organization, 
formed the charity in memory of his 
twin brother, Julio Beltzer, a song- 



writer who committed suicide in 
1984 at the age of 24. His last effort 
was "Songs Of Love." A 20-song 
compilation, including that song, will 
be released, with proceeds going to 
the organization. An 800 number, 
800-960-SONG. has been set up for 
fund-raising. 



Great Expressions. PMP/Loud/RCA recording artist Adriana Evans recentty led 
a creativity workshop at New York's Public School Repertory, one of 30 such 
events sponsored by the Bertelsmann USA World of Expression Scholarship 
Program. The program, which is endorsed by the New York City Board of Educa- 
tion, awards $100,000 annually to public high school seniors who demonstrate 
exceptional creative abilities in prose or song writing. Individual winners receive 
between $1,000 and $10,000. The deadline for entries this year is March 1 . Pic- 
tured in the back row. from left, are Public School Repertory students Sylvia 
Rosado and Alisha Godette; Mary Moore, director of black music publicity, RCA 
Records; Colin Sutton, director of marketing, PMP; Mishawn Williams, marketing 
assistant/video coordinator. PMP; Evans; Tom Bellino. coordinator of program 
research and development. Young Audiences of New Yod<; Daryl Ware, Reperto- 
ry music teacher; Suzanne Youngerman, director of program research and 
development. Young Audiences of New York; Carole Sylvan, resident artist. 
Young Audiences of New York; and student Oliver Reed. In the front row, from 
left, are producer Dred Scott and Jerry Korman, resident artist. Young Audiences 
of New York. 



LIFELINES 



BIRTHS 

Boy, Gabriel Milo. to Carl Rosen 
and Judy Weinmann, Dec. 13 in 
New York. Father is a copy editor 
for Billboard and Airplay Monitors. 

Girl, Blake Lindsay, to Wayne and 
Abby Chernin, Dec. 26 in Liv- 
ingston. N.J. Father is VP of sales 
for Island Records. 

Boy, Harry, to Peter Dean and 
Emma Diggory. Dec. 29 in London. 
Father is a Billboard contributing 
editor based in the U.K. 

Boy, Brendan Patrick, to Bill and 
Claire McNally. Dec. 31 in Port- 
land, Ore. Father is sales manager 
for Burnside Records and opera- 
tions manager for Music Millenium. 




Rock & Wrap Wraps Up. The Second Chance Foundation hosted a gift-wrap- 
ping party attended by stars and executives from the music, film, and television 
industries at the Hollywood Athletic Club. The gifts, which were later distributed 
throughout the Los Angeles area by a number of charities, included donations 
from many record companies and musical artists, including Garth Brooks. The 
Second Chance Foundation assists people who have sun/ived extraordinary 
physical hardships by providing a means to pursue their dreams. Pictured 
proudly displaying some of the results of their efforts, from left, are actors Billy 
Zane and David Carradine; former L.A. area news anchor and Rock & Wrap co- 
host Bree Walker; singer/Second Chance founder Kelli Lidell; and actresses 
Leia Kenzel ("Mad About You") and Mary Mara ("Nash Bridges'"). 



Boy. Evan Brown, to Kevin and 
Pamela Gordon, Jan. 1 in Nash- 
ville. Father is a singer/songwriter 
whose material has been cut by 
Sonny Burgess, among others. 

DEATHS 

Marilyn Lipsius, in her early 50s. 
of leukemia, Dec. 27 at Sloan-Ket- 
tering Memorial Hospital in New 
York. Lipsius was VP of corporate 
relations for RCA Records, report- 
ing to label president Bob Jamieson. 
In her nine-year career at RCA, she 
held various publicity positions. She 
is survived by her husband, Philip 
Fitzpatrick; her mother, Sclma Lip- 
sius; two sisters. Judy Underberg 
and Laura Hrubi; and two stepchil- 
dren, Eric and Nicole. After a 
funeral service in Manhattan Dec. 
30. the burial took place in Mt. Hope 
Cemetery in Hastings, N.Y. Her 
husband has requested that dona- 
tions in Lipsius' memory be made to 
the Hematopoietic Cell Kinetic 
Fund, Rockefeller Research Build- 
ing. Room 401, 430 E. 67th St.. New 
York, N.Y. 10021. Checks should 
have the following notation: In 
memory of Marilyn Lipsius. 

Johnny Heartsman, 59, following a 
stroke. Dec. 27 in Sacramento. Calif. 
Heartsman, an early proponent of 
the Bay Area blues style of the '50s 
and '(iOs. recorded six solo albums, 
including 199rs "The Touch" on Alli- 
gator. He was also a sideman on 
numerous blues and R&B discs. He 
made a number of appearances at the 
Chicago and San Francisco blues fes- 
tivals, as well as at festivals in 
Europe and Japan. He is survived by 
his c(»mpanion, Sandy Suitor; son Jar- 
rett; daughter Melody; stepson Eric 
Haeberle; and four grandchildren. 

Hagood Hardy, 59, of cancer, Jan. 
1 in Hamilton, Ontario. Hardy, a 



composer, arranger, vibraphonist, 
pianist, and percussionist, composed 
and recorded music for jingles, TV. 
radio, and films. Born in Angola. 
Ind., and raised in Toronto. Hardy 
played with Gigi Gryce, Herbie 
Mann, Martin Denny, and George 
Shearing in the '60s. His best- 
known composition, "The Home- 
coming," written as a Salada Tea 
jingle in 1972, was released in Cana- 
da by Hardy's label, Isis Records in 
1975, later by Attic Records, and 
became an international hit. 
Released in the U.S. on Capitol 
Records, the song reached No. 6 on 
the Billboard Top Easy Listening 
chart and No. 41 on the Hot 100 Sin- 
gles chart. Hardy was named 
instrumental artist of the year in 
1976 by Billboard and received 
Canadian Juno Awards for compos- 
er and instrumental artist in 1975 
and for instrumental artist in 1976. 
Hardy wrote scores for the feature 
films "Second Wind," "Rituals," and 
"Klondike Fever." In 1985, he won a 
Gemini Award in Canada for best 
musical score for CBC-TV's "Anne 
Of Green Gables." He was also a 
recipient of the Order of Canada, 
the highest honor awarded to a cit- 
izen. Hardy is survived by his wife, 
Martha; sons David and Christo- 
pher: and daughters Sarah and Jen- 
nifer. 

Townes Van Zandt. 52, of a heart 
attack, Jan. 2 in Mount Juliet, Tenn., 
near Nashville (see story, page 10). 

Larry Wilson. 55. of heart failure, 
Jan. 4 in Toronto. An announcer and 
newscaster, Wilson worked at 
CHUM Toronto for two decades 
before moving to the Dominican 
Republic in 1988. He returned to 
Toronto in 1996. He is survived by 
his daughter. Heather-Sue Quinn, 
and two sons, Kevin and Steven. 
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-^MARV ANN FARLEY 
Daddy's UMe Giri 



PRODUCERS Wan Douches & Mar/ Ami Farley 
Detco 1008 

Downtown New York-based singer/song- 
writer Mary Ann Farley debut* with an 
album that showcases her sharp songwrit- 
ing. her ear for clever arrangements, and a 
voice that runs the gamut from a vulnera- 
ble quaver to a full-throated wail — snme- 
time^t in the same line. Highlights include 
dramatic opener "Blindsided," the moving 
title track, the catchy "My Bare Hands," 
and the powerful acoustic ballad "I Lie A 
Little," WTiethor suppoi-ted hy a fiill band 
or just her guitar, Parley comes across as a 
vital new talent. Material is suitable for 
triple-A and college ouUeta. Contact: 212- 
252-M77. 

SEPTEMBER 67 
Lucky Shoe 

PROOOCERS John Mofand S. David Unwry 
Th« Enclave 2438S 31902 
Late- '96 release on Tom Zutaut's start-up 
label is the debut outing by alternative 
rock female duo September G7, featuring 
guitaristA'ocalist Shannon Worrell and 
drummerAfocalist Kristin Asbury. Material 
ranges from the melodic rocker "Busy 
Building," to soulful acoustic ballad "Set- 
ting The Old House On Fire." to catchy 
"What's Wrong With Alice," to the coun- 
try-navored title track. Co-produced by 
Camper Van Beethoven and Cracker 
leader Uavid Lowery, the album deserves 
consideration at college, triple-A, and mod- 
ern rock outlets. 

NANCY LAMOn 

What's Good About Goodbye? 

PRODUCtR- Onvid Trirdnvin 
MiddM Mutlc 006 

Felled by cancer in Deceml>er 1995 at the 
age of 43, this stellar cabaret singer is rep- 
resented here by sessions held in 1993 and 
1994. Here was a throaty, expressive voice, 
and it was put to sensitive use on such bal- 
lads as the title song by Harold Arlen and 
Leo Robin, which is among several in the 
neglected class, as are Burton Lane and 
Alan Jay Leme-r's "Too Late Now" and 
Arthur Schwartz and Howard Dietz's 
"Something We Never Had Before." There 
is also an upbeat "Downtown" and "Don't 
Gel Around Much Anymore" and a reprise 
of producer FViedman's "We Live On Bor- 
rowed Time," which is making some 
progress at becoming a standard iUelf. 
The world of classy pop songs lost one of 
iLs finest voices, which, gratefully, the tech- 
nology nf recordings has preserved. 

VARIOUS ARTISTS 
Incurably Romantic 

PRODUCtH- Bnice Ye*o 
Orlgiiul Cad 9619 

Some of the top talents from the world of 
cabaret are on hand in this collection of 
songs with the common denominator of 
lyricist Martin Chamin as one of the mate- 
rial's creators (some of the songs also have 
music by Chamin, best remembered as the 
lyricist for "Annie"). The material mostly 
stems from unproduced musicals or revues, 
and among the 17 selections there are 
charmers. But the prizes for beauty go to 



SPOTLIGHT 




BJORK 
Tetegram 

PRODUCERS! various 
□ektn 61897 

This album of remixes of Bjork's 
"Pbst" album is more than a series of 
new treatments of familiar tunes. It l<i 
a complete recasting of the album in 
new — and wildly entertaining — musi- 
cal settings, from Evelyn Glennie's 
"exhaust pipes" rendition of "My 
Spine" to the Brodsky CJuartet's 
strings treatment of "HiTJerballad" to 
Outcast's electrifying "Enjoy." Other 
highlights include Deodato's character- 
istically lush arrangement of "Isobel," 
a version of "1 Miss You" featuring a 
rap by Rodney P of London Posse, and 
Dillinja's dreamy "Cover Me." The 
material is ripe for club spinning and 
for airplay on adventurous modern 
nick and college outlets. An album that 
sheds new light on the compositional 
genius of an artist who is more 
renowned for her singular voice and 
(fflbeat .sensibilities than for the sheer 
quality of her writing. 



two numbers: the haunting "Suddenly The 
Sunrise," with a melody by Harold Arlen 
and a wonderful [xai'ormance by Deborah 
Lippman, and "Love," a lovely laundry Ust 
of love's mystejious definitions with a 
melody by Charles Strouae from "Annie 
\V^bucks," performed dynamically by 
Ttrri White. Other top participants include 
Margaret Whiting, Laurie Beechman, 
Andrea McArdle. and Andrea Marcovicci. 



-^VARIOUS ARTISTS 

Jazz Celebratton — A Tribute To Carl Jefferson 

PRODUCER: to*in Bilrh 

Concord Jazz 7005 

Carl Jefferson was a jazz fan and sue- 



VARIOUS ARTISTS 
Gravikords. Whirlies & Pyrophones— Experi- 
mental Musical Instruments 

PRUDUCtHS- Various 
Enipsn Arts . . . 3530 

As its title implies, this fabulous collec- 
tion from the singularly eclectic Eltip.'sis 
Arts label features recordings made 
viith experimental instruments, includ- 
ing the chrystallophone. seraphin. dax- 
ophone, Theremin, flowerpotophone, 
bicycle wheel guitar, water flute, bam- 
boo saxophone, car horn organ. Don 
Buchla's 4(K» svTithesizer. and the three 
titular models: the gravikord. the 
whirlie. and the pyrophone. The materi- 
al ranges fnmi a Buchla-Roltert Mwg 
collalwration, to Wendy Mae Cham- 



SPOTLIGHT 




VARIOUS ARTISTS 

The Original Soundtrack Recording: Everyone 
Says I Love You 

PRODUCER Did. Hynian 
RCA/Victor 09026 68756 
Always a music-conscious director. 
Woody Allen more than ever indulged 
his passion for pop, jazz, and big-band 
standards on his latest film, which hap- 
pens to bo his first musical. F\irther- 
more, Allen and music director Dick 
Hyman managwl to wrangle surpris- 
ingly good vocal performances from 
some of the film's stars, including Alan 
Alda ("Looking At You"), Billy Crudup 
("Cuddle Up A Little Closer"), Goldle 
Hawn ("I'm Thru With Love"), Ed 
Norton ("Just You, Just Me" and "My 
Baby Just Cares For Me"), Julia 
Roberts ("All My Life"), and Tim Roth 
("If I Had You"). Allen himself turns in 
a passable version of "I'm Thru With 
Love." More than a mere showcase for 
actors-tumed-singers, however, 
"Everyone Says 1 Love You" is a slice 
of Americana and a seamlestily enter- 
taining soundtrack. 



cessful Northern Califomian Lincoln- 
Mercury dealer who started the (^oncord 
Jazz label in 1972. Over the next 25 
years. Concord became home to a huge 
roster of top-flight traditional jazz musi- 
cians. When Jefferson died in 1995, his 
legacy was honored by an all-star tribute 
concert that featured signees FVank 
Wess, Carol Sloane. Kenny Burrell, 
Susannah McCorkle. Ruby Braff. Eden 
Atwood, and dozens of others. Highlights 
of the four-CD set drawn from that con- 
cert include "Blue Skies" from Brazilian 
guitar legend Laurindo Almeida (who 
was later joined by other fret vets Herb 
Ellis, Charlie Byrd, and Ron Eschete) 
and a lively "Devil May Care" by Native 



lier's car horn organ rendition of "New 
York, New York," to Robert Grawi's 
delicate gravikoi-d composition "Pica- 
dilly." to Thomas Niiun's "Entomologi- 
cal Effervescence," featuring "two 
bugs." A predominantly modern work, 
this compilation omits some of the early 
pioneers of electronic instrumentation, 
most notably Raymond Scott. Never- 
theless, the collection gives the listener 
an overview of the range of instru- 
ments that have been crealeil over the 
years, and a window into sDme of the 
minds that invented them. Album is 
packaged with a 9t)-page hook featuring 
a foreword by Tom WaiLi. An enlighten- 
ing look at the myriad ways in which 
music can be made. 



SPOTLIGHT 




TAJ MAHAL 

An Evening Ot Acoustic Musk 

PRODUCER i>w>e liMwJ 
Rul 1009 

In the tradition of the traveling coun- 
try bluesman, Taj Mahal delivers an 
album of blue-8 standards and originals 
done the old-fashioned way: live and 
solo. With trademark charisma, Mahal 
covers Robert Johnson's "Duat My 
Broom" and "Come On In My 
Kitx:hen," Mississippi John Hurt's 
"Satisfied 'N' Tickled Too," the Rev. 
Gary Davis' "Candy Man," traditionals 
"Stagger Lee" and "T^e This Ham- 
mer," and a brace of originals, includ- 
ing "Big Legged Mamas Are Back In 
Style Again," Cake Walk Into Town," 
and "TVixas Woman Blues." On a few 
cuts, Howard Johnson joins Mahal on 
tuba and ponn>-whlstie. Elsewhere, it's 
just Mahal's voice and whatever 
instrument he u.ses to accompany him- 
self — guitar, electric piano, or banjo. 
Material was recorded in Germany in 
1993 and appears for the first time. 
Contact: 201-275-1077. 



Colours (which features Ralph Moore 
and Renee Rosnes). Standout medleys 
include Denny Keitlin's blend of Cole 
Bjfter's "What Is This Thing Called 
Love" with John Coltrane's "Fifth 
House," and Stefan Seaggiari's stylish 
combination of Eddie Harris' "FVeedom 
Jazz Dance" with George Gershwin's "I 
Got Rhythm." Artists unable to appear 
recorded their dedications, with cuts 
from Mel Torme, Rosemary Clooney. 
Marian McPartland, Ray Brown, Jack 
McDuff, Bill Mays, Poncho Sanchez, Ken 
Peplowski, and others. Profits from this 
set go to the Carl Jefferson Music Schol- 
arship Fund. 



LATIN 



RUTH 

DToquecito 

PRODUCtRS MicJvael Mofaies, Ron Morales 
RCA/8MG 43957 

On her T^jano debut, attractive African- 
American siren caresses catchy, sugar- 
coated romantic cumhian and mncberas 
with an expressive delivery that showcases 
her robust, rangj' mcxza. Paint hint of 
Selena can be heard on peppy cumbia 
entry "Chico De Suenos" and album's mar- 
velous ballad track, "Refl^o." 

ROXETTE 

Baladas En Espanol 

PRODUCER: Clarence Otwerman 
EMI Latin 54414 

Swedish pop duo, which stall eryoys strong 
following in parts of Latin America, makes 
a competent (if rather wooden) bow in 
Spanish via package of Latino covers of 



English- language songs, such as early '90b 
hits "It Must Have Been Love" and "Lis- 
ten Td Your Heart" Best radio pick from 
subdued set are midtempo numbers 
"Cuando Lo Siento" and "Soy Una Mqjer" 



WORLD MUSIC 



^VARIOUS ARTISTS 

Klezmef Music: A Marriage Of Heaven And Earth 

PRODUCCR: Michil Shapwo 
QHpils Arts . . . 4090 

Klezmer music is the subject of the latest 
volume in Ellipsis Arts' exemplary Musical 
Expeditions series. Produced by Michal 
"Planet Squeezebox" Shapiro, this 12-cut 
compilation CD comes in an attractive, 
highly readable 64*jiago hardbound book- 
let that includes track notes, archival pho- 
tos, and intriguing essays. (The title's nup- 
tial imagery Lsn't just metaphorical, as all 
featured pieces are wedding melodies.) 
Those expecting stereotj'pically "zippy" 
kleaner tunes may be surprised by exam- 
ples of somber Eastern European folk, as 
well as tracks that bear gypsy influences. 
Also featured are such progressive ensem- 
bles as the Klezmatics (teamed here with 
veteran clarinetist liay Musiker), Naf- 
tule's Dream, Brave Old Worid, and the 
FIjing Bulgar Klezmer Band, whose entry 
sounds indebted to '60s avant-garde jazz. 
TVo disparate klezmer styles are demon- 
strated by genre star Andy Statman, who 
is interviewed in the booklet. 



NEW AGE 



^NIGHTNOISC 

The White Hone Sessions 

PRODUCERSi NigWr>o«e 
WIndhMi HiH 01934 11195 
The White Horse Sessions is a great 
opportunity for fans of the new Celtic 
craze to pick up on one of the pioneering 
bands of the gem^. Recorded mostly in the 
White Horse Studios with a live audience, 
the album features the quartet giving 
meticulously crafted yet riveting rendi- 
tions of favorites that include "Shadow Of 
Time," "Jig Of Sorts," and "Night In That 
Land." The group also adds new tunes, 
including the heroic strains of "Do We," a 
TViona Ni Dhomhnaill vocal outing called 
"Heartwood," and a lush cover version of 
Van Morrison's "Moondance." 



CONTEMPORARY CHRISTIAN 



BRYAN DUNCAN 
Blue Skies 

PRODUCERS: Dan PoslhurrM. Dan Garcia 
Myrrti 7017009614 

With the exception of his holiday album, 
"Christmas Is Jesus." Duncan's last few- 
albums — "Quiet Prayers," "^low Revival," 
and "Mercy" — have been marked by a 
somewhat somber introspection. "Blue 
Skies" finds Duncan chasing away the 
dark clouds and displa>ing a sunnier 
mood. As always, the songs are finely 
crafted (by Duncan and various co-writ- 
ers), and Duncan's blue-eyed-soul delWery 
has never sounded better. He's been nomi- 
nated sevej^ times for the Gospel Music 
Assn.'s male vocalist accolade, and with 
the strong performances on "Blue Skies," 
this could be his year. Though this album 
reveals a lighter touch, Duncan hasn't 
totally abandoned his soul searching, as 
evidenced on the powerful cuts "Dying lb 
Meet You," "T^e Heart," and "No 
Greater Love." Other high pointa include 
the buoyant "Joy Is A Singable Thing," the 
gently grooving tiUe cut, and the infectioua 
"One Ibuch Away" 



VITAL REISSUES* 



■ I DI||U|Ob SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the t)asiso4 rTiusical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased altxjms of special artistic, archival, and commercial interest, and OLitstanding coltec- 
HLDUlTIVa tions of works by or>e or more artiste. PICKS (^): New releases predicted to hit the top half ol the chart in the corresponding format. CRITICS CHOICES (*}: New releases, regardless of chart potential, higtity recommended because of their musical 
merit.MUSIC TO MY EAR5(J3): New releases deemed Picks which were featured in the "Music To My Ears* column as being anxing the most significant records of the year All albums corrmerciailyavailabte in the U.S. areeli^bte. Send review copies to Paul ^fcnu. Billboard. 1515 
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P- MADONNA Don't Cry For Mc Argsntini 



14:49) 

PRODLiCERS: Nigel Wrrght, Alan Pitkei. Andrew LHiyd 

WRITERS T Rico, A.L Wetobe* 
PUBLISHER; MCA. ASCAP 
REMIXERS: Madonna. Pabto Flares, Javier Gana 
Warrter Bros. 8585 (c«vt«iic singiei 
As tho pxciu^mrnt surrounding the 
national roll-out of "Evita" builds to a 
fever pitch, there is no question that 
this pivotal second single from the 
soundtrack will be a massive hit. 
Thanks In large part to the sweeping 
remixes crafted by Pablo Florcs and 
Javier Garza, pop stations all over the 
country are already blasting the track. 
In this new version. Madonna's deli- 
ciously theatrical performance is com- 
plemented by a rush of flamenco gui- 
tars, grand piano lines, and a lively, 
muscular backbeat. As strong and com- 
mercially viable as the remix is, do take 
a moment to eiyoy the exquisite orches- 
tral version, which perfectly captures 
the meludramatic flair of the must-see 
film. 

^U2 Discotheque C4 34) 

PRODUCER: Flood 
WRITERS. U2. Bono, (he Edge 
PUBLISHER: PolyGram International. ASCAP 
RCMIXER: S1ev« Ostwine 
llJafld 7316 (cMMile $inil«i 

Twenty seconds into this playfully 
experimental single, and you'll find it 
hard to remember that this is the same 
band that recorded "Sunday Bloody 
Sunday." The first peek into the hotly 
touted "Pop" wriggles and writhes with 
tripped-out technu-funk intensity, bor- 
rowing a lick or two from the obscure 
FVeeform favorite "Fane" for good mea- 
sure. The song's hook sneaks up on you 
while you are twitching to the percolat- 
ing dance beat or snarfing up the tasty 
guitar scratching offered by the 
Edge — hut once it does, you'll be 
rolling it around your brain for hours. 
"Discotheque" may start it-s life at mod- 
ern rock radio and in clubs, hut it sure 
does sound like the kind of fun and 
unique record that top 40 desperately 
needs. 

^ NO MERCY Please Don't Go i-i oo) 

PRODUCER! FMP 

WRI1ERS: F. Reute*, R Bi«ol Falleft4lein, M. Cnlron, 
M. Apptegate 

PUBLISHERS: Far M V/BMG Sor>KS. ASCAP 
Arista 3304 Ic/o BWa Icavunt sln«1e) 

No Mercy's crucial second single picks 
up whore the airwave-.saturating 
"Where Do You do" left off The beat 
cruises at a similar pace, and the fia- 
menco guitars Hutter with the same 
warmth. Marty Cintron's lead vocal has 
all the romantic fiash the song requires, 
and he is supported by sweet har- 
monies. Most im()ortant, the song's cho- 
rus has the ear-grabbing quality needed 
to keep the act in active top 40 rotation 
well into the season. 

^ MONICA For You I Will ti ss) 

PRODUCER [lavid Fnitor 
WRITER: D Warren 
PUBLlSHERSr RealsongiWB, ASCAP 
Warner Sunset/Atiantk 6981 (cattcne i>ngi«) 
This offering from tho soundtrack to 
"Space Jam" allows listeners to enjoy 
the vocal growth Monica has experi- 
enced since recording her hugely suc- 
cessful Rowdy debut, "Miss Thing." 
Working under the firm production 
guidance of maestro David Foster, she 
solidly proves herself a budding soul 
stylist to keep a close eye on. On this 
slow-building rhythm ballad, she meeLs 



the technical challenge of soaring to 
pro\'iously untapped vocal heights, 
while injecting an ample dose of charm- 
ing and youthful personality. Sounds 
like a smash waiting to happen. 

it FOR REAL The Saddest Song t Ever Heard 

(4 3fi) 

PRODUCER: Daryl Simmons 
WRITER: D Warren 
PUBLISHER Realsongs. ASCAP 
Rowdy 5095 izlo AtlsU) Ic^sMlte single) 

On the heels of "Like I Do" comes a 
lovely pop ballad that makes excellent 
use of this quartet's seamless har- 
monies. One of the less kitschy and con- 
ceptual tunes on the Supremes-vibed 
album "Free," this song manages to 
trigger fond memories of the '(ifls girl- 
group era, while hanging tough enough 
to click with the jeep generation. Jus- 
tice prevailing, this will be the multifor- 
mat smash that establishes For Real as 
an act of En Vogue- or Total-level sales 
stature. 

A' Somebody's Somebody (4 30) 

PRODUCER f 

WRITtRS; -f, B L Easer. H Wilson 
PUBLISHER EmanciDation, ASCAP 
NPG/EMI 11662 &ir>eiei 
Aftf r the creatively disappointing 
"Betcha By (Jolly Wow," the ever- 
cagey and erratic artist offers a single 
worthy of his talent. The beauty of 
this tune from "Emancipation" is that 
it is a study in subtle soul and funk 
fusion. The groove chugs at an easy 
and insinuating pace, and the rest of 
the instrumentation is tasteful and 
focused on plush keyboards and 
quirky sitar licks. With accessible 
lyrics and a chorus that never leaves 
the brain, this could be a much- 
deserved smash. 



R & B 



^ AZ YET Hard To Say I'm Sorry 13 hi 

PRODUCERS Kenneth "Babytace' Edmonds. Anlonto 
M. R«id. Shawn Rivera 
WRITERS: P Cet«a, D, Foster 

PUBLISHERS; Double Virgo. ASCAP. Foster Frees, BMI 
LaFace 4223 iCo An^ia) (cas'wtiQ ungit) 

Az Yet moves far away from one-hit 
wonder status with an a cappella version 
of the Chicago pop chestnut. Az Yet 
member Shawn Rivera orchestrates the 
quintet's vocal arrangement to perfec- 
tion, unnning over the hearts of women 
and R&B and crossover radio DJs 
evervwhcre with this heart -wTcnching 
ballad. 

^RAYJ. Let II Go 15 Qoi 

PRODUCER: KeiHi Crouch 

WRITERS: K Crouch. G McKinrwy. R. PenrK>n 

I'UHLISHtR- not listed 

EastWett 9703 (c/o Eiektraj icat.Mtte vnffei 

In what sounds like a sequel to sister 
Brandy's "Baby," little brother Kay J. 
proves that talent runs deep in the Nor- 
wood family. Though the music bears a 
strong resemblance to his sister's hit, 
"Let It Go" should fly largely as a result 
of its positive tone. Look for the young 
singer's full-length debut, "Everything 
You Want," to garner him his own major 
spotlight. 



COUNTRY 



^ ALAN JACKSON Everything I Love o^i 

PRODUCER Keilh Slefiall 

WRITERS H Alli-n, C Clurnticrlam 

PUBLISHERSr Coburrxaen Ten,' Just Cuts/Sones of Poly- 

Gram Inlernational, BMI 

Arista 3068 icu bmG) (7 inch ^ip^m 

On the haunting title ballad from his lat- 
est album, Jackson continues to demon- 
.strate why he is still one of country 
music's most popular artists. In the tra- 
dition of ct)untry legends Merle Haggard 
and George Jones, he wrings every drop 
of emotion from this tear-stained l>Tic, 
but unlike fledgling contenders for the 
country throne, Jackson nevers imitates 
country music's mast*!rs. He diwsn'l 
have to. He is one. 



^ DAVID LEE MURPHY Genuine Rednecks 

PRODLX:tR Tony Brown 
WRITER- D L. Murphy 

PUBLISHERS: N2D/0l(J Desperadoes. ASCAP 
MCA 55269 (cAi Um} <7 inch vngfe] 

With past singles like "Dust On The Bot- 
tle" and "The Road You Leave Behind," 
Murphy has given country radio some of 
its most lyrically poignant and musically 
creative releases in recent years. This 
new song is not in that league. It's just 
one of those barroom, beer-drinking, red- 
neck fluff songs that find favor at dance 
clubs. Country programmers seem to 
have a penchant for good-time ditties, 
too, so the prospects for active radio play 
are quite favorable. 

KATHYMATTEA 455 Rocket a 4i) 

PRODUCERS: B«n Wistri, Knltiy h^attea 
WRITERS G, Welch. D Rawliiiiis 
PUBLISHERS IrvineCiiiclu/OuB, BMI 
Mircury 144 (Co PD»>Gi*m) (CD promo) 

The first single from Maltea's fine new 
collection, "Love Travels," is a cleverly 
written love song of a different kind — 
about a girl and her car. Mattea has 
always had a wonderful voice, but the 
song could stand to be a little more 
souped up. Neither Mattea's vocal energy 
nor the production pace Infuses the song 
with the sass and si7^.1e the lyric sug- 
gesLs. It's almost as if Mattea and compa- 
ny are holding back slightly on a song 
that begs for them to let loo.se. After hav- 
ing seen Mattea perform the song live, 
the record pales in compari.son. 

■k GREAT PLAINS Wolverton Mountain i3 24) 

PRODUCERS Brent M^her, Giedl Plains 
WRITERS- M. Kilgore, C King 
PUBLISHER: Patnted Desert. BMI 
Magniton* 310S (CO firoinol 
It's about time someone brought back 
thus country chestnut that Merle Kilgore 
penned almut his uncle, Clifton Glowers, 
and his Arkansas mountain home. (Glow- 
ers lived to be 102.) In the liner notes. 
Kilgore says that this is the first time 
since Claude King's 1%2 hit that some- 
one has captured the "magic." And he's 
right. Great Plains pay homage to the 
country original, but the production has a 
fresh, '!*0s acoustic feel that works 
extremely well, and Jack Sundrud's vocal 
performance is highly enjoyable. 

NOEL HAGGARD Once You Leam a m 

PRODUCER: Barry Beckett 
WRITERS: B LivsFy, D. Sclitit;- 

PUBLISHERS: Irving, BMI. New Don SongVNew Hayes, 
ASCAP 

AUaniK 6925 (7 incnsir«ic) 

Haggard's debut outing on Atlantic has 



NEW & 
NOTEWORTHY 

CRYSTAL BERNARD Have We Forgotten 
What Love \sa f.u 

PRODUCERS Bifl Watson, D«vid Rhyrw 
WRITERS: B Dean, C Bernard 
PUBLISHERS: EMI-BI»ckwDO<VBTK Songs/Girt 
Neit Door/Warner- Tamer lane. BMI 
Rhrer North 4592 tui^iir vngin) 

Betcha didn't know that this 
actress, best known as Helen im the 
NBC sitcom "Wings," was also a 
fledgling singer and tunesmith. 
Well, she has actually written songs 
for a number of country artists and 
has guest«d on successful record- 
ings by I'eler Cetera and Dolly Far- 
ton. On the first single from her 
debut disc, "The Girl Next Door," 
she offers a dewey-eyed tale of li>ve 
in turmoil — with a little help from 
country heartthrob Hilly Dean, who 
contributes harmonies. Her built-in 
TV audience promises instant — and 
deserved — consumer attention to 
this engaging ballad, though it cer- 
tainly has the strength to gain radio 
and retail interest on its own musi- 
cal merit. 



an easygoing charm. His vocals have a 
self-assured warmth that helps communi- 
cate the lyric, and Beckett's production 
keeps the focus on the voice. No big fire- 
works are happening on this record, but 
it's a respectable first outing. 



DANCE 



^ GEORGE MICHAEL SUr People (r» urmng loi 

ed) 

PRODUCER: George Mtcbwl 
WRITER: G Michael 
PUBLISHER not l.sled 

REMIXERS: Jeremy Heaty. Amos. Mik« Koglin. Forth- 
right 

DreamWorks 54235 (c'o Gctreni U? incit iin«ie) 
After teasing his die-hard club following 
for months with several rhythmic (but 
not quite dance) singles, George Michael 
has finally unleashed a slamming house 
music anthem from his glorious — if 
underappreciated — opus "Older." ,Iere- 
my Healy, Amos, Mike Koglin. and 
Forthright have been tapped to turn the 
original retro pop/jazz ditty into a dance 
ditty. Working as a team. Healy. Amos, 
and Koglin successfully transform the 
song into an edgy anthem befitting the 
swagger of Michael's vocal. Meanwhile, 
forthright iryects a few drops of Euro- 
pop flavor into the groove, making the 
single a viable top 40 contender. A ster- 
ling 12-inch package that was well worth 
the wait. 

^ NUYORICAN SOUL Runaway n ^si 

PRODUCERS; -Little' L<kiw Vega, Kenny 'Dope" Gon- 
zalez 

WRITER: not listed 
PUBLISHER: not listed 

REMIXERS: Masters Ai Work. Mousse T. Armartd Van 

Hcldrn 

Glani Step/Blue Thumb 5259 (c/oGRPHl^-irKri (ir>- 
Ele) 

As clubland continues to salivatt for the 
onset of the full-length debut from Nuy- 
orican Soul, the act offers this wonderful- 
ly faithful rendition of the Loleatta Hol- 
loway disco classic with fierce 
Latin/dance diva India in the vocal seat. 
Also joining the party is Vince Montana 
•Jr — the song's original producer — and 
the original 3 1 -piece Salsoul Orchestra, 
creating nearly 10 minutes of pure dance 
music ecstasy. With production input 
from Armand Van Helden. Mousse T, 
and Masters At Wtirk. the double-pack of 
remLxes offers the song in nearly every 
rhythm style possible — though none can 
(ouch the album version, which will have 
punters gleefully twirling for hours. It's 
hard to imagine finding a mure exhilarat- 
ing dance single than this right now. 

•k DAJAE Fakes And Phonies ino iimmg iisIhii 

PRODUCER^ Caimm 

WRITERS- Caimere. Dajae 

PUBLISHERS: Cajual/Karer D Gofdon. ASCAP 

REMIXERS: Jotinny Fiasco. G,U-, Gemini. Caimere 

Cajual 258 (12 inch iif^IbI 

The Chicago diva dips once again Into 
her liWri collection. "Higher Power," and 
pulls out a jam that nicely showcases her 
Aretha FVanklin-like flair She slices 
through producer f'ajmere's thick and 
hearty house groove with the gritty 
authority of a star. Local heroes .lohnny 
Fiasco and G.U. each effectively take a 
crack at updating the song uith under- 
ground-savvy tribal tones. Ironically, it 
is Gemini's "Two-Year-Old mix — the name 
of which takes a witty stab at the age of 
the project—that is the .strongest on the 
12-inch. A winning single that could 

cttiablish thc> nirif^cr an a club rUii' to bc> 
reckoned with. Contact: 312-fi42-8008. 



^ PHIL COLLINS It's In Your Eyes (Any Time 
At All) (3 on 

PRODUCERS: Phil Collins. Hugh Padgtiam 
WRITER, P. CoiUns 

PUBLISHERS. PTiilllp CaifinVHIl S. Run, PRS. Warner 
Tanwrtaiie, BMI 

Face ValitcyAtlanlk 6960 {cau««c lingie) 
"Dance Into The Light" spawns a solid 
pop contender with this immediately 



infectious toe-tapper Collins and co-pro- 
ducer Hugh Padgham wisely keep the 
studio frills to a minimum, opting to 
focus the listener on the song's tightly 
constructed melody and \ibrant vocal 
performance. The instrumentation has 
an equally bright feel, perfectly match- 
ing the warmth of the Ijtics. In all, a 
wonderfully uplifting way to dive into a 
new year at AC and top 40 radio. 

* ANNE MURRAY Me Too o 39) 

PRODUCER: £d Cheriwy 

WRITERS: R Gooorum. J Jarvll 

PUBLISHERS Randscap^omlM ErMrpriMS/lmptctor 

Barlow. ASCAP 

SBK/EMI 11691 (cass«tte sir«e) 

Fans of Murray's vintage ballads will 
find this second single from her current 
album downright irresistible. She has 
never sounded better, and this song is 
several notches above the typical AC 
radio power ballad. Producer Ed Cher- 
ney bypasses formulaic musical trap- 
pings by coating the rhythm track with 
subtle jazz and blues flavors. Kssenlial 
for anyone who loves a love song. 

JUSTIN HAYWARD Broken Dream i3;Mi 

PRODUCER: JiFSlin Haywaril 
WRITER: J Hayward 
PUBLISHER: not listed 
CMC Inltrnattonal 87206 (CO fnKiei 
The voice of the Moody Blues inches 
closer to the solo hit he's been working 
hard fttr with this soft and caressing pop 
ballad. He evokes images of Martin Page 
and Phil Collins on this shuffling track, 
which is rife with ethereal keyboards, 
light acoustic picking, and faux-poelry 
The song swells txi the satisfying climax 
that makes this otherwise introspective 
effort an engaging communal experience. 
A perfect fit for AC and triple-A for- 
mats. From the noteworthy new album 
"The View From The Hill." 



ROCK TRACKS 



★ SUZANNE VEGA No Cheap Thrill 0 001 

PRODUCER: Mitchell l-room 
WRIItH: S Vega 

PUDIISHERS WaWaHcrwngs. ASCAP 
AftM 00389 (cassette single] 

More people need to give Vega's cur- 
rent album, "Nine Objects Of Desire." 
a fair listen. As proved on this shining 
moment from the collection, she has 
developed into a clever and mature 
tunesmith capable of reaching miles 
beyond the sensitive folk fodder of her 
early career hit "Luka." Vega's vocals 
are sewn into a short and direct rock 
beat that is frayed at the edges with 
gnarly guitars and ambient keyboards. 
All the while, the song's bright and 
peppy hook pops from the mix, grab- 
bing the ear and never letting go. 
Yeah, rock radio needs to play this, 
but 80 should top 40 programmers who 
claim to be bored with the same old 
thing. 



RAP 



^ THE ROOTS What They Do i^.tJ) 

PRODUCERS Brnlhoi Qupstwn, Raphael Saadiq. the 
Grand Nejcaz 

WRITERS: Trotter. Thompson, HubbanJ. Grey. Brown, 
Saadiq 

PUBLISHER: not liMed 

DGC 19407 iao Unl) Imau csuetlE tingle) 

On the verge of a mainstream break- 
through, the Roots continue to 
enlighten and entertain the hip-hop 
muBBrB with their live brimd of rap 
with this third single from "Illadelph 
Halflife." "What They Do" is a jazzy 
track uith Raphael Saadiq guesting on 
background vocals, and its goal is to 
debunk the ghetto-fabulous bandwag- 
on style of rap that is being created — 
while steadily displaying the group's 
lyrical and musical versatility. The 
video, currently in heavy rotation on 
most major outlets, provides the per- 
fect visual effects for the group's sen- 
timents to utter hilarity — it's a must 
see. 



Qlhtf^l C^" PICKS (^): New releases with the greatest chart potential. CRITICS CHOICE New releases, regardless of potential chart action, which the reviewer higtity recommends because of their musical rDent. NEW AND NOTEWORTHY: Highlights new and 
wHULfwa developtng acts worthy o< attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the tvoadest audience. Ail releases available to radio aixl/or retail m the U.S. are eligible for r^iew. Send 
copies toLany FItck, Billboard. 1515 Broadway, New York. N.Y. 10036- Country sitrgles shouM be senlto Deborah Evans Prtce. Billboard, 49 Music Square W.. Nashville, Tenn. 37203. Conlributor^: Doug Rwc< (I.A.). Shawnee Smith (N.Y). 
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Reviews & Previews 



HOME 
VIDEO 

EDITED BY CATHERINE APPLEFELD OLSON 

CHILDREN'S 



ANIMATED CLASSICS III 

Good Times Entertainment 
4S minutes each 

Fifteen fresh animiited fantiisies are un 
deck for the third incarnation of "Ani- 
mated Classics." Produced with bigger 
budgets (more than $600,000 per tape) 
than those on the previous "Classics," 
the tapes boast excellent production val- 
ues and story lines that put a contempo- 
rary touch on a library of classic stories 
via fresh characters and plot twists. The 
first four releases — "Count Of Monte 
Crislo"; "The Prince And The Pauper"; 
"The Toy Shop." a "Toy Story7"Alice In 
Wonderland" combo; and "Angel For 
Christmas," in the spirit of the Dickens 
tome — previse plenty of good times to 
come. Forthcoming are "Noah's Magic," 
"The Ten Commandments." "Call Of The 
Wild." and "Moby Dick," among others. 

FAMOUS KID CONCOCTIONS 2 

New Market S*in Inc. 
30 minutes. $19.95 

If Treasure Stones, Splongee Balls, 
Fantasy Fossils, and Kookie Creepies 
sound like fantastical elements in a 
Steven Spielberg movie, think again. 
The second "Famous Kid Concoctions" 
tape arrives, chock full of recipes for 
fun and games that can be had using 
such common household items as glue, 
cornstarch, and sand. Packaged with a 
"recipe booklet," the tape features kids 
and two highly enthusiastic moms dis- 
closing the formulas for 10 concoctions 
that are as fun to make as they are to 
play with. Perfect fodder for a rainy 
day. Contact: 800-242-7961. 

ANIMALS OF THE FARM-PIGS 

Weslwn Crop Productions 
30 minutes. $14.99 

With apologies to John Denver, life on 
the farm is very laid-back, especially if 
you're a pig. Pig tails, snouts, hooves, 
and teeth are among the body parts to 
receive praise as the creators of this 
live-action treat sing the boar electric. 
Conversational, down-home narration 
and excellent production values make 
viewers feel right at home on the farm. 
And the fact-filled script teache.s them 
everything they need to know about 
these not-so-distant relatives of Babe 
and Wilbur. The protagonists here are 
shown engaged in all sorts of sow-wor- 
thy situations — nursing, sleeping, play- 
ing, and just plain pigging out. It's good 
dirty ftin. ConUct: 800-557-7713. 



DOCUMENTARY 



BIOGRAPHY: THE HUNCHBACK OF NOTRE 
DAME 

ME Home Video 

50 minutes. S19.95 

Move over Di.sney, A&E's got the real 
thing in one of the few "Biography" 
titles to e.xamine the life of a fictional 
character An adult take on the enchant- 
ed medieval love story written by Victor 
Hugo that had all the makings of a fairy 
tale, this addition to the video line traces 
the life of Quasimodo from his birth in 
19th-century FVance in the Hugo novel 
through his multiple latter-day Holly- 
wood incarnations. Intertwined with the 
story of Quasimodo is the story of his 
fascinating creator, and both arc given 
the royal treatment via interviews, 
archival material, and film clips. 

JAMES OEAN: A PORTRAIT 

Kultur Vi<JeiVWtii|e Stjr V.<Mo 
60 minutes. $19.95 

James Dean remains one of the most 



haunting— and re\i8ited— figures in 
American pop culture. This profile pre- 
sents a cavalcade of new Dean portraits 
from his own estate, including photos, 
rare film footage of his early TV pro- 
grams and commercials, screen tests, 
footage from his three movies — "Rebel 
Without A Cause," "East Of Eden,*' and 
"Giant" — and even home movies. The 
tape also includes portions of the stop- 
action short film Dean made before he 
died, as well as interviews with Dean 
compatriots Dennis Hopper. Eli Wallach. 
Rod Steiger, and others. Also new from 
White Star is the President Kennedy 
portraits "The Life And Times Of John 
F. Kennedy" and "JFK In Ireland." 

STEAM TRAINS STILL RUNNING 

Westminster Film/Tapeworm Oistribvlors 
30 minutes. S14.9S 

Steam locomotives hold a mystique for 
train lovers old and young. A former 
PBS staple, "Steam TVains" is a journey 
into the world of "live steam" experts, 
people who re-create miniature ver- 
sions of the powerful engines of pre- 
'50s, which use coal to maintain the 
heat necessary for steam power. Most 
of these trains are large enough to hold 
passengers and run on real tracks. As 
fascinating as the vehicles themselves 
are the people who devote much of their 
leisure time to creating, preserving, 
and enjoying them, and who belong to 
the more than 50 international "live 
steam" clubs, attend events, and pub- 
lish various magazines and newsletters. 
It's a trip! Contact: 800-367-8437. 

AMERICA AND LEWIS MINE 

New Video 

60 minutes, S24.9S 

If a picture says a thousand words, 
then there would be no volume large 
enough to hold the images of a transi- 
tional America captured by photogra- 
pher Lewis Hine. This winner of the 
Special Jury Prize at last year's Sun- 
dance Film Festival pays homage to the 
\isionary who through more than 
10,000 photographs put a human face 
on the U.S.' loss of innocence as it 
entered the industrial revolution. Filled 
with tributes by scholars, archival film 
footage, Hine's own words as recited by 
actor Jason Robards, and countless 
photos — some never before seen — the 
tape succeeds at immortalizing Hine as 
he did so many others. The most star- 
tling photos are the images of child 
laborers toiling in sweat shops, but 
stills of immigrants arriving at Etlis 
Island and the erection of the Empire 
State Building also give reason to 
pause. Contact: 212-206-8600. 



SPORTS 



PINSTRIPE DESTINY: THE STORY OF THE 
1996 WORLD CHAMPIONS 

Otion Honw ViOeo 
60 minutes. SI 9.98 

The New York Yankees have more World 
Series championships than any other 
baseball team, but perhaps none quite so 
special as this year's victory, which saw 
the team rise from underdog to world 
champion. This tape features highlights 
of the entire Yankees season — from 
spring training to the final out against 
the Atlanta Braves — as well as poignant 
profiles of many of the star players and 
their manager, Joe Torre. Also included 
are candid inter\iews with owner George 
Steinbrenner, which lend an insider's 
perspective. Also available from Orion 
are "T For Team: The Story Of The 1906 
Texas Rangers" and St, Louis Cardinals 
tribute "Baseball Like It Oughta Be." 

BABE RUTH IN HOLLYWOOD: HEADIN' HOME, 
LOU GEHRIG IN HOLLYWOOD: RAWHIDE 

Mark Allen Produclions 

epprojilmately 70 mimjtet e«cti. S14.95 eech 

Two of baseball's heaviest hitters are 
playing rather different positions in 
these two feature films that have been 



resurrected, for better or worse. The 
movies are a hoot to watch, but it is 
abundantly clear why Ruth and Gehrig 
never quit their day jobs. The Babe's 
brush with the silver screen finds him in 
the silent mo\ie "Headin' Home," creat- 
ed solely for the purpose of showcasing 
his life and times to as broad an audience 
as possible. "Rawhide" also builds on 
Gehrig's glory in the diamond, as he 
plays a baseball star retiring to his sis- 
ter's ranch in Montana. It is his only full- 
length western, complete with cattle 
ropin', wagon commandeering, and a 
bona-fide saloon fight. The films them- 
selves are wonderful period pieces and 
round out the complete baseball histori- 
an's collection. 



INSTRUCTIONAL 



LIGHTING TECHNIQUES 

Video maker 

35 ffllnutti. $12.95 

The fourth instructional video from the 
folks at Videomaker, the magazine for 
consumer videocamera users, is a trea- 
tise on how to create winning video pro- 
ductions using various shades of light. 
The release is a timely one, as the num- 
ber of camcorder owners nears the 30 
million mark — and more and more regu- 
lar Joes attempt to achieve studio per- 
fection. Among the topics covered are 
light theory, tools of the trade, and 
mechanisms for shooting indoors and 
outdoors during both day and night. 
The first three tapes in the series are 
"Basic Shooting," "Video Editing," and 
"Introduction To Desktop Video." Con- 
tact: 916-891-8410. 

IMPROVE YOUR INTUITION 

Alder Media Productions 
45 minutes, 529.95 

Sure, our society has grown accustomed 
to going to the gym to exercise our bod- 
ies. But exercising our intuition? The 
experts in the field of intuition and busi- 
ness management on this tape maintain 
that intuition is like a muscle that can 
be developed and strengthened, and 
they set out to explain how. Journal- 
writing, visualizing issues and goals, 
playing guessing games based on real- 
life situations, and paying close atten- 
tion to dreams are a few of the previous- 
ly well-kept secrets these elite members 
of the "Intuition Network" share with 
audiences. ConUct 609-822-5423. 

WATER DOG 

MId-Cdrolina Media inc. 
82 minutes, $39.95 

Author and lecturer Richard Welters 
has managed to corral a legion of sup- 
porters for his user-friendly line of 
books that teach puppy owners how to 
turn their canines into hunting dogs. 
"Water Dog" is the best-selling of 
Wolters' books and will likely be the 
most popular video series bearing his 
name (the others are "Game Dog" and 
"Gun Dog"). It homes in on some unusu- 
al techniques in the art of transforming 
retriever puppies into prime waterfowl 
hunters, which backyard hunting enthu- 
siasts as well as more serious hunters 
will appreciate. ConUct: 919-676-fi26r>. 



MADE FOR TV 



BEAVIS AND BUH-HEAD: LAW-ABIDING CITI- 
ZENS 

MTV Home Video/SMV 
50 minutes. $14.98 

The.se two talking heads hardly need the 
reUil luck that's sure to accompany their 
seventh home video release. Beavis and 
Butt-head are a bona-fide box-office 
smash and continue to draw converts as 
they "do America." "Law-Abiding Citi- 
zens" pokes connivingly clever fun at 
those who would point fingers and shake 
heads, as the duo attempts to prove once 
and for alt they're just trying to do what 



all warm-biooded American boys do best: 
pull horrific pranks, score chicks, and 
skirt responsibility whenever possible. 
Eight animated segments run the gamut 
from a run-in with President Clinton 
after a school assembly, a run-in with an 
undercover policewoman, and a run-in 
with a bout of prank phone calls. Also 
new from SMV is "Aeon Flux: Mission 
Infinite," the latest video-only member 
of Peter Chung's animated series. 



ENTER* 
ACTIVE 

EDITED BY BRETT ATWOOD 



GEOSAFARI ANIMALS 

Educational tnsigni& Interactive 
PC CD-ROM 

The folks at Educational Insights are 
bringing the GeoSafari brand name to 
the interactive age, and it's a roaring 
success. "GeoSafari Animals" covers 
every aspect of the animal kingdom, 
and parenU looking for a fun computer 
game that's actually educational won't 
be disappointed. SUte-of-the-art graph- 
ics, sounds, and full-motion videos show 
animals in their natural habiUts and 
breathe life into interesting facts about 
whales, reptiles, birds, and endangered 
species. A child can research and 
explore a variety of topics alone or chal- 
lenge friends and family to compete. 
The gentle voice of musician and envi- 
ronmenUl advocate Richie Havens 
encourages and enterUins, calling play- 
ers by name and announcing winning 
scores. There's even a trophy cabinet 
that displays proof of progress. Some- 
thing this good makes you want more, 
and the only complaint about this title 
is that kids may go through all the 
questions too quickly. 



MPEG AUDIO UVER 3 DIRECTORY 

HTTP7/WWW MPEG3 COM 
Wofid Wide Web 

Internet audio enthusiasts who feel the 
need to get up to speed on MPEG3 will 
find an overwhelming amount of infor- 
mation at this Web site. SUrt at the 
FVequently Asked Questions (FAQ) 
link, which provides deUilc^d daU on 
the digiUl audio standard, which offers 
up to CD-quality playback on down- 
loaded music. The FAQ editorial tackles 
many questions of interest to the music 
community, including copyright con- 
cerns, rausic-on-demand reUil, and net- 
casting. Shareware versions of MPEG3 
players WinPlay3, MacPIay3, and 
Audio Vision are also downloadable free 
of charge at the site. While MPEG3 
music files are not contained on the 
Web page, there is a link that will help 
Internet users fulfill their quest for 
music-on-demand. Persistent surfers 
will uncover several legal and not-so- 
legal MPEG3 music tracks on the 
Internet, including unreleased tracks 
by U2 and Nine Inch Nails. Music exec- 
utives who want to "get a clue" about 
the real implications of the electronic 
distribution of music should immediate- 
ly surf to this site. 



AUDIO 

BOOKS 

EDITED BY TRUDI MILLER ROSENBLUM 



ERRANDS 

By Judith Guest 

Read by Cherry Jones 

Raridotn House Audioboohs 

3 hours (abridged). $18 

Judith Guest, author of the acclaimed 



"Ordinary People," here offers a com- 
passionate and insightful Ule of a fami- 
ly in which the husband dies of cancer. 
In the months that follow, the unex- 
pressed grief, lifestyle changes, lack of 
money, and emotional stresses threaten 
to tear the family apart. Struggling to 
get a Job, put food on the Ubie, and 
simply make tt through each day with- 
out being overwhelmed, the mother, 
Annie, is angry at the kids' misbehavior 
and consUnt fighting. She fails to see 
that they are also struggling with pain 
and confusion. Meanwhile, tn a subplot, 
Annie's sister Jess has to come to 
terms with the truth about her relation- 
ship with a married man. Reader Cher- 
ry Jones fully enters the story, bringing 
out alt the conflicting emotions of the 
characters. 



ANGELA'S ASHES 
By Frink McCourt 

Re»d by the author 

Sirrwn & Schuster Aud>o 

4 hours, 30 minutes (abridgwl). $24 

Frank McCourt gives a moving reading 
in this memoir about his bleak child- 
hood. Bom in Brooklyn, N.Y., during 
the Depression to Irish immigrant par- 
ents. McCourt moved back to Ireland 
with his family as a child. It was a 
childhood of intense poverty, made 
worse by the fact that McCourt's 
father, Malachy, was an alcoholic who 
rarely worked and, on the few occasions 
he did land a job, spent all his wages at 
the pub. Growing up, McCourt had con- 
flicting feelings about his fathen He 
hated the man who came home drunk at 
night after wasting the family's money, 
but he couldn't hate the man who in the 
morning lit the fire, made tea. and told 
his sons magical stories about Irish 
heroes and folk legends. However, 
Malachy eventually abandoned the fam- 
ily altogether. McCourt vividly 
describes his life in Ireland — neigh- 
bors, school, and a string of younger 
brothers and sisters, several of whom 
died due to inadequate medical care. 
But the story ends on a hopeful note 
when, as a teenager, he geU a job and 
saves enough money to go to America, 
which he sees as the land of opportuni- 
ty. Unfortunately, the story ends there, 
making the reader eager to learn how 
he fared there. The door is cerUinly 
open for a sequel. 



CAPE COD RADIO MYSTERY THEATER, 

VOLUME VII 

By Steven Thom«s Oney 

Performed by a full cast 
HighBridge Audio 

2 hours, 15 minutes <un«brld|ed), $16.95 

The latest insUllment of this popular 
radio anthology is fully up to the quali- 
ty of its predecessors, in which music 
and sound effects add to the eerie 
atmosphere. This audio conUins three 
mystery stories. The best by far is 
"Some People Are Missing On Canal 
Street," a chilling "Twilight Zone"-type 
ule ahout two friends who discover 
that a mysterious group of people is 
kidnapping and murdering the home- 
less. One friend goes out on the street 
and poses as a homeless person with 
the goal of being captured and discov- 
ering the fiends' hideout, while his 
friend listens on a hidden radio, ready 
to call the police when his cohort tells 
him the address. It's a tense, nail-biting 
episode with not one, but two surprise 
endings. In "The Junebug Mystery," 
recurring "Cape Cod" character Cap- 
tain Underbill recalls an adventure dur- 
ing his youth in which he unravelled an 
assassination plot against then newly 
elected President Kennedy. In "Murder 
I-Yom The Bridge," Underbill investi- 
gates an apparent suicide and draws 
out a murder suspect with seemingly 
casual, "Columbo''-like questions. 



HOME VIDEO: All new titles released at sell-thraugh prices are eligible. Send review copies to Catherine Applefeld Olson. 381 7 Brighton Coort. Alexandria, Va. 22305. ENTER'ACTIVE: Send review copies to Brett Atwood, Billboard. 5055 Wilshira Bhrt)., Los 
Angeles. Calif, 90036, BOOKS: Send review copies to Paul Vema. Billboard. 1515 Bnjadway. New York, N.Y 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St,. Brooklyn, N.Y. 11218 
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CLASSIFIED ADVERTISING RATES 

Regular Classified : $6.00 per word, minimucn order: $115.00 

1 issue $170.00 PER 

3 issues $155.00 PER 

13 issues $150.00 PER 

26 issues „ $140.00 PER 

52 issues $115.00 PER 

REVtRSE ADVERTISEMENTS: $9S.OO • Fsncy border S 1 0 M 

POsmOH WANTED; J85-0O PER COLUMN INCH 
BOX NUMBER: $2S.00'1lADIO HELP WANTED: iti.OO PER INCH 
CLASSIFIED ADVERTISING IS NON COmmISSIOHASLE 




SERVICES 



SERVICES 



SERVICES 



EUROPADISK specializes in full service 
compacl disc replication. Kverylhing Is 
done in-house. on-site lor guaranteed quality 
and cost etiiciency. Major credit cards accepted. For 
a Iree catalog or estimate, call: 80IM554555. exl.31 

•CD-Audio "CD ROM -Vinyl 'CaMette 

COMPLETE SERVICES; rcplicatlnij • niaslerlng • prpssins • ijrapliii s • liilliliiiiciil 



Discs With No Risits. 

7S Varick Street, New Yoric, NY 10013. ^IZ^SaO-MOl, exL31 FAX (ZIQ 86S445S 




r* jc^ <r> o 




V OO - 12" 

MCTAl PAKTS « LACOUER MASTER 
TWO COLOR LABELS 
WHITE JACKETS W/HOLE 
WHITE INNER SLEEVE 
TEST PRESSINGS ' SHRINK WRAP 

SI.30 CACH FOR ADDITIONAL LfS 



SOO - 7"' WNVC ^S'S S599.00 

MASTERING • PROCESSING - TESTS • 2 COLOR LABELS 

WHITE SLEEVE • QUICK TURN AROUND REORDER - S269.O0 



Rainbe Records and Cassettes 

I7ie BtrLf !■< Siri.,-: \i,n H;ii!ii,i, fj 90:(0.l • lilOi 829 5476 ■ f,!> lilO 818 8165 



COMPACT DISCS • 85C EACH 



(ftijk from )^our 0-0* rsody MiflMip ond lob^i poMl^^ctf iMinlmuiii 1 000 
CofnpUta CD aid CauatKt PadngM Airaildila 

1-800-874-4174 

OU.FORAQUOTE 

NATIONAL TAPtfJ)ISC 



FREE! 

* ■ B T . - - W a ,f 



Iv «t«i tiw mMlaiWnf k impU (d 



Coi today for your FREE copy: 

1-S00-468-9353 

34HOUHIt)Unal 



iDISCMAKCRS 





CUSTOM COMPACT DISCS 

Affordable tingle copy CDs starting at $20. 
$5.00 OFF WITH THIS AD 
4S PRODUCTIONS 

42W5S7 HawlL Circle 

StCharlee, IL 60175 
TEL (800) 8SO S423 
FAX (BOO) 203 1 729 

Contact Us On Ttte Internet si 46P@ww3.com 
Visit our Web Page at httpv.Www beaches net<46P 



•ANALOO/VIOITAL AWSTCR/NG- 
•5(W/C KGSTOKAT'lON • CT> 0N£ O^TS 
'COMPACT DISKS 
'CASSETTES (HIOH SPECD/ REAL TIME) 
•COLORED VINYL 
•CUSTOM CASSETTE ULANKS 
'DESION 'PKINTINO • fACKAOlNO 

.3/0 HUDSON smeer 

HACKENSACK NJ 07601 

TOLL rK££ I sss rnuTONe 



Uafiiii Design II 

BufkatiD« Sirtices 

80D.mii 

iljiSE 



THE NAMES YOU KNOW AND TRUST.. 




tiifitiiiiiiii 

loit ficlqjt 



inihpiiDtiiist.,.— I 

tnlilvniililfrnliii 
I till kmt liillii ml 
lllltllvtmrililiiM' 
Jmlllllll nriillrii 
liulltllllliailli 



U Imtlni. 



■ '\ - '-^.JiLiBrialirfn^ 



Till Itlrm Imii liiliiilH »Hltl j 



DIGITAL EXPRESS GRAPHICS 

500 CD'S $1375.00 

1000 CD S $1750.00 

Digital Printing. Retail Ready, Customer 
Supplies PMCD 3 week turnaround - 
10 day express service also available. 
Call («15) 308-7999 or (615) 708-2100 



PUBLISH YOUR OWN 



's! 

300 CD's for $995 

FfOm your CD-R ina&ler S Films 
Retail Rsatfy inclixKs 2 cOor printing on dt&c. 
2 pftQtt booklet tiaycaid. jew«i case . wrap 
Turnkey operation ( includii^ cwsagn >' Mm supoot I 
asrailablo 

We match all 
competitors price. 

CALL OPTmiAX: 

(800I 785-8868 

Fax: 19091 698-6187 



A IB 

^B^TOTAL CD. CD-ROM 
<. CASSETTE PRODUCTIOIW 



21 2-333-5953 



Fed tlw "Power of EjicellefKe" 
call for POWER PLAY the 
DIGrTAL FORCI Sampler & 
Studio Reference Disc 

130 VnST Stih ST. Mr. NY 10019 




\BtSWl 


«TDK 

PW>-SA 
C0«A17 
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HI 


BBASF 

O«0M 

PUIS 
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3SI 
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wt 
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sai 
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SOI 


SOC 


6a< 


C40 


S6< 
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65 c 


asi 


c-n 


62 < 


7S| 


72< 


■71 




70c 


tai 


761 


95 < 



FUU UNE Of KCOROMG 
AND DUPUCATINC SUPPUES 




All IB4GHT5 AVAOaU - I IHMUTE TO 126 MINUTCS 



OIRfCT OH CASSCm nONTVIO 
CLiSTOM LAaaS ANO J-CAROS 



...FROM THE COMPANY YOU KNOW AND TRUST 



764SlllA*mj4 , 
BnokVaNnrYM 1123] 
In NYC W (7181 349-«273 
24HocrFax:(7ia|369-«m 



145 lANo Plnaro Ave., PSS 
Cetd. Puerto Rico 00735 

_ InPuMtoHcoM BeJ 

SuiipiKinc |a09|US-2316 ^ 



CALL TOLL FREE 1-800-538-2336 



COMPACT DISCS 


Guaranteed 

QUAUTY 


1000„-$1595 




Retail Ready Package 

CWOMIS SVmtfS DAM 630 Of COS MASTEP . COMPOSITf 
NECATrviS 6 COLOR KEVS . CO lASEL FILM POSIIIVI 


BURBANK, CA 91510 

(800) 423-2936 
Fax (818) 569-3718 



WANTED TO BUY 




INEBUY 

NAME BRNO MBKNMBBE 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



> Audio BOOKS >videoCiniK 
sirs 

Eiecironics >romDatt Discs 

> laser Discs 



(954) 351-0000 

Fax: (954) 351-0561 



MUSIC MERCHANDISE 



^ Zmachars inc. ^ 

MUSIC MERCHANDtSE 
Cm 1)0(1 dWniMkrtor pes ton i-tfefeis. tttdan, m. 
krrrings. bunooi. pilchet, ircsflse, II9M1, )nmfe7, 
tuAgUnn. tapetlrtn. uid mudi. imdi, mm 
Wi VB a tenhce buad canvwy wM all ol Hie Utesl 
RWcfiMidlit miaHi. 6«t H afl wflti ofit call... 

NO MINIMUMS/SAME DAY SHIPPING 

daattn oity - caa tor Wa roi ltai: 
Sj-M0-24l-223a - fu #: (MS) Stt-1924y 



POSITION WANTED 



REACH OVER 200.000 
RESPONSIVE READERS EVERY WEEK - 
CALL 

BILLBOARD CLASSIFIED 
TOOAYM 
800-223-7524 
FAX: 212-536-5055 
212-536-5174 



MAKE IT ALL ADD UP 

GRITAI: NY-baui), Cutting-Eilge, Latin- 
rock label needs pail-tlme Bookkeeper 
(incl. Royalties) or lull-tinie 
Bookkeeping / Marketing person. 
Accounting / Royalty eiperience 
requireil. Spanisli language a plus. Fai 
01 E-mail resume to: (212) 736-0786 or 
grtta@lnterport.net 



(CmitiiHicd on iH'trl }m(je) 
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HELP WANTED 



COBLE COMMIHEE FACES C'RIGHT ISSUES 



VALLEY RECORD DISTRIBUTORS 

Thi Most Uusic ... 
The Best People 



Valley Record Ditlributori Is a dynamic, nationally recognized wholesale 
distributor ol prerecorded music (CD's, cassettes, accessories) located near 
Sacramento, CA. We are looking to expand our proletslonal team and liave the 
lollowlng position available In our Purcliasing Department: 

Product Manaoer/Buver 

• Control fnventory In wareliouse on assigned product lines, mailmlie 
product turns, and proper utillzalion ol allocated product budget. 

• Purcliase ol New Releases In appropriate quantities. 

• Negotiate wild suppliers lor advertising support, discounts and dating 
(wliere applicable) utilization ol return allowances, and special 
eiception situations as needed. 

• Work with Data Department to maintain timely updates in database on 
New Releases, deletions, price changes, supplier changes, etc. 

• Work to maintain maximum margins through purchase discounts and 
direct label relationships. 

. • Must be PC literate. 

VRO oilers an exciting work environment in the music Indvslry as well ai 
competitive salary and benelits package. For consideration, please send your 
resume and salary requirements lo: 

Valley Record Distributors, lie. 
P.O. Bex 2097 
Woodland, CA 95776 

Attn.: ER 
Fax (91S) 619-5157 



ACCOUNT MANAGER POSITION 

Laadlnfi flitlanal Indepsndcnt dislribulor tin an 
oiwning lor an account msnager in tlie mtdwflsl 
tsrrttorv. based in Chicago. Applicants musi have 
It leut 5 yeari eipeiienu in mudc tlore tat«< 
and have a good jndertlanding of mutic and 
mutic store op«ialioni. We otter a competitive 
bate talary. expense ailowince, conimission 
oterrlde and pertortnaRce t)onus. Interested 
parlies should write to: Account Manager 
Position, Altegro Cotporalion. 14134 N,E, Airport 
Way. Poniand.OR 97230. Fax: 5Q3-257-9061. All 
applications kept conlideniial. No phone calls 
please. We are an equal opportunity employer. 



CHIATIW DCMAMD ■ OtUVEWMg EWTEHTAIMmWT 



LICENSING CLEARANCE DIRECTOR 



We are a Fstt growing record label. In Union 
County, NJ, Bpeclaiiting in compilations. We 
need an Individuil who posseues ftrong skills 
in tlw loOowtng areas: 

• Mechanical Lkense Ctearance - WarMwMe 

• Matter License Clearance - WorWwide 

• Synctironization Ucense Clearance - Worldwide 

• Eiperience with Rate negotiations A MUST tor all 
aspects at licensing 

• A good understanding ot ttie copyright laws 
governing Itie music Industry 

• Experience with royaHy accounting a plus 

• Minimum 3 years eiperience In the above areas. 

Fai resume and salary raquiremenlt te 906-C29-ni t 



ROYALTY 
ADMINISTRATOR/ 
BUSINESS AFFAIRS ASST. 

Music licensing & administration 
dlv.oi major NY business 
management lirm seeks indvl 
with at least 3-5 yrs ol 
paralegal/accounting exp with an 
entertainment law oflice and/or 
solid background in the music 
publishing or record business. 
Organizational skills a must; eip 
with database management. Excel, 
and Word. Respon IncI dally tiling 
and tracking of licenses and 
license requests lor uses ol 
musical compositions and master 
recordings; tracking international 
income and maintaining monOily 
accountings; preparing semi- 
annual royalty statements. This Is 
an interesting and challenging 
position for the right person; 
reports to Dir. Of Div. 

Pl«a$a fax resume to 

212 245-2356. 
Attn: Ailmlnistrator 



REGIONAL SALES MANAGER 
WEST COAST 

Simitar Entertainment, a leading 
distributor ol music, video and 
multi-media consumer 
entertainmenl product including 
high profile new releases and 
extensive catalog, seeks 
motivated, experienced sales 
executive with strong 
entertainment sales background 
to work out ol Los Angeles oi- 
llce. Must have In-depth sales 
knowledge ol WesI Coast retail, 
distributors. 

SmiTAfl ENItRIAlNMENT INC 
3I»« ANNAPOLIS LANE. «140M 
PLYMOUTH. MN S5447 
-JtmltV-. FAX6l2-404-7«)7 



ADVERTISING COPYWRITER 

CAN YOU PUT WORDS 
TO MUSIC? 

Major NYC record co seeks versitile, 
passionate freelance copywriter; 
opportunity lor possible l/t employmenl. 

Knowledge ot wide range ol musical 
genres essential; eip writing for TV/radio 
8+. Apply to: BHA Box 339-BB. 
555 Madtson Ave. NY. NY 10022. EOE. 



NATIONAL SALES DIRECTOR 

Needed by New York based leading independenl 
label Must have 2-3 yeari experience with a 
lalwl In a national talet position Duties Include 
tales promotion to major retail chains, one-stopi. 
Independenl stores, and distribution company; 
planning and Implementation ol all new release 
tales aod retail marketing campaigns to 
accounts, creating catalog programs and other 
special account promotions. Travel lo key 
accounts necessary. Position requires strong 
communication skills, both firlltai and verbal. 
Computer proliciency essential. 

Boi »}55 
illlbHrd CItsstfiMi 

1515 Broadway 
Mmi York, NY 10036 



COMPUTERS 



IrOUNO STSTIMS LIMITiDi 



(ONMTH STSKNS FOI 
Tl( NISK ( lIKO imUSTIV 

770-4a9 0338 



HOI{TIIIII)OVUn(lfUKilEH(( 





Complete POS Inventory 
Control for All your record and 
mulliinedii store needs! 
Available m Spanish too* 




l-8ft8-222-4P0S im^i 
FAXi (919)677-9194 
-nail: POSi@unidial.eom 
ittp://www. idcsoft.coffl 



RecordTrak 



Invemory Management 
For Recoid Stores 

800-942-3008 




FOR SALE 



SPANISH CUTOUTS 

l-arge Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 6<ittl Stceet - Dept. S 
Miami. Fiorida 33166 
PH: 305-591-2168 • FAX: 305-591-7210 
DEALERS ONLY . 



Buy direct and save! While other people are 
raising their prices, we are slasiiirig outs Major 
label CD's, cassettes and LP's as low as 50c 
Your choice from the most extensive listings 
available. For tree catalog call (609) 890-6000 
FAX. (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P.O. BOX A 
TRENTON. NJ 01(91-0020 



JIM MORRISON 
MUG SHOT POSTERI 



Each is copied from AUTHENTIC police mug shots 
tram the notorious 12 10 67 ONSTAGE busi in 
New Haven, Ct.! They re iai24' . B&W. S6.95 

plus S3. Postage or S4.;;}:>$24.99 includes 
postage Send cash, check or money order to: 
Michael Waltron. Dept. JM. 241 NE. 3Bth St., 
Ft Lauderdale. R 33334 SATISFACTION 
GUARANTEED OR YOUR MONEY BACK! 
Allow 3 4 weelii. 



ATTN: RETAILERS - «0U CAN SELL THIS ITEMt 
To Older call toll-free |888| 889-8338. 
Hoi available ANYWHERE ELSE1 



0 



Any Case $29M 

ALBUMS. CD's A 4S's CASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
(In NY) 
(516) 563-0633 
Fax: (516) 563-1390 



(Continued from jKige S) 

Another \-eteran music industry lob- 
byist, Ben Palumbo of Palumbo and 
Cerrcll, says, "He's receptive and is a 
friend to creators. He's got a very tal* 
ented staff in his own office — and 
knows the value of that — and he has 
enormous respect for the expertise of 
the subcommittee staff" 

Coble has either co-sponsored or 
voted in favor of all the m^jor copyright 
legislation in the last decade, including 
the Performance Right in Digital 
Sound Recording Act 

He supported the 1995 anti-counter- 
feiting bill, which did not pass, that 
would have amended the criminal code 
to make counterfeiting subject to anti- 
racketeering statutes, giving federal 
prosecutors broader power in fines and 
seizures. 

In the last Congress, Coble support- 
ed a consensus agreement approach to 
the digital copyright clarifications 
embodied In the Nil bill, as n'ell as the 
Copyright Term Extension bill Neither 



One amendment to the Nil proposal 
was a bill that would grant a music 
licensing fee exemption to restaura- 
teurs for "background music" and an 
exemption for the music that religious 
broadcasters pls^^ on air. Coble's home 
district has its share of religious broad- 
casters, but. as one insider put it, 
"chances are, if he doesn't really sup- 
port an issue, he won't lead it, won't 
take the bull by the horns, so it'll be 
interesting to see what he does with 
that one." 

Also, when the Supreme Court 
refused to review the complicated La 
Cienega Music vs. ZZ Top case in 1995, 
a legal dispute that put in jeopardy the 
ralidity of the copyrights of most songs 
written before 1978. Coble supported 
legislation that would settle the prob- 
lem. That bill passed the House but not 
the Senate, and the legal issue is still 
unresolved. 

Coble is also seen by insiders as a 
member who has demonstrated an 
understanding that the success of intel- 
lectual property legislation requires 
and depends on bipartisan support. 
Rep. Barney FVank, D-Mass., will be 
the ranking Democrat on the subcom- 
mittee. 

Others serving on the subcommittee 
in the new Congress — four of them 
from California, perhaps the most 
dewloped music and copyright indus- 
try state in the country — will be 
Republican returnees James Sensen- 
brenner of Wisconsin, Elton Gallegly of 
California, Bob Goodlatte of Virginia. 
Sonny Bono of California, Bill McCol- 
lum of Florida, and Charles Canady of 



Blllboard/Phonolog 

on CD-ROM i; 

The industry's most 
comprehensive music 
reference tool on 
CD-ROM. 
Full details on 
over 1 million 
song titles 
and 

90,000 albums 
ALL FULLy SEARCHABLE! 

for complete details, 
call 1.888.900.3782 or 
1.212.536.5246 

e-mail; infog billboard-online.com 



Florida. They will be joined by fresh- 
men Ed Pease of Indiana and Chris 
Cannon of Utah. 

Ranking Democrat Frank will be 
joined by returnees John Conyers of 
Michigan, Howard Berman of Califor- 
nia, Rick Boucher of Virginia, Zee Lof- 
gren of California, and freshman 
William Delahmit of Massachusetts. 

In a related new chairmanship 
choice. Sen. John McCain, R-Ariz., was 
elected chairman of the Senate Com- 
merce Committee, replacing Sen. 
Larry Presstler, R-S.D., who lost his re- 
election bid last November. 

The Commerce Committee deals 
with trade and broadcasting issues, 
among others. 

McCain has stated that he wants to 
auction off digital spectrum to U.S. TV 
broadcasters rather than giving broad- 
casters the digital spectrum needed Ux 
high-definition TV in trade for their 
analog spectrum. 

The choices for committee chairmen 
and members must be ratified by the 
full Judiciary Committee next month. 
Senate subcommittee chairs will be 
aimounced Jan. 20. 



ALL AMERICAN 

(Conthiiu'ii fniiN }Hige 8} 

All American Music Group president 
Chuck Gullo, who was looking to diver- 
sify The two companies announced the ' 
pact Jan. 3. 

Under terms of the agreement, All 
American will work with Zebra's five- 
person staff on sales, marketing, pub- 
licity, and promotion. 

Says Gullo, "The jazz genre was an 
area ia.music that we wanted to get 
further involved in, and the best way to 
go about that was to hock up with the 
master of the genre — Ricky Schultz. 
He's been active in this genre for years 
and is very well respected, so it's a 
great way for us to get involved with 
jazz music." 

Zebra plans to release 10 albums this 
year — six from its artist roster, and 
four special projects — most likely 
soundtracks, best-of sets, or compila- 
tion?. 

The first two Zebra albums under 
the new deal, slated for Jan. 28 release, 
are Mark Portmann's "No Truer 
Words" and Zachary Breaux's "Up- 
town Grom-e." 

Other artists on the Zebra roster 
include keyboardist Rob Mullins and 
bassist Brian Bromberg. 

Although most of the Zebra arlista 
perform instrumental music, three 
tracks on the album by Portmann fea- 
ture guest vocalists — Bill Champlin, 
Lori Perry, and Warren Wiebe. 

Schultz, during his days with MCA 
and Warner Bros., was instrumental in 
dewloping the careers of Pat Metheny, 
Da\nd Sanborn, AI Jarreau. and Enya. 

"One of the benefits of being a small- 
er company is that you can react quick- 
ly to what's happening in the music 
scene," says Schultz. "We want to be 
driven by quality, integrity, and artistry. 
I've had the good fortune to work with 
', artists who have had solid careers for 
20-plus years and are still going 
j strong." 

I According to Gullo, Zebra will hit 
all major areas of retail with the 
album releases and is counting on in- 
store listening stations to add to sales. 
Outside of the traditional channels of 
exposure, the label is also providing 
restaurants and clubs with copies of 
the albums in an effort to reach a 
wider audience. 

Tours, including possible joint Zebra- 
act dates, are also planned. Gullo says. 
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POP MALES IN THE '90S 

(Continued from page 1) 



pop artist. 

The Top Billboard 200 Album Art- 
ists — Female list, however, is domi- 
nated by such mass-appeal pop and 
rock artists as AJanis Morisselte, Mari- 
ah Carey, CeUne Dion, Toni Braxton, 
Tracy Chapman, and Natalie Mer- 
chant. 

The 1996 list of best-selling male 
artists is in sharp contrast to the chart 
of a decade ago, which included pop 
artists Phil Collins, John Mellencamp, 
Bruce Springsteen, Stevie Wonder, 
Billy Ocean, Billy Joel, Lionel Richie, 
and Sting. The only artist on the top 10 
that year who had not reached mass 
acceptance was metal veteran Ozzy 
Osboume. 

The nominations for the 39th annu- 
al Grammy Awards, annoimced Jan. 7 
(see story, page 1), are further proof 
that few significant male solo artists 
have emerged in the '908. 

The male rock and pop vocal perfor- 
mance categories are dominated by 
such veterans as Br>'an Adams, Eric 
Clapton, John Hiatt, Mellencamp, 
Sting, and Springsteen, The only two 
artists who have emerged in the '908 to 
gamer nominations in those categories 
are Tony Rich in pop and Beck in rock. 

Beck, whose DGC album "Odelay" is 
nominated as album of the year, is also 
the only male solo artist to snare a 
nomination in that category. 

Whether the absence of male solo 
superstars is a matter for intense 
industry concern, and whether it is des- 
tined to change any time soon, is a mat- 
ter of opinion among record industry 
executives, retailers, and radio jocks. 
There is some optimism that young 
signings with albums due this year, 
including Mercury's Brendan Lj-nch, 
as well as developing artists such as 
Atlantic's Duncan Sheik and Outpost's 
Hayden, will turn the tide. And, in what 
is often seen as a business of "follow 
the leader," some say that all it will 
take is one or two male solo breakouts 
to start a trend. 

"After Guns N' Roses, there was 
L.A. Guns, Warrant, and Winger." 
says Virgin Records America VP of 
A&R Danny Goodwin. "When Nin'ana 
broke, there were a bunch of followers. 
And Alanis has had such an impact that 
there are women like Jewel and Poe." 

A TALE OF TWO MICHAELS 

George Michael and Michael Bolton 
have been strong sellers in the '90s, but 
they are veterans who have already 
scaled the commercial peaks. 

Michael's 1987 album "Faith" topped 
The Billboard 200 and has been certi- 
fied nine-times platinum. "Listen With- 
out Pr^udice," his 1990 album, reached 
No. 2 and was certified double-plat- 
inum. Following his lengthy court bat- 
tle with Sony, he moved to Dream- 
Works, where his label debut, "Older," 
released in May 1996. peaked at No. 6 
on The Kllboard 200 and has sold more 
than 707,000 copies in the U.S. to date, 
according to SoundScan. 

Bolton's 1991 album, "Time, Love & 
Tenderness," topped The Billboard 200 
and has been certified eight-times plat- 
inum. "Timeless (The Classics)," 
released in 1992, also reached No. 1 
and is certified quadruple-platinum. 

His 1993 album, "The One Thing," 
reached No. 3 and has been certified 
triple-platinum, while 1995's "Greatest 
Hits 1985-1995" reached No. 5 and has 
been certified double-platinum. 
Bolton's latest effort, "This Is The 
Time — The Christmas Album," has 
sold more than 613,000 units, accord- 
ing to SoundScan. 

While Michael and Bolton remain 
formidable pop presences, it may be 



left to artists who have broken through 
in other genres to lead a resui^ence of 
male pop stars. 

With the success of his current sin- 
gle. "I Believe I Can Fly" from the 
"Space Jam" soundtrack, R. Kelly may 
be on the brink of mass appeal. This 
week, the single is No. 3 on Billboard's 
Hot 100 Singles ^—^^^ 
chart, and some VQl^^ 
believe that the f*^^^^^^ 
track may garner J^^^K 
Kelly an Oscar nom- 
ination for best orig- Lr'»£t^^^^ 
inal song. Kelly ILII^^^^^ 
a No. ^^^^^HH 
album with his self- Hl^^^^^H 
titled 1995 set. seal 
According to Sound- 
Scan, the album has sold more than 2.3 
million copies. In 1994, Kelly scored his 
first No. 1 single on the Hot 100 when 
"Bump N* Grind" held pole position for 
four weeks. 

Despite that success, Kelly is pri- 
marily known in R&B circles and has 
yet to fully cross over to the pop mar- 
ket. Still, Kelly remains the most like- 
ly singer on the horizon to become one 
of the few male mass-appeal solo stars 
of the '90s. 

Jive Records (U.S.) president Barrj' 
Weiss believes that the time is right for 
Kelly, who writes and produces his own 
material. "As we are speaking, he is 
reaching that point," he says. "He has 
certainly been at that level from an 
R&B and black music context . . . 
[Nowl the sequential effect of 'I Can't 
Sleep' going into 'I Believe I Can Fl/ is 
giving him the kind of dose of pop ris- 
ibility that he deserves, so the world at 
large will know who he is." 

One way in which Kelly may be able 
to further reach into the mainstream is 
to continue working in films, whose 
audiences cross demographic bounds. 
"I'm hoping to get into some movies 
and some things like that — sound- 
tracks, scoring, acting," he says. 

Kelly is pleased with the success he 
has experienced to date but realizes 
there is more to do. "When you've done 
so much work in the past, to see it final- 
ly come to this is great," he says. "It's 
worth it all. Now I have to go work 
some more." 

Another artist who may fill the void 
is Babyface, who has had tremendous 
success as a producer and songwriter. 
In fact, Babyface led the Grammy nom- 
inations with 12 nods, although most 
were for his work as a songwriter and 
producer. However, he also shows 
promise as an artist in his own right 
(Billboard, Nov. 30, 1996). 

His latest album, "The Day," is No. 
35 on The Billboard 200 and has sold 
more than 626,000 copies, according to 
SoundScan. But Babyface is no new- 
comer as an artist "The beginning was 
right out of high school in '77, when I 
was a guitar player for Manchild," he 
explains. "We did a couple albimis, and 
from there I was in a couple of top 40 
bands, then to the Deele in '82. So lit's] 
been a 20-year journey." 

Seal — who, coincidentally. is also 
featured on the "Space Jam" sound- 
track — also has scored a No. 1 single. 
"Kiss From A Rose." His 1994 album 
reached No. 15 on The Billboard 200 
and has sold more than 2.9 million 
copies, according to SoundScan. 

"On the West Coast, I would consid- 
er Seal to be a superstar act." says Bob 
Bell, new-release buyer for the Tor- 
rance, Calif.-based Wherehouse Enter- 
tainment 

Other than Kelly, Babyface, and 
Seal, however, there are few male solo 
artists on the horizon who show the 
potential for superstardom. 



The phenomenon isn't limited to the 
U.S. Keith Blackhurst, co-managing 
director of the deConstniction label in 
the U.K., acknowledges that fewer 
male solo artists are breaking through 
in the world market since the days 
when Collins and Rod Stewart were 
m^jor commercial forces. And, Black- 
hurst adds, "they've been around too 
long, great artists though they are. 
There hasn't been another raft coming 
through." 

Howe\'er. as Clapton's success in the 
'90s has proved, veterans should not be 
written oft". 

While Clapton remained a consistent 
sales force through the '80s, he broke 
through bigger than ever in the '90s 
with the back-to-back chart-topping 
successes of 1992's "Unplugged" and 
1994's "From The Cradle." 

Some industr>' figures suggest that, 
given the excitement and high profile 
of the Beatles' "Anthology" trilogy, 
future solo albums by the surviving 
members of the group may be greeted 
with additional interest. However, of 
the three, only McCartney is under 
contract. While there is talk of a new 
album in 1997, a McCartney title does 
not yet appear on the Capitol schedule. 

David Bowie, whose new album 
"Earthling" is due Feb. 3 outside the 
U.S. and Feb. 11 in America, also has 
the potential for delivering a block- 
buster (Billboard, Dec. 28, 1996). As 
Bowie showed in 1983 with "Let's 
Dance," he is capable of garnering 
mass-appeal audiences. 

Yet other than those artists, there is 
relatively little else on the horizon. 

Says Bell, "As far as male solo 
artists, historically. Sting and Seal have 
done verj' well, but I can't think of that 
many others that are a sure hit" 

There are several factors that can be 
attributed to the decline of the male 
mass-appeal pop/rock star. Among 
them is the fact that the modem rock 
revolution spurred by Nin'ana and 
Pearl Jam in the early '90s favored 
bands instead of solo artists. 

GROUPIES 

Steve Greenberg, VP of A&R for 
Mercury Records (U.S.), sa>'s, "In the 
years immediately following Nin'ana's 
emergence, a lot of male musicians saw 
that the best route to express them- 
selves musically was to be in a group. 
There are tons of male stars, but they 
are all in groups. 

"For a while, to make it in alterna- 
tive music, guys really had to be in 
bands," Greenberg adds. 'There was 
that whole indie-rock rebellion. And 
indie rock, in some ways, is [about] 
anti-stars. It's easier for guj-s to not do 
the star thing if they are in a group." 

Joel Oberstein, director of retail 
operations for the 10-store, Simi Val- 
ley, Calif.-based Tempo Music & Video, 
concurs. "There's been a real band 
mentality for the last se\'eral years," he 
says. "With the second-generation 
punk movement, all these start-up 
bands had more of a do-it-yourself atti- 
tude, and that doesn't necessarily lend 
itself to solo stars." 

In fact, one of the leading modem 
rock acts. Nine Inch Nails, is basically 
a Trent Reznor solo project that uses 
a band identity. 

Former Nirvana drummer Dave 
Grohl recorded the platinum debut 
"Foo Fighters" by himself, but rather 
than pursue a solo career under his 
own name, he hired musicians to make 
Foo Fighters a group rather than a 
solo project 

Then there's E, a former solo artist 
who didn't gain notice until he joined a 
band: The DreamWorks act eels is now 



eryoying success with its debut album, 
"Beautiful Freak." As a solo artist, the 
group's front man put out two albums 
under the name E with little success. 

A similar emphasis on bands exists 
in the U.K. Dave Balfe, head of A&R 
for Columbia U.K., says the mid-*90s 
movement did much to revive the 
image of the band. 
"Britpop has been a 
band-driven phe- 
nomenon. Apart 
from *two blokes 
making dance tunes 
in their bedrooms,' 
that's been the pre- 
dominant musical 
BUCKLEY force in the '90s." 

Timing may play 
a part in the equation. With the success 
of Nirvana and Pearl Jam in the U.S., 
and Oasis and Blur in the U.K., there 
was a changing of the guard in rock. A 
lot of veteran bands found that they 
were no longer relevant. 

However, most of todays hot bands 
haven't been around long enough to 
splinter and launch solo careers. 

As Mercurj''s Greenberg points out 
many of the solo male superstars from 
the '70s, '80s, and early '90s came from 
bands. Collins and Peter Gabriel came 
from Genesis; Clapton came from 
bands, one of which was Cream. "A lot 
of guys that are in bands end up being 
solo artists," he says. 

While a few artists from '80s modem 
rock acts, such as former Smiths fix)nt 
man Morrissey and former Bauhaus 
leader Peter Murphy, have launched 
solo careers, none has made a signifi- 
cant breakthrough. 

WOMEN IN VOGUE 

Another fact contributing to the lack 
of male solo stars is that female solo 
artists are in fashion. Nicole Sandler, 
music director at tripIe-A KSCA Los 
Angeles, notes, "For so long, no female 
rock'n'roller gained acceptance. Now 
it's the fiavor of the minute. Female 
rock'n'rollers are in vogue right now." 

Mark StorJ^ PD of Virgin Radio in 
the U.K., agrees. "It is a case of female 
artists having a more equal role in the 
music industry," he says. 

Virgin's (ioodwin says that he does 
not perceive the absence of such mass- 
appeal male solo artists as a problem. 
He says, "Every now and then, there's 
someone like Beck, but it seems in gen- 
eral there is a lack of young men with 
really good material, while there is an 
abundance of female artists." 

According to Columbia U.K.'s Balfe, 
economics may also be playing a role. 
He says that bands are often more eco- 
nomically feasible than solo artists. 
"With a band, you can put them out on 
tour and do small gigs in [pubs like] the 
Camden Falcon," he says. "Often, 
there's media interest before the band 
is even signed, and you can build it up 
through the alternative press. 

"With a singer," Balfe adds, "the way 
to break the act is to have hit singles 
and loads of marketing, with ad\'ertis- 
ing and posters. You also have to have 
the album recorded, so you have a huge 
outlay. If you haven't broken them by 
their second single, you're 300,000 
pounds-400.000 pounds [$500,000- 
$700,000] down, and you've still not got 
a hit act With solo acts, it's all or noth- 
ing, and it can be a big all or a big noth- 
ing." 

The last truly mass-appeal male solo 
artist to have a No. 1 album on The Bill- 
board 200 was Michael Jackson, when 
"History: Past, Present And Future — 
Book 1" reached the summit the week 
ending July 8, 1995. Since then, Kelly, 
2Pac, Nas, and Snoop Doggy Dogg 



have scored chart-toRwrs. 

Although all of these acts remain 
immensely popular in R&B and rap, 
they haven't secured an audience with 
broad demographics. 

Virgin's Goodwin suggests that this 
is a result of record company market^ 
ing strategies. "It's partly because 
record companies have been hyper- 
marketing in niche areas," he says. 

Another interpretation is that R&B 
and rap have simply become the new 
mainstream pop music. "To a certain 
degree, pop music is pretty much ur- 
ban and rap," Goodwin says. "That's 
what I'm seeing as popular music. 
Those two genres make up an abun- 
dance of sales in the U.S." 

CHANGE IN THE WEATHER? 

The absence of male solo rock or pop 
artists hasn't gone unnoticed in the 
boardrooms of record labels. 

Atlantic Records senior VP/GM 
(U.S.) Ron Shapiro says that part of the 
reason he helped bring Duncan Sheik 
to the label was the fact that there 
weren't any young male stars on the 
label's roster. 

"WTien we signed Duncan two years 
ago, we had Liz Phair, Victoria 
WiUiams, Jewel, Poe, Donna Lewis. We 
had 15 female solo artists at the begin- 
ning of their careers," he says. 

Shapiro, then West Coast GM of 
Atlantic, noted that something was 
missing. "We had Phil Collins and 
Robert Plant, but we didn't have any 
new male solo artists, nor did the 
industry at the time, with the exception 
of Jeft" Buckley." 

Sheik, who once played guitar for 
Lisa Loeb and later fronted a band 
called Field, also feels that the times 
may be changing. 

Sheik says, "The '90s has obviously 
been the decade of the female singer/ 
songwriter, and my take on that is that 
ultimately, it's a great thing, because 
historically the female voice has been 
fairly well repressed. Now the flood- 
gates are open, and we have all these 
female singer./song\mters, which is 
fantastic. But at this point, I think the 
pendulum is going to swing the other 
way, and people are going to want to 
hear the male voice as well." 

Shapii*o isn't the only executive who 
has taken note. 

"I think that the tide is going to 
change," says Mercury's Greenberg. 
"This coming year, we are going to see 
a lot more male solo artists, because 
there haven't been any. There are a lot 
of young male singer/songwriters out 
there who want to express themselves, 
and because we haven't had people like 
that for so long, I think that record 
companies are noticing that the time is 
right and that there is a hunger for that 
t>pe of thing." 

Mercury is optimistic that Brendan 
L>Tich, a young singer/songwriter fh)m 
I^ Angeles, will fill the bill. "Glen Bal- 
lard is working with him in pretty 
much the same way he worked with 
Alanis [Morissette]," says Greenbei^. 
"They're co-writing the songs, and 
Glen is producing." 

Greenbei^ feels that LjTich may be 
part of a new breed of male solo artists. 
"His sensibility is informed by all that 
has happened in the last five years, as 
far as the alternative revolution, but at 
the same time, he's got the kind of 
vision that one might expect from a 
solo artist, rather than a band." 
Lynch's debut is expected in mid-1997. 

Other labels are also attempting to 
develop male solo artists. Columbia has 
made inroads with Buckley; Outpost 
released the debut by Canadian sensa- 
(Continued on page 8d) 
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R&B Indies Stay Viable With Street-Oriented Promotion 



This story ivas prepared by R&B 
Airplay Monitor muHuging editor 
Janine Coirneif 

With the tangled web of distribu- 
tion deals, production pacts, and co- 
ventures with major labels, it's hard 
to know which labels are truly inde- 
pendent anymore. And those that 
have retained independent distribu- 
tion find they must focus on micro- 
marketing product, with only mini- 
mal emphasis on radio. 

In fact, this approach is standard 
for many of the former R&B major- 
label execs who have founded or 
a-ssumcd the reins of indie labels. 

A survey of some smaller labels' 
first-quarter releases (see story, this 
page) show^s that they plan to release 



Following is a list of forthcoming 
first-quarter releases from selected 
indie and boutique labels. Plans for 
radio, if relevant, are also included. 

• CLR: On Tuesday (15). the label 
issues Sam The Beast's second sin- 
gle, "Show Me Your Love," from his 
current album. DJ Mark The 45 
King will release an as-yet-untitled 
single. 

• GRASS: The BMG-distributed 
Grass is developing a new as-yet- 
unnamed label, which will debut Feb. 
25 with the Teddy Pendergrass 
album "You And I." The new im- 
print's roster will eventually include 
R&B. blues, and multiformat artists. 

• ICHIBAN: "Been Found," the 
second single from Ashford & Simp- 
son's current album, drops in Janu- 
ary. Straight Up, a male quintet, 
releases its debut single. "Freaky 
Shit," in January, with an edited \er- 
sion. "Freaky Sh..," available for 
radio. Bass music artist Kizzy Rock 
will drop second single "Ballin' "; 
bass DJ D Rock will also have a sec- 
ond track release. Both are due in 
January. East Coast hip-hop outfit 
Sleestackz issues a second single in 
February. 

• MECCA DON: 18-year-old Li'l 
Mo debuts with an album in March. 

• PROFILE: Rap duo Camp-Lo's 
current single is "Luchini (This Is 
It)"; its album "Uptown Saturday 
Night" drops Jan. 28. In February, 
Rob'N'Steal, from the Onyx camp, 
will release the single "When I Say." 
In March, rapper Tone Hooker will 
debut with a single that features 
Jay-Z. 

• PRIORITY: The upcoming 
soundtrack to "Rhyme Or Reason" 



few singles to radio, as compared 
with the majors. And though the 
indie route has been touted as being 
more responsive to the street and 
less corporate, maintaining indepen- 
dence in the current economic cli- 
mate has prompted a variety of 
approaches. 

RADIO'S HIGH HURDLE 

But while indies don't count on 
radio for exposure nearly as much as 
the majors do and historically have 
found it difficult to get spins on com- 
mercial -Stations, they emphasize that 
radio is still very much a part of the 
overall desired marketing mi.\. 

Orlando, Fla. -based Rip-It Rec- 
ords made a name for itself as a 
haven for Miami bass music. Rip-It 



leads off with Mack lO's "Nothin* But 
The Cavi Hit," featuring Tha Dogg 
Pound. Girl trio Tha Truth, produced 
by Erick Sermon, will release Feb. 
18 its album "Makin' Moves Every 
Day," featuring several tracks writ- 
ten by Faith Evans. The group 
Homicide debuts with the album 
"Ghetto Land." Organized Konfusion 
will drop a single in February, with 
an album to follow. 

• RED ANT ENTERTAINMENT: 

The label continues to work singles 
from its "NFL Jams" project: Richie 
Rich and the Minnesota Vikings* 
Esera Tuyaola. "Stay With Me"; 
Method Man and the Philadelphia 
Eagles' Ricky Walters, "It's In The 
Game"; Zhane and A2 with the Bal- 
timore Colts' Ray Buchanan and the 
Washington Redskins' Scott Gail- 
braith, "When The Cheering Stops"; 
and Doncll Jones and the Green Bay 
Packers' Robert Brooks. Delicious 
Vinyl product includes a new Brand 
New Heavies album, featuring 
singer/songwriter Siedah Garrett; a 
solo project from former BNH lead 
vocalist N'Dea Davenport; and new 
albums from the Pharcyde and Born 
Jamericans. 

• RELATIVITY: DJ/producer 
Frankie Cutlass' "Politics And Bull- 
shit" compilation is due Jan. 28. One 
single, "The Cypher Part III," will 
be serviced Jan. 14; another, "You 
And You And You," has already been 
serviced on vinyl. Rapper Crime 
Boss will precede his "Conflicts And 
Confusion" album with a noncom- 
mercial single, "Please Stop," in Feb- 
ruary. New York rapper Teflon 
debuts in March. The "Knights Of 
The Suave Circle" compilation is due 
in April from Houston-based Suave 
House Records and features Eight- 
ball & MJG and Mista Mike. The 
Beatnuts return with an album in 



president Louis "Rip" Bell notes that 
commercial radio has lots of product 
and a limited number of slots. "The 
hurdle Ls definitely higher for {indies] 
to get their product on," he says. 
"We're doing other things to show 
that the record is a record." 

Jae Scott, national director of 
urban radio promotion for EMI-dis- 
tributed Priority, says, "Radio is a 
major key to our success. We can 
work the product from the street and 
club level, but ultimately our goal is 
to have radio support, whether that 
be mix-show or mainstream airplay." 

"1 have no complaints about the 
competition; it's all about the rec- 
ord," says Mohammed Ali, VP of 
urban promotion at New York-based 
Relativity. "While our radio presence 



April. 

• RIP-IT: R&B vocali.st Raab will 
be reintroduced Jan. 28 with the 
two-sided single, "Woman Got It 
Going On"/"Ex-Lover"; his self- 
titled album drops Feb. 11. Reggie 
"the king of reggae soul" Stepper 
drops a new single in January. Bass 
music staple 95 South delivers a 
new album, with a single due in 
March. The label continues to work 
sibling quartet 4U's latest single, 
"Waiting For A Girl," from the just- 
released album "Just 4U." 

• ROC-A-FELLA: "Feelin' It," 
the third single from Jay-Z's gold 

(Continued on next page) 



has increased tremendously, the only 
problem I have at radio is that radio 
doesn't embrace real rap. Our 
records have to perform to such a 
high degree [on the street] to get 
added." 

He adds that there are stations 
that embrace Relativity product 
"right off the bat," primarily college 
and alternative outlets. 

MAINTAINING CONSISTENCY 

One of the dit^advantages of inde- 
pendent status when vying for radio 
attention, Bell .says, is maintaining 
consistency. For instance, when a 
radio programmer gets a record 
with the Arista or Sony label on it, 
he or she has a certain value expec- 
tation. "Because it is a major, they 
have a steady stream of music." says 
Bell. "Not that many independents 
stay in the game long enough to build 
consistency, so you have labels that 
are linked to a major, like Rap-A- 
Lot, where they've built that consis- 
tency. When they come out with a 
new record, it's going to be Iper- 
ceived as] a good product. It's not 
going to be perceived as a generic B- 
product." 

In another example, Roc-A-Fella 
Records made it^i mark with rapper 
Jay-Z, who is also a principal with 
the company. Jay-Z's success as an 
artist is a calling card for other Roc- 
A-Fella projects, including an 
upcoming compilation featuring new 
artists, according to GM Al Branch. 
Similarly, Death Row trades on the 
popularity of Snoop Doggy Dogg and 
the late 2Pac. 

Asked if radio stations are biased 
toward major-label product, Bill 
Stephney, president of Step Sun 
Records, says that it's the consumer 
who has developed the bias. "Unless 



you have an artist that has this pedi- 
gree — that they're down with (pro- 
ducersl Puffy, RZA, and Dre and 
signed to Bad Boy/Death Row, all 
this stuff that an artist has to be 
down with to get some light — then 
you can't compete," says Stephney. 
He has begun a second label. Yes Yes 
Y'all, that will release only vinyl sin- 
gles to clubs to allow new artists to 
develop. 

"Gone are the days when some 
rapper from Podunk could make it 
with something completely new," he 
says. "The whole process is gone, and 
.so is the very nature of creativity. 
The reason why it's so safe and tepid 
now — everything is so sexual and 
gangsta — is that there's no way to 
challenge it without a lot of 
money." 

Van James, VP of R&B promotion 
for the Atlanta-based Ichiban Rec- 
ords, adds, "Major labels will often 
spend a quarter of a million dollars 
to break a new artist and then give 
up on it without getting any airplay 
or sales. At an independent label, you 
don't ha\'e the luxury of wasting any 
amount of dollars on a 'what if.' We 
have to break a record first, whether 
it be regionally or at street level, to 
rationalize putting more money into 
a project. Once the record does 
break, the marketing money tends to 
flow, as long as the product is sell- 
ing." 

The inability of independents to 
compete dollarwise with the major- 
label marketing machine is spurring 
alternative marketing methods. Rip- 
It's Bell is looking into direct mar- 
keting via the Internet and promo- 
tional campaigns with other kinds of 
retail chains. "We're setting up 
through nontraditional retail out- 
lets," he says. "Those things allow us 
to be creative in our destiny." 

THE DATING GAME 

The what's-next mentality of R&B 
music fans is another hurdle to 
developing longevity for both major- 
label and independent acts. As Step 
Sun's Stephney notes, "Gone are the 
days where I could say I can release 
this first single [without an expen- 
sive video, superstar producer, 
numerous remixes, etc.], then re- 
lease another single with a B-side, 
then a third single that will be play- 
ing on the radio. With that plan, the 
audience and I have developed a 
relationship; we've 'dated* three 
times. But currently, the consumer 
and the artist are not dating — they 
have to have sex on the first date!" 

Stephney adds that the three-sin- 
gle plan can induce the consumer to 
buy an album knowing what to 
expect. Currently, labels are push- 
ing an album right behind a heavily 
promoted first single. "Now, I don't 
respect you in the morning because 
you gave it up on the first single," 
says Stephney. 

Yet another challenge, Stephney 
(Continued on next page) 




Possessed. Last month, 20 lucky listeners won passes for KRBE Houston's Pri- 
vate Session Concert series featuring Sarah McLachlan. The artist tried out a 
number of new songs and performed cuts from her latest release. "Possession." 
Shown, from left, are KRBE music director Jay Michaels, McLachlan, KRBE PD 
John Peake, and June Colbert of Arista Records. 



What's On Tap For The First Quarter 

Coolio, Brand New Heavies Slated For '97 
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R&B INDIES STAY VIABLE 

(Continued from preceding page) 

Rays, is that R&B music has been 
diluted by the current dependent 
status of many indies: "I don't know 
what defines an indie and a major 
anymore. Any time you have major- 
label distribution, you're a major." 

The pacts being made are a sur- 
vival tactic, one with which Stephney 
is familiar; after being associated 
with Tommy Boy, another indepen- 
dent, he made a deal for Step Sun 
distribution via Interscope/MCA 
earlier this year. 

"If anything, I guess [indepen- 
dents pacting with majors are] 
replacements for what black depart- 
ments used to provide, though now 
the entrepreneurs have much more 
equity than the VPs of R&B promo- 
tion used to have," he says. "But the 
process has stifled different voices 
that would have been competitive 
years ago. 'My Boo* [by the Ghost 
Town DJ'sl would have been an inde- 
pendent record three years ago." 

Even companios with major-labol 
affiliations still face misconceptions 
about their product in the market 
and have to compete with main- 
stream fare from the distributing 
label. 

GRP Records operates as a bou- 
tique within the MCA system with 
music that ranges from jazz to main- 
stream to adult R&B. But Doug 
Wilkins, VP of urban promotion, 
feels that GRP is constantly fight- 
ing the perception that all its prod- 
uct is jazz. 

And while Street Life Records is 
distributed by BMG, the label must 



focus on the street, like many indies, 
according to national director of pro- 
motion Terry McGill. "To compete, 
we often have to go straight to retail 
and emphasize point-of-purchase," 
he says. Street Life uses a street 
promotion team, often college kids 
who can relate best to their peers 
about hip-hop. "At radio, it's more 
difficult. Street Life is not only 
breaking baby acts, but we are 
breaking unknown producers as 
well," says McGill. 

As the battle for respect contin- 
ues, Bell with Rip-It says that his 
label will continue to play to its 
strengths: core music for niche mar- 
kets. "Being independent is really 
viable when you can micro-market a 
project If we did 150,000 or 175,000 
albums, we had a great day at the 
office, and we're not wasting money 
in areas we don't need to spend 
money on," he says. "Even the ma- 
jors are cutting back personnel and 
thoir roBtors; they're hungry for 
profits, too." 

Profile Records, one of the few 
labels to remain independent, is con- 
centrating on rap, according to Jim 
Mahoney, national director of pro- 
motion and marketing. "We definite- 
ly have to fight to get anything on 
radio outside of late-night or mix- 
show play. So most independent 
labels will stress street promotion, 
street promotion, street promotion." 

Assistance in preparing this story 
tvas jrrovided by Dana Hail, reporter 
for the Airplay Monitors. 



No. 1 Stations Hold 
Spots In Top 3 Markets 

For the top three radio markets, 
the fall '96 Arbitrons show consis- 
tency in the No. I station spot, 
despite dips at each of the outlets. 

In New York, dance WKTU holds 
on to No. 1 with a formidable 6.2 
share, though soft AC WLTW closes 
the gap with a strong surge 4.5-5.9, 
giving it No. 2 kudos. Hip-hop 
WQHT drops to No. 3, dovra 6.^.7. 

Spanish KLVE Los Angeles 
remains entrenched at No. 1, down 
7.1-6.9. The No. 2 and 3 stations held 
their rankings from the summer but 
also edged downward: R&B KKBT 
5.0-4.9 and top 40/rhythm KPWR 
5.0-4.6. 

Chicago's N/T WGN maintains its 
traditkmal ranking at the top. ofr6J^ 
6.6. R&B WGCl and top 40/dance 
WBBM hold on to the No. 2 and 3 
spots, 6.3-6.5 and 4.4-4.7, respective- 
ly. CHUCK TAV1>0R 
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WHAT'S ON TAP 

(Continued from preceding page) 

debut album, is due the third week of 
January. Another Jay-Z single, "Only 
A Customer," is due in March and 
will preview the compilation "Roc-A- 
Fella White Label Album: The 
Soundtrack Of The Streets," which 
also features Source Money, Mem- 
phis Bleek, Akinyele, and Tone 
Hooker. 

• STEP SUN: Funk/jazz/R&B 

band Fatbag will release the single 
"Flow Bettics" in the first quarter. 
New York hip-hop outfit Troubleneck 
will drop "Street Life" in February. 
And comedian/social satirist Paul 
Mooney will release a third album. 
In addition, the label will continue to 
work Washington, D.C., divas Pure 
Soul. 

• STREET LIFE: The second sin- 
gle from Alfonzo Blackwell, a re- 
make of R. Kelly's "Down Low 
(Nobody Has To Know)," goes to 
R&B adult outlets in .January. Sweet 
Sable's new album, "Love On My 
Mind," streets in February. Hip-hop 
duo Comrades, from the Mack 10 
production deal, debuts, and Skee- 
Lo's sophomore album is expected in 
April. 

• TOMMY BOY: A new single is 
due from rap sensation Coolio. A new 
album will come from R&B crooner 
Oran "Juice" Jones, who once record- 
ed for OBR/Def Jam. 

• VERVE: Incognito returns Jan. 
28 with the album "Beneath The 
Surface"; the first single, "Shades Of 
Blue," features Maysa on lead vocals. 
Orquestra Was debuts, produced by 
Don Was with Sweet Pea Atkinson, 
former lead singer of Was (Not Was), 
with some singles targeted to R&B 
adult stations. 
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How Atlantic's Jewel Found Second-Single 
Success; WNEW N.Y. A Classic Rocker Again 



I HE LONG AND WINDING ROAD: 
With Jewel's second single, "You Were 
Meant For Me," safely ascending the 
top 40 of the Hot 100 Singles chart— 
and, in fact, achieving Airpowcr Pick 
sUUis for the past two w-eeks — Atlantic 
is at last able to collectively exchange 
high fives aver its artist's success with- 
out sweaty palms. 

Indeed, the pilgrimage toward good 
fortune has been nothing if not tena- 
cious for folk, modern rock, top 40, 
triple- A, AC — why don't we just say 
radio-friendly — singer/songwriter 
.Jewel. Her first single, "Who Will Save 
Your Soul," took more than a year for 
Atlantic execs to push onto the Hot 100, 
where it peaked at No. II in August 
1996. 

At that point, the destiny-deciding 
question became not which song to 
select for a second single, but w^hether 
to e\^n release another from her debut, 
"Pieces Of You," now approaching dou- 
ble-platinum status, 
lb understand the roots behind what 
appears an obvi- 
ous choice — to get 
the next one out 
and upward — 
requires a glance 
back at the 
seedling stage of 
Jewel's union with 
Atlantic, begin- 
JEWEL ning in spring '95, 

when "Who Will 
Save Your Soul" was released, the first 
time. 

"Everyone recognized we had an 
incredible talent, but no one was sure 
just how to break her," says Atlantic 
senior VP/GM Ron Shapiro. The ini- 
tial single fell flat, but "I had tremen- 
dous passion for her and set my mind 
to believe that where there's a will, 
there's a way" 

The label quickly followed "Soul" 
with a curious electric-guitar-laden 
remix of "You Were Meant For Me," 
which not only was "very unsuccess- 
ful," according to Shapiro, but was critr 
icized by the artist herself. 

"When someone suggested redoing 
it, I thought, 'That will be interesting, I 



wonder what it's like to do that?' It was 
like a science project," Jewel says. "The 
person we did it with turned out to be a 
real slick pop producer, which is OK for 
some things, but when I got done with 
it, it really made me realize that you 
can't compromise technical perfection 
for emotkm. Ultimately; if you have emo- 





by Chuck Taylor 

tion, you can actually get away with a 
little less technical perfection." 

By this time, Atlantic had sent its 
Jewel on an extensive tour, spending 
blocks of time performing live in spe- 
cific quadrants of the country to culti- 
vate a dedicated following. 

"We'd do gigs in Boston with 20 peo- 
ple showing up, then 50, then 100, then 
500," Shapiro recalls. From there, 
Atlantic assembled a press story, 
emphasizing her growing fan base and 
gifted li\'e-performance abilities. 

At the end of summer "Soul" was 
rereleased, which the artist refers to as 
"quintessential Jewel." This time it 
gained the attention of two key modem 
rock heavyweights: WHFS Washing- 
ton. D.C., and KROQ Los Angeles. 
Jewel then performed on "The Tonight 
Show With Jay Leno," prompting a 
sui^ in sales, as VHl fervently backed 
the song and nurtured the artist, fea- 
turing her in special events, showcas- 
es, and benefit concerts. 

"We really love Jewel and have since 
her earliest gigs. She's a real friend of 
the channel," says Wayne Isaac, senior 
VP music and talent relations for VHl, 
which added both Jewel videos to its 
"Crossroads" program the first time 
around. (Ever since, the network has 
held hands with Atlantic's marketing 
efTorts to make Jewel shine.) 



EXECUTIVE TURNTABLE 



PROGRAMMING. WUSL (Power 99) 
Philadelphia ups Helen Little to oper- 
ations manager, a sjmt pre\iously held 
by Dave Allan, who will consult the 
station from his operations manager 
perch at duo|ioly partner WTXR. For- 
mer WMZQ Washington, D.C., opera- 
tions manager/PD Gary McCartie is 
named operation.^ manager/ PD at 
WXTIJ Philadelphia, replacing Kevin 
O'Neal. WZMX Hartford. Conn., PD 
Adam Goodman is named PD of 
WWMX (Mix 106.5) Baltimore. 

Debbie Stark is up|X'd to the newly 
created post of advertising sales/mar- 
keting director for program syndicator 
Jones Satellite Networks in Denver. 
Most recently marketing/promotions 
manager. Stark signed on five years 
ago su> u local ad rep. 

Bob Bamett, operations manager of 
WBEE Rochester, N.Y., is named PD 
al sister WIL St. I^is, replacing Ray 
Massie, now at KFRG/KOOJ River- 
side, Calif. 



PERSONALITIES. Steve Cochran (ex- 
WHTZ [ZIOO] New York) replaces 
Danny Bonaduce in afternoons at N/T 
WMVP Chicago, leaving Bonaduce to 
focus on mornings at Evergreen sister 
WKQl (Q95.5) Detroit. He had been 
flying back and forth daily to complete 
the dual shifts. 

River North country artist Holly 
Dunn becomes morning co-host at 
WWWW (W4) Detroit Feb. 3. 

NEW BUSINESS. Rob Buswell exits 
Fey Concerts to helm Jacor Denver's 
concert division, allowing Jacor to 
produce shows itself and with other 
area promoters. This follows the 
October announcement of SFX's 
purchase of concert promoter 
Delsener/Slater. That deal closed 
Jan. 7. 

Tom Birch, after a foray into station 
ownership, revives Birch Ratings, 
though this time he will utilize diaries 
rather than phone surveys. 



Finally, in late winter '96-earIy 
spring '96, in the wake of success by 
Joan Osborne and Alanis Morissette, 
the folkie modem rock hit was pushed 
to top 40 radio. 

"We decided to go for it and go 
hard," says Shapiro. "We'd proven that 
no matter where she showed up, she 
sold records. In the end, the song had 
top five airplay on top 40 radio." 

It was at this point that Atlantic was 
faced with a grueling decision: how to 
push its now well-received artist to the 
next level. Says Shapiro, "We'd always 
figured we would go to a new album, 
but [Atlantic Group co-chairman/co- 
(;E()] Val Azzoli said, 'Are you crazy? 
Ytui just broke this tdbum. You've got to 
release another single.' " 

"You Were Meant For Me" (which 
expresses the anguish of losing love) 
again seemed the natural selection for 
the label — but not without a third 
reworking of the song after its initial 
album version and poorly received 
remix. 

"When I got my album in my hands 
for the first time, I sat down crying 
because I hated the way I sang that 
song so much. The choruses really 
bothered me," Jewel says. "To hear that 
it was going to be the single, it was like, 
no, that's my worst nightmare come 
true. I was appalled." 

So as she was in the studio working 
on her second album with producer 
Peter Collins, she rerecorded "You 
Were Meant For Me," maintaining the 
song's inherent simplicity but repair- 
ing what she had always viewed as 
damaged goods." 

"She felt so much more powerfully in 
control of her voice," Shapiro says. 
"She had obviously grown so much in 
the two years since [the song] was first 
recorded." In addition, a second video 
was shot 

This time around, the record — which 
initially grew alarmingly slowly on 
radio — was first embraced by top 40 
stations; adult top 40 and triple-A then 
came from behind. 

This week, the song rose fi^m No. 25 
to No. 21 on Billboard's Hot 100 Singles 
chart and Ls No. 18 on Top 40 Airplay 
Monitor's Adult Top 40 Airplay chart. 
It has not charted on Billboard's Mod- 
ern Rock Trackii chart 

"It's funny, I really didn't see 'You 
Were Meant For Me' as a single," 
Jewel says. "It's such a simple song; 1 
thought radio songs had to be 16-track 
epics. The thing I've really learned 
about my audience is that anything can 
be a single as long as it touches people." 

Formats: WNEW New York dro()S 
album for classic rock (again) with a few 
current*. A "new" on-air lineup will 
take many listeners back to the '70s. 
WDAE Tampa, Fla., drops its simulcast 
of adult top 40 WUKS (Kiss FM) for 
sports talk. 

Station sales & swaps: Cap- 

star Partners buys Community Pacific 
Broadcasting's 11 Western U.S. medi- 
um-market stations, giving Capstar 70 
stations worth $375 million since its for- 
mation in May *96. 

As anticipated, jazz/AC KSCA Los 
Angeles from GoWen West to Heftel for 
$1 12.5 million; expect a flip to Spanish 
next month. Nationwide trades KSLX 
Phoenix to Sandusky for KEGL Dallas. 



KBLX Keeps The Quiet 
Storm Burning In S.F. 



n&B ADULT radio HAS grown 
by leaps and bounds in the eight years 
that it's been officially recognized as 
a format. But KBLX San Francisco 
has been billing itself as a 24-hour 
quiet storm station since it went on 
the air nearly 20 years ago. 

The Inner City Broadcasting out- 
let maintains that unique identity in 
a market crammed with radio signals 
of every format "The signature line 
for 17 years has been 'Soft and warm, 
the quiet storm, the 
home of smooth R&B 
and cool jazz since 
1979,' " says PD Kevin 
Brown. As such, the 
station walks a fine 
line through several 
formats: smooth jazz, 
AC. and R&B adult, 
though the latter 
description fits it best, 
according to Brown. 

"This station is a 
true hybrid," he says. 
"It was NAC before 
[that format] existed; 
it was adult urban 
before it existed; it 
was the first full-time 
format to incorporate 
vocals and instrumen- 
tal music. One of the 
founding fathers of the format, B.K. 
Kirkland, has to be given the nod for 
the vision. This was an Inner City 
property [when] he came out here 
[from WBLS New York] in 1979, and 
they first started doing this — mixing 
jazz fusion and R&B ballads." 

Here's a recent 2 p.m. hour on 
KBLX: George Howard, "Do I Ever 
Cross Your Mind"; Boney James, 
"Creepin' "; Quincy Jones, "Slow 
Jams"; Luther Vandross and Cheryl 
Lynn, "If This World Were Mine"; 
Rose Royce. "1 Wanna Get Next To 
You"; Kenny Blake, "Sunday Sere- 
nade"; George Benson, "Breezin' "; 
Toni Braxton, "I Love Me Some 
Him": Peter White. "The Closer I Get 
To You"; and Freddie Jackson, "Ha\"e 
You Ever Lmfd Somebody." 

Brown hosts KBLX's morning 
show and says that its prt^ramming 
during that Ume of the day is brighter 
and more uptempo. The station 
schetiules bktk pnigramming only on 
Sundays, when 6-10 a.m. features 
"Strictly Fusion" and 2-6 p.m. is 
"Classic Soul Sunday." 

With such a personality, the station 
has managed to find its own niche in 
what Brown says is an over-radioed 
market of 50 commercial outlets. 
Despite the fact that it is not strictly 
an R&B .station, KBLX has a heritage 
position in the market as well as a 
strong identification with high-brow 
promotions. 

"Our target is primarily adults 35- 
44, and this being San Francisco — 
outside of New York and Miami, it's 
one of the most ethnically diverse 
markets — you can't survive by tar- 
geting just one group of people," says 
Brown. "What we try to emphasize is 
a lifestyle, as opposed to a specific 
ethnic group, which may be difficult 
for some people to conceive outside of 
the Bay Area. When you have Asians, 
African-Americans, Latinos, and all 
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of the subcultures within those cul- 
tures, what you really have to do is 
target the high ground and appeal to 
a lifestyle." The station has cash giwe- 
awsys, offers trips to such m^r jazz 
festivals as the North Sea Festival 
and Montreux in Europe, and spon- 
sors cruises and fly-aways. "We're 
af^aling to an audience that's mobile 
and affluent," says Brown. 

The station has been successful in 
sponsoring a steady stream of local 
jazz shows, including 
those by Bobby Cald- 
well, George Duke, 
George Howard, Jeff 
Lorber, and Pamela 
Williams. 

"This is one of the 
most difficult situa- 
tions strategically to 
defend, because it is a 
hybrid," says the New 
York native, noting 
that the station went 
2.8-2.7 in the last 
Arbitron book. 
"What's unique about 
KBLX [is that] it's 
been in the format 
since 1979. We have 
heritage strength 
that is matched by 
very few stations." 
Originally a finance major when 
he left New York to attend Morris 
College in Sumpter, S.C., Brown 
answered an ad in 1978 for announc- 
ers at local W^SC and got a job play- 
ing rock overnights. Though he says 
he wasn't a big rock fan, he had been 
influenced by the genre-bending 
sound of Frankie Crocker on WBLS. 
"WBLS was the bomb. I didn't know 
anything about the business. All I 
did was imitate what I heard, 
because it was so unique and set such 
a high standard," he says. After 
answering another trade ad, he 
wound up in afternoon drive at 
KDKO Denver, where he became 
music director and graduated to 
mornings as well as production and 
promotion duties. 

After five years at KDKO, he 
moved to WQBH Detroit. He also 
worked at crosstown smooth jazz 
WJZZ. Two years later, he worked at 
WIGO-AM* Atlanta, then pro- 
grammed KIPR Little Rock, Ark., 
before heading to WMYK Norfolk, 
Va. 

In 1990, he was wooed to KBLX to 
do mornings, and sL\ months later, he 
was named PD. He holds down morn- 
ings with news co-host Brenda Ross. 
Along with GM Harvey Stone, who's 
been with the station for 15 years, 
music director Rob Cadet, and pro- 
motions director Laura Gomez, 
Brown keeps KBLX on course. 

And though programming a quiet 
storm station is a far cr>' from jocking 
on a rocker or programming main- 
stream R&B hits. Brown says, "You're 
the sum total of your past experience. 
E^h of my radio stops prepared me 
for this situation. If I were not a fan, it 
u-oukl be harder. That's what made the 
transition easy for me — the artists 
who are the foundation of this f(»7nat 
have been a part of my personal 
library for years." janinecoveney 
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I don't really listen to anything but pop songs. I've 
never liked anything that wasn't easily humma- 
ble right off," explains Chris Collingwood, half of 
New York pop purists Fountains Of Wayne. "That 
sort of immediacy makes for an effective form of 
communication. In the right three minutes, you can 
get a real portrait of an emotion." 

With the No. 15 Modern Rock Tracks hit "Radia- 
tion Vibe," Collingwood and his partner, Adam 
Schlesinger, have the ideal calling card for their light- 
hearted, hook-heavy take on classic pop-rock verities. 
The sunny tune, like the rest of Fountains Of Wayne's 
self-titled Scratchie/TAG/Atlantic debut album, was 
casual in conception. 

'The song was written in less time than it takes to 
play," Collingwood says. "It could be about a guy who 



tries to do anything to get a girl to like him. It may 
not mean much of anything, though. When we were 
writing the album. Adam and I really tried not to 
think too hard. Hopefully, that off-the-cuH' thing has 
its appeal." 



mm 



Vibt?* wuN writ- 
t (• ti in I (T M K timtf 
thnn it takes to 

— <hTft Collbwwood of 
FMHtaim Of WoTM 



Beyond "Radiation Vibe," "Sink To The Bottom" 
and the superlative "Sick Day" prove Collingwood 
and Schlesinger's devotion to the songwriting craft 
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",! IH AiVA.RI,^!lAPlT01 


12 


It 


13 


11 


HAVE YOU SEEN MARY * SPONGE 

WAX E' SIA'IC COLUMBIA 




13 


12 


13 


WHAT 1 GOT « SUBUME 

b JBjr.'E EiASOLINE ALLEY.WCA 


(iSj 


IS 


15 


8 


DESPERATELY WANTING * BEHER THAN EZRA 

If-'i 1 N hAHr SWELL'ELEKTR^tEG 


15 


14 


14 


8 


JUST ANOTHER DAY « JOHN MELLENCAMP 

I^R i.Aii;'> q:i i.k:«,y MEfituRy 


KJSJ 


16 


16 


8 


CAN'T GET THIS STUFF NO MORE VAN HALEN 

tiEST i> Ui.JlLWt [ WARr»ERfiR05 




17 


17 


13 


GROW YOUR OWN OARLAHOOD 

ffHj EINt IH r»G REPRIS£ 


u 


19 


18 


17 


STINKnST ♦ TOOL 

AEMWA ZOO 


19 


18 


19 


15 


BIHERSWEET ME ♦ R.E.M. 

NEW ADVENTURES IN HI-FI WARNER BROS 


20 


20 


21 


20 


WOULD? ♦ ALICE IN CHAINS 

UNCI 1 1'.:",- [ COIUMBIA 


(E) 


23 


20 


15 


CLIMB THAT HILL TOM PETTY AND THE HEARTBREAKERS 


KM) 


24 


23 


8 


BANG BANG ZZ TOP 

R-t-THMEt'l RCA 


23 


21 


22 


7 


TRIP FREE UFE THE HAZIES 

■;\m\-^--jM:K<<\ in the B»G room EMI 


24 


22 


23 


4 


GREEDY FLY BUSH 

Rk,'?,ni]t K<[ SunCASt TRAUMMNIERSCOPE 


2S 


26 


29 


25 


OVER NOW ♦ ALICE IN CHAINS 

ijM'LiJ':.r,-:n COtUMBW 


® 


25 


27 


4 


A LONG DECEMBER ♦ COUNTING CROWS 

f-iJ.nvH'N , IM! ■:flT:L,irLS DGljGLFftN 


27 


27 


24 


15 


ANGELS OF THE SILENCES ♦ COUNTING CROWS 

: ■ . . : Ji'S OGOli^tf i ES 




31 


31 


3 


FIRE WATER BURN ♦ BLOODHOUND GANG 

ONE FIERCC BE£R COASTER ivtf JBLIUGLi-'f Ef. 


29 

® 


28 


26 


9 


MACH 5 ♦ THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

COILJMBA 


NEW^ 


1 


KING NOTHING METALLICA 

ii-.V' iitKiR.\nr, 


QD 


3b 


36 


16 


MUZZLE THE SMASHING PUMPKINS 

Ml 1 1 1 -1 : :; i il AND THE INFINITE SADNESS VIRGIN 


32 


33 


3< 


6 


STUCK ON YOU ♦ FAILURE 

FANIASIIC PLANET SLASKWAHNER BROS 




30 


28 


10 


DROWNING IN A DAYDREAM CORROSION OF CONFORMITY 

COLUMBIA 


34 


34 


32 


15 


THE BEAUTIFUL PEOPLE ♦ MARILYN MANSON 

ANlMJHHIb! SDV^HSIAH NOTHINC'INTERSODPE 


35 


RE-EIITin 


26 


AGAIN ♦ ALICE IN CHAINS 

A. :| ■'i'..->'-\, COLUMBIA 


3t 


32 


30 


18 


1 WAS WRONG ♦ SOCIAL DISTORTION 

1 .'.i-ilf HfAI WHITE IRASri MUS»C 


37 


RE-omrr 


23 


6TH AVENUE HEARTACHE ♦ THE WALLFLOWERS 

IXJWN IHi HORSE iNltRSCOPE 


31 


39 


37 


14 


FREE PHISH 

BILIV BREATHES i t i K I i. A.1 tc. 


® 


NEW^ 


I 


ALL 1 WANT ♦ THE OFFSPRING 

ji'lAv -jN IHL rtOMBHE ■.l^.X 


® 


RE-timir 


17 


AINT MY BITCH METALLICA 
lOAD EL£KTRA'EEG 



Formative years spent wearing out Beatles and 
Beach Boys' discs are apparent on "Fountains Of 
Wayne," as is an appreciation of pop artisans from 
Cheap Trick and the Posies to Marshall Crenshaw 
and Tom Petty. "Melody and lyrics come first for us — 
traditional song structure over production or atmos- 
phere," says Schlesinger (who's also the author of the 
Archies-like Hot 100 hit "That Thing You Do!"). 

And, according to Collingwood, that pure-pop aes- 
thetic stands in strict opposition to the rilT-centered, 
angst-ridden strains of grunge. "Nirvana was a great 
band that unfortunately opened the door for a lot of 
bands that couldn't approach the music as intelli- 
gently or as melodically," he says. "We've been get- 
ting a lot of E-mail lately that says, 'You guys idck 
aas!' I just hope people gel it" 



JANUARY IB, 1997 



Modern Rock Tracks 


a: 






So 


TRACK TITLE ARTIST 


1 


1 


1 


s 


♦ * * No. 1 * * * 

#1 CRUSH 3 «M. n rt, I GARBAGE 

■HOMIO • JUUEI* Sa)^DTRA^:K CAPtTOt 


2 


2 


2 


12 


SWALLOWED ♦ BUSH 

i.A/OiJFi,.Mi( SLllCASL IHAUMA'INILKSLOn 


3 


3 


3 


14 


n/lM'T CPTAU A Mn rviiiRT 
uvn 1 artMK ~ I1U uyjuol 

TRAi.i>: ft.r.,A-UM TRAUMAINTtRSCOPt 








13 


ALL MIXED UP *3U 

Til CAPHlOlHNMtRCUHY 


CD 


4 


^ 


16 


THE DISTANCE ♦ CAKE 

■.iSHiij'- CAPHtCORN.WERCURT 


g 


5 


9 


7 


THIRTY-THREE ♦ THE SMASHING PUMPKINS 

-.1 . ^'<0 THE INnNtTESADWESS VIRGIN 


7 


e 


7 


13 


LADY PICTURE SHOW ♦ STONE TEMPLE PILOTS 

IM MUSIC SONGS f ROM THE VATICAN GIFT SHOP ATLANTIC 


g 


7 


4 


22 


WHAT 1 GOT * SUBLIME 

^ tl!, iMf GASOLINE ALLLYflUCA 


9 


10 


8 


]; 


BOUND FOR THE FLOOR ♦ LOCAL H 

■ , [ ■ ' Ml ISLAND 


10 


9 


10 


13 


BLOW UP THE OUTSIDE WORLD ♦ SOUNDGARDEN 

..'.ivV. ■ ■ : . AiM 


(ii) 


12 


1? 


5 


A LONG DECEMBER ♦ COUNTING CROWS 

.■' . .A^LIL L: DGCGEEEEN 


12 


11 


11 


9 


DESPERATELY WANTING ♦ BETTER THAN E2RA 

1 '.1 SWElUELFKTRAEfG 


13 


13 


14 


8 


HELLO ♦ POE 

MLLLJ MODERN'ATLANTIC 


(H\ 
Ui; 


16 


17 


6 


ONE HEADUGHT ♦ THE WALLFLOWERS 

BRINGING DOWN THE HORSE INT[RSCOPE 


15 


14 


15 


g 


RADIATION VIBE ♦ FOUNTAINS OF WAYNE 

FOUNTAJNS or WAYNE TAGAIIANTIC 


16 


15 


13 


12 


TATTVA ♦ KULA SHAKER 

K COLUMBIA 




17 


16 


to 


LOVE ROLLERCOASTER ♦ RED HOT CHILI PEPPERS 

■BEAVIS AND BUn HEfln OP AMERICA" SOUNDTRACK GCFEEN 




19 


20 


12 


NAKED EYE ♦ LUSCIOUS JACKSON 

FFVFRIfLfLVEl^' 1 1 L.RAND FFOYAl.OPITOL 


CD 


21 


23 


4 


* ♦ ^^AlRPOWER* A A 
LOVEFOOL ♦ THE CARDIGANS 

FIRST BANU JN THE MOFjf. STOCXHOLWMEfiCURr 


20 


18 


21 


8 


CRASH INTO ME ♦ DAVE MATTHLWS BAND 

_hAjh KCA 


21 


20 


IS 


C 


FIRE WATER BURN # BLOODHOUND GANG 

O'ii MtHi::t liiFliCllASUH RH=\18il[;'GFFFFN 


® 


NEWK 


1 


UITHA REPRISE 




26 


28 


4 


GREEDY FLY BUSH 

■!■■ ,1 rCASE TRALJMAiTNTERSCOPE 


® 


24 


24 


19 


1 WAS WRONG ♦ SOCIAL DISTORTION 

/.t<ll: JO r Af IE HEAT WMITtlllASH S50 Ml«IC 


(D 


NEW^ 


1 


ALL 1 WANT ♦ THE OFFSPRING 

KNAi ON ^1*1 H-JMBRE COtUMBLA 


2e 


25 


22 


IE 


STINKFIST ♦ TOOL 

AENIMA ZOO 


27 


29 


30 


23 


NOVOCAINE FOR THE SOUL * EELS 

riFAI'T Fni FRFAF DREAMWORKiGFEFEN 


QD 


28 


29 


3 


EVERYDAY IS A WINDING ROAD ♦ SHERYL CROW 

■:>-l-.' ;.i-'.-. MM 


29 


22 


19 


II 


MACH 5 ♦THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

11 COLUMBIA 


30 


23 


26 


7 


STUCK ON YOU « FAILURE 

FANTASTIC PLANET SLASIVWARNER BROS 


31 


27 


25 


15 


BITTERSWEET ME ♦ R E M. 

•lEV- ADVLMURti IN " 1 1 WARNER BROS. 


32 


30 


27 


5 


SUPER BON BON * SOUL COUCHING 

'RREStSTI&LE BL SS SLASFLWARNER BROS 


33 


31 


34 


3 


OFF HE GOES PEARL JAM 

•lOCCOl EPI-C 


CM) 


33 


31 


16 


THE BEAUTIFUL PEOPLE » MARILYN MANSON 

ANTICHRIST SUPERSTAR NQTHINlilNTERSCOPE 


CD 


34 


36 


3 


VAN HALEN • NERF HERDER 

NFRf HLROIR ARISTA 


(D 


36 


32 


16 


HAIL HAIL PEARL JAM 

NuLCOE EPIC 


CEi 


39 




2 


THE GOOD LIFE WELZER 

' \^!Klr*i OGGGEEFEN 


CD 


NEW^ 


1 


SANTERIA « SUBLIME 

.1 [Ii. GASOLINE ALLEY^MCA 


39 


32 


33 


14 


OPEN UP YOUR EYES ♦ TONIC 

TOLVIXWAAM 


40 


37 


37 


21 


IF IT MAKES YOU HAPPY ♦ SHERYL CROW 

:,HI i.-.. I.II'lsV ,\V: 




®Be(chi By Golly Wowl / 
<2) I B«hBv« In You And Ms / 

Whitntv Houston 
(3> CosiDK Girl / Jamiroquai 
® fieyond TTie InvtsiWe / Enigma 
® Mr Santa Claut-Prtisani- / Ann 
® I Lova Ydu Always Forevet / Oonna Lewis 
d) Spirilual Thanq / Enc Banet 
<S)Jusijty/0arvlH8ll 
® Every Time I Close My Eyas / Babyfacfl 

& Altie I Vanessa WiMiams 

iQl Bom Slippy / Undtrwortd 

0 Lj • La • La Lova Sono - Mtilni0ht 

Piano VtrtMH) / Tosfimobu Kubota 
O Stay Topeltier / Mr Big 
O Let's Get Down / Tony Tom Tone 
<9 Un-Brsak My Heart / Tom Bravton 
O Ry Uka An EaQle / Seal 
& Vou Musi Love Me / Madonna 
& Kumoga Chigtreru Toki / UA 
<9 Channa The Worid / Enc Qaplon 
9 Virtual Insanity / Jamiroquai 
O Angels Blust / Basla 
® Bohemian Rhapsody / The Braids 
& F8<t« Into Light / Bqi Scaggs 
O K Yoti Ever / East 17 Featumg Gabriede 
@ Never Miss The Water / Chaka Khan 
d Your New Cuckoo / Cardigans 
@ S>v You'll Be There / Spice Girls 
9 Shake / Smap 
9 You Can Do It (Baby) / 

Nuyoncan Sool Featunnfi Gewge Benson 

9 PnAe J Mifci Imai 

0 Come On Everybody / Us3 
® Charsno Boogie Shoes / 

Chara Wrtti The 99 1/7 
® I May Be Single / Etisha LaVerne 
& Marma / Chico AM The Gypsies 
® La Le La / Shikisha 
09 ALittle Brt/Pandota 
® Lay Down / Nslim 

® H We Fall In Love Tonight / Rod Sltwart 

9 Hey Dude / Kula Shaker 

® Out Of The Storm / Incognito 

O Let's Get Ttie Mood R^thl / Johnny 

& Love Makes Me Flun / Ice 

O If tt Makes Vou Happy / Sharyl Ctow 

& I Was Born To Lovt You / Worlds Apart 

® Angel / Simply Red 

® Wishes / Human Nature 

^ 7 Become 1 / Spice Girls 

9 Lovah>o4 / Cardigans 

& Macarans Christmas / Los Del Rio 

O I Befceve I Can F?y / R. Kelty 

SmlwctioKM COT 6« k*ani oa 
'S*ppcni Bnr Tokio Hot 100' 
tflftty Sunday 1 PU S PM on 
J WAVE/813 m in TOKYO 



ConipilHj tBB 



's * a*t. I dain J awli Bones <)r*«i Of njm'aei t* OcitKln^ 

N:1icra (Mourns Rocl.lhjilr« MI titnF ^ VMcccto MlobAtv c 1997, aiKxurd'en Ccmmi 



B1.3Fm J-Uir^UE 

Stalian Infoimalion available aL 
litt(i://www.iiiliijapaii.coiii/JWAVE/ 
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FOR WEEK ENDING JANUARY S, 1997 



Billbcxird Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS' ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 houn diaity 
1899 9th Street NE. 
WMhtngton. D C. 20018 

1 ur Kkn. No Time 

2 ^. Betcha By Gdty Wow! 

3 AHonzo Huntei, Weekend Thang 

4 Fbvy Brown, Get ^4e Home 

5 [mrrwtura. Watch Me Do My Thir« 

6 Ginuwim, Pony 

7 Mo Thufs Family, Thug Devotion 

8 Has, Streel Dreams 

9 Toni Braxton. Un Break My Heart 

10 New Edition, rou Don't Haw To Vtary 

11 En Vocue. Uon'i let Go (UNel 

12 The Roots, wtiat Ttipy Do 

13 Aaliyah. One In A Million 

14 Snoop Dior I><V- Snoop's Upude ra Head 

15 MC Lyte, Cold Rock A Party 

16 R. Mtr, I Believe I Can Fly 

17 IMbMy Hotrtn. I BelM In You And Me 

18 Eryfcah Badu, On « On 

19 Faith Evant, I Just C«n't 

20 Tony Toni Tone, Let's Gel Down 

21 Dr. Ore, Been There Done That 

22 112, Come. S« Me 

23 ivson Wum, Stay With Me 

24 SwMtback, Yuu Will Rise 

25 Keith Mun^y, Tl>e Rhyine 
2S Ray J.. Lei II Go 

27 Do Or D*e, PUya Like Me And Vou 

28 Keith Sweat. Nobody 

29 Shaquilte O'Neal, Still Can't Slop 

30 Flosh-N-Bon«. Wortd So Cruel 

A A NEW ONSA A 
Ray J. Let It Go 

Da Brat FMt T Bm, Ghetto Lowe 
Lonnie Gordon, H You Really Love Me 
Tevwi Campbel, CoukJ You Learn To Love 
Kenny Lattknore, F<w You 
Rathaan Patterson. Slop By 
Monica, For You I Will 



Contlfwou) pniframminc 
2806 Optytand Dr.. 
1k, TN 37214 



1 Hark Chcimitt, It's A Linie Too Late 

2 IWt tkOt^ U>fit Itt'l Notn Hrr Norn 

3 Faith Hill, i C^n'l Do That Anymore 

4 Rebi McEntire. TMe Fear Of Being Alooe 

5 Alan Jackson. Lrtlte Bitty 

6 Tnsha Vfcarwood, Fvefvt>ody Krxnvs 

7 LeAnn Rinies, Qi^ Wiiy Iickcl 

8 Kevin Sharp, Nobody Kncrm 

9 Tracy Lawrence, Is That A Tear 

10 Terrt Clark, Prxv, Poor Pitiful Me 

11 Gary Allan. Hr^r Man 

12 Bryan Whit*, That's Another Song 

13 Tracy Byrd, Dont Take Her She s All I Gol 

14 Sin En«vall, Here's Your Sign 

15 Ricochet, Ease My Trout)4ed Mind t 



16 JtORllenMDcltuWvriiliWeSaTKrmi ' 

17 Deana Carter, We Danced Anyway t 

18 Brooks t Dunn. A Man This Lonely t 

19 John Berry. She's Taken A Shine t 

20 Trace AdUis, Ohs Ami) No ThinkHi'.-. t 

21 Lorrt* Morian, Good As I Wn To You t 

22 Travis Tritt, Where Com Don't Grow t 

23 BR5-49. Even H Ifs Vtmng t 

24 Billy Ray Cyns, Three Littte Words t 

25 Toby Keith, Me Too T 

26 Dni4UtUuriiliy.Slw'$RH»yS0RittrM« I 

27 Shania Twaki, God Bleu The Child 

28 Paul Brandt. I Meant To Do That 

29 Tm Mcfinw, Ma^ We Sficukl Jusl Sleec On H 

30 James Benamy. All I Do Is Love Her 

31 Rick Tretino. Running Out 0* Reasons. . 

32 Sammy Kmhas, frinia. Helton And Her 

33 Mark Wnis, High Lmv And In Between 

34 BiHy Dean. I Wouldn't Be A Man 

35 Htfiria Ri^ti, Men Trur I Wanted To Know 

36 Mary Chi^ CarpcntH. Lei Me hto ftur 

37 Chns Ward. When You Get To Be You 

38 Brady SuK, AnolTwi You. Another Me 

39 ^HMndan.SheWantsToBeWar«edAcv> 

40 Randy Travn. Would I 

41 Trajy Byrd, Big Love 

42 Alison Kraun, Bahy Mine 

43 Daryle Singletary: Amen Kind Of Love 

44 Deryl Dodd, That's How I (kX To Uemphe 

45 Joe Nichols, lo TMI foj The Truth I Ik 

46 CMus T Judd. IShe's Got A Butt ) B^ger 

47 C«yl Mack Parta. Better Low Nett Tm 

48 The ttiWfldB. 1 Donl Care II You Lac Me... 

49 Ray Vega, Hemembei When 

50 Haitoy Alhn, Boy She Did 

I Indicates Hot Shots 

A * NEW ONS* * 

Bis House, Cold Outside 

Bryan Smith, Jack Of All Trades 

Clay Walker, Rumor Has It 

David Lee Smith, Genuine Rednecks 

On* SiVcfluwHrnhil IWk^ < Scare 1 7 Bttn l«D 

Gary Allan, Forwcr And A Day 

Kathy Mattea. 455 Rocket 

Minma hkBnde, Cry On The ShouWtf Of The Rom 

Thrashet Shrver. Be Honest 



Continuous programmmg 
1515 Broadway, NY, NY 10036 

1 No Doubt, Dont Speak 

2 311, All Mined Up 

3 Bush. Swallowed 
4LLCoolJ.Aint Nobody 

5 Dave Matthews Band. Crash Into Me 

6 Keith Sweat. Nobody 

7 Counting Crows, A Long December 

8 En Vofuc, Don't Lei Go (Lov«| 

9 Sowdcvden, [lli^-w Up The Outude Work] 

10 The Smashing Pumpkins, Thirty-Three 

1 1 Nas. Street Dreams 

12 The WalMowen. One Headlight 

13 Red Hal Chili Peppeii, Love RoUeraitsler 

14 Hrw E«ion, I'm Still In Low With You 

15 Stone Temple Plots, Lady Picture Show 

16 The Cardi|am. Lmefool 



17 Tool. Slinkfist 

18 John kMlencnmp. Just Another Day 

19 Spice Girts, Wannabe 

20 Chemkial Brothers. Setting Sun 

21 R. Kelly. I Bet>ev« I Can Fly 

22 Snoofi Ctaor Om. Snscp'i Upsidt Ya Head 

23 SiMryl Citw, Ewiyday Is A Winding Road 

24 ftMj Brown, Get Me Home 

25 WWney Houskn. I Belm In You And Ue 

26 Jewel, You Were Meant For Me 

27 GInuwine. Pony 

28 The Roots, What They Do 

29 Fountains Ot Wayne, Radiation Vibe 

30 Luscious Jackson. Naked Eye 

31 Prodigy. Firestarter 

32 MakavHi. To Irvre & Die In LA- 

33 Cake. The Distarxie 

34 D«. D™, Been Thwe Done That 

35 Kula Shaker, Tattva 

36 OflMtal. The Box 

37 Sublime, What I Got 

38 Falhn. Stuck On You 

39 BRHi8HtinipMS.Co*L...Ha 'DfiH<h 

40 311. Down 

41 Local H, Bound For The Fh»r 

42 U' Win. No Time 

43 Mailonna. You Must Love Me 

44 Babylace, Everytime I Ctose My Eyes 

45 Done Thucs-N-Hannony. Tha CrosAroads 

46 Buih, Glycenive 

47 BUckstTMt. No Diggity 

48 Coo8o, 1, 2. 3. 4 (Sumpin' New) 

49 Dtshwalb, Counhng Blue Cars 

50 U Cool J, Doin It 

" ln<jicates MTV EjtciusivB 

A A NEW ONS* * 

Uve, Lakini-s Juice 
The Offspring, AJI I Want 
U2, Discotheque 

The FUCMS. Rumble In The Jungle 

Aaliyah, One In A Million 

Erykjh Badu. On & On 

Jeiu The Danuta, Ya Play<n' Yaself 

MC Lyte. Cold Rock A Party 

B)erk. I Miss You 

Oepeche Mode, Barrel Ot A Gun 

RtfMblica, Drop Dead Gorgeous 

SubUmt, Santeria 

C9TNN 

TIE lUamUX NETWOSK. 
Thr Hean cf Gamiry 

30 hours weekly 
2806 OpryfarMj Dr.. 

TN 37214 



1 Mary Okepia CarptHii, Lei Me Into Yotr Heart 

2 Tmi Clark, foot. Poor Pitihil Me 

3 Tracy Byrd, Big Love 

4 Mark Chetnutt, It's A LrtUe Too Late 

5 Reba HcEnttre, The Fear 01 Beii« Alone 

6 Tha HsGtwi; Uirtx We StoA) Jud Stall Cn II 

7 Brooks li Dunn, A Man Thn lonely 

8 LaAnn Rimes. One Way Ticket 

9 Bryan White, Thai's Another Song 

10 VmO) hkOe^. Ma^ce He'll mtce Her Mm 

1 1 Alan Jackson, L ittle Bitty 

12 Alabama. The Blessings 

13 James Bonamy. Alt I Do Is Love Het 

1 4 ^ Hemdon, She Mnts To Se Wanted Agan 



15 Daryle Smgletary, Amen Kiitd Of Love 

16 Paul Brandt, I Meant To Do That 

17 Billy Dean. I WouMn't Be A Man 

18 Faith Hill, I Can't Do That Anymore 

19 Kevin Sharp, Nobody Knows 

20 Randy Travis, WouU I 

21 Tnsha Vearwood, Everytxxly Knows 

22 Tracy Lawrence. Is That A Tear 

23 BR5-49. Even tf It's Wrong 

24 John Berry, She's Taken A Shine 

2 5 11 Dk Henm Ycu Wirni lUe SvntOwt 

26 Deana Carter. We Danced Anyway 

27 Shania Twain, God Bless The Chik) 

28 Rick Trevmo, Running Out Ot Reasons. .. 

29 Gary Allan, Her Man 

30 CMui T Judd, IShe's Got A Butt) B«ger .. 

** NEW ONS** 

Trace AdUns, This AInt No Thinkin' Thing 
Tracy Byrd. Donl Take Her She^ All I Got 
BMly Ray Cyrus, Thre« Little Words 
Martina McBiide, Cry On The Shoulde* 
Lorria Morgan, Good As I Was To You 
Ricoctiet. Ease My Tnsubled Mir>d 

»,*Sci3fBi;9eeB*»i 



Canllnuoul propamming 
1515 Broadway, NY. NY 10036 

1 Sheryl Crow. It It Makes You Happy 

2 Joan Osborne, One Of Us 

a Toni Bfaxton. Un-Break My Heart 

4 Beatles. Hey Jude 

5 Beatles. All You Need Is Love 

6 Beatles. Two 0« Us 

7 Alanis Moritsette, Head Over Feet 

8 Alanis Morissette, Imnic 

9 L« Del Rm, Macawu ( BaywX Boys Mu| 

10 Dtshwalla, Counting Blue Cars 

11 Beatles. Free As A Bird 

12 Beatles. Real Love 

13 Tom Braxton, You're Makin' Me High 

14 Eric Clapton. Change The Wortd 

15 John MdWncamp, Just Another Day 

16 Seal. Ry Uke An Eagle 

17 Whitney Houston, I Believe In You And Ue 

18 Deep Bhie Somettang. BreaUaU At Iiltanys 

19 R.E.M.. loMog My Religion 

20 En Vocue, My Lovin'.., 

2 1 Gloria Estetan. Turn The Beat Around 

22 HooUe & The BkMvflsh. Let Hef Cry 

23 Jewel. 'tVhn Will Save Your Soul 

24 Alanis Morissette, You Leam 

25 Natalie Merchant, Wonder 

26 Collective Soul, The World I Know 

27 Marlah C^rey. Fantasy 

28 Tracy Ctupnun, Give Me One Reason 

29 George Mkhael, Fastlove 

30 Donna Lom, I Lcwe You Always Forever 

* * NEW ONS* * 

U2. Discotheque 

Erykah Badu, On & On 

MIkl Howard. Something I've Never Had 

Donru Lewb, Without Love 

Can Make It Better 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL I LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JANUARY 18. 1997, 



Continuous programming 
1221 Cdbni Avs 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

To Uve And Die In L.A- 



BOX TOPS 

•f-. Belcha By Golly Wow! 

Whrtnty Houskm. I Believe In You Arvl Me 

AVeruo Hunter, Weekend Thang 

JUKyah, One In A Million 

Keith Sweat. Nobody 

R. Kelly, I Eielieve I Can Fly 

Erykah Badu, On & On 

2Pac. Toss It Up 

Immature, Watch Mc Do My ThiriK 

DJ. Kool. Let Mi> Clr-ar My Throat 

Westsidc Connectien, Bow Down 

Madi ID t Tlia Da(t Piind. Nuthf' BlI Il« Caw H( 

New Edition, You Don't Have To Worry 

Nate Dogg, Never leave Me Alone 

MC Lyte, Cold Knck A Carty 

RcpublKa, Ofup DfJui GurgtrOu^ 

Richw Rich L Esera Tuaelo, Stay With Me 

Toni Braxton, Un-Break My Heart 

Do Or Die, Playa like Me And You 

Bonn Thugs-N-Hannani; The Cvyz Of Our Iw 

Monifah, You Don't Have To... 

ur Kim, 1*1 T.iiw 

Cructol Conflkl, Showdown 

Ginuwine, Pony IRide It Remix) 

II D Extreme, You Got Me Goin' 

Mo Ttmgs Family. Thug DevDbon 

No Doubt, Don't Speak 

Johnny Gill, It's Your Bcxiy 

Lost Boyz. Get Up 

B 'LegA. Cneck It Out 

En Vogue, Don1 I at Go (love) 

Fun Lovin' Criminals. Fun low<n' Criminals 

NEW 

Dm HHI, In My Bed 
Kenny LiUk nore. For You 
Spice GIfte. Wannatw 
Waanr, The Good Lite 
Ray J., Let It Go 



Continuous progrwin^ixf 
3201 Dtckerson PIko 
Nashville. TN 37207 

Mariah Caiey. Without You 

Elton John, Bli-^sed 

KeiMiy LoEgins, Fietum To fboh Comer 

Carole King, You've Got A Fnend 

Rod Slewarl. Forever Young 

BUty Joel, Rr^er Of Dreams 

Dolly Parian. Jus) When I Needed You M«l 

Conway Twitty; It's Only Make Believe 

George Strait, Crou My Head 

George Jones, I Oon't t^eed Your Rocking Chan 

Patsy □ine, Crazy 

EMs Presley, Peace In The Valley 

Pink Floyd, Time 

Black Sabbath, Paranoia 

Lynard Skynird. Saturday Night Speoat 

Journey, Any Way You Want It 

Led Zeppelin, Kashmir 

AOIX;, HM.k In Black 

Jimmy Burtett, One Particular Hartor 

Stevie Ray Vaughan. Little Wings 

Continuous programming 
299 Queen Si Wests 
Toronio, OnUrio MSV2Z5 

Sloan, The lines That Amend (new) 

Tool. Slinktest (new) 

SIOM Ivnpli PUols. Udy FVture Shew Inewl 

R. Kefhr, I Believe I Can FTy (new) 

Madonna. Dont Cry For Me Argentina (new) 

Tricky. Christ lansands (new) 

DorwM Lewis, Without Love (new) 

Sublime. What I Got Inew) 

Moist, KM.uiieclion 

Bush. Swallow^ 

OMC, How Bizarrc 

R.E.M., Biltei^weet Me 

Backstnel Boys, Gel Down 

Moist, Leave II Alone 



Odds. SonKone Who's Cool 

No Doubt. Don't Speak 

Counting Crows, Angels Of The Silences 

S«il, Fly Like An Ea0e 

Beck, Devil's Haircut 



Continuous programming 
1111 Uncoln Rd 
Miami Beach. FL 33139 

Cafe Tacuba. Chilanga Banda 

Cardigans, Lom^IooI 

Beck, Devil's Haircul 

Fun Lovin' Criminatt, Sunby Snacks 

Sheryl Craw, tf It Makes You Happy 

ShaUra, Pies Descalros, Suenos Biancos 

Jamlroquai, Virtual Insanity 

No Doubt. Don l Speak 

M» Skfeo. Un Mivl Mi Placard (UnptuEgtd) 

The Cranberries. When You're Gone 

Phil Colins, Dance Into The litfit 

RapuUica, Ready To Go 

Laura Patnini, Irwividabte 

Red Hot am Uppers, Love RoHercoaster 

SubNme, What I Got 

MaltdiU Vecli>dad. Oios Negros 

Garb^. Milk (Remix) 

Simply Red, Angel 

Luis HigueL Como Es Posible Que A Ui lado 
Counting Crows, Kngph 0* Tlie Silences 



IMIMUSIC 



l/2-ttour show weekly 
Signal Hill Or 
Wan. PA 1S148 

Ray Boltz. One Drop Of Bksod 

Anointed, Under The Infhience 

BeSe t C«Ce WkiMis, like Heawn (With ta] 

DC Talk, Helwern You And Me 

Caiotyn Arends. I Can Hear You 

Cannan. R 1.0 T 

Michael Sweet Real 

Plankeye. BC 

dc Talk. Jesus Frealc 

Tony Vincent, Ool 0* My Hands 

Ninaty Powid Was, Something Must Break 



Fhm hnura wecMy 

223-225 Washinglen St. Newark, NJ 
07102 

Leah Andreone. it's Alright It's Ok 
Tlie Cranberries. When You're Gone 
Counting Crews, A Long December 
Faikjre, Stuck On You 
Whitney Houston. I Believe In You Arvl Me 
Seal, r>y Likf An ta«le 
Holly Palmer, Dirfeient Languages 
Luther Vartdross, I Can Make It Better 
Better Than Eira, Desperately Wanting 
Blunum. Can I GfCt That Funk 
Snushing Pumpkins, Thirty- Three 
Norman Brown, After The lO)ie 
Dave Matttiews Band. Crash Into Me 
Conation Of Coflfcrmity. Drowning In A Daidrtafn 
U2. Boby PIciBV Cwnc Home 
Bush, Swalluwi-d 
Richie Rich, let's Ride 
Linda Grace, Too Many Words 
Spearhead, Why Oh Why 
Jim Norman, I ive 



CMC 



CALIFORNIA UUSIC CHANNEl. 

15 hours weekly 
10227 E 14th SI 
Oakland, CA 94603 

Aaliyah, One In A Million 

Snoop Doggy Dc^g. Snoop's Upside Ya Head 

Keith Sweat. NoCwdy 

SWV, It s AJI About You 

£-40, Things Will Never Change 

Tony Ton! Tone. Let's Get Down 

MC Lyte, Cold Rock A Party 

R. K«*ly, I Believe I Can Fly 

Az YW. Last Night 

Immature. Watch Me Do My Thir^ 



Music Video 



PROGRAMMING 



Ratings On Music Cliannels; 
Antonio Clip Shows 'Hope' 

Ra' 



O'lNGS GAME: Those of us who 
are hopeless couch potatoes have 
already noticed the immediate impact 
of the new TV ratings system. The 
new year brought an on-screen 
graphic that identifies the rating vol- 
untarily assigned to each program. 
Music video programmers are not 
exempt from this system and are 
expected to fully implement it in the 
coming weeks. 

Rather than rating each clip indi- 
vidually, most music video channels 
will likely provide rat- 



ings for blocks of pro 
gramming. Late-night 
viewers can expect to be 
exposed to program- 
ming that falls in the TV- 
14 (Parents Strongly 
Cautioned) or TV-M 
(Mature Audiences Only) 
categories, while day- 
time viewers can expect 
programming with a 
TV-G (General Audi- 
ence) or TV-PG (Par- 
ents Guidance Suggest- 
ed) rating. 

One reason why the 
major video channels 
haven't expressed loud 
opposition to the system 
is that they already reg- 
ulate their prt^ramming. MTV for 
example, is known to have fairly strict 
programming standards that have 
often caused production companies 
and labels to make last-minute cut^ 
to clips. However, even those stan- 
dards haven't kept people from com- 
plaining about the need for responsi- 
ble pr(^amming. 

Christian-right activist and attor- 
ney Jack Thompson has threatened 
to organize a boycott of MTV in an 
effort to "clean up after its broadcasts 
and stop mentally molesting an entire 
generation." In a letter dated Dec. 23 
to Viacom attorneys, Thompson stat^ 
ed, "MTV's corporate pollution must 
stop — or else." 

The letter continues with the claim 
that the channel engages in "illegal as 
well as tortious dissemination of musi- 
cal/viflual toxic waste to America's 



children." 

Thompson's proposed boycott 
includes an effort to get cable compa- 
nies to pull MTV from their local 
lineups, as well as a campaign tar- 
geting advertisers on the channel. 

Thompson gained nationwide noto- 
riety in 1988 for his anti-obscenity 
crusade against the rap group 2 Live 
Crew, which resulted in a Florida 
state court declaring one of the act's 
albums obscene. 

Good works: Musi- 
cian Ray Antonio's 
music video "Hc^" was 
produced almost com- 
pletely free of charge. 
Production, editing, and 
talent costs were all 
donated for the video, 
which is dedicated to 
children with HIV 

"Everyone pitched it 
to make it happen," says 
Antonio. "tProducerJ 
Syhie [Bordeaux] has 
been involved in Pro- 
ject Angel Food, which 
helps bring food to peo- 
ple who have AIDS. She 
and [director] Kevin 
Scott called upon their 
friends in the industry 
to help us. It's incredible how every- 
body came ti^ther f<H- a good cause." 

Quick cuts: a year-end retailer 
survey by Macey Lipman Marketing 
found that 59% of retailers rated 
MTV as the TV programmer with the 
best effect on reconl .sales. The study 
surveyed 200 large and small U.S. 
retailers by phone early this month. 
Other powerful music movers includ- 
ed "Saturday Night Ijve," VHl, BET, 
and "The Rosie O'Donnell Show," 
while "Late Show With David Let- 
terman," "Oprah," CMT, the Box, and 
"Live With Regis & Kathy Lee" were 
also cited . . . CMT surpassed the 50 
million cable household mark, follow- 
ing recent distribution additions in 
Columbus, Ohio; Buffalo, N.Y.; and 
San Antonio, Texas. 



TIHIf 
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by Brett 
Atwood 




LOS ANGELES 

Mazzy Star's "Flowers In Decem- 
ber," shot partly on location in Amster- 
dam, was directed by Kevin Kerslake. 
Dave Rose produced for Silvey & Co. 

NEW YORK 

The clip for "Milk" by Garbage was 
directed by Stephane Sednaoui for 
Propaganda Films; Line Postmyr pro- 
duced. 

NASHVIUE 

Pecos Films director L3rnn Spinna- 
to was the eye behind the video "Boy 
She Did" by Harley Allen. The clip, 
nimed at Linden House Bed & Break- 
fast, was produced by Hunter Hodge. 

OTHER CITIES 

Director Craig Borders was respon- 
siWe for the video "Sex" by Grav, shot 
in San Francisco for ? UC - Is - ? U - 



Get Borders also produced the video, 
Roeanne Cunning^iam executive-pro- 
duced, and David Park directed pho- 
tography 

Spearhead's "Why Oh Why" video, 
shot in San Francisco, was the work of 
director Anibal Suarez; Haley Mof- 
fett produced for ? UC - Is - ? U - Get 

Samuel Bayer directed the clip for 
"Just Another Day" by John Mellen- 
camp, which was shot in Key West, Fla. 
Steve Fredriksz produced for HSI 
Productions. 

The clip for the Chemical Brothers* 
"Setting Sun" was directed by Dom 
and Nick. Shot in London, the video 
features guest vocalist Liam Galagher 
from Oasis; John Madsen produced 
for Oil Factory. 

"You Turn Me On" by the Ugly 
Americans was directed by Stephen 
Kirklys in Austin, Texas, for Propa- 
ganda; Mark Castro produced. 
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Check Out What the Enike 
Music Video Communiif 
is Tattling About^ 

Bill boa r d 



If you liked seeing it live or if you couldn't make it to our past 
November event in San Francisco... you can now view some of the 
most cutting-edge panels and witness some of the latest 
developments in new technology on videocassetteH! 

The following sessions are available on videocassette... 
Keynote Address by Judy McGraVh, President o/ mtvim2 

She addresses the most up-to-date issues of the industry and shares aith us 
MTV's latest developments. 

Msjor - Programmers meet record industry company executives to discuss 

the state of the music video industry featuring some of the top executives of MTl^ VHl, BET, 
Reprise Records and Mercury Naskvitte. 

- Includes some of Intel's netaest opportunities and technological 

developments relevant to the music video industry. 

Independents - Discusses the changing roles of independent 

promotion in music video. 

"The Viewers Speak" - Teenage panelists discuss their music video viewing habits 
and preferences with the music video community moderated by Michelle Wolf, Professor of 
Broadcasting, at San Francisco State University. 

"Money & Marketing: 

Survival Tactics for Regional Programmers -a look at how 

r^ioful p rogr am mers can belter positim themselves to generate income with their dip shows. 

"The New Natnnals" - Fitui out who are the new national video programmers 
that are beginning to appear through a variety of distribution channels? 

hears the latest 
industry news first. 

Call and order your 
videos today! 

Available for $19SS each plus an additional 
t4. 95 for shipping and handling. 

Spec=-- 

• 7 videos for $112.00 - each video is 
$16.00, a savings of {3.95 per video. 

• 4 videos for $69.00 - each video is $17.25, 
a savings of $2. 70 per video. 

All orders will be taken over the phone 
by calling 1-800-741-1112. 

Visa, Mastercard and American Express are accepted. 

Checks must be payable lo the INSTITUTE FOR MEDIA ARTS 

( A Not-For-Profit-Educational- Corporation ) 
Send payment to: P.O. Box 60-1111, Miami, Fl 33160 




POP MALES IN THE '90S 

(Continued from page 77) 

tion Hayden; Elektra released Jason 
Falkner's solo debut and has a new al- 
bum due from Freedy Johnston; 
DV8/A&M has Billy Mann; Virgin has 
released a debut by Brendan Benson; 
and Capitol gave Vic Chesnutt a ma- 
jor-label home. 

Sheik seems to be the newcomer 
best poised for a breakthrough. Sales 
of his self-titled debut albiun are grow- 
ing from week to week, and "Barely 
Breathing," his debut single, is moving 
up the Hot 100. The track is No. 20 
with a bullet on Airplay Monitor's Top 
40 Adult chart in the Jan. 10 issue and 
scored the Airpower designation, for 
more than 700 spins. The track also 
reached the top 10 of Rock Airplay 
Monitor's Triple-A chart. 

Sheik believes that the glut of 
female singers may have helped him at 
radio: "They can't program five 
females in a row. People would get 
annoyed. They do like to throw some 
things in for variety. I don't know if 
'Barely Breathing' would have been 
such a big single, but it fits well in the 
midst of all these females and all these 
bands." 

Johnston, whose new Elektra album, 
"Never Home," is due Feb. 25, says he 
isn't particularly bothered that the 
spotlight has been on female 
singer/songwriters. "It doesn't hurt 
my feeUngs," he says. "I like Alanis. 
She can sing her ass off." 

Johnston, who began his career on 
indie label Bar/None before moving to 
Elektra in 1994, says he has come 
across those individuals who have 
pointed out that artists of his type can 
be a tough sell. "I've heard people say, 
'You know how tough it is to sell a 
white male singer/songwriter,' " John- 
ston says. "I've learned to collectively 
ignore those kinds of statements." 

Johnston's mainstream profile may 
rise, if he continues to contribute music 
to films. His music is featured in the 
comedy "King|)in," which was recent- 
ly released on video. 

Still, it remains to be seen if any of 
these artists will develop the huge fol- 
lowings the previous decade's male 
solo stars once enjoyed. 

Even Beck — who led Billboard's 
I9y<> critics jwU, was named artist of 
the year by Spin and Rolling Stone, 
and has proved to be a huge force in 
modern rock — has yet to show broad 
mainstream appeal. 

On the R&B side, new traditionalists 
such as Maxwell. Rich, and U'Angclo 
may have a shot Their material echoes 
that of such stars as the late Manin 
Gaye, who proved to have across-thc- 
aboard apfx^al and is not as threaten- 
ing or edgy as the material by some 
hip-hop and R&B solo stars. 

Another genre with the potential to 
yield a new star is Latin. Two Latin 
recording stars who are expected to 
release English-language records in 
1997 or 1998 are Sony Discos' 
actor/singer Ricky Martin and RMM'a 
actor/singer Marc Anthony. Another 
Latin idol whose name crops up as a 
possible crossover hopeful is Fono- 
\isa's Enrique Iglesias, son of interna- 
tional sui)ercrooner Julio, who also is 
signed to Sony Discos. 

Jos^ B^har. CEO/president of EMI 
Latin, has worked with crossover 
I^lin pop notables such as Jon Seca- 
da and Selena and says that only 
Anthony rates a chance for success in 
the Anglo pop world. 

He adds, "I don't see him as a main- 
stream star. But I could see for him a 
niche in the Anglo world. The key here 
is that Anthony is bicultural — he has 
got the Anglo musical vibe in his 
blood — and young Anglo fans could 



identify with him culturally, as well as 
musically. There is a certain hipness 
and cutting-edge attitude that you 
have to have as an Anglo artist which 
are not required in the Latin market 
The Latin market is romantic and 
corny and old-fashioned — kind of 
where the Anglo market was 30 years 
ago. 

"Now, Martin and Iglesias are bilin- 
gual, handsome, and very successful in 
the Latin market," he adds. "But do 
they have those qualities that would 
enable the Anglo fan to identify with 
them culturally, as well as musically? 
In my opinion, no." 

STARTING THE CYCLE 

Virgin's Goodwin says it may take a 
huge breakthrough by a male solo 
artist to turn the tide. "With every 
cycle, after there is a big trendsetter, 
there are a lot of equals or lesser acts 
that slip into the stream," he says. 

So, when a new male solo star 
breaks through, others will likely fol- 
low. 

John Rosborough, PD of Downtown 
Radio and Cool FM Belfast, Northern 
Ireland, agrees with this theory. 

"It is cyclical," he says. "In the '80s, 
I had a hard time finding a good male/ 
female balanced sound, because the 
female artists were a bit thin on the 
ground. Now that seems to be 
redressed. It is a phase. The music 
business has always been a 'me too' 
industry. The gurus say, 'Oh, the [rec- 
ord buyers and radio audiences] want 
this because so-and-so is successful,' 
and you get seven clones of Alanis 
Moriasette." 

Jive's Weiss feels the success of R. 
Kelly at top 40 may pave the way for 
others. "Pop radio is looking for a new 
way to go," he says. "He can certainly 
be a precursor of more to come." 

Some others, however, are not as 
optimistic that things will change. 
DeConstruction's Blackhurst sees "a 
dance-culture ethic really starting to 
take hold"; such a movement does not 
lend itself to male solo stars. 

MTV Europe's Brand notes that the 
"OOs — especially in Europe — have been 
the decade of an explosion in dance 
music, from techno to rap and 
drum'n'bass. "I don't know that that 
has encouraged the growth of solo 
artists," Brand says. "A lot of acts are 
faceless, with interchangeable lead 
singers." 

From that movement, Moby and 
Tricky have emerged, yet once again, 
their appeal has been limited to a 
growing core, rather than a broad 
audience. 

Still, even if the prospects api)ear 
dim, Balfe says he is looking for male 
solo artists, since Sony Music has a 
history of doing well with them, from 
U.K. stars such as Paul Young to 
international acts like Michael and 
Bolton. 

Balfe says he and his A&R team 
recognize the paucity of male singers 
but see no easy remedies. "As a rule, 
A&R people don't create acts, they 
find them, and at the moment we're 
getting one «olo act for every 100 
bands." 

MCA Records (U.S.) president Jay 
Boberg concurs. "It all comes in 
cycles and ebbs and flows," he says. 
"I don't think we're going to run out 
and immediately try to find a male or 
a female. I think we are just looking 
for a certain quality and a certain 
extraordinary element, and hopeful- 
ly, something that is groundbreaking 
and different If it happens to be done 
by a guy, great. If it happens to be 
done by a girl, that's OK, too." 
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39th Annual Grammy Awards: Final Nominations 




BABYFACE 



FoUow 'mg are the nomhudiotis for the 
S9th attmud Gnmimy Atvards, except 
for dasHicai^ which will appear in next 
tveek's BUlboard, 

Record of the yean "Give Me One Reason," 
Tracy Chapman. Elektra. Producers: Tracy 
Chapman. Don Gehman; "Change The World," 
Eric Clapton. Reprise. Producer: Babyface; 
"Because You Loved Me," Celine Dion. 550 
Music/Epic. Producer: Da\id Foster: "Ironic," 
Alanis Moriasette, MaTOrick/Reprise. Produc- 
er Glen Ballard; '■1979." Smashing Pimipkina, 
Virgin. Producers: Billy Corgan. Fkxid, Alan 
Moukler. 

Album of the year: "Odelay," Beck, DGC 
Records. Producers: Beck Hansen, the Dust 
Brothers; "Falling 
Into You." Celine 
Dion. 560 Music/Epic. 
Producers: Roy Bit- 
tan. Jeff Bova, David 
Foster, Humberto 
Gatica, .lean- Jacques 
Goldman, Rick Kahn, 
Dan Hill, John Jonen, 
Aldo Nova. Rick Now- 
els, Steven Rinkoff, 
Billy Steinberg, Jim 
Steinman, Ric Wake; 

"The Score," Fugees. Producers: Diamond D, 
Jerr>' "Te Bass" Duplessis, John Forte, Laurj'n 
Hill. Shawn King, Prakazrel "Pras," Salaam 
Remi. Handel Tucker, Wyclef; "Mellon Collie 
And The Infinite Sadness," Smashing Pump- 
kins, Virgin. Producers: Billy Corgan, Flood, 
Alan Moulder; "Waiting To Exhale— Sound- 
track," various artists. Arista. Producer: Baby- 
face. 

Song of the yean "Because You Loved Me," 
Diane Warren, song^iriter; "Blue." Bill Mack, 
songwriter; "Change The World." Gordon 
Kennedy, Wayne Kirkpatrick. Tommy Sims, 
songwriters; "Exhale (Shoop Shoop)," Baby- 
face, songwriter: "Gi\'e Me One Reason." Tracy 
Chapman. 

Best new artist: Garbage: JewcV. No Doubt; 
the Tonv Rich Project; LeAnn Rimes. 
POP 

Best female pop \fical performance: "Vn- 
Break My Heart." Toni Braxton, LaFace; "Gel 
Out Of This House," Shawn Colvin. {'oluiniwa; 
"Because You Loved Me." Celine Dion, 550 
Music/Epic; "Reach," Gloria Estefan. Epic; 
"Who Will Sa\i> Your Soul," Jewel, Atlantic. 

Best male pop %-ocal performance: "Let's 
Make A Night To Reinemlx-T." Bryan Adams. 
A&M; "Change The World." Eric Clapton, 
Reprise: "Key West Intermezjio (I Saw You 
First)," John Mellencamp. Mercury; "Nobody 
Knows." the Tony Rich Project, LaFiice; "Let 
Your Soul Be Your Pilot." Sting, A&M. 

Best pop performance by a duo or group 
with vocal: "Free A.< A Bird." the Beatles, 
Capitol; "As I-ong A.s It Matters," Gin BliinjMims, 
A&M; "When You lA^\^e A Woman." Journey, 
Columbia; "Fire On The Mountain," the Ne\ille 
Brothers. A&M; "Peaches." the PresidenLs Of 
The United States Of America. Columbia; 
"When You Wish Upon A Star," T^ke 6. Walt 

Best pop coilaboration with vocals: "God 
Giw Me Strength," Burl Bacharach & Elvis 
Costello, MCA; "Mis.sing You." Brandy. Tamia, 
Gladys Knight & Chaka Khan, EastWest 
Record8,'EEG; "When I Fall In I^^," Natalie 
Cole {& Nat "King" Cole). Eleklra; "Count On 
Me," Whitney Houston & CeCe Winans. ArUta; 
"My Way" Frank Sinatra & Luciano Pavarotti. 
Capitol; "The Wind Cries Mary," Sling. John 
McLaughlin. Dominic Miller & Vlnnie Colaiu- 
U. RCA \1ctor. 

Best pop instrumental performance: 
"The Sinister Minister," Bela Fleck & the 
Flecktones, Warner Bros.; "Mwsion: Im|iossi- 
ble, (Theme From)" Larry Mullen & Adam 
Clayton. Mother'Island; "Mission: Iniixwsihlp." 
Lalo Schifrin With The I^mdon Philharmonic 
Orchestra, Four Wlralw Entertainment; "Mel- 
lon Collie And The Infinite Sadness," Smash- 
ing Pumpkins. Virgin; "Kiss Lonely Goodb.ve 
(Harmonica With Orchestra)," Stevie Wonder. 
London. 

Best pop album: "Secrets." Toni Braxton, 
LaFace. Producer: Bahyface; "New Begin- 
ning," Tracy Chapman. Elektra. Pnxlucers: 
Tracy Chapman, Don Gehman; "A Few Small 
Repairs," Shawn Cohin, Columbia. Producer: 
John Levcnthal; "Falling Into You," Celine 
Dion. 550 Music/Epic; "Mercury Falling." 
Sting, A&M. Producers; Hugh Padgham, 
Sting. 

Best traditional pop vocal performance: 

"Here's To The La<Ues." Tony Bennett, Colum- 
bia; "Dedicated To Nelson." Rosemary Clooney, 
Concord Jazz; "Stardust." Natalie Cole. Elek- 
tra; "Gently," Liza Minnelli. Angel; "I'll Be Your 
Baby Tonight." Bernadettc Inters. Angel. 
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Best female rock vocal performance: 

"Mother Mother," Tracy Bonham, Island; "GK'e 
Me One Reason," Tracy Chapman. Elektra; "If 
It Makes You Happ>;" Sheryt Crow, A&M; "Spi- 
der Well." Joan Osborne, Blue Gorilla/Mercury; 
"Burning Down The House," Bonnie Raitt, 
Capitol. 

Best male rock vocal performance: "The 
Only Thing That Looks Good On Me Is You," 
Brvan Adams, A&M; "Where It's At," Beck, 
DGC; "Ain't Gone "N Gi\'e Up On Your Low," 
Eric Clapton, Epic; "Cry Lo\'e," John Hiatt, 
Capitol; "Dead Man Waikin'," Bruce Spring- 
steen. Columbia. 

Best rock performance by a duo or group 
with vocal: "Stupid Girl," Garbage, Almo 
Sounds; "So Much To Say." Dave Matthews 
Band, RCA; "Wonderwall," Oasis, Epk; "1979," 
Smashing Pumpkins, Virgin; "6th Avenue 
Heartache," the Wallflowers, Interscope. 

Best hard rock performance: "Again," 
Alice In (-hains, Columbia; "Bulla On Parade." 
Rage Against The Machine. Epic; "Bullet With 
Butterfly Wings," Smashing Pumpkins, Virgin; 
"Pretty Noose," Soundgarden, A&M; "Trippin' 
On A Hole In A Paper Heart," Stone Temple 
Pilots, Atlantic. 

Befit metal performance: "Shoots And Lad- 
ders," Korn. Immortal/Epic: "Suicide Note Pt 
I." Pantera, EastWesfEEG; "Hre Me," Rage 
Against The Machine, Epic; "I'm Your Boogie 
Man." White Zombie, Miramax/Hollywood; 
"Hands Of Death (Bum Bab>' Bum)," Rob Zom- 
bie & Ahce Cooper, Warner Bros. 

Best rock instrumental performance: 
"Green Onions." Booker T & the MG's, Colum- 
bia; "Pavilion," Eric 
Johnson, Capitol; 
"(You're) My WorW," 
Joe Satriani. Relativi- 
ty; "Respect The 
Wind," Edward & 
Alex Van Halen, 
Warner Sunset/ Warn- 
er Bros.; "SRV Shuf- 
fle," Jimmie Vaughan, 
Eric Clapton, Bonnie 
Raitt, Robert Cray. 
B.B. King, Buddy Guy, 
Dr. John & Art Neville, Epic. 

Best rock song: "Cry 1^*6," John Hiatt. 
songwriter; "Give Me One Reason." Tracy 
Chapman, songwriter; "6th Avraiue Heartache," 
Jakob Dylan, songwriter; "Stupid Girl," 
(larbape, songwriters; "Too Much," Dave 
Matthews Band, songwriters; "Wonderwall," 
Noel Gallagher, wmgwriter. 

Best rock album: "Sheryl Crow." Sheryl 
Crow; A&M. Producer Sheryl Crow; "Crash." 
Dave .Matthews Band, RCA. Producer: Steve 
Lilly white; "Tragic Kingdom." No Doubt, Trau- 
ma/I nterscope. Producer: Matthew Wilder; 
"Road Te.'^ted," Bonnie Raitt. Capitol Pnxtuc- 
ers: Bonnie Raitt. Don Was; "Broken Arrow," 
Neil Young With Crazy Horse, Reprise. Pro- 
ducer: Neil Young. 

Best alternative music performance: 
"Boys For Pele." Tbri Amos, Atlantic: "Odelay." 
Beck. IXIC; "The Burtiens Of Being Upright," 
Tracy Bonham, Island; "New Adventures In Hi- 
Fi." R.E.M.. Warner Btob.; "Mellon Collie And 
The Infinite Sadness," Smashing Pumpkins. 
V"u-gin. 

MB 

Best female R&B vocal performanw: "Not 
Gon' Cry." Mary J. Blige. Arista; "Sittin" Up In 
My Room," Brandy. Arista; "You're Makin' Me 
High." Toni Braxton, LaFace; "E-xhale (Shot^ 
Sh<x)p)," Whitney Houston, Arista; "Y'ou Put A 
Move On My Heart." Tamia. Qwest/ Warner 
hrm. 

Best male R&B vocal performance: 

"Lady." D'Angelo, EMI; "A Change Is Gonna 
Come." Al Green, Columbia; "New World 
Order," Curtis Mayfield, Warner Bros.; "Like 
A Woman." the Tony Rich Project, LaFace; 
"Your Secret Love." Luther Vandross, Epic/LV 

Best R&B performance by a duo or group 
with vocals: "Slow Jams," Babyfare & T^mia 
\Mth Portrait & Barr>- WTiite, (^est/ Wamer 
Bros.; "Stomp," Luke Cresswell, Fiona Wilkes, 
Carl Smith. Eraser Morrison. Everett Bradley. 
Mr. X. Melle Mel. Coolio. Yo-Yo, Chaka Khan. 
Charlie Wilson. Shaquille O'Neal & Luniz, 
Qwest/Wamer Brra.; "Don't Let Go (Love)," En 
\V^. EastWest^ EEG: "Killing Me Softly Wth 
His Song." Fugees. Ruff house/Columbia; 
"Nevier Miss The Water," Chaka Khan Featur- 
ing Me'Shell Ndegi^-ello, Reprise. 

Best R&B sang: "Exhale (Shoop Shoop)." 
Babyface, sot^Titer; "Sittin' Up In My Room." 
Bahyface, songwriter; "You Put A Mo^'e On My 
Heart," Rod Temperton. songwriter: "Your 
Secret lAtve" Luther Vandross. Reed Vertel- 
ney. songwriters; "You're Makin' Me High," 
Babyface. Bryce Wilson, songwriters. 

Best R&B album: "Moving On," Olela 
Adam-s Fontana/Mercurj'. Producers: Michatl 




J. Powell; "Maxwell's Urban Hang Suite," 
Maxwell, Columbia. Producer: Muaze; "New- 
World Order," Curtis MayfieW, Warner Bros.; 
"Peace Beyond Passion," Me'Shell Ndeg^ocel- 
lo, MaTOrickyHepriae. Producer David Gamson; 
"Words." the 'Ibny Rich Project, LaFace. Pro- 
ducer: Tony Rich. 

RAP 

Best r^ solo performance: " Woo-Hah!! Got 
You All In Check," Busta Rhymes, Elektra; "1, 
2, 3, 4 (Sumpin' New)," Coolio, Tommy Boy; 
"Rock With You," Heavy D, Qwest/Warner 
Broe.: "Hey Lw-er." LL Cool J. Def Jam; "If I 
Ruled The WorU (Imagine That)," Nas, Cohmi- 
bia. 

Best rap performance by a duo or group: 

"Tha Crossroads," Bone Thugs- N-Harmony, 
track from "E. 1999 Eternal," Ruthless/Rela- 
tivity; "Champagne," Salt-N-Pepa, track from 
"Bulletproof" soundtrack (various artists), 
MCA; "Ince Again." A Tribe Called Quest, 
track from "Beats, Rhymes And Life," Jive; 
"California Loi-e," 2Pac Featuring Dr Dre And 
Roger Troutman, track from "All Ev-ez On Me," 
Death Row/I nterscc^; "How Do U Want It," 
2P&C Featuring KC And JoJo. track from "All 
Eyez On Me," E}eath Row/I nterscope. 

Beit album: "Gangsta's Paradise," Coolio, 
Tommy Boy; "The Score." Fugees. Producers: 
Lauryn Hill. Prakazrel "Pras." Wyclef. Ruff- 
house/Columlna; "Mr. Smith," LL Cool J, Def 
Jam. Producers: Jean Claude "Poke" Olivier, 
Tone; "Beats, Rhymes And Life," A Tribe 
Called Quest, .live. Producer the timmah; "All 
Eyez On Me," 2Pac, Death RouVlnterscope. 

COUHTRY 

Best female vocal performance: "Let Me 
Into Your Heart," Mary Chapin Carpenter, 
track from "Tin Cup — Music From The Motion 
Picture" (various artists). Epic Soundtrax. and 
"A Place In The World," Columbia; "Strawber- 
ry Wine." Deana Carter, track from "Did I 
Shaw .My Legs For This?," Capitol Records/ 
Nashville: "Baby Mine," Alison Krauss, track 
fn>m "The Best" Of Coimtry Sing The Best Of 
Disney" (\-arious artists), Walt Disney; "Blue," 
LcAnn Rinvs, track from "Blue," MCX5/Curb; 
"Beliew Me Baby (I Lied)," Trisha Yearwood, 
track from "Everybody Knows," MCA. 

Beat male vocal performance: "Like The 
Rain," CUnt Black, track from "The Greatest 
Hits," RCA Nashville; "My Wife Thinks You're 
Dead." Junior Brwn, track from "Junior High," 
MCG/Curb; "WorWs Apart." Vince Gill, track 



from "High Lonesome Sound," MCA; "Private 
Conversation," Lyle Lovett, track from "The 
Road Td Ensenada." Curb/MCA; "Nothing," 
Dwight Yoakam. track from "Gone," Reprise. 

Best performance by a duo or group with 
vocals: "Cherokee Boogie," BR&-49. track frtwn 
"BR5-49," Arista/Nashville; "My Maria," 
Brooks & Dunn, track from "Borderline," 
Arista/Nashville; "That's What I Get For Lov- 
ing You," Diamond Rio. track from "lY" Arista; 
"All You Ever Do Is Bring Me Down," the Mav- 
ericks, track from "Music Fbr All Occasions," 
MCA; "Little Bit Is Better Than Nada,'" Texas 
Tornados, track from "4 Aces," Reprise, and 
'Tin Cup— Music From The Motion Picture" 
(various artists), Epic Soundtrax. 

Best collaboration with vocals: "Redneck 
Garaes,"JefT Foxworthy With Alan Jackson, 
track from "Crank It Up — The Music Album," 
Warner Bros.; "High Lonesome Sound," Vince 
Gill Featuring Alison Krauss & Union Statkm, 
track from "High Lonesome Sound," }ACA; 
"Hope: Country Music's Quest Fbr A Cure," 
Vince Gill, Faith Hill, Tim McGraw, Trisha 
Yearwood, Lorrie Morgan, Marty Stuart, Little 
Texas, Tracy Lawrence, Terri Clark, Neal 
McCqj; Travis TriU & John Berry; Giant; "Long 
1^11 Texan." Lyle Lovett & Randy Newman, 
track from "The Road To Ensenada," 
CurbWCA; "Honky IVwikin's What I Do Best," 
Marty Stuart & Travis Tritt, track from 
"Honky Tbnkin's What I Do Best," MCA. 

Best instrumental performance; "Jam 
Man." Chet .Atkins C.G.E. track from "Almost 
Alone," ColumlMa: "Scotland," Vassar Clements. 
Richard Greene. Chris Thile. Scott Nygaard & 
Tbdd Phillips, track from "True Life fi'lues: The 
Songs Of Bill Monroe" (various artists). Sugar 
Hill; "Big," Diamond Rio. track from "IV." 
Arista; "Rawhide." Ronnie McC^ury, David 
Grier, Stuart Duncan, Craig Smith & Todd 
Phillips, track from "True Life Blues: The 
Songs Of Bill Monroe" (various artists). Sugar 
Hill; "The Brickyard Bo(«ie." Steve Wanner, 
track from "No More Mr. Nice Guy," Arista. 

Best song: "Believe Me Baby (I Lied)," 
Angelo, Larry Gottlieb, Kun Richey, songwrit- 
ers; "Blue," Bill Mack, .wngwriter, "High Lone- 
some Sound," Vince Gill, songu'riter; "My Wife 
Thinks You're Dead," Junior Brown, song- 
writer; "Strawberry Wine." Matraca Berg. 
Gary Harrison, songwriters. 

Best country album: "Borderline." Brooks 
& Dunn, Arista/Nashville. Producers: Kix 
Brooks, Don Cook. Ronnie Dunn; "High Lone- 
some Sound." Vince Gill. MCA. Producer: Ibny 
BrowTi; "The Trouble With The Truth," Patty 
Lm'elesfi, Epic. Producer: Emory Gordy Jr; 
"The Road To Ensenada." Lyle Lovett. 
Curb/MCA. Producers: Lyle Lovett. Billy 
Williams; "Everybody Knows," Trisha Year- 
wood. MCA. Producer Garth Fundis; "Gone," 
Dwight Yoakam, Reprise. Producer: Pete 
Anderson. 

Best bluegrass album: "The Cold Hard 
Facts." the Del McCoury Band, Rounder, "Red 
On Blonde." Tim O'Brien, Sugar Hill; "Blue- 
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grass Boy," Peter Rowan. Sugar Hill; "The 
Stanley Tradition — Tribute Td A Bluegrass 
Legacy," various artists. Doobie Shea; True 
Life Blues: The Songs Of BID Monroe," various 
artists. Sugar Hill. 

NEW AGE 

Best album: "Arcanum," Acoustic Alchemy 
GRP; "Pianissimo 11," Suzanne Ciani, Seventh 
Wave Productions: "Lore," Clannad, Atlantic; 
"The Memory Of Trees." Enya, Reprise; 
"Opium," Ottmar Uebert + Luna Negra, Epic 
JAZZ 

Best contemporary pnfomuuicc: "Joined 
At The Hip," Bob James & Kirk Whalum. 
Warner Bros.; "Ratamacue." Harvey Mason, 
Atlantic; "High Life," Wayne Shorter. Verve; 
"Between The Lines," Mike Stern, Atlantic 
Jazz; "If Four Was One." T.J. Kirk, Warner 
Bros. 

Best vocal perfor- 
mance: "Bluea, Dues 
& hcKe News," Ernes- 
tine Anderson, Qwest/ 
Warner Bros.; "Shak- 
ing Free," Nnenna 
Freekin. Concord Jazt; 
"The Main Ingredi- 
ent." Shirley Horn, 
Verve; "All For You." 
Diana Krall, Impulse!; 
"New Moon Daugh- 
ter," Cassandra Wilson, Blue Note. 

Best instrumental solo: "Cabin Fever," 
Michael Brecker, track from "TWes From The 
Hudson," Impulse!; "Now Is The Hour," Char- 
He Haden, track from "Now Is The Hour," 
Verve; "Duke Ellington's Sound Of Lo\«," Joe 
Lovano, track from "XJuartets: Live At The Vil- 
lage Vanguard," Blue Note; "Agua De Beber," 
Gonzak) Rubalcaba, track from "Antomo Orioe 
Jobim And Friends," Verve; "Diggin' On Dex- 
ter," Horace Silver, track from "The Hardbop 
Grandpop," Impulse!. 

Best instrumental performance, individ- 
ual or group: "Tales From The Hudson." 
Michael Brecker. Impulse!; "The ChiH Within." 
Billy Childs, Shanachie; "Now Is The Hour." 
Chariie Haden Quartet West Verve; "Quartets: 
Live At the Village Vanguard." Joe Lovano, Blue 
Note: "The Hardbop Grandpop." Horace Silva; 
Impulse!. 

Best large ensemble performance: "Live 
At Manchester Craftsmen's GuiU." Count Basic 
Orchestra, Grover Mitchell, conductor. Jazz 
MCG (Manchester Craftsmen's Guild); "Even 
Canadians Get The Blues," Rob Mc(^nnell & 
the Boss Brass. Concord Jazz; "Live In Time," 
.Mingiut Big Band, Dreyfus; "Portraits In Blue," 
Marcus Rolierls With The Lincoln Center Jazz 
Orchestra, Sony Classical; "Coming About," 
Maria Schneider Orchestra, Erga. 

Best Latin jazz performance: "My Sum- 
mertime," Raj' Barrctto, Owl/Blue Note; "And 
Then Some!," Steve Berrios & Son Bacheche. 
Milestone; "The Heart Speaks," Tierence Blan- 

(Cotdinued on next page) 
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next step in the presentation of his 
record," says Dan Beck, senior VP of 
marketing (U.S.) for Epic Records. 
"We ha\'e appearances coming up on 
David Letterman. *Good Morning 
America,' 'CBS This Morning,' and 
'Entertaininent Tonight' that we were 
working on in anticipation of this hap- 
pening.'' 

Epic is also preparing a life-sized 
standup of Edmonds that will hold 
copies of "The Day" as well as back cat- 
alog from the artist, and is planning 
regional TV spots that will focus on 
"The Day" but also talk up the nomi- 
nations. It may also place stickers on 
copies of that album noting the Gram- 
my nods. 

Epic thought about pushing up the 
album's release to make it eligible for 
this year's awards, since its Oct. 22 
release was so close to the cut-off date, 
but decided not to. "It made more sense 
to set the record up better," says Beck. 
"The extra few weeks were really 
important to the positioning of the 
album." 

After Edmonds, the other top vote- 
getter was the Smashing Pumpkins, 
W'hich received seven nominations for 
material from it.s double-CD, "Mellon 



Collie And The Infinite Sadness," 
including album of the year and best 
alternative music performance, as well 
as record of the year and best rock per- 
formance by a duo or group with vocal 
for the album track "1979." The album 
has also been a huge commercial suc- 
cess and has been certified sevtjn-times 
platinum (3.5 million units) by the 
Recording Industry Assn. of America. 

Two acts received five nominations 
each. Eight-time winner Vince Gill 
received five nods, including best coun- 
try album (for "High Lonesome 
Sound") and best countn,' song (for that 
album's title track). Tracy Chapman, 
who surely experienced the comeback 
of the year with her triple-platinum 
album "New Beginning," also garnered 
five nominations, including record of 
the year and song of the year for "Give 
Me One Reason." 

Conductor Pierre Boulez, Eric Clap- 
ton. Celine Dion, producer David Fos- 
ter, and Tony Rich received four nomi- 
nations each. Rich was the top nominee 
among newcomers this year, collecting 
nods for best male pop vocal perfor- 
mance ("Nobody Knows"), best male 
Rt&B voca! performance ("Like A 
Woman"), best R&B album ("Words"), 



and best new artist 

In that coveted last category, he is 
competing with Garbage, Jewel, No 
Doubt, and LeAnn Rimes. 

Although the traditional Grammy 
sales push does not begin at retail until 
after the annual awards show, some 
retailers are taking advantage of the 
nominations to generate excitement. 

"We'll definitely put a nominees rack 
up," says Jon Kerlikowske, GM of 
Tower Records in Nashville. "It brings 
attention to titles that maybe on a com- 
mercial basis did not fare as well. If 
Garth [Brooks] or Vince gets nominate 
ed for a Grammy, that doesn't drive 
their sales as much as [a newer act] . . . 
It's more of the up-and-comers that get 
nominated for Grammys that tend to 
drive sales, instead of the old stal- 
warts." 

The Grammys are voted on by the 
9,000 TOting members of the National 
Academy of Recording Arts and Sci- 
ences. The Grammy Awards will air on 
CBS from New York's Madison Square 
Garden on Feb. 26. 

AssisimKe in preparbig this story vxts 
provided by Deborah Evans Price m 
Nashi'ilk. 



84 



BILLBOARD JANUARY 18, 1907 



39TH ANNUAL GRAMMY AWARDS: FINAL NOMINATIONS 
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chard & Ivan Lins. Columbia; "Portraits Of 
Cuba," Paquito D'Rivera. Chesky; "Medi- 
anoche," Don Grolnick, Warner Bros. 

GOSPEL 

Best rock Kospel album: "Bloom Audio 
Adrenaline." ForeF>()nl; "Oi>en All Nile," Big 
Tfent Re\i\*al, Artient/FtireFrwH; "Jesus FVeak," 
dc Talk, ForeFront: "T^e Me to Your Leader," 
Newsboys, Star Song; "God," Rebecca St. 
James. F\3reFront. 

Best pop/contemporary sospe) a)bum: 
"Shelter," Gary Chapman, Reunion; "Signs Of 
Life," Ste\tn Curtis Chapman. Sparrow C/om- 
munications Group; "The Message 4 Him," Ben- 
son Music Group; "Life Lon'c & Other Mynter- 
ies." Point Of Grace, Word; "Tribute— The 
Songs Of Andra^ Crouch," various artists, 
Warner Alliance. 

Be«t Southern gospel, country gospel or 
bluegrass gospel album: "Steel Witness." 
Charlie Daniels, Sparrow Communications 
Group; "I have To Tell The Story— 25 T^leas 
Hymns," Andy Griffith. SpamM' Communica- 
tions Group; "There's A Light Guiding Me." 
Doyle Lawson & Quickaihcr. Sugar Hill; "Hou' 
Great Tboy Art," Wllie Pwflaon & Bobtte Nel- 
son, Finer Arts; "Don't Owrlook Salvation," 
Ricky Van Shelton. Word NashWile. 

Best traditi<inal soul gospel album: "New 
Dawning," Walter Hawkins & the Hawkins 
Family, Bellmark; "Face To F^," Cinsy Hous- 
ton, House of Blues Music; "Shake The Devil 
Off." Dorothy Norwood, Malaco; 'Together As 
One— A Tribute To The Heritage Of Quartet 
Music." Various Artists Including SUm & the 
Supreme Angels, Mighty Clouds Of Joy St the 
Williams Brothers, 
Intersound; "Let's (Jo 
Back: Live In Chica- 
go." AlbertJna Walker. 
Benson Music Group. 

Best contempo- 
rary soul gospel 
album: "live In Wash- 
ington," Yolanda 
Adams, Tribute; "Love 
Brought Me Back," 
Helen Baylor, Word; 
"Whatcha Lookin' 4," 
Kirk Franklin & the Family, Gospo Centric; 
"Shakin' The Houee . . . Live In L.A.." Hezeki- 
ah WWker, Yolanda Adams & Fred Hammond. 
Benson Music Group; "Heart & Soul," the 
Wmans, Qwest/Warner Bros. 

Best gospel album by a choir or chorus: 
"Edwin Hawkins Music & Arts Seminar," var- 
ious choir directors, Bellmark/Life; "(Jotla Feel- 
in'," the Associates, O'Landa Draper, choir 
director. Warner Alliance ; "HI See You In The 
Rapture," Mississippi Mass Choir, David R. 
Curry, Jerry Smith, Dorcus Thigpen, choir 
directors, Malaco; "Just A Word," Shirley Cae- 
sar's Outreach Conwntion Choir, Michael 
Mathis, choir director. Word Gospel; "A New 
Thing . . . Experience The Fullness," Full 
Gospel Baptist Fellou'ship Mass Choir, various 
choir directors, Gonpo C-entric. 

UTIN 

Best Latin pop performance: "Emodones," 
Vikki C'arr, Rodven/I\>lyGram Latino; "Ameri- 
cano." Jose Feliciano. Rod\'en/RjlyGram Lati- 
no; "Enrique Iglesias," Enrique Igleslas, Fono- 
risa; "Nada Es Igual . . .," Luis Miguel. WELV 
Latina; "En Pleno Vucio," Marco Antonio Soils, 
FonQvisa- 

Best tropical Latin performance: "Dtcen 
Que . . .." Albita, Crescent Moon/Epic; "La 
Rosa De Los Vientos," Rul>en Blades, Sony 
Tropical; "EI Sonero Del Mundo," Oscar 
D'Leon, RMM; "DLG (Dark LaUn Groove)," 
DLG, Sony Tropical/Sir George; "Fresco," 
Jerry Rivera, Sonv Tropical ; "Tbny Vega." Tbny 
Vega, RMM. 

Best Mexican- A merican/Tejano music 
performance: "Arrancame El Coraz^n." 
Ramon Aj-ala Y Sua Bra\w Del Norte, Freddie; 
"10th Anni\Tersary," Fandango U.S.A.. Freddie; 
"Vicente Fernandez Y Sus Canciwies," Vicente 
Fernandez, Sony Discos; "En Viro . . . Puro 
I^rty Live'," Jaime Y Los Chamacos, Freddie; 
"Un Millon De Rosas," La Mafia, Sony Discos. 
BLUES 

Best traditional album: "Deep In The 
Blues," James Cotton, Verve; "Found True 
Loi.'e," John Hammond, Pointblank; "You're 
Gonna Miss Me (When I'm Dead St Gone)," the 
Muddy Waters Tribute Band, Telarc Blues; 
"OHne On In This House," Junior Wells With 
Guest SUde Guitarists, Telarc Blues; "Live At 
The Mint," Jimmy Witherspoon, On the 
Spot/Private Music. 

Best contemporary album: "Sad Street," 
Bobby Blue Bland, Malaco: "Long Wiy Home." 
Clarence "Gatcmouth" Brown. Verre; 'A Man 
Amongst Men," Bo Diddle.^ C^ode Blue/Atlantic; 
"Liw! The Real Deal," Buddy Guy With G.E. 
Smith St the Saturday Night Live Band, Silver- 
tone; "Just Like You," Keb' Mo', Okeh/Epic; 
"Phantom Blues." "I^ Mahal, Private Muaic. 
FOLK 

Best traditional folk album: "The Hobo's 



Last Ride," Nrainan & Nanc>' Blake, Shanachie; 
"Wiki Hog In The Red Brush," John Hartfoni. 
Rounder; "Intoxicated Spirit," Nasrat Fateh Ali 
Khan, Shanachie; "Thuthukani Ngoxolo — Let's 
De^Til*^ In I^eacc," Lady.smith Black Mambazo. 
Shanachie; "Pete," Pete S«eger. Living Music. 

Best contemporar>' folk album: "Yonder," 
.Jerry Douglas & Peter Rowan, Sugar Hill; 
"Braver Nctt'er World," Jimmie Dale Gilmore, 
Elektra; "The Ghost Of Tom Joad," Bruce 
Springsteen, Columbia; "You? Me? Us?," 
Richard Thompson, Capitol; "Re\'i%'al." (liUian 
Welch. Almo. 

REGGAE 

Best reggae album: "Mr. Cool." r,reg<iry 
Isaacs, VP; "Man With The Fun," Maxi PriejiH, 
Vu-gin; "Lyrically Potent," Sister C-arol, Heart- 
beat; "Greetings From Skamania," the Skatal- 
lies. Shanachie; "Hall Of Fame— A Trilnite To 
Bob Mariey's 60th Anniversary," Bunny Wailer, 
RAS. 

WORLD MUSIC 

Best world music album: "Santiago," the 
Chieftains. RCA Victor; ""Tabula Rasa," B^la 
Fleck. VM. Bhatt & Jie-Bing Chen, Water Ldy 
Acoustics; "Tierra Gitana," Gipsy Kings, None- 
such; "Legacy." All Akhar Khan, Triloka/ 
AMMP; "Night Song," Nu-srat Fateh Ah Khan 
& Michael Brook. Real Wwkl; "My People," Joe 
Zawinul, Escapack;. 

POLKA 

Best polka album: "Music, Music, Music!," 
Eddie Blazonczj'k's \ferRatone», Bel-Aire; "Irre- 
sistible You." Lenny (rtxnulka & Chicago Push. 
Push; "Putting It All To-Gcthcr," Walter 
Ostanek & Friends, Worid Renowned; "Polka! 
All Night Long," Jimmy Sturr, Rounder; 
"Songs Of The Polka King Vol. 1," Frank 
Yankovic & Friends, Cleveland International. 

CHILDREN 

Best musical album for children: "Dedi- 
cated To The One I Love," Linda Ronstadt, 
Ekktra. Producers: (Joorgo Massenhuri?. Linda 
Ronstadt; "John Mc(?utcheon's Fbur Seasons: 
Winterwungs." .John Mc('utche*jn, Rounder Pro- 
ducers: Bob Dawson, John McCutcheon; 
"Around The World And Back Again," Tom 
Chapin, Scmy Wonder. E*roducers: "Tom Chapin, 
Jon Cobert, Michael Mark; "Blanket Full Of 
Dreams," Cathy Fink & Marcy Marxer, 
Rounder Kids. Pro(hicers: (^athy Fink, Marcy 
Marxer; "Love Songs And Lullabyes For 
Daddy's Little Dreamer," various artists, Jaba. 
Producers; J. Aaron Brown, Otis Forrest, David 
R. Lehman- 
Best spoken word album for children: 
"Stellaluna." David Holt, High Windy Audio. 
Producers: Virginia Callaway, Ste^-en Heller, 
David Holt; "The Wonderful 0" (James 
Tliurber), Melissa Manchester, T>we Audio. Pro- 
ducer: Deborah Raffin; "The Prince And The 
Pauper" (Mark Twain), Carl Reiner, Dove 
Audio. Producer: Victoria Preminger; "Trea- 
sure Island" ( Robert Louis Steveniwn), Michael 
York, Dove Audio. Producer. Shauna Zurbrugg; 
"Jumanji" (Chris Van Allsburg), Robin 
Williams, Houghton MifTlin/Charlesberry Pro- 
duction. Producer Susan Dudnick Boer. 

SPOKEN WORD 

Best spoken word or nonmusical album: 

"TTie Adwnlures Of Hucklelierry Finn" (Mark 
Twain), Garrison Keillor, Penguin/^lighlwidge 
Audio; "Charles Kuralt's America" (Charles 
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Kuralt), Charles Kuralt. Simon & Schuster 
AudwwTjrks; 'XJrow Old Along With Me— The 
Best la Yet To Be," Edward Asner, Ellen 
Burstyn, CCH ^Hinder, Alfrc Wbodard, Audk) 
Literature; "Harry S. Truman: A .tourney lb 
Independence" (Paul Werth), Lauren Bacall, 
Martin Landau. .Jack Lemmon. Gregory Peck. 
Soundeluxy Mind's Eye Audio Publishing; "It 
T^kes A Village" (Hillary Rodham Clinton), 
Hillary Rodham Clinton, Simon St Schuster 
Audwworks. 

COMEDY 

Best spoken comedy album: "The Definl- 
tivc Bk)graphy Of PD.Q, Bach," Professor Peter 
Schickele, Highbrtdge Audio; "The Rants," 
Dennis Miller, BDD Audio Publishing; "Rush 
IJmlmugh Is A Big F^ Idiot," Al Franken, Dca« 
Audio; "Stan Freberg Presents The United 
Slates Of America VoV 2 (The Middle Years)," 
SUn Freberg, Rhino; "What The Hell Hap- 
pened lb Me?," Adam Sandler, Warner Bros. 
MUSICAL SHOW 

Best musical show album: "Bring In 'Da 
Noise, Bring In 'Da Funk" (Original Broadway 
C!last with Siavion Glover). James E Nichols, pro- 
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ducer (Ann Duquesnay, Reg E. Gaines, George 
C, Wolfe, Zune Mark, Daryl Waters, lyricists 
and composers), RCA Victi>r; "A Funny Thing 
Haj^ned On The Wa>' To The Forum" (Origi- 
nal 19% Broadway Cast), Phil Ramonc, pro- 
ducer (Stephen Sondheiin, cum|)oser and lyri- 
cb*l). Angel; "Rent" (Original Broadway (J^l), 
Arif Mardin, Steve Skinner, prrtducers 
(Jonathan Larson, composer and lyricist). 
DreamWorks; "Riverdance" (variou.t artuits), 
_________ Bill Whclan, producer 

(Bill Whclan, compos- 
er am\ lyricist), Celtic 
Heartbeat/Atlantic; 
"Victor/ Victoria" 
(Original Broadway 
Cast with Julie An- 
drews, Michael Nouri. 
Tony Roberts, Rachel 
York), Thomas Z. 
Shepard, producer; 
(Leslie Bricusse, lyri- 
cist; Henry Mancini, 
composer). Philips Classics. 

COMPOSING 

Best instrumental composition: "Aaron's 
Song" (track from "The t:hikl Within"), Billy 
(?hilds, composer (Billy Childs, artist), 
Shanachie; "The Fifth Season" (track from 
"The Five Seasons"), .lorge Calandrelli, com- 
poser (Eddie Daniels, artist), Shanachie/ 
Cachet; "Manhattan (Island Of Lights And 
Lo\'e)" (track from "The New Standard"). Her- 
bie Hancock, Jean Hancock, composers (Herbie 
Hancock, artist), Verve; "Midnight In Carlot- 
ta's Hair" (track from "High Life") Wayne 
Shorter, composer (Wayne Shorter, artist). 
Verve; "Real McBop" (track from "Swingin' "), 
Arluni SandtTVal, c<im|X)«er (Arluro Sandoval, 
artist), GRR 

Best instrumental composition written 
for a motion picture or for television: "Defile 
And Lament," Elliot Goldenthal, composer, 
Atlantic; "Get Shorty," John Lurie, composer, 
Antilles/Verve; "Independence Day," David 
Arnold, composer, RCA Victor; "The Star 
Maker," Ennio Morricone, composer Mira- 
max/Hollywood; "Unstrung Heroes," Thomas 
NettTnan. composer, Hollywood. 

Best song written specifically for a 
motion picture or for television: "Because You 
lAAXiA Me" (track from "Up ("lose & Personal"), 
Diane Warren, .•longvs riter (Celine Dkin, artist), 
5.50 Music/Epic; "C^unt On Me" (track from 
"Waiting lb Exhale"). Babjface. Michael Hous- 
ton. Whitney Houston, songwriters (Whitney 
Houston, ('eCe Winans, artists). Arista; 
"Exhale (Shoop Shoop)" (track fnm "Waiting 
Tb Exhale"), Babyface, songwriter (Wliitney 
Houston, artist). Arista; "It Hurts Like Hell" 
(track from "Waiting To Exhale"), Babyface, 
sory^Titer (Aretha Franklin, artist). Arista: 
"Moonlight" (track from '*Sabrina" soundtrack), 
Atan Bergman, Marilyn Bergman, John 
Williams, songwriters (Sting, artist), A&M. 

ARRANGING 

Best iniitrumental urranKement: "An 

American Symphony" (track from "Mr. Hol- 
land's Opus" soundtrack], Michael Kamen, 
arranger (Mtthael Kamen OHiductingThe Lon- 
don Metro|)olitan Orchestra, artist), Pol,vdor; 
"Charlie Phrker The Firebird (Medley)" (track 
from "Firebird — Jazz Meets The Symphony 
No. 3"). Lalo Schifrin, arranger ( Lalo Schifrin. 
artist). Four Winds Entertainment; "Chikiren 
Of The Night" (track from "High IJfe"). Wayne 
Shorter, arranger (Wayne Shorter, artist). 
Verve; "Sing. Sing, Sing" (track from "The 
Carnegie Hall Jazz Band"), Jim McNeely. 
arranger (Carnegie Hall Jazz Band, artist; Jon 
Faddis, musk; director). Blue Note; "Summer" 
(track from "The Five Seasons"), Jorge Calan- 
drelli, arranger (Eddie Daniels, artist), 
Shanachie. 

Best instrumental arrangement with 
accompanying vocals: "Do Nothin' Till You 
Hear From Me" (track fntm "Q's J(x>k .k)int"). 
Quincy Jones, Sam Nestico, arrangers (Phil 
Collins, artist), QwestAVarner Bros.; "In The 
Still Of The Night" (track from "Lost In The 
Stars"), Clare Fischer, arrar^^r (Chanticleer, 
artist), Teldec; "Teach Me Tonight" (track from 
"Stardust"). .John Clayton Jr. arranger (Natal- 
ie Cole, artist). Elektra; "When I Fall in Love" 
(track from "Stardust"), Alan Broadbent, Darid 
Foster, Gordon Jenkins, arrangers (Natalie 
Cole, Net "King" Cole, artists), Elektra; "When 
You Wish Upon A Star" (track from "Music 
From The Park"), Take 6, arrangers {Take 6, 
various artists, artists), Walt Disney. 
PACKAGING 

Best package: "Set The Twilight Reeling," 
Stefan Sagmeister, art director (Lou Reed, 
artist), Warner Bros.; "Ultra-Lounge (Leopard 
Skin Sampler)." Andy Engel. Tommy Steele, 
art directors (various artists), (^pitol; "Aeni- 
ma," Adam Jones. Kevin Willis, art directors 
(Tool, artist). Zoo Entertainment/Volcano 
Entertainment; "Miracle Of Science." Stefan 
Sagmeister, art director (Marshall Crenshaw, 
artist). Razor & Tie Entertainment; "East Of 



The Sun: The West Coast Sessions," Chika 
Azuma, Patrkia Lie. art directors (Stan Getz. 
artist). VerM!. 

Best package — boxed: "The Complete 
Reprise Studio Recordings." .JoDee Stringham, 
art director (Frank Sinatra, artist). Reprise; 
"Blues, IkKigie, & Bop; The IMOs Mercury Ses- 
sions," Michael l^ang, David l^u. GiuUo Tur- 
turro. art directors (variiius artistJ^), MyGram; 
"The Man Fnwn Ipanema." Giulio Turturro, art 
director (Antonio Carlos Jobim, artist), Verw; 
"The ("omplete Columbia Studm Recordings," 
Chika Azuma, Arnold Lcvine, art directors 
(Miles Davi<«, Gil Evans, artists), Columbia; 
"New AdwnturcM In Hi-Fi." ('hris Bilheimer, 
Michael Stii>e, art directors (R.E.M., artist), 
Warner Bros. 

ALBUM NOTES 

Best notes: "The Mel Torme Collection 
1344-1985." Will Fricdwald, Daw Kapp, Mel 
Torm6, writers (Mel Turm^, artist). Rhino; 
"Mean Old World— The Blues From 1940 To 
1994," Lawrence Hoffman, writer (various 
artists), Smithsonian Coltection of Recordings; 
"The Complete Capitol Singles Ollection." Will 
Friedwakl, VkTiter (Frank Sinatra, artist), Capi- 
tol; "The Complete Columbia Studio Record- 
ings," (George Avakian, Bob Beldcn, Bill Kirch- 
ner, Phil Schaap, writers (Miles Davis. Gil 
Evans, artists), ('olumbia; "The Complete 
Reconlings Vol. 5: The Final (Chapter," Chris 
Alhertson, writer (Bessk! Smith, artist), Colum- 
bia/I^egacy. 

HISTORICAL 

Best historical album: "The Mel Tbrme 
Collection 1944-1985," Bob Fisher, Dave 
Kapp. compilation producers (Mel Torm^. 

artist). Rhino; "The 
Complete Reprise 
Studio Recordings." 
Gregg Geller. Lee 
Herschberg, Joe 
McEwen, Ric Ross, 
compilation producers 
(Frank Sinatra, 
artist). Reprise; 
"Fritz Kreisler: The 
Complete RCA Re- 
GUY cordings," John Pfeif- 

fer. compilation pro- 
ducer (Fritz Kreisler. artist), RCA Victor 
Gold Seat; "The Mercury Blues 'N' Rhythm 
Story llM.S-lSWyi," Jim Fishel, Barbara Lynn 
Micale, compilation producers (various 
artists). Mercury; "The Complete Columbia 
Studio Recordings," Bob Bclden. Phil Schaap, 
compilation producers (Miles Davis, Gil 
Evans, artists), C'oluinbia. 



ENGINEERING 

Best engineered album, nonclassical: 

"Oceana," Moopie Canazio (Sergio Mendes), 
Verve Forecast; "Peace Beyond Passion," 
Michael Krowiak, Bob turner. Rail Jon Rogut 
(Me'Shell Ndegeocello). Mawricfc/Reprise; "Q's 
Jook Joint," tVancis Buckle,^; Al Schmitt, Urax 




SKATALITES 




Sttwiion, Tbmmy Vicari (Quincy Jones. \'ark)us 
artists), Qtttwt/Warner Bros.; "Stanlust," Daw 
ReitzJis, Elliot Scheiner. Al Schmitt, Erik Zobl«- 
(Natalie Cole). Elektra: "T^n^i." Elhot Schein- 
er. Al Schmitt. Bill Smith ("Hrto), Columbia. 

PRODUCER (NONCLASSICAL) 

Proihicer of the year Bab\'face: David Fos- 
ter; Don Gehman; Brendan O'Brien; Don Was. 
MUSIC VIDEO 

Best music video, short form: "Ironic," 
Alanis Morissette, Dawn Rose, producer, 
Stephane Sednaoui, director, Maverick; 
"Ibnight. Tonight," Smashing Pumpkins, Bart 
Lipton, producer. Jonathan Dayton, Valerie 
Faris, directors. Virgin; "Earth Song," Michael 
Jackson, Bridget Blake-Wilson, producer, 
Nicholas Brandt, director, MJJ Productions/ 
Sony Music; "Walking Contradiction," Green 
D«.v. Steve Fredriksz, producer. Roman C^jppo- 
la, director, Warner BrosyReprise; "Free As A 
Bird." the Beatles. Kevin Godlev. director, Capi- 
tol. 

Best music video, lungform: "Satie And 
Suzanne," Iteinlwrt de Leeuw, Daniel Inin, Jen- 
nifer Jonas, producers. Tim Southam, director, 
Philips Classics; "Liw From London," Bon Jovi, 
Andy Pkrheta, producer, Darid Mallet, director, 
PblyGram Video; "The Beatles Anthology." the 
Beatles, Chips Chipperfield. producer, Geoff 
Wonfor. director. C^iitol V1de*i; "Blood Broth- 
ers," Bruce Springsteen, Ernie Fritz, Jack 
Gulick. Lee Rolontz, producers, Ernie Fritz, 
director. Columbia Music \1deo; "Farewell — 
Live From The Uniwrsal Amphitheatre," Oingo 
Boingo. Laura Engel, producer, Scott Palazzo, 
director. A&M Video. 



THEATER/FILM SONGWRITER BURTON LANE DIES 



{Curttinued fwm pa()e 10) 

Garland some songs they wrote for 
the Garland/Mickey Rooney pairing 
"Babes On Broadway." One of their 
numbers in this 1941 film, performed 
while the two stars danced on living- 
room furniture, was "How About 
You?," which received an Academy 
Award nomination. 

Lane was elected to the Songwrit- 
ers Hall of Kame in 1971. 

Lane's last project for which he 
wrote a complete score (with lyrics 
by Sammy Cahn) was "Heidi's Song," 
an animated Hanna-Barbera feature 
released in 1982. 

Lane did not recognize much worth 
in the work of rock writers. Upon 
leaving the theater after seeing the 
current rock musical success "Rent," 
loosely based on Puccini's opera "La 
Boheme," Lane was asked what he 
thought of the show. "Puccini is still 
better," he replied. 

In recent years, there have been 
two CD tributes to Lane by 
singer/pianist Michael Feinstein on 
Nonesuch, on which Lane played 
piano and sang some duets. The pro- 
ject included a new .long, "And Sud- 
denly It's Christmas," that Lane 
wrote in collaboration with compos- 
er/lyricist Ervin Drake. 

Last year, the video division of 
New York-based DRG Records 
released "A Visit With Burton Lane," 
which Lane did as part of a Song- 
writers Series pre.sented on cable TV 
in the late '70s and early '80s. 

Undoubtedly as a labor of love. 
Lane pro\'ided the music a few years 



ago to a verse of "Meadow Serenade," 
by George and Ira Gershwin, for a 
Nonesuch studio recording of a show, 
the 1927 edition of "Strike Up The 
Band." The original George Gersh- 
win melody could not be found. 

One of Lane's last public appear- 
ances was to comment and perform 
at the 100th birthday salute to Ira 
Gershwin at Carnegie Hall Dec. 6. 
The tribute included a screening of 
the "In Our United State" number 
from "Give A Girl A Break." 

Besides his creative endeavors, 
Lane was invoK-ed in music-industry 
affairs relating to songwriters. He 
ser\'ed as president of the American 
Guild of Authors and Composers 
(now the Songwriters Guild of Amer- 
ica) from 1957-66 and was an ASCAP 
board member from 1985 until 1996, 
leaving because of illness. He joined 
the performing right society in 1933. 

"We all mourn the passing of a 
true songwriting talent," said 
ASCAP president Marilyn Bergman 
in a prepared statement. "Burton 
Lane was a brilliant composer and a 
strong advocate for the rights of all 
creators. He was a vital part of 
ASCAP for many years, and we 
extend our deepest condolences to 
(his family)." 

Lane is survived by his wife, Lynn 
Lane; a daughter, Diana Lane; and 
three stepdaughters, Elizabeth, 
PeggVi and Hillary Kaye. 

A memorial service was held Jan. 
8 at the Riverside Funeral Chapel in 
New York. 
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HOME VIDEO FIRMS UNVEIL INITIAL DVD SOFTWARE SLATES 

(Continued f nun fiafje Sj 



"Sleepers." The other suppliers are 
dipping into catalog, such as MGMAJA 
Home Entertainment's "Gone With 
The Wind" and "Dr. Zhivago," which 
Warner is distributing. 

When new releases are shipped day- 
and-date, the DVD editions may be 
elevated to rental status. Columbia 
TriStar president Ben Feingold has 
said he plans to go that route for 
selected features (BiUboard, Jan. 11). 

Lieberfarb says research data indi- 
cates otherwise: "In order to provoke 
consumer interest, it's necessary to 
have certain advantages over VHS." 
High programming prices will severe- 
ly dent hardware sales, he claims, not- 
ing the latest report from a market 
research firm, the Bases Group. 
"There's a 1 million-unit differential in 
positive intent [to buyl if software 
availability and pricing follow the sell- 
through model," he says. 

VHS won't be under siege until 
DVD players are commonplace. That 
could occur by the end of the decade, 
Lieberfarb estimates. "Our goal is to 
jump-start the takeoff so that hope- 



fully after three years, there is an 
installed base of 10 million house- 
holds." 

Bases translates an average whole- 
sale price of $12 per mo\'ie — about $20 
suggested list — into a wholesale busi- 
ness worth $2.4 billion-$3 billion in the 
third year. Prerecorded cassettes, 
rental and sell-through, brought sup- 
pliers $7.2 billion in 1996. Bases' con- 
sumer survey also determined a DVD 
intent to purchase 2'/2 times greater 
than that for digital satellite systems, 
which sold 1 million units in their first 
full year on the market 

The statistics are dSja mi for skep- 
tics who heard Lieberfarb's rationaJe 
over the past year while hardware 
manufacturers floundered. It remains 
to be seen whom he will convince prior 
to a full DVD rollout, which isn't 
expected until fall. 

Except for Columbia, owned by 
Sony — which has a DVD player — rival 
studios, including Disney, 20th Centu- 
ry Fox, Paramount, and Universal, 
haven't budged from dead center on 
the subject. Fox's "wait and see" 



TIME LIFE MUSIC ACQUIRES 50% OF HEARTLAND 

(Continued from, page 1) 




alog. 

Time Life specializes in continuity 
series (such as the seven-CD "Rolling 
Stone Collection: 26 Years Of Essen- 
tial Rock") and sells through infomer- 
cials and telemarketing as well as reg- 
ular TV advertising. Time Life is by far 
the larger company, possessing the 
prestige and clout of its parent Time 
Inc., a unit of Time Warner. 

Time Life Music's 
annual sales are esti- 
mated at more than 
$250 million. Heart- 
land's at $50 million. 

Besides the com- 
bined revenue of 
more than $300 mil- 
lion, the two companies will share a 
database totaling 27 million customers 
(20 million from Time Life Inc., which 
includes the Book of the Month Club, 
and 7 million from Heartland). 

The stake in Heartland was sold by 
Welk Direct Marketing Inc. Time Life 
also bought from Welk 100% of the catr 
alog operation of children's music com- 
pany Music for Little People. (The 
label is owned by founder Lieb Ostrow 
and distributed by Kid Rhino.) 

Ira Pittelman will continue as presi- 
dent of Heartland, which he co-found- 
ed with Larry Welk Jr. (son of the late 
performer Lawrence Welk) in U)82. 

"We weren't looking for somebody 
to come along and buy us," .says Pittel- 
man. "But it's a great fit." 

Steven Janas, president of Time Life 
Music, says he and Pittelman began to 
talk about a combination in December 
1995. "We were thinking about ways of 
significantly increasing business, and 
we were looking for companies to 
acquire," says Janas. "One company 
stood hands above the rest: Heartland." 

He says that acquisitions are still 
part of Time Life's growth strategj', 
but "not immediately so. We have to 
digest this one." 

Janas adds, "It's very important that 
we build a catalog. It was a gaping hole 
in our way of distributing products to 
consumers. Heaitland brings expertise 
in de\'eloping catalogs." 

Time Life Ls now hkely to produce 
original recordings in addition to 
licensing the use of recordings from 
labels and other owners of masters. 
Janas says he is negotiating a deal for 
just such a project with an artist, but 



TIME 
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declines to give details. 

The two companies have already 
begun working together, producing 
some TV commercials and three new 
product catalogs. 

Time Life's biggest seller has been 
the seven-CD "Dick Clark's Rock "N" 
Roll Era" series, which has sold 3 mil- 
lion units through TV infomercials. 
Janas notes that two years aft«r its 
release, the series 
still generates sales 
of 2,500 units a week. 

Executives of 
Time Life and 
Heartland say the 
direct-response busi- 
ness is bound to grow 
as the iwpuiation ages. Janas points out 
that in lH years there will be 70 million 
baby boomers over the age of 50 — con- 
sumers who do not frequent record 
stores. 

The Recording Industry Assn. of 
America reports that direct-response 
music sales increased 20% to $492.9 
million in 1995, but Janas and Pittel- 
man say the market is actually much 
bigger than that. 

'Time Life, according to Janas, has 
plan.s for worldwide expansion. 'Time 
Life Inc. has ofHces in Europe and in 
Asia, but the latter sells mostly books 
and \ideos. "A high priority is to grow 
the direct-response music business 
internationally, and we will use Heart- 
land product to do that," Janas says. 

Despite its experience as a direct 
marketer, Time Life Music is also 
exploring retail distribution. Janas says 
it is seeking a label partner to develop 
and distribute product into stores. He 
adds, though, that these will not be the 
same albums that direct-response cus- 
tomers receive. 

The executives assert that their 
products help rather than hurt sales at 
retail. Pittelman says that many of the 
artiiits who have albums on Heartland 
do not get radio airplay anymore and 
have a low profile in stores. 

"Whenever we have a hit on TV, cat- 
alog alw'ays increases in sales at retail," 
he contends. He says that Heartland's 
"The Very Best Of Anne Murray" sold 
more than 500.000 units through direct 
marketing, and that the TV commer- 
cials for that title stimulated sales of 
more than 250,000 units of each of two 
collections by Murray at retail. 



response is typical. 

Lieberfarb was to host demonstra- 
tions of a Toshiba production model 
and discs replicated at WEA Manu- 
facturing in Olyphant, Pa., during the 
Consumer Electronics Show in Las 
Vegas Jan. 9-Saturday (12). 

Slated to be on hand for this outing 
were lawyers to discuss encryption 
licensing agreements and copy pro- 



tection legislation that will be intro- 
duced in the new Congress, IBM sci- 
entist Alan Bell of the Copy Protection 
Working Group, and a representative 
of Intel to discu-ss DVD-ROM. 

While discussions continued, WEA 
Manufacturing is busy shipping single- 
layer, single-sided discs to Japan, 
where DVD players and software final- 
ly went on sale last month after a false 



start. "Things are moving ahead quick- 
er than Warner Home Video antici- 
pated," says VP Richard Marquardt. 
WEA has made 250,000 copies of eight 
movies, plus another 250,000 for even- 
tual U.S. distribution. 

Marquardt figures the cost at $2 per 
disc, compared with $3 for a CD at this 
stage in its development, and likely to 
be lower by the end of 1998. 



VALLEY BUYING SPREE LEADS TO STAR VIDEO 

(Cmitimt-ed frmn pqgc S) 



of New York, but moved to New Jer- 
sey a number of years ago. The com- 
pany has grown as the video business 
developed, aided by acquisitions. 

According to sources, the two Star 
Video owners have been shopping the 
business for some time. Although both 
owners have been invited to stay on, 
sources familiar with Star Video sug- 
gest that Bach, or perhaps both own- 
ers, will stick around only through the 
transition. 

Cohen, who notes that the deal is 
expected to close in late February, says 
he Ls financing the acquisition through 
debt. He says Valley has a clean bal- 
ance sheet and can successfully handle 
that debt. But he notes that if the debt 
becomes a concern to credit managers. 
Valley has access to investors that 
would provide an equity infusion. 

He would much rather wait a year, 
however, and hopefully be able to show 
that Star Video and Valley are "nm- 
ning well together and then go public," 
he says. A public stock offering would 
allow the company to pay down debt 

Valley began its acquisition binge by 
buying the Omaha, Neb.-based one- 



stop R.T.I, and the Indianapolis-based 
Scott's One-Stop during the summer of 
"96. In October, it purchased J.E.K., a 
Baltimore-based one-stop. In each 
instance. Valley shut down the 
acquired warehouse and shipped the 
new customers from its Woodland dis- 
tribution center. 

Additionally, on Wednesday (15), 
Valley expected to close its purchase of 
Distribution North America, the inde- 
pendent distribution company the 
wholesaler formed and jointly owns 
with Rounder Records. When that deal 
closes. Valley will be the sole owner. 

Cain says Valley has "been looking 
to get into video for a while, and we 
have been out kicking the tires on a few 
distributors." He says that Star Video 
had the best strategic fit with Valley, 
noting that the company does a higher 
percentage of sell-through sales than 
most of the other distributors. 

Since Valley already has a relation- 
ship on the music side with a number 
of large home entertainment software 
chains, Cain says that Valley will start 
pushing video to those customers. 

Cohen predicts that there will be "a 



lot of cross-pollination," with Valley 
customers buying video and Star cus- 
tomers buying audio. For example, 
Star racks a number of supermarket 
chains with video product Cain says 
that may present an "interesting 
opportunity" for Valley's music busi- 
ness. Star Video services more than 
1 1,000 video accounts. 

Cain also notes that on a regional 
basis, there is "very little overlap 
between the two companies, which is 
exciting for us. Valley is strongest west 
of the Mississippi, while Star Video is 
strongest east of that river." 

Another impetus for the acquisition 
is that Star Video has a significant cash 
flow and significant sales volume, 
according to Cohen. "We believe that 
both of those things will help us get 
over our next hurdle, which is building 
a new warehouse and strengthening 
our infrastructure," he .states. 

Valley has a 200,000-square-foot facil- 
ity in Woodland, with sales offices in 
Omaha and Danbury, Conn. Star Video 
has a 42,000-8quare-foot facility in Indi- 
anapolis and four deiwts in the North- 
(Coiitinued m page 92} 



Titles That Now Have Catalog Status 



Below are the titles appearing on last 
week 's BUboard album charts that are 
rnoving to catalog status as a result of 
the new criteria. Each of the titles 
removed from The BiUboard SOO as a 
result of the new policy debuts this 
week on Top Pop Catalog Albums. 

The Billboard 200: "Metallica"; Bob 
Soger & the Silver Bullet Band, 
"Greatest Hits"; the Eagles, "Hell 
Freezes Over"; Hootie & the Blowfish, 
"Cracked Rear View"; Dave Matthews 
Band, "Under The Table And Dream- 
ing"; Sublime, "40 Oz. To Freedom"; 
Celine Dion, "Colour Of My Love"; 
Tom Petty & the Heartbreakers, 
"Greatest Hits"; Enya, "Shepherd 
Moons"; Kenny G, "Breathless"; TLC, 
"CrazySexyCool"; "Kom." 

Top R&B Albums: "Kirk Franklin 
And The Family"; Sade, "The Best Of 
Sade"; Wu-Tang Clan, "Enter The 
Wu-Tang (.% Chambers)." 

Top Country Albums: Vince Gill, 
"When Love Finds You"; Tim 
McGraw, "Not A Moment Too Soon"; 
"Bryan White"; George Strait, "Pure 
Country"; Reba McEntire, "Greatest 
Hits, Volume Two"; Alabama, "Great- 
est Hits Vol. Ill"; Willie Nelson, 
"Super Hits"; Jeff Foxworthy, "You 
Might Be A Redneck If . . ."; Brooks & 
Dunn, "Brand New Man"; Charlie 
Daniels, "Super Hits"; Tracy Byrd, 
"No Ordinary- Man." 

Top Jazz Albums and Top Contem- 
porary Jazz Albums: Kenny G, 
"Breathtea"; Ella Fitzgerald, "The Best 
Of The Songbooks"; Tony Bennett, 
"MTV Unpluggefl"; .soundtrack, "Swing 
Kids"; Billie Holiday, "Billie's Best." 

The Billboard Latin 50: Gloria 
Estefan, "Mi Tien-a"; Selena, "Amor 



Prohibido"; Luis Miguel, "Segundo 
Romance"; Luis Miguel, "Romance"; 
"Gipsy Kings." 

Top Gospel Albums: "Kirk 
Franklin And The Family"; Helen 
Baylor, "The Live Experience"; Dottie 
Peoples, "On Time God." 

Top Contemporary Christian: 
"Kirk Franklin And The Family"; 
Amy Grant, "House Of Love." 

Top New Age Albums: Enya, 
"Shepherd Moons"; Yanni, "Live At 
The Acropolis"; George Winston, 
"Forest"; Yanni, "In My Time"; 
Ottmar Liebert, "Nouveau Flamenco"; 
various artists, "Celtic Twilight"; Jim 
Brickman, "No Words." 



Top Classical Albums: Carreras, 
Domingo, Pavarotti (Metha), "In Con- 
cert"; Carreras, Domingo, Pavarotti 
(Metha), 'The 3 Tenors In Concert 
1984"; Benedictine Monks Of Santo 
DoniingD De Silos, "ChanC soundtrack, 
"Immortal Beloved"; Robert Shaw 
Chamber Singers, "Songs Of Angels." 

Top World Music: Loreena 
McKennitt, "The Mask And Mirror." 

Top Blues Albums: Eric Clapton, 
"From The Cradle"; "Keb' Mo' "; Jimi 
Hendrix, "Blues." 

None of the titles on last week's Top 
Reggae Albums or Top Contempo- 
rary Classical were affected by the 
new criteria. 



CRITERIA CHANGED FOR ALBUM CATALOG CHARTS 

(Contimted from page 5) 



Another Pink Floyd title, 1979's 
"The Wall," which logged 123 weeks on 
The BiUboard 200, has the distinction 
of being the only album to appear on 
Top Pop Catalog for each of the chart's 
296 weeks. 

"We are sensitive to the fact that 
longevity is an important yardstick for 
both chart fans and artists, which led 
us to introduce the 'total chart weeks' 
column," says Geoff Mayfleld, Billboard 
director of charts. "The old criteria, 
established with industry input, was 
well intended, but over time we found 
those rules created several anomalies. 
Just as the recurrent rules in Billboard 
and Airplay Monitor make our radio 
charts more useful to programmers 
and promotion departments, the new 
catalog criteria better aligns our sales 
charts with buyers' needs." 

To facilitate the new catalog policy, 



Billboard v,i\\ maintain in-house cata- 
log album charts for each of its spe- 
cialty lists. These new lists will allow 
specialty titles to establish longevity 
records and will also be utilized to cre- 
ate periodic catalog recaps in Billboard. 

Due to the particular nature of the 
product represented, three Billboard 
album charts are exempt from the cat- 
alog rule: Top Kid Audio, Top Classi- 
cal Midline, and Top Classical Budget. 
Titles that meet Billboard's catalog cri- 
teria will therefore continue to appear 
on these thi-ee li.<s. 

Christmas titles continue to be gov- 
erned by another standard. In accor- 
dance with a Billboard policy that pre- 
dates the catalog charts, Christmas 
titles only qualify for current charts in 
the first year of release. In the second 
and subsequent years, a Christmas 
title is designated as catalog. 
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Hot 100 Airplay. 

Compiled from a national satnpte of a 'v\a\ i^upDiicic; by UruEitiL^st Data Systems' Radio Track service. 
314 stabons are electronically nionitored i!'- hours a day, 7 days a week. Songs ranked by gross tmpres- 
stons. computed by cross-referencing exact times of airplay witti Arbttron listener data, This data 
is used In the Kot 100 Singles chart. 
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TITLE 

ARTIST (LAaCLT^tOMOIION LABOJ 


OD 


2 


14 


♦ * NO. 1 ** 

UN.BREAK MY HEART 

TCft" BfiAXlCN lL««CE'«nSIAI t«««hfvl 




36 


12 


SWALLOWED 

BUSH :TRAUI4A'iNTERSC0«) 




S) 


41 


11 


ALL MIXED UP 


2 


1 


14 


DONT SPEAK 

NO DOUBT iih;.jf.Hi'.-b«WXifti 


41 


39 


13 


JUST BETWEEN YOU AND ME 

DC TALK :v i<G N 


XI 


3 


15 


PONJ LET GO (LOVE)^ 


SB 


52 


3 


WANNABE 

SPICE GIRLS IViRGiNI 


33 


4 


23 


irS AU COMING BACK TO ME NOW 

CELINE OlON 1550 MLtSKI 


a 


to 


9 


LOVE ROLLERCOASTER 

RED HOI CHIU PEPPEFK IGEFfEH] 


D 


9 


7 


LOVEFOOl 

THE CARDIGANS [STQCKHOLMlMEIKURYl 


® 


44 


6 


THIRTY-THREE 

TnE SFMSHING PUMPKINS IVIRGINI 


D 


e 


30 


1 LOVE YOU ALWAYS FOREVER 

D0t4NA LEWIS UTLANTlCI 


m 


46 


4 


ONE IN A MILLION 

AAUVAH IBLACKGROUNO^ATLANTH:) 


7 




24 


HEAD OVER FEET 

AiAfUS MORCSETTE IMAVERKX'REPniSn 


45 


42 


8 


GET ME HOME 

wmoMiui wx/KimymB meom 


1 


7 


20 


MOUTH 

UERRIL BAINBRIDGE (UNIVCRSAII 


46 


43 


20 


LAST NIGHT 

AZ YET (LATAC&AHtSTAl 


1 


1 


21 


IF IT MAKES you HAPPY 

SHtHVl CROW 1MWI 


47 


45 


5 


1 LIKE IT 

THE BLACKOUT ALISTARS ICOLUMBIAI 


^ 


u 


20 


NODIGGrrV 

SmCKSTHH ifyiT Wt DRE)(ir,TtRSajK. 




51 


4 


EVERYTIME 1 CLOSE MY EYES 

BABTFflCt -LPil: 


U 


10 


28 


WHERE DO YOU GO 

NOMEHCV.ARIir.l 


m 


49 


6 


BARELY BREATHING 

DlfSCANSHFIK ■.riASTICi 


32) 


12 


IE 


WHEN VO J LOVE A WOMAN 

JOURNEY iCCiLMGiA:. 


M 


48 


9 


WHAT KIND Of MAN WOULD 1 BE 

A1INT CONOinCN '"rnsrEC'I'JE.AAM- 


35) 


13 


30 


TWISTED 

KEITH SWEAT (ELtKIflA'EEG; 


SI 


47 


21 


LETS MAKE A NIGHT TO REMEMBER 

BRYAN ADAMS ;Ai>,'i 


W 


15 


7 


A LONG DECEMBER 

INI (f ;T-VS (0GGTJEFFEN3 


tS) 


56 


10 


BOUND FOR THE FLOOR 

LOCAL H [ISLAND) 


u 


14 


20 


1 GO BLIND 

HOOTIE & THE BLOWFTEM [REPRISE] 


m> 


62 


3 


EVERYDAY IS A WINDING ROAD 

SHERTI CROW lAAMI 


S) 


16 


12 


j^BEUEVE KAN FLY , , 


54 


50 


13 


THE DISTANCE 

CAKE [CAPRlCOflNi'MERCLJBYl 


JD 


18 


17 


I'M STILL IN LOVE WITH YOU 

NEW ■_■ III \ Mi.A 


S) 


61 


3 


CRASH INTO ME 

DAVE MAIIHEV.^ BAND (RCA) 


u 


17 


35 


YOU RE MAKIN' ME HIGH 

■ ir. i:'-f.<- 1. :i,vrACf,i*R^TAl 




3) 


57 


11 


BLOW UP THE^OUTSIDE WORLD 


E) 


22 


40 


COUNTING BLUE CARS 

OlSHWALLA .Wl' 


3D 


58 


26 


LOUNGIN 

LL COOL J [D€T JAM.WERCURV) 


H> 


21 


26 


THIS IS YOUR NIGHT 

AMBfP i^n-IMr 80V) 


3) 


60 


9 


IF WE FALL IN LOVE TONKSHT 

ROD STEWART I'.vARNrfi BROS I 


a 


2D 


7 


DOH AAH... JUST A UTTLE BIT 

GINA G lETERNAUWARNER BR0S.1 


W 


59 


6 


WITHOUT LOVE 

D0N[4A LEWIS (ATLANTIC) 


2C 


23 


32 


CHANGE THE WORLD 

IR i CLAPIGN iFiLPfilSt^ 


(0 


54 


6 


DESPERATELY WANTING 

BETTE'? TliAN E2RA (SiVELLELEKTRAIEEG) 


23 


19 


14 


NOBODY 

KEITH SWEAT FEAT ATHENA CAGE lELEKTRVEEQ 


(1 


53 


12 


LADY PICTURE SHOW 

ST0»IE TEMPLE PILOTS lATLANTO 


3) 


24 


14 


PONY 

GINliWTNE Kj'jO HUSIO 


62 


55 


IE 


THIS IS FOR THE LOVER IN YOU 

BABYFACE [EPICl 


3£) 


2? 


8 


YOU WERE MEANT FOR ME 

JEWEL (ATLANTK:! 


® 


69 


3 


ONE HEADUGHT 

[HI .VAILFICWERSIINTERSCOPEI 


2« 


25 


12 


FLY LIKE AN EAGLE 

SEAL ."TT.V^AP'irP f ll'tSEI ATlANTICl 


64 


63 


S 


POSSESSION 

SARAH MCIACHLAN (ARBTAI 


27 


26 


9 


1 FINALLY FOUND SOMEONE 

M-c^ci ^liii ^^s: i ii-H'i Al AMi HCUUJMt A 


S) 


67 


4 


HELLO 

POI iMODERHATULMIC) 




31 


4 


DONT CRY FOR ME ARGENTINA 

MADONNA A'AHNtP BROS 


H 


65 


8 


1 FELL IN LOVE 

ROCKEIL •-fJSiiF.ircii 


» 


27 


29 


MY BOO 

GHOST TOWN DJ^ ISO SO DEF.COLUMBIAj 


ID 


— 


1 


GREEDY FLY 

BUSH iTFfALMA fiTFRSOJPE 




33 


37 


YOU LEARN 

ALANIS MORISSCnE (UAVtRCK'RtPmSt i 


3D 




1 


BARREL Of A GUN 

DEPLCHE MDDE IREPWSD 


U) 


35 


3« 


SPIDER WEBS 

[;fi;;M ■f'Ai -F.-.M-riA vitopFi 


S) 


75 


2 


WHEN YOU'RE GONE 

THE CRANBERRIES (iSlANDI 


32 


28 


11 


THE GREASE MEGA-MIX ^ 


3D 


72 


5 


I'M NOT GIVING YOU UP 


33 


32 


6 


1 BaiEVE IN YOU AND HE 

WWIINtV HOLTSTU^J (A0IS1A> 


71 


70 


2 


JUST ANOTHER DAY 

JOHN »Ll[l')[;amp :MLnf uhy: 


34 


30 


8 


LETS GET DOWN 

rONY TON! TD«E iMERCURTI 


32 






AUIWANT 

THE OfFSPHi\(; 'CIXUMBLA) 


3S 


34 


8 


#1 CRUSH 

MftRAGE iCAPITOLJ 


3D 




4 


TONKHT IS THE NIGHT 

IE CLICK [LOGIC) 


3B 


36 


20 


WHAT 1 GOT 

^ii;fiii»,r iiiAsr.. ii.r /.i .rv.Mr.A; 


74 


73 


2 


NAKED EVE 

lUSOCWS JACKSON IGRAND ROtALHAnTCX) 


313 


37 


23 


KEI WEST MTEMEZZO II SAW YOU FIRSn 

JOHN MELLENCAMP M-t" JFi' 


75 


GE 


8 


BETCHA BY GOUV WOW! 

tripr. [Ml] 



CD Records with the grMtest airplay gains, I'C 1997 Bil'boanVBP) Comr^unicalioas, 



NOT 100 RECURRENT AIRPLAY 





1 


21 


MISSING 

EVEFtYTHINC 6UI IHIGIFH ULTULHTH:! 




« 


13 


BECAUSE YOU LOVED ME 

CELINE DIOM550 MUSIC) 




2 


3 


GIVE ME ONE REASON 

TRACY CILAPMAN (ELEKTRJVtEG) 




S 


13 


ISwIll'ijUHlSIjiMt [MAVtHiCWREPRIStJ 




5 


4 


WHO WILL SAVE YOUR SOUL 

JEWEL (ATLANTIC) 




3 


3 


C'MON N' RIDE IT (THE TRAIN) 

atW Cn CIS IOJA:ftASO.:N[>flKiBEAT.*TlANTlC) 




8 


11 


ALWAYS BE MY BABY 

MARIAH CAREY ICOLLJMBIA) 




7 


II 


NOBODY KNOWS 

THE TONY RICH PROJECT ILAf ACE^ARISTA) 




ID 


31 


NAME 

GOO GOO DOILS (MTAL BLLOE^ARNUI BROS ) 




9 


3 


DO YOU MISS HE 

X)tt[TN EMDOC 1CLASHRE01»«K'.T0BWT »?[) 




11 


4 


FOUOW YOU DOWN 

GIN BLOSSOMS [AAMI 




13 


47 


RUNAROUNO 

BLUES TRAVELER lAAMI 




IE 


ID 


INSENSITIVE 

JANN ARDCN <AAM) 



14 


15 


21 


WONDER 

NAIAltt MEBCHAMT (ELEKTIWitEG) 


15 


18 


12 


JEALOUSY 

NATUIC MERCtMNT (ELrKIRAiTEG) 


16 


12 


25 


BE MY LOVER 

lA BO.JCHE \fKA\ 


17 


14 


28 


THE WORLD 1 KNOW 

COLLtt-IIVt WOl. (<\TL>NI(CI 


11 


22 


)1 


SWEET DflEAMS 

LA BOUCHE IRCAI 


19 


21 


E 


ONLY YOU 

L12FWI rHtNOrgfilCUSB G (3W BCff.Wril*! 


20 


17 


2 


6TH AVENUE HEARTACHE 

THE WALlFLOWfRS (INTERSCOPti 


21 


24 


28 


1979 

THE SMASHING PUMPKHS CVIRGirt) 


22 


19 


81 


ANOTHER NIGHT 

REAl MCCOY IWHSIftI 


23 




37 


BREAKFAST AT TIFFANY'S 

CEEP ailK SOWnHNG IFWJNU/iKE!l'nTRSa)FC: 


24 


23 


45 


ROa TO ME 

DELAMITRI lA&M) 


29 


20 


8 


1 CANT SLEEP BABY {IF 1) 

n, kELUlJIVEl 



K titles which have appeared on trie Hot 100 
«eeks and have dropped below the top 50. 



TITLE (Publisher - licencing Oq.) Sheet Music Oist. 
46 UH'TMOBODY(FltOMKUVISMDBUn-HEAOOO 
AMERICA) l^iill KmI. ASCAPi WBM 

79 JiU I W«1T (Clirysalis, ASCAP;Vi'esltxify, PRSl WBM 
« ATUPIS (Chiysalis, ASCAP/Gnat Booty. ASCAP) WBH 

77 AT MIGMT I PWY <Sonj/ATV Tunes LLC, ASCAP^Witd 
Orcfitd, ASCAF^Bobby Ssnflstnxn, ASCAP/8MG, ASCAP) HL 

52 BARELY BREATHING (Duncan Sheik. BMt/Hap() t>a£. 
BMl/Carnm-BMG. BMI] HL 

B9 SimilNGHAH (Dtn>n In fnint, SOCANAMI ApnI. 

ASCAP/tMl ikinl Canada. ASCAP^Into Wishm'. ASCAP/IKA. 
ASCAP.'Sold For A Song, ASCAPytl'erwn, ASCAP) HL 

73 BITTERSWEET ME {Niatit Garden, BUI/Wamer- 
Tamerlsne, BMI) 

S6 BOHEMIAN RHAPSODY (FROM HI6M SCHOOL 
HIGH) (B FeKlman & Co /Glenwood ASCAP) HL 

11 BOW DOmi IGanfiila &>3«« fcSCAP.'WB, ilSCJPflase Ptpe, 
ASC*P,'HlS3t k\ Ruff, ASCAP.i'Golden Firias, ASCAP) WBM 

2S CfU)KCTIIEW«lll)CFTOHPtlDIOMENOHI(WB. 

ASCAP/lTOfSKiJe Clmsun, *SfJW,'B«K LaaiM, 

ASCAP'Triipam lul l (iSCAP,'l>*eR-ei4G BMTl mm. 

22 C0LllHICMPUn;&imMia3»l (tSC^lP-CMaASUfifitfia^s 
Jfw BlH'iiri,mSaiis,BM.Ti(Tfn,^i BMVfamr-Iimrim, 
mm (pii, «Wl^n Cirts, KW' HMM 

BO COUWR OF LOVE {Shark. V^i BWI,'Viarw ChappdI. BMI) 
33 COME SEE NE arm 4 f BMl,'Bu»e( \mx. BUI/Justiii 
CwitH, ASCAP/EMI Apnf ASCftP.aB Safn, ASCAP) HL 

36 COUNTIM BLUE CARS (Mono Ftat. ASCAP/Blgser 
Thar Peanut Buttef. ASCAP/tHI Apnl, ASCAP) HL 

6B DA' WP tEric fimmons) 

80 DANCE INTO THE LIGHT <PhilCcittns.PRS./T1it& Run, 
PRS/WB. ASCAP) WBH 

ST DESPERATELY WANTING aefitatiw, SMiyWamer- 

Tameriane. BMI) WBM 
3 BOirTLnWaOVDIFIWMSniTOfDdlrKVindhoiK. 

wma. BWSttland']. ASCAP/«cndu, ASCAP.'tine 0' GMto 

Hoe. ASCAP/M. ASCAPjM SUr. ASCAP/AJmci ASCAP) nSU 
M EVERY LIGHT IN THE HOUSE {Iruwc BUL'Caitef Bay. 

BMI) 'Hm 

SB FALUNG (Drlwby. BHl«.Msn, BMI/New Lme. 
BMVSonr/ATV aC, BMI) HL 

54 nRE5TARTER1EMIVifr<i.ASCAP/Copr'«liiControl, 
BMtiOJntorgBttatri* Sor^s. BMl/Perfect Songs, BMI) 

12 FLOATIN' ON TOUR LOVE (TtM Blue Rose. 
ASCAP/WB, ASCAP/GnfM. BMI/Key-R-Go, BMI) W8M 

10 FIT UKE AN EAGU (FROM SPACE UM) <SailOf 
ASCAP) HljWBH 

78 FRIENDS (That's A Smash. BMIMM Cuit, BMII WBH 
72 GET UP (te Fam ASCAP/Oarti s True Funk. 

8Ml/Mi.Sei ASCAP) 
7S GOO BLESS THE CHILD (Loon Eclu, BMI^mba, 
ASCAP) WBM 

55 HERO OF THE DAT (Creeping Dssth. ASCAP) 

G3 HOW COULD TOO (FROM BULLETPROOF] (Sony/ATV 
LLC, ewi,'Y3l) Yum, BML'TJrwnto^n Scund, 
BHlina,1t-i nt BMi,.TM '-oe, &MI,-la COupo»a. BMI) HL 

3 I BEUCVE I CAN FLY (FROM SPACE JAM) (Zomba. 
BMLV.Kellr. BMI) WBM 

5 I BEUEVE IN YOU ANO ME (FROM THE PREACH- 
ER'S WIFE) (Chartes Koppelmar. BMI/Marlin BandiCf, 
BUI/lohn3l^an Three BMI./bnier, BMI) HL/WBM 

11 I CAN HAKE IT BETTIH (EMI Apnl. ASCAP/Uncle 
Ronnn's ASCAP/MCA ASCAP/ThnPler Mikr. ASCAP) HL 

Bl I FEU IN LOVE (hd Salt. BMI/Hause Of Flavor, BMI] 

14 IFIUUIFOUNOSOMEOMfFftflMTHEMIRmiilUSTWO 
FACES) iTSP, *SCtf.'S«nj..ATV Twet LLC, ASCAPitmawel, 
ASCAP/Zomta, ASCHPi^adami, ASCAP) Hl;WBM 

a IF IT MAKES YOU HAPPY iWarner-Tatnerlane, 
BMI/(Hd C(Ow, BMI/Ti{itt<.ky. BMlWnen. BMI) WBM 

56 IF WE FALL IN LOVE TONIGHT (EMI. AlSCAP/Tlyte 
Tyme, ASCAP) HI 

51 I UKE IT CLontTtude, BMI) WBM 

le I LOVE VOU ALWAYS FOREVER (Dixina Lewis, 
ASCAP/WB. ASCAP) WBM 

53 I LUV U BABY (MCA ASCAP) HL 

54 I'M NOT GIVIHG VMI UP (Foreign Imporlgi]. BMI) WBM 

8 I'M STILL IN LOVE WITH TOU (EMI, ASCAP/Ftyte 
lyme. ASCAP) HL 

$3 IN MY BED (Brown Lace, BMI/ZninCia. eMI/Stacegoo, 
BMi/W»rn«f-Tani»rtinB, BM|/Boobae- Loo, BMI) 

52 irS ALL ADWITU(AI's Street. ASaP/Almo. 
ASCAP/Sailandra. ASCAP/Rwimo. ASCAP) 

9 irSALLCOMINCBACKTOMEHOWrLMlSovS. 
BM[/Sones W PiUiCfam, BMI) HI 

55 IT'S YOUR BODY ITruity Boots, ASCAP) 

37 JUSTinWEEHTDUANDHEtUplnTlwUa.BUliToieFFgrt, 
BMLTun Attc ASMP/EMI Chnsban ASCAP) 

38 R£t WEST INTERMEZZO (I SAW YOU FIRST) (Full Keel. 
ASCAP/EWI Aiifil. ASCAP,.'Katil)ack. ASCAP) HUWBM 

58 KNOCKS ME OFF MY FEET (Black BuH. 

ASCftP/Jubetc, ASCAP) WBM 
19 LADT(0r(ani;e(tHw;e.8Ml/Hitca.BMliM Star. ASCAP) 

15 LAST NIGHT (FROM THE NUTTY PROFESSOR) (Ecal. 
BMLKeiande, ASCAP) HL 

14 L£AV1N'(Otn3 0unds9.BML/>1rti:o, BMI) 
100 LCT'S GET THE MOOD RIGHT (Euf. BMI/Sony/ATV 

Sonfs, BMI) HL 
44 LET'S MAKE A NffiHT TO REMEMBER (Badams. 

ASCAP/Zomba, ASCAP} Hl/WBM 
fi7 LETS RIDE (House Ren , BMVSyt>lesons. BMI) 
9S LITTU BITTY (Hallnate, BMn WBM 
41 LOUHGIN (BerTiard Wngtrt. BML/Scnen Gems-EMI, 

BMI/Mohoma, BM|U Coal J, ASCAP) HL 
87 LBCNIHilUITBIStSm intern. ASCtf.'SWMDdlASCAP,^ 

Elnrtho's.AS(Ji=iSc(ff,'i;n'TiiiiiLLC i^SCtfAfft, BHD 
19 MACARENA[8AVSI0E BOYS MIX) (Rtentsongs. 

BMli^E, ASCAP) WBM/HL 

74 THE MOMENT (Kenny G, SMI] HL 
T MOUra (MCA ASCAP) HL 

91 MUSIC MAXES ME HIGH (18 Fam, ASCAP) 

4C MY BOO (C^ostcwn. BMt/Carl Mo, BMI/Aif Control. 

ASCAP/fMIAwii ASCAPiHL 
60 NAKED tTE itMl Ap<'i, AStAP/Grand Royal, 

ASCAP/luJCioos jackson, ASCAP) HL 
43 NEVER LEAVE ME ALONE (Nate DofflBMl^oge. 

ASCAP/Anhsia, ASCAP/W8, ASCAP) KffiM 

4 NOBODY (Keith Sweat, ASCAP./WB. ASCAP/E.i'A, 
ASCAP/ScoHsvillB. BMI/IMI Blackwtsod. BMI) WBM/HL 

5 NO IHGOin (Dbtnl. tSUmmte. ASUP>1>Mnce> Black 
ASCAP/Snwiktn' Sounds ASCAP.^'QueeopEn ASCAP.'Sffil, 
6Ml/Son,,'ATV Tunes ILC ASCAP,*B. ASCAP) WBM 

39 NOTHIN' BUT THE CAVI HIT (FROM RHYMES REA- 
SON) (Real N RuH, ASCAP/Suee. ASCAP/tmoni's, 
ASCAP/Higti Pnasl, BHI/Ensign, BMI} HL 

18 NO TIME (Undeas. BMIMarnur-Tatmrlane. BMI/LMI 
April. BMVDynaton?. BMl^n:cliapi]e1l. BMI/Justin 
Combs, ASCAP/Anian., ASCAP) Hl/HBH 
70 NOWHERE TO GO (MLE. ASCAP/Almo. ASCAP) WBM 
86 ONE ANO ONE (lerk Awake. ASCAP/tMIVinxi. 
ASCAP/Futurs Furnrture. ASCAP/HiiJdefl Pun. 
BMI/Warrwt-T»moflan«. BMI) WBM/ML 

23 OOH IAH„- lUST A LITTU III IGEMA..?«miusc BHD HBM 
17 PONY (faiMti, ASCAPA-irenifl Beach, ASCAPAVB, 

ASCAP/HertMliciOUS. ASCAP] WBM 
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Hot 100 Singles Sales. 

Ccmpiled from a natwnal sample of POS (point of sale) equipped retail stores and rack oiittets wtncfi report 
number ol units sold to SoundScafl, Iik. This data is used m ttw Hot 100 Singles chart. soundSca 
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AKTIST [LAflEL/PROMOTKM LASEU 








* * NO. 1 * ♦ 




» 


36 


22 


MISSING VOU 

fr.^.,^ ajwiiWKKiMMDWtisT^suai 


1 


1 


6 


1 BCLIEW 1 CAN FLY 

nauTMfmE^jLicn^i/A^&M} iiMiihi 




39 


39 


10 


HOW COULD rou 

K 0 t UJO or JOHC (MCA SOUWTR*CN&HCU 


2 


2 


13 


UN-BREAK MY HEART 

TONI BRAXTON ILAFACLAHISrAI 




49 


33 


29 


MAURENA 

LDS DEL RIO i>5"iL'l ABMG lATlNJ 


33 


5 


II 


DON'T LET GO (LOVE) 

*r..vf<.-,i.!b l-ASV/i-isLltiii 




41 


4C 


18 


IF IT MAKES rou HAPPY 

SHERVL C«OW i>V..W 


4 


4 


16 


NOflODY 

«IIX SWtAT FIAT. ATMIMH CAGE Lif.l El^ 




42 


' — 
37 


25 


ropiMP 




3 


1 


1 BELIEVE IN YOU ANO ME 

WMITNEV HOUSTON ARISTA? 




43 


44 


31 


HOW DO U WAMT rT CALIFORNIA LOVE 


« 


E 


14 


NODtGGITY 

3LAa<5TR£ET.fL=.r 0«. M£l lINKHSCC^f J 




44 


42 


21 


IF VOUR GiaL ONLV KNEW 

MUJVAH (BLACKGROUNCVATUMTId 


7 


9 


22 


LAST NIGHT 

AZYET'.iAfACfjAfttSTAJ 






61 


4 


OOH AAH... JUST A LITTLE BIT 

GINA G inERHALWAANER BROS] 


t 


8 


72 


MACARCNA [BAYSIDE BOYS MIX] 

LOS DEL RIOl'wr.A 




S) 


69 


3 


WHAT THEY DO 

T,'r ROOTS (ECOGFFFENl 


9 


7 


11 


I'M STILL M LOVE WITH YOU 

l«EW EDTION (UCAI 




47 


46 


13 


WHEN BOy MEETS GIRL 

TOTAL (BAD BOWARISTAl 


10 


10 


11 


HO TIME 

UKWFU: FWFSWtrriXnOASWKATiATWIIO 




41 


43 


15 


SmiN' ON TOP OF THE WORLD 

OA BRAT ISO so DEF.COLUMBIAJ 


3D 


20 


8 


Ca.D ROCK A PARTY 

MC irra (EASIWEST/EEGt 




49 


45 


28 


LOUNGIN 

LI COOL J lOEF JAM*IERajRr) 


12 


11 


17 


MOUTH 




BD 


63 


7 


GOD BLESS THE CHILD 

SM,\N i.\ TWAIN IMTRC JRV NASHVILill 


a> 


13 


5 


FiYLIKE AN EAGLE 

StAL v.; -W - S • I A'LilHJi'-J 




QD 


— 


1 


irS ALL ABOUT U 

swv 'f^*: 


14 


15 


9 


1 FINALLY FOUND SOMEONE 

WRSfiA >-HE WW i f-«Tlfl 4MMS liAlll«9i*' 




92 


54 


21 


KEY VIE5T noEKMEZzo [1 SAwnu nasTi 

JOHN MULLNCAMP IMtHtURV) 


OS 


18 


10 


YOU MUST LOVE ME 




S3 


49 


10 


HERO OF THE OAV 

MFTA.LICA ^ rR.VTFC. 


It 


12 


20 


WHAT KIND Of MAN WOULD 1 BE 

MINT CONDITION iPf FtSPECTU'LMM, 




S) 


68 


4 


FRIENDS 

JOHN UlCHAEI- MONTCOMEFTT (ATLANTTC) 


17 


16 


11 


STREET DREAMS 




u 


50 


13 


BOHEMIAN RHAPSODY 

THt E^AIK .3iG BL^T A'LANT Z\ 


M 


17 


13 


THIS IS FOR THE LOVER IN YOU 

BABYf AC€ (EPIC) 




K 


52 


27 


CHANGE THE WORLD 

ERIC CLAPTON IREPRISEl 


19 


19 


16 


FALLING 

MOhTCLL JORDAN IDEF JAM'VERCURVt 




2) 


70 


5 


I'M NOT GIVING YOU UP 


2t 


21 


19 


STEELO 

?02 IBtV !(VMOTOWr<) 




H 


53 


18 


WHArS LOVE GOT TO DO WTIH IT 

rtWKtNGfWI WHNAMOWWID MLI-X,:^i 


21 


22 


21 


TELL ME 

ORU HILL ,'M.MO'. 




S) 


57 


20 


LETS MAKE A NIGHT TO REMEMBER 

flRT*N ADAW5 y..\M 


22 


24 


10 


COME SEE ME 

\\2 ■■-iK- L.. - V<\:^'<\ 




EC 


51 


7 


THIRTY-THREE 

THE SMASHING PUMPKINS (VIRGIN) 


a) 


30 


28 


WHERE DO YOU GO 

NO MERCY i-V'^JISTAi 




® 


64 


2 


GET UP 

LOSIBOYZ'LiMVERiAi; 


24 


14 


20 


PONY 

G1NUWNE 15-^3 MySIC,' 




® 


67 


2 


YOU DONT HAVE TO LOVE ME 

MONIFAH iL'FtOiVr^UM-.'EHS^Li 


S) 


31 


3 


AINT NOeODY 

LL COOLJ'i-.a'i-Ni 




S) 




1 


SUGAR HONEY ICE TEA 

OOOOFELIAZ .v.^i/.-. .v',M. 


21 


28 


6 


NOTHIN' BUT THE CAVI HIT 

WACK I0iTWD0Cii(Ot«O ii.i:; '^rir/t-oxwr.' 




94 


72 


5 


1 CAN MAKE IT BETTER 


27 


23 


a 


ATLEINS 

OUTKAST (LAFACEj'ARISrA} 




95 


55 


ID 


THE MOMENT 

KENNY G (ARISTA) 


2t 


25 


13 


WHEN YOU LOVE A WOMAN 

WURNEY (COlUMaiAl 




S) 


71 


3 


LUCHINI AKA (THIS IS m 

(:J^MH 10 (FBtJMLEI 


2» 


26 


5 


SPACE JAM 

flLW an [U-3 tM BtAI.vaWEP SUWOfHTUWCl 




97 


59 


8 


LETS RIDE 

2t^f [:O(ii:A>.A\LMUSF!U(«HFJWW[JI0Frt 




47 


2 


IN MY BED 

ORU HILL'I^IAM"! 




99 


S« 


31 


BLUE 

LEANN RIMES (CURB) 


31 


27 


11 


NEVER LEAVE ME ALONE 

H)Tl l»T [tXG iOWTEBXKi 




H) 


— 


1 


DA' DIP 

FREAKY NASTY (HARD HOOCVPOWER/TRIM)) 


3D 


35 


7 


irS YOUR BODY 

JCHNKY GJU. FEAT MXZR TRCCTWAN {MOTCnm 




35) 


— 


12 


AT NIGHT 1 PRAV 

WILD OflCHiO (RCA) 


33 


29 


17 


BOW DOWN 

WtsrsiDt COSiS'Cl'ON [lEfKH MCfliPHOfiim 




71 


65 


19 


HIT ME OFF 

NEW EDTTION (MCA) 




38 


7 


YOU WERE MEANT FOR ME 

JEWEL (ATLANTIC! 








1 


TEARS 

THE ISUV BROTHERS (T NECKrtSWHOI 


35) 


41 


8 


WHEN YOU'RE GONETREE TO DECIDE 

THE CRANiStHH.hS'lSLANDt 




3i) 


— 


16 


FLOATIN' ON YOUR LOVE 

IK6LivWJlM:T>IL'' ' - - l-KOi^DllO, 


3i 


32 


12 


KNOCKS ME OFF MY FEET 

CtONELL JONtS (LAFACE/ARISIA) 








24 


THE THINGS THAT YOU 00 

GINA THOMPSCW (UFHOgRT) 


n 


34 


23 


ITS AU COMING BACK TO ME NOW 

CELINE DION [550 MUSICl 




7S 


60 


33 


YOU'RE MAKIN ME HIGK'LET IT FLOW 



(Z) Records with Vne greatest sales gains. C 1997, BilltxMtd/BPI Commurt I cations and SoundScan, Inc, 



78 SITTW-OIITOPOFTHEVIORLOiSoSoOet ASCViWAeri 
ASCAP/AirCwitrrt *SfAP'')d:fl1s ASCAP/Da Brut, ASCAP) HL 

97 THE SOUND OF MT TEARS (Human Rtiyttmi, 

BMt/Chi>salif,, ASCAPAoune Lesends, ASCAP) WBM 

45 SPACE JAM (FROM SPACE lAM) (QiuUraSwirxJ. 
BHLWamci ZXaptitW. BMI) WBM 

41 STEELO (Bach 2 Oa Gotto, ASCAP/Mass Conlosioo. 
ASCAP/Vffi, ASCAP/D-Hat ASCAP/Blim Turtle, 
ASCAP/Atnw, ASCAP/Pofypam Int i, ASCAP) HLyWBM 

3» SIREn DRCAHI tO fi A, rRVBMC. PR5/BMG, 
ASCAP/CaiMF-s-BMG BMt.'iiim(n:)g Sean, BMLa2 And 
UiHto. BMl'klly s lams, ASCAP/Siani U Wril. ASCAP) HL 

t4 SUIiAR HONEY ICE TEA lAiVGmial. ASCAP/EMI Apdl. 
ASCAP/looSun. ASCAP.TbciM. ASCAP) HL 

92 TEARS (SoiiY/AIV LLC. eM(/tca1. BMI) 

M TELL ME (FROM EDOIE) (Stan BiMn, BMLW Double, 
BMl/Aller(iai)1ly. BMD 

96 THAI THIKTOU Ml (FROM THAT THIW TOO DO!) (ICF 
ASCAP/Pohvvn InTI. *SRtflWH^i^. ASCAP) HLY^ 

42 THIRTY-THREE (Chryulis.BMl/C'niJeftiil BMDWBM 
29 THIS IS FOR THE LOVER W YOU (Sar»,'tTV LLC, BMllpc 

BMI.'Solai mm. »SCIiP/VK ASCAP/Mike rt Be 

ASC*P,'R3f1raa-Sclar ASWP/S-lws Soumh, ASCAP) Kl 
n THIS IS YOUR NIGHT (Shark Media, BMlWamer- 

Tamnrlane, BMI) WBM 
61 TONIGHT IS THE NKKT(WB.ASCAP/FMP/EditH]n 

Interaudn) WBM 
24 TWISTED IKeAh ?,mSt t^JP/l K ASCAP,YfB, ASCAP/Deep 

Sound, AS-CAP.^hQit Dells, BMWsrntia, ASCAf 1 WBM 
1 UN-BREAIC MV HEART IRBalsongs. ASCAP) WBM 
n WHAT UNO OF MAN WOULD I BE (Mmt Factory. 



ASCAPj^MI Apnl. ASCAP) HI 

81 WHArS LOVE GOT TO DO WITH IT (FROM SUPER- 
IMP) (WB. ASCAP/Good Smfto, PRS/Roodw. 
Londor/Wortd. BMl/lrving. BMI) WBM 

71 WHATTNnD0(CarHf5-BMG.BMI/GfandNe8li. 
BMVGodtathw. BMl) 

S9 WHEN BOY MEETS GIRL (Trey III, 6Ml/T U)cus, 
ASCAP/The Waters Of riajefath, BMI/Str8 From Tim 
Bottom, ASCAP/KeYin Wales. ASCAP/Juslin Combs, 

ASCAP/IMI Apnl, ASCAM/toUl I Itillg, MCAP) HL 
13 WHEN YOU LOVE A WOMAN (Love Batch, ASCAP/So 

Much,ASCAPjTrtiEersOf Jay ASCAP) 
32 WHEN YOU'RE GONE/FREE TO DECIDE (Potygrsm 

Inl'l, ASCAf ) HL 

12 WHERE DO VOU GO (Far MV,ASCAP/BMG. ASCAP) HL 
SO WimoUT LOVE (Oonru Lewis. ASCAP/Wamer 

Chapp^ll, ASCAP) WBM 
■S VOU CAN MAKE HISTORY (VOtWG AGAIN) (WilUam 
A Bong, Pft'i.Wret.-twiI, A5CAP,tWB, ASCAP) HUWBH 

13 VOU D0N7 HAVE TO LOVE ME IFMI Apnl, 
ASCAP/Stiul On Snul, ASCAP/Fvelte, ASCAP) 

31 YOU LEARHAOUOUCHTA KNOW IMCA, 

BMt/Vanhurst Plats. BMli'Aeroststicn, ASCAP) HL 

27 YOU MUST LOVE ME (FROM EVITA) (MCA, ASCAP) 
HL 

2C YOU'RE MAUN- MC HIGHAH IT FLOW (Groove 78, 
ASCAP/Almo. ASCAP/Ecaf. BMI/Sony/ATV SorgS. BMI) 
HL/WBM 

211 VOU WERE MEANT FOR ME (Wigsty Tootti. 
ASCAP/Polw Boy. BMI) WBM 
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^bpad HOT 100 SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PUYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY Soundman' 



THIS 
WtEK 


LAST 
WEEK 


z 


TITLE ARTIST 

PRODUCER (SONGWRITER! LABEL & NUMBERp'PROMOTlON LABEL 


1 

II 


1 


1 


1 


13 


★ * ★ No. 1 * * ★ 

UN-BREAK MY HEARTA 7«MlaatNo. 1 ♦ TONI BRAXTON 
D FOSTER iO WftRREN) (C) (Dl (MJ (Tl (V) W lAFACE Z420Q'ARISTA 


1 


CD 


3 


3 


11 


DONT LET GO (LOVE) (FROM "SET IT OFP) • ♦EN VOGUE 

r*:.i,'jir(r.Nr;.:F -iqr„vM:iD'. .;ti |CKDM«llTir/i;:<;iEASTWESTe-I23I,n& 


2 


3 


2 


2 


6 


1 BELIEVE 1 CAN FLY {FROM "SPACE JAM") ♦ R. KELLY 

R KELL- i"R KELL"';' iCl lO) W 0() WARNER SUWSH.' ATLANTIC '-. JIVE 


2 


4 


4 


5 


16 


NOBODYA ♦ KEITH SV/EAT FEATURING ATHtNA CAGE 
K SWEAT K SWEAT vSCOTTl ICl (OMT)(v; iLtM-v^. lLG 


3 


(B 


5 


E 


4 


1 BELIEVE IN YOU AND ME (FROM THE PREACHER'S WIFE") ♦ WHITNEY HOUSTON 
D FOSTER WOLFERT.S JNZtRi (C) (Dl (Mj (T) (X) AfllSTA 13293 


5 


6 


6 


4 


15 


NO DIGGITYA ♦ BLACKSTREET (FEATURING DR. ORE) 

T^.;'y,*'5TEWW- T PlEY " -"SNi-U... .■,r.,-,-t;^w.STEWWT > :tii, :^ -i.i-"--:; ICi ID.lUhT; IXI fl-ERSCCPE 97007 


1 


7 


8 


7 


20 


MOUTH • ♦ MERRIL BAINBRIDGE 

SIEW IM BAINeSIOGtJ '.CiiOl ;V(i ■ UNIVERSAL 56018 


4 


1 


7 


8 


11 


I'M STILL IN LOVE WITH YOU ♦ NEW EDITION 

J .-.P/TLEWISUmRRiS' T LEWIS/ M"' ■ tACASb2bi 


7 


a 


10 


11 


23 


IT'S ALL COMING BACK TO ME NOW A ♦ CELINE DION 

J STEitiMAN i.iSTflSMAN.i '.OW ll) lu. 6&0 MUStC 78346 


2 
10 


(S) 


12 


13 


5 


FLY LIKE AN EAGLE (FROM "SPACE JAM") ♦ SEAL 
SEAL (SMIUrRj fC) (Dl ZTT/WARNER SUMSET "TL-.-.r 


11 


15 


16 


18 


IF IT MAKES YOU HAPPY ♦ SHERYL CROW 

S.CROW (S CHOW TROni iD; (V( it.: A&M 581B74 


11 


12 


17 


17 


29 


WHERE DO YOU GO • ♦NO MERCY 

AUE(F"; .T.--- r 5ISHC-I0F FALLENSTtIN) (CI IDl (M) (VHX) ARiSTA 13225 


5 


13 


14 


15 


13 


WHEN YOU LOVE A WOMAN • ♦ JOURNEY 

K.SHIRLEV PERRY 1 ■ ■■■ ■■"Hf'ti (C!(D)(V) i rillMBiA 7842B 


12 


14 


IS 


9 


9 


1 RNAlir FOUND SOMEONE (ROM THE MIRROR HAS TWO FACESI • ♦ BARBRA STREISAND i BRYAN ADAMS 

DFOSTf^ ! ■'r.-:, ■ H •■■l.AP.'Li iCl ! CJ; COIUMBIA 78480 


8 


15 


9 


14 


22 


LAST NIGHT (FROM "THE NUTTY PROFESSOR") • ♦ AZ YET 

[..■■■■i - ' ■■■.vARfrN ■ . ■ ■ ■M : (C)(DHM1(THV)(XILAFACE2<]81/AR1ST* 


9 


OD 


20 


20 


31 


1 LOVE YOU ALWAYS FOREVER • ♦ DONNA LEWIS 

II.'. I (Q (D) CD 00 ATLANTIC 87072 


2 


17 


13 


12 


20 


PONYA ♦GINUWINE 

TIMBALAND :i LUWPKIN.T.MOSUV.S.CiARREni (C) (Dl (T) 5M MUSIC 78373 


6 


OD 


18 


19 


11 


NO TIME ♦ UL' KIM FEATURING PUFF DADDY 

S COMBS.STEVIE J. (K JC-NES.S.COMSS.S JORDAN.J.BROWNI (C) (DMT) UNDEAS BIG BEAT ^'BCi'M ATL'.-jriC 


18 


19 


11 


10 


57 


MACARENA (BAYSIDE BOYS MIX) A' ♦ LOS DEL RIO 

C.OE V/.n.Vi W TRIAYiiX R:JMi 'f:^ ?.13NG£ R ftUlZI (Ci(Dl :T1 i^i RCA 64407 


1 


(D 


25 


28 


8 


YOU WERE MEANT FOR ME ♦ JEWEL 

B.-i iM ■ r:: ii^r- : hi ■ ■ -ii'Dii:;' 'ip .d; Atlantic 87021 


20 


21 


19 


18 


20 


WHAT KIND OF MAN WOULD 1 BE* ♦ MINT CONDITION 

MINT WluiT -.-J : /.■"jM.i: {CHD)(XJ«RSP£CTIVEiia/'j'jHAAM 


17 




24 


26 


8 


COLD ROCK A PARTY ♦ MC LYTE 

- Hi.- [n.- s i .■.;■! St! (Hc I'^TiP siinH,B.ia*Aiios,NKCEfi$; (aiD)iMi(nixiusi«STbi::2'iFS 


22 


OD 


30 


31 


8 


OOH AAH... JUST A LITTLE BIT ♦ GINA G 

S RODWAV : ) TAUflER S ROOWAY) (CI 10) (T) (V) 00 ETERNAL 1745StWAfiNER BROS. 


23 


24 


26 


25 


31 


TWISTED A ♦ KEITH SWEAT 

K.SWEAT.E.MCCAINE ■ K 5'A'Cfl",£ MCC/'iNt KLII KLOSEl ^Cl (Ol IM) (Tl (VI (Xj ELEKTRA 642e2tEG 


2 


25 


31 


29 


27 


CHANGE THE WORLD (FROM "PHENOMENON") • ♦ ERIC CLAPTON 

UAtiVIACiil r r,',.i ■ ,v t iTMr,! v. REPRISE 17621 


5 


26 


29 


32 


33 


YOU'RE MAKIN- ME HIGH/LET IT FLOWA ♦ TONI BRAXTON 

liAtifl,-'.' . \\\LMr< 18 Wl. \ ■ iCl iDi fM- iTmV;. ir.LAfACE 24HC-A=tST* 


1 


27 


23 


24 


10 


YOU MUST LOVE ME (FROM "EVITA") ♦ MADONNA 

P/A::t:-J:v-. WHIUHI : l r.Lr::!!- _ -AL UiLK (T.RICE A LWEBBER) (CICD)(VI A'SRNLRBHOS, 17495 


18 


2< 


32 


30 


32 


THIS IS YOUR NIGHT ♦ AMBER 

IH-: BERWAP. G-^DThERS :• tE^MAN Z &ERMAN.A.CREMERSI (0 (D) (T) DC) TOMMf BOi ^'-15 


25 


29 


21 


21 


13 


THIS IS FOR THE LOVER IN YOU A ♦ BABYFACE FEAT. U (XX)L J, H. HEWEH. J, WATLEY & J. DANIELS 

a^evFA^E H f-EWn" D WE'-'ERSI ICJ (OUT) CVI do epic 78443 


E 


® 


42 


37 


42 


COUNTING BLUE CARS ♦ DISHWALU 

P '1 1 ■ '.'.'.rr:? B=fnwmr*G,KOlANEK,RICHARDS,PENDERGAST) ti D: IXi AIM [-61462 


15 


CD 


40 


40 


26 


YOU LEARN'YOU OUGHTA KNOW ♦ AUNtS MORISSETTE 
GBALLARD r i . ' ■■. . 1 i (C) (D) (V) MAVERICK 1764*WEPftlSE 


E 


CD 


38 


42 


9 


WHEN YOU'RE GONE/FREE TO DECIDE ♦ THE CRANBERRIES 

B FAlRBAiRti THE CRANBERRIES ID. G RIORDANi ICI (01 IVI iX] ISLAND SM802 


32 


CD 


33 


33 


11 


COME SEE ME ♦112 

TIM & BOB ' K[LlEY,8 ROBIHSON.S COMBS,T.K£U.Y) (C) (Dl (T) fX) BAD BOY 79073,'ARISTA 


33 


34 


28 


27 


21 


TELL ME [FROM "EDDIE") • ♦ DRU HILL 

SBWawN li tJ- J'/.'. ■■■ ■; A CANTRALU IO(OI ISLAND 854660 


18 


3S 


22 


23 


11 


STREET DREAMS* ♦ NAS 

. .LI. T- -. H[iT jjVEH TD^E 'A lEN\0)i D.STtWA-rr.N JONES.S BARNES;. (CI IDHM) IT) (X) COLUMBIA TsaO^ 


22 


36 


43 


39 


21 


KEY WEST INTERMEZZO (1 SAW YOU FIRST) ♦ JOHN MELLENCAMP 

LIHLE SASTARD ■ i yE.LE%CAMP G GR-IEM (C) (Dl (X) MERCURY 578398 


14 


37 


44 


34 


10 


JUST BETWEEN YOU AND ME ♦ DC TALK 

T ■.' . >-..-. IF MERMANN IT lA^KEtHAN.M.MCIMEHWANN) (C) ID) VIRGIN 38575 


29 


38 


27 


22 


16 


FALLING * ♦ MONTELL JORDAN 

J E JONES M J t /iPJf ^ A TYi-n.T AUEN) (CI lOKT) OEF JAM 57564&MERCURr 


18 


(D 


39 


46 


6 


NOTHIN* BUT THE CAVI HIT (PROM "RHYME I REASON") ♦ MACK 10 & THA DOGG POUND 

OAT NIGGA DAZ 1 n 'J' ■■■i.!..'.' jKiil'Dwr,; (C) (0) (T) BUZZ TONE 532 63/PRIORITY 


39 


40 


48 


45 


29 


MY BOO ♦ GHOST TOWN DJ'S 

R TFRRViFUERRYCMAKINL JM : (T) SO SO DEF 78358'^LUMBIA 


31 


41 


34 


35 


19 


STEELO ♦ 702 

C ELLIOTT ij PEARSr;fi :c Fi 1 lOn.M aLIOTT.G PEARSON.G SLIUNEBS) ^Ci [Dl IT) fflV 10 86053CVM0T0WN 


32 


GD 


45 


47 


8 


THIRTY-THREE ♦ THE SMASHING PUMPKINS 

• I f'lp A Mm i n - R BCBRGAN i"B C3R^iAN:l (C) (D) VtRQN 38574 


42 


43 


36 


38 


11 


NEVER LEAVE ME ALONE ♦ NATE DOGG FEATURING SNOOP DOGGY DOGG 

KURUf* THI Mtrj^T, ' . ■ t'XGV ■■. ■ M'i:K)NALO.W SALTERi iCJCDi DEATH BOW STOILIVTEPSCOPE 


33 


44 


46 


43 


21 


LETS MAKE A NIGHT TO REMEMBER ♦ BRYAN ADAMS 

RJIA,',.! . (C)(DI(V)(W A&M 58186? 


24 


45 


37 


41 


5 


SPACE JAM (FROM "SPACE JAM") QUAD CITY DJ'S 

., . '. . - ■ " ■. .■ I'BP'WTI lQ(D)(T](l()BIGBtAl,WASN[HSU'i6iTa7aiaAILA«TC 


37 


® 


50 


61 


4 


AIN'T NOBODY (FROM "BEAVIS AND BUTT-HEAD DO AMERICA") ♦ LL COOL J 

RSMITh >■■::-. !.:>., J T.SHITH) (OIDGEFFEN 19410 


46 


47 


41 


44 


17 


BOW DOWN ♦ WESTSIDE CONNECTION 

BUD'DAdCE CJ~.L )JflCH. :D,W.C.,eU0'DA] [Q ID) TT) LENCH MOB 53??7 P9gRlTV 


21 


46 


47 


48 


29 


LOUNGINA ♦ LLCOOIJ 

RSMITH.U COOL J fi.WRIGHT.LWHITE) (C) tD) (Tl OEF JAM 575062>VERCUR^ 


3 


49 


35 


36 


8 


ATLIENS ♦ OUTKAST 

OUTKAST (A BFNJAUIN.A I'AITGN) Ci : i T LAFACE 24 : X. i- i&TA 


35 


(M) 


52 


52 


6 


WITHOUT LOVE ♦ DONNA LEWIS 

K K LLir. ,J. LEWIS (D.LL V* 5.C TAILOR.. . ' . L ATLANTIC 87028 


50 


m 


53 


53 


7 


1 UKE IT THE BLACKOUT ALLSTARS 

S.GECH=K5E [M. RODRIGUEZ,!, P*eON> ICi (□;■ COLUMBIA 78455 


51 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


5^ 

So 


TITLE ARTIST 

PRODUCER (SONGWRITER) LABEL & NUMBEI^'PROMOTION LABEL 


PtAK 
POSITION 


(S) 


58 


62 


8 


BARELY BREATHING * DUNCAN SHEIK 
R NINE CD.SHEIK1 (C! ID) ATLANTIC 87027 


52 


(D 


65 


- 


7 


*** Greatest Gainers/Sales & Airplay * * * 

IN MY BED ♦ DRU HILL 

OSIMMC^S ■ "'.■.^ ■■ B.STACr.l SIMMONS) ; , : IIJ . SI A'i:j fi ^^d^J 


53 


® 


54 


54 


7 


I M NOT GIVING YOU UP ♦ GLORIA ESTEFAN 
t ISDIANIH - .v.)AND€RIG.ESTEFAN,R&ANTANt)£R) (OID) " (V) ' EPIC 78464 


54 


(55) 


55 


56 


6 


IT'S YOUR BODY JOHNNY GILL FEATURING ROGER TROUTMAN 

J GIL. Ill (C) ID) MOTOWN 860462 


55 


S6 


61 


55 


10 


IF WE FALL IN LOVE TONIGHT ♦ ROD STEWART 

J JAM T UWIS IJ HARRIS T lEWlSI (C) IDHVl WARNER aRCS 17459 


55 


(S) 


59 


63 


5 


DESPERATELY WANTING ♦ BETTER THAN EZRA 
D GEHWAN - ! ■ ■. (C)(Dlr=.vi • i: ■ 647?&'EEG 


57 


SI 


49 


49 


12 


KNOCKS ME OFF MY FEET ♦ DONELL JONES 

D WHITTINGTON IS WONOER) (C) (D) (Tl iV) (X) LAFACE 2421GARISTA 


49 


59 


56 


59 


13 


WHEN BOY MEETS GIRL * TOTAL 

PW:.UW:HJ&jS03UBSrLIJC«.Pm«MS.C,tW0,aPMI(ERM5EWDRD(.K.SmY) IE;' ■ ■ .'^JU 


50 




E4 


69 


5 


NAKED EYE ♦ LUSCIOUS JACKSON 
J j . T MANGURIAN _ CUNNIFF (J CUNNIFF) (CI (D) IT) (V) DO GRAND ROYAL, SBGlSl'CAPITOL 


60 


61 


69 


64 


11 


1 FELL IN LOVE ROCKELL 

EJL W(LSON, JR. IE A WIL&ON, JR.) (C) CT) {)0 ROBBINS 72tX)7 


61 


GD 




1 


* ★ ★ Hot Shot Debut * ★ ★ 
rrs Aa about u ♦ swv 

AGORDOfJ, JR. (ALLST.'.R M.'.pTin ft nURRruGi(=i,i iC)(D)(T: RCA 64735 


62 


a 


57 


60 


10 


HOW COULD YOU (FROM "BUUETPROOr) ♦ K CI & JOJO OF JODECI 

JON- JOHN IJ.J.ROBINSON , i 1 .V^ i (CI iu: hlCA SOUNDTRAClLS ■ . ■ MlA 


53 


(D 


70 


70 


6 


SUGAR HONEY ICE TEA * GOODFELLAZ 
(HEFAM LYSIANDIJ r L{WD.DJ\)rtNTEJR..K.BOR£LAWD) (C)ID) AVATAIVPOLirDOR 581914/A4M 


64 


es 


60 


66 


11 


HERO OF THE DAY ♦ METALUCA 

B -r- i.. .LRICH.:HETFIEL[. ijLRCH,HAM)AETT) CC}(D]EUKTRA64248/CEG 


60 


w 


63 


67 


14 


BOHEMIAN RHAPSODY (FROM "HIGH SCHOOL HIGH'O ♦ THE BRAIDS 

^-■JKi-,. .: ■.)■,! ■ i.'i 1.. ICI(0)(T)(X[BIGBCAT98O55t'ATLANTIC 


42 


® 


67 


74 


8 


LETS RIDE ^ RICHIE RICH 

ewAj-, ■ ■ tFfl£LL.L.al^TON.JR .P.WfNN) (aa)imO*X(AND HIUSAlSKWCf J*M575774fl«JtCum 


67 


GD 


81 


76 


20 


TONIGHT IS THE NIGHT •LECUCK 

CL(CKPH0DUCII0N iGA SARAF.A BRENNER.M THOftMTON.M ROMEO) iCuTi :)() LOGIC 5901 1 


68 


(D 


78 


84 
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0 FOOLING: The Cardigans* modern rock and top 40 hit "Lovefool" 
(Stockholm/Mercury) is one of the fastest-rising titles on Hot 100 Airplay. 
This week it posts a 19% improvement in audience impressions, bringing its 
total audience to 54 million and moving the track 9-5 on Hot 100 Airplay in 
its seventh chart week. "Lovefool" is receiving airplay at 205 monitored sta- 
tions and is ranked No. 1 at 10 of those stations, including two in San Diego, 
KFMB (78 detections) and KKLQ (74 detections). Other airplay leaders 
include WKQX Chicago (65 detections), WZJM Cleveland (54 detections), 
and WAQZ Cincinnati (44 detections). 

KKLQ PD Greg Stevens believes that "Lovefool" caught on quickly in San 
Diego because "alternative music" (now termed modem rock) has been a sta- 
ple in the market for the past 10 years. He says that the song's unique sound 
represents a comfortable "midpoint between pop alteniative and a pure pop 
record." WKQX PD Bill Gamble concurs, saying that the song's "fun retro 
feel has broad appeal." He adds, "It is not every day that you find a record 
that selUi, requests, and researches!" Even before WKQX started spinning 
"Lovefool," the station receiv€^d unsolicited requests from listeners who had 
bought the "Romeo + Juliet" soundtrack (Capitol). The song is also available 
on the Cardigans album "First Band On The Moon," which is No. 92 on The 
Billboard 200. 

If "Lovefool" were commercially available, the single would likely top the 
Hot 100 with the strength of its airplay numbers. However, at this time, Mer- 
cur>' is not planning to release a single, making the song ineligible to chart on 
theHot 100. 

Countdown rebound: several songs picked up significant audience 
impressions, rebounding on the Hot 100 because of year-end countdown 
shows. The beneficiaries are "I I^ve You Always Forever" by Donna Lewis, 
at No. 16; "Counting Blue Cars" by Dishwalla, at No. 30; "You Leam"/"You 
Oughta Know" by Alanis Morissette, at No. 31; "You Can Make Histon,' 
(Young Again)" by Elton John, at No. 85; and "Birmingham" by Amanda 
Marshall, at No. 89. 

There were a couple other titles that profited from e.xtra countdown spins. 
On the Hot 100 Airplay chart, "Change The World" by Eric Clapton moves 
23-22, "You Learn" by Morissette moves 33-30, and "Spidersvebs" by No 
Doubt moves 35-^^1. 

Sales slump: Typical of the post-holiday sejison, singles sales are ofT. 
On average, this week's piece counts were down 30*^ from last week's hoU- 
day high. Last week there were six titles scanning more than 100,000 units, 
according to SoundScan; this week only the top two titles on Hot 100 Singles 
Sales sold that much. 

There were only two titles that meet the standard 10^' increase to earn 
bullets on Hot 100 Singles Sales. "In My Bed" by Dry Hill (Island) posts a 
20% gain and jumps 17 positions to No. 30 on Hot 100 Singles Sales. Dm Hill 
also earns Greatest Gainer/Sales status on the Hot 100 (No. 53) for the sin- 
gle's strong retail showing. The other thriving single is "What They Do" by 
the Roots (DGC/(jeffen), which grew 10^ and zooms 20 |>ositions to No. 46 
on Hot 100 Singles Sales. In this soft week, the bullet criteria is more lenient 
to raise the bullet count. Essentially, bullets were awarded to the singles 
whose sales were off the least from the previous week. 
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which have already been released 
domestically by City of Angels, will 
bow on City of Angels/Outpost in all 
markets outside North America on 
March 25. 

Outpost partner Andy Gershon 
says the deal allows the label to con- 
centrate on markets where electron- 
ic dance music is solidly entrenched, 
while City of Angels can continue to 
develop acts in the U.S. For releas- 
es that Outpost declines to pick up. 
City of Angels will continue to work 
through indie distributor Caroline. 

"The markets in the U.K. and 
Europe are much further along in 
electronic dance music than North 
America, and the idea is to put out 
these records in the rest of the 
world, and then domestically, as the 
market develops," Gershon says. 

"This is a lesson in patience," he 
adds. "We're letting the genre grow 
naturally, and when the time comes 
for certain ICity of Angels] acts, we 
will help take them a step further 
domestically." 

According to Jon Sidel, Outpost 
A&R representative. City of Angels 
acts characterize a new U.S. elec- 
tronic dance movement that is 



primed for release in Europe. 

"U.S. electronic dance music pays 
homage to the U.K., but with an L.A. 
twist and a hip-hop-influenced beat, 
and that's what we believe we can 
point back to Europe," says Sidel. 

Still, Outpost has exercised its 
signing option to add former City of 
Angels act the Crystal Method to its 
roster even though the band is 
already signed to S3 in Europe and 
the U.K. 

The band's as-yet-untitled set will 
be released by Outpost April 22. 

Sidel compares the act to up-and- 
coming electronic acts the Chemical 
Brothers and Prodigy, saying the 
band has already developed a core 
audience and is ready for a main- 
stream move. 

"The Crystal Method is what the 
English are calling 'dance super- 
bands,' " he says. 'They're not just 
DJs or producers who create house 
tracks. We're talking about a band 
that plays a lot of live shows." 

City of Angels co-founder Justin 
King says this new breed of elec- 
tronic act is exactly what the genre 
needs to build interest domestically. 

"The bands we sign are represen- 



ROYALTY DISPUTE HEATS UP IN EUROPE 

(Continued from page 5) 



Bubbiing Under lists the top 25 singles urtder No. 100 
which have not yet charted. 



MIDEM, Hutchinson says, "I don't 
want to toss a grenade into the oth- 
er guy's trench." 

He also warns that should the 
societies' dispute come to the atten- 
tion of the EU's DG-J competition 
authority, an inquiry will "open a 
Pandora's box." 

MCPS sister body the Performing 
Right Society — which Hutchinson 
heads — underwent a British govern- 
ment investigation last year, and 
Hutchinson argues that outside 
agencies always use such inquiries 
as a repository for all their com- 
plaints and grievances. He warns, 
"All of the societies — MCPS includ- 
ed — have inefficiencies in one way or 
another. D(;4 will look at social 
deductions, funny accounting — all 
sorts of stuff which will come out of 
the woodwork." 

In the meantime, MCPS may face 
a gamut of other announced termi- 
nations of reciprocal agreements. 
Tournier warns that four other soci- 
eties have begun the termination 
process: Belgium's SABAM, Italy's 
SIAE, Germany's GEMA, and the 
Netherlands' STEMRA. 

Tournier adds, "The five of us are 
going to set up an office in London 
in the weeks to come to represent us. 
We are currently discussing with a 
skilled professional in this field who 
will be the middleman between the 
users and the five societies." 

Tournier says the "skilled profes- 
sional" is not former MCPS chief 
executive Frans De Wit, who left 
MCPS in the same week direct dis- 
tribution wafi introducpd. 

Of Hutchinson's claim that 
SDRM's action under BIEM's new 
rules breaks European law, Tournier 
says, "That is childish and ridiculous. 

"It doesn't make sense. We were 
RO much aware of the European risks 
that the deals we have set up with 
our sister societies in other countries 
were not exclusive." 

He argues that it is in keeping with 
the spirit of the European single mar- 
ket that continental societies should 
set up shop in London and establish 
new, cross-border competition. 

Hutchinson, though, counters, 



"People seem to forget who they are 
working for. We collecting societies 
are supposed to be collecting money 
and paying it out to the people who 
have earned it. We should not be in 
the business of self-perpetuation." 



tative of a new face and personality 
for electronic music. They go out. 
They gig. They throw televisions out 
of hotel-room windows just like 
other bands." 

With the attention it has gathered 
from bands such as the Crystal 
Method, City of Angels has distin- 
guished itself as one of the pioneer- 
ing U.S. record labels involved in 
domestic electronic dance music 
since it began in 1995. King and his 
partner Steven Melrose, however, 
have several years of experience in 
the genre. 

"We have lived and breathed elec- 
tronic dance music for years," says 
King. "That's why it makes this such 
a good marriage. We bring our back- 
grounds, and Outpost wants to get 
involved, but lalso] let us keep doing 
what we've been doing." 

Gershon admits that different 
aspects of the deal w ill develop in 
time, saying that he pictures an 
exchange of resources based on the 
requirements of particular situations. 

As an example, he mentions the 
possibility of remixes by Outpost 
Recording acts that may be serviced 
to DJs via City of Angels' estab- 
lished club pipeline. In another sce- 
nario, he speaks of Outpost handling 
college radio for a City of Angels- 
signed act. 

"It's an unconventionally struc- 
tured deal because we wanted to be 
able to move in so many different 
directions." says Gershon. "We want 
to be flexible enough to do what's 
right at the time for the artists, for 
us, and for City of Angels." 



TOWNES VAN ZANDT DIES 

( Continued (null iKUfV 'J) 

quickly: "Our Mother The Moun- 
tain" in 19()9, "Townes Van Zandt" 
in 1970. "Delta Momma Blues" in 
1971, "High, Low And Inbetween" 
in 1972, "The Late, Great Townes 
Van Zandt" in 1973. the double al- 
bum "Live At The Old Quarter" in 
1977. and "Flying Shoes" in 1978. 

His migratory pattern set in then, 
and he didn't release another 
recording until 1987's "At My Win- 
dow" and 1989's "Live And Obscure" 
album. 

Insofar as anyone could believe 
anything he said (his former manag- 
er John Lomax III recalls that he 
long believed Van Zandt's claim that 
he had "invented singing with your 
eyes closed"), Van Zandt sometimes 
sweated blood over his songs and 
sometimes simply was a waiting ves- 
sel for divine inspiration. He once 
said that "If I Needed You" came to 
him in a dream in which he was a 
folk singer singing that song. He 
said that even the guitar part was 
intact when he awoke. His great 
song "Mr. Mudd And Mr. Gold," he 
once said, arrived in a rush, and he 
scribbled on legal pads for three 
hours until tht? song comploted itself. 

His life and career continued on 
their chaotic ways, advice from well- 
meaning friends and advisers toler- 
ated but largely ignored. The word 



"demons" is often carelessly thrown 
around in regard to creative people, 
but one suspects it applied perfectly 
to Van Zandt and his intense songs 
and intense life. 

In her liner notes to 1996's 
"Around Townes" tribute album by 
Jonell Mosser (on Winter Harvest), 
Jeanene Van Zandt wrote: "Townes, 
I remember waking one morning to 
find your writing pad on the coffee 
table. You were still asleep so I felt 
safe sneaking a peek. As I read the 
words to what later became 'A Song 
For' I was brought to tears. Hell, I 
was bawling. It was so tragically 
beautiful. You came running from 
the bedroom and asked, 'What's 
wrong, babe?' I said, 'Townes. this 
new song is so beautiful. It's bound 
to be my new favorite.' You replied, 
'Song, my ass. That's a suicide 
note.' " 

He truly lived his life "for the sake 
of the song," friends agreed at his 
memorial service. 

Van Zandt is survived by a daugh- 
ter, Katie Belle Van Zandt of 
Nashville; two sons, John Townes 
Van Zandt of Corpus Christi, Texas, 
and William Vincent Van Zandt of 
Nashville; a sister. Donna Spence of 
Boulder, Colo.; and a brother, Bill 
Van Zandt of Houston. 



DID YOU KNOW... 

WHEN RECORD COMPANIES HAVE POSITIONS TO FILL 
THEIR #1 CHOICE IS ALWAYS BILLBOARDS CLASSIFIED 
SECTION - WE GET QUICK RESULTS!! 

CALL 1-800-223-7524 OR FAX: 21 2-536-5055 
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O Albums with Ihe grcalesl sales gains this w«ek, • Recording Industry Assn. 01 America (RIAA) certification for sales of 500.000 album units (250.000 tot EPs). A RIAA ceftificallon fot sMpment of 1 million units (500.000 for EPs), with multiplatlnum titles Indicated by 
a numetal following the symbol, 'Asterisk indicates LP is available. Most tape prices, and CO prices lor WEA and BMG labels, are suggested lists. Tape prices marked EO. and all other CD prices, are equivalent prices. Mrtilcti are projected from wtvolesale prices. Greatest 
Gamer shows chart's largest unit increase. Pacesetter tndicetes biggest percentage growth. Heatseeker Impact sttows albums removed from Heatseekefs tins week. Bindicates past or present Heatseeker title. C 1997, Billboard/BPt Communications, and SoundScan. Inc. 
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31 


10/ 


154 1 160 


56 


SOUNDTRACK • LONDON 446295 110.9a'l6 98i BRAVEHEART 


45 


139 


117 


131 


12 


PHISH El£KTRA61971/tEG(10 9a'l6,98, BILLY BREATHES 


7 


(JSS) 


NEW^ 


1 


M cInTc' iHJ'flxu 981 COLLECTION; HOT LUV DANCE SONGS 


183 


140 


157 


193 


29 


VARIOUS ARTISTS # so so OEF 67532*iC0Ll*BlA (10 98 EQ'16 98) SO SO DEF BASS AIL-STARS 


32 


189 


188 


188 


15 


TRISHA YEARWOOD MCA 11477 110 9&16 98) EVERYBODY KNOWS 


52 


141 


134 


126 


32 


VINCE GILL* MCA 11422 110,9ai6 981 HIGH LONESOME SOUND 


24 


190 


161 


115 


17 


»?'L^^. °L™*"a tais 98) LIFE LOVE & OTHER MYSTERIES 


46 


142 


137 


143 


36 


KIRK FRANKLIN AND THE FAMILY • wHATr-HA i mKiiM' i 

OOSfOCtNTRK 72127 |9,9»15,98) VVM« 1 LM« LUUMIN « 


23 


191 


196 


174 


13 


ORIGINAL BROADWAY CAST • Dreamworks sooOiiiEFFEN (22 9aG2 98i RENT 


19 


143 


167 


187 


m 


R. KELLY A' JivE 41579- Il0,9ai6,98) R. KELLY 


1 


192 


110 


75 


6 


SSot'^^cd""'''^'''^ the AEROPLANE FLIES HIGH 


42 


144 


156 


184 


21 


SOUNDTRACK A MIRAMAX 162047«)Ll™ood (10,9»17,9B) THE CROW: CITY OF ANGELS 


8 


193 


162 


117 


18 


STEVEN CURTIS CHAPMAN sparrow 51554 (9.9&15 981 SIGNS OF LIFE 


20 


145 


148 


150 


19 


TRAVIS TRITT WARNER BROS. 46304 uo.9frl6.Mi THE RESTLESS KIND 


53 


194 


141 


134 


56 


ENYAA-REPHiSE46l0&WARNEReROS,lll9ai7,98) THE MEMORY OF TREES 


9 


146 


121 


94 


55 


JARS OF CLAY A ESSENTlAL5iLVERTONE415aWjrYE(10 9»15 9B)B JARS OF CLAY 


46 


GH) 


RE-EHTRT 


15 


SPn'^,",!,^?.*?'?.''^" """^'^^ MACARENA TROPICAL DISCO 

MADACY CJ.lb iJ 9)i7 9B; 


93 


147 


165 


190 


J9 


LL COOL J A' DEF iAM 523846*.'MERCURr 110,98 Ett'17 9B) MR. SMITH 


20 


(196) 


REENTRY 


4 


SHAQUILLE O'NEAL I « l5M.i1R«UMA 90oe7MNtERSCOP£ iio 9«16 981 YOU CANT STOP THE REIGN 


82 


14S 


174 


185 


11 


GARY ALLAN decca ll48i«CA(l09&15 98lB USED HEART FOR SALE 


148 


OS) 


RE-ENTRY 


19 


ROBERT MILES DECONSrRUCTlON 1893CVARtSTA(10.9&lS 98l DREAMLAND 


54 


149 


160 


147 


14 


TRACEADKINSCAF-lTOLNA5HVlLLE37222(lD.98.1598lB DREAMIN" OUT LOUD 


116 


(198) 


REENTRY 


43 


THE TONY RICH PROJECT A LAfACE26O2?;ARlSTAll0 98)15981 WORDS 


31 


190 


67 


35 


13 


JIMMY BUFFETT • MAHliVRllAViLU 11484VCA (10 9al6 96) CHRISTMAS ISLAND 


27 


(199) 


NEW^ 


1 


SOUNDTRACK PHIUPS 4547iaPOLYGRAM CLASSICS 110 9&16 98) SHINE 


199 


OS) 


NEW^ 


1 


SING-ALONG wALTOlSNEY<0922ll0.9eCas»tM TOY STORY 


151 


200 


194 1 173 


34 


DISHWALLA«AiM 540Jl9ilD9B'l6 98)n PET YOUR FRIENDS 


89 



TOP usm A-z (use by jumns) 



112 124 
2PK 69, 1&6 
311 15 
Aaliyah 32 
Bryan Adams 138 
Trace Adkins 149 
AJtce In Chains 112 
GaryAJIan 148 
Fiona Appte 76 
ArYM 98 

Batyacc 35 
M«rril Balnbrldge 108 
The Beatles 57, 177 
B«ch 80 

Better Than Em 1S4 
Clint Black 25 
BLACKstreet 16 
B-Lfgjl 159 
BloodhcurK] Gar^ 132 
Michael Bonon 123 
Bone Thugs-N-Hafmony 
Paul Brandt 165 
Torn Braxton 7 
Brooks & Dunn 61 
Garth Brooks 77, 135 
Fosiy Brown 23 



Jimmy Buflett 150 

Buy) 6, 70 

Tracy Byrd 185 

Cake 38 

TheCart«g»ns 92 

Uanah Carey 84 

Mary Cha on Carpenter 113 

Deans Carter 10 

Tracy Chapnwn 66 

Stuven Curtis Chapnmn 1 93 

MarkChewiun 158 

Teni Clark 101 

Natalie Cole 114 

Phil Collins 133 

Cooiio 162 

Countdown OarKe Masters 195 

Counting Crows 19 

T)ie Cranbernn 69 

ShciylCrow 29 

OaSrat 153 

dcTMk 175 

Celine Dion 3 

Ditftwalla 200 

DoOrDte 94 

DniHil 90 



E-40 83 

Enlgna 36 

Enya 194 

GlortaEstffan 161 

Flesh N-Bone 53 

Jeff Fonvormy 104 

Kirk Frarklln And The Family 142 

Fucees 75. 127 

KertnyG 13 

Garttage 4B 

GhosHace lOllah 102 

Jonnny G<)l lit 

VioceGiii Ml 

Glnuwlne 60 



Julio IglCMs 137 
Ovtslsaak 176 
The Isley Brothers 152 
AlanJacksOT 17.99 
JarsOlClay 146 
Jewel 28 
Elton John 54 
JoijrT»ey 41 



R. Kel^ 143 
Sammy Kershaw 
Ko*n 88 

UBowche 131 
Tracy Lawrence 
Donna Lewis 64 
UI'Kim 51 
a Coot J 55.147 
Local H 172 
Palty Uweless 156 
Luscious Jackson 
11 



167 



125 



Mahaveli 

Bany Manilow 12S 
Manryn Uanson 39, 171 
Dave Uattnews Band 33 
Maxwell 110 
Mindy McCready 62 
RetuMcCrlire 30 
Tim McGraw 163 
John MHIencsmp 121 
Natalie M«rchant 96 
Metollica 43 
Robert Miles 197 
MotADeec 74 
John Michael Montgomeiy 
Alants ^4orts5ette 9 



Mo TtiuEs Family 27 
Keith Murray 120 

NAS 109 
Nmu Edition 24 
NHVarta 56 
No Doubt 1 
No Mercy 136 
Oasa 85 

Shagullie O'Neal 196 
ORIGINAL BROADWAY CAST 

Rent 191 
Outkasl 87 
Pearl Jam 82 
Phish 139 
Poe 130 

Point 0( Grace 190 

The Pres<le<« 0( The \MtO Stales 

Of America 91 

+ 97 

Quad City DJ'i 81 
R.E.M 103 

Rage Against The Machine 100 
CoilinRaye 122 
Redman 42 



Republica 174 

RKhieRich 182 

The Tony Rich Project 198 

L«Ann Rimrs 8 

The Roots 184 

Rusted Root 168 

Adam Sandler 105 
Kevin Shwp 72 
Sii«-Ak3>v 151 

Ttve Smashing Pumpfclns 58. 192 
Snoop Doggy Do88 18 
SoundBiriJen 79 
SOUNDTRACK 

BeasM And Butt- Head Do America 

21 

Braveheart 187 

The Cn>M: Crty Of Angels 144 

Evila 12 

Jerry Maguire 93 

MiCtuel 63 

The Mirror Has Two Faces 67 
Now And Then 181 
One Fine Day 65 
The Preacher's Wife 4 
Romeo + Julwt 2 
Set tl Off 26 



Shine 199 
Space Jam 5 

That Trwr^ You Oo! 126 

RodSlewarl 37 

Stone Temple Pilots 119 

George Strait 68 

Sublime 34 

Keith Sweat 14 

Tela 186 

Tony Toni Tone 47 

Tool 45 

TrawTritt 145 

Shanta Twain 52 

Van Helen 22 

Luther Varvlross 66 

VARIOUS ARTISTS 
101 Dalmations <Lrwe Action) 160 
All That: The Album 134 
The Best Of Country Sing The Best 
Of Disney 107 

Classic Disney Vol, III ■ 60 Years Of 

Musical Ma 183 

Dance Ma U.S.A. Vol 5 173 

Death Row Greaint Hits 44 

Dr, Dte Presents,., The Aftenriath 

50 



Jock Jams Vol. 1 73 
Jock Jams vol. 2 20 
Luv Collection; Hot Luv Dance 
Sonst 188 

Luv Collection- MOMC Luv 155 
MTV Party To Go - Volume 10 
59 

Power Of Love — 16 Gnat Soft 
Rock Hits 118 
Purv Disco 1 16 
So So Del Bass All-Stars 140 
Super Dance Hits -Vol. 1 115 
Ummale Danoe Party 1997 31 
Wm»1997:The YeWs 30 Tog 
Chnstian Artists An 170 

TheWaimowers 46 
Weeiar 169 
Westside Connecbon 40 
BillWhdan 179 
Bryan Wrtite 78 
White Zombw 178.180 
Vartessa Williams 164 
George Winston 129 
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INTERNATIONAL MUSIC MARKETS 

(Continued from page 1) 



sis was that business was good, but 
could have been a lot better. 

However, there were some bright 
spots, with countries such as Hong 
Kong and Australia reporting good 
growth over the Christmas and New 
Year periods. 

Although figures vary radically from 
territory to territory — and even with- 
in indi%idual countries — the consensus 
was that sales perked up in most major 
markets internationally during the 
Christmas period. However, many feel 
that the release lineup for the last quar- 
ter of the year was not quite as strong 
as in previous years and that sales con- 
sequently did not reach the heights of 
previous years. 

There were similar mixed views on 
the prospects for 1997; although retail- 
ers in certain territories have been 
cheered by an upturn in business in 
January, others were not overly opti- 
mistic about "97. 

In Japan, the lai^est market outside 
of the U.S., the Christmas period failed 
to re\ive what has turned out to be a 
gloomy year for retailers. Shinseido, 
Japan's biggest music retailer, with 
233 stores nationwide, reports that 
music sales were significantly dowTi 
during the Decern ber-Januar>' period, 
although an increa^ie in the number of 
its shops open during the New Year's 
holiday period (Jan. 1-3) "helped make 
up for the generally poor sales at the 
year-end." according to a statement 
from the company. 

X Japan, Glay, Toshinobu Kubota. 
Max, and the Yellow Monkey were 
among the big sellers in year-end 1996, 
and the company was looking forward 
to an improved performance in Febru- 
ary and March. 

Keith Gaboon, managing director of 
Tower Records Far East, says that 
business was "reasonably good." How- 
ever, he adds, "right now, the record 
business in Japan has taken a huge 
dowTispin. [Record companiesl are say- 
ing that across the board sales are off 
(for the last few months]." 

He says that no one is really sm*e why 
things have gone so badly, although the 
poor performance of new releases from 
ms^or international acts had played its 
part. Tower, which has 38 stores in 
Japan, was more upbeat about the per- 
formance of local acts. Cahoon says, 
"It's been a great year for Japanese pop 
music. There's been quite a few artists 
whoVe sold over 2 million copies in 1996. 
We're really looking for some big titles 
from international pop. Japanese pop is 
going through the roof." 

In Germany, strong sales from Ital- 
ian tenor Andrea Bocelli's album 
"Bocelli" and the single "Time To Say 
Goodbye," featuring Sarah Brightman 
and BoceUi, saved the record market 
from a potentially catastrophic Christ- 
mas period. 

This is the opinion of Bodo Bochnig, 
chairman of the Assn. of German 



east, which mainly service video rental 
stores. Star Video has three other 
sales offices, including one in the com- 
pany's headquarters. 

Cohen says he anticipates keeping 
the sales offices and rental depots. 
The rental video business needs a 
quick turnaround and cheap freight, 
he says. 

On the other hand, he anticipates 
housing the company's video sell- 
through and whatever sell-through 
business Valley picks up in the same 
warehouse. Cohen says that Valley 



Record Retailers, in his review of the 
past eight weeks. He adds that busi- 
ness was down on the previous year. 
His view was shared by Wolfgang 
Orthmayr, mantling director and head 
music buyer of the 19-store WOM 
chain, who adds that in spite of the 
extended shop hours, sales expecta- 
tions were not met. 

Orthmayr attributes the dull Christ- 
mas business to weak product and is 
equally downbeat regarding the 
prospects for 1997. "There are going to 
be price wars again, meaning that new 
CD releases will be selling for as low as 
$11," he says. 

ITALIAN PRICE PROBLEMS 

Music sales in Italy were equally 
barren. Italy's leading speciahst music 
retail chains report slack Christmas 
sales, and, according to their chief 
executives, they managed to match last 
year's figures only through strong pro- 
motional campaigns. 

Flanked by growing competition 
from cut-price hypermarkets and an 
ongoing slow economy, retail execu- 
tives say that the relatively high price 
of music in Italy is making customers 
e\'en more hesitant and selective about 
what they are bujing. 

Massimo Cappini, managing direc- 
tor of Italy's largest chain, the 22-store 
Ricordi Mediastores, says that takings 
in December were 5%-6% up against 
the same period last year. He adds, 
however, "We had to work very hard 
to achieve that figure by perfecting our 
stock control, ensuring that we had a 
constant supply of the best sellers and 
a complete catalog of niche genre titles. 
There is a consumer crisis in all sec- 
tors, but the high cost of CDs in Italy 
compared with other countries has 
really started to affect consumers." 

Filippo Sugar, managing director of 
Messagerie Musicale, which owns 
Italy's largest record store (2,800 
square meters) in Milan and another 
smaller store (400 square meters) in 
Rome, adds, "We had 25% more cus- 
tomers than the same prc-Christmas 
period in 1995. However, their average 
spend was down from 41,000 lire 
[$26,501 to 32,000 lire [$20,801." 

In the U.K., the perennial problem 
of customers waiting until the last week 
before Christmas to buy music product 
remained. As Andy Lown, managing 
director for Tower Records' Europe 
and Middle East operations, comments, 
"Everyone is aware that Christmas is 
getting later and later, but it is now 
becoming a joke. Very soon Christmas 
business won't start until Boxing Day 
[the day after Christmas]." 

U.K. SURGE 

Nevertheless, after a worrisome cou- 
ple of weeks early in December, the 
traditional Christinas surge in the U.K. 
came through, and Lown reports sales 
across the entire range were well up on 



want£ to build a state-of-the-art distri- 
bution center in the Midwest and is 
looking at three or four locations. One 
possibility is expanding Star Video's 
Indianapolis warehouse, he says. 

One source familiar with Star Video 
says that, aside from capitalizing on the 
obvious economies of scale, Valley will 
likely leave the Star Video operation 
alone. "1996 was the company's best 
year ever," that source notes. "Star 
Video has been very, very profitable, 
which is why they're not going to mess 
with it" 



the previous year. 

At the U.K.'s largest specialist music 
retailing group, Vu^n Our Price, sales 
for the Christinas holiday period were 
up 4% on the previous year. In addi- 
tion, the flagship Virgin Megastore, on 
Oxford Street in London, reported its 
best-ever day of business (Dec. 23), 
while across the Virgin and Our Price 
chains, business was up 20% in the first 
week of January. 

Rod McLennan, senior product man- 
ager for music for the group, agrees 
vnth Lown that Christmas gets later 
and later each year, but, despite a rise 
in sales, overall he feels Christmas did 
not live up to previous years. 

"I don't think the release schedule 
was as good or as dynamic as last 
year," he says. "It could have been bet- 
ter — I think our sales of more main- 
stream product have flattened out a lit- 
tle because of the nontraditional 
outlets." 

On the plus side, he reports "out- 
standing" business for the dance com- 
pilation "Annual II — Pete Tong And 
Boy George." 

Business in January had so far been 
strong, although McLennan is con- 
cerned about the lack of major new 
releases in the first month of the year. 

In Spain, a mixed picture emerges. 
While Virgin Retail, which has two 
megastores plus seven other outlets 
and accounts for an estimated 12% of 
national music sales, reports that 1996 
Christmas sales were "inferior" to 
those of 1995, French-owned FNAC, 
with two large stores, says that sales in 
Madrid increased 20%-25%. 

At El Corte Ingles, Spain's largest 
department-store chain, music sales 
were a "little higher" than in previous 
years. 

Virgin marketing director Elena 
Peydro says sales this year were down 
because people bought "later and slow- 
er, and sales didn't begin t^ show until 
mid-December." 

BRIGHT SPOTS 

Despite the gloom, there were some 
bright spots. In Hong Kong, HMV cel- 
ebrated its second Christmas in the 
territory with a strong showing. Philip 
Kung, HMV*s managing director, Chi- 
nese Asia region, says, '^We did have 
growth over last year's Christmas peri- 
od, and it has been good growth. In 
general, we've seen an improvement 
year-on-year Christmas '96 vs. Christ- 
mas '9b." 

He says music sales rose across the 
board, with a heavy promotional spend 
on a number of fronts paying divi- 
dends. "We're definitely going to con- 
centrate on the season next year," he 
says. HMV has four stores in Hong 
Kong and is scheduled to open a store 
in Singapore in March. 

In Australia, while retail across the 
board suffered a 1% fall, recorded 
music generally held its own. Crowded 
House's "Recurring Dream" was the 
strongest seller for most chains, with 
the 122 stores in the Brashs chain sell- 
ing 30,000 copies of the album during 
December. Brashs (with a nearly 18% 
market share) was up 17% from the 
previous year, and 5% over its target 

"Public perception of Brashs as a 
place with reasonable CD prices had a 
lot to do with activity," says Ron 
Edwards, national sales manager of 
recorded music. First-week sales in 
January were up 20% on the previous 
year, but Brashs predicts only a 5% 
rise for the first quarter. 

The 83-store Sanity/Delta, which has 
an almost 11% market share, also reg- 
istered strong growth. Managing 
director Daniel Agostinelli says strong 



sellers were titles by Jamiroquai and 
Crowded House. January sales show 
an 11% jump from last year. 

The music divisions of department 
stores, while not making figures avail- 
able to Billboard, also agreed that trad- 
ing through December and early Jan- 
uary ran above last year's activity. 

Holiday sales in Brazil, the sixth 
largest market, continued a buoyant 
sales streak that began in mid-1994 
when the hard-currency economic ini- 
tiative Piano Real was introduced. 

Manuel Camero, president of 



Brazil's recording trade group APBD, 
says that white holiday revenue tallies 
are not yet offfcial, sales should run 
about 30% higher than the $58 million 
realized during the corresponding peri- 
od in 1995. He notes that Brazil's 
wholesale record market in 1996 could 
be worth about $800 million. 

Camero adds that even more prod- 
uct could have been sold during the 
Yuletide season "if there were more 
points of sale in Brazil and if the cred- 
it situation with certain retailers was 
not so tight." 



by Geoff May field 

Gearing DOWN: industry movers and watchers know the drill this time 
of year. As retail downshifts from Christmas week to New Year's week traf- 
fic, an overwhelming majority of the titles on our sales charts — including 
ones that make their chart debut — show declines from the previous week. 

Consequently, in almost every case, upward movement means a title's ero- 
sion was smaller than those .suffered by others in the same part of the chart. 
Bullet criteria on our sales charts has been adjusted to reward the titles with 
the smallest decreases, and Pacesetters on The Billboard 200 and Top Coun- 
try Albums are awarded to the titles with the smallest percentage declines. 

In chalking up its fifth chart-topping week. No Doubt is the only title to exceed 
200,000 units. Its new total, 251, 0(X) units, reflects a 50% decline from prior- 
week sales, typical of the slides seen throughout this week's Billboard 200. 

N EW POSITIONS: The realignment of our catalog criteria adds 17 debuts 
to Top Pop Catalog Albums, including a dozen that appeared on last week's 
Billboard 200 (see story, page 5). 

We know that die-hard nonindustry fans who follow our charts — and there 
are many such folks out there — will chafe at this ac^ustment, just as some 
continue to be irked by the recurrent rules we've employed on our airplay 
charts for the past five years. 

The bottom line for Billboard, however, is that our charts are tools used by 
the music trade, including music buyers and radio programmers. 

In the spring of 1989, Billboard hosted a dinner in New York with several 
of the nation's leading national and regional chains to discuss our intention to 
change our charts to point-of-sale-based (P-O-S) data — two full years before 
our first use of SoundScan information. The assembled retailers noted how a 
P-O-S-generated chart would cause catalog items to stirface more than they 
did in our old system and urged us to keep current and catalog titles on sep- 
arate charts, since retail buys catalog differently from the manner in which 
it buys current product, much in the way that a produce department sorts 
apples from oranges. We are confident that the refinement of our catalog cri- 
teria vrill make our charts more relevant to buyers, distributors, and label 
sales departments. 

Billboard often walks a fine line between the needs of the trade and the 
desires of chart purists. Our new criteria and the creation of the 'total chart 
weeks" column on our charts have been constructed with that balance in mind. 

Mix IS THE WORD: Despite all the new competition, the set that bests 
Top Pop Catalog is the soundtrack from "Grease," which, thanks to a quirky 
radio he^pening that started last summer, emei^ed as one of the fourth quar- 
ter's stronger sellers. KHOM New Oleans began delighting its listeners with 
a medley of three songs from the 18-year-old soundtrack during the hot 
months. By October, the "Grease Mega Mix" was a Polydor priority and sales 
quickly followed, as it started a three-week run at No. 1 on the catalog list in 
the Nov. 9 issue. 

The John Travolta/Olivia Newton-John medley peaked at No. 25 on Hot 

100 Airplay in December, but even more impressive was the way the sound- 
track weaUiered the traffic of seasonal titles that invades Top Pop Catalog 
from Thanksgiving through the end of the year. Although holiday titles tend 
to dominate the chart during that stretch, especially the top 10, "Grease" 
never fell below No. 5 in those weeks. If the allnmi were eligible for The Bill- 
board 200, its new chart-topping total, 54,500 units, would place it at No. 25. 

Of the 22 soundtracks that have appeared on Top Pop Catalog, "Grease" is 
the first to hit No. 1 and, in fact, is the only one to reach the top five. 

Rim SHOTS: Although TV exposure was a big trump card for music acts 
in the weeks leading up to Christmas, it had less impact on our chart during 
the week that followed Christmas. Still, Rosie O'Donnell guest Natalie Mer- 
chant (120-96) and Jay Leno visitor Tony Toni Ton* (69-47) earn bullete on 
The Billboard 200, while Tony Rich, who played Dick Clark's New Year's 
Eve special, re-enters at No. 198 . . . The soundtrack to "Michael" is reflect- 
ing the two weeks the movie has spent at No. 1 on the box-oftlce chart, zip- 
ping 170-63 with a 44% sales gain. Not only does it win The Billboard 200'8 
Greatest Gainer nod, it is also the only title from last week's list to manage 
any kind of gain. 
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MUSIC CHAINS REPORT GOOD, BAD NEWS 



(Continued frvm page I) 

1996, sales in Canada reached 
11,048,700 units in December. 

U.S. retailers with flat or lower 
sales say that new releases were 
weaker this year than last and that 
consumers had other uses for their 
money. Fortunately, low-ball pric- 
ing was not as big a factor this year 



for many retailers, thanks to the 
major distributors' putting teeth 
into minimum-ad vertised-price poli- 
cies that cut off advertising funds 
to accounts that sell titles below 
certain prices. 

Merchants report that after-holi- 
day business from gift certificates 
and coupons are giving a boost to 
January sales. SoundScan reports 
album sales were up 18.4% for the 
week ending Jan. 5. In fact, strong 
January sales have calmed some of 
the worries that merchants had 
about December. John Marmaduke, 
president of the 115-unit, Amarillo, 
Texas-based Hastings Books, Music 



& Video, says, "Christmas was very 
disappointing. December compara- 
ble-store sales were down "l^A:" 

Marmaduke says the "paucity of 
hits and high-priced boxed sets 
hurt, and the shorter selling season 
didn't help either." In 1996, Thanks- 
giving fell during the last week of 
November; in 1995. it was a week 
earlier. 

On the other hand, "November 
was quite strong, and January is 
very strong. If you put December 
and January together, it looks like 
we will come up favorably,"' he says. 

Russ Solomon, president of West 
Sacramento. Calif.-based Tower 
Records, operator of 98 music and 
video stores in the U.S., is another 
merchant who says that holiday 
sales were flat but that business 
picked up in the first week of Janu- 
ary. However, he remains cautious, 
saying, "That doesn't mean it's 
going to hold." 

Downstate in Torrance, Calif., 
Wherehouse Entertainment experi- 
enced the same shopping patterns, 
according to Tony Alvarez, incom- 
ing Wherehouse president. Alvarez 
says the approximately 250-unit 
chain had a very goiid November, 



but sales were less than expected in 
December. In early December, 
sales were extremely soft, with 
comparable-store sales going down 
in the double digits. 

"But by the year's end. we were a 
single digit below last year for the 
calendar month of December," he 



TQMR 

HtiiKoniaiiiii 



says. In January, the chain is post- 
ing double-digit increases, he adds. 

On the other hand, business at 
eight-unit Virgin Megastore was 
"brilliant," according to president 
Ian Duffell. Same-store sales for 
December were up about That 
does not include the huge Times 
Square store that opened last April 
in New York and is now the chain's 
highest-grossing in the U.S. 

Bob Douglas, VP of purchasing at 
Stamford. Conn. -based HMV, says 
the 13-unit chain saw some good 
comp-store growth outside the New 
York market, but not in New York, 
where it has four stores. "We had 



VIDEO RALLIES AROUND STRONG SELL-THRU SECTOR 

(Contimied fmm itage 1) 



annual volume. More than in most 
years, post-holiday returns are under 
control, as vendors and retailers 
sought to keep orders realistic. 

One reason is quicker-than-ever 
turnaround. '*The temptation to ship 
a lot should be dissipating because it's 
easier to fdl inventory," says Univer- 
sal Studios Home Video executive VP 
Andrew Kairey. 

Meanwhile, sell-through continues 
to attract adherents. West Coast 
Entertainment's holiday revenues 
were double thase of U)95 because the 
idea of building a library "has filtered 
into the minds of our customers," says 
VP Steven Apple. "That's the differ- 
ence lietween this year and last" Like 
most video chains, West Coast had 
focused on rentals. 

The happy holidays were no sur- 
prise. Mass merchants and video 
retailers that racked up 10%-15^ 
gains during the Thanksgiving recess 
(Billboard, Dec. 14, 1996) kept on 
trucking through the New Year's 
break. Indeed, several distributors 
report that sales of hit titles have con- 
tinued unabated into January. 

"It certainly does look like 1997 is off 
to a fast start," says Kmart spokesman 
Dennis Wigent. Kmart, he says, closed 
the year with "a nice kick" from Uni- 
versal's 'The Nutty Professor" and a 
surprisingly strong "Toy Storj'" from 
Disney, which did not fade under pres- 
sure from 2flth Century Fox Home 
Entertainment's "Independence Day." 
Wigent concludes, "It was a very good 
year for us." 

As a result, obsen-ers are antici- 
I>ating less than the 20^ returns usu- 
ally considered the minimum when 
accounts clear out excess inventory in 
January and February. Paramount 
Home Video may l)e the unfortunate 
exception, according to one wholesale 
executive. "I think the only one that's 
going to be a problem is 'Mission: 
Impossible.' Everything else is OK." 
Compared to past years, "it could 
have been a lot worse," the executive 
adds. 

"Backup inventor^' is in really good 
shape," says M.S. Distributing presi- 
dent Tony Dalessandro. "I think 



we're pretty clean, and our business 
was siML'Ctacular." 

What could save Paramount is the 
caution retailers exhibited in order- 
ing "Mission" — and other titles. 
"There's no sense in making the 
truckers rich," says Star Video Enter- 
tainment VP Wayne Mogel. His 
accounts, he claims, were "much bet- 
ter" at fourth -([uarter purchases. 

Paramount knew in Novemlier that 
"Mission" would finish last among the 
top four direct-to-sell-through hits 
and limited its exposure to about 5 
million copies, sources indicate. It had 
predicted delivering 8 million-10 mil- 
lion copies when "Mission" was 
announced. 

The lower number suggests that 
many stores will benefit from the 
reduced expectations. Tower Video 
VP John Thrasher foresees no return 
problems on any new titles, including 
"Mission," which he savs has sold 
well. 

"It was very clean sell-through." 
notes Best Buy video merchandise 
manager Joe Pagano. "The buyers 
played their hand correctly." Becau.se 
there were five fewer shopping days, 
he adds, "it was a good but not great 
Christmas. We will accomplish our 
objectives." 

Archie Benike. marketing VP for 
the Musidand Group, says that his 
goals were met even though volume 
could have lieen better. 

At the pinnacle of the sales heap 
were "Toy Story." "Independence 
Day," and "The Nutty Professor." It 
was a tossup as to whether "Toy 
Story" or "1 D4" finished llrst. Retail- 
ers contacted by Billboard were pret- 
ty much split. 

By year's end, Fox reportedly had 
shippe<l more than 19 million of the 21 
million units of "ID4" on order. "Toy 
Story's" volume is thought to be com- 
parable; neither will approach Dis- 
ney's "The Lion King," which ulti- 
mately delivered 30 million cassettes. 

As for "The Nutty Professor," says 
Pagano, "it's still going strong, just 
like the Energizer bunny." Universal 
hopes to recharge the batter>' with a 
one-week TV ad campaign launched 



this month. 

There were letdowns on the list of 
fall releases. Best Buy sold 25,000 sets 
of the Beatles' video "Antholog>'." It 
was an unexpectedly strong showing 
for the chain, says Pagano. but he 
thinks the release was "a mild disap- 
pointment" overall. Other sources 
estimate the title, distributed by 
Turner Home Entertainment before 
it was absorbed into Warner Home 
Video, finished the year at 75,000- 
85,000 sets. 

Disney's latest made-for-video 
sequel to "Aladdin" disappointed Star 
Video's Mogel. The anlicipatt'd didn't 
hapjien, he says: "We figured Robin 
Williams w'ould carry it." Williams 
reprised his theatrical role as the 
Genie; Disney, in fact, gave the video 
theatrical treatment with a massive 
ad campaign that included [wsters at 
city bus stops. 

Catalog titles filled the gaps in 
retail sales. "As high as the exjxjcta- 
tions we had for catalog, it exceeded 
those," Pagano says. Older titles per- 
formed on schedule, he adds: "This 
was the year we put our stake in the 
ground." Best Buy took direct deliv- 
ery from Disney and. for the first 
time, from Paramount. It liked the 
senice it received but (loes not plan to 
expand the progi-am. 

Musidand did well with several 
titles repriced for sell-through, 
including "Mr. Holland's Opus," 
"Grumpier Old Men," and "Golden- 
Eye," and kept moving '\X» top gift set, 
"Star Wars Trilogy," bought l>efore 
Fox put the title on moratorium last 
summer. 

Some nontheatrical titles managed 
to break through the clutter as well. 
In the fourth quarter, Tower Video 
.sold about 10,000 copies of "River- 
dance," which also made Musicland's 
top 10 for December. This year holds 
the promise of a fresh start. 

"January needs to be heavily pro- 
moted, but post-Christmas has always 
lieen good for sales." says Benike. He 
is expecting good things from Colum- 
bia TriStar Home Video's "Matilda" 
and Universal's "Land Before Time 
IV," both released in late December. 



good successes in the malls, where 
we have our nontraditional HMV- 
type stores. It really opened our 
eyes." 

There were few surprise hits dur- 
ing the holiday selling season, 
according to Douglas, and retailers 
did not sell as much as they expect- 
ed of albums from established 
artists. 

Nonetheless Lew Garrett, VP of 
purchasing at 320-unit Camelot 
Music, says the chain experienced a 
couple of surprises. For example, he 
says the "Romeo + Juliet" sound- 
track "caught everybody a little 
short." Also, No Doubt was a very 
pleasant surprise. "But when your 
best release is an unknown artist, 
that is pretty telling about the 
.shape of the indu.stry," he say.s. 

Jim Bonk, president of Camelot 
Music, reports that the chain "made 
our sales plan for November and 
December. But overall December 
comp-store sales were down slight- 
ly, in the small single-digit range. 

"All things considered, the weak 
product offering, the shortened cal- 
endar, and with a lot of other music 
merchants liquidating their stores 
around us, we feel like we did a 
good job," says Bonk. 

After Christmas, rap sales "went 
crazy," Garrett says. "All the kids 
came out and bought the stuff that 
the parents wouldn't buy as gifts." 
But that happens every year, he 
adds. 

Mike Dreese, president of 17- 
store Newbury Comics in Boston, 
says that comp-store sales rose 7^ 
in December and that the days after 
New Year's Day were "much 
stronger than expected." 

Larry Mundorf, executive 
VP/COO of 149-store National 
Record Mart in Carnegie, Pa., says 
holiday comp-store sales were up 
"mid-single digits." 

In Albany, N.Y.. Trans World 
Entertainment Corp. reported a 4% 
comparable-store gain for the five- 
week period through Jan. 4. 

Musidand says comp sales rose 
2.9% for the nine weeks ended Jan. 4. 

Gary Scotti, co-owner of three 
Scotti's Record Shops in northern 
New Jersey, says sales surged after 
Christmas, resulting in a same- 
store sales increase of 4% for the 
season, thanks to a mailing cam- 
paign to customers. "It got people 
to come to my stores," he says. 

In Troy, Mich.. Dennis Wigent, 
spokesman for the 2.141-store mass 
merchant Kmart, says music .sales 
were flat during the holidays. 
"We're really driven by new releas- 
es, and there were no big standouts 
this year like the Beatles last year." 

In Minneapolis, Gary Arnold, VP 
of music and video at 272-unit Best 
Buy, reports, "Business overall was 
less than anticipated. Entertain- 
ment software as a whole had some 
bright spots . . . but music contin- 
ued to have difficulty as consumers 
gravitated to other software offer- 
ings." 

Ivan Lipton, president of Milford, 
Mass. -based Strawberries, says 
sales at the 140-unit chain were 
down in the mid-single digits on a 
comparable-.store basis for the hol- 
iday selling season. 

"Most of December we were down 
double digits, but the last week 
before Christmas and the week 
after, sales came back," he says. 

Holiday sales of Spanish-lan- 
guage product in the U.S. were flat. 
According to SoundScan, sales of 



titles on The Billboard Latin 50 dur- 
ing the week ending Dec. 24 
plunged 2.1%, compared with a year 
earlier. 

David Massry. president of the 
19-store Latino indie chain Ritmo 
Latino, says holiday sales at his 
stores were down A% from the pre- 




vious holiday season. Ma.ssry .says 
he was not sure what to blame for 
the lackluster holiday sales, adding 
that "there weren't really any hot 
releases." 

In Canada, "Chri.stmas came late, 
but when it came, it really came, far 
better than last year," says Peter 
Luckhurst, president of HMV 
Canada, which operates 89 stores. 
"Christmas week took off, exceed- 
ing our expectation, and the days 
following Christmas were very 
strong." 

Jason Sniderman, VP of Roblan 
Distributors, which operates the 90- 
store Sam the Record Man chain in 
Canada, says sales picked up in the 
two days leading up to Christmas. 
"Overall lour December] sales were 
even from 1995. On Boxing Day 
I Dec. 261 we had 1,200 people in a 
lineup (at the chain's flagship Yonge 
Street store] during a mtgor snow- 
storm." 

Following its Dec. 10 opening, 
the first Canadian Virgin Mega- 
store in Vancouver experienced 
stronger sales than had been fore- 
cast. "Christmas far exceeded our 
expectations," says the store's man- 
ager, Craig Duncan. "We were actu- 
ally caught off our guard. We got 
caught selling out of quite a number 
of titles, including No Doubt and the 
•Romeo -^ Juliet" soundtrack. 
Another thing that caught us off 
guard was that we also sold a lot of 
Chinese product. Sammi Cheng was 
in our top five, and Aaron Kwok was 
in our lop 15." 

AitHVftancc in preparing this story 
wax provided by John Lannert. 



CASSETTES 
IN 7 DAYS! 

300 C- 12 Cassettes 

for or,ly $495 




I'lickagc incliidt's: 

• Deluxe jjrapbic dcsij^n 

• lllack ik while inscrns 

• Ready in 7 da>'s 

• Major label quality 

• Ni>-Fine-Prini guaranux- 
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Advertising- Opportunity: 
Billboard's 1997 Record 
Retailing" Directory 



Billboard is resening space ("or its 
1997 Record Rt'tailinn Directory, 
slated to hit the streets on March 5. 
Its un|)aralleled stronf3;tli as a direc- 
tory makes it your key connection to 
thousands of potential clients and 
contacts. In its seventh year, The 
Record Retailing Directory 
continues to influence 
the buying decisions of 
record com()imies, distrH> 
utors, duplicators, replica- 
tors, accessory maiiufaclur- 
ers. computer software 
services and shipping ser- 
vices. Music professionals 
trust Billlmrd and turn to our 
Record Retailing Directory 
every day for it* vital and accurate 
information. 

The Record Retailing Directory 




includes: 

• Over 7.000 updated listings of 
inde]»endent recoi-d and chain stores, 
chain headquarters and audiobook 
retailers. 

• The Recoifl Retailer section con- 
tains listings from the United 

Slates. American Samoa. Guam, 
Puerto Rico and the Virgin 
Is!and.s. 

The liecord Retailing Direc- 
tory is the perfect vehicle to 
reach a targeted audience of 
record and video retailers. 
Call niiw for more adver- 
tising information. 
Ad close: March 5 
F'ast C'oasl: Kai'a DioCIuardi 

212- o:i6-5008 
West Coast: Dan Dodd 

213- 52,'>2299 



James Brown 
To Host Private 
Celebration At 
Billboard Live 

James Brown, the i;t)dfalher of 
Soul, will become a distinguished 
member of the elite Hollywood 
Walk-of-Fame. when he is inducted 
at a public ceremony on Friday. Jan- 
uary 10. Fiillfiwing the ceremony. Brmvn will move the celebration to a pri- 
\ate party with a special performance at Billb<jar"<l \J\v, the fii-sl iiw enter- 
tainmenl venue associated with Billboard Magazine. This 
state-of-the-futui-c. three-lewl club located at Sun.'iel B<iule\'ard has 
brought 2]sl century technology to the historic Sua^^et Strip in a luxuri- 
ous, yet intimate environment for dining, dancing and live music. For 
Brown's unique performance, he is exjwcted to i>erform his legendary 
funk and R&B hits, including "I Feel Good" and "Sex Machine." 





Music & Media Relocates To London 

iM ^M ^Si Music & Media has relocated its offices to U)ndon. 
WJmMmK Its new address is: 

Music & Media, Si Ridgemounl St.. Umdon WC'IE "AH, 
United Kingdom 

For (|uestions or more information call (M ) 171 823 6686 
(trfax M41 171 :^2;?2:i]4 

l^t-jttillhv^ J^^y^giCTinnna 

Fl-iday. Jan. 10 The Gi-oove 

Satuiilav. Jan. II The Untouchables 

Sunday.'jan. 12 D.M.K. 

Thuixiay. Jan. Hi Leon Redbone 

Ftiday. Jan. 17 Strunz & Farah 

Sunday, Jan. 19 Maltha Da\is 

Tbesday. Jan. 21 Dit) 

Saturciay. Jan. 25 JetT Lorber 

Monday. Jan. 27 „ American Music Awai-ds Party 

BillbtMtrd Live. tMt:t» W. Sunsi't BM.. West llutlvwood Calif.: call :iI(»-TS6-17ri for detaiU. 

Inlematifmal Latin .Music ('tmference & .Awards 
Hotel Inter-C'ontinental. Miami • April liH)' 
Fourth Annual Dance Music Summit 
Chicagf) Marriott, downtown Chicago • July 16-18. 1997 
1997 Billboard/Airplay Mnnitur Kadio Seminar 
Orlando Renais.sance Hotel. Orlando. Fla. • Oct. 16-17. 1!m7 
19th .Annual liillbnard .Music \'ideo Ccmference & Awards 
The Beverly Hilton. Revei'ly Hills. Calif • Nov. 20-22. 1997 
Formorv information, amtavt Maureen Kyan ai 212-5.'{f>-5002. 

Visit our Web site at http://www.biIlboard.com 
Contact Sam Hell at 212-r>;^6-14U2 ]-MK)-44i)-14t»2. 
E-mail: sbell(<i billboard-onlinc.com 



3 Becomes 1 For U.K.'s Spice Giris 



m 



BEAT. 



Oi*ICE CilRLS HAVE gone where no women have 
gone iM'fore on the U.K. singles chart. The (juintet is 
the fii-st female act to have its first three singles reach 
No. 1. The London-based group is also the first outfit 
not from the north of England to have its first three 
singles reach No. 1. 

The Virgin group pulled off this feat with "2 Become 
1." the third track from the "Spice" album to be released 
as a single. It follows "Wannabe" and 
"Say You'll Be There" into pole posi- 
tion. The former is the quintet's first 
U.S. single, which is likely to debut 
on the Hot 100 next week, i n its third 
week at radio, it moves 52-41 on the 
Hot 100 Airplay chart. 

Spice Girls are the fifth act to 
have its first three singles top the 
British chart Back in 19f«, Gerry & 
the l*acemakers were the first to 
accomplish this hat trick. "How Y^y You Do It," "I Like 
It," and "You'll Never Walk Alone" all topped the chart in 
a 30-week period between April and October of that year 
The Liwri'ool group had an exclusive on this chart feat 
for 21 years, until another band from the same city. 
Frankie Goes To Hollywood, had ius first three singles 
all go to No. 1 in 1984. "Relax!." "Two Tribes." and "The 
Power Of Love" lop[)ed the chart in a 46-week period 
between January and December of that year. 

Five more years would pass before another act would 
repeat Gerry and Frankie's success. In August 1989. 
mixer Andy Pickles from Rotherham. England, put 
together a Stars-on-15 t>'pe medley tied together with "In 
The M(Rid." Titled "Swing The MiMid" and released by 
Jive Bunny & the Maslermixers. the single spent five 
weeks at No. 1. In a 20-week jwriod, the rabbit had two 
more chart-toppers: "That's What I Like" and "Let's 
Party." 

In 1995. actors Robson & Jerome from the north of 
Kngiand hafi their fii-st two .^ingles ascend to the top of 



the British chart. Both were double-sided hits, aral all four 
titles wcri' remakes. "Uncliaini'd Melody" "(There'll Be 
Bluebirds Ovei-) The White c:iiiTs Of Dover" was followed 
by "I Believe"/"Up On The Roof." Earlier this year, the 
duo's third single, a remake of Jimmy KulTin's "What 
Becomes Of The Brokenhearted," reached the summit 
and made the twosome the fourth act to have its first 
three singles go to No. 1. 

These four acts have one more 
thing in common. Gerry & the Paee- 
PP^B^O^^^ makers, Frankie Goes To Hollywood. 
1 ^ .live Bunny & the Mastermi-xers. and 

I ^ Robsion & Je)X)me have all ne\'er had 

I '-^K, ^ N*'- ^ ^""K -S- ^^^^ 

I^^A ^^^^^^^ Spice Girls have braken the gender 
I^^^^^^^^H and geographical barriers, perhaps 
^^^^^^^^^^ the melodic hook of "Wannabe" will 
help them break another barrier and 
projiel them to the top of the Hot 100. 
The journey should begin next week. 



by Fred Bmnson 



I wo BECOME 2: A slow, steady climb for the "Romeo 
Juliet" soundtrack (Capitol) has produced this amaz- 
ing chart fact: Every "Romeo & Juliet" soundtrack to 
chart on the Billlward album chart has peaked at No. 2. 
In 1969, the Leonard Whitlng^'OHvia Ilussey film result- 
ed in a ."wmndtrack on the Capitol laln-i that jHjaked at No. 
2. Some 28 years later, the Leonardo DiCaprio/Clare 
Danes film has also peaked at No. 2 — so far. 
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' WEEKS: "Macarena" (Bayside Boys Mix) by Los 
Del Rio { RCA) is the third title in chart history to spend 
more than 70 weeks on a singles and/or tracks chart. 
"Whoonipl (There It Is)" by Tag Team spent 72 weeks 
on Hot 100 Singles Sates. As Neal H. Stutt of Raleigh, 
N.C., iNiinls out. the Gin nio»soms* " Til 1 Hear It From 
You" had a 72-week run on Hot 100 Aii-play. "Macarena" 
has reached the 72-week mark on Hot 100 Sales, with no 
sign of falling off s<ion. 



TOTAL 14,692,000 17,586,000 (UP ) 9. T^b) 
ALBUMS 12,976,000 15,357,000 (UP 78.4%j 
SINGLES 1,716,000 2.229,000 (UP 29,9^y 
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17,586.000 

32.294.000 
si-*ANca 

DOWN 45.5% 
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CD 9,176,000 11,771 ,000 (UP 28.3%) 

CASSEHE 3,755.000 3,556,000 (ON 5.3%J 
OTHER 45.000 30.000 (ON 33.3%) 
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First The Bod yg uard ... 
Then Waitin g To Exhale ... And Now 



Whitney Houston 



PI The 
teacher's 



Wif( 



ORIGINAL SOUNDTRACK ALBUM 




"A great pop album." The New York Times 1 1/21/96 

"Whitney Houston is first and foremost a pop diva. No other female pop star quite rivals Houston in 
her exquisite vocal fluidity and purity of tone. An impeccably produced album." los Angeles Times 11/24/96 

"A bonanza for fans of pop music's paramount diva. 14 of its 15 tracks feature her glorious pipes." 

San Francisco Chronicle 12/1/96 

★ ★★★! "Houston's heartfelt delivery is nothing short of breathtaking!" chicapo .sun Times 12/8/96 
"The quintessential Whitney Houston album. There isn't a weak moment on this first-class effort." 

Richmond Timcs-Dispatcli 1 2/5/96 

"She cuts loose with those great pipes of hers. Her voice soars. There's i Believe In You And Me' and 
Annie Lennox's Step By Step,' and the Babyface-produced My Heart Is Calling.'They all give a thematic 
cohesiveness that soundtracks lack these days." usAiodav 11/26/96 

The Commitment Is Just Beginning! 



fn~.UHuHev-unlvi 



the concert for RAINN featuring 



TORI -AMOS 




ive at 

THE THEATER AT 
MADISON 
SQUARE 
GARDEN 

january 23 

on LIFETIME TELEVISION 
january 24 



RAPE. 
ABUSES 
INCEST 
NATIONAL 
NETWORK 

l-«00^56440PE 



nly toll-free, 
use hotline, 
1-800-656-HOPE. With this concert 
and a year-long campaign by 
CK/Calvin Klein supporting RAINN, 
Tori Amos hopes to "unlock the 
silence" across the United State^ 



concert presented by 




Toe 



Arthur Spivak/Spivak Entertainment 



l.»,ll>WI,l«| 
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